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It's 'Meant To Be' 
For Arista's Davis 



BY CHET FLIPPO 



NASHVILLE— It shoulil have hap- 
pened the fii-st time ai-ound for Linda 
Davis. Init it didn't. She wa.-^ coming off 
her Grammy Award-uinnin;; duet with 




Reha McEntire on "Uoes He Love 
You." Arista sipnetl her. the allium wa.'; 
hurried out, and it just sat there. 

"To capitalize on that Grammy." 
says Arista/Nashville president Tim 
DuBois. "we ni.shed it, and it was a mis- 
take. You make mi.stakes when you net 
gree<ly and in a huiry. and I was hoth." 

Davis learned from the epiiiode. "I 
just sat out for a year." she says, "and 
(('onliniud on jtage Ui) 

Warner Revamps 
Hong Kong Office 

■ BY MIKE LEVIN 

HONG KONG— Warner Mu.«ic Inter- 
national is embarking upon a radical 




THE CANADIAN INVASION 



Juno Awards Celebrate 
25 Years Of Artistry 



550 Music's Celine Dion 
Boosting Global Status 



BY CRAIG ROSEN 
and CHRIS MORRIS 




When the 2.)th 
anniversary of the 
.Juno .\wards. the 
Canadian record- 
ing: industry's an- 
nual honors, is cele- 
brated March 10 at 
Copps Coliseum in 
Hamilton, Ontario, 
rock sensation Alanis Mori.ssette and 
skyrocketing country star Shania 
Twain are likely 
to be bi^r winners. 

It won't be the 
fii'st time that the 
women have l>een 
recognized by the 
members of the 
Canadian Acade- 
my of Recoi-ding 
Arts and Sci- 
ences. Prior to 
their U.S. break- 
throughs. Twain 

was nominated for female country 
(Cti/ilhnietl on tmif UP) 



■ BY LARRY LeBLANC 

TORONTO— Uliile her IWB Epic al- 
bum "The Colour Of My Love" lioost- 
ed Celine Dion's in- 
ternational profile. 
'thO Music is pre- 
dicting that sales of 
its March follow- 
up. "Falling Into 
You." will be even 
more impressive. 
"There is no better singer on Earth 
right now." .says Polly Anthony, presi- 
dent of .V)0 Music. 



11 IF. MOIJIiRN AOK 



AlanIs Morissette 
Takes Comfort In 
The 'Ironic' 

SEE PAGE 1 1 1 




reorganiziition of its .Asia-Pacific oper- 
ation.s as it tries to regain its share in 
key Chinese and Stiutheast .\sian mar- 
kets. Most of the changes will hap- 

(Ciinlitn'f'fl nil /iiK/r 1 l!t) 



Women Increase Number, 
Scope Of Roles In Reggae 



BY ELENA OUMANO 



Reggae music 
ma.\' appeal' tu be a 
bastion of mascu- 
line supremacy, but 
women are increas- 
ingly shaping the 
genre. 

"Women really 
rule on that little 
island [of Ja- 
maica]." says Olivia 



'Babsy' 



Grange, president of Epic-affiliat- 
ed Specs-Shang Musik, with a 

' laugh. "We just 

let our men be- 
lieve they do." 

From top U.S. 
label positions to 
Jills of all trades 
Ijobs within the 
indie grass-roots 
industry) women 
are increasingly 
(('oiithmcd fni i>ii(/e ,i7i 



IN MUSIC NEWS 




A&M's Gin Blossoms 
Offer 'Congratulations' 



(Jj SEE PAOE I 1 
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"There are |)Ciiple 
who can hit high- 
ei* notes or do vo- 
cal gymnastics, 
hut nobody with 
as good a voice. 
Selling 2.9 niillion 
records (in the 
U.S.] on her last 
album is spectac- 
ular, and to sell .H 
million outside 
America is just amazing." 

(Ciniti tilled on jxiije 11^) 



Asylum's Wliite: 
Mature Country 

■ BY CARRIE BORZILLO 



There's no re.st in sight for coun- 
try's newe.st ilsing star, 21 -year-old 




SEKERS 



Bi> an White. Just as White's self-ti- 
tled .Asylum debut .•Ubum is reaching 
new heights, the label is readying 
the March release of its follow-up. 
"Between Now And Forever." 

(Continual on pagf IJi) 



m\ still Battling 
Collecting Groups 

■ BY JEFF CLARK-MEADS 

LONDON— On the eve of MIDF.M, 
EMI Music Publishing Worldwide 




chairman/CEO Martin Sandier is 
promising an e.scalation of his compa- 

fContinnrd nn ixipc 12ti) 
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Val Azzoli Promoted At Atlantic Group 

Shares Chair/CEO Title With Ahmet Ertegun 



BY DON JEFFREY 



NEW YORK — In what is xiewed as a sign of 
stability at Warner Music, Val Azzoli has been 
promoted from president to co-chairman/co- 
CEO of the Atlantic Group. He shares the ti- 
tle with label founder Ahmet Ertegun. 

A six-year veteran of Atlantic, Azzoli as- 
sumes the title that his mentor, Doug Mor- 
ris, held two years ago. He oversees the la- 
bel that has had the leading U.S. market 
share for the past two years. 

No one will be appointed to fill the posi- 
tion of president. "It's not in the immediate 
future," says Azzoli. "It's something that will 
evolve." He will continue to head Atlantic 
Records. 

"Our biggest accomplishment is and will 
be to continue the legacy of breaking new 
acts," says Azzoli, who worked in artist man- 
agement before joining Atlantic in 1990. 

This is the first significant executive 
change at Warner Music since Michael 
Fuehs was fired as chairman/CEO last year 
and replaced by Robert Daly and Terry 
Semel, the co-chiefs of Time Warner's mo\'ie 
company, Warner Bros. Pictures. In an in- 
terview, Daly maintains that the disruptions 
at the music group are over and that no one 
will be named to oversee the label groups. 

Daly says, "Clearly, we have said in the 
time we've been given responsibility for run- 
ning the music group that we intend to stay 
with people who are presently in their 
jobs — Russ IThyret, chairman of Warner 
Bros. Records] and SyKia [ Rhone, chairman 
of Elektra Entertainment) and Val — and 
that there would be nobody between them 
and us." 

Of Azzoli's api)ointment, Daly says, "This 
was something that was planned before Ter- 
ry and I were here, and we endorsed the 
plan to promote him to his new titles. In my 
experience of the last two months, I'm very 
imprefwed with him. He's done a great job, 
and he brings a lot of excitement to the run- 
ning of the Atlantic Group. He seems to have 
a ver>^ good relationship with people." 

Azzoli and his executive team have a big 
challenge in repeating the success of last 
year, when the debut release by Hootie & 
the Blowfish sold more than 7 million copies 
in the U.S. and became the No. 1 album of 
the year. 

Looking to break several rock acts this 
year, Atlantic has its first apparent success 
with Seven Mary Three, whose Mammoth 
release "American Standard" climbed to No. 

40 nn this wPf k's RillhniirH 200 frnm No 

"It's nice to break a record in the first month 



of the year," Azzoli says. Other acts for 
which Azzoli has high hopes are Jewel, Poe, 
Everything But The Girl, and Bottle Rock- 
ets. 

"One of the things that's been apparent 
this |)asl year is that it takes longer to break 
an act," he says. "We're going to be very, 
very patient. And once an act is broken, 




we're going to stay with it longer." 

Atlantic has achieved a long-term goal of 
becoming a successful full-service label, 
with acts in pop. rock, classical. R&B. jazz, 
country', and world music. It has developed 
or acquired such imprints as Lava, Tag, 
Mammoth, Celtic Heartbeat, Atlantic Clas- 
sics, and Mesa/BIuemoon. 

One contreversial element in the Atlantic 
mbt has been Interscope Records. Gangsta 



rap on the label from Tupac Shakur and 
Snoop Doggy Dogg brought intense pres- 
sure upon parent company Time Warner 
from politicians and special-interest groups. 
Atlantic has ceased distributing the rap al- 
bums but is still Interscope's distributing la- 
bel for releases by such rock acts as Bush, 
Deep Blue Something, and Toadies. Azzoli 
says that Atlantic will continue to work In- 
terscope recordings "until they find another 
home." 

Azzoli does not rule out a future role for 
rap at Atlantic. "One of the things that's im- 
portant for a label is to be represented in 
what's hapi>ening on the street," he says. 

While Azzoli, a 41-year-old Toronto na- 
tive, will be responsible for the running of 
the label group. Ertegun, a 50-year veteran 
of the music business, will continue to play 
an active role in its &ture, if not its day-to- 
day operations. 

"He and I will be consulting very closely, 
as we have in the past," says Ertegun. 
"More than ever, I will be involved, because 
Val and I get along extremely well, and we 
have a lot of enthusiasm about the future of 
this company." 

He adds, "[Morris] and I hired him in con- 
(Continued on pcuje 118) 



Virgin, Janet Jackson Renew 
Partnership Witli Long-Term Pact 



■ BY JEFF CLARK-MEADS 

LONDON — Virgin Records is remaining 
relaxed about speculation surrounding the 
cost of its new deal with Janet Jackson. 

The reason, says Vir- 
gin Music Group World- 
wide chairman/CEO 
Ken Berry, is that the 
renewed partnership is 
about more than mon- 
ey. "Janet is a ver>' in- 
telligent and knowl- 
edgeable woman, and 
she's not going to put 
her career in the hands 
of just anyone. If she'd felt Virgin couldn't 
do the job, she'd have gone somewhere 
else," he says. 

Virgin's new deal with Jackson is de- 
scribed as a "long-term, worldwide pact": 




it follows a previous agreement that cov- 
ered just one album, iy93's "janet," which 
has sold 10 million units. 

Says Berry, "When we signed her last 
time — which was shortly before Virgin 
was sold, though we didn't know it at the 

time — it was quite an ex- 

^ pensive deal, but we felt 
/ *g | ^ it was worth it because 
AlifOrj^^ Janet was one of those 
y * y\ artists that had every- 
■/^ I thing it takes." 
I Asked about the rela- 



tionship between label and artist, he adds, 
"Everj'one likes Janet. She is a really love- 
ly person. She is talented and creative. 
There's nothing quite like working with a 
talented, creative, lovely person." 

Berry states that even though the new 
deal will be of significantly longer duration 
(Cmthmed on page 119) 



THIS WEEK IN BILLBOARD- 



GOOD NEWS FOR POWER STATION 

Power Station, the New York recording studio that recently filed 
for bankruptcy protection, has made a deal with holding compa- 
ny MediaMuse, which is now a 50% owner. Studio Action editor 
Paul Verna has the story. Page 40 

FIGHTING FOR SHELF SPACE 

Branded video product like Playboy, Barney, Jane Fonda. NFL, 
and Power Rangers are established shelf-space leaders, but the 
competition is keen and trends must be monitored. Associate 
home video editor Eileen Frtzpatrick reports. PagC 97 
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A new vision of Vivaldi's 
The Four Seasons for Chamber 
Orchestra and Jazz Quartet 



Arranged by 
Jorge Calandrelli 



"Eddie Daniels combines 
elegance and virtuosity in a 
way that reminds me of 
Artur Rubenstein." 

- Leonard Bernstein 



The Los Angeles 
Chamber Orchestra, 
Bernard Rubenstein 
Conducting 

The Jazz Ensemble: 
Alan Broadbent, 
Dave Carpenter, 
Peter Erskine 



Produced by 
Jorge Calandrelli and Eddie Daniels 

Executive Producer: Danny Weiss 
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SHANACHIE/CACHET 5017 
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U.K.'s Bickerton Named 
Int'l Consultant At SESAC 



■ BY JEFF CLARK-MEADS 
and IRV UCHTMAN 

LONDON— U.S. performing rights 
society SESAC, testing the waters 
for a full-scale commitment to an 
overseas profile, has appointed 
Wayne Bickerton, former chairman 
of the U.K.'s Performing Right Soci- 
ety, as consultant acting as interna- 
tional director. 

"Our dream scenario," says 
SESAC co-chairman Freddie Ger- 
shon in New York, "is to end up with 
SESAC publishing affiliates in the 
U.S. who can get their foreign money 
faster and with less local deductions. 

"The basic point we want to ad- 
dress is, how do we do this? Do we do 
it on our own? With another society? 
Or with a consortium of societies in 
some collective way?" 



In addition to its European game 
plan, Gershon says, Bickerton will 
weigh possibilities in the Pacific Rim, 
an area that is, he says, 'Very critical 
to us." While at PRS, Bickerton 
signed a recipro- 
cal contract be- 
tween PRS and 
the new Chinese 
agency MCSC. 

Bickerton, who 
completed his 
chairmanship of 
PRS at the end of 
BICKERTON 1995 and re- 
signed as council 
director of the organization Jan. 16, 
says he intends to demonstrate to 
British songwriters that SESAC is a 
more attractive proposition than its 
larger rivals BMI and ASCAP. 

(Continued on pa^je 108) 




Shutters Close On Low-Profit Stores 

Saturated Retail Sector Is Clearing Out 



BY ED CHRISTMAN 



NEW YORK— Since Christmas, mu- 
sic retail chains have been closing 

unprofitable stores in a retrenching to 
bring the overbuilt sector back into 
equilibrium. 

Trans World Entertainment Corp. 
has closed 30 stores, with an additional 
30 closures planned by the end of Jan- 
uary. Sources say that the Musicland 
Group and Bkx:khuster Music will each 
close about 30 units and that Where- 
house Entertainment has already 
closed 20 stores. 

Other chains, such as North Canton, 
Ohio-based Camelot Music and 
Owensboro, Ky.-based WaxWorks, are 
also said to be closing stores, but exec- 
utives at those companies failed to re- 
spond to phone inquiries by press time. 

Troy, Mich.-based Handleman Co. is 
closing about 62 Entertainment Zone- 
leased departments inside Sears out- 



lets (Billboard, Jan. 20), and Beltsville, 
Md.-based Kemp Mill Music continues 
to close outlets. It has gone from 37 
outlets to six. 

Music retail has been in turmoil for 
the last 18 months, as a price war has 
exacerbated the problem of excess re- 
tail space. Se\ erdj factors are responsi- 
ble for the retail saturation: Music re- 
tail has become overbuilt due to the 
influx of music departments at such 
segments as consumer electronic 
chains and bookstores; mall developers 
have tended to place three or four 
6,000- to 8,000-square-foot-music 
stores in malls that previously were 
serviced by two 2,500-square-foot 
stores; and Media Play, Virgin, Tower 
Records, and HMV are conducting a 
superstore race in strip centers. 

Trans World's total closings have 
reached 189. The Albany, N.Y.-based 
chain announced 129 closures at an am- 
bitious restructuring last spring but 



apparently felt it was necessary to go 
beyond its Initial plans. By Jan. 31, the 
end of its fiscal year, the chain will have 
525 stores. 

In Torrance, ('alif., Wherehouse has 
been rejecting leases and closing 
stores since it filed for Chapter 1 1 re- 
organization last August Initially, the 
chain closed 29 stores; in early Janu- 
ary, it closed about 20 more, bringing 
the chain's total to 296. Management 
which has put the chain up for sale, 
says it might close more stores. 

While many industry observers say 
that the shutterings are necessary if 
music retail is to become healthy again, 
representatives for the Musicland 
Group and Blockbuster Music say the 
shutterings at their respective chains 
. are part of the normal process of prun- 
ing their store portfolios. 

Company spokesman Wally Knief 
says Fort Lauderdale, Fla. -based 
(Continued on pafje 125) 



TRIPS Agreement 
Protects Rights 
On Back Catalog 

■ BY JEFF CLARK-MEADS 

LONDON — The international record 
industry is warning companies to 
adopt a new level of caution over 
licenses they acquire at MIDEM. La- 
bels body IFPI says that this year a 
new law and the stinging penalties it 
carries should make people look 
closely when they arc offered "well- 
known songs by well-known artists." 

IFPI points out that on Jan. 1, the 
Trade Related Intellectual Property 
Rights (TRIPS) agreement became 
effective in the 125 countries of the 
World Trade Organization. 

An IFPI repre.se ntative says, "The 
coming into force of TRIPS means 
that bootlegging and the unauthor- 
ized use of back catalog are illegal in 
all signatory countries." 

The representative explains that 
U.S. repertoire is now protected 
worldwide. Previously, some early 
recordings — notably the Elvis Pres- 
ley catalog — slipped through the net 
in some European territories. How- 
ever, TRIPS means that all signatory 
countries have a uniform protection 
period of at least 50 years for all ex- 
isting repertoire. This is distinct from 
proWsions that countries have in their 
o^^7l domestic legislation. 

Says the IFPI representative, "For 
the first time ever in an international 
treaty dealing with intellectual prop- 
erty rights, signatories are obliged to 
comply with specified levels of en- 
forcement. These include mandatory 
criminal procedures and penalties, in- 
cluding imprisonment 

"This new law places a heavy re- 
sponsibility on people seeking licens- 
es at MIDEM, particularly when they 
are being offered rights to recordings 
of well-known songs by well-known 
artists. 

"They must make sure that the po- 
tential licenser does, in fact, have the 
rights he says he is offering," the rep- 
resentative adds. "Getting an indem- 
nity is no longer enough; an indemni- 
ty will not protect anyone against a 
potential prison sentence." 

MIDEM runs Sunday-Thursday 
(21-25J in Cannes. 




Video Retailers, Lured By 
Financing, Prepare IPOs 



Welcome Home. EMI recording group Blessid Union Of Souls stops by the EMI 
office in New York to receh/e plaques commemorating gold sales of the group's 
debut album. "Home," which includes the No. 1 single "I Believe" and the top 1 0 
single "tet Me Be The One." The latest single, "Oh. Virginia," was released Jan. 
1 5. Shown in the front row. from left, are Larry Stessel, EMI senior VP/GM; band 
members Jeff Pence. CP. Roth, and Tony Clark; and Larry Braverman, EMI 
senior director of marketing. In the back row. from left, are Jon Birge, EMI senior 
VP of artist development; Pete Ganbarg, EMI senior director of A&R; band 
member Eliot Sloan; Davitt Sigerson, EMI presidenfCEO; band member Eddie 
Hedges; Joe Parker, EMI senior VP of sales; and Peter Napoliello, EMI senior VP 
of promotion. 

Vets Morgado, Yetnikoff Bounce Back 

Two Execs Work Behind Scenes On New Ventures 



■ BY SETH GOLDSTEIN 

NEW YORK— The promise of equity 
financing continues to drive video re- 
tailers into the stock market, even 
though at least 40% has been knocked 
ofTthe share prices of the four publicly 
held chains in recent months. 

Undeterred, Suncoast Motion Pic- 
ture Co., West Coast Entertainment, 
and Rentrak are readying initial pub- 
lie offerings to pay for recent acfiuisi- 
tions and fuel new expansions. 

The Musicland Group is furthest 
along, with plans to spin oW.iO% of 
Suncoast, which will use most of the 
proceeds to oyten 70 sell -through-only 
stores over the next two years. The 
capitalization should be completed in 
Februarj'. 

Also forthcoming is the long-await- 
ed offer from West Coast Entertain- 
ment, which is hoping to raise an esti- 
mated $99.4 million. West Coast filed 



BY DON JEFFREY 



NEW YORK — Former music moguls 
Bob Morgado and Walter Yetnikoff 
have resurfaced in the business with 
new companies and a few label deals, ac- 
cording to severai sources. 

Morgado, who was dismissed last 
year as chairman/CEO of Warner Mu- 
sic Group after six months of corpo- 
rate infighting, has opened Maroley 
Communications, a holding company 
that will acquire, launch, and operate 
music, filmed entertainment, and pos- 
sibly telecommunications companies 
worldwide. 

Maroley is seeking to raise $200 mil- 
Uon-$300 million from private sources. 
Morgado is said to have made a signifi- 
cant investment of his own from a "Hme 
Warner severance agreement that to- 
taled neariy $60 million. 

Yetnikoff, who was fired as chairman 
of Sony Muskr in 1990, has been quietly 
mming forward with his company, Vel 
Vel Music Industries, acquiring stakes 
in small labels, financing new labeK and 



striking distribution deals. 

Sources say he has purchased neaHy 
50% of indie label Razor & Tie, but his 
spokesman and Razor & Tie co-owner 
Craig Balsam both decline comment As 
pre\iously reported, Yetnikoff plans to 
start a new laiiel with Allan Pef^jer, co- 
owner of New York nightclub the Bot- 



tom Line. Pepper declines comment 

Yetnikoff is said to be negotiating a 
distribution agreement with indepen- 
dent distributor Alliance Entertainment 
for labels he acquires that do not already 
have deals. Razor & Tie is distributed 
by Koch International. 

(Continued on page IIS) 



VIACOM PREZ/CEO FRANK BIONDI FIRED 



BY DON JEFFREY 



NEW YORK— Viacom has fired 
president/CEO Frank Biondi over 
problems with the 
1994 acquisitions of 
music/video retailer 
Blockbuster Enter- 
tainment and 
movie/home video 'jfS^ 
company Para- 
mount Communica- bionoi 
tions, according to 
analysts. 
Sumner Redstone, Viacom's chair- 




man and principal stockholder, will 
assume the title of CEO "effective im- 
mediately," the New York-based 
company says. The position of presi- 
dent will not be immediately filled. 

Viacom has created an executive 
committee to oversee the entertain- 
ment conglomerate's various 
businesses and to develop growth 
strategies. It includes Steven 
Berrard, presidentyCEO of Block- 
buster Entertainment Group, and 
Tom Freston, chairman/CEO of MTV 
Networks. 

(Continued on page 119) 



the preliminary S-1 registration with 
the Securities and Exchange Commis- 
sion Jan. 12, four days after Suncoast, 
but isn't likely to go public for several 
months. 

Rentrak's offer is the least devel- 
oped. Wall Street analysts who were 
reached on the eve of a dinner meeting 
with company management, including 
chairman Ron Berger, weren't sure 
whether they would be fed an under- 
writing or just the talk of one. 

According to sources, Rentrak, al- 
((^oiUinued on page 125) 



Gibbons Named 
Chairman Of The 
Board At Spec's 

NEW YORK— Spec's Music has 
named Barry Gibbons, a former 
chairman/CEO of Burger King 
Corp., as chairman of the board, 
rei)lacing company founder Mar- 
tin Spector, who will assume the 
position of honorary chairman. 

Ann Lieff, president/CEO of 
the chain, says Spec's "wants to 
get involved with other facets of 
the music business besides retail, 
and Barry has a good strategic 
mind and is very good at brand 
marketing. He can help enhance 
and grow the chain. He seems to 
be a perfect fit." 

Gibbons says he sees two chal- 
lenges ahead for the chain. "We 
have to make our core bu.siness 
perform better." he says, adding 
that the chain has to develop new 
income streams as well. 

Gibbons says that Spec's is too 
reliant on the retailing of CDs and 
that it has to diversify within the 
music industry. "Without giving 
away strategies, we believe we 
have a strong brand name in 
Florida and that there is still a lot 
of opportunity for growth in the 
music business," he says. 

Gibbons adds that by looking at 
areas like musical instruments, 
(Continued on page 12!>) 
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Commentary 

Performers Shouldn't Rule Out Colleges 



I BY ADAM S. TOBEY 



Two years ago an associate of mine, Eric 
German, wrote a commentary expressing the 
need for acts to not remove themselves from 
the college market (Billboard, Feb. 12, 1994). 
In summation, German said that colleges are 
essential in the de\'eIopment of new artists; 
forgetting this not only acts against the best 
interests of performers but also alienates the 
fans who make those same artists superstars. 
Unfortunately, little has changed since that 
piece appeared. If such a trend continues, 
both performers and fans will lose in the long 
run. 

What is the college market? To answer 
this question, you have to look at what music 
is being played on college campuses. This 
question is not as easy to answer as it once 
was. Rap and hip-hop are gaining more and 
more ground, as is harder, more electronic 
music. 

In general, college radio is a haven for 
music that is neither ready for nor known to 
commercial stations and markets. In the 
pasU such acts as R.E.M. and Pearl Jam fell 
into this category. Their music was not out- 
landish, but in their infancy these bands were 
different enough that they were not embraced 
by the miyor markets. The same can be said 
of many acts today. 

College radio is, in a way, a proving ground 
and clearinghouse for music. An act may haw 
a wonderful life in the college music scerie and 
newr mo\'e to other arenas, but it may also 
use college radio as a launching pad to fur- 
ther its career. Live, Rusted Root, and Blues 
Traveler are all examples of acts that have 
made the transition from coUege to commer- 
cial airplay. 

College concerts also give such acts a 



chance to be heard. They are a way for acts 
to showcase themselves to the people who 
support them. 

There is a difference between college con- 
certs and promoter shows on college cam- 
puses. If a promoter uses a coUege venue, the 
show is not a college concert. Many schools 
that have lai^e arenas rent their facilities to 
promoters. In effect, such a concert is no dif- 
ferent than one at the local concert hall. A col- 
lege concert is one that is produced and 
directed by the school. A promoter is not con- 
cerned with giving students reduced ticket 



'College con- 
certs are not 
limited to 
developing 
artists.* 

Adam S. Tobey Is senior 
VP of Concert Ideas, 
Woodstock, N.Y 



prices or easy access to these tickets: College 
shows are designed to make the performance 
affordable and accessible to students. 

Yet, fewer acts are playing colleges, and 
those that do are seeking higher prices. Why 
is this happening? There are several factors. 
Clubs and larger venues arc getting more of 
the acts that a few years ago would be found 
only on college campuses. 

College concerts are not flawless. The 
schools cannot always provide everything acts 
want Students are not professionals, and mis- 
takes will be made. Uni\'ersities also have a 
great deal of bureaucracy to deal with. Pro- 
moters do not Risk management and mosh- 



ing-related problems cause most campuses to 
be very careful and take extra time when con- 
sidering an act. Promoters can decide in 
hours. Venues can be hard to find, and col- 
leges often cannot come up with the money 
that acta want. 

Yet consider what colleges do offen dedi- 
cated fans, an excellent testing ground, eager 
workers, loyal fans. Demographically, colleges 
are where the base support is. Violent 
Femmes and They Might Be Giants are excel- 
lent examples of acts that reahze and remem- 
ber the vitality of the college market This is 
where they got their start, and they keep sup- 
porting the college circuit. 

The G<K) Goo Dolls are another example. To 
this day, the band still makes time for col- 
leges. If they had not stuck to their roots, 
would they be where they are today? 

At what point does an act move beyond the 
college market? I would say newr. Currently, 
Billy Joel, Alanis Morissette, Natalie Mer- 
chant, Gin Blossoms, and the Dave Matthews 
Band are doing limited college tours. All 
these performers know the value of colleges 
and know it is important to maintain their ties 
to the college world. 

College concerts are not strictly limited to 
developing artists. Consider the possibilities 
if Bruce Springsteen or Stevie Wonder did a 
series of small, college-produced shows. 
These are two phenomenal acts that are leg- 
ends in the music world. Yet their young fan 
bases have decreased because of Uieir rela- 
tive inaccessibility to younger audiences. If 
larger acts returned to their roots, even if just 
for a brief time, the potential for new and 
renewed support is enormous. Such ideas may 
be somewhat farfetched, but the theme 
remains the same: Colleges are a wonderful 
source for support 
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STRAIGHTENING THE RECORD 

In the Jan. 13 article headlined "BPI Sues 
Local Authorities Who Dropped Piracy 
Case," the author writes the following: 
"However, now the BPI [British Phono- 
graphic Industry] is suing one of them for 
not being cooperative enough." The reality, 
however, is that our lawyers issued a Writ 
against Solihull Metropolitan Council as a 
procedural technicality, with the full 
approval of Solihull. 

Additionally, the BPI, via our member com- 
panies, is suing five defendants. In order to 
gain a delivery of the illegal 7,000 recordings 
from these defendants in the High Court we 
were advised that we would initially have to 
sue Solihull, as the recordings were still in 
their custody. 

The initial hearing in the High Court was 
successful in that an order was made for the 
recordings to be delivered to our lawyers 
pending a further hearing on Feb. 26. 

1 hope this puts the record straight 

David Martin 
Head of Operations/Anti- Piracy Unit 
British Phonographic Industry 

RECORDING THE STRAITENING 

In his commentary "The Arts Vs. 'The 
Contract With America' " (Billboard, Jan. 13), 
Michael Greene, presidentyCEO of NARAS, 
brilliantly articulated why each of us, whether 



a niember of the arts community or not needs 
to protect the arts from the fringe group in 
Congress, those who wrote the Contract and 
thoRp. 70-plus members of the freshman 
Republican league who somehow think they 
were wted in to end America's cultural supe- 
riority. 

The members of the insurgent right have 
once again misjudged the American \'Dter, and 
it is easy to see them backpedaling to dig out 
the 1996 elections. No matter how they 
attempt to soften the rhetoric, we must 
remember that they are extremists bent on 
changing government in ways that do more 
harm than good. 

In the U.S. Constitution, Article I, Sec- 
tion 8, it is written that Congress shall pro- 
mote the sciences and the useful arts. To do 
otherwise would be to defy the law of the 
land. President Clinton has refused to sign 
the balanced budget deal until those of the 
radical right come to their senses on these 
issues. In essence, he is betting his politi- 
cal future that those like Michael Greene, 
his constituent members in Congress, and 
we citizens stand firmly behind him on 
Election Day! 

Tim Hurst 
Promotion Manager 
Cincinnati Market 
Repnse Records 
Cincinnati 



Michael Greene, like most liberals today, 
just doesn't get it and actually has the gall to 
think John Adams (a deceased white guy of 
European descent who used to haw President 
Clinton's job) would support his cause. Come 
on! All the Founding Fathers — Federalist or 
Republican — favored a limited government 
and would no doubt be sickened by the 
appalling mess that is Washington, D.C., 
today. Myself, that meanie Newt Gingrich, 
and we religious types hAve no qualms with 
the existence of the sort of art you champion, 
we just resent being forced (i.e. taxed) to pay 
for it. For every 29 cents per year you men- 
tion, there are thousands more lobbyists like 
you forcing us (i.e. getting taxes) to pay for 
their 29 cents per year. 

If I want your kind of art, I will pay for it 
voluntarily just as I pay for my kind of art — 
and 1 actually have in the past. Check out 
Karen Finley next to Gershwin in my music 
collection: I may like one more than the other, 
but I am the only one who is out the money in 
the matter, and I have no one to blame but 
myself. A government that is under a stag- 
gering debt is not the only answer. To para- 
phrase our first lady, you seem like an intel- 
ligent man. I'm sure you can find another way 
to achieve wur goals. 

Will Cornell 
Dallas 



Articles ajxl tetters appeitring on (his. page »er%« a forum for the expresHion at views of general tnteresL The ofMioiu ofTered here are not n e c c oaarOy thoae of BJUhoard or it* manafcement 
LeUen should be submrtted U) the LcUera Editor. Commentarira stxiuld be ttubmitted to Commentary Editor Suxan Nunziata, Billboard. 1615 Broadway. New York. N.Y. 10036 
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! plaintiveness 

is that catch in the 

throat, the one thai 

gulps back pain to 

twist irony ardund 

truism. Loveless, 

whose very name sug- 

gesis a solitude that 

soldiers on, gets the 

reciprocal acke in 

'You Don't B^e^ 

Know Who I Am'" 
— TIM^ 
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PATTY 
LOVELESS 

THE TROUBLE 
WITH THE TRUTH 




the follow-up to 

hen Fallen Angels Fly 

1995 CMA Album of the Year 
also 

1995 Best Country Album 

— ENTERTAINMENT WEEKLY 

1995 Album of the Year 

— STEREO REVIEW 

1995 Best Country Album 

— NASHVILLE MUSIC AWARD 




THe TROUBLe WITH THG TRUTH 
featuring "You Can Feel Bad" 
10 Classic Torch Country Performances 

From One Stellar Female Vocalist ♦ 



Real Life. Real Emotions. Real Music. 



Congratulations 

on your two Grammy nominations 
Female Vocalist / Song of the Year 
"You Don't Even Know Who I Ami 



PETER HARRIS 

His Music.His Life 
Now His Story!... 



PETER HARRIS 

THE GOLD 
COLLECTION 




This box contains: 

• The three mastered singles on cas- 
sette and CD 

• "Living Years" pictorial booklet 

• Mirrored glass etching exclusively 
designed by R. Yacovone 

• Sheet music for all three songs 

• A treatment based on an original 
screenplay (Who Needs Your Love? 
— The Peter Harris Story) v^ritten 
by Robert Bruzio 



On May 3, 1995 Peter Falclglia was gunned 
down in a music store in the Bronx. Peter was a 
former bass player for singer Dion DiMucci in the 
60's. (Then known as Pete Baron). During this 
period, Peter had written/recorded several songs 
such as "I Need Someone" (later covered by 
Joan Jett), "So Wrong" (backed by The Bel- 
monts), "Lonliest Guy In The World" (written by 
Tom Bogdanny), and "Lookout for Cindy" all 
released on the Sabina Records label. In the 70's 
and 80's Peter continued writing and released the 
single "Stand Tall" on Laurie Records label 
using his pseudonym 'Just Ram.' In the 90's, 
Peter, now calling himself Peter Harris collab- 
orated with record producer/arranger Rob 
Sabino and pianist Richie B to record three 
'Top 40' songs: "Who Needs Your Love," 
"Forever," and "Time For A Change." 
Sabino had formerly worked on projects 
with artists such as Ashford and Simp- 
son, Bryan Adams, Michael Bolton, 
Paul Simon, Peter Framplon, Art 
Garfunkle, Todd Rundgren, Mick Jag- 
ger, and Madonna. The boxed set 
"Peter Harris — The Gold Collection" 
Is designed to be presented to the 
major record labels as well as film 
and production companies. 




PRODUCTIONS 



BEE HARRIS PRODUCTIONS was fornned with a vision to fulfill Peter's dwam — "to have 
the world hear his music" — as it was with his idol, John Lennon. With writers, artists, and 
musicians on staff. Bee Harris is focused on presenting to the major record labels his final 
mastered recordings and we are further developing the screenplay "Who Needs Your 
Love" — for The Peter Harris Story. 




Richie B-V.P. 

• associate producer of Peter 
Harris album "Who Needs 
Ybur Love" 

• formed chord progressions and 
melody line for three songs 

• assisted in editing songs and 
final mixdown 

• formulated boxed set idea for 
presentation package 

• currently pttxlucing music/ 
rock video for three songs 



Cindy Harris — Prss. 

• executive producer on Peter 
Harris project 

• art direction and design for 
packaging final product 

• produced "Living Years" 
pictorial booklet included in 
boxed set 

• story line for motion picture 
screenplay 



Robert Bruzio — Writer 

writer of the "Who Needs 
Your Love — The Peter Harris 
Story" screenplay 
wrote and produced indepen- 
dent short/promotional trailer 
"Streetwise" 

principal actor on upcoming 
motion picture 

appeared on major television 
soap operas ("One Life To 
Liv8"/"Loving") 



1 




Bee Harris Productions 

From Row (I to r) Rotiert Bruzio, Frank Trotta (talent 
director), John E. Comb (artist), Richie B, Cindy 
Harris. Cynthia Sabol. Back Row (I to r) William 
Oetomaso, James Gaffney, Tim Rierdon (sales and 
marketing), Anthony Recek (telecommunications), 
Vincent M. Zaccardo (design and engineering), 
Steven ZabskI (computer graphics), and Richard 
Yacovone (art director). 



With completion of the soundtrack and screenplay. 
Bee Harris now offers to record and film companies 
exclusive publishing and distributing rights. Personal 
presentations by appointment only... 




PRODUCTIONS Lid. 



• SUrTE 1517 ■ NEW YORK, NY 10107 
> FAX; 1 800 9S8-3939 



Heavy D. Fills 
Harrell's Post 
As Uptown Prez 



BY J R. REYNOLDS 




LOS ANGELES— Uptown Record.s 
A&R VP and veteran rap artist Dwight 
"Heavy D." Meyers has been promoted 
to president of Uptown. The announce- 
ment was made by MCA Music Enter- 
tainment Group chairman/CEO Doug 
Morris. 

The appointment, long anticipated 
by industry observers, fills the post 
that was vacated by former Uptown 
president and founder Andre Harrell 
when he sold his joint-venture interest 
in the label to partner MCA and be- 
came president of Motown (Billboard, 
Oct. 14, 1995). 
Meyers reports to Morris. 
Uptown has an estimated value of 
$80 million-$100 million, according to 
sources. The label will receive market- 
ing, sales, and pro- 
motion support 
from New York- 
based MCA label 
Universal Records 
and will remain 
headquartered in 
New York. 
Uptown burst 
HEAVY D onto the music 
scene in 1986 and 
established itself as a cutting-edge 
force in hip-hop with rap act Heavy D. 
& the Boyz and such platinum-.'telling 
acti as Jodeci and Mary J. Blige. 

In 1995, Uptown was ranked No. 1 
among the year's R&B labels, with 21 
charting albums and singles in Bill- 
board's year-end issue. It also ranked 
No. 1 among album labels, with six 
charting titles (Billboard, Dec. 23). 

"The most important thing is main- 
taining the success that Uptown has ex- 
perienced in the pasC says Meyers. 

As an Uptown A&R executive, Mey- 
ers signed the hip-hof^R&B act Soul 
For Real, whose debut 1995 set, "Can- 
dy Rain," sold 781,000 units, according 
to SoundScan, and peaked at No. 5 on 
the Top R&B Albums chart. 

Meyers also oversaw the 1 995 releas- 
es by Blige, "My Life," and Jodeci, "The 
Show, The After Party, The Hotel." 
Both of these hit No. 1 on the Top R&B 
Albums chart and sold 1.8 million and 1 
million units, respecti\'ely, according to 
SoundScan. 

As an artist, Meyers has demonstrat- 
ed a commercial staying power uncom- 
mon among rap act». Heavy D. & the 
Boyz have recorded five albums since 
debuting in 1987; four of them were cer- 
tified gold or platinum. 

M eyers says that his careers as artist 
and executive have prepared him for 
the center seat at IJptown. "Since I 
never really had a manager, I worked 
closely with [Harrell], watching and ob- 
serving just how this business works — 
both from an artist level and from an 
executive perspective," says Meyers. 
"And even though I've got some big 
shoes to fill, I'm confident titat Uptown 
will continue to deliver the same kind of 
quality music that people have come to 
expect from us." 

Upcoming releases from the label in- 
clude "You," the .second single from 
Monifah, in February, followed by the 
March release of the vocalist's debut al- 
bum, "Moods . . . Moment" 

Other releases will include a debut al- 
bum by rapper McGruff, scheduled for 
the third quarter, and the sophomore 
set from Soul For Real. A solo set by 
Heavy D. is planned for release in 1996. 
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CMP's Summers Overloads 
Senses On 'Synaesthesia' 



■ BY BRADLEY BAMBARGER 

It L< the rare musician who is able to 
scale artistic summits in one career, 
much less two. Foimer Police guitarist 
Andy Summers has forged an inspired 
second act with hLs genre-defjing solo 
albums and continues this progressitm 
with the sensual alchemy of "Synaes- 
thesia." 

Due Jan, 23 on CMP Records, 
"Synaesthesia" is Summere' sixth and 
finest album of improvisatory gui- 
tai-scapes and forwai*d-minde<l cotnpo- 
sitions. Krudite yet earthy, the album 
holds a host of allusions — from mini- 
malism and the modes of India to Latin 
rhythms and grunge guitar. 

Summers took the title and concept 
for this heady mix from an art move- 
ment of the late U*th and early 20th cen- 
turies. Pioneer synaesthesists, such as 
the painter Kandinskj' and the comi)os- 
cr Scriiibln, sfuight a union of the .-JoaHes 
in their work. Kandinsky aspired to a 
sj-mphony of colors and shapes, and 
Serlabin pursued multimedia long be- 
lV)re the Macintosh, building a color key- 
board through which hues could be gen- 
eralei] to match chords. 

"The way I'm using synaesthesia 
with thu* album im similar to the way we 
used sjTichronicitj^ in the Police, draw- 
ing connections rather than conclu- 
sions," Summei-s saj-s. "I may not be a 
true sniaesthesist, but I admire those 
w ho seek an ecstatic unity in the arts. 

"My goal is Ut be right there *)n the 
edge," Summei-s adds, "to make truly 
eonteni|>i3raiy music that encompasses 
a lot of elements and that isn't pre- 
dictable." 

Summers and his handmates — pri- 
maiily Ginger Baker on drums and Jer- 
ly Watts on bass — weave a deep, dark 
web on such standout tracks as 
"Cubano Rebop," "Meshes Of The Af- 
ternoon," and "Low Fljing Doves." But 
it's a tune like "Monk Hangs Ten" that 
shows how* much fim Summers' recom- 
binant approach can be. The song com- 
bines a wayward Thelonious Monk- 
style melody with speed metal riffs and 



surf beats, adding a disemlwdied tango 
for a bridge and a free solo jm-^sage. 

Summers' discography revolves 
around a string of intiiguing albunw on 
Private; Music, including U>?<«*s ethereal 
"Mj-sterious Barricades," a nod to the 
miniatures of French composer Erik 
Satie; "The Golden Wire," a gor- 
(Continued on page 108) 



Gin Blossoms Cultivate Fan Base 

2ndA&MSet To Get Back-To-Basics Tack 



■ BY MELINDA NEWMAN 

NEW YORK— WTien the Gin Blossoms 
finally came off the road after almost 2V-- 
y«ms of consUmt touring iK'hind UJ92's 
multiplatinum "New Miserable E.xperi- 
ence," the band was faced with several 
optioa'^: "One wus to rush a rec<)i-d out to 
capitalize on om* populaiity of the mo- 
ment," .says s<mgwrit*'r/guitarist/singfr 
Jesse Valenzuela. "But we didn't feel 
we'd make our best record^ so we 
thought, 'What the hell. Let's take our 
time and make the record we want to 
make,' and if we lose .some kids jilong the 
way who are listening to other bands, 
well just tour again." 

The result is "Congratulations, I'm 
Sorry." which comes out on A&M 
Records Feb. 13. The first single, the 
harmonica-laced, cascading "Follow 
You Down," goes to AC, top 40, triple-A, 
alternative, and album rock radio on 
Wednes<lay (24). 

A refreshing "take nothing for grant- 



eti" attitude surrounds the hand and its la- 
bel and mimiigcment. Despite the success 
of "New Miserable Experience" and the 
belief that the new album can do even bet- 
ter, no one thinks that the band can aild 
new audience layers without first secui'- 
ing iLs fan base. So 
— _ the label's strategy- is 
Jfr^^B to take a few steps 
^9 back, worit railio and 

^WWI retail with the zeal 
normally reserved for 
a new band, and not 

get cock}'. 

"With a band that's 
had so much success at pop radio, we 
have to make sure we de\'elop a real im- 
age for them," says Mike Regan, senior 
director of product development at 
A&M. "Y'ou have a lot of bands that 
achie\'e pop success but don't have a vi- 
sion for a long-term career or how to 
leave a lasting impression." 

One of the Uil)ers goiils f()r the album Is 
to make the liand's singles must-adds at 



RECORDS 




several radio format';. "It's a little too 
soon to say they're a core artist for us," 
says Dan Bowen, PD at top 40 WNCI 
Columbus, Ohio. "But they certainly have 
the potential to l)e one. I clon't know what 
it is alwut their records, but they don't 
bum out quickly. W^e're absolutely look- 
ing forward to having something new 
from them even though 'Til I Hoar It 
From You' [from the 'Empire Records' 
soundtrack] is still testing like crazy." 
A&M Ls eschewing flashy album pre- 
(Cnvtiniied on page lOH) 



Annie Lennox Live Set Prompts 
Limited-Edition Arista Reiease 



An American At London. London Records has signed American soprano 
Renee Fleming, seated center, to an exclusive contract. She is shown, seated 
from left, with London/Decca senior VP of A&R Evans Mirageas and London 
Records U.S. VP Greg Barbero. Standing, from left, are executive producer 
Andrew Comall and producer Michael Woolcock. 



■ BY JEFF CLARK-MEADS 

LONDON— A live set that was "too 
good to waste" is gi\ing new pleasure 
to Annie Lennox fans worldwide. 

Despite the singer's antipathy to 
any record that is less than circum- 
spect. Lennox's eight-track "Live In 
Central Park" is gi\ing a global audi- 
ence a glimjise of her on-stage power. 

Lennox's manager, Simon Fuller, 
explains that the Sept. 9, 1995, show- 
in New York's Central Park was 
staged purely as a TV sj>ecial. Howev- 
er, a crescendo of enthusiasm from 
Arista in the U.S. started pressure to- 
ward rt^Ieasing the show as an album. 

Fuller says, "Annie didn't want to 
do that, because she hadn't thought of 
the show in those terms. Every album 
she makes is a labor of love, and doing 




an album from the show was not part 
of her plans or mine." 

However, he adds that they were 
eventually persuaded that the quality 

(Continitcd on i>af/e IPS) 
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Festival Founder, Label 
Exec Launch Records 420 



■ BY CARRIE BORZILLO 

LOS ANGELES— Dave Frey, man- 
ager of Blues Traveler and co-founder 
of the H.O.R.D.E. festival, and Jim 
Lewi, formerGM of WAR.? Recoi-ds, 
have formed Records 420 via a part- 
nei"ship with HolU^vood Records. 

The label, which is named after the 
San Rafael, Calif., (wiice code for **mai'- 
ijuana smoking in progress," will be 
wholly owned by Frey and Lewi. Holly- 
wood will finance the label, which will be 
distributed by Poij'Cjram. Howe\'er, 420 
has the option of releasing titles 
through independent distribution as 
weU. 

While there will be no official job 
titJes at 420, 1.*wi will essentially serve 
as GM and run the day-to-day opera- 



tions. For now, he is based out of his 
home in Boulder, Colo., but will open an 
office in Aspen, Colo., in May. Frey, who 
will continue to manage Blues T)"aveler, 
the Jono Manson Band, and Tiiple Fast 
Action and run the H.O.R.D.E. festi\'al, 
will sUiy in New York and act as a cre- 
ative consultant for 420. 

Former W.A.R.? product manager 
Rob Bordan will serve as director of 
marketing. Le\\i plans to hire one per- 
son to handle radio jiroinotion and one 
to handle retail. 

A&R responsibilities will be shared 
by Frey, Lewi, Hollywood president 
Bob Pfeifer. and Hollj-wood director of 
A&R John Dee. 

No bands have been signed to the la- 
bel yet, but Lewi and Frey plan to re- 
(Vniitiuued on page 115) 



Shanachie Teams For New Alternative Imprint 

First Release: N. K Club 's Live Recordings 



BY PAULVERNA 



NEW YORK— In a move intended 
to strengthen its standing in the col- 
lege/alternative rock community, 
New' York-area independent label 
Shanachie Records has signed a li- 
censing agi-eement with local start- 
up Fortified Records. 

Launched by self-styled "anti- 
folk" artist Lach, Fortified is head- 
quartered at Lower East Side haunt 
the Sidewalk Caie, where Lach runs 
a floating club he calls the Fort. 

The first release under the Forti- 
fied/Shanachie imprint will be a 
compilation of live recordings from 
the Fort at Sidewalk, titled "Lach's 
Anti-Hoot." Scheduled for an April 



release, the collection features 
Hamell On Trial (which has just 
.signed with Mercury Records), Jane 
Brody, Mark John.son, Zane Camp- 
bell, the Humans, Jen's Revenge, 




Tom NLshioka. Mr. Scarecrow. Tom 
Clark, Paula Carino. Major Matt 
Mason U.S.A., Animal Head, Mucka 
Furgason, and Lach — who [lerforms 
at the club as a solo artist and with 
his band, the Sextet Offensive. 
The agreement calls for Fortified 



to deliver masters and Shanachie to 
handle pressing, distribution, mar- 
keting, and promotion, according to 
Shanachie A&R rep ChaHie Dahan. 
In addition, Lach says he will over- 
see promotion and marketing of 
Fortified/Shanachie titles. 

Dahan says he discovered the 
Fort scene while pursuing local 
band the Hush, which was showcas- 
ing regularly at the club. '*The more 
I hung out there, the more I saw this 
interesting mixture — kind of jazzy, 
kind of torchy, alternative rock, ex- 
perimental stuff," says Dahan. 

Comparing the Sidewalk to the 
heyday of CBGB and Thread Waxing 
Space. Dahan says he felt the scene 
(CotiiiuKcd Oil fxujc IJii) 




Go Phifth! Elektra executives present Phish with plaques commemorating gold 
sales of the band's double album "A Live One." Phish played a sold-out New 
Year's Eve show at New York's Madison Square Garden. Shown in back row. 
from left, are band member Mike Gordon; Beth Jacobson, VP of press and artist 
development, Elektra; John Paluska. band manager; band memtwr Trey 
Anastasio; Sylvia Rhone, chairman, Elektra; Greg Thompson, senior VP of 
promotion. Elektra; band member Page McConnell; and John Cortez, local 
promotion manager, Elektra. In front row, from left, are Lisa Frank, VP of artist 
development. Elektra; band member Jon FIshman; Steve Kletnberg, senior VP of 
marketing. Elektra; and Alan Voss, executive VP/GM, Elektra. 



TVT Records 
Low-Budget ' 



Launches Soundtrax Label; 
Work' Films Are Targeted 



■ BY DOUGLAS REECE 

New York-based TVT Records, 
which scored big with the "Mortal 
Kombat" soundtrack in 1995, plans to 
capitalize on that success with the 
launch of TVT Soundtrax. 

The division will he headed by 
i'atrida Josejih, who has been in TVTs 
A& R department for the last five years. 

According to T\'T CEO/pres*ident 
Steve Gottlieb, TVT Soundtrax will 
base the majority of its jiersonnel, in- 
cluding a specialized mai'keting staff, in 
New York. The company also plans to 
hire a representative in Los Angeles. 

The formation of TVT Soundtrax 
follows TVT's release of soundtracks 
for the films "Seven." "Hideaway," 
"(Jrumpier Old Men," and "Mortal 
Kombat" in 1995, Its latest soundtrack 
release. "Two If Bv Sea," was issued 
Jan. 15. 

(Jottlieb siiys that the new label is a 
natural progi-ession. "As an outgi*owth 
of getting our artists' music in mo\ies. 
W'e'\'e developed relationships with stu- 



dios, music supervisors, and directors, 
and that's how the opportunity to do 
soundtracks arose," he sa\'s. 

Gttttlieb says the new label is likely to 
continue TVT's tradition of servicing 
studios with small-budgeted, less star- 
powered soundtracks. 

"There is a lot of competition be- 
tween labels for the most high-profile, 
music-intensive films that are going to 
he packaged with sujwrsUir artists," 
says Gottlieb. "So there is a real open- 
ing for the Vork' films that are going to 
require finding just the light, i)erhaj)s 
less obvious, music to work with." 

With the 1995 release of its "Mortal 
Kombat" album, TVT proved that a 
soundtrack could be successful without 
having big-name talent. According to 
SoundvScan. the album has sold 675,000 
units. 

Completed in three weeks, "Mortal 
Kombat" also hel|>ed establish the la- 
bel's reputation with .**tudi(ti for its quick 
tunui-ound (Rillhoaj-d. Sept- W.in). 

Gottlieb says that speed and atten- 
tion to detail will be the new label's em- 



phasis and selling point 

"Unlike some of the miyor distiibu- 
tors, which require months and months 
of preparation, we're able to timi on a 
dime," he says. 

"The pressure on studios and direc- 
tors* is such that the director wants as 
much time as possible in post-produc- 
tion, but the studio wants |the sound- 
track] released as quickly as possible," 
Gottlieb says. "Often, it doesn't give 
them the lead time that some of the 
miyor record comiMnies require." 

Along with his sUifT. Gottlieb civdits 
TVT's music library and the label's dis- 
tribution arm with agisting in speedy 
production. 

He a.]so says that the new label will 
bolster its senice by aggressively plot- 
ting ad campaigns directwl toward the 
music audience and by making sure 
that studios' needs, such as getting 
promotional CDs in time for release, 
are fulfilled. 

Assistatice in preparing this story 
ivax provided by Craig Rose7L 





EXECUTIVE TURNTABLE 









BILLBOARD MUSIC GROUP. Lee Ann 

Photoglo is promoted to national ac- 
count manager of Country Airplay 
Monitor in Nashville. Andrea 
Thompson to national account man- 
ager of Top 40 Airplay Monitor in 
New York, Robert Massey to nation- 
al account manager of R&B Airplay 
Monitor in Los Angeles, and Art 
Phillips to national account manager 
of Rock Airplay Monitor in Los Ange- 
les. They were, respectively, South- 
east advertising manager of Bill- 
board, account manager of Top 40 
Airplay Monitor, account manager of 
R&B Airplay Monitor, and account 
manager of Rock Airplay Monitor. 

RECORD COMPANIES. Richard Halmese 

is named senior VP of promotion at 
Arista Records in New York. He was 
president of MCA Records. 

Steve (ireenberg is named VP of 
A&R at Mercury Records in New 
York. He was VP of A&R at Big Beat 




Records. 

Julia Bisenthal is promoted to VP 
of product marketing at Columbia 
Records in New York. She was direc- 
tor of marketing. 

Andrew Shack is promoted to VP 
of business and legal affairs at Priori- 
ty Records in Los Angeles. He was ex- 
ecutive director of business and legal 
affairs. 

Midge Stathis is promoted to VP of 
North American operations for Warn- 
er Music International in New York. 
She was director. 

Jeff House is promoted to senior 



director of street marketing and rap 
promotions at Arista Records in New 
York. He was national director of rap 
promotions and marketing. 

Jennifer Gross is named director 
of product management at MCA 
Records in Los Angeles. She was di- 
rector of media and artist relations at 
Mute Records. 

Mike Se\er8on is apjminted direc- 
tor of mid-South regional promotion 
for MCA/Nashville. He was director 
of Southwest regional promotion at 
Decca Records in Dallas. 

Rene Magallon is named national 



director of triple-A/CHR promotion 
for Discovery Records in Los Ange- 
les. She was director of promotion and 
marketing at Caliber Records. 

Elektra Entertainment Group in 
New York names Karen Taylor asso- 
ciate director of marketing, Anne 
Kristoff associate director of press 
and artist development, and Paul 
Uterano national sales manager. 
They were, respectively, national di- 
rector of R&B publicity for EMI. 
manager of press and artist develop- 
ment for Elektra, and marketing co- 
ordinator for Elektra. 



RELATED FIELDS. MTV names Lisa 
Berger senior VP of series develop- 
ment in Los Angeles, Van Toffler 
executive VP of MTV Productions in 
New York, David Gale senior VP of 
MTV Films in Los Angeles, and 
Abby Terkuhle creative director of 
MTV Productions in Los Angeles. 
They were, respectively, VP of talent 
development of MTV. executive VP 
of progi'amming enteri'rises of MTV, 
president of Pacific Western Produc- 
tions, and executive VP/creative di- 
rector of MTV. 
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Lou Reed 'Reeling' On Long-Awaited Set 

Warner Bros. Artist Courts Int'l Fan Base 



■ BY MELINDA NEWMAN 

NEW YORK— It's an image that stays in 
one's mind Lou Reed, wie of rock's most 
iconoclastic performers, sittini? in typing 
class. 

"When I vrss in high school, my par- 
ents made me take typing so I \i'ou]d h&ve 
a job to fall back on," Reed s^. "So Ixxi 
Reed of the Veh-et Underground knows 
how to type." 

Little could mom and pop Reed ha\« 
realized the prescience of their directive: 
Reed's new Wamer Bros, album, "Set 
The Twilight Reeling," was written 
entirely on computer. The record is set 
for release Feb. 20. 

"I understand the romance of wanting 
to write with a pen and nice legal pad, 
and off you go, txit what good is it if you 
can't read it? ... I have very, very had 
handwriting, and I can't read what I 
wrote as little as an hour later," Reed 
says. "You feel like a moron." 

"Set The Twilight Reeling" is Reed's 
first record of new material since 1992, 
and retailers arc ready for some new 
Lou. 

"For ob\ioas reasons, he always does 
well in our store," say^ Tvn Devin, man- 
ager of Tower Records in downtown 
S^nhattan, N.Y. "If the new record is 




anything like [1989'8] 'New York,' it will 
be huge." 

Four years between albums is an 
abnormally long stretch for Reed, but he 
stresses that he has hardly been idle 
since the release of 
1992's "Magic And 
Loss," a stunning 
record that ex- 
plored death and 
the human spirit in 
unbearably sad, yet 
uplifting and posi- 
th'e, wj(ys. 
REED "That album 

took a lot out of 
me," s^ys Reed. ''So I was really obsessed 
with getting it out to people, because I 
knew how much resistance there wouW 
be. It got tagged as 'I^ou Reed's Death 
Record,' and the thing was, it wasn't 
meant to be that at all, and it was a bad 
thing to be tagged with, because it kind 
of chiUed the record dead." 

Following the album's release. Reed 
went on tour, got diwrced, and reunited 
with the Velwt Underground for a l»ief 
European outing. 

However, the most time-consuming 
project for him was developing the sound 
for the new album. "In a recording stu- 
dio, I get a sound, and I know on the 



Girls Against Boys' 'House' 
In Order At Toucli And Go 



■ BY BRADLEY BAMBARGER 

NEW YORK— As its title suggests, 
"House Of GvsB" contains all the 
hallmarks of Girls Against Boys' 
sexy, brainy, post-noise-rock sound. 
In fact, the aggressively stylish 
album, due March 5 on Touch And 
Go, not only serves as the ideal indie 
swan song for Girls Against Boys, it 
may break the band to a wider audi- 
ence before the group jumps to Gef- 
fen next year 

Anticipation for "House Of GvsB" 
is rife among some key college radio 
programmers and retailers. Accord- 
ing to Anni Banani, music director of 
Georgia State University's WRAS 
Atlanta, the station had Girls Against 
Boys' previous album, 1994's "Cruise 
Yourself," in rotation for eight 
months. 

"We've always played Girls Against 
Boys' records, and people have 
always requested their music, but for 
months after the band came in for an 
on-the-air interview, people would 
even call in asking us to replay the 
interview," Banani says. "They 
couldn't get enough of them . . . The 
new album will probably go into 
heavy rotation here right off." 

At the Wall Music, a nO-store 
chain headquartered in Philadelphia, 
new release buyer Kevin Hawkins 
says that for "House Of GvsB" he 
plans to double the initial order he 
would usually make for a top indie 
title. "Girls Against Boys have built 
up all this credibility and great press 
over the past couple of years," he 
says. "This could be the record that 
takes them from the underground 
into the suburbs." 




GIRLS AGAINST BOYS 



"Cruise Yourself," Girls Against 
Boys' second full-length album for 
Touch And Go, has sold nearly 7,500 
copies, according to SoundScan. The 
label estimates additional sales at 
non-SoundScan reporting shops and 
overseas at 30,000. 

"Super-Fire," the first single from 
"House Of GvsB," goes to college and 
commercial alternative radio Feb. 20. 
The single also will be available com- 
mercially on CD, with several non- 
album tracks included. A video for 
"Super-Fire" ships in late February 
to MTV and regional outlets. 

With its dense, dark attack and 
attitudinal hooks, "Super-Fire" 
seems the perfect calling card for 
"House Of GvsB." "In our world, it's 
a hit song," says Girls Against Boys 
singer/guitarist Scott McCloud, "but 
in this world, you ne\'er know." 

"Super-Fire" explores one of the 
recurring themes of "House Of 
GvsB," the pressure of a world 
fraught with sensory overload and 
option anxiety — feelings the mem- 
bers of GvsB (the band's shorthand 
moniker) are more than familiar with 
after years of intercontinental road 
life and the recent major-label court- 
(Cotitiuued ott fnxge 1 7} 



record it's not what it was like tlive on 
tour). Why? It's always been bothering 
me. Hcnv can it be more real? So I worked 
for the last 2'/; j-ears on the production of 
the album — hott' to get that and setting 
up a home recordir^ studio." 

The new album, recorded at Reed's 
studio the Roof, is the result 

Although the guitar-dominated "Set 
The Twilight Reeling" is not a concept 
album, as were "New York" and "Magic 
And Loss," the theme of change runs 
through the project 

"I just wanted to rock after 'Magic 
And Loss.' I didn't want to put the bur- 
den of it having to be thematic on mj-self, 
so I told myself, 'Just write whatever.' 

(Continued on page 1 7) 




The Color Tlddas. Australian folk trio Tiddas meets with author Alice Walker fol- 
lowing the act's performance at San Francisco's Great American Music Hall, 
Shown, from left, are Tiddas' Sally Dastey. Walker, Loose Cannon president Lisa 
Cortes, and band members Lou Bennett and Amy Saunders. 



Side One's Botwin Looks To Universal Records; 
Aerosmitli Taps Glen Ballard For New Album 



u 



NIVERSAL APPEAL: Look for Will Botwin, head 
of Side One Management, to be in place as Universal 
Records' executive VP/head of A&R by late March. 
Although details are still being finalized, Botwin is 
already talking to his clients about the transition and 
finding new management. Sources say that he will 
continue to work with artists until they have found 
other representation even after he starts at Univer- 
.saFs New York offices. Many of his acts may stay with 
their current representatives at Side One, and some 
plan to start their own management companies or 
affiliate with another firm. Botwin is already chatting 
with potential Universal signees on the label's behalf, 
but his primary focus for the next 

two months is coordinating Side 

One's client activities, including 
overseeing tours and setting up 
record releases, among them the 
new Los Lobos album, which 
comes out March 19. 

Side One has one of the tastiest 
rosters around: In addition to Los 
Lobos, the company represents 
Liz Phair, Lyie Lovett, John 
Hiatt, Rosanne Cash, Luscious 
Jackson, Lisa Loeb, Nanci Grif- 
fith, Soul Coughing, Jennifer Trynin, Mark Isham, 
and Daniel Tashian. 

Crossfire Music, the publishing company Botwin 
runs with his former management partner Ken Lev. 
itan, will remain active, although it is unclear who will 
be at the helm. Two months ago, Levitan was named 
head of Universal's country division. Rising Tide/ 
Nashville. 

Botwin could not be reached for comment. 

Back in the saddle: Aerosmlth is in a Miami 
studio with producer Glen Ballard, who is still bask- 
ing in the glow of his five Grammy nominations for his 
work on Alanis Morissette's "Jagged Little Pill." 
According to a band representative, "They were ter- 
ribly keen to get Glen Ballard; they all loved the Ala- 
nis Morissette record." The record, slated for a fall 
release, is Aerosmith's return to Columbia and marks 
the first time the band has not worked with producer 
Bruce Fairbairn in many years. 

It'S all RELATIVE: The rumor that Relativity 
Records has dropped its alternative roster is greatly 
exaggerated, according to a label representative. The 
label has let go Mercy Rule, Home, and a few months 
ago. Overwhelming Colorfast, but the representative 
says, "We're just kind of reevaluating what we have. 
It's not an easy process," adding that Relativity has 



HI 



by Melinda Newman 



signed a number of new acts in the last several 
months, including Frog Pond from Lawrence, Kan., 
and folk-leaning Courage Brothers. While we will 
grant that the label is not out of the alternative music 
business, we do feel a slight shift toward more album 
rock-leaning alternative acts. Among the rock acts on 
the roster are a reformed Lucy's Fur Coat, Our Lady 
Peace, Gov't Mule, Alligator Gun, and of course, 
Steve Vai and Joe Satriani. 

This and THAT: London Records VP of A&R 
Lorie Harbough is leaving the label . . . Jocelyn 
Cooper Gilreath, farmer presi- 
dent of PolyGram Publishing's 
Midnight Songs is now senior 
VP/special assistant to the chair- 
man for MCA Music Group ... In 
its ongoing effort to expand its 
alternative music activities. Pri- 
ority Records has brought all 
functions for the Basura label in- 
house. Basura, an L.A. indie 
formed by John Napier and 
Melanie Tusquellas, linked 
with Priority in 1994 for distrib- 
ution. Priority will also oversee promotion and pub- 
licity for the label. Upcoming Basura releases include 
Timco, Foreskin 500, and Congo Nor>'ell. Tusquel- 
las will continue to oversee Basura's daily operation, 
while Napier spends more time with his band. Bucci- 
nator. 

Zero Hour has signed Boyracer from Leeds, Eng- 
land, and Multiple Cat, the pride of Davenport, Iowa 
. . . Former "Saturday Night Live" bandleader G.E. 
Smith has started the indie label Green Mirror Music. 
The first act signed to the venture is Generic Blondes 
. . . Wetlands, New York's club with a conscience, turns 
7 years old Feb. 17. The nightspot, which combines 
environmental activism with music, was the stomping 
ground of acts like Hootie & the Blowfiah, the Dave 
Matthews Band, and Joan Osborne before they hit 
it big. Unfortunately, Wetlands may not live to see its 
eighth birthday. Its founder is moving to New Hamp- 
shire this summer and unless a suitai)le buyer comes 
forth, the club will most likely close. 

On the ROAD: Rod Stewart starts his first U.S. 
tour in two years on Saturday (27) at the America 
West Arena in Phoenix. The opening date is part of 
the NFL's Super Bowl Concert Series (Billboard, Nov. 
22, 1995) . . . Catie Curtis kicks off a club tour Jan. 
30 in Somerville, Mass. . . . Joan Baez will be on the 
road through March with opening act Dar Williams. 



14 



BILLBOARD JANUARY 27, 1 996 



Artists & Music 



Iggy Pop is Still One Wild 'Doggie' 

Young Punk Audience In Virgin^s Sights 



I BY JIM BESSMAN 



LOS ANdELES— Iggy Pop is not 
wholly comfortable with the realization 
that audiences hav-e become increasing- 
ly friemlly and warm low'aixl him. This, 
of course, is fine by Virgin Records, 
which will release Pop's "Naughty Lit- 
tle Doggie" album on March 5. 

"We noticed this two albums ago, 
when [1990's] 'Brick By Brick' sold 
nearly 200.000 (copiesl, and also last 
month, when Iggy did a Rock for 
Choice benefit in L.A. with Offspring 
and Rancid," saif-s Virgin's director of 
product management Phil Fbx. "it was 
amazing seeing kids who had fmished 
moshing to Rancid, then Iggy hits the 
stage and suddenly no one's moving. All 
wei"e ti-ansilxetl, then they slowly began 
churning. I don't know if they are 
warming up to him or if they're just 
slvM'ing re8|x?ct for htm since he's still 
out there and hasn't compromised him- 
self." 

Virgin's promotional goal. then, 
should seem ob\'ious. "Our focus is to 
take him to people who have rediscov- 
ered punk rock — becaase he's a founder," 
Fox continues. "Ewrybody kno\s^ who 
Iggy Pop is. s<j it Iwsically boils down to 
the songs and how far we can take them 
across. But Rancid and all those kinds 
of people wouldn't be in that style of 
music had it not been for Igg>' in 1969." 



One circumstance in Virgin's favor is 
that Pop is set to tour as soon as 
"Naughty Little Dtiggie" hitu the sliT^t 
"He's got to be on the road, which is one 
thing we didn't have last time because 
he waited several months after Ithe 

@ release of 1993 
album 'American 
Caesar'l," says I-^ix. 
"This time he'll be 
tt)unng right then, 
so our advertising 
and press will hit 
in March and 
April, right behind 
POP the release of the 

record. So it will be 
a much more focused campaign." 

Fox says that a <lay-of-release in- 
store may be held in New York or Los 
Angeles. Pop also has an "open invita- 
tion" to appear on "Late Show With 
David Letterman," he adds, and the 
guest spot will likely occur around the 
ri^lease date, with a U.S. tour to follow. 

Radio promotion, however, is trickier, 
since Pop is anjlhing but pop, and in the 
case of one album track, maybe not even 
col!ege/allernalive. 

"We're sending out a 7-inch in early 
to mid-Febniary of 'Pussy Walk,' " saj-s 
Fax. "When people hear it, they start 
humming it. but it's not very PC, so 
we're sending it to college and alterna- 
tive radio and tastemaker retail to see 



if it gets any play or buzz. But there will 
be no pressure from our promo staff — 
wv'rv just putting it out to see if it flies. 
Maybe on the B-side well put a live ver- 
sion of [Rjp's Stooges classic) 'I Wanna 
Be Your Dog,' so there will both a cat 
and dog song!" 

At the end of February, Vii^in will 
follow "Pussy Walk" with a (^D pro of 
"Heart Is Sa^-ed," saj^ Fox, which will 
be serviced to the same formats and 
may be accompanie<l by live material 
from the Rock for Choice show. This 
track is more in keeping with what Pop 
sees is the "uplifting and happy" naUire 
of "Naughty Little Doggie." 

"Mu-sically, I feel like it's a rock'n'roll 
record from the '70r, with that kind of 
simplicity about it," says Pop. "I was 
looking to make something that was 
well-constructed and easy to ILsten to, 
that would make your body move and 
that you could hum the fuckin' melodyl 
The lyrics are twisted, but there's a lot 
of longing. They're about a guy in mid- 
dle age who goes. 'Jesus Christ! I 
haven't got that long, but I still want to 
touch people and I don't know how — or 
if I can get away with it!' Lyrically, 
those things are on my mind — round- 
ing the far corner and heading down the 
home stretch as it were." 

Pop's matiu-ed outlook and survival- 
ism are reflected in the lead track, "I 
((hntiniird on /xigr 2?) 




good distributor i 
t about a label." 




Lava's Bel Canto Offers Its 
Exotic Sounds On 'Magic Box' 



IBYSTEVENMIRKIN 



NEW YORK— Tromsoe. Norway, a 
remote port town above the Arctic 
Circle, spends three months of the 
year in total darkness. It would 
probably not make anyone's list of 
the world's most cosmopoHtan cities. 
But, somehow, it produced Bel 
Canto, whose new Lava/Atlantic 
album, "Magic Box," due Feb. 27, 
shows a range of influences from 
techno to pop to new age to Indian 
and Asian musics. 

Anneli Drecker. the group's vocal- 
ist and lyricist, has an explanation. 
"Our hometown is very exotic, but 
we're not as isolated as most people 
think," she says. "We live in Oslo 
now. We have MTV and McDon- 
ald's." 

While MTV may be seen in Nor- 
way, there hasn't exactly been a run 



on Norwegian music on MTV Jason 
Flom, president of Lava Records, 
thinks the band's e.xf>ticisni can be an 
advantage. " 'Magic Box' is such a 
unique-sounding project," he saj-s. 

"If we're able to 
put it across. 

ahead of the 
jm curve musically, 
because they 
are." 

In negotiating 
to sign the band, 
BEL CANTO Flom made 
quite an impact 
on Bel Canto. The band, which had 
released albums on Belgian indie 
Crammed Discs and Canadian label 
Nettwerk, some of which were 
picked up on I.R.S. in the U.S., was 
close to signing with a label other 
(Ciintiiincd on pvf/e J7) 
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UNSIGNED ARTISTS AND REGIONAL NEWS 

EDITED BY tVIELINDA NEWIV1/VN 



N E W Y 0 R K: Combine the folk rock of Fairport Convention and the Byrds with 
a '90s sensibility; and the result is the Wirebirds. Tiie Ne^v York coed quintet weave? 
tight three-ixtrt harmonies, mandolin, bas?. dnmis, and giiitai-s to form a com- 
l»Uing, radio-ft-ieiKil.v sound. The liands niime. inllueneed by a William Blake 
poem, provides clues to its masical identity. "We went thi^ough thousands of names," 
says singerAvTiter .\manda Thorpe. "And \re like the dichotomy of this one— of 
«-ire, which is .sort of grungj; and birds, which ai-e beautiful an<l svveet. Oiu' har- 
monies are pretty, but there's an underem-rent of angst and aggi'ession in the 
masic." In iuldition to Thoi*pe. the Iwnd 
includes wTiter^ singer/guitarist Peter 
Stuart, who founded the Headless 
Horsemen and the Tryfles; writ- 
er.'singer/guitari.st Will Dial; l>a.ssi.st 
Michael O'Neil: and di-ummer Nancy 
Polstein. The 2'/i-year-okl band fonne<l 
ov^r wliat firet appeared to be a mere 
bu-siness ti*an.saction. "I wanted to buy 
a guitai; and someone told me about the wirebirds 

Peter. He has .50 guitai*s and I was ti-y- 

ing them all out. and it seems I was playing all the right eo\«r songs," she recalls. 
"We started playing together and that «-as that" The band put t<^ether a three- 
song demo in 19^ and will enter the studk) in February with pixxiucer Chris But- 
ler to record a four-song tape. Although the baixl has not fonnally i^eased a record, 
Thon» sayis .»he soils the thiw-song cassette to fans who "proactively come up and 
want one." The tape sells for $5, "and e\ery band member gete $1 ." The Wirehirds 
play at clubs across the city and will ne.\t open for the Continental Drifters at 
Tramps on Feb. 8. Contact Thorpe at 212-864-5645. MEUNDA NEWMAN 

ALBUQUERQUE, N.M. : Remaining as strange and elusK« as they can while playing 
sIx)nt^lneous. fi-esh, modem, absti-act grooves is wiiat the foui* membei-s of Janu- 
ary's Little Joke say makes them tick. "We want to wash the chalkboard and make 
our own lines," says lead singer/guitarist Stacy Parrish. "Ten years from now; we 
want other bands to be compare<i to us." Don't be smprised if that ha|^ns. Found- 
ed by bas.sist Ste\'e .\nthony and composed of Anthony, Parrish. drummer Chuck 
Martin, and piccolo bassist Robbie Dunn, January's Little Joke creates .sonic 
adventures with its music, taking listeners into alternately mellow and heavy; dark 
sonic environments thi'ough their haunting melodies and grooves. And many peo- 
ple here have erypyed the ride, packing such clubs as El Rev Theatre, where for the 
last three years, the band has headlined. The group's five singles, EE and 1993 self- 
titled album — ^«-hich it has put out on its own label. Window Records — have sold a 
few hundi-ed copies each at local indei)endent .stores such as 
Bow Wow Recoi-ds. Page One, and Natm-al Sound. January's 
Little Joke, which takes its name from a song by the Trash 
Can Sinatras, released its second full-length album, "... God 
Calls Him Sane," earlier this month with a bash at the Dingo 
Bai; The new disc contains more adventurous jams, such as 
"Fledgling" and "Me," which, the band says, received good 
jANuARY-s uTTiE JOKE rotatjous at collcgc i-adio stations in southern Colorado and 
on now-defunct KBAC-FM Santa Fe, N.M. Even the ghost of 
underground poef novelist Charies Bukowski makes an appearance, via the intei'- 
lude "The Conciete Pillow;" on which a hmd member narrates one of his poems. The 
band will support its album with a national tour. Contact Chuck Martin at W"indow 
Recorvls, Water Studios at 505-^43-5379. GIL GRIFFLN 

POMPANO BEACH, FLA.: It's got the ftink and the soul, but it hokis the cheese. South 
Florida band Baloney Sandwich has been around since 1991. honing its brand of 
original pr*ogix'ssivv funk. The process has yielded an albun\ titled "Deli Mbe," 
which is cuiTently receiving aii-pIay with the singles "Til I Get Me Some" and 
"Itchin' ftivvider" on more than 100 stations across the country; including noncom- 
mercial stations KALX San Francisco and KNON Dallas. "Deli Vibe" has sold more 
than 5,000 copies through the band's IKe 
show^i and via the Internet The lineup 
is lead vocalist Polo, guitari.st Kevin 
Lysen, bassist Paul Sennello, di-um- 
mer David Nizro, trumpeter Stewart 
Rabin, alto/tenor saxman Randy 
Cafiero, and tenor sa.xman Dave 
Prince. Baloney Sandwich's tasty live 
shows often feature the horn section 
wearing matching .scrub suits aral Polo 
(k)nning different hats to suit the nwod 
of each song. Although based in Pom- 
]Nino. the bimd has found a strong crav- 
ing for its solukI at Thmpa's Ylmr City 
and at the recent Duneedin Blues Fes- 
tival. It's cunently in the studio, laying down six tracks for a new spring release, 
"Ps.vT'he<lelicatessen." Contact; 954-940-0324. S.\.NT)RA SCHn..viAN 






LOU REED REELING' ON LONG-AWAITED SET 



{Cuittiniu'dfrom puge liJ 

And if it was connected in any way; that's 
OK." he says. Transformation became a 
continuous threiul in the project bec-ause 
"wTe're all growing. When we .stop grovv-- 
ing, that's the end of it" says Reed. "I'm 
happy I'm even walking on two legs. 
Making iwk recortLs is kind of too good." 

The ax-uberance Reed feels at making 
musk; for more than 30 years shows in the 
first single, "Hookywooky," a darkly 
whimsical tune. 

According to Peter Standish. Warner 
Bros. VP of product management. 
"Hookywooky" went to alternative, 
album rock, college, and tiiple-A radio 
Jan. 17. The dip's video was directed by 
Matt Mahurin. 

"Opportunity came upon us in the 
forai of the Rock and Roll Hall of Flame," 
says Standish. "Lou obviously was going 
to have an album coming out this .vear, so 
we conscioasly moved tlie album's release 
date up to be claser to tlie induction of the 
Velvet Uncterground. but not simultane- 
ous, because we didn't want to infringe 
ujwn the preiiaration of the album. We 
thought it was a good opportunity to get 
press on the album and launch the track 
off of the excitement of his induction." 

Although Reed's media status has 
always outweighed his ratiio aiiplay- — he 
has not had an album rock hit since 1989's 
"Dirty Boulevard." which peaked at No. 
18 on Billboard's Album Rock Tracks 
chart — he remains a mainstay at .some 
stations, especially in his hometown of 
New York. "He has a history here at the 
radio station. We've always been sup- 
portive of him, no matter w'hat we're 
ck)ing." says W^NEW New York PD Amy 
Winslow; 

Reed, who is booked by the William 
Monis Agency, will support the album 
via a U.S. theater tour in Mai-ch. There 
have been tentative discussions of a co- 
headlining amphitheater tour this sum- 
mer with the Pretenders. 

One track from "Set The Twilight 
Reeling" that is certain to get attention 
and just as certain not to be released as 
a single is the raffish "Sex With Your Fr- 
onts (Motherfucker) Part II." a diatribe 
against right-wing Republicans that pos- 
tulates that the reason many of them are 
so uptight is that they had improper 
liaisons with their parents. The song 
came to Reed as he was walking down 
the street "So I said. 'Jesus! I ought to 
write this down, quick!' I was like a block 
away from my place, .so I dashed back, 
got out the computer, and blink! [The 
song] was there from begiiming to end." 

Reed considers it "one of life's little 
ironies" that he is on the label that is 
owned by Time Warner, target of Sen. 
Robert Dole. "I hope 'Sex With Your Par- 
ents' wwrks its WTiy into the election some- 
how, if nothing else, to nwck and ridicule 
the right-wing Republican fundamental- 
ists who are so abhorrent to every prin- 
ciple of fi-eedom of expression. Nothing 
could disgust me more, and I personally 
wish Time Warner had released 3,000 
gangster rap albums." 

The con.servative climate in the U.S. 
is one reason Reed believes that his 
status is much higher in Europe than 
in the U.S. 

"I think Eiux)peans have ahvays appi'e- 
ciated the intelligence of Lou's lyrics, the 
quality of his songs," says Gerry 
McCarthy, Warner Bros, international 
manager of artist devekipment. "Ixiu is 
revelled in Europe, put on a pedestal. In 
Spain, he was voted tlie most influential 
artist to musicians this year in a Span- 
ish newsiaijer." 

Reed's lyiics will appear in six lan- 



guages—English, Italian, Spanish. Ger- 
man. French, and .lapanese — on the liner 
notes of the international v-ersions of the 
allium, McCarthy says. 

Reed will undertake a promotional 
tour in Europe the first two weeks of 
February; A headlining Continental tour 
will begin in April. 

For both the U.S. and the internation- 
al marketplace, Warner Bros, has 
designed packaging to make Reed's 



(Continued froui page l^J 

ing dance. 

From the claustrophobic din of 
"Another Drone In My Head" to the 
ironic .swagger of "The Kinda Music 
You Like," "House Of GvsB" finds the 
hand furthering its fusion of grind- 
ing rhythms and grainy, industrial- 
strength textures with its longtime 
producer Ted Nicely (Shudder To 
Think, Fugazi). 

The album's sophisticated sonic 
juxtapositions reflect the escalating 
confidence among McCloud and 
bassist/keyboardist Eli Janney, 
bassist Johnny Temple, and drum- 
mer Alexis Fleisig. The band formed 
in Washington, D.C., in 1992; its 
members now live in New York. 

GvsB's greatest marketplace pres- 
ence to date has come from the 
throbbing single "Kill The Sexplay- 
er" from "Cruise Yourself," particu- 
larly after its placement on the 
soundtrack to the film "Clerks." 
Other tracks have also lifted the act's 
profile, including a v-ersion of "She's 
Lost Control" on Virgin's Joy Divi- 
sion tribute album, "A Means To An 
End." The band also contributed the 
track "Cruise Your New Baby Fly 
Self" to the "Mall Rats" soundtrack. 
In October, Touch And Go released 
the debut album by New Wet Kojak, 
an avant-lounge side project featur- 
ing McCloud and Temple. 

Even though GvsB are leaving the 
nest — as senior Touch And Go sib- 
lings the Jesus Lizard did last year 
and Butthole Surfers did before it — 
the label plans to go above and 
beyond on behalf of "House Of 
GvsB." Touch And Go director of 
publicity Scott Giampino says the 
label is conducting a greatly expand- 
ed promotional mailing and even 
plans to make up lighters with 
"Super-Fire" and "GvsB" printed on 
them as promo items for press, radio, 
and retail. 

"Major labels create tchotchkes for 
everything," Giampino says. "We 
never do that. But we love Girls 
Against Boys, and we're doing every- 



album stand out at retail. The jewel box 
will be midnight blue, so dark that the 
CD booklet will not be readable thi'ough 
the box. A sucker on the front will iden- 
tify the artist and album name. A bar- 
code sticker will be attached to the back. 

Tower Recortls' Devin ckies not feel the 
package will cause confusion. "If it's 
stickered, it should be fine. 1 like pack- 
ages like that People are curious about 
things like that" 



thing we can to break them big for 
our benefit and theirs." 

Giampino says the plan is for GvsB 
to concentrate not only on their 
strongholds in New Y'ork, Philadel- 
phia, Boston, Chicago, and Washing- 
ton, D.C., but to tour and do radio 
and retail promotion in such hold-out 
territories as the West Coast. 

"For our bands, touring sells recoixLs — 
following SoundScan around proves 
that," Giampino says. "With Girls 
Against Boys, it's especially true. Girls 
scream at their shows." 

Through March and mid-April, 
GvsB will tour the U.K. and 
France — where they sell out their 
gigs and evoke rapturous press. The 
rest of April and May takes the band 
on a U.S. club tour and could find it 
on some support slots with another 
act. In the early summer, the group 
will play European festivals, with the 
remainder of the summer and fall 
seeing the band play more dates in 
the States. With Touch And Go's 
recent licensing of product to Toy's 
Factory in Japan, GvsB may even go 
to the Far East before year's end. 

GvsB are booked in the U.S. by 
Lisa Miller at Vertigo Booking in 
Brooklyn, N.Y. In the U.K., they are 
booked by CNL. For Europe, tour 
arrangements are coordinated by 
Dekonk. The band is newly managed 
by Gold Mountain; its songs are pub- 
lished by Girls Against Boys (BMI). 

Touch And Go plans multiple sin- 
gles from "House Of GvsB," w ith the 
deceptively straightforward "Wilm- 
ington" as the probable second 
release. "Wilmington," with lines 
like "lost in an endless night, in an 
endless headlight," again reflects 
the careening spirit of "House Of 
GvsB." 

" 'What the fuck is going on?' could 
be an overall theme to the album," 
McCloud says. "It's the band trying 
to make sense of the nonsense 
around us. But it's still festive — like 
the song says, it's the kind of music 
you like." 
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4 
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* * ★ No. 1 * * * 

NO DOUBT TRAUMJVINTERSCOPE 92SaaAG (10,98/15 98) 


TRAGIC KINGDOM 


2 


2 


22 


TERRI CLARK mercury Nashville 526991 !10 98 EQ/15.98) 


TERRI CLARK 


CD 


9 


10 


KENNY WAYNE SHEPHERD giant 2462LWARNER BROS (10 98/15 98) 


LEDBEnER HEIGHTS 


4 


3 


13 


THECORRS H3,^AvA92812/AG(109a'159e) FORGIVEN, NOTFORGOHEN 


s 


5 


10 


3 T MJJ,'550 MUSIC 57d50/EPK: (10.98 E(yi5 98) 


BROTHERHOOD 


e 


8 


14 


MYSTIKAL GIG BOV 415S1/JIVE (10.9^15.98) 


MIND OF MYSTIKAL 


CD 


19 


2 


SPACEHOG HIFISIRE 61834;£EG II0.9&15.98I 


RESIDENT ALIEN 


8 


7 


9 


TERRY ELLIS EASTWEST 6ia57,.tEG ( 10.98(16.98) 


SOUTHERN GAL 


9 


6 


22 


GARBAGE ALMO sounds aC0D4*,'G£FFEN (10.9aT6 98) 


GARBAGE 




14 


3 


FOR SQUIRRELS 550 music 6715atPIC (7 98 El^ll 98) 


EXAMPLE 


11 


11 


116 


ADAM SANDLER • WARNER BROS. 45393 (9.98/15.981 THEY'RE ALL GONNA LAUGH AT YOU 




23 


5 


JERALD DAEMYON GRP 9829 (10 98(16.98) 


THINKING ABOUT YOU 


13 


15 


12 


MANDY PATINKIN nonesuch 79392.AG;l09ai6 9e 


OSCAR & STEVE 


14 


13 


12 


FROST RUTHLESS 1 504','RELAT(VITV (10 98-15 98) 


SMILE NOW, DIE LATER 


IS 


10 


27 


JEFF CARSON MCG CURB 77744jCUR8 (10.9aa5.98) 


JEFF CARSON 


IS 


17 


19 


JARS OF CLAY ESSENIIAUSILVERTONE AlSaO'JIVE (10.9a'15.98) 


JARS OF GUY 


17 


20 


1 


GROUP HOME PAYDAY/FFRR 124079*/1SLANO {1(3,9^16.98) 


LIVIN' PROOF 


OD 


26 


16 


JIM BRICKMAN WINDHAMHILL 11164(9 9815.98) 


BY HEART 


19 


12 


14 


DEBORAH COX arista 18781 (10 98(15 98) 


DEBORAH COX 


20 


18 


22 


EDWIN MCCAIN lava 92597i'AG (10.98/15.98) 


HONOR AMONG THIEVES 
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of any other Billtuard album chart. When an album reaches any of these levels, the album and the artist's subMQuent albums are 
immediately ineligible to appear on the Heatseekers chart. All atbufrs are available on cassette and CD, 'Asterisk indicates vinyl IP 
IS available, Q Albums with the greatest sales gains. 'S' 1 996 Billboard/BPI Communications . 



21 


21 


16 


JEWEL ATLANTIC B2700.AG (7,98/11,98) 


PIECES OF YOU 


22 


22 


21 


POINT OF GRACE WORD 67049/EPIC (9,98 £a i 5 981 


THE WHOLE TRUTH 


23 


16 


24 


THE IMMORTALS VERNON YARD 39629/VIRGIN {9,9&15,98} 


MORTAL KOMBAT; THE ALBUM 


24 


25 


4 


DOUG SUPERNAW giant 2463av/ARNER BROS, (10 98/15,98) 


YOU STILL GOT ME 


2S 


27 


32 


RHETT AKINS DECCA lI098rt4CA (10,98/15,98) 


A THOUSAND MEMORIES 


2t 


24 


16 


HEATHER NOVA BiG CATi-woRK 671 laoxuMBlA (10 98 E(i'15 98) OYSTER 


27 


29 


9 


DARYLE SINGLETARY giant 2460&WARNER BROS. [10 98/15 9 


«) DARYLE SINGLETARY 


QD 




3 


SON VOLT WARNER BROS. 46010(10 9a'15 98) 


TRACE 


OD 




1 


POE MODERN 92605'AG(l(J.9a'15. 98) 


HELLO 


30 


33 


66 


TYPE 0 NEGATIVE ROADRUNNER 9100 (9.9a'l6.98) 


BLOODY KISSES 


31 


38 


3 


PETE ASTUDILLO EMi latin 32263 (7.9»10 98) 


COMO TE EXTRANO 


(2) 




1 


RUBY CREATIONflWORK 67458.C0LUMBIA (10.98/15.981 


SALT PETER 


33 


28 


8 


LEE ROY PARNELL CAREER ie790/ARISTA(10 9a'15,98) 


WE ALL GET LUCKY SOMETIMES 


Cm) 




9 


BONEY JAMES WARNER BROS. 45913 (10.98/15.98) 


SEDUCTION 


CD 




1 


L.A.D. HOLLYWOOD 62036 (10,9ai5 98) 


RIDIN' LOW 


CM) 




1 


ENRIQUE tGLESIAS FONOVISA 0506 (9,98/13 98) 


ENRIQUE IGLESIAS 


37 


35 


24 


KENNY CHESNEY BNA 66562/RCA [9,98/1 5,98! 


ALL 1 NEED TO KNOW 


3e 


37 


20 


RAY BOLTZ WORD 41601/EPIC (9,98 EQ'15.9BI 


THE CONCERT OF A LIFETIME 






14 


TRU NO LIMIT 53983*/PRIORnY (]0,9ai5 9S) 


TRUE 


40 


30 


11 


PURE SOUL STEPSUH'\NTERSCDPE9263a'AG(10,9a'16,9a) 


PURE SOUL 
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ♦ BY CARRIE BORZILLO 



f ACKY TOBACCI: With 
the Tuesday (23) release of 
Gavin Friday's fourth album, 
"Shag Tobacco," Island 
Records is gearing up for some 
swanlty promotions. 

The Dublin-bred artist, who 
puts an interesting twist on 
lounge/cabaret music with 
danceable rhythms, will head 
out on a club tour in March. As 




Food Fetish. Cibo Matto s 
off-kilter Warner Bros, 
debut, "Viva! La Woman," is 
finally upon us. The Japan- 
ese duo. whose name 
means "crazy food" in Ital- 
ian, Is receiving lots of ink. 
inclixiing raves in Rolling 
Stone. Details, and Inter- 
view. "Know Your Chk;ken." 
just one of the band's many 
food-titled ditties, is being 
worked to college radio. A 
tour is in the works. 



many clubs as possible will be 
set up in a cabaret style, com- 
plete with intimate tables for 
two and cigarette girls. 
Andrew Kronfeld, VP of mar- 
keting at Island, .says the label 
hopes to set up most of the 
shows in this manner, at such 
venues as the West Best The- 
atre in New York. However, 



some dates will be at tradi- 
tional rock clubs. 

The five- to six-week tour 
w' ill he Friday's most extensire 
trek across America to date, 
and Island's latest marketing 
efforts are more than the laljel 
has ever done for him. 

Friday will visit radio sta- 
tions during the lour. "We 
don't want to rely strictly on 
radio, because he's not really a 
natural there," says Kronfeld. 
"We want him to tour heavily 
and tie our marketing into the 
tour" 

To tie into the 
tobacco and cabaret 
themes, the label 
plans to send the 
CD, which was pro- 
duced by labelmate 
Tim Simenon (aka 
Bomb The Bass), 
with tobacco boxes 
and cigars with Fri- 
day's name on them 
to industry taste- 
makers. Kronfeld is 
doing some pretour 
marketing by dis- 
tributing match- 
books, fliers, and 
cassette samplers in 
coffeeshops. bars, 
and clothing stores. 

Kronfeld admits that for 
Friday's last album. 1992's 
"Adam And Eve." the label 
may have given up on modern 
rock radio too early. 

This time, however. Island 
plans to set up college radio 
and clubs with the full album 
and the emphasis track, "You, 
Me And The World War 
Three," before focusing on 
modern rock radio. 

"We don't want to pigeon- 
hole him into alternati\=e rock 
just because that's where he 




Lucky Stars. The Qoops make their major-label debut Feb, 6 
with "Lucky" on Kinetic/Reprise. "Vulgar Appetites" is gaining 
spins at such modern rockers as WFNX Boston. WORE Long 
Island. N.Y., and WBCN Boston. The New York-based punk- 
pop outfit embarks on a nationwide club lour in eady March. 



REGIONAL HEATSEEKERS #1's 



MOUNTAIN 
Froit,SlnMNw,Mlafw 



NORTHEAST 
Iht Corn, Forghwi, Nor For^oNwt 




EAST VJORTH CENTBAl 

MYi)llml,MlrK)0«M)ininl 



A. 




WEST NOiW CENTRAl. 
Pom TTium, fMT Tht MoNng 



r 



PACIFC 

lloDoubl,ltat«enigdi)m 



MIDOLE ATLANTC 
Group Home, IMn' Proof 



SOUIH AILANIIC 
Jtrald DoMnvM, VMdngtboutVou 



SOUTH CENTRAL 
Mys>kd,MMOrMyitlM 



THE REGIONAL ROUNDUP; 



Rotating top-10 lists of best-selling titles by new & developing artists. 




WEST MORTH CtNTRAL 


MIDDLE ATLANTIC 


1. 


P»m Thum Feei lie Heaiirig 


1, Group Home Livtn PltJOt 


2. 


Tifri Clark Ter^ Clarv 


2, Spacehoi Res>a«nt Alien 


3. 


MyiWul Mina 01 Mytl.ktl 


3, For Squimli Eufrrpie 


4. 


Kenny Wiyrw Shepherd Lea&eiter He<grits 


4. Ho Doubt Tragic Kingdom 


5, 


No Doubt Tragc Kingdorn 


S. Adam Sandler Tney re Aii Ciont\a Laugn Al Yaj 


6. 


JaN Carton ief^ Carun 


6, The Com Forgwen. Wc( forgotten 


7, 


POE Hcio 


7, Mk GeranlmoThe Matu'^i 


B. 


Spauhoc Resident Alien 


B. 3 T B-oiheitxiod 


9. 


KQRS MoniM Cmw Best Qt Vsiume 6 


9. Mandy PatlnUn OiCa- 1 Steve 


to. Th« Cofn Fo'Bi'^, Nol FoT{Otlen 


10. Bu)u Benton In Si >o^ 



seems to fit," says Kronfeld. 
"That's not all that he's about." 

High SOCIETY: The year- 
old PC Music has a story 



developing with the debut of 
hard rockers Another Soci- 
ety. "One Last Step" was 
released in July 1995. In addi- 
tion to support from album 



rockers WMFS Memphis, 
KZDC San Antonio, Texas, 
and KTUX Shreveport, La., 
the album's focus track, "Out- 
side (Fade Away)," is being 
pla.\>ed at heavyweight WA AF 
Boston. 

Due to the response in these 
areas, the label is running ads 
in high school newspapers and 
placing radio time buys and 
retail co-op ad\'ertising in and 
around Memphis. (The band is 
from the Memphis suburb of 
Southaven, Miss.) 
An Internet mar- 
keting a.ssault is also 
underway. The label 
is marketing directly 
to hard rock fan."* 
w^ho E-mail the 
World Wide Web 
sites of such bands as 
Metallica and Korn. 
PC Music is offering 
these fans, via E- 
mail, a free cassette 
sampler featuring 
' Another Society and 
labelmates Jack 
Johnson, a band 
from Murfreesboro. 
Tenn. Dooley says 
the label receh-ed 600 
responses in two 
days from its online efforts. 
Tapes with one full song from 
each band, plus snippets of 
four songs from each, are 
mailed to those responding, 
along with information on the 
bwds and a mail-order form to 
purchase their full-length 
albums. 

The San Diego-based label 
is run by Corbin Dooley and 
Paul Brinberg, former execu- 
tives with EMI and Atlantic, 
respectiwly. 

Sinful side project: 



"Man Of Sin" by Varnaline, 
the side project of Anders 
Parker and Jud Ehrbar from 
Zero Hour's Space Needle, 
hits stores Feb. 20 on Zero 
Hour. The trio, rounded out by 
Parker's brother John, will 
open for A&M's Ass Ponys 
Jan. 29 at Brownies in New 
York before heading out on a 
spring tour of its own. 

Tube TIME: R&B singer 
Vesta can be seen and heard in 
the new McDonald's "Big Mac 
Scat" commercial alongside Al 
Jarreau. The two scat the 
famous Big Mac jingle. The ad 



Living In Paradlze. Boyz 
Of Paradlze are healing up 
in Hawaii, where sales of 
"B.O.R, " their Rhythm 
Safari/Dre Force/Priority 
debut, jumped from 99 to 
539 units in one week, 
according to SoundScan. 
Airplay for "Since You Went 
Away" on Honolulu top 40 
stations KiKI and KQMQ is 
fueling sales. The band will 
appear on "Soul Train" in 
March. 



runs nationally throughout 
1996. Vesta's MCA debut, 
"Changes," is due this sum- 
men 
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Time Works For Jesse Powell 

Silas/MCA Use Slow, Deliberate Approach 



I BY J R. REYNOLDS 



LOS ANGELES— Sila.s;'MC:A axoniUxo.'* 
are taking the saiiw kinr 1 of iiatui-al, (lebl> 
erate flow with iTegajxi to Jesse VcmvW's 
cai-eer development that is found on 'All 
I Need," the 22->X'ar-old artiatV debut 
single. 

Silas Records president Louil Silas Jr. 
sa>'s, "Jesse's been with the label since 
1992, and we've been taking our time 
dex'eloping him because he's got more 
than just singing talent He's an accom- 
plished winter, too. as w^ll as a djTiamic 
|x?rfoi-mer. So v,v \vM\iei\ U) he thor- 
ough in preparation foi- hi.^ debut — both 
on his side as an ai-tist and on ours fi-om 
a marketing perspectiw." 

PtTWcll's self-titlwl album presents a 
traditionally styled R&B landscape in 
which the artl-it (Ib;])!;!.^ origiiuU. smooth, 
meloflic tunes. The set also contains two 
cfflriers by '70s group Enchantment "Glo- 
ria" and "It's You That I hJeed." 

Pow^ell — who wrote "Constantly," the 
1994 gold single by Immature, and has 
worketi with siK'h act'* a« the Lsley Broth- 
ers, Ray Parker Jr., and Angela Win- 
bush — co-wrote seven tracks on his 
album, which arrives at domestic retail 



March 19. 

According to Pbwell, the most chal- 
lenging aspect of producing the album 
was flmling and creating the right songs. 
"It took a lot of time because I W"antetl to 
ivcotx\ music that was true to my heart," 
sa>'s Powell, who Is currently not signed 
to a publishing company. "I'm not into 
slang or trendy 
^^^^ lyrics, but words 

JIH^IK that I can relate 

T . to." 

> ^ ' "Jesse Powell" 

*'||_. ] was produced 1^' an 
assortment of new 
, mS^^ iind wteran talent, 

illT* -^^■■sttn including Grammy- 
POWELL winner Darj'l Sim- 

mons, Mint (Condi- 
tion's Keri "K.L." Lewis and Stokley 
Williams. Laney Stewart, Cai'I Roland, 
and Track Masterz's Red Jfct LtM?r Tone 
and Jean "Pake" Oliver. 

The result an eclectic a'w>rtment of 
romance-laced tracks that should appeal 
to a broail demographic. 

As the allium was neaiHng completion, 
the label conductetl an audience sun^ey 
of KiO people, agwl 1 (i-;i5, who listened to 
the music and ocamined the artwork. 



Former Promo Executives 
Rehired At Warner Bros, 



LOS ANGELES— Four former Warn- 
er Bros, black-music division promo- 
tion veterans are being re-enlisted by 
the label in an effort to bolster \is pro- 
motion department. In addition, long- 
time Warner Bros, black-music sales 
VP Earl Jordan will become acting 
head of the black-music division in the 
absence of senior VP Denise Brown, 
who is on maternity leave. 

The effective date of the changes is 
Monday (22). 

Kirkland Burke, who previously 
worked for 20 years at Warner Bros., 
returns as Mid- 
west regional pro- 
motion manager; 
five-year Warner 
Bros, wteran Jeff 
Grant returns as 
Northeast promo- 
tion manager; 
Warner Bros, vet- 
eran Pam Jones 
returns from a 
brief stint at RCA to become 
Ohio/Michigan regional manager; and 
former Reprise promotion manager 
Janice Black will be reactivated from 
a post as assistant to become 
Atlanta/Memphis regional manager. 

In related news, promotion manag- 
er Trupiedo Crump will work the new 
Carolinas and Florida region, and 
Hilda Williams was upped to promo- 
tion senior national director. 

Promotion VP Ardcnia Brown, who 
will continue to head the department, 
says. "Overall, the Warner company is 
elated with the changes that we've 
made. We've been known for being a 
sort of family, and these moves help 
our return to that doctrine." 




With the exception of Burke, who 
replaces Mike James, no one was dis- 
placed. 

Chellc Scabron and Michael Tolbert 
remain as West Coast regional pro- 
motion manager and Southwest 
regional promotion manager, respec- 
tively. 

Nat Martin maintains his post as 
mid-Atlantic regional manager; he is 
the only staffer who was not original- 
ly at Warner Bros, prior to the start of 
Brown's regime last spring (Billboaitl, 
April 8, 1995). 

All returning staffers will regain 
(Coiiiiuiu'd on ihu/c 



TO OUR READERS 

This is Suzanne Raptiste's last 
week as Billboard's senior R&B 
chart manager. For the next few 
weeks, director of charts Geoff 
Mayfield and chart manager Datu 
Faison will tem])orarily assume 
Baptiste's chart i*e.sponsibilities. 

Effective next week, Faison will 
manage all R&B Airplay Monitor 
charts, as well as Billboard's Top 
R&B Albums. Top Reggae 
Albums, and Top Blues Albums 
charts. Mayfield will manage the 
Hot R&B Singles chart and its 
sales and aiii>lay hreak-t»ui chart'*. 

Faisuti may lie reached at 212- 
53*>-o271; Mavfield's direct line is 
2i:i-525-228(i. 

The Rhythm Section column 
will lie on hiatus until Bapti.ste's 
replacement is in [»lace. 



Silas sair-s, "The feedliack from those 
sessions caused us to go hack ami change 
the track sequencing and tweak the 
mi.\es of certain songs." 

Silas marketing/artist dewlopment 
VP Sara Melendez says the project's 
marketing campaign is designed to pro- 
mote Pcjwell as much as his music. "First 
and foremost \re wanted to show MCA 
that Jessie Is a career artist so we coti- 
ducted a shmsxase presentation of him 
back in '9:5 for key MCA personnel and 
Uni stafTei-s as soon as he was signed," 
she says. "Then we did another show last 
August to refamiliarize everyone with 
him prior to our jiublic camijaign." 




Lifetime Honors. Veteran writing/producing duo Kenny Gamble and Leon Huft 
accept congratulations from BMI executives after being presented with the 1995 
Lifetime Achievement Award by the National Academy of Songwriters in Los 
Angeles. Shown, from left, are BMI writer/publisher relations assistant VP Bar- 
bara Crane. BMI performing rights senior VP Del Bryant, Stephanie and Leon 
Huff, BMI West Coast writer/publisher relations senior director Cheryl Dickerson, 
and Gamble. 



New TV Show To Be 'Protege' To Baby Acts; 
Rap-A-Lot Turns 10, Spins Off Sing-A-Lot 



V ETERAN TV EXEC Frank Badami is stepping into 
the syndicated TV arena as creator/producer of "Pro- 
teg^." a music variety show that should l>ecome an excel- 
lent exposure vehicle for baby acts that don't have the 
juice to score major air time on major video channels. 

According to Badami, the fast-paced program will fea- 
ture performances by young lal)el talent and will include 
an unsigned-artist segment in which bands compete for 
prizes. 

Several major labels have already committed their 
artists to the show, which is currently clearing stations 
across the country. 

To boost the show's visibility, Badami will have a 
celebrity booth at the uiK-om- 
ing National Assn. of Televi- 
sion Program Executives con- 
ference, which is scheduled for 
Monday-Thursday (22-25) at 
the Sands Expo Center in Las 
Vegas. 

With the exception of "Soul 
Train." and the defunct "The 
Arsenio Hall Show," labels 
have been hard-pressed to 
gain TV attention on a nation- 
al level for their baby acts. 
"Protege" sounds like a prime 
way to help launch these acts. 



by J. R. Reynolds 



Yeofi, a British vocalist whose yet-to-be-titled album 
is scheduled for release in May. The singer has an alter- 
native sound rooted in R&B, but focuses on well- 
thought-out lyrics and meaty melodies bearing multiple 
influences. 

Xavier is another promising artist, whose recently 
released self-titled Interscope album features bouncy 
uptempo grooN'Cs and melodic acoustic ballads, supported 
by the singer's distinct first tenor timbre. 

Sly Stone fans should mark Mareh 4 on their calendars 
to check for "Highperspice" by Weapon Of Choice. The 
set is a follow-up to the hand's 1994 Loosegroove/550 
Music collection, "Meg Nut Sez Bozo The Town." "High- 
perspice" is brimming with 
funky rock riffs and hj-per-hot 
guitar licks lx)ttomed out with 
thick bass beats. This is the 
kind of head-nodding fare that 
R&B radio used to embrace in 
the '70s, before format frag- 
mentation and play-it-safe pro- 
gramming led us down the 
pjith to Frequency- Modulated 
mediocrity. 




Mc 
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AP-A-LOT RECORDS is celebrating its 10-year 
anniversar>' this year, and during its first decade, the label 
has scored two platinum- and six gold-certified sets. 

To kick off its second 10 years, the Houston-based label 
is launching Sing-A-I^ot Rec()rds, a subsidiary created to 
tap into the brimming R&B talent pot in the Southern 
region. "The Beginning," by quintet One Shade, is the 
first album slated for relea-se on Sing- A- Lot and will drop 
by the end of Februarj'. 

Back at Rap-A-Lot. "The Resurrection," a new Geto 
Boys set, is scheduled for relea.se in March. 

FuNKSTER'S PARADISE: When 550 Music issues 
George Clinton's "The Awesome Power Of A Fully Oper- 
ational Mothcrship" in May, it will mark the liOth anni\x'r- 
sary of the initial sighting of the mothership. The release 
will also tout the reunion of P. Funk cohorts Bernie Wor- 
rell and Bootsy Collins. It's been 10 years since the fel- 
las collaborated on a recording. Also joining the mother- 
ship crew is former Ohio Players band member Junie 
Morrison, who wrote the ever-jjopuiar funk anthem "One 
Nation Under A Groo\'e." 

Music alternatives: Fans of nontraditional 
black acts should be on the lookout for Atlantic artist 



10' MUSIC: Jody Watley 
fans looking for a comprehen- 
siw .'ict that best reflects the artist's solo career will adore 
MCA's "Greatest Hits," a 13-track reflection of Watley 
from 1987 through 1993. The collection was compiled by 
Watley and MCA catalog dewlopment and special prod- 
ucts VP Andy McKaie. In addition to such hit favorites as 
the sexy, sensuous ballad "Everything," the bouncy dance- 
to track "Friends," and the No. 1 R&B hit "Looking For 
A New Love." the project also features hard-to-find 
remixes by such producers as Louil Silas Jr. ("Some 
Kind Of Lover"), Francois Kevorkian and Michael 
Hutchinson ("Don't You Want Me"), and David Morales 
("Ecstasy"). The album will hit stores Feb. 13. 

Meanwhile, on Feb. 20, Delicious Vinyl/Capitol will drop 
vintage hip-hop science with "Excursions: Remixes & 
Rare Grooves" by the Brand New Heavies. The 12-tnick 
collection delirers fiN-e remixes from the group's "Broth- 
er Sister" set and import cuts not available in the U.S. 
and unrelea.ted songs recorded during the "Brother Sis- 
ter" and "Heavy Rhyme Experience" sessions. Heavy 
fans should also keep watch for its all-new album, sched- 
uled for release later this year. 

Out of Nashville, courtesy of King (Joody Records, 
comes down-home soulstress D'Sauce, whose versatile 
self-titled debut (distrihute<l by MS) features sultry R&B 
song, as well as rhythmic hip-hop verse. The album's 
catchy music has an easy charm that should snare 
crossover and urban folk alike. 
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COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO 
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, 
R&B RADIO PUYLISTS, AND RETAIL SINGLE SALES COL- 
LECTED, COMPILED, AND PROVIDED BY 



THIS 
WEEK 




2 WKS 
AGO 


5 

^1 
S5 


TITLE ARTIST 

PRODUCER [SONGWRITERI LARFl S NUMBERJtll5tR^BUT!^G L*BEL 


PEAK 

P05ITIC-, 


1 


1 


3 


15 


* ★ * No. 1 * ■» * 

BEFOKErOU WALK OUT OF MnmiKE THIS WD LIKE THAT* 2>^itl4>.l * MONICA 


1 


2 


2 


2 


9 


ONE SWEET DAY A- ♦ MARIAH CAREY & BOYZ II MEN 


2 


3 


3 


1 


10 


EXHALE ISHOOP SHOW) (FROM 'WAITING TO EXHALED A ♦ WHITNEY HOUSTON 

' ■' Ti r ' 1- ' " r'.f r i !■ ~ 1 1 r ■ 'D' 'M ' 1 T V' 1 ' > ■ /'p ' T ^ 1 


1 


4 


4 


5 


8 


SOON AS 1 GET HOME « FAITH EVANS 

C ' ' ' " " ■ 1 ' - 1 F ' '* A\ S f TI'OMFSON SCTAfB^' IC)(D)(M|[TMXI BAD BOY 7-9CiflCVAR^STA 


4 


(D 


NEW^ 


1 


* * ★ Hot Shot Debut ★ ★ ★ 

NOT GON' CRY (FROM "WAITING TO EXHALE") ♦ MARY J BLIGE 

fAB-i -a'.E LBit)/f ACtJ ICJ (Ol WBSTA 1-296? 


5 


® 


7 


8 


5 


SITTIN- UP IN MY ROOM (FROM "WAITING TO EXHALE") BRANDY 

eABV^a^'E ■ i.r.i.r-.AfasTA i.?9?9 


G 


7 


5 


4 


12 


HEY LOVER A ♦ LL COOL J 

HED HOT lavftf TONE IB --(.■-fR-riN,! L COOl Jl IC) (D) (MMTHV) DEF JAH'SAl '^T'i'^i ll-..i\r. 


3 


8 


6 


6 


8 


TONITE'S THA NIGHT • ♦ KRIS KROSS 

jauPRi ■;.i.^:^v.::-MUiiM«msf.ii;,::ir:Mi.. : -, HLnwusf .'i^ ■ vi-it 


E 


9 


8 


9 


13 


LOVE U 4 LIFE ♦ JODECI 

! ..Vl-., t r ,,i,t,Tr JHISDAMNSCLFJ ICI (D) : UPTOWN ^'.H '-f Mr:>i. 


8 


CD 


10 


13 


„ WHERE EVER YOO ARE ♦ TERRY ELLIS 

■ ! ■''"LLfioyiXENZiLFQSTEH.TMCEiROv; ifj iri: ij>; [*^^T/,^r : rrc. 


10 


OD 


11 


12 


7 


NO ONE ELSE ♦ TOTAL 

M-: ii ffOBJ'isoN,. c.olivier;' ici iCi i'm; bal mi i ■?f4..-'.-i':-ia 


11 


QD 


12 


14 


8 


WE GOT IT ♦ IMMATURE (FEATURING SMOOTH) 

r fji iM 'i s MAIMFR If 5"t]KES,S.MATHER,J.CARTtRA.I0USMINn t:- ID I MCA 55148 


12 


13 


9 


11 


16 


WHO CAN 1 RUN TO • ♦ XSCAPE 

JDLPfti ■<■ ■■■ ■ P I'l .n SO SO MF ^Si^St" rni ut.'r-.M 


1 


(S) 


14 


21 


5 


WHERE DO U WANT ME TO PUT IT ♦ SOLO 

■ I'. ■ r- 1 ■ ■■! ;T,. ivi iKi =(|i'^'-Ttiv[ '^.r^:: 


14 


15 


13 


10 


11 


DIGGIN' ON YOU • ♦ TLC 


7 


16 


17 


18 


15 


YOU PUT A MOVE ON MY HEART ♦ QUINCY JONES INTRODUCING TAMIA 

QUiNCT.ONES 1- ■■•.'■I-' ■■. ■:; i[M.QWfST [77-v v;A-'iFP BftOS 


16 


QD 


19 


19 


16 


1 MISS YOU (COME BACK HOME) (FROM '^EW YORK UNDERCOVER") • MONIFAH 

HEAWD ■■ "1 ■ ^:■ UPTOWN 55"'^ MCA 


17 


IS 


16 


15 


27 


TELL ME • ♦ GROOVE THEORY 

BPWiLSOSi[< V. r--ir. a i,(,c^if .i. r r-iR-vvf. i - ■ ff-c 


3 


19 


15 


7 


II 


YOU REMIND ME OF SOMETHING • ♦ R. KELLY 


1 


20 


18 


17 


13 


HOOKED ON YOU ♦ SILK 

:■ II ■•■ i: . -t isriur-H.X', .vf.-ft[;Ti'4 r .or.[5 n »<abjm ;cj iPm Im:«i ElEKTHA '^■:?"?TE.G 


12 


(D 


22 


24 


4 


LET'S PLAY HOUSE ♦ THA DOGG POUND FEATURING MICHEL'LE 


21 


! 

®[ 25 


33 


8 


* ★ ★ Greatest Gainer/Airplay ★ * ★ 

NOfiODY KNOWS ♦ THE TONY RICH PROJECT 

l.RlQl iJ HH.M.Dt'JBGat, .;C. i.DMWi .II Uma ^ 41 i.i.AHIflfi 


22 


23 


20 


16 


15 


CRUISIN' ♦ D'ANGELO 

D'ANGEIO ..n --,. | ■ . £MI!bB468 


10 


(M) 


24 


28 


11 


STILL IN LOVE ♦ BRIAN MCKNIGHT 


24 


2S 


21 


20 


18 


FANTASY A ♦ MARIAH OREY 


1 


CD 


27 


36 


3 


VISIONS OF A SUNSET (FROM *WR. HOLLAND'S OPUS") 4 SHAWN STCKKMAN 


26 


27 


23 


23 


18 


ALREADY MISSING YOU ♦ GERALD LEVERT & EDDIE LEVERT. SR. 
G LEVERT t '..CHOLAi, ^ L£«£RT ! T NiCHOL«i (CKCI EASTtVEST ba374EEG 


7 


QD 


49 


51 


5 


★ ★ ★ Greatest Gainer/Sales ★ ★ ★ 

FU-GEE-LA ♦ FUGEES 
UiCHU,t.MiaAMCaHlEH,I.MAHIt,S,ftEMIl !Cj [MUTl IXt RUFfKiiJSL ?&1HlO-L'M1)IA 


28 


29 


26 


22 


16 


LLLL IHtKAKY ▼ bEKJUIC MUD 


17 


3« 


28 


26 


17 


DANGER ♦ BLAHZAY BLAHZAY 

^'f■ ■■ L . iCUlLOUD - F.CUiriM tC) ll) IX) F*DER - - ' 1 ■ h. .KY 


24 


QD 


31 


32 


12 


HURRICANE ♦ THE CLICK 

STUDIO TCf. V "i."'l^'STEVEKSl ' i - v' 


31 


QD 


33 


42 


6 


OONT GIVE UP (FROM "DONT BE A MENACE...") ♦ ISLAND INSPIRATIONAL ALL STARS 

^ ;!H. ,,,■,-■.! ,h,M.f. i i: HI 1 1. ISEAND 854478 


32 


33 


29 


30 


17 


ANYTHING * 3T 

3TI' ^^'.Y.-'i' A-'.;r.NT K'ir.'t: :Ci .r.i ili MJJ ■ MUSIC 


22 


® 


38 


48 


10 


YOU WANT THIS PARTY STARTED ♦ SOMETHIN' FOR THE PEOPLE 


34 


35 


34 


27 


24 


GANOSTA'S PARADISE IFROM "DANGEROUS MINOS")A' ♦ COOLIO FEAT L.V. 

riHA^H-E:' .■■ . .. ',:.:|l--l l-:.v 111 1- iC IIDI MCA SOUNDTRACKS -■ : ^Vi^V 


2 


36 


35 


29 


22 


SENTIMENTAL ♦ DEBORAH COX 

r,'.LsT. '-"nCWDLFEDCOXI (C) (D) IM1 (T) (W i^'J 1-2852 


4 


37 


32 


34 


9 


1 REMEMBER BOYZ II MEN 

- Mil — 1 .'. '.'OPR S.iSTCC^MAf.TKEUT.BROeiNSOfii ICl HI MOTOWN 84O4B0 


30 


(D 


40 


41 


7 


COIN' UP YONDER ♦ M C HAMMER 

CI ■■I..-.' KftMMEfi.V .lA^-MSSWC HAMMER: U- III! GlANI 1771 V.n|.-.Li. flflOS 


38 


39 


37 


31 


8 


TOO HOT ♦ COOLIO 

B DOBBS 1- IVEY _R ,B OOBBS G BROWN: iC) (E>i (El TOMMY BOY 7716 


31 


W 


41 


37 


26 


HEAVEN ♦ SOLO 

^>.' ■ ' ' .£/. 1 J «'.^'>: '.Iij.E^.DL.'AVi.lMiti', il^PC'l .1 -^t;fE:-',E !^i(Ltb 


7 


41 


30 


35 


6 


JUST TAH LET U KNOW EAZY-E 

rWfilGHT 1 WRIGHT TROTTER IV K lACE 1 iC: ID: 1 1 ' BEJTHLESS =53; PCflTIVHi 


30 


42 


44 


50 


12 


THROW YOUR HANDS UP ♦ L.V. 

■ AlllJMSCBUJEJ.EMWflCB>CBSSlSiUiC£BSS*t)NDTO (QITjOl TBWT 83*76« 


42 


43 


36 


25 


21 


BROKENHEARTED • * BRANDY 

m:Pi ' I . 1 ■ 11 •■ 4 K.^DNESI iC;n)IK!ATLANIlC871^iU 


2 


1 

44 


45 


47 


30 


■TIL YOU DO ME RIGHT ♦ AFTER 7 

aWYFACr ii -l 1 ■ ' • TMTNDS K EDMONOEI ICI (Dl 'V VIRGIN 38494 


5 


1® 


4« 


54 


14 


SORRY. 1 ♦ WILL DOWNING 

W ' i.-.MMT R KICEOUTWOOWNIflG R mOEOUTACHfllSTIANi ;c:i MERCURT 852410 


4S 


46 


47 


44 


20 


RUNAWAY • ♦ JANET JACKSON 

lAlr'TlErtT^ .flCKSONiJ JACKSON, J HftRRISIil.T lEWISl ICl ICIW: :": :V i< ■ Ai'.' .F| 1T4 


6 


QD 


59 


65 


8 


YOUR HEARTS IN GOOD HANDS * AL GREEN 

N M WAIOEN C WARREN} IC) MCA 58142 


47 


1® 


55 


61 


8 


HOW WE ROa * THE BARRIO B0YZ2 

Vi^E rfi:ifC iM vA.fNTl'IF.L I'HL " 'jENE-.E HANEE W CENN£,« GGtO ■ iCiSBK EdJ'/- H.'l 


48 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS Of. 
CHART 


TITLE ARTIST 

PROCiJCER (SONGWRITER) LABEL A NUMBEFt'DISTRIBUTING LABEL 


1 

ii 


49 


39 


38 


12 


1 WANT YOU BACK • PURE SOUL 

1 Hl^i ' ft'LE'. BLAISE ^ ANPEPSONi X' Mi iTm :< i \TEF' 'I U'l -- . '.-i . ■ - 


26 


SO 


52 


49 


16 


RUNNIN' ♦ THE PHARCYDE 35 

1 DEE ■ -Tr.VAPT I IIAR:i=m'. T Wl.rMi 1 'A-ir-: ll' Tl ' ■ DEliCIOUS VI'Tf 1 - : - 


GD 


51 


53 


7 


icwME OFinaEwiraai-tTiiNuw iEniEEii m md iutt * Lac crw fut n«t g t m scKTRai 


51 


52 


43 


39 


8 


EAST 1999 ♦ BONE THUGS-N-HARMONY 

D.J U-NEEKiEiL 'it.L' . L -JEEF. TONY E.I (Cl lEJ: 1 1 ■ RLllrtLESi t jJil REEAt iviIT 


39 


(D 


57 


63 


6 


GIMME YOURS « AZ 

F'.Fi.ilF is: fC)nHXi£MI5«512 


53 


54 


46 


45 


12 


DAMN THING CALLED LOVE * AFTER 7 


33 


55 


42 


40 


13 


FUNNY HOW TIME FLIES ♦ INTRO 

IE iC)(T)ATmNTIC-^i:'i- 


25 


5! 


53 


56 


16 


LOOK WHAT YOU'VE DONE ♦ ASANTE 

I > ■ 1 iWE/ KFiERt; ET'EiEll! E i 1 1/ COLUMBIA 77908 


42 


® 


62 


71 


7 


LOVE OF MINE ♦ EARTH GYRLZ 


57 


51 


50 


52 


8 


SURRENDER ♦ KUT KLOSE 

- , ■ ' - iV.i 1' E F.'CCAINE T CUNCAn AE-Ai.E' IC) < l -.El-'-, 1 - 1 ' EE. 


48 


59 


58 


59 


19 


Y'ALL AIN'T READY YET ♦ MYSTIKAL 

E E'/..ERE.:E -.Ei EE , E 1 EIG BO'- A:;-_' E J' eE 


41 


to 


63 


72 


10 


1 REFUSE TO BE LONELY PHYLLIS HYMAN 

'■"•■■.•■■i. E-M -INEl . 1 1"- HYMAN) ICl ID) l^R i-r^i^-'EE-'i 


60 


® 


72 


84 


5 


LIKE MARVIN GAYE SAID (WHAT'S GOING ONI SPEECH 


61 


S2 


56 


55 


9 


FAST LIFE ♦ KOOL G RAP 

BUCKWHD -J wiEE'iN * EEST.N 70NEV' El: :T COLO CHIUIN E^i STREET - - 


42 


GD 


68 


85 


8 


CUTIE ♦ RAW STILO 


63 


64 


65 


57 


19 


FEEL THE FUNK (FROM "DANGEROUS MINDS") ♦ IMMATURE 

" Fi.. II'. ■ F. ■ ..■.i|. lE.IEEi.V MCA SOUNDTRACKS -- '.' - - 


15 


65 


66 


66 


19 


1 HATE U f 

!■ Ir. Cl iCl Ti ^V) l». NPG 17R; 1 WABNET- El?E;& 


3 


® 


70 


86 


6 


1 SPECIALIZE MICHAEL SPEAKS 

O.WFFITTiNGTON EW SPEAKS D eVHITTINGTONi E 'T. .(i MECCA HCrt EAETwee' ElIEE I EEj 


66 


67 


76 


74 


19 


FADES EM AU * JAMAL 

RFinmEROCKWEinrRII PHTIIF-S R NOBIE C STINSOF,. lE 0) lyiiTlROIMTY ? ?CJE apisTA 


59 


68 


71 


81 


11 


RETURN OF DA LIVIN' DEAD * THE D O C. 

THEEi-i iiili' D ::F.t EEii E (REEiIlL III iCu 1 1 (X) GIAUT 1 77*t-WARNr R 8^ HE 


67 


d) 


69 


79 


4 


FUNKORAMA * REDMAN 

- ■ ■• . . ■■ ■E"M "He i.'-i.E'. - .-.EAIMSE'VI IV ' r,' ■ 


69 


70 


60 


69 


8 


IT'S ALL ABOUT YOU ♦ ADINA HOWARD 

■ . - ■ -E:. - ; |Cir:i< MECEA:.!.- . :: 


58 


71 


61 


70 


8 


WE GOT IT GOIN' ON (FROM 'WHITE MAN'S BURDEN") * CHANGING FACES 

OPITRCE ■■ - . DCAE. C FEOEEI ,E . i Cl • T: SPOIIEO Fe'TTEFjTAG PR] 17 A'l A'iTir 


61 


72 


64 


58 


11 


TAKE A LOOK * J'SON 

■:: .■ '.' i I'l --:■.. EARTita.i 'E C.iVlEP " FOEE'.FEELN EiT^EIIEEF E E i l-.EE '/lEMIIE ^4GE'"1 


54 


73 


75 


87 


7 


TOP OF THE STAIRS (FROM 1I40NEY TRAIN") ♦ SKEE-LO 

A"'-. •■ . -I.i lE.Ml, .''SUNSHINE 7P EE^EGITlBROS 


73 


(74) 


79 


90 


S 


IT'S MY LIFE ANGIE B 

'llTHE BARfi*Eft,M MORALEE '7 E BEmE.E- F .AiEEl EI.E lE'i ' (.IJ^E IT E.l_<: . 


74 


75 


81 


78 


7 


COLD WORLD ♦ GENIUS/GZA FEATURING INSPEKTAH DECK 1 53 

IE IIE'.-ER S W1>NCER E CEBARCE, 1 " I T: GEFFF'. 1 AT A, | 


76 


74 


67 


14 


WINGS OF THE MORNING * CAPLETON 

■ ' -EV.,i •;::-AtEaELE,CAEODlNCi lE i IC iMl 1 1 AFBCAN E"AR RA. E' "E EEi lE.A'JE 


54 


77 


87 


89 


6 


RIDIN' LOW ♦ L.A.D. FEATURING DARVY TRAYLOR 

R PtlEUSS ■ I'l" -PtlE;.; El .VIEEEIIA i ■■ . ■ /. EACC4 


77 


7t 


80 


77 


6 


BUH/LEFUH ♦ HELTAH SKELTAH AND O.G C. A.K.A. THE FAB 5 

TE'i- IE. PAE.p. • El. 1 i.i---|i,Ei ■|.T-»JT.E X iTi ELCf 3e'A-| ' 


77 


79 


77 


68 


12 


THE RIDDLER (FROM "BATMAN FOREVER") ♦ METHOD MAN 

• i.r. 1 RAKEEM E -, . . ■ E,EEA-.E .1 [ ' 


41 


to 


85 


83 


9 


WHAT'S UP STAR? (FROM "THE SHOVY") ♦ SUGA 


72 


81 


82 


80 


16 


THROW YOUR SET IN THE AIR ♦ CYPRESS HILL 

F7U&S; . . . :E. '71 ' ' PeFF.'EeiEE "s '-I- El .E'EIP A 


60 


82 


83 


73 


16 


INCARCERATED SCARFACEVICE CREAM ♦ CHEF RAEKWON 

RZA I- 1 . . ■ A iC] ;DI liiviC ■ .i ■■ . 


37 


83 


67 


62 


9 


WHERE IS THE LOVE IFROM "DEAD PRESIDENTS") ♦ JESSE & TRINft 

■.AEAV.,-EP liEi UNDERV'TIPID - . • " 


40 
43 


84 


73 


64 


9 


1 NEED YOU TONIGHT ♦ JUNIOR M.A.F.I.A. FEATURING AALIYAH 


85 


8« 


82 


12 


PLAYA HATA ♦ LUNIZ FEATURING TEDDY 

EA - IE' -A\E J EE-IE I. A ..A^u^,tLL EA-SKI.CUf • E ' 1. : 1 NOO IRYBE 38617 


51 


® 


88 


94 


3 


BROKEN LANGUAGE/HUSTLIN' • SMOOTHE DA HUSTLER 

E' ■ T ■!■ lElE' ' PPEFIEE E.N E 


86 


87 


90 


95 


9 


GOT IT GOIN' ON THE GAP BAND 

1 ECEFIOlRCALHOUN.CEAFIlSONY.YOUNeE IC) RAGING Pll. , ^.Ei; E 


75 


88 


84 


75 


13 


1 CAN T STAND THE PAIN ♦ JASON WEAVER 

ICE IC; F.'nTEJWN FiAGEA- 


60 


® 


91 


96 


3 


THERE'S NOTHING LIKE THIS OMAR 

E'Al ■■ hi fAMIlY (0 LYE-fOOW f ID) IT) GROOVETOWN 8446 -i A 


89 


90 


89 


93 


15 


BOMDIGI * ERICK SERMON 

E.SERMOW E AERMC'N R.AUESi .A, O! I'.li 1 1. DEE . a'.i a.,_ , aAm; 


39 


® 


NEW^ 


1 


MOVE YA BODY * MAD SKILL2 

A.h FF\- IC itWTSCKEFIT.BEASIWOODJ OSBORNEl ICMI BIGBIA' ABE '- A'LAMIE 


91 


® 


93 


99 


3 


GOLD *^ 

Y tlEE^ POWER GENERATION E.f NEW POWER CEFJERAIIO*!! IC) iD) ivi NPG 1 ' ,a..m e BKUS 


92 


93 


92 


98 


IS 


OL' SKOOL * ISAAC 2 ISAAC 

EIUVE'IEE A EJAE EAAtEEK'.^r01 i IV ISAAETAE SIP SHIES E lASi^F I l^ilEEE E »:;AHe_E| ' E 'l - -E .- 


52 


94 


100 


97 


7 


USE ME AARON NEVILLE 

S lENOSn F: 'VITHERSl i C IX) AIM 581 1 72 


93 


9S 


78 


76 


11 


I'M YOUR MAN ALL.4-0NE 

Ti .El : A A ifi V'A'SO'I '.lEAP'H-JPi ■ i E '' RE lEE i E' 'A ■ a'e ATEE 


71 


K 


95 




2 


WREKONIZE ♦ SMIF-N.WESSUN 

EE. 1.1 -.A A(LL . lAElT A..U' 1 .lEE- .' A A'-:-: A . ' -. H ' • aFEEF EOEEE ' ' - 


95 


97 


97 




2 


GOTTA HAVE LOVE ♦ YOLANDA ADAMS 

■'I'W: .1- ■ A T ^CWAfit EI HOWARE I.ETNESBOVERTW^.YADAMSK KEENE, .E 1 'RlpU 't E E-E A 


97 


98 


94 


88 


13 


LAST DAYZ ♦ ONYX 

■ AE E .A ■ lONES MATEOP E KEllGHi ECl (T Ki iM 1 RAE A7. ] E A IE) AM 


61 


99 


96 


92 


13 


SEX IN THE RAIN * MOKENSTEF 

HAF7I l-AE' E'_.:-|.IF', iCi IDJ (Ml OCTBURSE RA- 577rAA lEEAND 


63 


100 


98 


100 


15 


irS IN GOD'S HANDS NOW ♦ ANOINTED 

CFFARfilS E' EE'-Ai A :i-AElA II, E i ',' i VWJHO AA^J E E' 1 " 


40 



O RectKOs w>th the greatest airplay and sales gains this week. ♦Videoclip availability. •Recoriling industry Assn. 0) America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of I million units, with additional million mcttcatcd by a numeral 'oliowmg 
tr^e <,y'Pbol Catalog numtier is fof cassette single. 'Asterisk indicates catalog numtier is for cassette maxi-single; regular cassette s>ngle unavailable. [C] Cassette single availability (D) CD single availability. [Ml Cassette man-smgle availability. (T) Vinyl maxi-smgle avaiiabilily. 
(V: vmyi si-^Rie availability tX) CD tnam-smgle availability. %' 1996, BiHboard/BPI Communications. 
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SUZANNE BAPTISTI'S 





lOT SHOT DEBUT: "Not Con' Cry" by Mary J. Blige (Arista) hits the 
Hot R&B Singles chart at No. 5. This is an impressi\ie debut by any standard, 
but it is even more impressive because street-date violations cause this sin- 
gle to debut a week early, and thus its sales points are limited. "Not Gon' 
Cry" is No. 1 on the Hot R&B Airplay chart, and it's no wonder it is No. 1 
at 23 stations. It should haw no problem jumping to No. 1 next week once 
it benefits from a full week of .sales. 

Greatest gainers: The Tony Rich Project (LaFace/ArisU) lakes 
Greatest Gainer/A iriJlay honors with "NolxKly Knows." This track, which is 
a little left of center for R&B radio, is doing very well. It is No. 1 at WDKX 
Rochester. N.Y., and top 10 at WJHM Orlando". Fla.. KPRS Kansas City. 
Mo., and WHUR Washington, D.C. The Fugees benefit from a strong surge 
in sales that gets them the Greatest Gainer/Sales award for "Fu-Gee-La" 
( Ruffhouse/Columbia). 

Funny how time FLIES: it's hard to believe that five years have come 
and gone so quickly. Some of >'ou, especially at radio, got to know me when 
I replaced Terri Rossi a little more than a year ago. Pi'ior to that I spent 
four years managing the rap, jazz, gospel, ancl world music charts and helped 
create the reggae and blues charts. During my tenure here I ha\x' witnessed 
and been a part of many changes, the biggest being the conversion of the 
charts to Broadcast Data Systems and SoundScan. When the change took 
place there weren't many believers in the new technol(^-, but to<lay i>eople 
can't live without their BDS and SoundScan reports. 

Now the time has come for me to make a big change, as I move cross- 
country to Uni Distribution's Universal City, Calif., offices as senior direc- 
tor of marketing for urban music. 

I have had a lot of fun and made some great friends along the way. There 
are so many who helped me succeed in this job with their wisdom and 
encouragement. If I were to name everybody I'd need the entire magazine, 
but there are some who really stand out. To Kenny Ortiz, thank j'ou for gi\'- 
ing me my first break and putting up with my craziness. To Terri Ro.ssi. as 
mentors go. you are the best. I guess this is the end of an era; I lo\'e you 
very much. To Michael Ellis, thank you for giving me the chance to prox-e 
myself and for always being fain To Heston Hosten, what can I say: It's 
like wc'w been married for the i>ast fne years; I'm gonna miss you. To Datu 
Faison. thanks for hard work and .support To Carol Cooper, thanks for 
giving me a second chance at life. To Janine McAdams. now we can have our 
girl talks face to face. To Geoff Mayfield, thanks for your words of encour- 
agement and for my drum (PS. I read all your memos. I swear it). To Paul 
Page, I could never haw done it without you. To Jules Malamud, thanks for 
having so much confidence in me. even when I wasn't so sure. 

Shout OUTS: I would also like to thank the following i>eople for keeping 
me so well informed e\'ery week: Eddie Barreto, Manny Bella, Richard 
Blasi, Kirk Bonin, Roland Edison, Michael Johnson, Waymon Jones, 
Greg "English" Jones, Mike Kelly, Morace Landy, Richard Nash, Barr>- 
O'Neil, Lionel Ridenour, Randy Roberts, Joe Tally, A.D. Washington, 
Maurice Warfleld, Michael White, Ken Wilson, and Doug Wilkins. And, 
to my New York crew — Beverlee Gar\'in, Sandy Zuniga. Maria Gibson, 
Francine Cruz, and Tsc' Williams — I'm gonna miss ya! 
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TITLE 

ARTIST (LABCU'DISTRIBUTINC LABEL) 




2 


S 


FIRE UP THIS FUNK! 

POISON CLAN IWARIOCKI 






1 


HEINY HEINY 

9S SOUTH IRIP ITI 




1 


11 


UVIN" PROOF 

GROUP MOMF IPAVDAMOSDON.'lSIANDi 




8 


4 


COOIIE HIGH 

CAMP LDIPRWILU 




9 


I] 


CASH MONEY 

SOULTRT IIAOTOWM) 




10 


S 


WHERE DID WE GO WRONG 

(r«COGMTG a*LKIN LOUSi'rtRVE 






3 


NASTY MNCER ^^ 




5 


; 


THE CLOSER 1 GET TO YOU 

■l^JhPLAV .VAPI.ER SRC^ 1 




I] 


4 


ROUGH IS THE TEXTURE 

RBX iPRFUrDIIHTEaV/ARNER BROS i 




14 


10 


LIFE GOES ON 

■■Jl" r;.ll-Jt 'ALL NLTl 




13 


23 


WASSUR WASSUP! 

h TQiVM r.AyLRS iPREMEDITATE&WBI 






1 


UKNOWHOWWEDU 

BAHAMADIA IC'IRrSALlSTMlj 






1 


A THIN LINE BETWEEN LOVE t HATE 

H-IOWN (JAC-MACWARNtR BROS ) 



s 


LASIWEi^ 


o 
S 


TITLE 

ARTIST (LABELDISIRIBUTIMG LABELI 


14 


4 


6 


SOMETIMES 1 MISS YOU SO MUCH 

PM DAWN IGEE STREET.'ISLANDI 


IS 




1 


SO SENSITIVE 

MAREE ;GAMWA1 


IS 




1 


ALL 1 NEED 

lESSf rOWEII ISIIAST^CA 


1) 


; 


8 


GONE 

IllANA ROSS (MOTOWN) 


11 




1 


SEXY 

MAVSA IBLUE TMUM&GRPI 


19 


16 


5 


ONE NIGHT STAND 

b TH WRD RC>7 IRAP* LOTNOO TRVBEt 


Z« 


6 


12 


SOME ENCHANTED ^ENING 


21 


18 


9 


I'LL MAKE YOU FAMOUS 

DA *^ JNi.b-)^ i .LL' ' J'lKilAZ iPOPAftT) 


22 




1 


SAFE SEX. NO FREAKS 

iLtiWASTLRflD i THE OFrT-Q i3UBS'rtR£f>l 


23 




1 


EVERYBODY WANTS 10 BE A GANGSm 


24 




1 


DIP & FALL BACK 

PAIRA l^W MLS '^'EPlCi 


a 




1 


MIND TRIPS 

THE OfiAND NEW HEAVIES lOniCHXJS VIMVL) 



R&B 

Black Pearl Has 
Another Use 
For 'Plastic' 

IgGITY: To help market Inoka 
Kofe's "Put On The Plastic" single. 
Black Pearl Records is conducting a 
So You Want to Have Sex? campaign. 
To participate, mail a packaged con- 
dom to the label'.s Jer.sey Cit.v, N.J., 
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offices by Feb. 14. In return, the label 
will send you a copy of "Put On The 
Plastic." Black Pearl will distribute 
the donated condoms to local high 
school students. 

Twenty of pro<iucer KangoPs pro- 
mos and theme songs are now playing 
on WQHT. He says, "I ha\-e more stuff 
on the air now than when I had a sin- 
gle." 

Erotic D is remixing the D.O.C.'s 
"Return Of The Living Dead" and 
Jamal's "Unf"*kwittable"— jams he 
originally layered — and is producing 
new tracks for DFC, Mr. Malik, and 
Alton "Wokie" Stewart. D has also 
been on the road, performing with 

D.o.(:. 

Too Short has announced plans to 
retire at the end of the year, after the 
release of his still-untitled 10th 
album. Short saj^s he'll use the time to 
develop new artists and run his 
Atlanta-based Dangerous Music label. 
But will Jive present Short a gold 
Rolex for his many years of pioneer- 
ing, best-selling service? 

As Philadelphia reasserts itself in 
the rap world with such performers 
as Bahamadia and the Roots, two of 
the city's other rhyming vets — Steady 
B and Cool C. — have been charged, 
along with a third man. with killing a 
policewoman during a bungled bank 
robberv. The incident took place Jan. 
5. 

Level vibes ruled the airwaves in 
parts of the New York metropolitan 
ai'ea for four days during the holiday 
season. In an unprecedented broad- 
cast. WUSn Long Island. N.Y.. aired 
nonsto]), commercial-free reggae Dec. 
29-Jan. 1. Featured jocks included 
Night Nurse, Philip Smart, and the 
DBC Sound System, the owners of 
more sjwcials (sound-system-specific 
dancehall reconlings) than a little bit. 
For organizers Lister Hewan-Lowe 
and Kibret Neguse. it was a celebra- 
tion to launch the station's improved 
antenna site. For listeners, including 
Just-Ice — who monitored the entire 
prt^am — it was a Utopian dream. 

The Hype Williams-directed, 
"Mad Max"-inspired video for 2Pac'8 
"California Love" (Death Row) has me 
open. I w(tuld have ordered it on the 
Box. but Time Warner, the cable sys- 
tem I subscrilx' to. has replaced the 
interactive video network with the 
History channel. Anyway, the word 
according to Pac and producer Dr. 
Dre. as they tryst some futuristic 
funk, is that (."ali got it goin' on; so rec- 
ognize, fools. 
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TITLE 11 II III ARTIST 
LABEL 4 MUMBERIHSTRI8UTING LABEL ■■■■ 


1 


1 


2 


8 


* * *No. 1 * * * 

TONITE'S THA NIGHT • « KRIS KROSS 

'C ':DI All T! PUFFhOUSE 78092,-C0LUMB;A 2 iteeki at No, 1 


2 


2 


1 


11 


HEY LOVER A 


♦ LL COOL J 


UJ 


8 


II 


5 


★ ★ * Greatest Gainer* * * 

fu-gee-la * fugees 

iCj tM) !T! RUFFhOUSE 7319SCOLUMBIA 


4 


3 


3 


16 


CELL THERAPY 


♦ GOODIE MOB 


CD 


6 


7 


4 


LET'S PUY HOUSE ♦ THA DOGG POUND FEAT MICHEULE 

C ,Di DEATH fiOV- inTERSCOPl 5333OPRI0fiiTY 


CD 


5 


5 


17 


DANGER 

O'Tl FADER ■,:t[i,)9,mERCuRV 


♦ BLAHZAY BLAHZAY 


7 


4 


6 


6 


JUST TAH LET U KNOW 


♦ EAZY-E 


S 


7 


4 


24 


GAWSTA'S PARUIISE (FMM -DANGEROUS MINDSI ▲ ♦ COOIIO FEAT. LV. 


CD 


12 


13 


20 


FADES EM ALL 


♦ JAMAL 


10 


9 


la 


12 


HURRICANE 


♦ THE CLICK 


11 


10 


8 


8 


TOO HOT 


♦ COOUO 


12 


11 


19 


7 


BEWARE OF MY CREW « LB,C, CREW FEAT TIUT 0 AND SOUTH SEtlTREU 


(D 


19 


25 


10 


RIDIN' LOW ♦ L.A.D. FEATURING OARVY TRAYLOR 


14 


IS 


14 


10 


BUH/LEFUH ♦ HEITAH SKELTAH AND 0,0.0. A K A, THE FAB 5 

, " 1 L'Jy'JN b3.V3'PRIORI3Y 


15 


13 


9 


8 


EAST 1999 ♦ BONE THUGS-N-HARMONY 

F!l"l'L£SS633^ RtlATIVITY 


QD 


16 


12 


12 


THE RIDDLER (FROM "BATMAN FOREVER") * METHOD MAN 

c r ' " " 


QD 


17 


16 


16 


THROW YOUR SET IN THE AIR 

c ' ' ■■ ■^j:-2caLLfMe)A 


♦ CYPRESS HILL 


QD 


24 


26 


7 


GOIN' UP YONDER 


* M.C. HAMMER 


19 


14 


22 


4 


FUNKORAMA 


« REDMAN 


20 


21 


30 


11 


RETURN OF DA LIVIN' DEAD 

II ■ EiAM 1 


♦ THE D O C. 


21 


22 


23 


9 


FAST LIFE 

!■ T J ii 1, [- :jTR[tT 78n8;,'EPIC 


♦ KOOL G RAP 


22 


20 


15 


14 


WINGS OF THE MORNING * CAPLETON 

r ',' - .v-siCAN STAR.RAL 57719&1SLAND 


23 


23 


21 


7 


COLO WORLD • GENIUS/GZA FEAT INSPEKTAH DECK 


24 


18 


18 


16 


RUNNIN' 

r, ■ vr.ir.]oi.:, virjvL ,3^4.3 capi-gl 


♦ THE PHARCYDE 


25 


27 


17 


16 


INCARCERATED SCARFACES/KE CREAM * CHEF RAEKWON 


26 


26 


31 


19 


Y'ALLAINT READY YET 

I.eiGBOr . 


* MYSTIKAL 


(S) 


NEW^ 


1 


MOVE YA BODY 


♦ MAD SKILLZ 


21 


29 


32 


12 


BROKEN UNGUAGE/HUSTLIN' 


♦ SMOOTHE DA HUSTLER 


29 


25 


20 


9 


1 NEED YOU TONIGHT ♦ JUNIOR M,A.FI,A. FEAT AALIYAH 


(D 


33 


27 


24 


JEEPS, LEX COUPS. BIMAZ t BENZ 


♦ LOST BOYZ 


31 


31 


34 


5 


GIMME YOURS 


♦ AZ 


32 


30 


39 


10 


WREKONIZE/SOUND BWOY BURIAL * SMIF-N-WESSUN 

' ■ Y*RLC« ?0;6l' ■,.i-,-0L,3 


33 


28 


24 


14 


UST DAY2 

'.' ; /lU ^lAM) 


♦ ONYX 


34 


32 


33 


30 


S 
0 


UGAR HILL* 


*AZ 


35 


36 


37 


32 


NE MORE CHANCE/STAY WITH ME A 


• THE NOTORIOUS B I G. 


(D 


RE-ENIRT 


2 


NASTY DANCER 


♦ KILO 


37 


34 


29 


12 


PLAYA HATA * LUNIZ FEATURING TEDDY 

o: PI 7, NOOTHrBE3B517 


38 


35 


28 


35 


1 GOT 5 ON IT A 

IC; :;imT: \dO TRYgL 36,17,1 


♦ LUNIZ 


39 


40 


35 


15 


UaUID SWORDS 

hCI ;ri G[C|EN :33W 


« GENIUS/GZA 


(3) NEW^ 


1 


UKNOWHOWWEDO 

|,7.l ,\tl !, lO CHfiViALb :,-307 LM, 


« BAHAMADIA 


41 


37 


43 


15 


80M0IGI 

.■ " 1 DFf ■■■ ■ 1 „ ;,-.P.n 


♦ ERICK SERMON 


42 


38 


36 


23 


HOW HIGH (FROM "THE SHOWI • * REDMAN/METHOD MAN 


43 


42 


38 


8 


WHAT'S UP STAR? (FROM "THE SHOW! ♦ SUGA 


44 


43 


40 


28 


PLAYER'S ANTHEM • 

, (-■,■-,:,. BEAT 3d: ,:'3. ^7. 


♦ JUNIOR M.A.FI.A. 


® 


RE-EimiT 


2 


COOLIE HIGH 


♦ CAMPLO 


® 


48 1 - 


16 


WEST UP! ♦WC4THEMAADCI RCLE 

'7: :ji ,1 rAV7jA¥,l,ON0ON85O25&»SUNO 


(D 


NEW^ 


1 


HEINY HEINY 

7: Ti i3 R'T-ir Q!37; 


♦ 95 SOUTH 


41 


41 




10 


LIVIN' PROOF 


♦ GROUP HOME 


49 


39 


45 


15 


EAST SIDE RENDEZVOUS 

7: Ii 7'L IHL^7, l[31PELATiV 7-' 


♦ FROST 


QD 


RE-ENTln 


3 


LIFE GOES ON 

7 •.,< ALL •.7- 7001 


OTR CLIQUE 
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no. is fo( cassette single 'Astensk iDdicales catalog numtjer is tof cassffle max single, cassette single unavailable. 
(Cl Cassette nn&e avaiiability. (D) CD smglfi availatiility (M) Cassette man-single availability. (T) Vinyt mau-single 
avaiiabitity. (V] Vmyl single availability. IX} CD maxi-single availability c 1996, Billboarrt''BPI Communications, 
and SoiiOdScan. Inc. 
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★ ★★No. 1*** 








1 


1 


9 


SOUNDTRACK ▲* *R STA iaT%* nc 9a'i6 3ai 7 ««ki fti hr; 1 


WAiTING TO EXHALE 


] 










* * ★Hot Shot Debut* ★ ★ 




NEW^ 


1 


KRIS KROSS F<UFFHCUSEt7**l','LOLUMBWi& ^,!)Ea'L5cj8: YOUNG. f*ICH AND DANGEROUS 


2 




2 


2 


9 


R. KELLY A' jive 41579* (J0.9&'36.9e) 


R. KELLY 




/'~r\ 

CD 


NEW^ 


1 


SOUNDTRACK ^^^.^ ^ MENACE TO SOUTH CENTRAL.,, 

liLA^.C '-H At' :1C -h^lr: 


4 


s 


4 


4 


12 


THA DOGG POUND A' death ROW.INTERSCOPE 505A6*/PRI0RITY (1D,9B'16,98) ■ DOGG FOOD 


1 


e 


3 


3 


15 


MARIAH CAREY A' COLUMBIA 66700 aO,9eECV16.9e) 


DAYDREAM 


1 


7 






8 


LL COOL J D{F JAMRAL 523845*/15LANO (10.98^6.961 


MR. SMITH 


4 


8 


g 


g 


10 


QUINCY JONES Qwest 45S75WARNER BROS <10.9aa6 96l 


Q-S JOOK JOINT 


6 


U) 


8 


13 


10 


GOODIE MOB lAFACE 260ia'ARISIA 110 9&'16 98) 


SOUL FOOD 


8 


(D 








★ ★ ★Greatest Gainer* ★ ★ 




19 


24 


18 


SOLO F^R&FtCTiVE 54901 7rA4M .5 9g; 


SOLO 


10 


11 


9 


9 


20 


FAITH EVANS # BAD boy 73003'/ARISTAI10.9«;]5.9B} 


FAITH 


2 


12 


7 


10 


26 


MONICA • ROW0Y 370O6VAfilSTA (10.ge/l5.9Sl 


MISS THANG 


7 


03) 


14 


14 


26 


XSCAPE A so so DEf 67022*A:0iUMBtA [10.98 EQ'15.9a) 


OFF THE HOOK 


3 


14 


U 


15 


10 


THE CLICK SICKWIC iT4l56Z'jf«no.9*15.9e) 


GAME RELATED 


3 


IS 


13 


17 


28 


D'ANGELO • EMI 32629a0.9ai5.9e) 


BROWN SUGAR 


5 


16 


18 


20 


11 


EIGHTBALL & MJG suave 1521'/RELArivlTY do 96.16 98) 


ON TOP OF THE WORLD 


2 


17 


IS 


12 


11 


GENIUS/GZA • GEFFEN 24S13* !10 9a(lS.9a! 


LIQUID SWORDS 


2 


18 


12 


11 


E 


SPICE 1 JIVE41583 (10 98.15 981 


1990 SICK 


3 


19 


10 


7 


26 


BONETHUGS'N.HARMONYA' ruthless 5539')REU^tivity(109 


a'15 98I E 1999 ETERNAL 


1 


20 


17 


16 


6 


IMMATURE MCA 113S5* ;99ai59a) 


WE GOT IT 


14 


21 


16 


8 


61 


TLC A* LAfACE 2600^'ARISTA (10 96^16 961 


CRAZYSEXYCOOL 


2 


22 


20 


27 


10 


IoLm'^B'--*^J'r^ i= 981 FUNKMASTER FLEX: 60 MINUTES OF FUNK 


20 


23 


21 


31 


45 


MYSTIKAL BIGBOY41581(JIVE(109a'159eiB 


MIND OF MYSTIKAL 


14 


24 


23 


25 


16 


GERALD LEVERT 1. EDDIE LEVERT. SR. • 

EASTWEST 6185aEEG (10.98115 981 


FATHER AND SON 


2 


25 


24 


19 


26 


;^0«S'n2SevMCA a0,9^16.98. "^"^ SHOW, THE AFTER PARTY. THE HOTEL 


1 


26 


27 


21 


14 


HuWim^^f^ ^il DESIGN OF A DECADE 19B&'1995 


4 


dD 


29 


35 


9 


SILK ELEKrRA6ied9i-EEG(10.ga'16.96l 


SILK 


10 


28 


22 


18 


10 


COOLIO TOMMY BQi 1141Mn.9&16.W) 


GANGSTA'S PARADISE 


15 


29 


28 


22 


10 


BOYZ II MEN MOTOWN 5305M* <io.9e/ie.9a) 


THE REMIX COLLECTION 


15 


30 


25 


26 


7 


EAZY-E RUTHLESS SOMJi-WIORlTY 1 10 9a.'16.9fl) 


ETERNAL E 


19 


31 


31 


30 


10 


PHYLLIS HYMAN pir U040i2OOil0 9ai6.9e> 


1 REFUSE TO BE LONELY 


12 


(27) 


39 


38 


21 


JUNIOR M.A.F.I.A. Ur4DEASBIGBCAT92€14'<AGn0 9&15 9ei 


CONSPIRACY 


2 


33 


26 


23 


11 


RU^^f t^^l^rauMBI. (.0 98 EQ.16 98, '^"^''^ "'"'^^ 


3 


34 


34 


36 


U 


ERICK SERMON CtF iawral 529286'.'ISLAND (10 9a'16 981 


DOUBLE OR NOTHING 


6 


(35) 


38 


45 


9 


TERRY ELLIS EASTWESTei857,<EEG(10.9&!6.98)H 


SOUTHERN GAL 


27 


(36) 


46 


48 


11 


VARIOUS ARTISTS no UMIT 53993*/PRI0«TY (12 9a'ia.96) 


DOWN SOUTH HUSTLERS 


13 


37 


30 


32 


23 


BRIAN MCKNIGHT • MERCURY 528280 1 1098 Ea'15.981 


1 REMEMBER YOU 


4 


38 


36 


43 


10 


TOP AUTHORITY IRAK 7266aSOLAR (10.9B'16 98i 


RATED G 


16 


39 


37 


37 


24 


IWDOMW GUEST STARRING TONY ST«RKS (GHOST FACE I(1LI£R)# 0NLTBlJlLT4(3JBmu«._ 


2 


40 




32 


33 


12 


ONYX JMJ.'RAL 529265M5UND(10 9a'!6 9Si 


ALL WE GOT IZ US 


2 


® 


49 


51 


8 


VARIOUS ARTISTS DANGEROUS 41573/^ (10.9a^l5 9B1 


DON'T TRY THIS AT HOME 


23 


42 


42 


53 


12 


GROOVE THEORY £P)C 57421' (10.98 Eli'15.98) 


GROOVE THEORY 


14 


43 


41 


52 


3 


JERALO DAEMYON grp 9B29 (10 9^16 98) D 


THINKING ABOUT YOU 


41 


44 


35 


44 


8 


GROUP HOME FAYCAY/FFRft 124079'ASU^NDB 


LIVIN' PROOF 


34 


45 


« 


49 


12 


FAT JOE VIOLATO*! i239',1»ELATIVITY (10 98/16.981 


JEALOUS ONE'S ENVY 


7 



46 


33 


28 


16 


SOUNDTRACK • UNDEfl^M3Ri.D3243aCAP1T0l^l09a/16 


96) DEAD PRESIDENTS 




?47) 


53 


63 


9 


5TH WARD BOYZ rap-a tor wssvirgin {9 9&15 98i 


RATED G 


35 


48 


47 


46 


10 


WILL DOWNING UERCURY i267S5 (10.96 


MOODS 


23 


49 


43 


56 


13 


S.O.S. BAND TABU SSOSWiMOTOWN (7,98/1 1/9BI 


THE BEST OF S.O.S. BAND 


27 


50 


44 


59 


10 


VARIOUS ARTISTS MEHGELA ■_fc.t^■SCvAfi iIC 96.16 9Sl 


ONE MILLION S'^^DNG 


36 


51 


50 


47 


28 


LUNIZ • NDc iHVBE 405?3 (g.gau.SBi 


OPERATION STACKOU 


1 


52 


52 


69 


44 


2PAC A iN-ERio-'-: ■i:--?^Y-ioi;- ---^ ;■ - 


ME AGAINST THE WORLD 


1 


(D 


74 


80 


10 


* * * Pacesetter ★ * * 

C-80 AWOL 7199 t9.0e.'M.9SI BEST Of C-BO 


35 


54 


60 


M 


9 


THE PHARCYDE DtLIOTUS VlNVt 35102'.'WPITOL {9.98,15 981 LABCABINCALIFORNIA 


1? 


55 


48 


55 


14 


AZ EMI 32631* ll0.9a'15.98) 


DOE OR DIE 


1 


(56) 


67 


61 


13 


SHAI GASOLINE ALLEY 1 ; I :t MCA (10.9&16.981 


BLACKFACE 


15 


57 


58 


62 


59 


MARY J. BLIGEA' uptown iii»-^(l0.9fl/]S.9a) 


MY UFE 


1 


58 


40 


42 


23 


SOUNDTRACK A OEF JAWflAL 52902]*jm>ND 110.96/16. 


M) THE SHOW 


1 


59 


61 


64 


24 


AL GREEN the right stuff 3080Q'CA«T0L llO 98^16 98) 


GREATEST HITS 


34 


60 


54 


39 


58 


BRANDY ATiantic -2611o.G i'ih:'. 


BRANDY 


g 


(61) 


73 


57 


27 


SHAGGY • VIRGIN 40158* ^^IL i'hi 


800MBASTIC 


11 


(62) 


n 


81 


10 


JAMAL ROWDT 37O0a'ARlSTA (10 WIS 981 El 


LAST CHANCE. NO BREAKS 


37 


63 


55 


74 


25 


TRU NO UMIT S39a3*if«K}RITY 110.98/15.96) ■ 


TRUE 


2S 


64 






14 


KRS-ONE JIVE 41S70- (lO SfrlS 981 


KRS-ONE 




65 


69 


68 


10 


3T MJJ,'550 UUyC 57450/t:PIC (10 96 Eoas.SBi ■ 


BROTHERHOOD 


65 


66 


56 


40 


30 


?J'5U*^'r ^* HISTORY: PAST PRESENT AND FUTURE BOOK 1 


I 


67 


55 


71 


17 


KOOL G RAP COLD CHILUN'.tPIC STBCET 57B08'/EPIC il0.9( 


Ca'15 98) 4,5.6 


1 


68 


62 


41 


72 


BOYZ II MEN A" MOTOWN 530323 (10.96^16.96) 


II 




69 


57 


58 


40 


SOUNDTRACK A PRiOftirr 53959' (10,9M5.9e) 


FRIDAY 


1 


70 


64 


66 


II 


INTRO ATUr,'lca;6e2.'ACiilC 15 Mi 


NEW LIFE 


16 


71 


76 


84 


12 


FROST RUTHLESS !504'/REUTTnTY (10.96/16 96)0 


SMILE NOW. DIE LATER 


36 


72 


51 


34 


25 


SOUNDTRACK A' UCA SOL'NOTRACKS 11226*/MCA (10 90/17 981 DANGEROUS MINOS 


2 


73 


79 


76 


6 


BAY AREA PLAYAZ ANDIVYMOUS 1002 (9.98/15.98) 


BAY AREA PLAYAZ 


44 


74 


63 


60 


58 


KIRK FRANKLIN AND THE FAMILYA 

= ■. : . . 1 . mg 


KIRK fTWNKLIN AND THE FAMILY 


6 


75 


75 


75 


70 


THE NOTORIOUS B.I.G. A' bad BOy 73000*/*fWSTA i9 98 15 96; READY TO DIE 


3 


76 


71 


79 


62 


SADE A' EPIC 66686* (10.98 '.b fBi 


THE BEST OF SADE 


7 


77 


78 


_ 


6 


VARIOUS ARTISTS SKX wd' it 45005/JIVE (10 98/15 98) 


THE HOG IN ME 


36 


78 


72 


70 


26 


AFTER 7 • ViRGlN 4C547 110 9a.'16.98) 


REFlECTtONS 


7 


QD 


84 


73 


82 


BONE THUGS-N-HARMONYA' 


CREEPIN ON AH COME UP (EP) 


2 


HA 


66 




2 


GHEnOTWINZBiG50v;c -.4?.? 


SURROUNDED BY CRIMINALS 


66 


81 


68 


90 


31 


WILLIAM BECTON & FRIENDS WEB 914MNTERSOUND I9 96in BROKEN 


25 


82 


80 


77 


103 


WU-TANG CLAN A _ ^^tER THE WU-TANG (36 CHAMBERS) 


8 


83 


83 


78 


165 


KENNY G A'' ARISTA 18646 (10 98/15-98) 


BREATHLESS 


2 


(14) 


92 


- 


31 


MOBB DEEP # LOUD 6&4ao*.-RCA {9.96/15.96) 


THE INFAMOUS 


3 


85 


70 


50 
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VARIOUS ARTISTS TOMUr BOV 1139(11.96/15.96) 


MTV PARTY TO GO VOLUME 8 


46 


(86) 


99 


- 


24 


SOUTH CIRCLE suave 1518*(11EUTIV1TV (9 98.16.98) 


ANOTHA DAY ANOTHA BALLA 


8 


87 


82 


82 


14 


DEBORAH COX ARISTA 1578! (:0.98<15.9B)8B 


DEBORAH COX 


25 


88 


M 


92 


9 


KAUSION ,ENCH MOB 2002 110.98/16.98) IH 


SOUTH CENTRAL LOS SKANLESS 


37 


89 


87 


88 


9 


MIC GERONIMO blunt 49]0*7TVT(10 98/16 9S1B 


THE NATURAL 


48 


90 


88 


65 
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VARIOUS ARTISTS ■ ji.'m- bc- .135111 98/15.96) 


MTV PARTY TO GO VOLUME 7 




91 


93 


86 


14 


DAS EFX EASTW£ST61B29VEEG(10.9B'1598l 


HOLD IT DOWN 


4 


92 


90 


83 


16 


# NPG45g9aV/ARNERBROS. 110 98,16.98) 


THE GOLD EXPERIENCE 


2 


93 


100 




13 


THE TEMPTATIONS MTOWN 53O568(10 9a'1698> 


FOR LOVERS ONLY 


43 


94 


94 


91 


25 


BUJU BANTON LOOSECANNON524U9*«lAN01109a'1598l81 "TIL SMILOH 


27 


(95) 


RE-ENTRY 


16 


REGINA BELLE COLUMBIA 66S13 (10.96 Ea'ie.96) 


REACHIN' BACK 


18 


96 


96 


97 


9 


fffy^^ : ^ ,,,, NAJEEPWYSSONGSFROMTHEKEYOFUFI-ATTIlBLmTOSTtWEWONDEfl 


67 


97 


86 


85 


10 


AL GREEN MCA 1135Q(10.9a'lS98l 


YOUR HEART'S IN GOOD HANDS 


57 


98 


97 




90 


ZAPP & ROGER • REPRISE 45143/WARNER SfiOS (10 9a 


15 981 ALL THE GREATEST HITS 


9 


99 


89 


72 


23 


VARIOUS ARTISTS # lOMMVBOV 1137(10.9&1S.96) 


XX:K JAMS VOL. 1 


33 


100 


85 


37 


60 


METHOD MAN A DCFJAWRAL 523839*<t5UNO(10 9ai6 


981 TICAL 


1 



OAltMins Mim the gresiesl sales gains tnis week. #R«ccr(tlns Itxlustry Assn 04 America <RIAA) Uftrfication for shipment of 500,000 album units {250.{X)0 lor EPs). ARIAA certiftcation tor shipment ol 1 million unib E500.000 lor EPs). with mulliplalirmm titles indicated t)y a numeral 
following tfx symbol. 'Asterisk indicates LP is available. Most tape pnces. ml CD prices lor WEA and BMG labels, are suggested lists. Tape prices nurked EQ, and all other CD prices, are equivalent prices, which are projected from wfiolesale prices. Greatest Gainer stwws chart's largest unit 
increase. Pacewtier moitaies biggest percerttage growth, Meiatseeker Impact iJkws albumi rerrMSwea from Heatseefcers this week. B indicates past or present Heatseeker title c 1996. Billbo»rd/BPI Communicalions, and SoundScan, inc. 



TIME WORKS FOR JESSE POWELL FORMER PROMO EXECS REHIRED AT WARNER BROS. 



{Cotitinncd p'oiH ptujc 20) 

Poivell is hasied iti I^os Angeles, as is 
his management compan>; Icon Enter- 
tainment. 

Silas/MCA began an ach-ance market- 
ing setup in No\'ember with print ads, 
(iirpcl mailings of promo items to radio 
ami retail, ami early publicity notices. 

During the first week of December. 
"All I Need" was seniced to R&B''main- 
.-itivam. followed by cros.sover stations. 
The video was also issued to local and 
regional R&B \ideo shows, as well as 
such natiiJiial outlets as BET and the Bav 

Silas e.xecutives say the single and 
\ideo are i-ecei\ing import aiiplay in the 



U.K., where the album will be issued 
after its dwnestic release. The allium has 
a sta(;3?eml releiise schedule In remain- 
ing world markets. 

In keeping with the label's plan to mar- 
ket Powell as a career artist, a national 
promotion t^jur Ls Ijeing planrxxl around 
the album's release, rather than the sin- 
gle's debut, which was in December. 

Htftvex'er. Ptmell has l)een busy i>er- 
forming limited track dates at such select 
locations as African-American cultiu*al 
fairs and trade conferences. A street 
camiHiign targeting core in<lo|>endent 
retailers and chains tlesigned to gener- 



ate awareness of the album is under way 
Til gain cotisumer attention, the label Is 
offerir^j lo-minuto proiTwtional long-dis- 
tance phone cai'd.'; that bear the album's 
artwwk. \\^en callers use the cai-d, they 
will hear snippets frcwn the album and a 
|)ersonal message fi-om Powell. 

The label is initially issuing 5.000 
phone cards to consumers, but plans to 
distribute at least ;iO,000. 

Although cxecuti\t\s siiy that touring 
will be a key element in marketing Pow- 
ell, who has yet to sign with a booking 
agency, no firm schedule has yet lieen 
c.^tahlishtHl. 



(Conttt/iicd frijiii page 20) 

the tenure they had when they left the 

label. 

The re-appointments are seen by 
observers as an effort to maintain 
executive leadership in Brown's 
absence while re-establishing the 
"family" environment that the label 
was known for. 

As with many units at Warner 
Bros., the black-music division expe- 
rienced a slump in morale in 1995. as 
frequent senior cxecutiw hirings and 
firings created shock waves of uncer- 
tainly, which may have contributed to 
the ili\ i.-iii)n'.< sluggisli year. 



According to Jordan, who is a six- 
year label veteran, several black-music 
division promotion department per- 
sonnel were originally lost because of 
job offers from other labels, mar- 
riages, or other circumstances. The 
reclaiming of the promotion \'elerans 
was initiated "because of their under- 
standing of the W'arner promotion sys- 
tem and its philosophy." 

Jonlan says, "Fortunately, the door 
remained ojien for us to get back some 
of the original Warner Bros, promotion 
talent that wa,s out there." 

.I.K. KKYNOLDS 
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FOR WEEK ENDING JANUARY 27, 1996 



Hot R&B Airplay. 

Compiled from 0 nationaJ sample of airplay Supplied by R'- iiir-.i DalaSysiems' Radio Track service. 87 R&B stations 
a*? eiectronically moritared2d hoursaday. 7 da>'s a week. Songs ranked by gross impressions, computed by cross- 
feferendng exadbmesol airplay M'ltti Art>'Wn lislener data- This data fiiised in t^^ Hot R&B Singles chart. 
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EVERYDAY A EVEItYNKSHT 
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SENTIMENTAL 

DEBORAH COK (ARISTA) 
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BEFORE VOU WALK OUT Of MY UFE 
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GET MONEY 

LjMCfSt.'* f I* lU'iC£AS6»i BEAT ATLANTIC. 


3 


I 


13 


EXHALE ISHOOP SHOOPI 

.M.r-.L' HOUSTON 
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YOU WANT THIS PARTY STARTED 

S3).'rTHlN FOR THE - ECFiLE IWABNER BROS i 
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SOON AS 1 or HOME 

FAITH E^ANS ■ r» 
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32 


25 


BROKENHEARTED 
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DOWN LOW (NOBODY HAS TD KNOW) 
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40 
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LIKE TmS AND LIKE THAT 
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ONE SWEET DAY 

MABLAH CARET t BOTZ 11 MEN iCOLJMBlA 


44 
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1 REMEMBER 

eOTZ 11 MEN L'JI .iV.'l 
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10 
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SITTIN' UP IN MV ROOM 

BRANDT 
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•TIL YOU DO ME RIGHT 

AFTER 7 .ih,.:'i 
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HEY LOVER 

LLCOOLJ'CEF .AMPALISLAND 




4« 


44 


13 


DANGER 

BLAHZAV BLAHZAV iFAOER MERCURV. 
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LOVC U 4 UFE 

JODECl V^T'lv.', V-i 
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HEAVEN 

SOLO "E-^JL::T.JEt 
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WHO CAN 1 RUN TO 

XSCARE SO 'JET L jLU'.'a " 
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43 
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HURRICANE 

THE CLICK WW' IT JFyE) 
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17 


WHERE EVER YOU ARE 

TERRY ELLIS (EASTWESWG) 
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GOIN- UP YONDER 

V C HAl.'VE" • G ANT-iVARNER BROS-) 
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IMMATURE rri-i.pr,:. f-vaOTHi iMCA 
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WHO DO U LOVE 

C-LRORAM ,;D. 'ARL-.Ti 
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TONITE'S THA NIGHT 

KRISKRCKS P ' = ^1-- .;-E IJtUMBiA; 
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1 WILL SURVIVE 

ClAANTAV SAVAGE aCi 
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CAUFOKNIA LOVE 

ZnCfarCAOfCMJRIRXnlWMIIXATHROM 
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48 
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HEAVEN'S GIRL 

QUINCT jl '.El : OWEST VIARNEH BROS.) 
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TEUME 

flflOOVE THEORY (EPIC) 
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TOO HOT 

COOllO ■ J'.".'v DOT) 


It 


14 


17 


DKGIN' OH YOU 

nC tLAFAC&ARISTA) 
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WIND BENEATH MV WINGS 

GEJWlTliVERTAEEOtE.E.V.r y? :£ASr.NtST' 
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WHERE DO U WANT ME TO PUT IT 
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THROW YOUR HANDS UP 
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DO YOU WANT TO 

XSCAPE - :,. L -lh r rjJVr- A 
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GANGSTA'S PARADISE 

COOLIOFEAT LV. VCA lOUNCTRACKS! 
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YOU PUT A MOVE ON MY HEART 

Q JONES iNTRODLCr-G T*M1* . ■ 1 .-.B 
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1 WANT YOU BACK 

PURESOUL L'EP SUMNTEBSCOPEl 
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1 MISS YOU ICOME BACK HOME) 
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CELL THERAPY 

GOOOIE MOB ILAFAC&ARISTA) 
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17 NOOMEELSE 

, TOTAL (BAD BOY.AHISTA) 
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KEEPTRYIN' 

GROOVE THEORV (EPICI 
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" — EL- •l.n 
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(YOU TO BEI BE HAPPY 

R KELLT IJIVO 
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LET IT FLOW 

TONl BRAXTON AK 
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YOUR HEART'S IN GOOD HANDS 

AL GREEN 'K- 
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II HOOKED ON VOU 

S1U< lELEKTHAtEGl 
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RUNAWAY 

JANn JACKSON lAAMI 


2i 


22 


)l , FANTASY 

" MABIAM CARET [COLUMBIA) 
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VlfELCOME 

ERKK SERMON (DEF JAMlRAUISUWD) 
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20 


21 


CRUISIN' 
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SORRY. 1 

WILL DOWNING IMERCURV) 
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17 


15 


YOU REMIND ME Of SOMETHING 

R KaLY IJIVE) 
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ANYTHING 

3T (MJJ tPlCI 
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25 


20 


ALREADY MISSING VOU 
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LOOK WHAT YOU'VE DONE 

ASANTE (COL(JMB(A) 
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LETS PLAY HOUSE 

THA DOGG POU^D iDEATH RtMilNTEBSCCPO 
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FUGEE^J 

F(JGEES iRuFFMOUSECOtUMBlA) 
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THIS TIME AROUND 
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WHY DOES IT HURT SO BAD 

WHITNEY HOUSTON (ARlSTAl 
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BABY. SABV. BASY. BABY. BABY... 

R. KELLT 
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HOWWEROa 

THE BARRIO B0V2Z 3B«-E'/L- 
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STILL IN LOVE 

BRIAN MCKNIGHT "t ;. i i. - 
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GIMME YOURS 

AZ EC 
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VISIONS Of A SUNSET 

SKAWN STOCKMAN (POLTDOR AAMl 
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FUNNY HOW TIME FLIES 

INTRO (ATLANTICI 


3$ 
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•U. THE THINGS (YOUR MAN WOtrr DO) 

JOE -.L--.: 


72 


65 
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RUNNIN' 

THE FHARCVDE IDEUCIOUS VINVUCAPITOU 


i: 


34 
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TWENTY FOREPLAY 

JANET JACKSON AW 
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69 
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SUMMER MADNESS 

JERALO DAEMVON = 
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DONT GIVE UP 

ISLAND 'NSPIRAnOUAL ALL STARS (ISLAND) 




3J> 


75 
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1 REFUSE TO BE LONELY 

PHYLLIS HYMAN - - L 


3I> 


39 
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NOBODY KNOWS 

THE TONT R»CH PROJECT lULFACtARlSTA) 


31; 
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EVERYDAY IT RAINS 

MARY J BLiGE IDEF JAhtlULISUWD) 
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YOU USED TO LOVE ME 

FAITH EVANS IBAD BOV ARtSTAl 
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CAN'T YOU SEE 

TOTAL FIAT THE NCTCWOtJS B 1 G rC«t.TYB0Vi 
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ON THE DOWN LOW 

BRIAN Ml>MGHT i'.irRCLlR": 
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ONE MORE CHANCEi'STAY WITH ME 

"HE '.OTOR OU: B ' G BAD BOY ARISTAj 
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WE MUST BE IN LOVE 

"UfiE KV. iS'E- SJNiNTERSCOFE) 
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THIS IS HOW WE DO IT 

MONTELL JORDAN (PMP.iFtALlSU^ND) 
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WATERFALLS 

TLC LAFACE ARISTA^ 
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BEST FRIEND 

BRANDT lATLJlNTICL 
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DONT TAKE IT PERSONAL 

MOt..L.a iPO.VC- AR"-/Al 
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31 


IF YOU LOVE ME 

BRC-.Vl.STDNE lUJ-.E*". 
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SOMEONE TO LOVE 

Of.R FEAT Eiafl«F.V:£.YAevu)A-5K'Mlj^ 


12 


13 


9 


HE'S MINE 

VOKEfoTEF lOUTBUfiSTRALISLANOJ 
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YOU ARE NOT ALONE 
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CREEP 
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BOOMBASTIC 
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BROWN SUGAR 
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GRAPEVYNE 
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CANDV RAIN 
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SUGAR Hia 

AZ'EMl, 
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1 WANNA BE DOWN 
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WATER RUNS DRY 

BOYZ II MEN iMOTOWM 
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BABY 

BRANDY (ATLANTIC) 
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24 
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PRETTY GIRL 

JON B IVAB YUM'SM MUSKl 
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BE ENCOURAGED 

Wl. 1 lAM BECTON (WEa'-NTERSOUNDl 
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1 GOT 5 ON IT 

LUMZ INOO TRVBEl 



Recur'etits are tittes Afiich nave aopeared on the Hot RAS 
Sirytes chM tw 20 w?e4cs ano fiave droopeC t»fc>* 1** lop 50 



R&B SINGLES A-Z 

TITLE (Publisnef LicensingOrg) Slreet Muuc Dist 
21 MJtEADYWSSMGIW SMMMantaBWRrd 
EWW™ Tanrtm BMC IWd 

n tiimiiiKaiiitaTntii.1: 

1 BEFORE mUWUJI OUT OF MVUTEUKE mis HWUHE 

TWT (Mflpl/SCflPOAItP. ASCf WB iSCJf.^Uhim 
tSCmt*m fSCAPSKntLASOPO'lC^Nitti Bh4EM 
Bai^MnLBMH 
SI BEWaREOFMVCREWIFROMAIHIIUIIEBEIWEEII 
KM AND HATE] DdbSMc SMS« adSUBaLmk 

It BlAKUFUI«iBl«Paia>tMKUli«SCWai«iU 
ASO^SIatiermASOlP) 

90 B0NnaiCblC».*SOm>IIIlAaBeffi(»>ailta 

43 BRaiDIHCJWIEDHiiBilMmeMOKA/eClimtut 
■E HiaiDI UWGIJAIXMKTUN' IVonn.AS(]»We<ll>< 
a CEU.THERIPY0Bn«ltmm99itMQaklUiM 

n coijiwoiiu)icim6M(ieM(i>TBxiieM(z^ 
sowtUhHoinanBiiAsanvreN 

2 CRUSnrOBtenASC^ 

o ciniE(itaane««iAsop,QmGicrLeuetMisi« 
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M IMI«1)>IGC>UEDLI!«ESivSa«eHf»«m 

MVtBfatBMl 
3D mOBtOvntOM 
IS IKari>l«D(l{i2l.BWSiIvSls>BMtH. 
32 DI]inaKUP(HIOMDOHTK«MBWXKISI)Un<C»' 

mLj aiBiina«(>iMn>iisov)OiMAKnaR 

92 E<SIIM(>*taAltiAnoinM>DwyGO«taic«- 
SliKBMHmieHO>Wn.eM&ills0m]k&>iLeM4 
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« FEEL THE FIMK (FROM OawXROUS Muds) anU 

BWHaimi\»CV(GM 

3 FUGEE.LA SLivT.nii))S0>l''T(feSalHaASCIVM]Mi3 
OlAn'SC<f'AU<feAS(»»U«< Matt «S(»>(M lot 

ASCAP^^^iDftaTijiscnnii 

n FUMtORHMAavrtiLffiOIFI 

SS FlM«H0«ITMFUESIMnls>.ASO*anJ>Il 

ASOWVW 

39 GtnSSTA^PWiiaSE (FROM MWEROUS MINDS) a-B«. 
ASOVM)QO bd dSCM^On teHY. ASC^ ^ Sinln. 

aiiBonivHai 

93 GWMEfllUtSIAlbABUlASOn 

a OirUPmKIERailHnSMfMOicbiBM) 
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O OOTITOOM'ONCDillBAIf^Blff 
97 G0TTAIUKL(IVE^teatE«GHK(U>iVL»tBidH1i. 
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31 miRRICWE£nti).EMTone»».eME«eM«Ll4t 

iMO-?a »isi«) r m vwM 

■ ICWTSTNIDTICPAIN^tfTBinitTTLeW 

<B iwiuonnniLASwimiisanviBii 

17 I MSS VOU (COME lACX HEME) (FROM NEW YORK 
UHDEREXWEKHMHilteCAPt ZOBtASWV* 

95 rWTOR WW ettiKi M KUii.6MISnaiB.BW 
B MC«ilCERAIEDSCMFKES4CE CREAM CsnvaiK 

EMRiiKa BMW>bnt HI 
M ll«EI)tOOIOI«!KTJJiOBsASCAP(»»sTil«Fii« 

a IREniSEI0KUMa>(MCIkASOP;HkVO*l«< 
»S(ji(!Cm™ri)f«*mra(S»Mii(l»(](AT«ia 
BW«knaGM«Aac^Qn^ft)eCAP) 

V l«IEM»«MqidmVlw.eM9a>nFaa. 
BtKnan BWr^ftlfVft EMfiliirK BMIH. 

61 ispccuua(!tM*uEnittaYQ«tifemQniv«*i^ 
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9E LOOIIMUTYOVVEDONEanifniWASCVHiC 

AsciPT)^ijiivn»vAsoin 
57 LOVE OF MINE IK a em 
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ARTISTS 



Midti-Artist Sets Have Multifaceted Effects 



UOMPILING GROOVES: In the last 
few years, the survh-al and growth of 
(lance music — at least from a creative 
point of view — has increasingly relied 
on the existence of multi-act compila- 
tion albums. Such collections have 
become a lucrative, expanding business 
that is both a boost and a blow to club- 
land. The boost has obviously been the 
added showcase venues for new and 
developing acts; the blow is that sadly 
lower demands for quality and imagi- 
nation are becoming more prevalent. 

In an examination of compilations 
that spark with imagination or sales 
savvy, the second installment of Lon- 
don Records' budding "Platinum On 
Black" series is one that comes to 
mind. It is a smartly conceived collec- 
tion that combines well-known jams, 
such as "Missing" by Everything But 
The Girl and "Spend Some Time" by 
Brand New Heavies, with such juicy 
European morsels as "Work It Out" by 
ShK'a and "Sunshine After The Rain" 
by Berri — both of which have the 
infectious hooks and tidy production 
required for a successful crossover to 
top 40 waters. 

Completed by A&R guru George 
Maniatus before he left the London 
label for Vancouver's Nettwerk 
Records recently, "Platinum On Black, 
Volume 11" deftly straddles the fence 
that divides hardcore club insiders, 
who tend to hear music months before 
the rest of the world, from more main- 
stream-minded folks who need some- 
thing familiar to latch onto. Placing a 
Hot 100 hit by E\'erything But The Girl 
in the same context as the noteworthy 
Shi\'a effort gives the latter act a fight- 
ing chance at finding a large pop audi- 
ence. More la^K'ls shoultl keep that in 
mind when assembling compilations. 

Epic's A&R/marketing dynamo 
Frank Ceraolo appears to have 
approached the label's imminent "If 
You Love Dance . . ." .set with that in 
mind. House reconstruction^ of "Power 
Of Love/Love Power" by Luther Van- 
dross and "If You Ixrve Me" by Bnwn- 
stone are draped around potential 
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FOR WEEK ENDING JAN. 27. 1996 

CLHPLAY 

1. SET ME FREE MIISA ichibin 

2. IMITATION OF LIFE BiaiE RAY MARTIN 

SIR£ 

3. TAKE A LOOK J'SON hollyvtooo 

4. AIN'T NOBODY DIANA KING wobk 

5. GEORGY PORGY 3*D tRisIAft 

MAXI-SINGLES SALES 

1. BIG YELLOW TAXI JONI MITCHEtL 

REPRlSt 

2. YOU'LL SEE MADONNA mavcrick 

3. ONE OF US JOAN OSBORNE Biuc 

4. HEINY HEINY 95 SOUTH mpit 



. GENDERBENDER (NOW WORK m 

ANDROGENY FEATURING MICHAEL M. 



Breakouts: Tittes with future chart potential. 
baMd on dub pl«y or sal«s reported mis week. 



Euro-NRG winners, such as "Lucky 
Number" by X-cession, which throbs 
with the rapid beats and shiny synths 
that are requisite features of this 
genre but has production that is far 
more fleshy than much of its competi- 
tion. 

This album's strongest contender for 
the multiformat .smash of the season is 
"Deeper Shade Of Love" by Canadian 
ingenue Camille. Rightly ranked as 
Canada's No. 1 dance record of 1995, 
this jam rides a galloping house groo\'e 
that is coated with a sugar-sweet 
melody and an instantly memorable 
chorus. After one spin, it becomes 
clear that Camille is a star waiting to 
be discovered. 




by Larry Flick 



Leaning more to the left of the 
gro6ve-o-meter is the Caroline-dis- 
tributed Hypnotic Records, which 
mines electro territory with a pair of 
potent albums. "Trancemode Express 
LOl" is a Depeche Mode tribute disc 
that accomplishes the near-impossible: 
It presents covers that improve upon 
the original recordings. Audio Science 
irons the angst out of "Strange Love," 
transforming it into a kinky anthem, 
while Reverse Pulse deflates the 
bounce from "Flexible," giving the 
song's winding melody a new, jagged 
edge. 

Also of interest from Hypnotic is 
"Progressive Trance Tracks," which 
culls the material of European under- 
ground acts, such as Synergy and 
Morten. Assembled by the rewred DJ 
J.K. Meedom (best know for his 
turntable manipulations at the famed 
Erdbeer Club in Berlin), this is com- 
plex, hard-hitting stuff for punters who 
demand unvarnished realness at all 
times. 

Swinging to the other side of the 
stylistic spectnmi. New York's ever-fab 
EightBall Records drops the beat to a 
chilled funk/hip-hop pace on "Easy 1," 
an album of a dozen jazz-fused gems 
licensed from a host of small but indus- 
trious acts and indies inroad. Fire up 
that lava lamp and jam on "Aqqa Pt. 2" 
by Italy'.s Don Carlos, 'Tbelonious" by 
the brilliant U.K. troupe Marden Hill, 
and "Cityscape" by Canada's Jacksoul. 
Kudos to EightBall's Kevin Williams 
for concocting a positively enchanting 
diversion from the label's standard 
house sound. 

Finally, one of the better beat-mixed 
compilations to cross our desk in weeks 
has to be "Mo' House Yo' Mama," a 
Moonshine Records set that benefits 
from the agile turntable gifts of Los 
Angeles-based EU Mark Lewis. 

This is as close to tapping into the 
U.K.'s raging handbag happy-house 
movement as any stateside label has 
come so far. South London native 
Lewis blends chipper jams, such as 
"It's Gonna Be Alright" by Deep Zone 
Featuring Ce3i>ill Jeffries, "Whadda 



U Want" by Frankie Knuckles & 
Adeva, and "About You" by Loose Fea- 
turing Yolanda Reynolds. Festive to 
the maximum. 

MoVIN' WITH MONE: Up-and- 
coming diva Mone may have original- 
ly set up housekeeping in Florida 
because of the climate, but it is the 
state's flourishing dance music scene 
that is providing the heat she is cur- 
rently experiencing. 

"There are so many interesting and 
innovative things happening down 
here," she says. "I didn't realize how 
exciting a scene I was entering when I 
first got here." 

Since her arrival, howerer, Mone has 
connected with Brian Tapper and 
Roy Grant, who constitute one of 
Florida's more promising new produc- 
tion and songwriting teams, Jazz'n*- 
Groove. Under their guidance, she has 
garnered regional underground 
acclaim for the Bassline Records sin- 
gle "Better Way" and has earned inter- 
national club and pop success with "We 
Can Make It," released on Strictly 
Rhythm here and A&M nearly every- 
where else in the world. 

"She is the best singer we've ever 
worked with," Tapper says. "Mone has 
a natural talent that grows and gets 
better every time we get together." 

Mone offers similar praise for her 
mentors. "They have been a godsend. 
They truly understand my voice, and 
they are always encouraging me to go 
further. That kind of faith i.s very hard 
to find." 

Interest in the forthcoming single 
"Movin'," which makes excellent use of 
Mone's church-bred belting, is already 
active. A&M Records has licensed the 
track for U.K. release, fueling hope for 
international success. Howewr, Mone 
and cohorts are hardly resting. They 
are balancing early promotion of the 
single with writing and production of 
material for another single and an 
eventual album. 

"We have so many ideas," she says. 
"Ultimately, we want to record music 




Auld Lang Syne. A virtual army of dance music legends and newcomers 
recently gathered to toast ttie new year and discuss the future of dance music at 
a soiree in New York. Among the topics were solidifying dance music's presence 
in the mainstream and charting the genre's creative growth. Pictured, clockwise 
from left, are producer/artist Tony Moran. producer/DJ Frankie Knuckles, pro- 
ducer Shep Pettibone, indef>endent promoter Leslie Doyle, ir>dependent prorrrot- 
er DavkJ Henney, producer/DJ David Morales, DJ Neal Rivera, producer/DJ Ron- 
nie Ventura, and artist manager Judy Weinstein. center. 



that has a variety of sounds and stj'les. 
But there is no denying that our hearts 
are in house. I don't see that changing." 

Flying HIGH: Flying Records, one 
of the largest distributors of dance 
music in Italy for nearly a decade, is 
mapping out its foray into the stateside 
market. 

To be based in New York, Flying 
U.S. will offer singles from its fertile 
crop of labels (Irma, UMM, Nile Stuff, 
Crime Squad), as well as signing U.S. 
acts. The label's first domestic release 
is the acid-jazz-leaning "Juice" compi- 
lation, which features moist nuggets 
from such acts as Jestofunk and 
Bossa Nostra. Quickly following that 
album is "Brinca" by Chicago produc- 
er/DJ Ralphi Rosario. 

U.S. operations will be overseen by 
longtime Flying exec Manilo Narici. 
He will be joined by Holly Lane, for- 
merly of Mechanic and Futurist 
Records, who will be the GM of the 
label. 




Lovin' La Bouche. Logic/RCA act La Bouche celebrated the success of its cur- 
rent single. "Be My Lover," at a bash recently held at the Morrts/Healy Gallery in 
New York. The cut topped Billboard's Club Play chart and is now generating air- 
play on top 40 and crossover radio stations thrdughout the U.S. Among the 
guests at the party was former Supremes singer Mary Wilson, who is currently 
promoting her new solo single. "U." on Contract Records. Pictured, from left, are 
Melanie Thornton of La Bouche, Wilson, and Lane McCrary of La Bouche. 
(Photo; Patrick McMullan) 



In the MIX; For nearly two j-ears, we 
have been waiting with tated breath for 
the indomital)le Lonnie Gordon to step 
forward with new music. Our patience 
has been rew"ardetl with "Dirty Love," 
her first sin^e on New York's Republic 
Records. 

Produced by longtime Frankie 
Knuckles sideman John Pcqipo, "Dirl^' 
Love" is rooted with lush house rhythms 
but wT-sely coated with a .slick pop/hi-NRG 
keyboard sheen. The radio e<lit shows 
Gordon in a .startiingly restraine<l vx>cal 
form that is wholly mainstream. Those 
v^iw desire the sassy signature of her past 
recordings should go directly to the 
swirling club mix. It has a nice wicked 
edge. 

"Dirty Love" is ripe for licensing 
throughout Eim)pe, and wp are predidr 
ing that it wiU be a hot item in the deal- 
hai)t)y context of the impending MIDEM 
confii). 

Though we're kinda tired of covers, we 
arc [)Ieased to hear that the bvi^ly Sybil is 
back in action. She takes on the Al Green 
chestnut "Tired Of Being Aione," which is 
the title of the .singer's forthcoming album 
on PWL ReoHtis. She tapts into the song's 
pensh^e and soulful vibe with an edge that 
can only come from a veteran vocalist, 
while keeping up with the track's rousing 
hi-NRG iiace. 

While fans of Jody Watley patiently 
await new music from the enduring artist, 
they can stroll ckiwn mermin.' lane with a 
collection of greatest hits culled by her 
former label, MCA. Due Feb. 13, the set 
allows listeners to chart the corLsiderable 
growth Watley has experienced as a 
vocalist and .songwriter over the yeai-s. 
Some of the trerxlier cuts have not aged 
ver>' well, though moat — like the sassy 
"Still A Thrill," "I'm The One," and 
"Everything" — still fit like a cwnfy old 
sweater. 

Culture Beat, one of the more 
enduring acts from rave/NRG, 
returns with "Inside Out," a jumpy li'l 
ditty on 550 Music. The techno flavor 
of the act's past recordings remains 
mildly intact, though the arrange- 
ments lean more toward soft key- 
boards and a fluffy disco context. Per- 
fect for tea dances and other jolly 
gatherings. 
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CLUB PLAY 

COMPILED FROM A NATIONAL SAMPLE 
* OF DANCE CLUB PIAVLISTS 
TITLE ARTIST 

IAB£L & NUMBFROISTRIBuriNG LABLl 
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1 
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★ * ★ No. 1 ★ ★ * 

GOT MYSELF TOGETHER xfiaiTSreinW; EOT »S«7,«7UWtlC }>M1JIN|).I THE BUCKETHEADS 


(7) 




5 


9 


1 FOUND IT '.1.V' .11:; DAPHNE 


(3) 




9 


7 


WHEN COIUVBIA IMfORI SUNSCREEM 




; 


14 


7 


THE LOVER THAT YOU ARE JtlUBfAN 2506 PULSE FEATURING ANTOINETTE ROBERSCN 


(5) 


5 


8 


7 


DAY BY DAY CAju«l 231 DAJAE 


e 


8 


12 


< 


1 SPECIALIZE IN LOVE WISTA 1 2920 EXPOSE 


W 


11 


17 


8 


SHOOT ME WITH YOUlt LOVE SIRFUOS^'EEG * D REAM 


1 


5 


2 


10 


BEAUTIFUL LIFE »RISI» 1 2918 ♦ ACE OF BASE 


9 


3 


1 


11 


IF 1 WERE YOU /*JiPN[R BROS ♦ K D LANG 


10 


10 


13 


9 


ADDICTED b ILL ■ ;cce PLUTONIC 


11 


12 


16 


9 


COME ON HOME im 'jqj: CYNDI LAUPER 


12 


16 


20 


8 


FINGERS ( THUMBS ICOLO SUMMER'S DAY) UOTtUEKTRA 6K!53,ltG ♦ ERASURE 


(13) 


21 


27 


6 


TREAT ME RIGHT ONE PLAWI 10302 TEMPLE OF THE GROOVE 


14 


14 


19 


7 


PEOPLE DEEPER 00O2 DEEPER FEATURING KAREN POLLARD 


15 


9 


3 


12 


TO DESERVE YOU «lnmic 8Si31 ♦ BEHE MIDLER 


(IS) 


20 


24 


6 


TOMA i^kilTftl IiUfWEON L2Ce EL CANTOR 


W 


22 


25 


6 


FREEDOM (MAKE IT FUNKY) SIMCIIV BMYIMM 12403 BLACK MAGIC 


18 


15 


g 


13 


FINOAWAY rLLmAN2E04 ♦ SOUL SOLUTION 




26 


36 


4 


CATERPILLAR MOO\SH1V£ MUSIC SMP KEOKI 


(20) 


2i 


31 


6 


PASSION OF THE NIGHT LOGIC 5903; ♦ CLUBZONE 


21 


13 


; 


11 


WALKIN' .IR/^IN lUPOfil FRANKIE KNUCKLES FEATURING ADEVA 


22 


23 


23 


7 


GOLDENEYE VIRGIN PROMO ♦ TINA TURNER 


23 


18 


10 


12 


BE MY LOVER RCjk fjjj? ♦ U BOUCHE 


(24) 


34 




3 


♦ * * Power Pick* * * 

ENERGY WINU AQUA eOOGIE02awERCURT OEVONE 


25 


17 


11 


11 


LOOK WHO'S TALKING LMIC S9S.:i5 ♦ OR ALBAN 


26 


28 


35 


4 


SUPERSTAR DJ VCC'oHI-iE MUSIC seJ2« CIRRUS 


(27) 


33 


38 


3 


UNLEARN /.MX s 'LblvI PSYKOSONIK 


(28) 


32 


39 


4 


CHILDREN OF THE WORLD IIGHIIESH 51166 SOUNDS OF BUCKNESS 


29 


2; 


21 


10 


SAME THING IN REVERSE ■^iPr.jf. 3852; BOt GEORGE 


30 


19 


18 


13 


A MOVER LA CCLITA (MOVE YOUR ASSI LKIC •»:•!. 9 CHAZZ 


(S) 


37 


46 


3 


THIS TIME AROUND EPIC PROMO MICHAEL JACKSON 


32 


29 


32 


7 


MY LIFE 1ELLYBE»N 2S05 95 NORTH FEATURING SABRYNAAH POPE 


33 


35 


37 


4 


EVERYBODY SALSA PUENIf 126eaW)I TTTO PUENTE JR. 4 THE LATIN RHYTHM 


34 


31 


33 


8 


WE'VE GOT IT COIN' ON JIVE 42328 ♦ BACKSTREET BOYS 


33 


24 


15 


15 


REACH 5tRIC'Lf RHYTHM 12380 * LIL MO' YIN YANG 


(3() 


42 




2 


DREAM COME TRUE GROCVILICIOUS CO&^TRtCTLT RKfTHM ANGELA LEWIS 


(37) 


4J 




2 


SHUT UP (AND SLEEP WITH ME) LCtIC 59033 ♦SIN WITH SEBASTIAN 


(M) 


43 




2 


LOVE IN C MINOR ■ [ ■! CERRONE 


^ 


NEW^ 


1 


* * ★ Hot Shot Debut* * * 

THE WINDING SONG SIRE 6(,r<;9EEG DOUBLEPLUSGOOO 


40 


38 


43 


4 


THE JOY YOU BRING 1 rM<; .->t SWING 52 


41 


40 




2 


TIME TO GET DOWN 1-. ' -i fv • i:Bi ANGEL MORAES FEAT SALLY CORTEZ k OCTAVIA EAMBERHS 


(42) 


44 




2 


HAPPY MAW 2032 JUDYALBANESE 


(43) 


NEW^ 


1 


WHO DO U LOVE ARISTA 1 2943 DEBORAH COX 


(44) 


46 




2 


EARTH SONG EPIC PROUO ♦ MICHAEL JACKSON 


45 


30 


30 


10 


EVERYBODY MUST PARTY YIBE 028 ♦ GEORGIE PORGIE 


(46) 


NEW^ 


1 


THE NEW ANTHEM LOGIC 5»3« N-JOI 


47 


48 




2 


SUNRISE SERVICE lOti « CM A MEN 


(48) 


NEW^ 


1 


HAPPY SAD MAIADOR 9S'25 AILAMIC ♦ PIZZICATO FIVE 


49 


39 




15 


HELLO RCA STATE OF GRACE 


SO 


36 


22 


14 


ABRIENDOPUERTAS (OPENING DOORS) CPIL "V ♦ GLORIA ESTEFAN 



THIS 
WEEK 


tea 

3s 


2WKS 
AGO 


ii 


MAXI-SINGLES SALES 

COMPILED FRCW A NATKDNAL SUB-SAMPL£ Of POS (POINT OF SALE) EQUiPPE D hET CANCE RETAIL 
SrORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNOSCAN. INC SoundScan* 

TITLE lllllil ARTIST 

LABEL i NUMBER'tltSIRIflUTING LABEL 




2 


1 


5 


* * * No. 1 * * * 

FU-GEE-LA(MllT)ailiUFniOUSE»lWXtimBIA 3« 


its4llM. 1 •FUGEES 




2 


1 


2 


20 


MISSING :t. iXi ATLANTIC 85,i;c,AG 


♦ EVERYTHING BUT THE GIRL 


3 


5 


3 


12 


BE MY LOVER iTi rii RCA 64445 


♦ U BOUCHE 


4 


4 


6 


10 


BEAUTIFUL LIFE IM; ;T; m ARISTA 1 29:8 


♦ ACE OF BASE 




T) 


13 


i? 


18 


* * * Greatest Gainer* * * 

SET U FREE !!:■ i«l SFRICHt RHYTHM l:..t2 PLANET SOUL 






6 


4 


4 


FUNKORAMA ■.' I '*,ILh:...L- -L .-L- 1 


♦ NLDMAN 


; 




NEW^ 


1 


* * * Hot Shot Debut* * * 

FEELS SO GOOD (SHOW ME YOUR LOVE) LIi .X! UMVERSAL 56CU4 UNA SANTIAGO 






NEW^ 


1 


MOVE YA BODY ri mo^CA' 3-: '.:. A.. 


♦ MAD SKILLZ 


(9) 


24 




2 


CAUGHT A LITE SNEEZE < ATiAt.li.f ns-.HAG 


• TORI AMOS 


10 


10 


9 


14 


BEFORE YOU WALK OUT OF MY LIFELIKE THIS AND LIKE THAT !Ui ir, 11 


fiOWCT 35057.AfilSTA ♦ MONICA 


11 


15 


11 


9 


ONE SWEET DAY 11.': ilui . LiLuMP a -. 


♦ MARIAH CAREY & BOYZ II MEN 


12 


8 


7 


18 


FANTASY lU ili r- nvin ^-.i.: 


♦ MARIAH CAREY 


13 


7 


5 


17 


TELL ME IT! . u - - 


♦ GROOVE IHEORY 


(14) 


38 


33 


5 


STAYIN' ALIVE ' -al • -l . -62 AVEX CRITIQUE 


♦ N-TRANCE 


15 


9 


16 


11 


WREKONIZE;'SOUND BWOY BUREILL IMHT) IX} WRECK ;016]it(£RV0US ♦ SMIF-N-WESSUN 




16) 


21 


30 


17 


EVERYBODY BE SOMEBODY 1 1 11 1 MAW C004.STR1CTLT RHYTHM 


♦ RUFFNECK FEATURING YAVAHN 




17) 


NEW^ 


1 


WONDERWALL LII EPIC 78204 


♦ OASIS 




18) 


NEW^ 


1 


UKNOWHOWWEOO (Ml (Tl (X) CHRYSALIS 5851 ITMI 


♦ BAHAMADIA 




19) 


NEW^ 


1 


IWALKI IT) TRIBAL AMERICA 5852(13 R s SIZE QUEEN FEATURING PAUL ALEXANDER 


20 


20 


11 


11 


TO DESERVE YOU iri (Al ATLANTIC 8S53L'AG 


♦ BETTE MIDLER 


21 


13 


13 


7 


GET MONEY/I NEED YOU TONIGHT II) UNDtAi«lG BEAT 94694,AG 


♦ JUNIOR M A F IA 


22 


16 


17 


12 


HEY LOVER iW; iTi EE! JAM'RAL 5;/495-lSlAND 


♦ LL COOL J 


23 


11 


10 


7 


NO ONE ELSE IMIlIi BAD BOY 7 9043, ARISTA 


♦ TOTAL 


24 


17 


15 


8 


TONITE'S THA NIGHT LMI (T) RUFFHOUSE 7809iCOLUMBIA 


* KRIS KROSS 


25 


29 


26 


15 


AUTOMATIC LOVER ICAU FOR LOVE) IMI (II ARISTA 1-2877 


♦ REAL MCCOY 


26 


14 


14 


8 


SOON AS 1 GET HOME IMI IT) Ut BAD BOY 7 g041.<ARISTA 


♦ FAITH EVANS 


27 


12 


8 


17 


DANGER ll.iXl'ACLK L2L>0763,flERCURT 


♦ BUHZAY BUHZAY 


(28) 


HE-timiT 


15 


MAGIC CARPET RIDE m Hi SM ;{ «)14.1>R0FILE 


♦ I HE MIGHTY DUBKATS 


(J9) 


NEW>' 


1 


DON'T TAKE MY HEART/CHECK YOUR SOUL ill GOSSIP OOA^TRICIIV RHKTHM D C S EXPERIMENT 


30 


35 


22 


9 


BLAH I iCiL >, :.l:amj223 -RiOivitt ♦ HELTAH SKELTAH AND O.G.C, A K.A THE FAB 5 


31 


26 


18 


10 


EXHALE ISHOOP SHOOP) iMi ill IXI ARISTA 1 2916 


♦ WHITNEY HOUSTON 


32 


31 


38 


13 


LIVIN' PROOF III PAVDAV.IONOON 120O77flSUND 


♦ GROUP HOME 


33 


37 


32 


6 


LOVE U 4 LIFE ill UPTOWN 65159MCA 


♦ JODECI 




34 


33 


27 


5 


BROKEN LANGUAGE/HUSTLIN' ITI <XI PROFILE 7440 


♦ SMOOTHE OA HUSTLER 


(35) 


REEHTRY 


4 


CARNIVAL I IIICUII.NG364 


2 IN A ROOM 


3S 


28 


24 


14 


RUNNIN' II; (XIDEliaous vlNVL5a483.CAPI1DL 


♦ THE PHARCYDE 


37 


19 


20 


15 


CELL THERAPY IMMDLAFACE 2 4I14,ARISIA 


♦ GOODIE MOB 


38 


32 


49 


8 


1 SPECIALIZE IN LOVE ITI IXI ASISIA 1 2920 


EXPOSE 


39 


30 


50 


8 


TOO HOT IT) TOMMY BOY 718 


♦ COOLIO 


40 


40 


46 


13 


1 MISS YOU (COME BACK HOME) Mi ill ;x) UPIOL^'t 5513L 


♦ MONIFAH 




41 


44 




3 


EVERY SHADE OF BLUE iTi X; CURB -7.392 


♦ BANANARAMA 






DE-ENIRT 


4 


BELIEVE IN ME IT) [XI GEFECN 22106 


RAW STYLUS 






NEW^ 


1 


LET THERE BE UGHT a) LX) REPRISE 43561 


♦ MIKE OLDFIELD 






RE-ENTRY 


13 


RUNAWAY IM) II) LXI A&M 581225 


♦ JANET JACKSON 








1 


THE WINDING SONG (II IX) SIRE G6014t£G 


DOUBLEPLUSGOOD 




^tt") 


NEW^ 


1 


JUSTIFY IT) STRICUY RHYTHM 12407 


THE GIRL NEXT DOOR 




47) 


RE-ENTRT 


5 


BEWARE OF MY CREW ,11 JAC MAC <36?3l'«AtNER S«OS ♦ L B C CREW FEAT. TRAY O i SOUTH SEKIRELL 




,48) 


RE-ENTRY 


6 


COLO WORLD IT) l^tFFtM 22107 ♦ GENIUS/GZA FEATURING INSPEKTAH DECK 




,49) 


RE-ENTRT 


7 


THROW YOUR HANDS UP/GANGSTA'S PARADISE IT) IXI TOMMY ao> 699 ♦ L V 




jO) 


RE-ENTRT 


2 


WE GOT IT III MCA 55156 ♦ IMMATURE IFEATURING SMOOTH) 



O Titles with the greatest ules or club play increases ttiis week- ^Videoclip avaitabilrty. CaUlog number is lof vinyl maxt-single. or cassette maxl-singie it virryl Is unavailable, Ofi Sales ctiarl: (M) Cassette maxi-single availat)ility, (T) Vinyl maiu-sln^e availability. (X) CO 
maxi-single availability, c 1996. Billboard/BPI Communrcations 
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LAVA'S BEL CANTO ON 'MAGIC BOX' 

fCoHlnwuifn 



I iiitfjt' III) 

than Lava/Atlantic when Floni 
entered the picture. "I heard a copy 
of their taiw, and I knew I had to have 
this band on the lalx*!," Flom says. 

Daniel Savage. Lava's VP of mar- 
keting, thinks Klom's enthusiasm will 
be contagious. "It's the music, stupid," 
he says, paraphrasing the Clinton 
campaign's unofficial 1992 motto 
when discussing the lalK'l's marketing 
plans. "It's going to be a question of 
letting the record sell itself. People 
will hear it. and they will get it." 

The lal>el has alrea(iy had some suc- 
cess working the album's first single, 
"Rumour." A special Masters At Work 
remix of "Rumour" debuted at No. 5 
on Billboard's Hot Dance Break- 
outs/Club Play chart, and Johnny "D" 
DeMairo, Atlantic's director of dance 
music, who is working the album to 
the cluljs. says clubs across the board 
have reacted positively to the act. 

IGGY POP 

(Co)itini(i'd tnnii lygQV Ifi) 

Wanna Live." In sup|wting a claim of 
self-rele\"dnce indicated in the lyrics, he 
declares, among other things, that '*he*s 
cooler than MTV" 

"[The song's] whole second verse is 
inspired by rap. in the old tradition of 
Negro boasting songs," he says, and 
true enough, it would seem that the wr- 
itable forefather of punk has plenty 
about which to l)oast. 

Besides his continued recording 
career. Pop is furthering his involve- 
ment in film. He has completed fea- 
tured roles in Jim Jarmusch's upcom- 
ing "Dead Man" and "City Of Angels." 
the sequel to "The Crow." He's also 
composing the soundtrack to .Johnny 
Depp's "The Braw." 

"It's very acoustic, and Spanish and 
country/hi ues-flavored," Pop says of 
the film score. He adds that Depp, with 
whom he appeared in John Waters' 
"Cry-Baby." may direct a video for a 
song from "Naughty Little Doggie." 

Meanwhile, like Fax, Pop recognizes 
that a "window of opportunity" has 
opened for him of late. "I've noticed 
that |KK>ple seem to be more apprecia- 
tive of what I do, and I'm trying to 
respond to that in my music." he says. 
"I want to be careful not to get too into 
it, though, which is why I've given 
["Naughty Little Doggie'l such a G<k1- 
awful title." 



A 12-inch vinyl single and CD con- 
taining the album version and the 
remix were released commercially on 
Jan. 16 (the Masters At Work mix will 
also lie inclu<ied on "Music Box" as a 
CD-only bonus track). A promotional 
CD will be distributed in markets 
whore the band's 1992 Chameleon 
album, "Shimmering. Bright And 
Warm." did well, inclmling New York. 
Chicago. Washington, D.C., and 
Rochester. N.Y. 

By the time the album comes out. 
Savage says, "We expect it to have 
built to such a level that we will be 
able to go directly to alternative, col- 
lege, and possibly triple-A radio." 
Local video outlets, along with MTV 
and VHl, will also have received the 
album's premiere video, a striking, 
painted-on-film clip for "Rumour." 

Savage considers these efforts as 
"laying the groundwork" for the 
m^or retail campaign, which will kick 
in around April. At this point, the 
label will bring the band over for a 
series of showcases. Press coverage of 
the band (profiles and reviews of Bel 
Canto are scheduled to run in Details. 
Blender, People, and Propaganda) will 
hit the street at this time, as will the 
initial wave of print advertising in 
publications such as Alternative 
Press. CMJ, Pajjcr, and B-Side. 

From April on. the campaign will 
be dictated by the response of retail 
and radio. "This isn't a front-loaded 
campaign. We will follow the album ' 
where it leads us," Savage says. "We 
really want to let this reach its own 
level. It's a long-term approach; we 
will just keep working it slowly but , 
surely." | 

Savage sees London Records' mar- 
keting of Portishead as analogous to 
LaN'a's efforts with Bel Canto. "That 
was a left-of-center record that did 
benefit from 12-inches and found its 
way on to alternative radio. Then their 
video was added and that was that." 

The band is .'ioniewhat nonpluse<l by 
the major-lal)el push and is unsure of 
how U.S. fans will react to its music. 
"We know only one thing." Drecker 
says. "Because we are Scandinavian, 
we will be compared to Bjork and the 
Sugarcubes." While she saj-s the com- 
parison doesn't annoy her, she adds, 
"It's so stupid. It's like saying Michael 
Jackson and Patsy Clinc are the same 
because they are both Americans." 



HIP HOP FREESTYLE CLUB HOUSE 



WE ARE THE 12" VINYL 

SINGLE S#LUTI0N 

CaUbrating Our IStb Aaaivaraary 
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OVER 500 MAJOR/INDEPENDENT LABELS 
CURRENT AND CATALOG ON 12" / LP'S 
KNOWLEDGEABLE SALES FORCE 
EXCELLENT SERVICE 



VINYL ACCESSORIES — — 
Record Bags - Slip Mats - Stanton Products 
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CALL FOR OUR NEW STORE PACKETM S 
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r^UNIQUE MUSIC CORP. 

1^ 110 DENTON AVENUE. NEW HYDE PARK. NY 11040 
Tsl.t (516) 294-5905 exi. 445 
(800) 294-5901 Oul.id. NTS fox# (516) 294-1644 



PROGRESSIVE TRANCE DANCE DANCEHALL 





• 13 non-Stop remixed 
Dance/Pop hits 

• More songs, more 
performance than previous 
volumes, al the same price 

. Club Mil 95 V.2 
achieved Billboard ZOO 
"Pacesetter " slalus 
in Oct. '95 (0142) 

• Major TV ad support 

1. The Bomb 
THE BUCKETHEADS 

2. MAGIC CARPn FIDE 
THE MIGHTY DUB KATS 

3. Do You Wanna Get Funky 
CtC MUSIC FACTORY 

4. Macarena 
LOS DEL MAR 

5. Sexual Healing 
MAX-A'MILLION 

6. Groove Thang 
ZHANE 

7. Too Many Fish 
FRANKIE KNUCKLES 

a. Tonight Is The Night 

LE CLICK 
9. Scatman 

SCATMAN JOHN 
W. Everybody Be Somebody 

RUFFNECK 

FEATURING YAVAHN 

11. Party Girl 
ULTRA NATE 

12. Stay Together 
BARBARA TUCKER 

13. Love & Devotion 
JOI CARDWELL 

CS 6218-4 CD 6218-2 
J/AR 



iffl[M](a](MKlB] 




™f7Iiur| RECOGNIZE THE REAL 

' - ¥9 ' ' /Available at all major one-stops 
' fmr J and distributors nationwide. 

Call 1-800-328-6640 (ext. 877) 
tor mart inlormation. 

Omntvltii ty K iel Inlemttm^l lUSAt. tiK. 





Rock Uy Hem (Cxlenieil Mix) 


Body To Boiy (Original Mix) 


HADDAWAY 


SHAOES OF LOVE 


Tike Your Time (Cure Mix/ 


Alisolate E-Sensual 


MAX'A-MILLION 


(Jak-0 House Mil) 


Lick II 120 Fingers CluH»lxl 


JAKI GRAHAM 


ROULA 


My Love Is Deep ' 


Boom. Boom. Boom 


(Lenny B s House 01 Love Mix) 


(U.S. O H.B ExIendeOMIxl 


SARAH PARKER 


OUTHERE BROTHERS 


Conway 


Color 01 My Skin 


(Lrick -More - Club Mix) 


(Original Mix) 


REEL 2 REAL 


SWING 52 


JumgForJol 


Short Short Man (Baa Mix) 


JOI CAROWELL 


20 FINGERS 


CS e207-4 CO 6207-2 


FEATURING GILLETTE 

l„. 


j/ah 
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95.7% of 
readers 
worldwide 
find Billboard 
extremely 
mportant 





ASIA PACIFIC I 



ISSUE DATE: FEB. 24 

AD CLOSE: JAN. 30 

Billboard's February 24 
issue features the first of 
four annual Asia Pacific 
spotlights focusing on 
the Industry develop- 
ments of the region. 
Each of these in-depth 
specials will aim to 
update readers on the 
talent, trends and 
creative aspects of 
artists end music in Asia. 
Other topics will focus 
on Asian programming 
(Channel V and IVITV 
Asia), retail activity and 
news on company 
deals and executive 
moves. 

Contact 

Amanda Guest 
613-9824-8260 





CHILDREN'S 
AUDIO/VIDEO 

ISSUE DATE: FEB. 24 

AD CLOSE: JAN. 30 

The Kid Biz is booming 
and Billboard's Feb 

24th issue explores the 
many facets of the 
Children's audio/video 
market. This ail-encom- 
passing spotlight 
showcases the most 
successful stars in the 
biz and reports on 
special interest videos, 
retail activity, upcoming 
audio and video 
releases and kid's 
Interactive market. 



Contact 

Jodie Francisco 
213-525-2304 



2 UNLIMITED 
5TH ANNIVERSARY 

ISSUE DATE: MAR. 9 

AD CLOSE: FEB. 13 

Billboard's March 9th 
issue celebrates the 
fifth anniversary of the 
internationally 
acclaimed dance act 
2 Unlimited. Billboard's 
dance editor Larry Flick 
interviews the group 
about their career evo- 
lution. The spotlight will 
also chronicle 2 
Unlimited 's success with 
stadium-filling concert 
tours, chart-topping 
records and massive 
video play. 



Contact 

Ken Piotrowski 
212-536-5223 



Hsdch Billbodrd'5 300.000 readers ujorldinidB. 



EAST/MIDWEST 

212-536-5004- PH 
212-536-5055- FAX 
KEN PIOTROWSKI 
PAT ROD JENNINGS 
DEBORAH ROBINSON 
KEN KARP 



MSI 

213-525-2307 - PH 
213-525-2394/5 -FAX 
JODIE FRANCISCO 
GARY NUELL 
LEZLE STEIN 
ROBIN FRIEDMAN 



SOUTHEAST 

615-321-4294- PH 
615-320-0454- FAX 
LEE ANN PHOTOGLO 



FLORIDA/ 
LATIN AMERICA 

305-441-7976 -PH 
305-441-7689- FAX 
ANGELA RODRIGUEZ 



ASIA PACIFIC/ 
AUSTRALIA 

613-9824-8260- PH 
613-9824-8263 -FAX 
AMANDA GUEST 



SPECIAL^ 

DIRECTORIES i9<7ff 






PRO-TAPE 



ISSUE DATE: MAR. 16 

AD CLOSE: FEB. 20 

From the 1996 ITA's 
planned activities to 
the promotional 
campaigns of tope 
companies. Billboard's 
March 16th special 
highlights the important 
challenges and issues 
facing the pro-tape 
market. Other topics to 
be discussed include 
the positive status of 
tape in recording 
studios, the effects of 
cost increases on 
materials and the 
constant threat of other 
formats on this industry. 



Contact 

Ken Karp 
212-536-5017 



LASER/ 
KARAOKE 

ISSUE DATE: MAR. 23 

AD CLOSE: FEB. 27 

Coming off of o 
successful 1995, the 
laserdisc/karaoke 
market is the focus of 
Billboard's March 23 
spotlight. This special 
Issue brings readers up 
to date on available 
special editions, hard- 
ware, software and the 
emergence of DVD. 
There will also be a 
piece on karaoke 
music/instrument stores 
and speciality shops. 




CQ PtOQt 

Jodie Francisco 
213-525-2304 



I 



INTERNATIONAL 
TAPE/DISC DIRECTORY 

PUBLICATION 
DATE: MAR. 29 

AD CLOSE: JAN. 31 

With over 4,000 editorial listings 
from 60 countries, Billboard's 
1996 Internatkinal Tape/Disc 
Directory is referenced every 
day by industry executives 
responsible for choosing the 
replicators and duplicators of 
pre-recorded music, video 
product and packagers of 
entertainment software. 
Exposure includes thousands 
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Chet Atkins Takes A Solo Turn 

Veteran Artist Is 'Almost Alone^ On Columbia Set 



m BY DEBORAH EVANS PRICE 

NASHVILLE— Though Chet Atkins 
could easily sit back and rest on his 
considerable laurels, complacency just 
isn't in the legendary guitarist/pro- 
ducer's vocabulary In recent years he 
has successfully collaborated with a 
\'ariety of artists, from Mark Knopf ler 
to Suzy Bogguss, and has created 
music that reflects a diversitj' of st>ies. 

Still, fans have longed for a project 
that features Atkins unaccompanied, 
and that's just what they'll get with his 
March 12 Columbia release, "Almost 
Alone." 

Though Atkins pays musical homage 
to Knopfler on "A Little Mark Musik" 
and Bogguss on "Waiting For Suzy B," 
the album is a solo project with pro- 
duction that features few other instru- 
ments other than Atkins' guitar. "For 
years my fans haw been asking, 'When 
are you going to do a solo album?' And 
I've wanted to do one all through the 
years, but Columbia wanted me to 
make records that we could get played 
on radio, like new age or jazz," Atkins 
says. "1 did this solo album, and it's 
called 'Almost Alone.' I say it that way 
because I have strings on four of the 
tunes, and on a couple of the tunes I 
have help." 

One of the cuts that features anoth- 
er plaj'er is a tribute that Atkins wrote 
to Maybelle Carter. "Maybelle saved 
me from starvation a few years ago by 
hiring me," he saj's. "The .song Ls called 
'Maybelle,' and I use a little lick in it 
that she used to play. Paul Yandell 
starts the record by playing in the 
style of Maybelle, and then I go into 
my tune. 

"But most of the album is me and my 
big foot," Atkins continues. "I tap my 
foot on an RE 15 microphone, and it 
sounds kind of like a ba.s8 drum. And I 
hum a little here and there, but it's 
kind of lonely playing .solo guitar It's 
difficult too, because you want to be as 
musical as possible because you can't 
stop playing rhythm and play single 
lines without having some chordal 
sounds in the background. But I did it, 
and I like it pretty well. I nerer haw 



liked anything I do, but I think it's 
pretty good. It's the best I can do at 
this time." 
Atkins, 71, has a tendency to be his 

own worst critic. 

"I have always 
been that way," he 
says. "I never lis- 
ten to my records. 
I am always try- 
ing to get it right, 
and to me, I never 
get it right. I've 
never gotten the 
sounds I wanted. 
I've never played as well as I wanted to 
play I'vie never e-xpresseri my.self in the 
manner that I would like, and I think 
that's the reason I've had a long 
career — I haven't just sat back and 
said, 'Well that's it, I'll just keep 
repeating that.' 

"I try to learn new things and new 
techniques all the time. It's tough, 
though. I have one of those dishes and 
there are about 36-50 channels, so you 
can always sit down and have some- 
body entertain you. It's tough to go 
down in the basement and practice, 
but I did it. And I wrote a lot of tunes 
on this album. I wish it well." 

Though Atkins' tendency is to be 
mode.st, Columbia executi\'es are excit- 
ed about the new project. Blake 
Chancey, Columbia's senior director of 
A& R, recalls a company retreat where 
Atkins previewed material from the 
new album. "The place went nuts," he 
recalls. "If you're a fan of Chet's, thi.s 
is the e.Hsential Chet Atkins record." 

In addition to eight songs he wrote, 
Atkins also covers such classic tunes 
as the Nitty Gritty Dirt Band's "Mr. 
Bojangles," Innng Berlin's "Cheek To 
Cheek," Cole Porter's "You Do Some- 
thing To Me," and the classic "Ave 
Maria." The only song that features 
vocals is a song Atkins wrote with 
Billy Edd Wheeler titled "I Still Write 
Your Name In The Snow." 

"I sing it on all my shows, and peo- 
ple love it," Atkins says. "I get so 
many laughs. People are rolling in the 
aisles. It says, 'I'm almost sorry now. I 
caught you messing around 'cause .you 




Honoring The Chief. Artists and industry leaders gathered in Nashville to honor 
new Academy of Country Music executive director Fran Boyd. Shown in back 
row. from left, are ACM president Scott Siman. vice chairman Gene Weed, chair- 
man of the board Bob Romeo, and Joe Diffie. In the middle row. from left, are 
Jon Randall, Boyd, Mark Chesnutt, and David Ball. Kneeling, from left, are Bryan 
White, Darryl Singletary, and Ken Mellons. 



packed up your pickup truck and boo- 
gied out of town. Well honey, I think 
you'd like to know I still write your 
name in the snow.* 

"And the bridge says, 'When the 
snowflakes fall, I see the happy you 
and me that used to be. I write your 
name so beautifully, but it's hard to dot 
the i's and cro.w the t's. Do you think 
of me when you're feeling low and wish 
you could write my name in the 
snow?' " 

Atkins says he doesn't expect it to 
garner airplay on country radio. At 
press time, he wasn't sure which sin- 
gles would be pushed to radio. "Maybe 

(Continued on fmqe S2i 



All-Star Huddle. Garth Brooks performed on the Fox/NFL pre-game show on 
Thanksgiving and was interviewed by the show's commentators. Shown, from 
left, are Jimmy Johnson, James Brown, Brooks, Terry Bradshaw, and Howie 
Long. 



Nashville Music Awards Mixes It Up; 
CMH Turns 20 With Bluegrass Boxes 



Eclectic may be an understatement for the second 
Nashville Music Awards show; .scheduled for Feb. 21 at the 
Ryman Auditorium. Waylon Jennings on the same stage 
with Peter Frampton? You got it. The Mavericks and 
Jars Of Clay on the same bill? Ditto. There's more. Con- 
firmed for the show, designed to display the diversity of 
Nashville's talent, are the above mentioned, plus Steve 
Earle, ExcelloLegends, B^Ia Fleck & the Flecktones, 
Vince Gill, Jason & the Scorchers, Kool Daddy Fresh, 
Martina McBride, Chris Rodriguez, Tommy Simms, 
Michael W. Smith, Crystal Taliefero, and Trisha Year- 
wood. The program was intrwluced last year by Leader- 
ship Music to bring some cohesion to the overall music 
community here. Proceeds will benefit the WO. Smith 
School and the Nashville 



Na^e 

Scene 



by Chet Flippo 



Institute for the Arts. The 
show's major underwriters 
are Gibson Musical Instru- 
ments, NationsBank, and 
Baptist Hospital. The 
awards are determined by 
public balloting. 

C. Dianne Petty has 
been named VP of the 
Starstruck Writer's 
Group. She exits SESAC 
after 16 years, where she 
was senior VP/creative. 
Joining SESAC as senior 

VP wTiter/publisher relations is Pat Rogers, who had been 
executive director of the Nashville Songwriters Assn. 
International . . . Shannon Parks has been named man- 
aging director of new Nashville label Vertical Records . . . 
Emilio, who is opening for Alan Jackson's lour, will sing 
the national anthem for the NBA All-Star Game on NBC 
Feb. 11 . . . Joe Di^e is hosting the fourth annual Coun- 
try Steps In For First Steps concert Feb. 1 1 at the Grand 
Ole Opry House. The show benefits children's program 
First Stejjs Inc. Performers will include Lee Roy Pamell, 
Collin Raye, Ty Hemdon, and Mark Collie . . . Victoria 
Shaw and Gary Burr are back from Bali, where they took 
part in "Pacific Harmony/ Indonesia '95," a songwriters 
summit to benefit earthquake victims in Sumatra . . . 
Tanya Tucker has returned from a spiritual retreat in 
the Holv Land. 




H 



APPY 20TH BIRTHDAY to CMH Records. The com- 
pany was founded by Arthur "Guitar Boogie" Smith and 
Martin C, Haerle to promote the bluegi-ass music they 
loved. Haerle harl worked at Starday Records, LiU-rty, and 
UA, and Smith had his own syndicated show and is famous 
for his compositions "Dueling Banjos" and "Guitar Boo- 
gie." The label's ambitious first release was the 100-cut 
boxed set "200 Years Of American Heritage In Song." 
CMH has issued a double-CD/cassette anniversary col- 



lection entitled "That's Bluegrass!," featuring many of the 
bluegrass stalwarts the label has championed over the 
years, including Grandpa Jones, Lester Flatt, Josh 
Graves, Mac Wiseman, Johnny Gtmble, Don Reno, 
Buddy Spicher, Vassar Clements, and Josh Graves. 
After Haerle's death in 1990, his son David as.sumed the 
helm at the Los Angeles-based firm. Other current releas- 
es include the 80-cut bo.xed set "Rhythm Of The Moun- 
tains" and "Plectrasonics" by the Nashville Mandolin 
Ensemble. 

CmT is TAKING PART for the first time in Starfest, 
which thus year will be known as Country Music Televi- 
sion's Starfest '96. The four-day ev^nt will take place at 
the Los Angeles County 
Fairgrounds, also known 
as the Fairplex, May 9-12. 
Other sponsors of the 
third aimual event include 
Tyson Foods and Where- 
house Entertainment, 
whose stores will sell 
Starfest '96 tickets. Sanc- 
tioned by the Academy of 
Country Music, Starfest 
"96 will present more than 
100 unsigned artists in its 
New Country Showcases 
and will also feature 
country lifestyle displays, a custom auto show, karaoke 
stage, songwriting contest, fan club and vendor booths, 
fashion shows, and line dancing. 

Performing on May 9 will be Joe Diffie, Tammy 
Wynette, Bill Ray Cyrus, Rhett Akins, Earl Thomas 
Conley, and Ken Mellons; May 10; Tracy Lawrence, 
Ricky Skaggs, Confederate Railroad, Kenny Chesney, 
Bryan White, and Kenneth & West; May 11; Jeff Fox- 
worthy, Martina McBride, Doug Supernaw, Rick 
Trevino, Toby Keith, Tom Wopat, and Cathy Cornell; 
May 12: Tim McGraw, Faith Hill, Daryle Singletary, 
Jeff Carson. Johnny Paycheck, the Moffatts, Asleep At 
The Wheel, and Pat Boone (presumably the Pat Boone). 

Nashville scene showcase; Mandy Barnett, 

w'ho, at age 20, is an eight-year Music City veteran, Ls final- 
ly coming into her ow'n with the charting single "Now 
That's All Right With Me" from her self-titled forthcom- 
ing debut album on Asylum. From down the road in 
Cross\'ille, Tenn.. Barnett started singing in public at age 
10 and was performing at the Ernest Tubb Record Shop's 
Midnight .lamboree here at age 12. Jimmy Bowen signed 
her to Universal, and it seemed she was on her way. With 
a voice as powerful as they come, ewryone figured it w'as 
just a matter of time, A lot of time, she admits with a laugh. 

(Continued on /wgc 32) 
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GJU)TH BROOKSA^CAPITOl NASHVILLE 80857(ia9W16 961 


IN PIECES 


7 


S 


8 


GEORGE JONES A epic 40776,^y (5 98 EQ/9 96) 


SUPER HITS 


224 




18 


19 


ALABAMA A RCA 6825 (7 96^1 1 98) 


ALABAMA LIVE 


106 


8 


6 


SHANM TWAIN mercury NASHVIUE 514422 (9.98 E(V15.96] 


SHANIA TWAIN 


26 




19 


17 


GARTH BROOKS A* CAPITOt NASHVILLE 96743 (10 96/16 96) 


THE CHASE 


4 


7 


11 


HANK WILLIAMS mercury NASHVIUE 823293 (7 98 E(V10.9e) 


24 GREATEST HITS 


44 




20 




WAYLON JENNINGS A' RCA 8506- (8 961 


GREATEST HITS 


108 


8 


18 


GEORGE STRAIT A' MCA 5567- 17 9*12.981 GEORGE STRAirS GREATEST HITS 


239 




21 




.THE BELLAMY BROTHERS CURB 42298/MCA (4.96/11.961 


GREATEST HITS VOL. Ill 


43 


9 


13 


MARTINA MCBRIDEA RCA 66288 (9 9S15 981 


THE WAY THAT 1 AM 


9 




22 




DWIGHT YOAKAM A-' reprise 45241/WARNER BROS. (10.96^15.98) 


THIS TIME 


1 


10 


12 


THE CHARLIE DANIELS BAND A EPIC 3879&SCNY (7 96 E(V1 1 96) 


A DECADE OF HITS 


241 




23 




WYNONNA A* CUR8 10524MCA (10 98/15 98) 


WYNONNA 


21 


U 


10 


JOHN MICHAEL MONTGOMERY A* ATLANTIC 82420/AO |9 98/15 98) 


LIFt S A DANCE 


7 




24 


4 


VINCE GILL A mca 10677 (10 98/15 96) 


LET THERE BE PEACE ON EARTH 


23 


12 


20 


KEITH WHITLEY A RCA 2277 I9 9K13 981 


GREATEST HITS 


91 




29 


21 


GARTH BROOKSA^CAmOl NASHVILLE 90897 (9 981396) 


GARTH BROOKS 


15 


13 


7 


GARTH BROOKS A'' CApnoc naskville 9396« (9 9e/)3 96} 


NO FENCES 


10 


Cata]Oi albums 


ire oWer tiHes which ai« npsttiing signilicant sales. £ 1996. B<llboaril/BP1 (^ihonKLaliOhs and SoundScan. Inc. 
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Up 



by Wade Jessen 



IPSET AT THE TOR According to singer/songwriter/author Tom T. Hall, 
the m>'steries of life revolve around "faster horses, younger women, older 
whiskey, and more money." On Billboard's Top Countrj' Albums, howewr. the 
mysteries revolve around fresh horses, spunky women, and more money 
(whiskey isn't mentioned), as Shania Twain's "The Woman In Me" (Mercury 
Nashville) returns to No. 1, displacing Garth Brooks' "Fresh Horses" (Capi- 
tol Nashville), which dips to No. 3. Tw'ain's set reached No. 1 during August 
'95 and spent 11 consecutive weeks there. Brooks' album debuted at No. 1 on 
Dec. 9, where it remained for seven weeks. During yet another downshift 
sales week. Twain's return to No. 1 happens because her 30^ sales decline is 
smaller than Brooks' 45% drop, which leaves her with a higher tally (70,000 
uniti). Meanwhile, with a drop of 189t , Faith Hill's "It Matters To Me" (Warn- 
er Bros.) shows the smallest decrease in the top 10. while the Pacesetter a\s'ard 
goes to Emilio'a "Life Is Good" (Capitol Nashville), which has just a 10% 
decrease, good for a bullet at No. 50. Since sales of all titles decreased from 
last week's list, there is no Greatest Gainer 

Ladies FIRST: The correlation between airplay and retail activity con- 
tinues to emerge as Faith Hill's "It Matters To Me" clings Lo No. 1 on Bill- 
board's Hot C^ntry Singles & Tracks for a third week, bumping Twain's "(If 
You're Not In It For Love) I'm Outta Here!" from No. 1 on Top Country Sin- 
gles Sales. Twain's song ousted Tim McGraw's dance hall anthem "I Like It, 
I IjO\'e It" (Curb) from No. 1 the previous week, but with a 20% decrease, it 
is pushed back to No. 2 on the sales list Nevertheless, Twain shows the largest 
airplay gain in the top five, increasing by more than 500 spins and holding at 
No. 2, lagging behind Hill by only 150 detections. 

Choosing sides: WWle the cassette single of "I'm Outta Here!" features 
Twain's "The Woman In Me" on the flip side, this practice hasn't caught on 
yet in Nashville. For example, Tim McGraw holds the No. 3 and No. 4 positions 
on Top Country Singles Sales with "I Like It, I Love It" and "Can't Be Real- 
ly Gone," respectively, his most recent radio hits. The former sold more than 
5,500 units, while the latter mored more than 4,500 units. The combined sales 
of those two titles outsold Twain's cassette by more than 2,500 units. 



We 



E HEAR YOU: Beginning with this issue, Billboard welcomes WQMX- 
FM, Akron, Ohio, to our panel of monitored stations. PD Kevin Mason can 
be reached at 216-434-6499. This brings our total number of monitored sta- 
tions to 151. 



JHsillboard's definitive dual-directory to the 
Nashville (615) region and the Country Music 
business nationwide! 

NaslivleeiS/Couilry 
Music SoufXliook 1995 

Nashville 81 5 gives you 25 cat- 
egories of non-country entertain- 
ment contacts all prefixed by tfie 
(615) area code: • Record Labels • 
Distributors * Manufacturers * 
Instrument Rental • Hotels • 
Charter services and much more! 
Country Music Sourcebook 
provides vital information for peo- t 
pie, products & services involved 
in the U.S. & Canadian Country Music scene: 

• Personal Managers • Booking Agents • Country Artists • Music 
Publishers • Radio Stations • Concert Promoters • Tour Venues 

• Record Producers • Plus Canadian Country Radio & Venues. 

If you are on tfie way to Nashville or need a country music con- 
tact, this is tt>e directory for you! 

To order your copy today for just $50 plus $5 shipping and handling ($12 for 
intemaltonal orders) call toll-tree 1 -800-223-7524 or 1 -800-344-71 1 9. In NY ! 
call (212) 536-5174, In NJ call (908) 363-4156. Or mail this ad with your 
payment to: Billboard Directories, RO. Box 2016, Lakewood, t*J 08701. 
Add applicable sales lax in NY. NJ, CA. TN, MA. lU m & IX:. Odeis payable in US. 
funds only. All sales are final. 




CHET ATKINS TAKES A SOLO TURN 



(Continued from page SO) 
some mom-and-pop stations and then 
maybe on some jazz stations or new- 
age, but I forgot about countr>' [radiol 
years ago because they don't play my 
records anymore. But I had my day. 
They used to play me all the time back 
in the '50s, '60s, and '70s. 1 have no 
complaints. That's the way it has to be. 
So we will turn it loose and see what 
happens." 

Atkins produced "Almost Alone," 
mostly in his home studio, and it was 
mastered at Georgetown Masters by 
his grandson Jonathan Russell. Though 
he still performs on other artists' 
records (most recently Neil Diamond's 
"Tennessee Moon"), he says he doesn't 
really mi.ss producing other acts. "It 
was terribly stressful," he recalls of his 
days as head of RCA, where he worked 
with Elvis Presley, Don Gibson, the 
Everly Brothers, Waylon Jennings, 
Willie Nelson, Dolly Parton. and 
Charley Pride. 

"I went to work one day and my 
shoes didn't match, and I didn't notice 
it until the end of the day ... It was 
kind of embarrassing too, because I 
wanted to be known as guitar player, 
not as a record producer, but I was 
good at it. I produced a lot of hits. It 
was fine to sit back and see somebody 
I knew become famous all over the 
world and see how they handled it. 
That was nice." 



NASHVILLE SCENE 

(Continued from page SO) 

"From the time I was 12 until I was 18, 
I had people teUing me what to do," she 
says. "And I thought, 'Well, they've had 
hit records, and whatever they say is 
what I should do.' So I did a lot of sor^ 
that were good songs, but they weren't 
my style at all." 

After Universal, she went to Liber- 
ty with Bowen, but still nothing jelled. 
"What helped me was that I got 
dropped from Liberty. Then.I got the 
Patsy Cline show." For the past two 
years she was the star of tribute show 
"Always Patsy Cline" at the Ryman 
Auditorium, "Doing that really helped 
me. 1 was afraid 1 would be typecast, 
but I was determined to be Patsy 
Cline, not Patsy Clone. For once, 1 
didn't ha\'e any producers or anyone 
telling me what to do. I had time to do 
my own thinking about what I should 
do. I was getting to do 25 great songs 
every night and even though they 
were Patsy Cline songs, I figured 
there was no reason why I couldn't 
find great songs like those. So I decid- 
ed that I was gonna set out and find 
them." 

That's what she did, finding songs by 
the likes of Kostas, Jim Lauderdale, 
Rodney Crowell, and Willie Nelson. 
She ran into Asylum/ Nashville presi- 
dent Kyle Lehning at a party and 
pitched him. The result? He signed her 
and co-produced her album. Alison 
Krauss dropped by to lend background 
vocals, and the result is one of the most 
talked-about albums here in years. 

After so many years of trying, is she 
a bit jaded? "I hare my moments," she 
says. "But I heard my single on the 
radio, and that's kind of wild. My mom 
calls me everv time they play it on 
WIVK in Knoxville [Tenn.]. After so 
many years of doing this I'm; had my 
jaded moments, but right now I'm just 
thankful that I have a chance, that We 
finally gotten to this point." 



Atkins has obviously seen a lot of 

changes in the industry since he mov-ed 
to Nashville in 1950. "The biggest thing 
Pre seen is the change from oral to \mi- 
al in importance. They used to buy 
songs; it didn't matter what the guy 
looked like," he saj-s. "Also, records have 
gotten so much better technically and 
musically, because it's possible now to 
make perfect records. You can correct 
all j-our mistakes. The band doesn't hav^ 
to Ix" there. You can do it piece by piece. 
You can haw a bass player come in and 
a guitar player come in and newr meet 
I don't belie\e in that. 

"It's also important to have pretty 
girls around. When I used to produce 
a guy, I would always try to get a cou- 
ple of pretty girls to come and watch. 
They sing a lot better, get into it much 
better. That's some advice Tony Brcwn 
can pick up on. I'm sure he doesn't 
know that yet. I've got a lot of advice 
for him," Atkins sa>'s with a grin. 

Columbia plans to push the album to 
Atkins' core audience, and Atkins will 



support the label's efforts through 
media interviews, TV appearances, 
and touring. "I'll do some TY if some- 
body wants me to, and I might go out 
and play some shows to promote it, but 
[the] merchandising campaign hasn't 
totally been set yet." 

Atkins plans to make an appearance 
on the upcoming Neil Diamond TV spe- 
cial, which will be taped at Nashville's 
Ryman Auditorium. And in addition to 
promoting hi.s new album, he plans to 
go back into his studio and work on 
other songs he's written. 

"I thought I'd go in and remix the 
stuff I didn't use on this album," he 
says. "I'll get my keyboard player over 
here and record some stuff, maybe 
record some of my old so-called hits 
again. So I'll stay busy I'm going to be 
doing something all the time. [If not] I 
get really bored. 

"I get down on myself if I think I'm 
not accomplishing something, if I'm not 
working toward some goal. I guess I'w 
always been like that" 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



nru (Publisher - Licensinc Org} Sheet Music Disl 

67 1H9 (Waijitt-Iamadane. BMI/Patnch Josepti. 

BMlyWB. ASCAP/Definy Henun. A5CAP) 
72 ALL I WANT IS A UFE (G I D ASCAP/Rorairuven. 

BMI) WBM 

54 Aa you EVER DO IS BRINC ME DOWN (Sony Iiee. 
BML/Kaul Mate, BMI;Mig(ity Nice. BMt/AI AmJersongs. 
BMI) 

42 ALWArS HAVE. ALWAYS WILL (Sony Tree. BMVTentee. 

BMUSony CiDss Keys. ASCAP/WB. ASCAP) Hl/WBM 
II THEBEACSESOFCHErENNE(OldBoob.ASCAP/EMI 

April. ASCAP.'Rope And Dally, ASCAP/Ho Fences. 
ASCAP.'Wajor Bob, ASCAP) tfBM/Hl 
S 8I66ER THAN THE BEATLES (IimtMih On«, 
ASCAP/MRBI. ASCAP/Chickauw Roan. ASCAP/Emdsr. 
ASCAP/Tftus VMge, ASCAP) WBM 
2B BORN IN THE DARK (House OF Oust. BMVTirst Write. 
BMI) 

1 CANT BE REALLY GONE (MCA. ASCAP/Gary Bun. 
ASMP) HL 

14 THE CAR (OiamorKl Storm. BMI/EML Towei Street. 
BMVTMI Blackwood. BML/Vthe Curt. BMI) HUWSM 

23 CKECI YES OR NO (lotrn Juan. BMIAictoria Kay. 
ASCAP) HL 

M COUNTRY CRAZY (Square West. ASCAP/Hmlin Hits. 
ASCAP/Longest Day. ASCAP/Greal Cumberland. 
BMlTuEue. BMI) W8M 
4 COWBOY LOVE (EMI lower SIreet. BMI/IMI Black- 
wood. BMI) HL 

32 DEEP DOWN (Rick Hall. ASCAP/Watertown. 

ASCAPr'Alabama Band. ASCAP/Wildcountry. 

ASCAP/Miss Bins. ASCAP) WBM 
59 EVEN IF I TTIIED Own Collins. BM(/AMR. ASCAP/Sie<- 

ra Home. ASCAP) 
71 THE FEVER (Sw8« %wg. ASCAP/EMI April. 

ASCAP/Rope And Dally. ASCAP/Old Boots. ASCAP) 

WBM/>IL 

» GRANDPA TOLD ME SO (Murrah BMI/Toin Cotlms. 
BUI) WBM 

55 HAM6IN' OM (Msgnalwe. ASCAP/Moramc. ASCAP) 

70 HUDS CAROLINA. TAILS CALIFORNIA (EMI Black- 
wood. BMI/Iy Land. BUt.,'S tar struck Writers Group. 
ASCAP/Harh D . ASCAP) 

21 HEART HALF EMPTY (Gary Burr, ASCAP/MCA. 
ASCAP/tMl Apnl ASCAPz-Desmobde. ASCAP) HL 

52 HEART'S DESIRE (Songs Of PolyGram BMI/Bamey & 
Amey, BMI.'Ue Ror Pflrr«ll 8UII 

37 HYPNOTIZE THE MOON (Galewood, BMI/Ensien. 

8MI;7ena, ASCAP) WBM 
S5 IF I HAD ANY PfllOE LEFT AT ALL (WB. ASCAP/East 

64 tti Street ASCAP.'V^amer-Tamerlane. BMI/Yasa 

BMLUator Bob. ASCAP) WBM ' 
19 IF YOU LOVED ME (Sony Tree. BMLaefi(«e.BMl/Ham- 

stein Cumbe<iar^. SMt/lam S>iap<fo. SMI) WBAt/TIL 

2 (IF YOU'RE NOT IN IT FOR LOVE) I'M OiHTA HERE! 
(Loon Echo, BMI/Zomba. A5CAPI WBM 

15 I KNOW SHE STILL LOVES HE (0-Tex, BMIAlit Street. 
BML'Malaco, BMt) HL 

17 I'U TRY (WB. ASCAP^ee Hm. ASCAP) WBM 
41 IN PICTURES (BMG. ASCAP/Caraers-BMG. BMI) 
WBM/Hl 

1 IT MATTERS TO ME (Slarstruck Wrilers Grnup. 
ASCAP/Mark D . ASCAP/New Haven. SMI/Muuc Hitl. 
BMI) WBM/HL 

75 irS MIDNIGHT CINDERELLA (Sony Cross Keys. 
ASCAP/Kim Williams. ASCAP/Mator Bob. ASCAP/No 
FerKes. ASCAPA^areets-BUa BMI/A Hard Day 's Write. 
BMI) WBM 

45 IT WORKS (Alabama Band. ASCAP/Wildcountry. 
ASCAP/EMI Blackwood, BMI/Maik Alan Springer. BMI] 

39 IT WOULAMl HURT TO HAVE WINGS [Warner Tamer 
Une, BMI/Miss Holly. BMI/Hapsack. BMLCreat Galen. 
BMI) WBM 

53 I WILL ALWAYS LOVE YOU (Vehet Apple. BMI) WBM 
€9 UDT'S MAN (Music Corp. Of America. BMI/Sanlee 

RrMf. BMI) 

SB LET TOUR HEART LEAD YOUR MtNO (Smokm 
Amiadilk). BMI) 

16 LIFE GETS AWAY (Blackened. BMl/lrving. BMI/EMI 
Blackwood, BMt/8eth1ehem, BMI] WBM/HL 

7 LIKE THERE AIN7 NO YESTERDAY (Rich Hall. 
ASCAP/Watertown. ASCAP/Tame BMI) WBM 
44 HO HEWS (Sony Tree BUL^ty S Rainbow, BMl/Sim- 



ply Irresistible. BMI/SUrstruck Writers Group, 
ASCAP/Marli 0 ASCAP) 
5 NOT ENOUGH HOURS IN THE NIGHT (Sony Cross 
K«ys. ASCAP/Kim Williams. ASCAP/O-Tu. BMI/Hit 
SlreeL BMI) HL 
51 NOTHING (Coal Dust West. BMUWarrter-Tamettane. 
BMI/Soncs 01 PolyGram. BMI/Smn Angels, BMI) 
HUWBM 

9 NOT THAT DIFFERENT (WB M.. SESAC/K.T CkKM). 
SESAC/Spoofar BMI) WBM 

59 NOW THAT'S ALL RIGHT WITH HE [Songs Of Poly- 
Gram. BML'-Sexen Aogei;.. m\) 

61 ON A BUS TO ST CLOUD (Sony Cross K«ys. 
ASCAP.'Purple Cray«n, ASCAP) 

10 ONLY YOU UNO TOU ALONE) aro-Holu, BMI) 

20 OUT WITH A BANG IN2 D. ASCAP/Bnan's Oream. 
ASCAP) 

31 PARADISE (PolyGram Inl I, ASCAP/Ranger Bob. 

ASCAP/Murrah, BMI) V«SM/HL 
43 READl WILLING AND ABLE (Dream Catcher, 

ASCAP/Liltle Gila Monster. ASCAP/Moon Catctier, 

BMl/Son 01 Gila Monster. BMI) 
IS REBECCA LYNN (MCA. ASCAP/Acirtf-Rose. BMI) 

WBM/HL 

11 RING OH HER FINGER. nHE OH HER HANDS (Sony 
Tree BUI/Egypt Ha\\<m. BM|,'My Choy. BML^Copynght 
ManagBmenl. ASCAP) HL 

96 RIPPLES (Mt)lhouse. BMIyAstiwords. BMI/Songs Ot 
PolyGram. BMIl 

92 THE RIVER AND THE HIGHWAY (Housenoles, 
BMl^ew Dan. ASCAP/New Hay«s. ASCAP) 

22 -ROUND HERE (Travetin Zoo. ASCAP^yrt & ClHick's 
Boy. ASCAP/Club Zoo. BMIt CLM 

93 RUB-A-DUBBIH' {Goodman Walker, 8MI/BKkaroo. 
BMl/Shoot SIraiKht. ASCAP) WBM 

55 SHE CAN'T SAVE HIM [Starsiruck Wirters Group, 
ASCAP/AMH ASCAP/Siarra Home, ASCAP) tiWMl 

33 SHESAIOYESIBMG. ASCAP/SonyTree. BMDHl 

49 SHE'S GOT A MINO OF HER OWN (Irving. BMLTtew 
Hayes. ASCAP^T*trw Oon, ASCAP) WBM 

47 SMOKE IN HER EYES (Careei^-BMa BMVHugh Prest- 
wood BMDHL 

S7 SOUD GROUHD iMarledge. ASCAP) 

27 SOME THINGS ARE MEANT TO BE (Nocturnal Edtpu. 

BML'Micfiael G^rvrn. BMl/Ensign. BMI/BMG-Careers. 

BMI) HL 

4« STANDING TALL (EMI Blackwood. BHI/Ben Peters. 
BMI) 

30 TALL. TALL TREES ano, BMlTorl KnoR, BMI) WBMAtL 
26 TO BE LOVED BY YOU (MCA ASCAP/Gary Burr. 
ASCAP/Atmo ASCAP/8m BkMi. ASCAP) WBM^L 

34 700 MUCH FUN (Hamstein Stiouda various, 
ASCAP/Curtrs Wngnt. ASCAP/Maypop. BMlWildcoun- 
(ry. BMI) WBM 

64 TTOUBLE (Bro 'N Sis BMI/Keith Sykes. BMI) 

29 WALMH' AWAY (Almo. ASCAP/Anwa ASCAP/Ds<ldy 
Rabt)c1. ASCAP) WBM 

74 WE'VE GOT TO KEEP ON MmiNC UKE THIS (Scar- 
let Moon, BMI/Maior Bob, ASCAP) 

40 WHAT DO I mow (Starstrvck A/igel. BMI/EMI Black- 
wood. BMt/Sony Cross Keys. ASCAP/AH Around Invn. 
ASCAP) WBI*HL 

68 WHAT IF lESUS COMES BACK LIKE THAT lAuguit 
Wind. BMl/Longitude, BMI/'Hendershot. BMI/Sydney 
Erin. BMI) WBM 

13 WHAT I MEANT TO SAY (Sony Tree, BMI/Don Cook. 
BML^Katy s Rainbow BMt/Sony C^oss Keys. 
ASCAP/Mill Villafie. ASCAP) HI 
3 WHEN BOY MEETS GIRL (Great CumbtrlarMl. 
BMVChamond Struck BMl/Sony tree. BMI) WBM/Hl 

48 WKISKH UNDER THE BRIDGE (Sony Tree, BMI/Oon 
Cook. BMLBulfalo Piairw. BMl'Stowbilly. BMI) HL 

38 WHO HEEDS TQU BABY [Im larrws. BMLainda CoMi 
BMI/rtwfs A Smash. BML-Sory Doss Keys. ASCAP) HL 

12 WILD ANGELS ((.ongitude. BMI/August Wind, 
BML'Grejt Brcmd. BMI^ony Tree. BMt) WBA(/HL 

73 WORTH THE FALL (Longitude. BMI/August Wind, 
BNVCoyote Moon. BMl/Brett James. BMI) 

24 YOU CAN FEEL BAD (Longitude. BMUAugust Wirxl. 
BMI/Great Broad. BMI/Mighty Nice, BMI/Blue Water. 
BMI) WBM 

3« TOU GOTTA LOVE THAT [Almo, ASCAP/Bamatuck. 
ASCAP/lrvtfig. BML/Kybama. BMI) WBM 
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COMPILED FROM « NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 
BROADCAST DATA SYSTEMS RADIO TRACK SERVICE 151 COUNTRY STA 
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY. 1 DAYS A 
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. 
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CD 


1 


1 


12 


IT MATTERS TO ME 3««.t.lNo l 

S'tt'C'' .' : ■ r;-. I [ULLi 


♦ FAITH HILL 

fa EV! WARWR BROS 17716 


1 




— 7" 


4 


11 


(IF YOU RE NOT IN IT FOR LOVE) I'M OUTTA HERE! 


♦ SHANIA TV^AIN 
ML-^L-JRr- r.Ai»-v LLE t.LJJ-Jt. 


2 


CD 






14 


WHEN BOY MEETS GIRL 

.'. . i-ii- Hl: I ClA-W.CWAIEfK) ic, IV 


♦ TERRI CLARK 


3 


(D 


g 


3 


11 


COWBOY LOVE JOHN MICHAEL MONTGOMrRY 


4 


\ ^ J 


7 


10 


IS 


NOT ENOUGH HOURS IN THE NIGHT 


♦ DOUG SUPERNAW 


5 




10 


13 


9 


BIGGER THAN THE BEATLES 


♦ JOE DIFFIE 


6 


CD 


13 


16 


12 


LIKE THERE AIN T NO YESTERDAY 


BLACKHAWK 

iCt I'Vl ARI&IA 1-2857 


7 


a 
0 


3 


3 


16 


CANT BE REALLY GONE 


♦ TIM MCGRAW 




CD 


14 


20 


11 


NOT THAT DIFFERENT 

1. - , II ■ 1 ■■-■"■"ITT 


♦ COLLIN RAYE 


9 


10 






1/ 


REBECCA LYNN 

.1 .1 I-. ■- EAit.G: 


♦ BRYAN WHITE 

lL' :ViA^-ELMfc-;jbj 


1 


rrn 


12 


15 


12 


RING ON HER FINGER, TIME ON HER HANDS 

" - i.TMt f. ri0.inWA'i PfilJSF.W KRiNn* 


REBA UCENTIRE 


11 


QD 


17 


22 


9 


WILD ANGELS 

" 1 ! ■ I'^IXY L S(^* IM BERG G IWRRISON.M STINSOM 


♦ MARTINA MCBRIDE 

,cu-«iR:AeiA3: 


12 




18 


21 


14 


WHAT 1 MEANT TO SAY 

If -. HOas J MC8*ttD€l 


♦ WADE HAYES 

:CmVI COtUAIBtA 70067 


13 


u 


9 


5 


17 


THE CAR 


♦ JEFF CARSON 
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OD 


20 


■4 


6 


1 KNOW SHE STILL LOVES ME 

{ KROAir.,C ■:■ WIT :;. fi«S^£r,M rt'jLMtS! 


GEORGE STRAIT 


15 


16 


8 




16 


LIFE GETS AWAY 


;M Ai:";k 
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OD 


28 


2? 


5 


I'LL TRY 


ALAN JACKSON 

CV; ARIStA ] 
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QD 


30 


39 


8 


THE BEACHES OF CHEYENNE GARTH BROOKS 

A MVtiOLDS to ROfiCRIj.e-KFWfDY.G eKQClKSi CAPIIOI WASHVIILE ALBUM CUT 


18 
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25 


27 


7 


IF YOU LOVED ME 

D.CCNJmPNaiiJN.I iriAflRL 


TRACY LAWRENCE 

AILAM>: ALBUM CUT 


19 
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22 


23 


10 


OUT WITH A BANG 

TBRCWr. i[l LWU??Hy.h TRieSLEj 


DAVID LEE MURPHY 
:V) MCA ;,5;53 


20 




21 


25 


15 


HEART HALF EMPTY ♦ I r HtRNDON FEATURING STEPHANIE BENTLEY 

II--. - .-. - r-- , - II- 1 1 -1 iti-v; l-ic .■ac,i:' 


21 


Ui) 


26 


26 


10 


■ROUND HERE 

V ■- 1,' ,1-r.ii.' -■„-. ■ !,i MILL-.K.j -IMLK-.-. j Hl.i0RAR[: 


♦ SAWYER BROWN 

,CiiDji^lCiJRB7t.97E. 




23 


23 


19 


19 


CHECK YES OR NO 

■ r ii...-.-. I-'.-. ■ ■■ .M|..b,0H0GLES8YI 


♦ GEORGE STRAIT 

-.|)WCAE!;:7|7 


I 


CS) 


33 


40 


5 


YOU CAN FEEL BAD 

i i-;.iRr;i, ii- -'.1 !iMi-,,i KRinri 


PATTY LOVELESS 

ici 71.1; ERIC 7a.-ri^) 


24 


(25) 




31 


12 


GRANDPA TOLD ME SO 

B BEC'EI" :y ^ S-^'iNOL",. E HtEnij 


KENNY CHESNEY 

ICI 1 PNA E47b2 


25 


(26) 


37 


45 


4 


TO BE LOVED BY YOU 

' Bflij-.'.-. , - 1- - ■■ - - 


WYNONNA 

ICI IVi CUE*B ■I.SM.C.MLIA 


26 


(2r) 


32 


34 


9 


SOME THINGS ARE MEANT TO BE 


♦ LINDA DAVIS 

ICI IVI ARI5TA 1 


27 


28 


15 


12 


19 


BORN IN THE DARK 


DOUG STONE 

VI CO. IIMBIA 7HC.5^ 


12 


(29) 


35 


33 


7 


WALKIN AWAY 

- 'I.I -1 ii.'.^irjr RipiA ROf^'J^^ :. wi^-EMANi 


♦ DIAMOND RIO 

CI 1^1 ARISTA ; 797A 


29 


30 


24 


18 


15 


TALL TALL TREES 

■-! i.P V LLER- 


♦ ALAN JACKSON 


1 


(D 


34 


36 


8 


PARADISE 

. -.^IRi. . . '. '.' -MLL R MURRAMI 


JOHN ANDERSON 
;Ci lu i Bi*A 


31 


32 


19 


11 


17 


DEEP DOWN 

- 'IL.i; -.* - : .-. -.. -i..i^t,.-..,fi'(HARL-| 


♦ PAM TILLIS 

ICIIVIARISIA M'H7b 


6 


QD 


39 


37 


IS 


SHE SAID YES 

■ - .1.1 .1' •.! R AM'Jij 


♦ RHETTAKINS 

i/l DECCA bbOBE 


33 


(D 


40 


41 


8 


TOO MUCH FUN « DARYLE SINGLETARY 

"1- i --.-'V'^.i. .VRni"' ■ , k\ >1i (il*N[ Album CUI RLRHI=t 


34 


3S 


29 


23 


15 


IF 1 HAD ANY PRIDE LEFT AT ALL 

. yi..|.i '. - .'i -- - 1 -r^tfii iL 


♦ JOHN BERRY 


25 


(D 


43 


52 


4 


YOU GOTTA LOVE THAT 


^ NEAL MCCOY 


36 





"-5 5 


h 


5^ 

il 


TITLE 

--■7r-.-ii-rp -.i-i\ -c/.'RiTER 


ARTIST 

USEE i 71.IM77.fDt7ISIRIE:III.'.'.i lABt 


i 0 


(D 


48 


55 


3 


HYPNOTIZE THE MOON 


♦ CLAY WALKER 


37 


38 


38 


32 


20 


WHO NEEDS YOU BABY 


♦ CLAY 'AEALKER 

(Ci iVj Giant 1 1 '''.-m^H\'--i 


2 


(D 


46 


49 


5 


IT WOULDN T HURT TO HAVE WINGS 


MARK CHE:ST4UTT 


39 


® 


41 


48 


8 


WHAT DO 1 KNOW 

' - ' • ■ ■ i -1 -^L'SS L WA^iL^Hil. :i iMiIH ■ 


Rli;OCHET 


40 


41 


35 


30 


18 


IN PICTURES 


ALABAMA 

: ".' RCA6AJI-- 


4 


(42) 


42 


46 


13 


ALWAYS HAVE. ALWAYS WILL 


SHENANDOAH 


42 


(43) 


49 


51 


7 


READY. WILLING AND ABLE 

1,1 III ■ 1 ■ A ^.VEill 


LARI WHITE 

E 1'. ;7:;AfAA--- 


43 


(44) 


52 


57 


3 


NO NEWS 

'. -.1.... -. . H-.il^l'i -BARNHAR'.MC. iARLlEEi7 


♦ LONESTAR 




(45) 


56 


74 


3 


IT WORKS 

ill 1 -i'« :M CAEESA-SJ"R1E*GER| 


♦ ALABAMA 


45 


d) 


51 


56 


6 


STANDING TALL 


♦ LORRIC MORGAN 


46 


47 


44 


47 


14 


SMOKE IN HER EYES 


♦ TY ENGLAND 


44 


48 


50 


50 


19 


WHISKEY UNDER THE BRIDGE 

" ^' SPOOKS, R-OUNNj 


BROOKS 8, DUNN 


5 


(D 


54 


54 


7 


SHE5 GOT A MIND OF HER OWN 


JAMES BONAMY 

1-.. ''.' EE'L: 7H.7: 


49 


(D 


55 


59 


5 


COUNTRY CRAZY 

1 '.^-i-.. .L liRAEJ.L ircE ILAAS lE-HOVi'ElL . i.i7,:i 


LITTLE TEXAS 
AAREiER BRC'S AIBUV CI.I 


50 


51 


47 


43 


IS 


NOTHING 


♦ DWIGHT YOAKAM 

iCl'L-il :.' REPRISE ; 77 7A 


20 


(52) 


64 




2 


HEARTS DESIRE 


LEE ROY PARNELL 

^'CAREER 1 CRE.^ 


52 


53 


53 


53 


20 


1 WILL ALWAYS LOVE YOU 


DOLLY PARTON & VINCE GILL 

VI C'CiEl.iM&IA 7Ri:iR' 


15 




66 




2 


ALL YOU EVER DO IS BRING ME DOWN ♦ THE MAVERICKS IFtAT fLS,CO JIWEfia: 


54 


55 


58 


63 


10 


SHE CANT SAVE HIM 


♦ LISA BRiJUjP 




(56) 


60 


66 


3 


LET YOUR HEART LEAD YOUR MIND 


♦ SMOKi'-. ,;.-J7.ur.' Lifi; 




57 


57 


60 


10 


SOLID GROUND 


♦ RiCKY SKAGGS 

ATLAMIC A.BIJ'.t 7-J7 


57 


(M) 


67 


75 


3 


NOW THAT'S ALL RIGHT WITH ME 

1 -.1, -C-'^IAb I «RE;. 


♦ MANDY BARNETT 


58 


(59) 


69 




2 


EVEN IF 1 TRIED 

1 ■' ■ - \ M JbC* BRECiAM 


• EMILIO 

C LAPlCiLNA:HvlLEtl<bEC'7 


59 


m 


68 




2 


ONLY YOU (AND YOU ALONE) 


♦ TRAVIS TRITT 

AAR'iER BRLi A.EjUMLUI 


60 


61 


55 




S 


ON A BUS TO ST. CLOUD 


♦ TRISHA YEARWOOD 


IT 










* •* * Hot Shot Debut ★ * ★ 






NEW^ 


1 


THE RIVER AND THE HIGHWAY 

:■ r : 1 r I'C: Hf.JSF Ci &C>ttlTD 


♦ PAM TILLIS 

V- ,'RrTA ; ?A=.a 




63 


65 


69 


17 


RUB A DUBBIN' 

. . -'.,1 I'.LAi.'llb.B.hOBas 


♦ 1- 1 '. "' . . 




64 


63 


67 


18 


TROUBLE 


♦ MAR. :7Mrsr,.JTI 


IS 


(65) 


NEW^ 


1 


HANGIN' ON 

e LI L'.AMER iR MCCREADY B C MAHER.K HUfiLEY.D INGRAMI 


♦ RICH MCCREAOY 

L'lf.-A.^l.fi-ONE IICA 


65 


(S) 


72 1 - 


2 


RIPPLES 

B CAI.'lLiN t SHELL 'I hA'SE.:jE-N 


♦ 4 RUNNER 

ICI iVI raLyDUfi f.AjRin.LE E-'-*7J7i 


66 




NEW^ 


1 


1969 ^ ^ , , . ,j 1 , ■ 


KEITH STEGALL 




66 


61 


61 


ID 


WHAT IF JESUS COMES BACK LIKE THAT 


COLLIN RAYE 


57 


(D 


71] 




2 


LADY'S MAN 


♦ ROB CROSBY 


69 


(D 


NEW^ 


1 


HEADS CAROLINA. TAILS CALIFORNIA 


♦ .1 1| - 1 ',11 ;-,'.-.if-j7i 


'ij 


71 


62 


65 


10 


THE FEVER 


GARTH BROOKS 

1. C.'i--TCl T,A^R.-.LC Ir^AH 




(72) 


74 




3 


ALL 1 WANT IS A LIFE 


TIM MCGRAW 

7JRS ALBL-V I.IJ- 




OS 


75 




2 


WORTH THE FALL 


BRETT JAMES 

'C iv.CAKiE^ 1 JJA' 


73 


74 


73 




2 


WE'VE GOT TO KEEP ON MEETING LIKE THIS 


♦ PAUL OVERSTREET 

ECABLfl MOON AEB.ll.' CI PiTEIA'TV 


73 


dD 


REENTRY 


2 


ITS MIDNIGHT CINDERELLA 


GARTH BROOKS 

GAELIC-, ^ASI■.' .LL A.BLLI LJ' 


69 



ana\<' 3000 -x-K-.A 
Cassette slr^c ^j.di 
ability. W CD nia*i-snie!< 



Tt-j^- iri deteciions cww the previous *«»«, fcg^i^tii * 
! 'St ttrne. ^Vldeocilp «v3ll«l>ili1y. Catalog unn\ 

'J> CDsn>gte a-vailiibil ly. (Ml Cassette mai<i-sin^i>_' d'. 
«vailaDili|-y. t 19'3G, Bil bM-Q'BPI Cr,nirni,r-Td;o- 
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li 


§1 


* § 


il 


TITLE UKL & NUMBCRWSTRIBUriNG LABEL 


ARTIST 


(J) 








* ♦ * No. 1**7* 




2 


3 


9 


IT MATTERS TO MF '.^=',.o„r, , 


f AHH mill 


2 


1 


2 


16 


I'M OUTTA HEREI.'THE WOMAN IN ME MERCURY rvASHmLLt B5J206 


SHANIA TWAIN 


3 


3 


1 


23 


1 LIKE IT, 1 COVE IT 1 1 RB 7,.«1 


TIM MCGRAW 


4 


4 


4 


9 


CAN'T BE REALLY GONE CURS 76971 


TIM MCGRAW 


5 


5 


5 


19 


THAT'S AS CLOSE AS I'U GET TO LOVING YOU Rl» 


AARON TIPPIN 


(i) 


8 


13 


7 


NOT THAT DIFFERENT EPIC 781B9 


COLLIN RAYE 


nj 


10 


15 


10 


WHAT 1 MEANT TO SAY cehuubia 7S08; 


WADE HAYES 


(8) 


9 


8 


11 


REBECCA LYNN ASVLUM 


BRYAN WHITE 


9 


7 




10 


THE CAR '.'1 C, CURB 769TQCU(ffi 


JEFF CARSON 


10 


E 


7 


6 


WHEN BOY MEETS GIRL LIERCEJRY eeashvilee BBSjaa 


TERRI CURK 




20 




6 


HEART HALF EMPTY E»ic 78073 TY HERNDON FEATURING STEPHANIE BENTLEY 


(u) 


16 


18 


31 


WHEN YOU SAY NOTHING AT ALL bna m3»1!CA ALISON KRAUSS 1, UNION STATION 


13 


13 


12 


15 


IN PICTURES R« 64419 


ALABAMA 



THIS 
WEEK 


msT 

WEEK 


* i 


5,. 

« 5 


TITLE LABE- 4 NUEABER.^)iSTRieUTlNG LABEL ARTIST 


14 


17 


11 


31 


ANGELS AMONG US REA 67643 ALABAMA 


15 


14 


19 


13 


TEQUlU TALKIN- !.'« LONESTAR 


It 


18 


17 


31 


YOU HAVE THE RIGHT TO REMAIN SILENT OJHB 769S6 PERFECT STRANGER 


(17) 


24 


22 


4 


BIGGER THAN THE BEATLES ERC 7H02 JOE DIFFIE 


18 


12 


10 


17 


WHO NEEDS YOU BABY OIANI 17771.WABNER BROS CLAY WALKER 


19 


11 


14 


19 


NO MAN'S LAND ii .Mc ..7105 JOHN MICHAEL MONTGOMERY 


20 


19 


23 


30 


SOMEONE ELSE'S STAR AiiLijii tiASSEEG BRYAN WHITE 


21 


22 


20 


24 


I'M NOT STRONG ENOUGH TO SAY NO ARISTA ]-;s57 BLACKHAWK 


22 


21 


25 


9 


NOTHING REfRiit 1773a,'WARN£R BROS DWIGHT YOAKAM 


23 


15 


9 


26 


PARTY ALL NIGHT »ar»eh BROS 17856 JEFF FOKWORTHY WITH LITTLE TEXAS i S. ROUSE 


(24) 


NEW^ 




NOT ENOUGH HOURS IN THE NIGHT ciast i 7764iTORneb Bros DOUG SUPERNAW 


(25) 


NEW^ 




HYPNOTIZE THE MOON giam i7704.warner BROS CLAY WALKER 



RKcvds wilh the 
rertiticalion far sales 
Communicatitxis and 



greatest sales gains Itiis week. •Recording Industry Assn. of America certitication for sales of 500,000 units. ARIAA 
E of 1 million units, witti mult imil lion titles irnlicated by a numeral fallowing ttie symtwl. c 1996, Bill boa rdi'SPt 
SoiindScan. Inc. 
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01 


I 


al 


in Tracks . 


ISM 


THIS 
WEEK 


LAST 
WEEK 


2WKS. 
AGO 


z 

io 


COMPILED FROM A NATIONAL SAMPLE OF mnM SLJPPIIED BY BROADCAST 
DATA SYSTEMS' RADK) TRACK SERVICE 96 LATIN MUSIC STATIONS ARE ELEC 
TRO«iCALl.Y MONITORED 24 HOURS A DAY 7 DAYS A WtEK 

ARTIST TITLE 

LABElvDISTRIBUTING LABEL FWOUCER (SONGWRITERl 


1 


1 


1 




* * * No. 1 * ♦ * 

ENRIQUE IGLESIAS * SI TU TE VAS 

FONOv SA 5 Aw« at fio : fi PEfiE/ BOTUA if IGLESIAS.R MORALES) 


CD 


3 




2 


CRISTIAN 

I.V ■ LIN^VISA 


* AMOR 

ABijI, . I.. . 


CD 


11 




2 


LA MAFIA 


♦ UN MILLON DE ROSAS 

M . ,-trfjiifi. , [. ■ -i.v.: 


4 


2 


2 


15 


PETE ASTUDILLO ♦ COMO TE EXTRANO 

lLl.i;.Tl'i A B^JINtATillLA II 'A b L ..■a.'-, li;. -. 


CD 


6 


5 


7 


UBERACION ENAMORADO DE i JM FANTASMA 

rovjv SA i 1" 1 ' r-'.> ■■■■■•.\'. ■ 


6 


5 


E 


7 


LUIS MIGUEL 

i-iLA LAT'in 


AMANECI EN TUS BRAZOS 


(D 


7 


9 


8 


RICKY MARTIN 

f'-Av KC PORTER II 


« MARIA 

BI>K£,K.C IXJRIER.l OOUEi ISCOIAR! 


8 


4 


3 


10 


BRONCO 

Fr.\,-,v 


TOOO PORTI 

B»0NCO M C ESPAR7A 


CD 


9 


11 


6 


PEDRO FERNANDEZ 


QUIEN 

HPATROU :F '.Wajfi 


(S) 


8 


13 


9 


MICHAEL SALGADO 


SI QUISIERAS 

'L^' '1 ML'iOLi," ORILUA i:OST«LRAS 


OD 


27 


_ 


2 


* * * AlRPOWER* * * 

GIRO Ml FORMA DE SENTIR 

soisor.r i: scio i j h ::ei cai/fyi: 


u 


13 


8 


15 


DAVID LEE GARZA Y LOS MUSICALES ♦ luNTA 


CD 


17 


37 


6 


OLGA TANON EXITOS Y MAS 


(El 


20 


26 


4 


INTOCABLE 


COOUETA 

- 1 ArAlA ,L r,v[!n.\. 


15 


15 


14 


10 


LOS TEMERARIOS 


LA MUJER DE LOS DOS 

A ANGEL AL6A |A A ALSA: 


QD 


19 




2 


GISSELLE 

pc.\ni.'r. 


LO MIO ES MIO 

a CEPECA :b ai'EDA 


17 


16 




2 


JERRY RIVERA 


SUAVE 

SGEOfiGE IK C-BRIAN OCASTROl 


QD 


28 


22 


8 


LOS TIGRES DEL NORTE 


NOPUEOOMAS 

THINC (TflfllOl 


19 


10 


7 


20 


CRISTIAN VUELVEME A QUERER 

t/LL:;L- (>j\'Jv ^A J AVENCANO lUHRS IJ.AVLNCANC LLIHRS- 


(D 


18 


10 




JOSE JOSE 


LLORA CORAZON 


(E) 


26 


25 


S 


FAMA 


LAGRIMAS DE ALEGRIA 

0 GALVAN,: GALVAN i J jAL^AI, 


22 


12 




2 


GLORIA ESTEFAN TRES DESEOS 

EESTEFANlR k SANT.WDf H IK FANTA'IOf - 


® 


NEW^ 


1 


M A. SOUS Y LOS BUKIS 


PGR AMOR A Ml PUEBLO 


24 


u 


,2 


20 


MAZZ 


♦ ESTUPIDO ROMANTICO 


QD 


NEW^ 


1 


LORENZO ANTONIO 


AMANDOTE 


2t 


24 


28 


5 


BANDA MACHOS 


TE LO DEBO A Tl 


(27) 


36 




2 


STEPHANIE LYNN » HIGH ENERGY NAOA 


QD 


NEW^ 


1 


GUARDIANES DEL AMOR 


YA LO SE TODO 

AP«rORiI6Ell0l 


(D 


NEW^ 


1 


THE BARRIO BOYZZ 


ERES ASI 

KCPC«TtA:MFLOfl£S> 


CD 


40 


2! 




RAM HERRERA 


♦ AHORA DILE 


QD 


NEW^ 


I 


GRUPO MOJADO 


ME GUSTAN GORDAS 


QD 


>E-EJITIir 


4 


LOS MIER 


TIMIDA 

ICS MILK ihPOyiCAi 


33 


30 




3 


LOS FUGITIVOS 

f-jL'O-'-'.'.'-LVL'- 


IIUSIONES 


® 


NIW^ 


' 


CELINES 


AMIGOS 

1 Mil:" 


® 


39 


20 


!9 


LUIS MIGUEL 


♦ SI NOS DtJAN 


QD 


NEW^ 


1 


PESADO 


ESQ ME GUSTA 


QD 


NEW^ 


1 


JUAN GABRIEL 

iXOlCAFMi.- 


Ml BENDITA TIERRA 


31 


25 


19 


20 


THALIA ♦ PIEL MORENA 

FM'I.V-\ FLSIfFAl, ,I!>5A:.-.M ' - : ./.■■■■M : I 


3S 


29 


30 


3 


ALEJANDRO FERNANDEZ 


PASO DEL NORTE 

PRAMtRc^ If -If , f,;i M ; .fff.-. 


(D 


NEW^ 


1 


LUCERO 


LAZOS DE AMOR 

J MMORAL 






POP 




1 TROPICAL^ALSA 


REGIONAL MEXICAN 




21 5TATI0MS 


[ 20 STATIONS 


59 STATIONS 



Artists & Music 



1 ENRIQUE IGLKIAS rONO 
uiiiA SITUTEVAS I 

2 CRISTIAN WUCOyiFONOViSA i 
AMOR 

3 RICKY MARTIN SONT 
MARIA 

4 LUIS MIGUEL wiAiAimA 
AMANECi EN TUS BFiAZOS 

5MIJARES EMUAlit. 
CUAIRO VECES AMOR 

5 DONATO & ESTEFANO 
ESTOr ENAMORADO 

7 CRISTIAN MfLCD«FCiSC\ -3A 
VUELVCME A GUCREH 

8 MILLIE Ht 

CON LOS BRAZOS ABIERTOB 

9 RICARDO MONTANER em 

L*7iN SOY turu 

10 ROCIO OURCAL ^-wAKmi. 
COMO HAS PASAOO lOS ANOS 

11 THE BARRIO BOYZZ ^Ei^El^i 
lATir, ERES ASI 

12 YOUNOITA MONGE wtA 
lAIiSA TU, rU. TU, TU 

13 JON SECAOA sbmmi iflT \ 
ES POR Tl 

14 PEDRO FERNANDEZ r«L> 

GRAt,' IhM'K QUIEN 

15 NINO BRAVO folvgram laii 
\o IE UUIEHO. It 



1 GIRO SDh'SW 

Ml FORMA OE SENTIR 

2 GISSELU HiiA BMG 
LO MIO ES MIO 

3 OLGA TANON WEA latika 
EXITOS Y MAS 

4 JERRY RIVERA iOM 
SUAVE 

5 CELINES RMU 
AMiGOS 

6 ENRtaUE IGLESIAS TC'NC 
- ISA SI TU TE VAS 

7 KAOS sDi^DNv 
ME HACES FALTA 

tt MANNY MANUEL MFPfiGA 
ZOP.)fU DIBTANC ADO 

9 HUMBERTO RAMIREZ SON- 
UN TIf'OCON SUERTf 

10 EL GRAN COMBO (^iNf/.iUi 
CHICA DE MIS SUENOS 

1 1 EDGAR JOEL tolygram rc d 
'.IN NOJUEGESMAS. , 

12 TITO ROJAS M P 
lEQUEDARAS CONMIGO 

13 RICKY MARTIN SOnv 
MARIA 

14 VICTOR MANUELLE SC'J ' 
HAY QUE PONER EL ALMA 

15 KINITO MENOEZ 

i/.liN CACHAMaA 



1 LA MAFIA SD\y 

UN MILLON DE ROSAS 

2 PETE ASTUDILLO FMi tAItN 
COMO TE EXTRANO 

3 LIBERACiON for^viSA 
ENAMORADO DE UN , 

4 BRONCO < c-m-.w-^ 
TODO POR Tl 

5 MICHAEL SALGAOO X)EV 
SI QUISIERAS 

6 ENRIQUE IGLESIAS fouo 

51 TU TE VAS 

7 CRISTIAN MU(iC>-fUNt:viEja 
AMCR 

B DAVID L££ GARZA Y LOS 
MUSICALES -Ml LATIN TONTA 

9 INTOCABLE EM lAiiN 
CCCltJETA 

10 PEDRO FERNANDEZ t'Ci y 
GRAM lA'ir^D QUIEN 

11 LOS TIGRES DEL NORTE 
f ONaviSJi NO FUEDO MAS 

12 LOS TEMERARIOS t-f-r, siGVit 
lA MUJER DE lOS DOS 

13 FAMAS^JNr 
LAGRIMAS DE ALEGRIA 

14 MAZZ EMI LATifi 
ESTUPIDO ROMANHCO 

15 BANDA MACHOS FOhOViSA 
TE LO DEBO A Tl 



Anticipation Builds For Chilean Festival 



jFTint* nl c(M*, m* •Kwii Mina 

\ c l^^niiiimjnlllPlCwmi 



Editor's note: Due to a production error 
iiilwit uvek'n is.^iu', u>i item onAntoiiifi 
Carlos Jobim appeared in incomplete 
foniL It is appears here in entirety. 

Vina back on track: One month 
after ironing out several snafus with 
Chilean television netw^ork MegaWsion, 
organizers of the Vina (iel Mar swig festi- 
\-al hav^ announced that the e\cnt wHl take 
place Feb. 14-19 at the Chilean seaside 
res(ff1, 

Probkims arotie with the festival in mi(^ 
'95, when Vina's municipal leaders and 
Megavision, which broadciist the event, 
began bickering about issues relating to 
production, financial suj^rt, and selec- 
tk)n of guest ai'tlsts for the shou: There 
wys talk of drof^ing Megavision. whose 
contract ends this year. 

A series of meetings resoKwl the prob- 
lems bi'twxH'n tht' two |)ar1.ies, and they 
are both woi-king full-steam to support 
Chile's most imjwrtant musical happen- 
ing. In addition. Megavu*i6n rejwrtedly 
has renewed its contract to air the pro- 
gi-dm. 

Already announced to ]5erform at Vina 
are Sony Discos' Ricky Martin, i^^ny 
Chile's I^»s Tres, Warner Mt«ico's Caf^ 
TacubtL. hunxiiTst Julio Sabala, ;ind twh- 
no group 2 Unlimited. 

Other acts exiiected to confirm are 
Warner Mexico's La Ley, EMI ('hile's 
llliipu. Mercury's Gianlucca Grignani, 
and Pol\iJram Mexico's Pfedro Fernan- 
dez. The biggest stir ai'ound the event, 
h<Avewr, is the possible api)earance by 
WaiTier Mexico superstar l.,uis Miguel. 

But tJ>e Maxican heaitthi"ob is i-epoit- 
edly asking $5()0,tXX) to a^K-ar at Viiia- To 
covi?r that cost. Vma's city gnvemiwnt is 



LATIN TRACKS A-Z 

TITLE (Publishef - bcenyng Org.) Sheet Musjc Dtsl 

30 AHORA DILE IScry Dturos, ASCAP) 

25 AMANDOTE (QMG Sengs. ASCAP] 

6 AMANECI EN TUS BRAZOS (BMGSofiss.ASCAn 

34 AMIGOS (Cdi'btxiitn Watti. ASCAP) 

2 AMOR;Copyri|ihlContiQll 

4 COMO TE EXTRANO lA Q III Music. BMI/EMI 
Blackwood, BMI/'Peace Rock. 8MI> 

14 COQUnA (Cut>T"Eli> ('-oil'ol) 

5 ENAMORADO DE UN FAKTASMA (Edrfnotisa ASCAP) 
29 ERESASI iCopynefitContrc))) 

36 ESO ME GUSTA IVanilei ASCAP! 

24 ESTUPIDO ROMANTICO {Peace RocK BMI/Idde 
iKuu'ia BMIi 

13 aiTOS V MAS IWEA Latina . ASCAP/Unxnitsic^ 
ASCAP/Y^Klelice Music. ASCAP/AIS. ASCAP.'Sony 
DiscDS, ASCAPyRtgM Melody, ASCAPI 

33 tLUSIOHCS lUmmusica, ASCAP) 

21 LAGRIMAS DE ALEGRIA iSorry Ijihn. BMI) 

15 LA MUJER DE LOS DOS {Edrtora Angel Muscal 

40 LAZOS DE AMOR IFDnamui.>c, SESACI 

20 LLORA CORAZON IRalit.ASCAP/livi, ASCAP) 

16 LO MIO £S MKKCoprnctil Control! 

7 MARIA IDoco Corrwlius, BMI/Sony Latin. BMI/Munito 
Nucvu, StSAC'Insienia ASCAP/Tamaui, ASCAP) 

31 ME GUSTAN GORDAS tCopyngtit Conttol) 

37 Ml BENDITA TIERRA IBUQ Son^s. ASCAP) 

11 Ml FORMA DE SENTIR llaitornunc. SESAC) 

27 NADA iCnr^jiignt CnntfoH 

18 NO PUEDO MAS Ham EnlBftmnmonl BMII 
39 PASO DEL NORTE (ASCAPI 

38 PIEL MORENA /FlPPaUl) 

23 POR AMOR A Ml PUEBLO (Mas Latin SESAC) 

9 QUIEN iCapYrietit CanttiHI 

35 SI NOS OEJAH l&MG Son£S. ASCAP) 
10 SI QUISIERAS iCopyngm Conttcl) 

I SI TU TE VAS (Fonawsa. SESAC'Unimustca. ASCAPI 

17 SUAVE (W^'rc'-Iamtilane. 8MII 

26 TE LO DEBO A Tl (Vender, ASCAP) 

32 UMtOAifnly^Mt Latino, ASCAP) 

8 TOOO POR Tl (Vandei, ASCAP) 

12 TONTA ;San A/ilotno Uu^K. BUI) 

22 TRES DESEOS (flPP&lili) 

3 UN MILLON OE ROSAS (Copr^t Control) 

19 VUELVEME A QUERER IFanovisa. SESAC) 

28 TA LO SE TODO IBellu Musical) 



Notas 




by John Lannert 

attempting to put togetter a package that 
wtxild incliKle a television special imd a 
cor>cert, possibly at the seaside resort of 
L*i Serena. Miguel has sold more than 
500,000 ixmts in Chile (gold certification is 
15.000 units). Ilis only [wrformance at 
\"ma Itxik plaw" in UKM. 

Megavision will televise Vina del Mar 
live throughout Chile. Mexican media 
giant Tele\Tsa — a prominent Megavision 
shareholder — will broadt'iLsl an t'dited 
special of the e\¥nt in Latin America, the 



U.S., and Eun^. 

New "TOM": In 1987, a Brazilian con- 
structiMi firm called Odebrecht ctwnmL^ 
sioned Antonio Carlos **Tom'* Jobim to 

c\it an album that would be distributed to 
the company's client^^. Joliim had unlimit- 
(^d financial resources aiKl treatiw libert>' 
in recording what would become, 
unknoftTi to the public, a critical master- 
piece. Only 4.D0D copies were pressed; 
the.\' wt'tt* distiiliuted to Odel)recht's cus- 
tomers, as well as to schools, libraries, and 
museums. Now, thi-ough an agreement 
between Jobim's family and Odebrecht, 
the cfHiinussioned album is being released 
In' BMC Bnisil. 

Titled "Tnm Jobim Inedito," the two- 
CD package contains 24 cuts, eight of 
which had not been prexiouflly recorded 
by Joliim. Among the new tracks in one of 
Jobim's first songs. "ImagiTia," wi-itten 
(Continued on next page) 



Largest Selection Of 
Latin Music In America! 
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Compact Discs • Cassettes • Video Cassettes • Accessories 



• Knowledgable Sales Staff • Best Prices Guaranteed 

Call your Latin Sales Rep for Toll Free 800-74 LATIN 

a complete catalog today! FAXISIOIAO^SSS? 

1 5050 Shoemaker Ave , Sania f c Spfingi, CA 905/0 



SAME DAV SHIPPING • CALL FOR BEST PRICES 



MANHATTAN LATIN m ( (INTER 


♦HABLAMOS SU IDI0MA4 hj^ . 


*>- 


W - 




BOS c£«rmcoj«.» fort ui,mi .frjr.t, 

lOCAlES PARA Tel: Tel: liTi^\ti¥l 
SERVIAIE A (iiij sei-istt (ics) 59I-7SM 

<!a'oar~«^«u IHI) Se3-4I47 (305) tn-07ti 





LA DISTRIBUIDORA MAS 
GRANDE Y MAS COMPLETA EN 
MUSICA LATINA 
EN EL MUNDO 
SIN DUDA, 
SIMPLEMENTE LA MEJOR! 

DIsctM Compactos • Videolaser • Cjf^ett» • Accesortos 
Y MUCHO MAS! 

UUAMENOS HOY! 

1 -soo-Tso-'y-y 1 2 

6«n S W n Moiri, Fl 331U • Lcxiil [3051 !6!-771 1 • ha [305| 26MH3 
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'N'SMALL: Evidently, it's wise for labels to make 
a single-record teaser of ewn the highest-visibility and 
widely cov'eted boxed sets. After the dust settled on the 
holiday season, a time when multidisc sets traditionally 
get a boost in sales because of gift-giving, retail reports 
placed boxe<l sets' simplified oHVpring way ahead of the 
pack. SoundScan's account of two major titles is telling. 
ECM's Keith Jarrett's "At The Blue Note: The Complete 
Recordings" consists of six discs. It has sold 3,300 units. 
But sales figures for the record culled from the set, "At 
The Blue Note: Saturday. June 4th. 19JM. 1st Set," clock 
in at around 22,000. It stands at No. 10 on the Top Jazz 
Albums chart. Similarly, Miles DaWs' "The Complete Live 
At The Plugged Nickel 1965" on the Columbia Legacy 
label boasts a sales figure of 6,-100. Its little brother, "High- 
lights From The Plugged Nickel," has sold 10,000. It's at 
No. 18. Economics l>eing what they are, more people are 
going to tej*t the waters with the less-costly version. But 
an interesting and probably unanswerable question looms. 
How many of those who bought a single disc wound up pur- 
chasing the whole enchilada? 

Speaking of boxed sets, one of the most interesting 
pieces to arrive at the end of 1995 is the 10-disc "Testa- 
ment: A Conduction Collection," a New World release of 
wholly intrepid, imaginatively sculpted, and generally gor- 
geous music by Lawrence "Butch" Morris. The 49-year- 



o!d advocate of spontaneous invention has said he's in 
search of "flexible music" and has created a vocabulary of 
physical signs and gestures to lead imprmisers through 
labyrinths of sound. The orchestras assemblefl to accom- 
plish that goal span the globe, making "Testament" one of 
modern impim'isation's mightiest statements. Bruce Gal- 
lantcr of Downtown Music Gallery, a specialty shop in 
Manhattan, N.Y., that features indie jazz titles, has sold 
several copies of the piece since its arrival in December. 
"It's a sizable item, so people were cautious," Gallanter 
says. "But there was lots of talk about the collection, def- 
initely." 

Etc.: These days, full-serve bookstores are music sell- 
ers, too. And in the case of Borders Books & Music, part- 
time clubs. Blue Note recording artist Kliane Elias has 
hooked up with the national retailer; the pianist bops 
around the country* doing in-store concerts in support of 
her new release "Solo And Duets." "Many of the markets 
she's going to play do not have a jK'rformance venue that 
supports jazz," says Blue Note marketing VP Tom 
Evered. "The Hra-jazz infrastructure beyond the North- 
east and West Coast is abysmal. We have to look for alter- 
native situations for live |)erformanees; the Borders series 
will give Eliane's fans an intimate experience, which is 
what the album is all about." On Tuesday (23), Elias is at 
the Chicago Borders on North Michigan Avenue . . . Irid- 
ium, a midtown Manhattan jazz club, has made its mark 
over the last year, becoming a spot where top mainstream 
improvisers perform on a weekly basis. But evidently, 
music isn't the only art offered by the i-oom. For one month 
beginning Jan. 16, the photography of Eugene 
Gologursky will hang at the club in a show titled "Jazz 
'95 — A Year Of Live Jaxz." Gologursky's work includes 
portraits of Al Grey. Benny Carter, Joshua Redman, 
and Wynton Marsalis. 



LATIN NOTAS 

(Cimtiimnl fnini ftmrdiug jHigc) 

w-hen he wus 18 and considering leaving 
the architecture college where he was 
studying to beecme a professional nutskian. 

JoHm cut the album with his longtime 
suj^KHling group Banda Noi'a, a family 
ensemble featuring .lohim's wife. Ana 
Lonlra Jobim, aixl his sun and daughter, 
Pauln and Elizabeth, a^ well as Jacques 
Morelembaum and liLs wife, Paula, and 
Danilo Caymmi and his wife, Simune. 
TTie album exudes evm nwre of a familial 
vibe because Jobim recorded several 
tj-acks in his htmie studio, with birds and 
crickeb; fi"0(n tlie litick^'aixl sneaking onto 
tlK* recording. "We i-ecoitled ahfioluteJy at 
ease," says Paulo, "without the usual 
iixiustr>- pressui-es." 

"Tbm -lobim Inedito" is accompanied by 
phot<x* taken by Ana Lonti-a Jobim, along 
with landsca|x? iiaintings by .Iul)im of hk* 
Ijelovied Rio de Janeiro. Amor^ the .songs 
recorded are "Eu Sei Que Vcai Te Amar," 
"Desafinado" (with a new introduction), 
aiKl. of etxii'se. "Tlw Girl Fnim Iixinenia," 




Arge 



f AKNEK COLOMBIA ARRIVES: 
Andre Midani, president of Warner 
Mask* Latin Ameiica. hiis annoimced the 
formation of Warner Music C'olnnibia, 
r-rtwtiw Aiu-il 2. Wieland Kaflta has Ix-en 
named managing director. Kafka, who 
helped open Waniei' Music Chile, was pre- 
v iously that comjiany's managing direc- 
tor. 

lU'placing Kafka in Chile is Alfonso 
Ciirbonc. who fomx'rly wils interreitioniil 
A& R/marketing director of Wei S.A., 
Warner Music International's licensee in 
I Trugua\: 

Moke la. ranch EKA: E1 Dorado 
Communications, owner of pop station 
KMQA-FM (La Maquina) Los Angeles, 
has biunched a ranchers' nm-tena station 



Columbian Quadruple. Broad smiles 
are the order of the day as Sony 
Columbia managing director Carlos 
Gutierrez, right, presents Epic record- 
ing artist Gloria Estefan with a quadru- 
ple-platinum award for her album 
"Abriendo Puertas." which has sales 
exceeding 250,000 units. Looking on 
is Emilio Estefan Jr., Gloria's husband 
and manager, who co-produced the 
album. 

in LA, KT.RV-AM (Raflk) Ranchito), 

MiyCELLANEA: The Tejano Music 
Awaitls are scht^hiled to take place Maifh 
2i at the Alamodome in San Antonio, Texas 
. . . Speaking of San Antonio. BMI is slated 
to hold its Latin AwairLs cei-emcmy thei-e 
AjHiJ 25 . . . The China Record C^i). piie- 
sentefl Sony Discos \'eK'et croor»er Julio 
Iglesias with \ts Golden Record Awai'd 
Jan. 8. IglcsiiL"* is the fii-st foi-eign reciirient 
of the accolade . . . SESAC Latina has 
appointed Rolando Infante as regional 
manager, lumadca.'it lict'iLsing. Infanli^ was 
foiTOcrly a licen.'yng exitiitiw at BMI . . . 
MTV Latino has named Buenos Aires 
naiive Al^iandro Lacroix as a V J. He most 
1 wently worked as a model and in TV com- 
mettiaLs. 



[JENTINA NOTAS: Warner Argenti- 
m star troubador Fito PAez closed his 
Europe/I-iitin Anieiicii "Circo Bc<it" tour 
Dec. 16 before 40.000 faas at Rivtr Plate 
Staflium in Buenos Aires. Paez drew an 
estimated 250,000 concertgoers to C5 
shyA-s, ( )pening arts for Paez's gi-anri finale 
were lalielmate Fabiana Cantilo. Poly- 
Gi'am Ai'gentina fusion/folkloric Jict Lil- 
iana Herrot). Sony Chile rock stars Los 
TVes, anri unsigned fanate rap gixiup Acti- 
tud .Maria Marta . . . "Ca'^o Cerraflo," the 
just-released album on Maiii.''DBN from 
Ai-gentina's celeb-ated bluesnian Norber- 
to "Piippo" Napolitano, Iwitures guest 
peifoimances by stateside rwtaWes John 
Lee Hooker, Carmine Appicc, and Dea- 
con Jones, as well as cajneii ajifx-ai-ances 
by hotnebretl notaliles (?eleste (^arballo, 
Iiotaf(^, l>;teco C^irabtyal. Alejandro 
lx*mer. and Fabfan Quintiero. 

Buenos Aires-based wholesaler DBN 
kicked off its distribution pact with 
I^vkodisc in December by ivlcasing Frank 
Zappa's "StiTctly (ilommennal," which wus 
.'*upiM)rted with vigorous promotion at 
radio and retail. Other Rykodi.sc prixluct 
|«it nut liy DIlNindiuU'j^iillxu)L-*l>y Sugar 

antl Morphine. i)iai Ehis Costello reis- 
sues . . . Thanks to a suggestion made by 
the producer team of Gustavo Santoalal* 
la and Anfbal Kerpel to Island's Chris 
Blackwetl. a\'ant-garde theater greup De 
I-ji Guarda nH'onle<l its first album for 
I.'^Uind in liOs Angeles. Tho ivaml wus cut 
.shortly after the ensemble's Eurojwan 
tour. 

A-wBrfmavr hi /nr/wrojgi thin cnbotm ivas 
provided btj Kmr Arirrw) ht Sfrn Pnulo. 
Bwzi Mmvelo Fentaiidez Biar in Buctms 
Ahv-s. andMamEienaFenmndez hi Lm 
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Top Jas Albums. 


THIS WEEK 


s 




COUnUD FROM A NATICMAL SAMF-L£ OF REIAIL SIORES AND RACK 

SAUS BEfHJRFS COUECUD, COMPIUO. AND PROVIWD til SOUndScaH^ 

ARTIST lllllll TITLE 

LAKL & NLtMBFRXMSnTIBUTiNC. LABEl 








* * * No. 1 * * * 


CD 


NEW^ 


VAN MORRISON WITH GEORGIE FAME «, FRIENDS 1 AnAiiNc 1 

VCR^T ■r./^n;. Ftow long has this B£EN going on 


2 


1 


12 


TONY BENNETT ccxuf^bja 67349 


HERE'S TO THE LADiLS 


CD 


5 


10 


SOUNDTRACK pangaea 36071,1 R s 


LEAVING LAS VEGAS 


4 


3 


81 


TONY BENNETT* COLUMBIA66214 


MTV UNPLUGGED 


5 


4 


109 


ELLA FITZGERALD VERVE 5t«»l 


THE BEST OF THE SONGBOOKS 


g 


2 


9 


OSCAR PETERSON TEUU1CS3372 


CHRISTMAS 


7 


7 


42 


DAVID SANBORN El£KTRA6175%fEG 


PEARLS 


1 


6 


39 


WYNTON MARSALIS t ELLIS MARSALIS 


JOE COOL'S BLUES 


3 


g 


33 


SOUNDTRACK MAI PASO 459d9-WARN[R BROS 

THE BRIDGES OF MAOISON COUNTY 


10 


9 


14 


KEITH JARRETT 

ECM 21577 AT THE BLUE NOTE SATUFtDAY, JUNE 4TH 1994 1ST SET 


(11) 


13 


19 


GERALD ALBRIGHT ati antic ja77B2b?9vag 


GIVING MYSELF TO YOU 


KID 


18 


36 


ETTA JAMES pf!ivATE S7l2a 


TIME AFTER TIME 


13 


II 


119 


SOUNDTRACK HOLLYVrao0 6t3&7 


SWING KIDS 


14 


16 


41 


RACHELLE FERRELL Rtuf noit 27821m:apitoi 


FIRST INSTRUMENT 


IS 


14 


22 


ANTONIO CARLOS JOBIM 

VERVE 'j4/2 THE GIRL FROM IPANEMA; THE ANTONIO CARLOS JOBIM SOMGBOOK 


16 


12 


99 


BILLIE HOLIDAY VERVE 513943 


BILLIE S BEST 


17 


U 


135 


HARRYCONNICK. JR.A COLUMBIA 53172 


25 


U 


15 


9 


MILES DAVIS LEGACY 673;7.COLUM81A 

HIGHLIGHTS FROM THE PLUGGED NICKEL 


® 


25 


6 


JOHN COLTRANE IMPULSE' leS'GRP 


STELLAR REGIONS 


20 


19 


4 


STANGETZ 

VTRVt 517 171 THE ESSENTIAL STAN GEn; THE GETZ SONGBOOK 


21 


23 


14 


DAVE BRUBECK WITH SPECIAL GUESTS 

IElARL ti-i3'l 


YOUNG UONS & OLD TIGERS 


22 


17 


112 


TONY BENNETT roii imbia 57424 


SIEPPINOUI 


<S) 


RE'ENTRY 


MARK WHITFIELD VCRVE S29223 


7TH AVE. STROLL 


24 


2* 


74 


GROVER WASHINGTON. JR. COLUMBIA U3K 


ALL MY TOMORROWS 


QD 


RE-EHIRY 


ETTA JAMES private 821 14 


MYSTERY LADY 


TOP CONTEMPORARY JAZZ ALRUMS . 








* * * No. 1 * * * 


1 


1 


5 


QUiNCY JONES jwtM i-jtuL.-^M'MumXi. 


5 Mela « Nil ; 

as JOCK JOINT 


2 


2 


163 


KENNY G A' «»isiaib64& 


BREATHLESS 


CD 


4 


6 


JERALO DAEMYON ghp 9829 ■ 


THINKING ABOUT YOU 


4 


3 


10 


Wia DOWNING MERCURY 528755 


MOODS 


5 


6 


21 


FOURPLAV WARNER BHOS 45922 


ELIXIR 


6 


7 


13 


SOUNDTRACK ANIIIL£S62931Q'VE(WE 


GET SHORTY 


(S 


9 


10 


RANDY CRAWFORD bluemoon 92662'AG 


NAKED AND TRUE 


8 


10 


14 


BONEY JAMES Warner Bftos 45913 ■ 


SEDUCTION 


CD 


11 


10 


NAJEE 

[W K!I)i NWEEfWYSSONGSFBOMTHEKEVOf LIFE AIRIBUIETOSreVIEWONDER 


10 


12 


28 


THE JAZZMASTERS r.: 7:143 B 


THE JAZZMASTERS II 


11 


16 


9 


DAVID SANBORN WARNER BROS 46002 


LOVE SONGS 


12 


13 


15 


VARIOUS ARTISTS 

GHP A GRP ARTISTS- CELEBRATION OF THE SONGS Of THE BEATLES 


13 


15 


89 


JOHN TESH PROJECT GTs 528751 


SAX BY THE FIRE 


14 


5 


8 


RUSS FREEMAN GRP9826 


HOLIDAY 


15 


14 


51 


JOHN TESH PROJECT GTS 526753 


SAX ON THE BEACH 


OD 


NEW^ 


BOBBY MCFERRIN BLUE NOTE 3l&;7«pncL 


BANGI200M 


17 


17 


2 


GEORGE BENSON WARNER BROS 4G050 


THE BEST OF GEORGE BENSON 


18 


8 


12 


VARIOUS ARTISTS 8LUCN0TE 3?127yCAPIT0L 


JAZZ TO THE WORLD 


10 


19 


32 


INCOGNITO FORECAST 52800QVE(YVE 


100 DEGREES ARISING 


20 


23 


20 


KEIKO MATSUI VrtHITE CAT 77727,'UNtTY 


SAPPHIRE 


21 


18 


43 


NAJEE EMI 30785 


SHARE MY WORLD 


22 


21 


60 


DAVID SANBORN warner Bros 4576a 


THE BEST OF DAVID SANBORN 


(D 


RE-ENTRY 


ALEXBUGNON rca 66665 


TALES FROM THE BRIGHT SIDE 


24 


20 


16 


MICHAEL FRANKS WAFmER BROS. 45998 


ABANDONED GARDEN 


2S 


22 


10 


BOBBY CALDWELL sin DROME 8910 


'.rmi SURVIVOR 



CD Albums with the peatcst sales ganns this wci*. •Recortting Industry Assn. Of America (RIAA) certtlicattcxi 
(or sales cfi 500.000 units. A flIAA certification for sales 1 million units with each ad(ji1>onal rnillon indicated 
t)y a rtumeral tollowing the symbol. All albums available on cassette and CD. 'Astensk indicaCes vmyl available. 
D"^icates pasi c* present Heatseeher title, c 1996. Bil IboardiBPI Communications, and SoundScan. Inc. 
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Hannibal Work Finds Wide Audience 

A 



IFRICAN PORTRAITS: Getting a 
jump on Black History Month, Teldec 
is releasing this week"African Por- 
traits," a jubilant, multimusifal orato- 
rio by Hannibal (formerly known as 
Hannibal Peterson and Hannibal 
Lokumbe), in a livo performance by 
the Chicago Sym- 
phony umler Dan- 
iel Barenboim 
ami a host of guest 
artisLi and ensem- 
bles. "African Por- 
traits," a tale that 
begins with har- 
rcpwing accounts of 
the slave trade in 
HANNIBAL the 17th century 
and ends in the 
present, superimposes the music of 
Africa and African-Americans on 
Western orchestral style. 

Since its debut performance at 
Carnegie Hall in 1993, the piece has 
swept the American orchestral world 
and has answered the prayers of 
administrators looking for authentic 
ways to reach out to their black com- 
munities. So far, it has been presented 
by nine orchestras, including those of 



¥MV\m 

mm 





by Heidi Waleson 

Baltimore. Detroit, and St. Louis 
(Philadelphia Ls scheduled for ne-xt sea- 
son), all of which have imported or 
assembled the African- American cho- 
ruses. African drummers, jazz ensem- 
bles, and blues and gospel singers 
required for the 50-minute work. 

The Chicago recording features, 
among other things, remarkable per- 
formances by African griot (trouba- 
dour) Alhaji "Papa" Bunka Susso 
and gnsiwl singer jCT'etta Steele. Han- 
nibal's jazz quartet (he is the trum- 
peter) is al.^^o on the recortling. 

Teldec's U.S. marketing arm, 
Atlantic Classics, is promoting the 
record with Atlantic's black music 
department, which is under the leader- 
ship of Doug Daniel, senior VP of 
black music. Atlantic is counting on 
Black Historv Month in Februarv as a 



onboard. for week ending January 27, 199« 


Top New Age Albums. 


i 

(A 
I 


1 LAST WEEK 1 


1 WKS ON 1 
1 CHART 1 


Cofipilwl frofli a national sample of retail store and rack sales 
r«ports ccllecled. compiM. anj provided by 
TITLE lllllll 

LABEL & NUMBERtliSTfllBUTiNG LABEL ARTIST 


CD 


1 


6 


THE MEMORY OF TREES 

RtFRtsL . i. ' !.'■. ■. 


NO. 1 * * 

ENYA 

2 weeks at Nu 1 


2 


3 


96 


LIVE AT THE ACROPOLIS A 

PRIVATE MUS!C 82:i6 


YANNI 


O) 


4 


216 


SHEPHERD MOONS A' 

«EPRISl 267?5,'WflR'.ER 0ROS- 


ENYA 


4 


2 


18 


CHRISTMAS IN THE AIREA' 

Af.liR CAN GPAMAPHCNL 1995 


MANNHEIM STEAMROLLER 


5 


5 


46 


LIVE AT RED ROCKS • 

GTS 528754 


JOHN TESH 


CD 


8 


38 


BY HEART 

WINOHAIii HILL 11164 BE 


JIM BRICKMAN 


7 


e 


144 


IN MY TIME A 

PRIVATE MUSIC 82106 


YANNI 


8 


9 


64 


FOREST • 

WINDHAM HILL 11157 


GEORGE WINSTON 


9 


10 


294 


NOUVEAU FLAMENCO • 

HIGHER OCTAVE 7026 


OTTMAR UEBERT 


10 


11 


27 


AN ENCHANTED EVENING 

DOMO 71005 CB 


KITARO 


11 


; 


18 


A WINTER'S SOLSTICE V 

WINDHAM HILL 11174 


VARIOUS ARTISTS 


12 


13 


20 


BELOVED 

NARADA 640O9 


DAVID LANZ 


13 


12 


3 


BEST OF NEW AGE 


VARIOUS ARTISTS 


14 


14 


9 


THE DREAM MIXES 

MtRAMAR 23073 


TANGERINE DREAM 


IS 


16 


32 


VIVA! 

EPIC 66455 


OTTMAR LIEBERT + LUNA NEGRA 


CD 


REENIRr 


THE MUSIC OF THE GRAND CANYON NICHOLAS GUNN 

REAi MUSIC 1422 


QD 


20 


14 


TEMPEST 

NARADA 63035 


JESSE COOK 


18 


18 


84 


MONTEREY NIGHTS 

GTS 5?874fi 


JOHN TESH 


19 


15 


64 


WINTER SONG 


JOHN TESH 


20 


19 


90 


CELTIC TWILIGHT 

HEARTS or SPACE 1 1 104 


VARIOUS ARTISTS 


21 


24 


65 


ACOUSTIC PLANET 

HIGHER OCTAVE 7070 CB 


CRAIG CHAQUICO 


22 


21 


105 


NARADA DECADE 

NARADA 63911 


VARIOUS ARTISTS 


23 


23 


123 
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grass-roots launching pad for long- 
term momentum. Hence, the company 
sees the record's promotion as lai^ely 
press-driven and is mailing more than 
1,000 kits to its cla.isical and black 
music lists, including black magazines, 
radio, and TV. 

The kit includes a video of Hannibal 
talking about his musical and cultural 
reasons for writing the piece ("Until we 
deal with each other's histories in a 
respectful manner, any hope of living 
together as brothers and sisters is sim- 
ply a dream"). The video also features 
tantalizing clips from the Chicago per- 
formance, which, in addition to giving 
a taste of the mu.sic. dramatizes the 
conjunction of musical styles by juxta- 
posing the colorfully garbed African 
))erformers and swaying go-'^pel -style 
choir with the orchestra dressed in reg- 
imental black tie. 

One promoter familiar with the 
Chicago black community is pushing 
the record there, and a cocktail i:>arty 
for black media, entertainment and 
arts people went on as scheduled 
despite the havoc wreaked by the 
recent blizzard. Atlantic may also hire 
a gtispol promoter to work the reconl- 
ing's go.'ipel cut, and in Februaiy Han- 
nibal will tiike part in the Atlantic black 
music department's ongoing series of 
lectures and events. "Our Roots Run 
Deep." Other activities are also slatetl 
for Hannibal as pait of a long-term plan. 

African-American por- 
traits: Less flashy, but also inter- 
esting is the Allegnwiistributed Collins 
Classics' "Witness" series of African- 
American music, which is releasing itis 
second vxilume. "The Music Of William 
Grant Still," in Febniarj- for Black His- 
tory Month. Philip Brunelle and the 
excellent Plymouth Music Series of 
Minnesota perform some of Still's 
lesser-kncfvvn works, including the ora- 
torio "And They Lynched Him On A 
Tree" and the'bal'let "Miss Sally's 
Party." The first "Witness" volume, 
released la'^t June, was "Spirituals And 
(Jospels," also performe<l by the Ply- 
mouth Music Scrip.'? forces; "Volume 
III." due this fall, will focus on black 
female comi>osers, and "Volume lY" to 
be released next yi?ar, will include music 
by raiious 20th-centui'>' comfKxscrs. 
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rHERE IS IT? If you need to know 
what the orchestra in the city .N-ou're 
visiting next week is playing, you can 
find out by dialing into the Internet's 
World Wide Web and checking 
out the new site "CultureFinder" 
(http://www.culturefinder.com). 
The information service, founded by 
New York-based Eugene Carr and 
sponsored by I,*xus. has several areas 
including "Calendar." a database with 
full-season calendars of the largest per- 
forming arU5 organizations in the tl.S. 
and Canada plus some international 
events; "Neva's And Interv iews." which 
promises "the opportunity to chat live 
with world-class artists"; and "Library" 
which provides in-depth information 
about classical music, opera, and dance, 
with notes linked to concert listings and 
an alliance with (-lassie CD for current 
info on recordings. "CultureFinder" 
also promises "CuItureShop," which 
will stock CDs, videos. CD-ROMs, and 
other gifts, and "C-ontact." billed as "a 
voluntary international team of cultur- 
al sleuths." 
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WOMEN EXPAND NUMBER, SCOPE OF ROLES IN REGGAE 




(Continued fiviii paf/e J) 

shaping today's n^sae music. And while 
some rite the presence of a "glass ceiling" 
limiting their professional ojjfxirtunities, 
vrnmen are beginning to make inroads in 
the remaining macho holdouts — the 
recording studio and the stage. 

"This Ls a i-eally gi^t time," saj-s New 
York-liase*! Loose Cannon president Lisa 
Cortes, who, in her former position as 
MercuT}' VP of A&R, signe<i tqj rt^igae 
artist Buju Banton, now part of hei" 
label's small, di\"ei'se iwter "Women are 
in^Dh-ed from management to running 
labels to being very intimately inwh^ed 
on the creatiw sifte." Coites .saj'S. 

"If we went back 10 years, any one of 
us wouki be the lone wx»lf out there." she 
atlds. "We represent an alternative to the 
boys' club, although there's been many 
men who've supported us and, more 
importantly, suj^xHied the music. Things 
have definitely changed, and we're 
involved on many 
different levels, so 
we hav-e an oppor- 
tunity to make a 
difference." 

Among those 
who have already 
made a difference 
is Grange. Raised 
on the tough street; 
BURKE of western Kings- 

ton, .Jamaica, and a 
former teenage pi-esident of her local 
youth club. Grange took charge of the 
community's cultui-al programs. After 
emigi'ating to Canada, she heliM?d bring 
reggae to that country, where she pro- 
moted concerts and managed a lengthy 
roster of artists that still includes wet- 
eran singers Leroy Sibbles and Ken 
Boothe. 

Following her 
return to Jamaica, 
Gra!^ servi?d as a 
senator and minis- 
ter of state for 
information and 
culture during the 
last Jamaican La- 
Ijor Party's gmcm- 
scorr ment and was 

largely resjwnsible 
for drafting and pushing through that 
counti*>''s recently enacted cojjyright act. 
In the last decade. Grange has been 
joined by increasing numbers of djTiam- 
ic women who have assumed key jwsi- 
tions in the reggae industiT in Jamaica 
imd the U.S. 

These i^ple include Pow Wow pi^esi- 
dent Jud>' Cacase, who pioneei*ed dance- 
hall reggae's initial R& B crossowr in the 
mid-'HOs with the release of the "Tele- 
phone Love" compilation. 

In the eai'Iy '90s as director of A&R, 
urban music, for Epic, \l%'ian Scott (now 
VP at Sony/550 Music) worked with 
Grange to iii^ak S|iecs-Shangs Shahha 
Ranks and Patra in the R&B and pop sec- 
tors. 

Island Records VP of A&R Maxine 
Stowe, until recently a Columbia A&R 
director, signet! successful ci\>sso\vr reg- 
gae artists Super ('at and Diana King 
and hcljx^d send the hi|>-hop remix of Ini 
Kamoze's "Here Comes The HoUfteinx?!'" 
to No. 1 on Billboard's Hot R&B Singles 
chart in spring of Mto. 

Elektra/ East West's lengthy reggae 
roster counts on the skills of senior mar- 
keting director Karen Mason, a 
Jamaican-American who hel|K'd break 
reggae in upstate New Yoi'k when she 
was a sUident pi^omotei'/i-adio DJ at Syra- 
cuse University. 

Key female pl^.wi's based in Jamaica 
include American Trish Karrell, presi- 
dent of Island/Jamaica — a year-old 
Kingston-hosed label that aims to bring 
reggae to the mainstiieam withxit the aid 
of R& B or hii>-hop remi.\es — and Shai-on 




Burke, co-founder of Solid Agenc>; one of 
Jamaica's most prominent, multisenice 
music agencies. 

GENDER DISCRIMIN/mON? 

Many of the women inTOlwd with reg- 
gae claim little or no resistance to them 
from their male peers. "Being a woman in 
the reggae business is no more difficult 
than being a man," s^j-s Jamaican-Amer- 
ican Elaine Valentine. co-<wner of Rnx)k- 
l>7). N.Y.'s state-of-the-ait Kingston Lane 
Inc. recording studio. A former Elektra 
urban marketing executive, Valentine 
helped pilot hip-hop/dancehall artist 
Shinehead's mid-'80s crosso\^?r success. 

Farrell gKes much of the credit for her 
smooth transition from the U.S. to the 
Jamaican industry to Island president 
Chris Blackwell. "I came down here 
antidpating that it would be hard," saj-s 
FaiTell. 'There's definitely a glass ceil- 
ing within the industry, but I guess I'm 
fortunate with the artists ami producers 
I work with. I've also been fortunate 
because I've been with Island for nine 
jears, and the head of Island is one man 
who respects women in the industry'." 

FUrrell adds that success is the most 
effective shield against gender discrimi- 
nation. "It's more common when wu're 
on the way up," she sa>'s. "It's also how 
you handle yourself; you have to be 
tough." 

"I've been with the men so long I don't 
kiKJw if they're fighting me or not," sa.ys 
StcwTe, laughing. 

Accoitiing to Tuff Gong International 
I J.S. president Cassandra Goins, gender 
discrimination is an equal-opportunity 
problem. "It's not exclusivie to the reggae 
industry," sa.vs Goins. "I have never per- 
sonally experienced it lin the reggae 
industry]. However, I have experienced it 
in other facets of corporate America. 
This problem Is not endemic to any spe- 
cific type of company, be it music or oth- 
envise. Rather, it is a problem promul- 
gated by unhealthy individuals." 

Still, while many wtimen in jxisitions of 
power insist that they're getting respect, 
their younger jxjers tell a difTerent tale. 

Def Jam A&R director Di*evv Dixon 
entered the music industry four years 
ago as an intern. Despite her meteoric 
rise through company ranks, gender 
discrimination remains an Issue for 
her. 

"I think men, particularly in [the 
musicl business, have a hard time deal- 
ing with women as ixfers and not as sex- 
ual objects," says Dixon. "I'm sure the 
objecUfication of women in reggae and 
hii>hop cultuivs has a lot to do with this. 
It's ver>' difficulL I'm a lot wiser than my 
25 >ears might su^rest." 

Many women working in the re^^e 
indie arena in the U.S. and Jamaica also 
report an uphill battle against a prev^- 
ing altitude of male entitlement 

New York-based Jamaican-American 
Sharon Gordon, who has worked in vir- 
tually every aspect of the indie grass- 
roots arena, left wie indie label "because, 
as iL'^ual. men don't 
respect w'omen for 
the work that v;e 
do." she sail's. "If I 
was a man, and I 
was pressing the 
recoi-ds. setting the 
' ^^^m distribution deals, 

>«9K * ^^^B doing artist devel- 
/V i m opment. and writ- 
FARRELL ing the bios — ^wliich 

I actually did — I 
wTiuld have been respected. But they saw 
me as a threat, and I'm constantly seen 
as such." 

Many women reiwrt having to adopt a 
tough stance to match that of the men. 
"I'm mi in this for fun," saj-s Louise Fra- 
zier Bennett, artist manager and piesi- 





dent of the Sound S>^lem Organization 
of Jamaica. "I'm in this for money. They 
find me very a^ressive. As a woman, 
that's the waj' you have to deal with them. 
If you're too soft and too humble, they 
w^ on >'our femininity." 

Yet even in the indie arena, some 
wx)men insist that gender discrimination 
is not a problem. "I haven't been too 
(jbservant where that's concerneti," sa.vs 
Miuvia SimiJs<Mi, co-foundei'with Ritiicia 
Richards of .laniaican-based label/man- 
agement company Pyramid Internation- 
al, adding, "I've l)een thinking alxwt work 
and achieving." Says Solid's Burke, "I 
demand respect, so I get it" 

LAST TWO STBONGHOLDS 

If there is disagreement about the 
prevalance of gender discrimination 
within the reggae industrj- at lai-ge. there 
is widespread concurrence that a glass 
ceiling does exist in 
two main areas: 
"manning" the 
board in record- 
ing studios and — 
surprisingly — 
on stage. 

Even these im- 
portant bastions 
are beginning to 
GOINS crumble, however, 

or at least display a 

few cracks. 
American Kimberly Martinez Male 

produces reggae acts out of Miami, and 
Island/Jamaica's Farrell has Ix'gim to 
produce local singles and develop artists. 

Simpson sa>'s that she and Richards 
have produced more than 40 songs by 
such top artists as Capleton, Merciless, 
Red Rose, Mikey 
Spice, Yasus Afaii, 
and Black Uhuru. 
"None of these men 
found it strange or 
uncomfortable 
working with us as 
women," says 
Simpson. 
Tuff Gong CEO 
LANIER Ccdella Marley 

produces, and the 
label's staff is almost entiiely female. "We 
should also encourage other young 
women to l)e a [Kut of this growing but 
tedious field," says Marley. "But they 
have to be strong. At Tuff Gong, women 
do everything fi*om pressing records to 
selling records, as well as producing. 
The>' may not be at the forefront, but 
they are, in a lot of ways, a crucial part of 
the industr\''s Ijacklwne." 

\S^ile Uiey aie an encoui*aging trend, 
these pioneering female producers are 
still exceptions to the rule that sees men 
dominating this area. 

That, in turn, can complicate life for 
female jierformers in the studio, sirnie of 
whom say struggling young female 
artists face the constant thieat of sexual 
harassment from jiroducers in positions 
of power 

"It's really rough, so itmgh that at one 
point all the female singers had affairs 
with the |)roduccrs," says singer Diana 
King, who chose tn establish her solo 
career stateside with Stowe at Coluniliia. 
"They don't want you to nxjvv outside of 
what they're doing. They ahvajn want to 
hold you back. It's so common, and it's so 
hard. When I was working the hotel cir- 
cuit, .sometimes I'd have my job for only 
one day — often without my pay — and 
have to look for another, just because I 
refused to sleep with the enertainment 
manager or the bandleader" 

Now that L^S. majors have become 
more of a presence in the local Jamaican 
scene through their increased signings, 
some olisorvers saj' that the situation is 
changing for the better "For the last 20 



or 30 jears, we promoted the masic our- 
selves through community — our own 
interaction — like how we buy Jamaican 
patties," saj's Stcwe. 'The real culture is 
wonderful, but it also has its seriously bad 
elements. Nobody developed the wtimen 
DJs." 

The stateside success of Jamaican 
artists I^tra and King is partially attrib- 
utal)le to the fact that their careers were 
built not at home but abroad, where 
female performers receive more atten- 
tion from label executives. 

According lo SoundScan, King's 1S)95 
single "Shy Guy" has .sold 453,000 units, 
with the "Tougher Than Love" album 
racking up 1 18,000 units. Patra's 1996 sin- 
gle "Pull Up To The Bumper" has sold 
1 10,000 units, with the "Scent Of Attiw- 
tion" album nxning (i3.000 units. 

STILL MORE DOORS OPENING 

With HKHe women occup>ing key posi- 
tions within the local and U.S. reggae 
industries, the opportunities for female 
artists in Jamaica are also increasing on 
the -stage. 

"I'm trjing to get more women front 
and center," sajTS Burke, who works with 
such female artists as Nadine Suther- 
land, Brick & I^ace, Rene Davis and top 
reggae rapper/singer Lady Saw. "They 
haven't done so before because they've 
lieen too reserved. The men are much 
bolder, and in the highly competitive 
Jamaican masic basiness ym have to be 
very aggressive." 

SiK-'CJii-Shang Musik's Grar^' plans a 
series of compilations featuring only 
female artists. "We have some of the most 
fantastic [femalel singers," sa^^s Grange. 
"If we can focus attention on them, it will 
add another dimension to the music." 

Some women in the business say that 
dimension won't mean much, though, if 
the growing number of female artists 
aren't allowed to express their tywn voic- 
es — if their only route into the dancehall 
is mirroring male DJs' portrayal of 
women as sex objects. 

"The female artists who have gotten 
attention, like Patra and Lady Saw, are 
the ones who match the men as far as 
slack (sexually explicitl lyrics are con- 
cerned," saj-s Jamaican-American Pele 
Lanier, artist manager, promoter, and 
coordinator of the Jamaican stand at 
MIDEM. "They've been willing to play 
the man's game, and that's the way 
through the door to the dancehall." 

In the past jear, the trend in re^;ae 
has moved from macho "gun talk and 
slackness" to spiritual/political lyrics. 
Despite that swing back to "culture" 
themes, sa^ys Bennett, "we aie still wag- 
ing a fight against levvtlness, slackness, 
and derogatory remarks against wvmen 
in the indastry." 

Slackness has created a backlash 
effect. "One nau^m I signed Capleton is 
because he doesn't preach slackness," 
s^-s Def Jam's Dixon. "He's interested in 
righteousness antl eraflicating. not glori- 
fying, oppression." 

Other industry' wTjmen may not be in 
favor of slackness, but they insist on the 
paramount importance of freedom of 
sjieech. "I don't believe in cen.sorship," 
says Farrell. "As the president [of 
Island/Jamaical. though. I can decide 
what I want to work with and what I 
don't want Anyvva>; it's the context that 
matters. 'The Wickedest Slam' Ihy 
Island/Jamaica artist Beenie Man} is 
cute. It's different than calling out "iiussy' 
11' you have a aeative angle to ycm' lyrics, 
it's OK. If it's degrading to wx)men, I'm 
olftioasly against it" 

Still others insist that what's good for 
the gander is [x;rfectly fine for the goose. 
"I know' that slackness play's a key i-ole. 
but nwst peqjle don't like to hear it from 
females," says Capitol A&R director 




Stacy Gieenbei-g, who signed leading DJ 
Spragga Benz. "They'd rather hear it 
from males, but I disagree. One of my 
favorite DJs is Lady Saw:" 

"When I first got together with Lady 
Apache, 1 was cynical about wwnen who 
did lewxl lyrics and slackness, but Apache 
showed me that sometimes they have to 
do that to survive." says Christie Barber, 
an American who (k)es a variety of work 
in the stateside indie indastry, including 
managing promising New York-based 
Jamaican CJ Lacly Apache. "We came to 
an agreement that now she's on a label 
lNervx)us Records], she can do that act in 
the dancehall, where she makes her 
money, because that's what the people 
want, but in recordings, she will big up 
women and do no slackness." 

This controversy over sexually expli- 
cit lyrics is tangled up fiui:her with reg- 
gae's roots and dancehall culture. 

Reggae has al- 
ways been the poor 
man's party, with 
its creative force 
located in the 
"downtowTi" King- 
ston ghetto dance- 
halls. The music's 
lyrical subjects 
"reflect the class 
MARLEY struggle between 

the uptown 'upi>er 
class' and the downtowTi 'lower class,'" 
says Burke. Those lyrics also reflect a 
mentality shared by some "lower class" 
women. 

Many of the women who pack those 
dancehalls see little hope of achieving 
leal |xjwer in their lives. But while the/re 
yT5ung, they do wiekl the power of their 
sexuality. So they 
preen in skimpy 
outfits while male 
DJs chant rhyth- 
mic, X-rated prais- 
es to their bodies. 
In that way, at least, 
even dancehall 
"ghetto gals," at 
least as a group, 
CORTES are a force to be 

reckoned w ith in 

the reggae world. 

"When you go to a dancehall in West 
Kingston or Brooklyn," says Gordon, 
"you hear lewd lyrics like Terror F^au- 
lous' 'Position': 'Hold up your head and 
cock out your Iwttom/TIold onto the bed 
head and hold on strong.' The women go 
nuts and start doing exactly what the 
song tells them to do. That's what the 
girls want to hear. You have to under- 
stand their mindset. The.se are not cos- 
mopolitan, sophisticated wDmen. It's all 
alxjut their sexuality; it's about giving the 
man the wickedest slam,' as Beenie Man 
would say. Since they're g^wtto giris, they 
have to hiiw the w icke<fcst slam in their 
outfits, their styles, their dance moves. 
Bxiple have to undei'stand that dancehall 
the way ... it has evolved reflects their 
everyday life. Now, they're trying to san- 
itize the dancehall. but if you do, it's no 
longer the dancehall. It's something else." 

Overall, the status of wwnen within the 
reggae indastry is growing in more sig- 
nificant w ay.H, and most agit'c that, 
Burke says, 'The sky's the limit for me." 

"There aie glass ceilings only if you 
see yourself as existing in somebody 
else's world," says Cortes. "Maybe the 
challenge to as as wonwn is to build our 
own v\i>rld. It's not aI)out sejiaratism, but 
if we don't fit into the man's world, then 
we have to reclaim our share of oui* wwid. 
Ultimately, though, we as human beings 
are not going to empower ourselves by 
dnision. If we fdl get together, we can find 
.solutions. A team accomplishes more 
than an indhidual." 
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Cherry Lane Still Alone In China 

Translated John Denver Songbook Issued 



IBYIRV LICHTMAN 



NKW YORK— Along with its status a.s 
the first and only Western music pub- 
lisher with an office and full-time staff 
in China. (Cherry Lane Music has some 
other rirsU< to show for itself. 

Among them is the first songbook 
containing Western music that, accord- 
ing to Peter Primont, the company's 
Port Chester, N.Y.-based president/ 
CEO, "is proi)erly licensed and carries 
proper copyright notices." The latter 
point, of course, brings to mind diffi- 
culties that the Western music busi- 
ness says it is still encountering in 
dealing with poor follow-through by 
the Chinese government in the 
enforcement of copyright laws. 

The landmark product is "The John 
Denver Songbook," with the singer/ 
songwriter himself having been the 
first Western act to tour, in 1983, 
extensively in China. The book con- 
tains 21 songs that Denwr has either 
written or performed, all of which ha\T? 
been translated into Mandarin Chi- 
nese. Both English and Mandarin 
lyrics arc printed. 

Among the songs are such faTOrites 
as "Take Me Home, Country Roads," 
"Sunshine On My Shoulders," "Annie's 
Song." and "Leaving On A Jet Plane." 
The songbook also includes a message 
from Dem-er. in English and Mandarin, 
that conveys his feeling that music can 



1m^ useil to bring i>eople of all nations 
closer tt^ether. 

"We negotiated a license with the 
Chinese publisher 13 months ago." 
says Primont. "We've worked very 
closely with them during this period to 
ensure that everjlhing was done pi*oi>- 
erly." 

'The songbook sells for approximate- 
ly $1 .59, with Cherry Lane receiving a 
15*^f royalty of the retail price. "The 
rights have been granted for three 
jx?ars." says Primont. "with the exi)ec- 
tation that we will renew if [the Chi- 
nese publisher is] doing a good job." 
Primont says at least three other song- 
book projects featuring artistA^Titers 
are in the planning stages. 

The PV)ple*s Music Publishing House 
will provide distribution acro.'is main- 
land China, adds Primont "This is the 
most powerful publisher in China. We 
don't know the numlier of retail loca- 
tions, but it's in the thousands. The first 
printing will be 3,500 copies." 

In other activities for Cherry Lane 
Music in China. Primont has made an 
arrangement, similar to that of the 
Denu'r venture, for the marketing of 
the company's "Heavy Metal Guitar 
Metho<l," which has been licensed to 
Knowledge Press, which claims to be 
the publisher of China's only encyclo- 
pedia. "It will l)e published along with 
two cassettes which contain musical 
examples of what is presented in the 



BMI Showcase Series A 
Bastion For Unsigned Acts 




NEW YORK— If it's a jungle out there 
for unsigned talent, BMI is doing its 
best to make a clearing with its New 
Music Nights in Los Angeles. 

The showcase 
series, initiated in 
1990, has been 
influential in, if 
not responsible 
for. label, publish- 
ing, or manage- 
ment deals made 
b>' C<xmting Crows, 
RiccoBONO 4 Non Blondes, 
American Music 
Club, Swell, Candlebox. and Cola, says 
Rick Riccobono, Los Angeles-based 
VP of writer/publisher relations at the 
performance right gi"oup. 

As Riccobono explains it, the deci- 
sion to expose aspiring artists to indus- 
try executives was liased on his view- 
that "access to the music business was 
getting more and more restricted. I 
felt we had to be proactive in finding 
new ways to exixjse talent." 

Riccobono, who was once an artist 
on Reprise Records, joined HMI in 
February 1988 after- serving as VP of 
national creatiw at Sony's music pub- 
lishing di\''ision. He remembers a con- 
versation he had with artist/writer 
Barrett Stmng: "He recounte<l to me 
the early da>'s of Motown, when it was 
based in a small house in Detroit. Kids 
from all over the w(trld, he told me, 
would drop by to play their music. 
Times change, and unsolicited materi- 



al now has virtually no chance of being 
acknowledge<l, as it was then. Having 
been a music publisher for most of my 
career, it was natural to go digging for 
that spark of talent that has the poten- 
tial to dewlop into the successful wjiig- 
writer of the future and expose it to 
the music business at large." 

After esuiblishing the concept. Ric- 
colxmo and his stafl'of four writcr/jnib- 
lisher relations executives created a 
series of local and regional showcases 
in cities including San Francisco, Los 
Angeles, Seattle. Denver, and Port- 
land, Ore. 

The UHMi season of the New Music 
Nights series begins Feb. 1 in San 
Francisco at Bottom of the Hill. The 
showcase will feature Amplifier, Por- 
tashine. and blueland. 

IRV LiaiTMAN 



Iwok." 

In moves outside of music book or 
method licensing arrangements, 
Cherry Lane Music has reached a 
recording licensing deal. "We've 
signed contracts to license 50 full CDs 
from Delta Music's Laser Light col- 
lection." says Primont "The list price 
will be $4.82, for which Delta will 




Denver Song Folio 



receive a royalty of 15%. Mechanical 
royalties will be paid in China accord- 
ing to the rules and regulations of 
MCSC, China's mechanical and per- 
forming right society." The first press 
is 5,000 copies of each album. Primont 
adds that his company is negotiating 
with Delta for the Chinese release of 
44 more CDs. 

In concert promotion. Cherry Lane 
Music is promoting a series of three 
ewnings with Australian jazz musician 
Don Burrows and his (luartel that 
begins in February. 

Also, in cooperation with Ente della 
Spettacolo, an Italian cultural event 

a-sHociiitiuti, Cherry liano Music has 
provided all the coordination to hold 
the Chinese Film Festival in Rome Jan. 
29-Feb. 3. "We as.sisted in the selection 
of films iLs wvll as the fi\x* Chinese par- 
ticipants and coordinated the trans- 
portation of the films to Rome," says 
Primont. The publisher is also working 
with the Ford Foundation's office in 
Beijing to supply ('hinese films for 
educational projects. 

Primont believes Cherry Lane's 
niasic initiatiws signal 'the start of a 
new era of cooperation between the 
Chinese publishing companies and 
Western music publishei-s." 



The Group And The Group. Spacehog. the Sire. EEG band from Leeds, Eng- 
land, has signed a global deal with BMG Music Publishing that includes the cur- 
rent single. "In the Meantime," from the debut album "Resident Alien." Shown at 
the publisher s New York headquarters, from fefl. are Toni-Ann Marinaccio. BMG 
Music Publishing manager of international acquisitions; Ken Freundlich. Space- 
hog "s attorney: Spacehog members Jonny Cragg. Royston Langdon. Antony 
Langdon. and Richard Steel; Nick Firth. BMG Music Publishing president; David 
Sonenberg. Spacehog manager: Ron Solleveld. BMG Music Publishing VP; and 
Stanley Schneider. BMG Music Publishing VP of legal and business affairs. 



SOIVIG d R E D ITS 



HOT 100 SINGLES 

ONE SWEET DAY • Mariah Carvy. MKhoel McCary. Nathan Morrt&s, Wanya Morrlss, Shawn Stockman. 
WaRer Afsnasietf • Sony Songs;BMI, Rye'BMI. Sony Tunes. ASCAP. Wallyworld'ASCAR Black Pan- 
th«r/BMI. Vandefpool,'BUI. Aynaw BMI. Shawn Patrlck'BMI 

HOT COUNTRY SINGLES • TRACKS 

rr MATfERS TO ME * Mark D. Sanders. Ed Hill • Starslnjck Writefs Group/ASCAR Mark 0./ASCAP. 
New Hav«n, BHI 

HOT RftB SINQLES 

BEFORE VOU WALK OUT OF IMY LIFELIKE THIS AND LIKE THAT • Dallas Austin, Colin Wolte, 
A. Martin C. Schack, K. Kartin * EMI Aprir ASCAP. DJl.R.R.'ASCAP. WB< ASCAP. Nuthouse/ASCAP. 
Alma''ASCAP. Salandra/ASCAP. EMI CasaeHda'BMI. EMI Blackwood.'BMI 

HOT RAP SINGLES 

TONrTES' THA NIGHT ■ J. Dupri, R. Parksf, Jr., K. Harrison, T Crum. R. Aikans, R. Naal. C. Salctietl • 
So So Del/ASCAP EMI AprlI;ASCAP. Globe Art BMI. Montezk/BMI. Play One. BMI. RIghtsong/BMI 

HOT LATIN TRACKS 

SI TU TE VAS ■ Enrk)ue Igleslaa, Roberto Morales • FonovtsajSESAC, UnlmustCA' ASCAP 



Russian Jingle Uses U.S. Copyright; 
peermusic Goes On The Internet 



J 



INGLK BKEAKTHKOLIGH: EMI 
Music Publishing claims it has the 
rights to the first U.S. copyrij^ht to 
get the jingle treatment in Russia. 
The -song is the classic "Will You Lave 
Me Tomorrow" by Carole King and 
Gerry Goffin, a smash for the 
Shirelles in 1961. It is currently fin- 
L'thing a three-month run (ending Jan. 
;J1) as a Russian TV commercial 
extolling the culinary delights of 
McVitie's Hob Nobs, a popular Euro- 
pean gourmet cookie. In the com- 
mercial, a bride whose car hji.s broken 
down on the way to her weflding finds 
enjoyment eating Hob Nobs on the 
side of the road. 

EMI Music Publishing chair- 
man/CEt) Martin Handier would not 
i-evea] the usage fee for the song other 
than to say it was a "special fee to see 
if we could break the market We'w 
gotten a lot of inquiries, though." 

Adds Bandi- 
er, "Since the ^ 
Ru'^siiULs them- 
selws asked for 
rights to the 
song, it was 
goo<l to realizes 
that American 
nia-iie. e\^n with 
the Iron Cui-tain, 
mjulo a dent," 



been directing the performance right 
society's East Coast wT>rkshop for the 
past four j'ears. 

Those interested in participating 
should submit a cassette tape con- 
taining four original songs, including 
a copy of the lyrics, a brief outline of 
the musical they were written for, and 
a resume to Michael Kerker at 
ASC'AP's headquarters in New York. 

And the PEOPLE SING: For a 
most entertaining survvy of the da>'s 
when Holl.N^'ood musicals had songs 
performed by real people, Rhino 
Records continues its authoritative 
releases from the golden era of MGM 
musicals. February releases are 
"Gigi," "The Harvey Girls," and "For 
Me And My Gal." As usual, exjK'ct 
musical extras not included in pre\i- 
ous releases, or, in the case of "The 
Harvey Girls" and "?br Me And My 
GaL" expect their 



Words & Music 

t'" t'" t'" I'-lffc''' 



by Irv Lichtman 



F.B SITE: ix'ermusic has set up a 
site on the Internet's World Wide Web 
that focuses on artists, events, album 
releases, tour dates, music clips, and 
its catalog of almost 250,000 titles, 
among other offerings, according to 
publisher chairman/CEO Ralph Peer 
II. Artists featured include Selena. 
Caifancs. David Foster, and Judd 
Friedman. C^iei*s can jKulicipate inter- 
acthpJy h^' \rting f(r Gnunmy nr uninees. 

Future services will include full- 
motion video and moi-e interactivity. 
The publisher's Web site address is 
httpy/ww\v.|>eemiusic.com. 



lAKING THE CONNECTION: 
With recent Walt Disney full-length 
animated films containing musical 
.scores on a par with the musical the- 
ater, it shouki come as no surpri.'* that 
a musical theater workshop is being 
organized tiiat bi-ings the two ci'eali\'e 
entities U)Kether. So it is that ASCAP 
and Walt Disney Animation ai*e co- 
siMHisoring workshops in L.A. under 
the direction of comjxtsei'/lyricist 
Stephen Schwartz, who has added his 
talents to the animation scene with his 
work on Disney's "Pocahontas." He's 



first aj^iearaiKt? 
on CD (or vinyl, 
for that matter). 

And THE 

P U P P E T S 
SING: A final 
note on yet 
another way to 
present songs 
in films: performances by puppets. 
Fbr this. Angel is providing a Feb. 13 
release of Disney's "Muppet Trea- 
sure," with new songs by rock'n'roll 
giants Cynthia Weil and Barry 
Mann. The first single fnim the film, 
"Ixjw Pbvwr," is by Ziggy Marlcy & 
the Melody Makers and ships at the 
end of this month. Another sound- 
track entry by Mann and Weil is 
"Love Led Us Here," performed by 
John Berry and Helen Dariing. 

Musical scoring is by Hans Zim- 
mer. whose previous effort was "The 
Lion King." On the I»ndon original- 
cast end. Angel is ivleasing in March 
the liHlo West End recording of a hit 
revival of "Mack & Mabel," with a 
score by Jerry Herman. 

Print on PRINT: The following 

are the be.'it-selling folios from Hal 
Leonard Publicatiuns: 

1. Hootie & the Blowflsh, "Cracked 
Rear View." 

2. Allman Brothers Band. "Defini- 
tive Collection — Vols. X-^V 

3. "Toy Story," soundtrack. 

4. Bob Mariey, "Legend. The Best 
Of Bob Mariey ■& The Wailers." 

5. Nirvana, "Nevermind." 
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Sidney 9{as Made Us famous 

^or GS^tars 




SIDNh.Y HERM 



Congratulations, Sid, on your exceptional 
contributions to Famous Music and your dedication to 
the music publishing industiy. 

You have earned the love and respect of eveiyone in the 
Famous Music family. 
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MediaMuse Acquires 50% of N.Y.'s Power Station 



BY PAUL VERNA 



NEW YORK— MediaMuse. a New- 
York holding company for indepen- 
dent labels and other music- related 
firms, has acquired 50*^ of the Power 
Station recording studio here, accord- 
ing to representatives from both par- 
ties. 

The deal comes at a crucial time for 
Powder Station. The New York record- 
ing institution — which has yielded 
hundreds of gold and platinum 
albums, including works by Bruce 
Springsteen, Eric Clapton, the 
R*)lling Stones. Barbra Streisand, and 



David Bowie — recently filed for 
bankruptcy protection, attributing its 
ill fortunes to alleged interference 
from its former lender, Chemical 
Bank. In a ca.se that is still ongoing. 
Power Station sued Chemical last 
October for misrepresentation and 
mismanagement (Billboard. Nov. 4, 
1995). 

MediaMuse will not only help 
Power Station plan its "e-xit strategy" 
from bankruptcy, according to studio 
founder and president Tony Bongimn, 
but will also allow him to return to 
two areas that first brought him into 
the recording business: production 



A&R, Production, Signing: 
Paul Ebersold Does It All 



BY RICK CLARK 



PRO 

niE 



MEMPHIS— Musical trends and 
artists come and go, but It has 
always seemed that engineers and 
producers enjoy enviably long 
careers — as long as they deliver the 
goods. George Martin, Quincy 
.Tones. Phil Ramone, and many oth- 
ers are testament-* to that fact. 

But increasingly, studio profes- 
sionals have fallen prey to the fla- 
vor- of- the-month 
mentality that 
has afflicted 
many fine artists' 
careers. It only 
takes a couple of 
months of being 
absorbed in the 
studio for some 
producers to fall 
out of the loop of 
where things are 
heading. 

As a way of combating this indus- 
try malaise, certain perceptive pro- 
ducers are going out of the studio 
and functioning as their own A&R 
reps, finding promising talent, strik- 
ing jiroduction deals, and seeing the 
process through to the signing stage. 
One such producer/engineer Ls Mem- 
phis-based Paul Ebersold. 

Ebersold, whose engineering 
credits include Sonia Dada, Ai 
Green. Scruffy The Cat. Joan Jelt. 
Keith Richards, and Michael Ander- 
s(jn, has hel|ied develop, produce, and 
land a number of label deals for 
artists and bands, such as the Eric 
Gales Band. Screamin" Cheetah 
Wheelies. Vova Nova. Mother Sta- 
tion, Tora Tora, and his latest pro- 
ject. One. for Mercury Records. 

In fact, Ebersold's first album 
production, Tora Tora, was a major- 
label release (A&M), thanks to his 
instincts and initiative. 

"I had just gotten out of college, 
and I hail a little studio and was writ- 
ing jingles," says Elx'r.sold. "Nobody 
would give me a job, but I eventual- 
ly started working at Ardent 
Recording tin Memphisl as a second 
engineer." 

Thanks to his experience at 




Ardent, Ebersold now functions in 
an A&R capacity for the Cema-dis- 
Iributed Ardent label while continu- 
ing to maintain his independent-pro- 
ducer status. 

"I never really got to second any- 
body, because while I was learning 
to do this, I hooked up with Tora 
Tora." he explains. "I did some pre- 
production and an'anged some songs 
with them and cut the four-song 
demo that got them the deal. The 
record company felt that there 
wasn't any point in fixing what 
wasn't broken, so they got me, and, 
since I was young, Joe Hardy IZZ 
Top] prochiced it with me. The recoi-d 
did really well." 

Ebersold feels it is imptirtant for 
producers to develop street-smart 
A&R skills if they want to ha\"e some 
control over their professional des- 
tinies. "I did Eric Gales, the Chee- 
tah Wheelies, and One the same way, 
meaning that 1 found them and got 
them their deals." says Ebersold. 
"This way. I am not waiting for some- 
one to go, 'Hey, why don't you do this 
record?' If I see something that is 
great, I will do it, and I know that I 
will do a great job. 

"There are so many people who 
want to produce, because, as far as I 
am concerned, this is the most desir- 
(Contiuiied on next page) 



and A&R. 

"Since Vve been involved with Me- 
diaMuse, my time has already been 
freed up to oversee the production 
aspects of it," says Bongiovi. "My job 
is to oversee the A&R and production 
aspects of the MediaMuse labels' 
activities." 

Among MediaMuse's holdings are 
inde|)endent labels Gorilla Records and 
SweiTe Records and the New Review 
of Records, a reviews publication. 
Gorilla, which was founded in 19^. has 
released albums by Irish/American 
band Sjxirmor and South African key- 
boardist Tony Cedras, among others. 
Swen-e is a new urban label; both are 
based in New York. 

In addition to Bongiovi's roles with 
Gorilla and Swerve, he will continue 
to bring production deals to other 
labels. He is currently pursuing deals 
for Little Rock, Ark., thrash-metal 
outfit Sick.shine and York, Pa., band 
the Most Sordid Pies. 

Bongiovi says, "We would like to 
put those out on Gorilla, but we also 
have deals with other labels. The first 
thing w'e have to do is take care of 
Power Station." 

For MediaMuse, the 50*S purchase 
of Power Station represents a new 
area of business. MediaMuse chair- 
man/CEO Terrence Tierney say.s, 
"MediaMuse was formed as a holding 
company to aciiuire entertainment 
companies. In a<idition to Power Sta- 



tion, the record labels, and New- 
Review of Records, we're in the busi- 
ness of licensing children's CD-ROM 
titles and setting up I Internet World 
Widel Web sites." 
Tierney adds that MediaMuse will 



take over the bankruptcy proceetlings 
for Power Station. MediaMuse has 
already brought in its own counsel to 
replace the firm that had been han- 
dling the Chemical Bank suit, accord- 
ing to Tierney. 




Magnapop Rocks. Priority Records act Magnapop has been recording a project 
at City Lab Studios in Hollywood. Calif., with producer Geza X. Shown standing, 
from left, are Magnapop vocalist Linda Hopper and bassist Shannon Mutvaney. 
Seated are Geza X (with his dog Vixen) and Magnapop guitarist Ruthie Morris. 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (WEEK ENDING JANUARY 20, 1996) 



CATEGORY 


HOT 100 


R&B 


COUNTRY 


MODERN ROCK 


DANCE SALES 


TITLE 
Artist 
Producer 
(Label) 


ONE SWEH DAY 
Mariah Carey & 
Boyz II Men' 
W. Atanaslelt 
M.Carey 
(Columt^a) 


BEFORE YOU WALK OUT 
OF MY LIFELIKE THIS 
AND LIKE THAT 
Monica' 

Karlin. SoulShock 
IRowdy) 


IT MATTERS TO ME 
Faith Hilf 
S. Hendricks 
(Warner Bros.) 


WONDERWALL 
Oasis' 
0. Morns 
N. Gallagher 
(Epic) 


FU-GEE-U 

Fugees (Refugee Camp) / 
S. Rerai 
(Ruffliouse) 


RECORDING 

STUDIO(S) 

Engjrwerls) 


CRAVE' 
HIT FACTORY 
(New York) 
Dana Jort Chapppelte 
Jay Healy, 
David Gleeson 


DARP 

(Atlanta! 

Brian SmiUi, Jay Lean 
SoulShock 


SOUNDSHQP 
(Nashville) 
Mike Biadey 


ROCKFIELD 

(GwenI, SOUTH WALES) 
Owen Morris 
Nick Brine 


PALM TREE 

(New York) 

Gary "Mon" Nobles 


RECORDING 
CONSOLE(S) 


SSL 8000G' Neve VRSP 
Legend 

with Flying Fadefs 


SSL 405eE with 
G Computer 


SSL 40e4G Plus 


Neve VR with 
Flying Faders and 
Recall Automation 


Tascam M7000 with 
Uptown Automation 


RECORDERISI 


Sony 3348 


Studet A827 


Sony PCM 3348 


StuderA827 


Tascam ATR 80 


MASTER TAPE 


Amp<a499 


Ampei 499 


Ampex 467 


3M996 


Ampex 456 


MIX DOWN 
STUDIO(S) 
Engirwers(s) 


SONY STUDIOS' 
CRAVE 
(New York) 
Mick Guzauski 


ENTERPRISE 
[Los Angeles) 
Jon Gass 


16th AVE. SOUND 
(Nashville) 
Steve Marcantanio 


ORINOCO 
(London) 
Owen Morris 


PALM TREE 

(New York) 

Gary "Mon" NoWes 


CONSOLE(S) 


SSL409eG 


SSL SOOO with 
Ultimation 


SSL 6000 G Plus 
with Ultimation 


Neve VR with 
Flying Faders 


Tascam M700 with 
Uptown Automation 


RECORDER(S) 


Sony334S 


Studet A820 


Panasonic 3700 witli 
Apogee Filters 


Olari MTR 90 


Tascam ATR 80 


MASTER TAPE 




Ampei 499 


Ampex DAT 


Ampex 456 


Ampex 456 


MASTERING 
Engiiwer 


GATEWAY 
Bob Ludwig 


STERLING SOUND 
Jose Rodriguez 


GEORGETOWN 
MASTERS 
Denny Purcell 


ABBEY ROAD 
Nick Webb 


MASTERVOICE 
Manny Lecouna 


CDiCASSEHE 
MANUFACTURER 


Sony 


BMG 


WEA 


Sony 


Sony 



c: 1996, BiMbCKBid/BPI Communications. Hot 100. R&B & Country appear In this feature each time; Album Rock. Modern Rock. Rap. Adult 
Contemporary, Club Play, and Dance Sales. 
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EBERSOLD 

(Coiidiiiicd ftvm preceding page) 

able job I can think of in the music 
industry," Ebersold continues. 

Ebersold says that label affiliations 
are great for both producer and record 
company. 

"The more work you can do for the 
label, the more they like you," he notes. 
"If you deliver a great-sounding demo 
of four songs, some of which they can 
take to the radio, then all of a sudden 
you have yourself a job." 

While none of the m^or-label bands 
Ebersold has produced have gone on 
to huge success, the debuts of each 
exceeded sales of 200,000 units — not a 
small accomplishment. 

"I think I am good at taking a good, 
live band and getting the power and 
energy of their sound on tape. 1 can do 
that and also add the smarts of a well- 
produced record that is um)btrusivt'." 
says Ebersold. "You have to magnify 
things in the studio, but I don't beUeve 
in overproducing stuff or having 'my' 
sound." 

Ebersold's latest project is the Mer- 
cury debut effort by Tempe, Ariz., 
rock band One. Ebersold. who prefers 
vintage and analog gear, cut the album 
on 16-track, 2-inch analog tape and 
l)ounced the tracks to a 32-track digi- 
tal machine. 

"They are made up of great players, 
and their songs and the singing are 
amazing," Elwrsfild .says of One. "Here 
you have this young woman named 
Shamsi and her brother Jamal. and 
they compose these incredibly mean- 
ingful, introspective songs that I would 
almost \ienture to call poetry," he adds. 
"Sometimes they lay the songs oui. 
like you would lay a blanket out on a 
meadiAV, and .^)metimes they just slam 
them down your throat. I like that a 
lot." 

Ebersold says it is the producer'.-^ 
role to mediate differences betwx'en 
artists and labels over the artistic 
direction of a project. 

"The bands will usually say, 'Hey, we 
are the band, and we have all of this 
artistic integrity.' And the labels are 
going, 'So what? We want hit songs!* " 
says Ebersold. "As the producer, you 
have to achieve both goals. I don't 
mind it, because I am really honest 
about it. If I don't fee! like the band 
has the songs, and they just want their 
first record to he a release that just 
establishes their sound, that is entire- 
ly justified. However, they have to 
know, walking into the project, that the 
label may drop them if nothing hap- 
pens. They should honestly know how 
this whole thing works. 

"If you want something from the 
record industry, which is to be able to 
do this for the rest of your life, you 
have to be able to give the industry 
what it wants to enable you to li\'e that 
goal." Eliersold continues. "The peo- 
ple I met when I was doing the Tora 
Tora and Eric Gales projects are now 
VPs of record labels. The relationship 
that you have with A&R people is verj' 
important. You want to do a good job 
for them, as well as the bamis." 

Ebersold says time spent recording 
with an artist is extremely intense. 
"You cram a three-.wai- friendship into 
six to eight weeks," he says. "Basical- 
ly, >'ou and everybod>* else w*alks in the 
studio and throw.t their hearts on the 
table and just goes at it ... It is a 
whole lot of fun and a privilege to be 
doing this, and, compared to the rest 
of the world, we have got it totally 
made." 




Introducing Quantegy. 
t^e new company that's been making 

AmPEX TAPE FOR OVER 35 YEARS. 



Nothing's changed, really. 

You still get the audio mastering tapes that go gold more than 
all oiher brands combined. 

TIjc Nunie lop quality video tapes used by broadcast and 
creative professionals around the world. 

The same market-leading in.sirumentation 
tapes used by aerospace and government. 



GJUANTEGY 



And tlie same manufacturing, lechnical support and sales people. 
You even get the same Ampex " brand name. 
The difference is that we're now the only media company 
dedicated exclusively to you. the recording professional. 

So call us today and we'll tell you more 
about Quantegy!" 

After 35 years, we're just getting started. 
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Over the past one hundred years, Billboard has earned its unique role as the number one 
intormation resource in the music and home entertainment business. The only publication that 
delivers your message around the globe, Billboard's worldwide reach is unrivaled. 

Put it to work for you. 

NEW YORK LOS ANGELES NASHVILLE HONGKONG TOKYO LONDON 




EMI Music Pu 
For the SCVBIIt h year in a raw. 



liiiboard's Music Pubiislier of tlie Year. 




©1995 EMI Music Publishing: A THORN EMI Company 



MIDEM 



U.S. Independents 

SMALLER LABELS MAKE BIG GLOBAL DEALS 



Increasingly. American indcpcn- 
denr labels are migrating lo show- 
Lase and license product ai 
SIIDF.M. In another era. a trip to 
the South of Prance might have 
been affordable only by a major, 
but now a growing number of pluck)' 
hidies arc willmg to amortize the cost 
against the advantages derived Irom visii- 
itig this co>mopt>litnn marketplacc- 

TAKING A STAND 

Having a civsponsi^r alleviates some of 
the financial pres;>ure. I'or the fourth 



most imponani thing I do in the year. It 
enables me to project \ear-long logistics 
lor promotions and markctmg m foreign 
territories, I've been able to close deals in 
Spain and Scandinavia, change distribu- 
tors in (jcrmany. then visit my h'rench 
distributor when changing flights in Pans 
on the return trip." 

Another NAIRD participant is Wendy 
Newton of Green IjnnetAenophile, who 
plans to showcase the Scandinavian 
world-beat group V'aartina at MIDHM 
'96- Of her presence in the coalition 
booth, she enthuses, "NAIRD truly 




AJ/igfltor's Bnctf Igtiuei 



year. Pal Martin, executive director of 
NAIRD. will be setting up a coalition 
booth at MIDliM "96. Ilic booth allows 
member companies to increase their pro- 
file within the Palais des Festivals in an 
alfordable fashion, Martin says participa- 
tion in the non-profit venture has grown 
steadily over the years, "In '9-t. we had 
eight companies at the booth/" she 
notes, "hi "95. there were 14. and this 
year's booth will comprise 2-* NAIRD 
members," Martin and Mar)- Newman, 
NAlRD's director of special projects, see 
their role ai MIDIiM as helping members 
make foreign connections, as well as 
soliciting foreign memberships in their 
organization and increasing foreign 
awareness of N.AIRD and its member 
companies. 

.Alligator Records, the venerable 
( hicago blues and roots imprint, has 
atiendeil MIDFM for five years, partici- 
pating in the N.AIRD stand for the last 
three. The label's president and founder, 
iiruce Iglaucr, says, "IMIDEM] is the 



Cf icn Linnet 's Wendv Newton 



works to help small labels help them- 
selves — the companies who might have 
thought they'd always be on Main Street 
At MIDFM. we get to meet our peers. It's 
a great jump-start for the year and an 
affirmation of our work, getting respect 
from far away, Ihey could hold it in 
[upland, and I'd still go," 

NICHE RElJiASES 

With a growing numln-r of indies vi>ii- 
mg French soil, no niche market is too 
obscure for MIDFM Ihe dance under- 
ground, for instance, is well repa-senied 
in Cannes, Bo Crane, president and 
owner of Florida's Pandisc. says he is 
planning to launch some slated releases 
at MIDFM. "Our primary- focus is bass 
music, Southern-st>'le rap music, but we 
arc also putting out several jungle and 
house releases in '96. such as Bass 
Tribe's Jungle Bass.' Iliere are plenty of 
labels our size in markets everj-where. 
MIDFM is a great way to get up close and 
personal with them, rather than cxchang- 



BY RICHARD HENDERSON 



alwa^-s the off-the-wall guy who, out of 
the clear blue sk>'. comes by your booth 
and makes an appointment and you do a 
deal with him." 

For instance. Crane recalls. "At 
MIDFM '94. on the last day — with more 
sparse attendance than during the previ- 
ous peak days — I returned lo the booth 
after lunch, and the fellow in the btx>ih 
across the aisle told mc that two men 
from Japan had visited our booth a cou- 




litierconi licemcd Boo Yaa Tribe for Gennany. 



PANDiSC 



RECORDS 

ing fxxes all year long. Wc have licensing 
deals all around the world, and it would 
be prohibitively expensive to fly ever>'- 
wherc to meet all our licensees. .At 
MIDFM, you go to lunch with the guy 
from India and later have cocktails with 
the gu)- from South .Africa. 

"Like a lot of companies, we go there 
with certain goals in mind and certain 
markets that we want to have contact 
with. We try to pre-sthcdule lots of meet- 
ings with that in mind. But then there's 



pie of times while I was at lunch. He 
pointed out the booth for the Japanese 
company .Avex. so I went over to find out 
what these guj's wea- interested in. They 
only wanted one track from me. but I 
wound up selling them two albums. It 
was the start of a great relationship, and 
now we're negotiating a full label deal 
with them. This was an important con- 
tan for us. and it could only have hap- 
pened at MIDFM." 

David Bercuson. general council to 
.Attitude Records, will be attending 
MIDFM for ihc lifth time in '96. ■You 
learn the ropes as you go." says 
Bercuson, "and it can be overwhelming 
at fitst. It's unlike any industry conven- 
tion that I've been to, with so many 



countries and ever>' conceivable genre of 
music represented, 1 stan at 8:30 in the 
morning and work straight through until 
7 p.m. What most indies don't realize is 
that you can't go there without planning 
ahead. You really have to set up your 
meetings in advance. Before 1 leave. I'll 
have about 35 meetings confirmed. My 
letters have gone out. and my assistant 
will leave blocks of time open around the 
lunch hour. If something interesting 
comes up, I'll have that extra flexibilit)- to 
schedule new appointments, I'll end up 
with a minimum of 30 meetings. It's 




intense, but I've been successful in plac- 
ing a lot of prinluct and developing new 
relationships. You may not conclude a 
deal while you're there, but then you 




\AfRD s Pat Maiiin 



could show up with a really hot product 
and people want to offer you licenses 
right there on the spoL" 

"I hadn't been back to MIDFM for 
some time. " says Mon.7 /Mexander of the 
Kent Entenainment group, "but I wTut 
back last year and did quite well. We do 
blues, rap and other kinds of pop music. 
It's been my experience that business is 
conducted much more slowly in Europe. 
.At MIDFM. you'll meet the interested 
panics, do the prehmmartes. and then it 
takes forever to finalize, but we do rmal- 
ize these deals." 

Alexander notes, "It's a handy locarion, 
and a beautiful one. I'm going again this 
year, though we're not setting up a 
booth. We have our people that we sec 
there: our English representative, strong 
connections in Germany with the 
Intercord company that licensed our Btw 
Yaa Trilx- recordings. We see more of our 
old friends from the U.S. — people we 
never get to see at home — walking down 
the street in Cannes." H 
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^^contact at midem: 

STAND-NO. H4.37 • PHONE: (33)92 99 87 87 



EDEL COMPANY • WICHMANNSTR. 4 ■ D-22b07 HAMBURG 
PHONE: +(49) 40 89 08 50 ■ FAX: +(49) 40 89 65 21 




publishers of the usa 

MIDEM IS THE RIGHTS PLACE FOR U.S. PUBS 



BY RICHARD HENDERSON 



he says. "Wc look (at MIDEM) i'resh each 
year and have questioned attending some 
years. Acquiring rights at Cannes is an 
opportunistic affair; we consider the 
deals and term situation that we know 
will he coming available. We forge new 
relationships and strengthen existing 
ones. Our marketing directors attend and 
meet there, and we can introduce them 
to the international community. MIDEM 
has roots, traditions. Ihe bigger compa- 
nies can produce a bigger splash some- 
times, but you're respected as a profes- 
sional there," 





As the chief executive of the 
Reed MIDEM organiza- 
tion. Xavier Roy notes that 
MIDEM has a!wa>'s been a 
fantastic platform for 
independents. Certainly, 
this has been the case for indie labels in 
attendance, but recent years have seen 
independent American publishers gam 
parity with the majors at Cannes. Unlike 
some other music-oriented conferences. 
MIDEM focuses on makmg deals over 
locating new talent. It is a placing field 
tailored for publishers seeking new terri- 
tories to conquer. 

Ralph Peer, chairman and CEO of peer- 
music, oversees an operation with ofTices 
in 30 cities throughout 24 countries. 
MIDEM has been a regular destination of 
his for nearly a quarter-century. Of his 
plans for Januar>' 'Qft, Peer waxes philo- 
sophical, "There are trends over limc." 



MEET AND GREET 

The opportunity to stage an affiliates 
meeting is an advantage that MIDEM 
also offers Evan Meadow, president of 
Windswept Pacific Entertainment 
Company, who has been consistently in 
attendance since \ *^7i. "We can facilitate 



Indie pubUsha Don WiUiams icps haac Hu\cs 



concentraicd communication without 
running around the world." says 
Meadow, "It's additionally convenient in 
that I'm able, in the week before MIDEM, 
to attend the National Music Publishers' 
board meeting in London, 

"The benefit is derived from direct con- 
tact with people. We've begun and ended 
romances at MIDEM. Also, the \ibe fac- 
tor can't be discounted — sensing what 
people think is hot, 

"Over the past few years, we've been 
reorganizing affiliate sub-publishers." 
Meadow continues "Currently, we're 
prett>' well settled with everything we've 
been doing, and a visit to Cannes is mon: 
about working on existing relationships. 
Calling it a 'schmooze-aihon" would best 
sum it up." 

Wind.swcpt Pacific's senior director of 



nim &r TV. Alexia Baum. is a MIDEM vet- 
eran who engages both publishing and 
creative concerns at Cannes. On the pub- 
lishing side, she has witnessed 
Windswcpt's transition from affiliation 
with a single major sub-publisher to deal- 
ing with smaller boutique foreign pub- 




;>tcinmiit !. Ralph Pari/ 



Ushers — a profitable rearrangement that 
could only have been facilitated at 
MIDEM, 

Baum feels that the e\'ent could benefit 
from upping the ante on the creath'e side, 
however. "More showcases and a greater 
European A&R presence would benefit 
MIDEM- There's so much ob\ious busi- 
ness that could be happening with 
Euro]iean artists dtserving a presence in 
the American market." 

IN WITH THE NEW 

Ihe opportunity lor an indie publisher 
to launch a new project is most attractive 
Continufd on pagjc 67 
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Seeus$t 
MI0EM1996 
booth 15.18-17,11 

SETTLE YOUR APPOINTMENT IN ADVANCE: 
USA 

Koch. Michael (Dr.) President (USA) 
Dofan, Kevin Smithsonian/Folkways Marketing 

Rosenberg, Michael Vice President Sales & Marketing (USA) 
Zgarka. Dominique General Manager (Canada) 

HEAOaUADTER: 

Gewert)eg6blet. Posttocti 24 
A-6600 HOfen 

lel: -143/5672/5600. Fax: +43/5672/5580 



Koch, Franz 
Bosin, Herbert 
Breuer, Wolfgang 
Fischer, Jorg 
Hosp. Michael 
Luef , Hannes (M Mag.) 
Morscher, Joe 
PatanI, Rashml 
R6hr. Stefan 
Schedler. Rudi 
Schubert, Andreas 
Verhees. Andre 
Wasle. Karl-Heinz 



President/Owner 
Managing Director (U.K.) 
A8cl? International (Continental Europe) 
Publishing Manager International Product (Europe) 
Marketing and Logistic Director (CD-Production) 
Director Classical Music 

Licensing/Exports Classical & Domestic Product 

Sales Manager (U.K.) 

Licensing/Exports International Product 

Head of Publishing 

General Manager (Poland) 

Managing Director (Netherlands) 

Sales and Marketing Manager (CD-Productton) 



• KOCH Subsidiary or Branch 
° Export-Partner or Licensee 



Fox: 

USA: +1/516/484 4746 
CAN:+l/416/292-8833 
UK: +44/181/896 0817 
G: +49/89/725 8207 
NL +31/35/856 560 
PL: +48/22/353953 
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We Advance Careers 



MCA Music Publishin g 

It's About the Music 



Asia is in the Palm of 
Our Hands. 

From Rock's humble beginning as 
a family-owned record company in 
1979, Rock has risen to become the 
largest independent record compa- 
ny in Asia. 

With branch offices in ten coun- 
tries, we have made a name for our- 
selves not only with an unbeatable 
roster of internationally-known 
Chinese artists, but with over forty 
licensing and distributing deals ar- 
ound the world . 

We Have a History of 
Success. 

Since 1 979 , Rock has been on the 
forefront of the music industry. 
The Rock foundation is in our large 
repertoire of Mandarin pop music, 
which has attracted music lovers 
from across the Chinese Diaspora 
and beyond. Rock was also one of 
the pioneers of international music 
in East Asia, licensing such com- 
mendable labels as Arista, Mo- 
town,Virgin, BMG and EMI. 

We're Growing at an 
Astounding Pace. 

In less than four years. Rock has 
established ten branch offices 
throughout Asia. 

Since 1992. each of Rock's sub- 
sidiary divisions have doubled their 
revenues yearly. The latest addi- 
tions to the Rock family will be 
branches in Japan and Thailand, 
with the Philippines and Indonesia 
not far behind. 



We're Diverse. 



After establishing our name in 
Mandarin pop. Rock expanded into 
a company that fosters a broad 
range of artists and musical styles. 
Rock's own lineup of artists span the 
spectrum from pop to heavy metal, 
rap to folk, Cantonese to English. 
Rock's branches are working to- 
wards establishing production de- 
partments and signing local talents 
in their respective territories. 

Rock also handles an almost im- 
possibly broad range of internation- 
al labels in Asia-the family enter- 
tainment label Walt Disney, the ex- 
pansive Rykodisc/Hannibal , the jazz 
label Fantasy, the alternative label 
Restless, the soundtrack label 
Varese Sarabande, and the classical 
label Naxos, to name a few. Over 
forty international labels have cho- 
sen to do business in Asia through 
Rock. 



We Know the Region. 



Rock has the home-court advan- 
tage. Long before major multina- 
tionals considered Asia a potential 
market. Rock was already at the 
fore-front of popular music within 
the territory. 

There is no better way to reach the 
people of Asia than to work with a 
company that was created and built 
in the homeland 



We Know the Marlcet. 



Creative marketing has been a cor- 
nerstone of Rock Records' success. 
Innovative marketing strategies 
have led to the birth of new music 



ROCK PHIUPI 



ROCK INDONESIA 



HOCK HONG KONG 



ROCK MALAYSIA 




'V 



ROCK THAILAND 



ROCK SINGAPORE 




Ifsten^ips gut there.^ 
how to Feach them. 



markets where there was none be- 
fore. Rock has even led artists to 
figures never experienced in their 
home countries. 

Rock focuses on educating the 
consumer, with an eye for expan- 
ding the musical horizons of list- 
eners across Asia, rather than to rely 
solely on a pre-existing fan ba.se. 
Through aggressive localization. 
Rock has resulted in creating new 
sales records . Previously , Rock has 
had incredible success in creating 
Mandarin-language soundtracks to 
popular Disney animated films such 
as "Beauty and the Beast", "Alad- 
din", and "Pocahontas". 




We'll Take Care of 
You, Big or Small. 

Your products will get the 
attention they need with Rock 
Records. 

Whether it be a predicted million 
seller or niche-market product. 
Rock will help find listeners in 
countries as diverse as Malaysia and 
South Korea. Expert local offices in 
each Rock territory can help to find 
the audience for your music. 

We Possess an 
Unbeatable Network. 

Rock's ten offices span a region 
that contains 40% of the planet's 
population, a multitude of coun- 
tries, languages, and cultural back- 
grounds. Helping you to tap into 
this kaleidoscopic market are Rock's 
country managers, each of whom 
have keen local musical expertise 
and a strong sense of identity with 
the close-knit Rock family. Each 
Rock employee will assure thai 
your products receive a coordi- 
nated marketing approach 
across Asia. 




Thank You To Our Partners. 



Rock Records 



Major Size. Independent Attitude. 

For more information 

please contact: 
Ms. Cheryl Chang 
Label Management Department 
Rock Records & Tapes 
#288. Kwang Fu S. Road, 5F-1 
Taipei, Taiwan 
R.O.C. 

Direct Fax: 8862-775-1404 
E-Mail:rocklmd@rocknet.rock.com.tw 
World Wide Web:http://www.rock.com.tw 



"While many of the majors, as well as smaller operations, .are 
scrambing to get their foot in the^ door in Southeast Asia, 
Rock Records Is already firmly established. 

Arthur M Mann. Vice Prestdent 

Rykodisc/Hannibal 

"Enthusiastic, creative and relentless in finding the right stca- 
tegy to successfully promote and break the artist in their terri- 
tories." 

Lori Chrisiensen, tntemational Marlteting 

Oelphine France 
Tbe staff \s excellent, involved and dedicated.' 

Chfis Kuchter. Piesldenl 

Varese Sarabande Records 

"Rock Records is everytlJing we- took for in an international 
partner." 

David Gert»r. Vice President & Business AHairs 

Restless Records 

"I saw the name everywhere ...young and aggressive, defi- 
nitely the one for Me\a\ Blade!" 

Tracy Vera. Vice President 

foetal Blade 

"I was very encouraged by a general spirit of positivity, ag- 
gressive energy, humor, and professionalism." 

Frank van Houten.Vice President, Special Marketing 

_. Roadrunner Internationial 

"Rock Records has the depth of catalog and experience that 
makes it a major player in the Southeast Asia market." 

Randy S. Frisli. Esq. Director of Business Aflairs 

TVT Records 

"In my opinion, strong and clever marketing strategies, rapidi- 
ty of decision, professionalism and best knowledge of the 
market are the greatest strengths of Rock." 

Claude Martin. Marketing Director 

Team For Action 

"Rock is company who accomplishes what they set-out to do. 
They are fast and efficient, and always taking care of mer" 

. . Sam Rosonttial. General Manager 

Projekt Records 

"Rock is very organized and together. They stress high quali- 
ty and do a thorough job." 

Mark Perlson. Label^Manager 

Knitting Factory Works 

"I was told that if you want a professional company behind 
you in Southeast Asia, then no one else comes in question. 

Ski. Export Manager 

Hyperium 

"I admire Bock's willingness to produce high quality promo- 
tional brochures and samplers as a way of introducing 
lesser-known artists and latiels to the Territory." 

Bob OePugti, Director of International 

Alligator Records 
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ASIA PACIFIC: 



publishers earn respect for 
copyrights and deserve 
royalty treatment 



HONG KONG— Music publishers in 
the Asia Pacific region got two surprises 
during I ^95; They got iheir second 
mechanical-royalty payment from 
Taiwan, and they entered incaningrul dia- 
logue with music labels about how lo 
dev^eiop the local music business. 

The checks from Taiwan — still the 
region's most important market — 
demonstrated that a commitment to the 
royalty system among international 
record companies is here to stay and gave 
a wake-up call lo domestic indies 

But cooperation between publishers 
and labels reached only a state of detente. 
Por years, the two sides weren't competi- 



tors, but they sure weren't partners. 
Music companies were far too busy 
expanding operations to worrj- about roy- 
alty sj-stems that everyone in Asia ignored 
an>^va>■. 

The push by BMG Publishing to bring 
mechanicals into play regionwide, plus 
the overdue appearance of Warner, 
Chappell and I:M1 Publishing, has 
changed that attitude. For the first time, 
the subjects of copjTight and royalties 
have become pan of ever>- music compa- 
ny's agenda 

PROMISING DEVELOPMENTS 

If one overlooks the abysmal situation 



BY MIKE LEVIN 



in China, the acceptance of copyright sy.s- 
tems in the Asia Pacific markets in 1995 
could help stimulate the indusrry's next 
stage of double-digit growth. Such growth 
is expected during the next 12 months 
due to four major factors; 

1) Pirac)' has been sliced by up to 80% 
in each of the region's markets. 

2) Taiwan is the fourth country — after 
.Singapore. Hong Kong and Malaj-sia — to 
fully integrate mechanical-royalty pay- 
ments among international labels. 
Publishers say Indonesia. Thailand and 
the Philippines will be onboard next year. 
And BMG Publishing has primed fiercely 
nationalistic 5>outh Korea with a licensing 



deal with local Kirin Music Publishing. 
This is also helping to dissolve flat-fee 
payments to songwriters and develop a 
ro^-ali^'-based system. 

3) Deregulated media and a dozen new 
music broadcasters have strengthened the 
sj-stem of performance-royal t)- payments, 

4) Publishers have finally moved into 
the A&R business by exploiting new mar- 
kets for repertoire, mixing international 
songwriters and showing how publishers 
and record companies can make money 
for each other. 

CD piracy still exists, but. lo a large 
extent, it's switching tt) non-music s<ifi- 
warc. The ITPPs Asian headquarters 
reports that Chinese-repertoire counter- 
feiting will be down to about 30% of sales 
in Hong Kong and Taiwan by the end of 
the year, and less in C'hinese markets — 
except China — throughout the region. 
Political pressure has had a strong effect, 
but the emergence of ro^'alty awareness is 
really pushing domestic labels to join the 
anti-piracy game. 

THE CHINA SYNDROME 

.And then there is China. Despite a 
strong slate of copyxighi laws in place 
ihroughc)ut the country, Chinese piracy 
of all sohware remains virtually uncon- 
trollable . 

"Vm tired of hearing about what great 
.strides China is making. We're still losing 
millions ever>' year, and i honestly can't 
see an end to it." says the disgruntled rep- 
resentative of one software owner. 

The problem will remain high on politi- 
cal agendas for the foreseeable future, but 
through irPt action the music indusir)- 
now worries less about piracy than ever 
before. With mechanicals flowing in half 
the region's territories, the new focus of 
publishing executives is repertoire 
exploitation. 



SEXY EXPLOITATION 

"It's the sex>' side of the bu.sines.s — and 
the easiest to sell." sa>'s David Loiterton. 
Asia Pacific managing director for BMG 
Publishing, "I think we've been able to 




change the attitude that repertoire Is sim- 
ply a one-off thing It can be used in a 
hundred different ways — all revenue gen- 
erating " 

IxJiterion. who has hired a Chinese A&R 
manager, was a force behind the recent 
Pacific Hamiony Indonesia 1993. which 
mixed Tastern and Western songwriters 
and produced songs that will be released 
as a regional album. The event also played 
a part in changing Indonesia's foreign- 
investment laws for music companies, 

Wamer/Chappell Ls becoming a force as 
well. "We're trjing to become part of the 
evolution of kxal industries." say's region- 
al managing director Harry Hui, who unit- 
ed U S. song\Miters Andy Goldniark and 
Brock W'alsh with Chinese star Jacky 
Cheung. "This is just the start of a sys- 
tematic program of using publishers to 
change how the industry works. The goal 
is not only to use foreigners in Asia, but to 
ex-port Asian music overseas," 

Newest to the game is HMl Publtshing 
under veteran executive Susanna Ng. 
Already, the three companies — BMG. 
FMI and Wamer/Chappeil — are negotiat- 
ing with the voice of one. something the 
labels have never been able to do. 

"If we can change the old attitudes of 
publishers being |unnece.ssaryl," says Ng, 
"1 think we can be a big part of the indus- 
try's future." H 




MPB means Brazilian Popular Music. A blend of 
the richest rhytms of the world, revealing songs full 
of swing. MPB is Samba, Bossa Nova, 
but also Brazilian Jazz and Blues. 

/ / / " I 4 / / 

/ Movieplay Brazil, 100% MPB, 
1 00% pleasure. 
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PIKOSSO records is the pioneer in shaping CDs. Whether you want a limited edition as a collector's item, or 1.5 million copies of an extraordinary 
promotion gimmick. PIKOSSO records puts your CD in a better shape. Just give us a call or meet us at MIOEM '96 in Cannes/AO. 11. 
PIKOSSO records ■ PO Box 20 05 16 • 13515 Berlin-Germany • Phone +49.30.891 92 23/35 • Fax +49.30.891 92 39 
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central licensing of copyrights 
sparks fierce competition and 
suggests need for modification 



BY NIGEL HUNTER AND THOM DUFFY 



LONDON— Since the 
emergence of ihe 
European single market 
in the W80s. no issue 
wiihin the micmational 
pubhshing community 
has proven hoth as 
groundbreaking and as 
contentious as the cen- 
tral Ucensing of copy- 
rights. 

Once it became legally 
possible for any of the 
national mechanical 
r o y a 1 1 y - c 0 1 1 e c t i n g 
societies within the 

Ruropean Union to EMI 's Martin Bandu 
administrate copjTights 
across the multinational market, compe- 
tition — and fierce competition at that— 
was introduced for the first time. 

As a result, the European national col- 
lecting societie-s began striking pan- 
Europcan licensing deals with the mulii- 



1 



national record 
companies, in some 
cases offering agree- 
ments intended lo 
woo those compa- 
nies But those 
agreements arc now 
being branded as 
disadvantageous to 
the publishers and 
their composers. 



PRESENTING A 
CHALLENGE 

One major pub- 
lishing company 
challenging the 
esiablLshed order of 
mechanical royalty collection is EMI 
Music Publishing, whose chairman and 
CEO, Martin Bandier, has set up the com- 
pany's own international collection 
agency, the Mechanical Rights Society 
Europe (MRSE). in Denmark- 



MRSE initially is collecting mechanical 
roj-alties only for the 10 songs on Simply 
Red's best-selling "Life" album. But its 
creation by EMI Music has proven to be a 
rock cast into a pond with ever-widening 
ripples 

Explaining the launch of MRSE last 
November. Bandier noted his resentment 
over the rebates granted by European 
national-rights societies to multinational 
record companies in order to secure cen- 
tral licensing deals with those companies. 
He regards thus practice as unfair to song- 
writers and music publishers, whose roy- 
alties are diminished by the rebates- 
Bandier has promised to expatiate fully 
on the subject and the MRSE during 
MIDEM. 

However, the leading national rights 
societies — MCPS in the U.K.. GEMA in 
Germany, SDRM in France and STEMR.^ 
in the Netherlands — ha\'e all commented 
that EMI Music Publishing's action in set- 
ting up the MRSE is not permissible 



under existing agreements to which the 
publishing company is a signator)'. In 
fact. SACEM in France maintains it is 
entitled under EC law to increase its com- 
mission charges if the formation of the 
MRSE leads to falling re\'enue. 

This is not the first time a new collect- 
ing body has been considered to address 
the concerns of publishers. Three years 
ago. Anglo-.American societies and pub- 
lishers proposed the European Music 
Rights Organization (EMRO). in response 
10 what they regarded as discriminator)- 
practices by the European mainland soci- 
eties. In a piquant turn, according to 
industry observers. EMRO failed to 
become a functional reality, largely 
because EMI declined to participate. 

OTHER MATTERS 

Ed Heine, managing director of Warner 
Chappell Music U.K.. agrees that there 
are issues that need investigation in terms 
of methods employed by the European 
societies, but doesn't think the MRSE 
offers a solution. "We beUc\'c that work- 
ing from within, rather than from the out- 
side, is the way to go," says Heine. 
"Evidently. EMI has given up, but we 
haven't. They're proceeding in a manner 
they feel is best, but we don't agree with 
it. Anyway, discounting Iby the royalty 
collection societies] is just one of many 
matters that have to be looked at closely." 

Other publishers, asked to address the 
general question of how European licens- 
ing is going to change over the coming 
year, also favor working within the cur- 
rent structure, w hile pushing for improve- 
ments. 

"I hope that no changes in our present 
licensing .s)'stem will occur, because any 
further modification can only turn out to 
the disadvantage of the societies" mem- 
bers," says Michael Kamstedi, president 
of peermusic Europe. "The success of the 
established societies can only be main- 
tained when they are fully supported by 
all repenoire owners, 

"That doesn't mean there is nothing to 
be improved, and we will all do our 
utmost to realize [improvements]." con- 
tinues Kamstedi, "(Most important] is 



the appropriate payment for the use of 

our repenoire. and any attempts to pay 
less must be prevented." 

CULTURAL DEDUCnONS 

EMI's launch of MRSE is pan of a sim- 
mering stew of issues concerning the 
European societies and their operating 
methods. The British Academy Of 
Songwriters, Composers & Authors 
(B.ASC.-\) also has given voice to rum- 
blings that ha\c been going on for years 
about "cultural" or "social" deductions 
made by some societies from the royalties 
they collect for .Anglo-American wTitcrs 
and publishers. 

In the summer edition of the BASCA 
.\Ws. under the headline "The Rape Of 
The British Writer In Europe." general 
secretary .Amanda Harcourt spelled out 
the cost of these deductions, which ailect 
all writers and publishers who are not 
dia-ct members of SACEM. SGAE, GEMA 
and other European national rights orga- 
nizations. BASCA claims that over 2 1 mil- 
hon pounds {$3 1.5 milUon) has been lost 
between 1979 and 1993 because of these 
deductions, 

Harcourt and a delegation visited 
Brussels in November to lobby members 
of the European Parliament, and the 
Academy is supporting the Performing 
Right Societ>' in the U.K. in its efforts to 
end these deductions, which B.\SCA 
states are unlawful under .Article 6 of the 
European Union's Maastricht Treaty. 
Harcourt declined to comment on the 
outcome of the Brussels lobb)ing pend- 
ing further meetings. 

"I have been asked for a briefing docu- 
ment on the matter by the European 
Commission, the U.K. Department Of 
Trade And lndustr\\ and Tbc Friends Of 
Music group in Parliament." Harcourt 
says. "I will be going to Brussels again 
eariy in 1996 " 

Growing agitation about the operating 
policies of the European national soci- 
eties is behind the plans for GEMA board 
member Professor Doctor Jurgen Becker 
to visit the U.K. before MIDEM lo 
address the complaints that have been 
raised. I 
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AUSTRALIA 

Fax: 617-349-8801, 



SPAIN 

Fax: 00341-358-8914 

BELGIUM 
Fax: 0032-2411-3515 



UNITED STATES 
Fax:310-828-1435 



V 




AUSTRIA 

Jax: 0043-15023612 



^^HONG KONG 

Fax: 852-545-1221 

SWITZERLAND 
Fax: 0041-145-14470 



FRANCE 
Fax: 0033-32-213887 



GERMANY GREAT BRITAIN 

Fax: 02234-600-6-40 Fax: 44-81-676-9949 



Establishments worldwide 




We'll see you in August '96 in Cologne at 





The Tenlti Annual SXSW Musk mi Medio Conference will draw 5000 musit ond medio industiy piofessionois 
from oround Itie wodd to Austin, leios, for ttrree days of panel discussions, worksliops nnd demo critiques 
and four nights of music, featuring over 500 showcasing ads. Call ia info on the SXSW Mulhmedia Feshval 
ond the SXSW Film Festrail. 

REGISTMnON RATES I DEADLINES: 

Postmorked hy f ehnjory 1 2, 1 996 ■ 5350; Wolkup Rote ■ S395 
F0« MORE INFORMATION: write 5XSW. Box 4999, Aushn TX 78765 
Tel. 512/467-7979; FAX 512/451-0754 

F-moil: 72662.2465 @ compusene.com; compusene: go sxsw ^0 
Coll I-80O-848-8990 for more infotmohon obout CompuSeive. 
Check out our World Wide Web site ot hllp://sxsw.com/s«5w/ MiCfOSOft' 
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"From The Surf To The Strip 
Yoa Knov/ it's Hip!" 

Surf • Hot Rod • Rock 4 Roll • Jazz 
Big Band • Blues • Exotica 

Available For: Export * Distribution * Licensing 

S At our MidEM BOOTH 
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argentina and brazil lead south 
american representation 



For many independent labels in 
Latin America and the U.S.. 
MlDtM offers a one-stop 
opportunity to shop their 
wares to European companies. 
As Bernardo Bergeret. prominent pro- 
ducer and president of Rave On/BMG 
Argentina, says. "Going to MIDEM 
makes visiting people from 10 countries 
much easier." At last year's MIDEM 
event. Bergeret cut a couple of licensing 
deaLs with European outfits before sign- 
ing a distribution deal with BMG. 

THE ARGENTINE SCENE 

Because of its thriving independent 
scene. Argentina sends more companies 
to MIDEM than any other l-atin country. 
Most firms attend the confab as a way to 
secure licensing agreements for 
Argentine dance material or budget-line 
catalog. But many other Argentine com- 
panies, such as Leader Music and M&M. 
ink licensing pacts to bring international 
product to Argentina, 

Luciano .^rreal. publicist for 
Distribuidora Belgrano Norte (DBN), 
sa>'s that DBN signed "all of |its! interna- 
tional deals at MIDEM, Ibutl ne\'er man- 
aged to license any Argentine artists." 
Among the labels with whom DBN has 
arranged licensing pacts through MIDEM 
events are reggae label Raz Records, blues 
imprint Alligator and Rykodisc. 

Walter Kolm. managing director. MCA 
Argentina, and former president of indie 
Main Records, echoes Arreal s com- 
ments: "It is impossible to obtain 
[European] interest for local artists." he 
says, "but they are shown around any- 
way. " 

Other Argentine indie labels thai usual- 



ly go to MIDEM are EPSA and Oid 
Mortales. Tuii Gianakis, president of Oid 
Monales, says he has garnered licensing 
interest at MIDEM for his dance-rooted 
acts DJ Dero. King Africa, 3 Vampiros 
and Mercosur. 

Not all MIDEM attendees from 
Argentina are representmg indie labels. 




Argentine dance act King Africa 

Fjtecutives of Argentine society SADAIC. 
as well as Pratsario magazine, also attend. 

Indie Latino labels from Brazil and the 
U.S. participate in MIDEM's convention, 
as well. 

BRAZILIAN COMPIL\TION 

One Brazilian company. Alldisc, is a 
15-year-old firm that buys and sells 
recorded product at international fairs. 
Alldisc primarily licenses international 
songs for compilations that are sold to 
small and mid-size Brazilian companies, 
including Eldorado. Movieplay and 
Paradoxx. 

Alldisc owner Geraldo Locwcnberg vis- 



BY JOHN LANNERT 



its MIDEM regularly and will erect his 
own stand at this year's event. "Although 
pretty expensive, the fair is crucial to the 
ones who do international business," 
states Locwcnberg. 

The Brazilian division of Portuguese 
label Movieplay will set up a stand as 
well. "We feel there's a growing interest 
in Brazilian music abroad." says 
Movieplay sales manager Marcia Nuncs, 
"so we're expanding our participation in 
the fair in order to provide the interna- 
tional buyers with material from BraziL" 
With the parent company servicing 
Europe, Movieplay's Brazilian imprint is 
expected to sell product only lo Asia and 
America. 

U S." lATlN GENRES 

Like Brazilian music, tropical Latino 
genres such as salsa and merengue are 
gaining popularity in Europe. To service 
this demand, Utino U.S. indies such as 
RMM Records, MP Records, Kubaney 
Records and Platano Records have been 
trekking to MIDEM in recent years. 

"We have done deals over there at 
MIDEM, and we have exposed our music 
in Europe,"* saj-s Tony Moreno, president 
of prominent iropical-hea\7 label MP. 
Moreno says he has signed licensing 
deals for selected titles with Italy's Duck 
Records and Spain's Prince Music. 

Noting that "a lot of people from Latin 
America go to MIDEM," Moreno adds, 
"You might not always cut a deal at 
MIDEM, but therearcabtofinquiiies.'* ■ 

Assistance in preparing this article was 
provided by Marcelo t'erndndez BHar in 
Buenos Aires and Enor Paiano in Sao 
Paulo. 



DESDE ESPANA... TODO EN MUSICA ESPANOLA!! 



FROM SPAIN... ALL IN SPANISH MUSIC!! 



POP, ROCK, FLAMENC O, ZARZUELA, FOLK, CO PLA, CLASICO, DANCE. 

DISTRIBUCIOIMES 






Contact: Gary Tanenbaum, V.P. of Sales • (213) 876-19B8 • Fax: (213) 876-7098 



U I S C LU B,B R 

DISTRIBUIDOR-EXPORTADOR-IMPORTADOR / DISTRIBUTOR-EXPORTER-IMPORTER 

Alava. 140 Bjos. 08018 Barcelona (Spain) Contaci: Mario Garcia (Export)/ Jo.si Chucca (Import) 
Tel.: +343 300 60 00 Fax: +343 309 03 63 
At Midcm: Residence Croisette Maubourg Tel.: 93431818 - Fax: 93438901 
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"Maybe This Time" 



TOP contemporary Christian 




"Day By Day 

45 YEARS AND STILL # 1 

LEIBER & STOLLER MUSIC PUBLISHING 
9000 Sunset Boulevard, Suite 1107 
Los Angeles, CA 90069 
T (310) 273-6401 F (310) 273-1591 

Jerry Leiber Music • Mike Stoller Music ■ Leiber/Stoller Songs, Inc. • Trio Music Co., Inc. • Quartet Music Inc. 
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AUSTRALIA: 



oz Isn't looking elsewhere 
for talent, it has plenty 
of Its own to sell abroad 



BY CHRISTIE ELIEZER 



MELBOURNE— With some giving 
credit to MIDEM for up lo 80% of their 
business, Ausiralian independents have 
been attending the global confab since 
1973. 

ENOUGH ALREADY 

Unlike previous years, however, 
larrikin Entertainment will not be pick- 
ing up any new labels to handle Down 
Under. .As a result of the company's merg- 
er with Festival Records last No\'ember. 
C'EO Warren Fahey reports. "We now 
have enough, especially in the classical 
and world sectors " 

An injection of funds from the deal 
allmi's l^amkin to produce a 44-page color 
catalog of 200-plus releases. Priorities are 
"Ochres," by Aboriginal composer David 
Page of the Bangarra Dance Group; ARIA 
winner Yvonne Kennedy's "Bouquet Of 
Melodies," from its Waltzing Ham 
classicai-mu-sic imprint; and Mark Atkins' 
three CDs of ambient didgeridoo music. 

At Mushroom Distribution Services, 
managing director Scott Murphy 
describes "Home Brews" as "the first 
Australian hip-hop compilation thai is 
world standard." MDS is also seeking 
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world deals for Melbourne DJ/producer 
duo Our House and ihc Sydney-based 
South American posse Brethren. 

After recently signing the BlackEyed 
Susans to American Records, Murphy is 
seeking a European deal for the "Mouth 
To Mouth" album, which consolidated 



successful Japanese visit in November, 
Pray TV' also will tour Europe in spring 
behind the Ed Kucpper-produced 
"Swingers Paradise" on Germany's 
Semaphore label. Shock also anticipates 
licensing deals for new tracks from the 
power-pop trio Glide (following major 




BlackEyed Susans 

the band's domestic reputation in alterna- 
tive circles. Two similar releases are a 
Killjoy's album and the debut BP "Jesus In 
A Jar" from the teenage trio Pollen, 

The Shock Music Group expects posi- 
tive reaction for its acts. "They're making 
music that fans can relate lo." say's Shock 
A&R exec Sharon Ashworth. "Most ha\*e 
toured abroad to great acclaim; some are 
considering basing themselves overseas." 

The company is seeking a U.S. deal for 
Bodyjars "Take A Look Inside. " which 
was issued in Japan by the Real Cool 
label, in Europe by Sweden's Burning 
Heart Records and in the U.K. on the 
Plastic Head label. Bodyjar tours Europe 
in late spring and summer following a 



label and co-management interest in the 
U.S.), Screamfeeder's "Fill Your Head 
With Music," Lust In Space's "Speed 
Queen" EP and album. Shrecn's 
".Accelerator" (which has Japanese inter- 
est) and for Front End Loader, whose '94 
U.S. tour met with audience acclaim, 

.Alberts Productions celebrates its 
1 1 3th year as publisher by seeking to 
acquire more contemporary rock, dance 
and MOR catalogs for its 1 10-strong col- 
lection- Last year, the company .set up a 
U,K, division and revived A&R activities 
in Sydney. The result, says general man- 
ager Fifa Riccobono. "is that three 
Australian acts have finished product for 
MIDEM " ■ 
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SPECIALIZING IN SPECIHL ORDERS GRERT FILLS 
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MHJORS - INDIES - IMPORTS 

ALTERNATIVE ACID JAZZ TRANCE HIP HOP 
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S A B A N 

The worldwide leader in children's programming, 
Saban Entertainment celebrates the success of 



SABAN'S II 0^ 




ms RECORDS 



and its international audio releases! 




For Licensing information on these and other SABAN'S COOL KIDS RECORDS 

Saban audio properties, please contact Ron Kenan 10960 Wllshire Boulevard, Los Angeles, CA 90024 

or Lisa Kimotsuki at (310) 235-5790. (310) 235-5804 Fox 

TM orxJ 1996 SABAN All logos arc the CKclusivc property of Sobon Entertainment, and Saban International N V unless otherwise noted. 
SWEET VALLEY HIGH is (he odusiwe property of Froncine Poscal ond is used under Ikcnie 'Boscd on U S Nielsen and varknis international television ratings. 
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labels dance into 
other genres and 
terr i tori es 



BY STEVE HcCLURE 



TOKYO — Eleven a.m. is hardly happy 
hour, but that's no problem for the 
Japanese music-industry Vfpes holding 
the traditional "kagamiwari" sake cask- 
opening ceremony at that hour on Jan. 2 1 
ai MIDRM, The colorful ceremony is jusi 
the first in a series of special events 
planned by various Japanese participants 
In this year's conference. 

AVEX SUCCESS 

L(>1ng on the glitz will be dance label 
Avex D.D-. whose Avex Trax label has hit 
big wuh dance music in the Japanese 
market over the past few years. "This year, 
we're going lo expand our booth to dou- 
ble size, so we can include Avex U.K., 
Avcx/Critiquc from the United States. 
Avex Hong Kong — with seven meeting 
rix>ms. so we can have full-scale negotia- 
tions." says Avex D.D. chairman Tom 
Yoda. 

Including artists, the Avex group will be 
sending 65 people to MIDF.M. Avex is 
planmg a showcase concert at 10 p.m. 
Ian. 21 at Cannes' Whiskj' A-Go-Co. the 
featured artists — all from the Avex U.K. 
stable — will be Eurogroove. T.S.D.. 
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Ave.v's Tom Ytxia 

Jargon, Adc\'a and H)-per Gogo, 

A priority for Avex at MIDEM, accord- 
ing to Yoda. is expansion of its activities 
into genres besides dance. "We're going 
to talk about our global licensing business 
more and tr>' to differentiate ourselves 
from the majors by emphasizing brand- 
new. high-qualit>' anists using our own 
Avex AtfffR concept," he says. 

Avex's success in the dance field has 
had a ripple effect throughout the 
Japanese music biz. and other labels and 
publishers will be on the lookout \or good 
dance tunes to licen.se 
or cover, says Ichiro 
Asatsuma. president of 
publisher Eujipacific 
Music. "Of course, we'll 
be looking for good 
songs with good, catchy 
melodies, as well as 
dance music," he says. 
"\Ve"d like to place 
[dancel masters with 
Japanese record compa- 
nies and also find song> 
for Japanese artists lo 
record." More Japanese 
performers, Asatsuma 
explains, want to give 
Poly Canyon anist their 
music a dance flavor. 

/\noihcr Japanese record company that 
always has a high profile at the annual 
Cannes confab Is Pony Canyon, which, as 
an independent, values the opportunity 
to make international contacts that 
MIDEM represents. 

".\s in past years, we have a lot of music 
we want to license to ovcrMras companies, 
and we're also looking for music that wc 
can license for Japan." says Miho 
Akiyama of Pony Canyon's international 
business-affairs department. She says 
Pony Canyon is Ux>king to bu)' rcpcnoirc 
that's appmpriatc for the Japanese market 
as well as music thai suits the tastes of 
people in Southeast Asia, where Pony 
Canyon has a strong network of sub- 
sidiaries. 

" fhe five .A&R people we're sending to 
MIDEM will be liKiking for music from all 



Paul Jackson Jr. 



genres." ex-plains Aki>'ama. Pony Canyon 
is sending a total of 16 people from its 
Tokyo home office and its subsidiaries. 

The company is putting special empha- 
sis on getting licensing deals for artists 
signed to its recently established Svveeca 
jazz label, such as Herbey Mason and 
Paul Jackson. Jr. 



PUBLISHING RESULTS 

Many Japanese publishers attending 
last year's MIDEM were searching for bar- 
gains, as advenisers cut back iheir bud- 
gets due to the recession. 

"But I think the recession hit bottom 
last year, and now we're in an upturn." 
.-Vsatsuma sa)"s. 

The Music Publishers ;\ssociation Of 
Japan CMPAJ) is sponsoring a large 
MIDEM booth, under the heading 
"Access: Nippon Where Music Matters." 
Organizations supporting the Japan 
booth include the Japanese Society For 
Rights Of Authors, Composers And 
Publishers (JASRAC). the Recording 
Industry' Association Of Japan, the Japan 
Assixriation Of Music Enterprises and the 
Federation Of Music Producers Japan. 
The MPAJ will be distributing a special 
sampler CD titled 
"Access: Nippon '96 A 
Cross-Section Of Our 
Music Today." It com- 
prises tracks chosen by 
member companies to 
give people in other 
countries an idea of the 
current state of Japanese 
pop. 

"It's music that our 
members want to pro- 
mote overseas." says 
Voichi Kudo, the MPAJ's 
vice secrctar)- general. 
The tunes include a track 
("Poison") by guitar hero 
Tomoyasu Hotei. three 
acoustic-guiiar instrumcntals by duo 
Gontiti and oflbeai entries such as "Hal 
From Heaven." by the interestingly 
named Hal Trom Apollo '69. 

1 he MPAJ will also hold a Kick-Off Party 
Jan. 21 at 5:30 p.m. at felix-la Croisette, 
C'ountering speculation that many 
Japanese companies would boycott the 
conference because of Trench nuclear 
testing in the South Pacific, more than 
200 people from Japanese music-related 
companies and organizations arc attend- 
ing MIDEM. including 80 traveling as 
pan of the MP.AJ's package tour, That 
lOur. however, is being booked with 
Lufthansa, instead of Air France as in past 
years, which can be seen as a sign of 
Japanese displeasure with France's con- 
troversial weapons tests. Nonetheless, the 
Paris-Nice section of the itinerary is 
bix>ked on Air France. H 




REGGAE MUSIC 


^lee QaLiotf, Same 2>af Mad, Bzit P'uce 
Call Toll Free To Place Orders 

1-800-441-4041 

^a^- 718-658-3573 

1 MAJN BRANCH: 89.05 138th Street. Jamaica. NY 1 

1 IN aORID*: 5893 S.W. Zlsl Si . W. Hollywood. Flonaa 33023 Tel: 3C 


DBB^^^^F^ ^^^^ 


STRICTLY THE BEST1 5 
Various Artists 

LP, CD 1 CASS 
VP 1459 

1435 Tel: 718-291-7058 

5-96&4744 fix: 305-96&8766 


LARGEST DISTRIBUTOR 
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Groove + Karaoke > US$755.7million/'95 



For the answer to this equation, log 

WWW. komuro .com 

Tetsuya Koniiiro. winner of 1')95 Jupun Rrc oril Sales Awuril. 
is accounted for over 20 niilliun units in '95. 

If the second largest market 
in the world is in your figure, 
Tetsuya Komuro has the formula 

Tin* l***)") fi^in> (trr |inivjil«'i] by Hvrx rrax. (iultitiiiMti. ciilting rrlpr. 
Epic SOW. KING RKCOKDS. OHl MOK KtCOKDS. 

Cui- , _ - jterial 



MIDEM 



TORONTO — Canadians have com- 
priMrd one of ihc largwt national contin- 
genis a( MIDFM for years, and 1996 
should be no different- The Canadian 



government assists 
companies In making a 
strong stand at MIDEM 




siand has become a familiar meeting 
place at the Palais Dcs Festivals, and each 
BY STEVE HcLEAN y^^r 35 companies and more than 



working 
on the 

juture 




In 1996, POPKOMM. begins as early as January. That's because this time we 
want to generate a discussion about the future of pop music and entertainment. 
We want your opinion, your experience, your assessment. Be it criticism, 
inquiry, contemplation or Utopian concept - we are dying to receive your 
contribution. Please write to us, by fax or e-mail - your idea will become an 
active element in the discussion about the future of pop music and entertainment. 
All of the messages we receive wiU go on POPKOMM.'s pinboard in the Internet 
online service. This will generate an interactive exchange of views - with new 
additions daily and non-stop up to August 15: that's when the future will become 
„ u , 1. r ■ u , c^.. the present for four days. 

Regislranon before March 29. 1990 is at the special rate ot DM 190 ^ ' 

so you should apply for registration doeutnentalion imrnediately. Thereafter At POPKOMM. 

Standard registration will cost DM 270. 



August 15-18, 1996 
CongressCentrum Ost 
Cologne Fair 



MUSIK KOMM.GmbH 

Rottscheidtcr StraSe 6 
D-42529 Wuppertal 
Phone +♦ 49 ■202-27 8310 
Fax ++ 49 • 202 -78 91 61 



Internet: 

http:/ /w^^'w.musikkomm .de/ popkoinni 
E-Mail: popkomm@musikkomrn.de 
MIDEM stand 05.37 * 
Phone (33) 92 99 8219 ^Iff-- 




The Fair for 
PopHusicand 
Entertainment 




50 individuals can be Found there, all 
eagerly pushing produti or looking to 
license music to take buck home, Canada 
was the first country' to consolidaie all of 
its participating companies 
into one booth, and the 
concept has proven sti suc- 
cessful that it has now- 
been adapted by a nutnber 
of other nations. 

For more than 15 years, 
the stand has been orga- 
nized by the Canadian 
Independent Record 
Production Association 
(CIRPA), which handles all 
the logistical hassles and 
generally makes sure that 
things run smoothly. "You 
arrive and just start doing 
business." says CIRPA 
president Brian Chater, 

/Vside from helping with 
the stand, Chater also 
lakes advantage of MIPIiM 
to talk with others in posi- 
tions similar to his. "You 
can find out what the prob- 
lems are in other territo- 
ries, and maybe someone 
has come up wiih an iniK»- 
vative solution," he says. 



lions and federal-gmrmment assistance, 
underwrites some of the costs for dele- 
gates attending MIDtM It chips in 50% 
of the pnce of economy airfare, registra- 
tion and accommodation, as well as a 
modest per diem. 

FACTOR executive director Heather 
Osiertag often meets privately with those 
involved with likc-minded foundations 
from other countries and also has a spot 
at the siand "'One of the good things 
alxiut the Ginadian booth." she saj-s. "is 
that you've got people who have been 
going there almost from the beginning 
iind know who the players are and who's 
naughty and who's nice. And they're 
willing lo share thai infomiaiion with fel- 
low Canadians to help them get a leg 
up." 

.\liic Music Group president Alexander 
Mair has spent three months of his life at 
MILIKM over the course of the past 22 
confabs. During that time, he's acquired 
the rights to some of Attic's biggest sell- 
ers — lennifer Warnes' "Famous Blue 




THE SUPPORT FACTOR 

The Foundation fo .Assist Canadian 
Talent On Records (FACTOR), which 
helps suppon domestic artists and pro- 
ducers through both corporate contnbu- 



Raincoat" and Hagood Hardy's '"The 
Homecoming." to name two. He's also 
had iniemaiional success with Iriumph 
and the Nylons through deals made on 
the Ri\icra. .Altogether, he estimates that 
MII3FM has generated at least S20 mil- 
lion in revenue through product both 
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NOBODY LIKE US! 




The LEADING 

Company 
specialized in 
distribution 
and promotion of 

New Age, 
Adult Alternative, 
Instrumental, 

Fusion, 
Smooth Jazz, 
Acid Jazz... 

LOOK FOR US AT MIDEM 
STAND N° 19.14 
Phone 9299801 3 

NEW SOUNDS MULTIMEDIA 

Via Rovereto 23/29, 20059 
Vimercate (Mi) ■ ITALY 
Phone 39+(39)+6991 1 
Fax 39+(39)-6991401 



licensed in and out. 

"If I was starting a record company 
today, the first thing I would do would be 
to jump in a plane and go to MIDIiM." 
Mair says. "Anybody who expects to be 
in the business seriously should plan to 
go on a regular basis." 

EXPORT EXPECTATIONS 

Robert LeMay, president of MaGaDa 
Iniemational Inc.. agrees. The distributor 
has no dt)mcstic customers but exports 




cd to represent me across the world." he 
says. "And I've completed deals with 
them since returning from MIDFM '95 " 

IMP is developing its own productions 
and will be shopping a new compilation 
centered around the songs of Ron Hjnes, 
as well as albums from Robert Priest. 
Murray Mcljiuchlan and Fiddic Schwartz. 
Davics also is looking to help secure 
international deals for I.awTence Gowan 
and Mountain. 

Passion Music Group president Daniel 
Klaus attended his first MIDEM and he 
emisions that contacts made in Cannes 
eventually will increase his international 
business from 10% of total sales lo '50% 
or 60%. He's kwking for European and 
Asian distribution for Laura Vinson. 
Kathy .Scptcmf>er. Planet People, Molly's 
Reach and Farmer's Daughter. 




TMP's Frank Davics 



more than 500,000 units annually. 
"Without MIDEM, I'm not in business,' 
says LeMay, "Our customer base in 
Europe is cime to 100, and we get to see 
at least 80 of them there in a week."" 

IxMay will have a full agenda again this 
lime, as he concentrates on the label side 



QUEBEC ACnVITi' 

Canadian acti\ity at MIDEM is by no 
means limited to the Canada stand, how- 
ever. Each year, at least as many compa- 
nies from the province of Quebec can be 
found at a booth coordinated by 
-Association Quebecoise de L'industrie 
du Di.sque. du Spectacle, et de la Video 
CADISQ). Like the Canadian booth, the 
Quebec stand is in the same spot each 
year. 

"We don't really need to have our own 
booth, because the costs are prohibitive 
and 1 don't think it would really change 
anything." says Isba Records president 
Maurice Velenosi. "In fact, people might 
not know where to find us. " 

Velenosi has struck a number of inter- 
national deals over the past decade and 




Represented on com/)iJation: Ed Sch\\at-(z 



of MaGaDa's business. He now owns the 
lights to Triumph's entire catalog for 
Europe, and that will be his major priori- 
ty. He'll also be pushing such newer rock 
acts as Anxiety, Diesel Hum, 
Hassenpfefler. Annette Ducharme and 
Ray Lyell. 

This year marks Hi-Bias Records' fifth 
time at MIDEM, and president Nick 
Fiorucci is looking to acquire some titles 
for his dance label as well as licensing 
some of his own artists throughout the 
world. The focus this year is on 
Temperance and Shauna DaWs. 

"Almost 90% of our business is inter- 
national, and this gives us a chance to 
meet face-to-face with the people we deal 
with, close deals we've been working on 
and establish new relationships." 
Fiorucci says. 

Frank Da\nes helped organize the first 
MIDEM in 1966. when he worked in 
London, and has attended sporadically 
e\'er since. Now ba.sed in Toronto as prcs- 
Ident of TMP-The Music Publisher. 
Da\ies' interest in the conference was 
renewed last year after his Joint venture 
with MCA's publishing operation ended 
and he was free to seek out new sub-pub- 
lishers. "I met with tons of people and 
sorted out the 1 2 companies that 1 want- 



this year is liK>king to make things hap- 
pen for Natalie Choqucite. DJ Ray. 
Michael Dozier. a few rock acts and a 
variety of dance tracks. 

Audiogram Records general manager 
Denis Wolff is a veteran of more than 10 
MIDEMs. and, while he wants to update 
his European business partners on 
releauses from the likes of Daniel Belanger 
and Gogh Van Go. he also wants to pur- 
sue opportunities in the Asian market, 
which has turned on to French-language 
MOR singers, "There's a Western image 
that's conveyed by that kind of artist and 
music." sa)s Wolff, "and they do have an 
interest in it." 

Select Distribution recently aligned 
with fellow distributor Musicor as part of 
a Quebec music-busmess mega-merger, 
and close to 20 labels represented by the 
two companies will be attending 
MIDEM. 'VN'e always tiy to prmide some 
kind of additional Infrastnicture support 
when they're out there negotiating," says 
Select national marketing director Mario 
LefebvTe. "That's probably as important 
as doing business deals on our own. Our 
concern has always been to make sure 
our labels find the proper partners else- 
where, and over the years it's worked out 
ver)*well." H j 
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MlDEM 

MIDEM is crucial to 
continued popularity 
of german product 



HAMBURG— "For us. MIDEM is not 
jusi a place where we sell our products 
worldwide, but also where we meet pan- 
ners from all around the world — at a cost 
that is reasonable to us as an indepen- 
dent company." says Bernard Mikulksi. 
managing director of Zyvi Records in 
Frankfurt, explaining his 20-ycar enthu- 
siasm for MIDEM. 

Thanks to these international conncc- 
nons, Zy\ has become the most success- 
ful singles label in Germany and is even 
considered to be a trendsetter, with acts 
such as Alex Party. Caught In The Act 
and the Outhere Brothers. 



BY WOLFGANG SPAHR 



And there are other independents, such 
as cdcl. Castle. Jupiter. Sing Sing or DA 
music, that can hardly imagine doing 
business without MIDEM either. The 
music-business forum has become a t>'pe 
of family meeting place. 

This view is shared by Michael 
Haentjes, owner and managing director 
of edel- The Hamburg-based indepen- 
dent company has become one of the 
fastest-growing independent German 
music companies in the last few years, 
selling milhons of records by such acts as 
Kelly Family. Fun Factory and Scooter, 
and successfully outdoing the majors- 



Haentjes. who books a large 
stand in the Palais dcs Festivals 
each year, takes a dozen employ- 
ees to Cannes so that he can 
respond to evcr>' opportunity 
while they guard his supply of 
future hits, "The enormous num- 
ber of appointments that 1 handle 
within the space of a few days 
would normally be impossible," 
he says. "That's why MIDEM is 
the ideal supplement to my day- 
to-day business in Germany." Cult 

In the past. Haentjes has been 
able to sign acts and producers who the 
majors either ignored or were too cau- 
tious to invest in. "Fishing at MIDEM has 
always been worth our while, because a 
number of promising fish arc always 
caught in the nets of our critical cars," 
says Haentjes. "Much talent is required 
for this." 

George Glueck is one of Germany's 
most successful producers and founder 
of the hot label Sing Sing, which boasts 
such acts as H-Blockx, Lucilcctric, Die 
Doofen and the million-selling Die 
Prinzen. He also has been attending 
MIDEM for over 20 years. Glucck meets 
friends from all o\'er the world to discuss 
new projects and says. "This is the focus 
of the industry, and that's why I like com- 
ing," 

TAUNT TRAFHC 

Peter Cadera of Castle Communica- 
tions is bringing a suitcase full of new 
products from Germany to Cannes to 
posuion them in the international mar- 
ket, although he Ls not yet willing to dis- 
close any details, "As a small company 



Jupiter's kaiph Ste^ai 

with video and audio products, we need 
MIDEM as the door to the world market 
in order to sell our products in the 20 
most important countries in the world 
and also to purchase acts," Cadera is ver^' 
pleased that MIDEM is not a one-way 
street but rather a hectic intersection of 
the music market. 

Another long-time MIDEM regular is 
producer/author Ralph Sicgel. who has 
had success with his Jupiter Records for 
more than 10 years and never misses a 
MIDEM, "For me. MIDEM is the melting 
pot of the industr)'. Not only do I gain 
new products here but also a wealth of 
new ideas for upcoming productions. 
There is no better form of motivation. " 

PROMOTING THE ARTS 

One of the highlights of the 30th 
MIDEM will be the opening of an exhibi- 
tion of works by German painter Max 
Licbcrmann in the Museum Malmaison 
on Cannes' Promenade dc la Croiscttc 
On display will be pieces from the collcc- 
uon held by Kunstkrcis Berlin as well as 
paintings on loan from the Muscc 
d'Orsay in Parts and the National Gallcrj' 
in Berlin. 

Music publisher Rolf Budde. who orga- 
nized the exhibition, explains thai the 
aim of the show is not only to intrtKluce 
painter Max Licbcrmann to French an- 
lovers more than 60 years after his death, 
but also to show that miLsic complements 



visual an pcrfecdy. 

The exhibition will also demonstrate 
the wide spectrum of culture in Germany. 
Saj-s Budde, "The music of today's gener- 
ation of authors and artists in Germany 
has achieved world-wide recognition." 
That's why it is particularly interesting to 
show the tens of thousands of MIDEM 
attendees some of the outstanding paint- 
ings by Max l.iebermann. alongside 
German music, 

POPULAR PUBLISHING 

German music-publishers expect a rep- 
etition of last year's success at this year s 
MIDEM. A year ago, the joint stand 
attracted enormous attention from atten- 
dees wanting to buy German products for 
their countries. The stand became so 
packed, it was tcmporanly closed. 

The managing director of the German 
Association of Music Publishers (DMV), 
Dr. Haits-Hcnning Wittgcn, sa>'s that the 
chart successes of German productions 
have continued over the last few months 
as well- He predicts that pop. rock and 



dance stars, such as Real McCoy, 
Culture Beat, Erotic and Sin With 
Sebastian, will continue to raise 
interest in German products at 
the 1996 MIDEM as well. 

He is convinced that young 
composers of new classical music 
also will find new markets, 
because German publishers are 
releasing CD productions ai their 
own expense in order to establish 
these promising newcomers in 
the market more quickly, 
Wittgcn stresses the role of the 
independent companies in the music 
publishing business. He thinks that many 
independent publishers would not be 
able to establish international contacts as 
effectively if it were not for MIDEM. The 
German government agrees and is help- 
ing to fund the music publishers stand. 

Says Wittgcn, "It's not possible to imag- 
ine the business without MIDEM," fl 




edel's Michael Haentjes 



TODO EN MUSICA LATINA 



TANGO - FOLKLORE - ROCK ARGENTINO 
MERENQiJ^ - CUMBIA - SALSA 

Catalogo gratis. 
Oferlas toctos los meses. 
Envios a todas paries del mundo. 

distribuidora belgrano norte s.r.l. 

Zabata 3941. Capital Federal (1427). Buenos Aires. Argentina. 
Telelonos: (54-1) 555-6100/6200 Fax: 555-6400. 




icfrkfc 



QUALITY RECORI»INCS OF TRAOmONAL 
AMERICAN INDIAN MUSIC SINa 1966 



^mmint imjrpntdrm J'uitntutvr 

See us at MIDEM "96 stand 12.14 Telephone 92 99 8160 
Bin 472-B • T«i« • New Mexico 87571 .SOS 776-2953 / Fax 505 776-21(04 



BELUk AlUSICIk. - one of the leading 
Low-Budget Companies of Europe - wants to 
acquire international repertoire 

- Hits of the 60s. 70s. 80s and 90s - 

and wants to get in contact with the 

original producers. 
_ _ _ /l^i/!^), RheinstraBe 26 
BELLPk D-77815 Biihl/Baden 

iUliei/^K jTn§\ Tel.: 00-49-(0)7223-98 55 0 
XrlUOIVrlV WW Fax: 00-49-(0)7223-98 55 66 



THE BEST SERVICE FROM ITALY!! 

YOU'D NEVER EXPEQ IT OUT OF THIS COUNTRY!! 



SEE us AT MIDEM '96 CANNES, 
STAND 06,24 - TEL (9299) 8408 
OR AT MIDEM ASIA 
HONG KONG, MAY '96 




PICK UP EXPORT 

ITALY 

Fait, professional (omprehensive fully (omputeriied s«nri<e!l! 
Ask for our free (atalogue! Printed or floppy disk. 



Pick up is also a lobel with the cream of the current llalian new 
bonds and more... looking for distribution partners in your area! 
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U.S PUBLISHERS 

GnHinin'tf from f\i^e ^8 

to Don Williams, owner of tho Don 
Williams Music Group, who numbers 
among his eclectic clicnl roster Chicagci. 
George Clinton. Isaac Hayes and 
Professor Longhair. "MIDF.M works 
much better if you have specific goals." 




\\'indsv*vp( Padjk's l:\an Skadm' 

says Wilhams. "Should you have a spe- 
cial project in the works — like the new 
Internet-based project I'm preparing — 
that requires the participation of all your 
affiliated sub-agents, there's no better 
place than MIDKM. I deal with some 17 
agents Irom different countries- We have 
lunch and I give them a demonstration 
Ver>' cfficieni," 

The creative end of publishing can be 
attended (o with great efficiency at 
MlfJHM by songwriters who maintain 
their own publishing, as is the case with 
Roxanne Socman of Los .Angeles" Noa 
Noa Music. She cEtcs the conference as a 
good meeting ground for Americans as 

Unlike some other 
music-oriented confer- 
ences, MIDEM focuses 
on making deals over 
locating new talent. 
It is a playing field 
tailored for publish- 
ers seeking new terri- 
tories to conquer. 



much as for international contacts. The 
global attendees arc of special interest for 
Scetnan. who has charted with hits in 
Germany (""Under The Gun" for Sisters 
Of Mercy) and for Warner Music in Hong 
Kong, She meets with licensees from 
Ihailand and Indonesia, and annual din- 
ners uiih reps from LM! Brazil have led 
to her uTiting songs for their catalog, 

Servicing sub-publishing clients 
around the world with production 
music, mostly centered in the realm of 
dance music, is the principal task for 
Robin Parr) of No Boyfriend Music, who 
says. Tvc been to MIDFM three years, 
usually alternating years. It was easier for 
me to tnake the trip when I was based in 
the U K- Now that I'm flying from 
California, it's harder to justify the 
expense. 

Ol peripheral attractions. Pan)' notes, 
"You find a lot of interesting labels in the 
subterranean bunker that is the Palais- 
tach year, there's a growing number of 
participants with obscure back-catalog 
titles that the> "re trying to put out on CD. 
An indie won't have any problem finding 
lots oi people to talk to. Finding the right 
person is another matter, though, Ihe 
director^' for MIDFM is invaluable for 
learning about who's there: ii's vcn,' well- 
researched," H 





WE CAN'T MAKE SURE SHE'LL BE THERE BUT 
OP COURSE WE' LL WAIT 4 U AT STAND 0120/05.19 

DIG IT INTERNATIONAL SRL 

VIA FANTOLI 15 - 20I38 MILANO (ITALY) 
PH. 39 - 2 - 58099 1 - FAX 39 - 2 - 580 I 1767 
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THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 



Price-Maintenance System Attacl(e(l 

Japanese Music Industry Fights To Retain Control 



■ BY STEVE McCLURE 

TOKYO — Japanese i*ecoi*d companies 
haw begun to fight against threat^ to 
the sj-stetn that allows them to set the 
retail price of music. 

The contrm-ersial i-esale price-main- 
tenance s>"stem means that domestical- 
ly prothiceil CDs cost a uniform 3,0(K) 
yen (about $29) in every store in the 



Industry Targets 
Piracy In Italy 

■ BYJEFFCURK-MEADS 



LONDON— International labels body 
IFPI and itii lUilian affiliate FIMI are 
launching a $1 million campaign 
against what they call the "potentially 
catastrophic inci*easc in piracy in Italy." 

IFPI says that Italy has the fifth- 
biggest pii-ate market in the world and 
accounts for nearly half of all unli- 
censed prmluct sold in the European 
Union. 

As a counter- 
measure, a joint 
operation, the 
Federation 
against Music 
Piracy (FPM) is 
due to open in 
Milan before 
the end of the 
month. U-Tl and 
FIMI are in\x»t- 
ing$l million in 
the operation on behalf of the major 
record companies. An IFPI represen- 
tative says, "FPM will track the crime 
networks that feed off piracy, gather 
e\idence on pirate activity, and hand it 
to Italian magistrates and press for 
rapid closure of illegal operations and, 
if necessary, mass prosecutions." 

Heading FPM's activities will Ix? sec- 
retary general Enzo Mazza, who has 
been the Business Software AUiance's 
Italian anti-piracy coordinator since 
1902. 

The IFPI representatiw says of the 
piracy problem in Italy. "It has esca- 
lated dramatically in the last four 
j'ears; one in three recordings now sold 
in Italy is an illegal product. Record 
companies are losing nearly $150 mil- 
lion a year, making Italy the invest- 
ment black spot of the ElTs music mar- 
ket. 

"This has potentially dire conse- 
quences for local Italian artists. This is 
an alarming situation, unparalleled 
anywhere else in the EU." 

IFPI says Italy's piracy problems 
are rooted in two factors: poor law 
enforcement and inadequate intelli- 
gence. 

The organization concedes that 
(Coittitmed on next jxige) 




country. The RPM system covers all 
discs and tapes made in Japan and 
applies to both domestic and interna- 
tional i*e]K;rtoire. 

The sj^tem has. however, come under 
fire as Japans heavily regulated econ- 
omy begins to mow towai-d liberaliza- 
tion. Leading the assault is the nation's 
increasingly influential Fair Trade 
Commission, which recently produced 
an interim rx'iwrt thiit criticized the sy.**- 
tem foi' gi\'ing consumers a raw deal. 

Now the Japanese music business is 
up in arms m-er what it sees as a threat 
to its survival. 

Soumling the indastry's battle cry is 
Recording Industry Assn. of .Japan 
chairman Shugo Matsuo, who gave a 
roibfing sjKJOch in defense of the RPM 
system at an RIAJ party Jan. 8. 

"The RPM system supports the 
development of music culture," said 
Matsuo, who is also president of Sony 
Music Entertainment (Japan), the coun- 
try's biggest record company. "The 
FT(' Is looking at the sj-stem only from 
a narrow economic viewpoint. It has 
paid no attention to the nature of copy- 
righted material as culture. We ha\Te to 
fight to keep RPM for records and 
CDs." 

Matsuo announced the formation of 
a special music industry body to coor- 
dinate the struggle to preserve RPM 
before the FTC delivers its final report 
on the system in March 1998. Dubbed 
the Music Cultural Conference, it 
includes as members the RIAJ; the 
Japanese Society for Rights of Authoi*s, 
Composers, aral Publishers; the Music 
Publishers Assn. of Japan; the Japan 



Record Stores Assn.; and six other 
industry gi-oups. 

Matsuo concluded his speech by rais- 
ing his fist in the air and leading the 
several hundred industry members 
gathered at the Capitol Tokyu Hotel in 
a heartj' chorus of the MCCVs campaign 
slogan, "Ongaku bunka w^o mamorol" 
(I^t's protect music culturel) 

Also speaking at the RIAJ party in 
.support of keeping RPM were .'several 
politicians, including education minister 
Yoshinobu Shimamui*a (who has since 
stepped down) and Communist Party 
Upjwr House member Hiroshi Kikuna- 
mi. The irony of a communist politician 
telling membei-s of an industrial associ- 
ation to continue fixing their prices 
seemed to be lost on most of those pre- 
sent. 

Although the FTC is officially neu- 
ti*al regarding the RPM issue, the com- 
mission clearly sympathizes with the 
academics who produced the interim 
rei)ort urging the abolition of the price- 
setting s.TOtem. 

"There is no relation between RPM 
and protecting music culture," says 
Kj'ozo Suzuki, director of the trade 
practices division of the FTC's execu- 
tive bureau. "Japan is the only major 
country that iLies RPM to protect such 
products. Compared with other coun- 
tries, it doesn't seem lexical." 

The RIAJ counters by pointing out 
that in Japan, between 15,000 and 
16,{X)0 prerecorded music titles (includ- 
ing non-Japanese repertoire) are 
released each year by the as.iociation's 
30 member companies; these titles 
(Continued on fxige 86) 




Platinum Van. Van Morrison receives a platinum disc for sales of 15.CXX) copies 
of "Days Like This" in Ireland. Shown, from left, are Brian Kennedy, who played 
on the album; manager Willie Richardson; Morrison; PolyGram Ireland manag- 
ing director Paul Keogh; and Morrison's fiancee, Michelle Rocca. 

Carey's Ubiquitous 
Japanese Success 



■ BY STEVE McCLURE 

TOKYO — Japan has been very, very 
good to Mariah Carey. 

Her 1994 album, "Merry Christ- 
mas," is close to passing "The Body- 
guard" soundtrack as Japan's all-time 
top-selling foreign album. 

Carey has three of Japan's top five 
all-time best-selling international 
albums — and her three shows in 



EMI Bows Indie Store initiative 



■ BY JEFF CLARK-MEADS 

LONDON — A new initiative is being 
launched in the U.K. that is aimed at 
increasing the success rate of new 
British bands ami lowering the alarm- 
ing casualty rate of independent 
record stores. 

Starting in mid- 
January, EMI 
Records here is 
telling dealers about 
its two concepts: the 
EMI Channel and 
Soundsite. A\'ailable 
only to the company's noncorporate 
customers, the programs are being 
welcomed as a recognition of the 
importance of the indie retail sector — 
particularly in the area of breaking 
new talent. 

Says Richard Wootton, chairman of 
the British Assn. of Record Dealers 
and an indie retailer. "From EMI's 
point of view, this will raise the per- 
centage of their acts that they break, 
and any bit of edge the independent 



|emi| 



stores can get is to be greatly wel- 
comed." 

The EMI Channel is an umbrella for 
a range of communication channels, 
including a magazine, a fax-based 
information service, and regularly 
released CD samplers. The magazine 
will initially focus on EMI acts, but 
will later be expanded to co\er wider 
areas of interest to retailers, as well 
as providing a forum for their views. 

Project consultant Graham 
Samuels says. "EMI speaks most 
effectively to those stores that its 
reps visit. Then it speaks best to 
those people with whom it has a tele- 
phone relationship, but there are a 
range of retailers outside that don't 
deal with us at all. The EMI Channel 
intends to have a communication with 
all independent retailers." 

Excluded from the project, though, 
will be the I'.K.'s largest indie. Andy's 
Records (which has almost 30 stores), 
as EMI regards the chain as outside 
the scoi^e of the initiatiw. Howev^er. the 
programs will be open to all other 



independent operations regardless of 
whether or not they currently deal 
directly with EMI. 

Samuels stresses that the EMI 
Channel will be a twx>-way process and 
that the company will use it to listen 
to the views of the stores. "This is a 
long-term, ongoing program. We rec- 
ognize independent retailers as being 
inde|>endent, and they will influence 
the way the program develops. This is 
not just big EMI dictating what's 
going to go on. Our aim is to develop 
significant relationships." 

The most tangible aspect of those 
relationships and EMI's developing 
artists will be Soundsite. Launched 
next month, this consists of a fiv-e-CD 
listening post that EMI will initially 
install in 150 stores beginning Feb. 5. 

The Soundsite system is a sealed 
unit in which five albums are dis- 
played. Consumers select which disc 
they will listen to by pre.ssing a button 
on the device. Each disc is accompa- 
nied by information on the artist and 
(Conihutpd on next }Kif/e) 



March at the 45.00a-seat Tokyo Dome 
sold out in less than two hours last 
month. 

I^rt of Carey's success in Jaf>an can 
be explained in one word: synergy. 
Sony used her as 
its image girl in its 
1994 MiniDisc 
print and TV ad 
campaign. In fall 
1994, her song "All 
I Want For Christ- 
mas Is You" 
(Japanese title: 
"Koibitotachi No carey 
Christmas") was 

the theme for the Fuji TV drama 
"Nijukyusai No Christmas" (29-year- 
old's Christmas). 

Now her face seems to be about 
everywhere you go. as she pushes a 
line of lipstick for cosmetics company 
Kose. which is also one of the sponsors 
of Carey's Daydream Tour of Japan in 
March. 

The big news, though, is that "Merry 
Christmas" has now sold 2.5 million 
copies (including imports), which, 
according to trade magazine Oricon, is 
the same number racked up by "The 
Bodyguard." 

The Kose campaign and the hoopla 
leading up to the Tokyo Dome shows 
should soon help put "Merry Christ- 
mas" ahead of "The Bodyguard," 
industry watchers say. 

"What really boosted sales of 
'Merry Christmas' was the TV drama 
in 1994." says Mako Shibayama of 
Sony Records' international labels di\i- 
.sion. "But we really can't pinpoint one 
thing that explains Carey's phenome- 
nal success in Japan," although 
(ContiiiKcd on {Kitje SO) 
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German Publishers Forecast Mixed '96 



■ BY WOLFGANG SPAHR 



HAMBURG— The German music pub- 
lishing businefw Ls expecting good news 
and tftid news during 1996. 

"Things are going to be pretty rough 
in 1996, as continued concenti-ation (of 
co|)yrightsl, conflicts in the exiiloitation 
ai^ a shortage of funds for culture, and 
digilalization will cause a lot of prob- 
lems." sail's Hans Wilfred Sikorski, VP of 
the German Assn. of Music I*ublishers 
(DMV). 

DMV president Maja-Maria Reis 
believes, though, that there is also a more' 
positi\Te aspect to the yeai; and she points 
to rock and dance music successes that 
she beliefs will help stimulate publish- 
ers' sales in 1996. 

Reis argues that such successes will 
also ha\'e an impact on record sales. She 
says, "The present economic forecasts 
assume that the German retail sector will 
finally see a turnaround in 1996. The eco- 
nomic i-eseai-ch institutes state that fam- 
ilies and low-Income earners will benefit 
from tax reliefs. This could boost con- 
sumer spending." 

Sikorski says that music publishers 
with strong catalogs will not exix?rience 
problems in the coming years. He saj-s 
that what the puHLshing industr>' reaUy 
needs now is imagination, especially in 
regards to the new media with their 
proniLse of whole new areas of cx|)loita- 
tion of rights. 

Hans-Henning Wittgen, DMV's man- 
agir^ director in Bonn, also pi^edicts that 
(wbUshers' revenues will continue to rise, 
citing the chart performance of such acts 



as Real McCoy, La Bouchc. Cultui-e Beat. 
Sin With Sebastian, and Haddaway. 
Wittgen adds that he does not see any 
end to this trend of cfomestic success. 

Wittgen also jx)ints out that new mar- 
kets have been created, as publishers 
have been releasing CD productions of 
their own. 

Wolfgang Mewes, managing director 
of MelodiederWelt in Frankfurt, b con- 
vinced the record market will stabilize at 
a high le\iel in 1996. He atkls that it shoukl 
not be foi*gotten that the music publL'ihing 
business Ls not confined to recortl sales. 

The market has many facets, he sail's, 
such as live and backgreund music, jin- 
gles, film and T\' music, afh-ertising. and 
the burgeoning world multimedia mar- 
ket. Mewes sa>'s, "Last year, more and 
more German productions reached the 
top of the charts. The-so protlucts arc not 
only the work of multinationals, but also 
man\' peo|)le woi-king alone. In this way, 
small, independent music pul:^hers now 
haw a chance again." 

Joachim Neuliauer, managing director 
of Siegel Publishing in Munich, consid- 
ers the promotion of .wung talent to be 
cMie of the key tasks facing the industrj- in 
1996. He backs this up by saying that, 
with such popular rock stars as Wolf 
Maahn, Udo Lindenberg, Wolfgang 
Niedecken, Herbert Gronemej-er, Mar- 
ius Miiller-Westemh^ea Heinz-Rudolf 
Kunze, and Klaus Lage, the German 
music market is continuing to age. 
Neubauer believes that not enough is 
l)eing done for .wung acts, at least as far 
as solo artists are concerned. He adds. 
"The whole point is that 1 basically don't 
mind growing old with the artists. 



because they are still the best." 

Michael Karnstotlt, Eure|>e director 
of peemiusic in Hambm'g, predicts that 
the licensing of dubbing rights will gain 
importance as a result of constant 
growth in advertising and what he 
describes as the new magic WDi*d: multi- 
media. He adds that royalty-rate struc- 
tures here are not \vt entii*ely acceptaHe, 
but nonetheless, that "multimedia will 
play a key role this year." 

Michiiel Ku(hitzki, managing tlirector 
of Berlin Edition Inti-o, .'^av's that in the 
future it w ill be primarily up to per- 
forming rights societies, such as GEMA 
and GVL. to create solutions to protect 
coi)\iight.s and ailists' rights in the face 
of rapid technological gixnvth. The Intei- 
net, online sei-\ices, and other multimctUa 
developments will not make it any easier 
to safeguard rights, he adds. On the other 
hanfl. the rising share of national product 
in record sales over the last tw^o >-ears 



■ BY EMMANUEL LEGRAND 



PARIS — French radio stations are try- 
ing to come to terms with a new sjTitem 
obliging them to play stipulated quotas 
of domestic music. Record companies 
remain unenthusiastic about the quota 
system, which they regard as a "crisis 
measure." even though their main 
media outlet is now required by law to 
a.ssist them. 

Effectiw since Jan. 1. all broadcasts 
between 0:30 a.m. and 10:30 p.m. are 
required to contain at least 40% French 
music, 'M of which must be from new 
Ulent. 

The implementation of the quotas 
comes almost two years after the law- 
introducing required lewis was passed 
through Parliament. During this inter- 
vx'ning period, the stations have gradu- 
ally increased their proportions of 
French content — under the close super- 
vision of broadcasting authority CSA — 
to create a smooth transition to the sUi> 
ulated levels without a sudden change 
in programming. 

Stations not meeting the new 
requirements can face up to one month 
oflicen.se saspension and/or fines of up 



Italy's copyright protections are 
solid but says that their implemen- 
tation on a practical level has been 
"tortuous and inadequate." It adds. 
"For example. IFPI brought five 
separate anti-piracy prosecutions in 
1994. They are expected to take at 
least five years to result in convic- 
tions." 

In terms of inadequate intelli- 
gence, IFPI says, "Italian magis- 
trates have recently taken up the 
cause of music with gusto. But inside 
information on piracy is still limited. 

"It seems that certain organized 
crime is involved and that music- 
piracy profits are nurturing the 
drug trade. 

"Much of the pirate market is fed 
from North Africa and eastern 
Europe; we estimate the piracy rate 
at 40% in southern Italy, compared 
with 269? in the north." 



should continue in 1996 once such media 
as i-adio and TV finally wake ui) to these 
dewlopments. he ai"gues. Kudiitzki saj's. 
"I fail to comprehend why 80*^ of the 
music played by radio and TV broad- 
castei"s Ls still by foreign aitists, althougli 
national products account for 407( of the 
charts and hence also the record mar- 
ket." 

Warner/Chapi)ell managing director 
Norbert Masch is facing the new year 
optimistically: "Politicians tell us that we 
are in for difficult economic times in 19iK) 
with rer>' little stimulus for growth. But 
fortunately, we work with a very emo- 
tional product touching people's heai"ts 
and, therefore, defying logic." Accoixi- 
ingly, War ner/C happen is optimistic, 
entering '96 full of confidence in its 
ailists. "WTiat is important is that we as 
publishers must give new ai-tists a chance 
of proving them.seKvs iwid breaking hits," 
sa\-s Masch. 



to o'S- of their annual revenues. 

Music-industry enthusiasm for the 
implementation of the quotas has been 
muted. Patrick Zelnik, president of 
labels' body SNER told a Jan. 5 meet- 
ing of radio managers that there was lit- 
tle to be excited about and that he did 
not feel it was a victory of the music 
industrj' ov^er radio. 

He said, "There is nothing to cele- 
brate. Quotas are a failure — a measure 
for times of crisis — and we are all 
responsible for that situation. The quo- 
tas were voted in Ijeeause \\v ix'alized in 
the eaiiy '90s that there was a problem 
of exposure for our productions. 

"We made a first attempt [to rectify 
that] by getting radio stations to agree 
on a certain lev-el of French music they 
would play, but these deals were never 
respected. That's why we have quotas. 
Now, we have to move forward to the 
next step and see how we can get the 
l>est from this situation." 

The music industiy is working on the 
basis that the quotas are a means to an 
end rather than a goal in themselves. 
Bernard de Bosson. president of inde- 
pendent producei-s' association UPFI, 
sajT? that quotas will give "some oxj'gen 



The FPM initiative in Italy has the 
backing of the record companies in 
the front line of the battle. 

BMG Ricordi VP Franco Reali 
says, "The current piracy problem in 
Italy is a sad situation. Revenues 
from the sale of pirated product are 
reinvested by organized-crime syn- 
dicates in drugs and arms; we are 
not talking about a purely political 
problem, but a real-life situation. 

Gerolamo Dominion! Caccia, pres- 
ident of both FIMI and Warner 
Music Italy, adds, "The anti-piracy 
campaign will concentrate on raising 
public awareness of the problem 
through press advertisements and 
coverage and by creating a practical 
way of applying existing laws." 

Additional reporting was provided 
bif Mark Dezzani in Milan. 



BMG Entertainment 
Buys Elite Music 

LONDON— BMG Entertainment 
Intermitional is stej^ing up its pres- 
ence in Taiwan via the purchase of 
Elite Music Co. as a prelude to a new 
joint venture with Elite GM David 
Jerng. 

BMG has acquired Elite's assets 
and business ami plans to ojierdte this 
and other ventures with Jerng, 
according to BMG. 

Elite was formed in 1992 and has 
specializeti in insti'umental and clas- 
sical Chinese music, ;is well as ven- 
turing into domestic TWwanese pop. 

BMG now distributes Elite's cata- 
log ami will own 80^ of the new ven- 
ture' with Jerng. That nev\' company 
will. BMG sa\^. ""jimide internation- 
al marketing ami management exper- 
tise to (ievelq) Elite's rei^itoii-e in the 
growing China markets." 

JEFFav\RKMEv\DS 



to the system" but are useless if they 
are not part of a global scheme to 
encourage production and energize a 
shrinking retail market. 

The jjassing of the quota law created 
an instant and strongly negative reac- 
tion from broadcasters, but time has 
helped ease the tension l>etween the 
stations and the music industiy. The two 
sides now even have a formal platform 
for dialog through a w'orking group 
called Musiques France Plus. 

Although it is too soon to evaluate the 
impact of quotas on stations' listening 
figures and record companies' sales, 
almost all station o()erator-s say they are 
willing to play the game. "Quotas were 
an electric shock for us radio broad- 
castei^s, but we now have to take them 
into account," says Guy Ban\ille, pro- 
gram dii-ector of AC station Euro|)e 2. 
"It is not going to be easy, but it will not 
prevent us from doing our job." 

Jean Pierre Dartois, deputy GM of 
Fun Radio, takes a positive view despite 
his intense initial resentment. Howev- 
er, he says. "We always had a strong 
position against ()Uotas. Now that they 
are a fact, well resixnrt the law. If evt^ry- 
body respects them, it will be OK. If not, 
w'e'll re-evaluate our position." 

The only sour note so far has come 
from Max Guazzinl. VP of popular 
national FM network NRJ, who said in 
a TV interview that his ojxiration would 
not respect the quotas. 

Many radio oiwratoi-s fear that thei'e 
is not enough of what they call "quality" 
material to feed their programs with 
local music. Zelnik argues that there is 
already sufi'icient viilunie and diversity 
in French music to accommodate all the 
radio formats. 

The radio and record industries do 
see eye to eye within Musirgues Fi-ance 
Plus, where they ha\^' agreed to ask for 
the details of the law to be amended to 
make it easier for radio .stations to deal 
with quotas. Their proposals, relating 
to timing and definitions, were submit- 
ted to CSA and the Ministry of Culture 
on Dec. 28 , so far without response. 

"These are important proposals," 
says Eric Dufaure of performing right 
society Sacem. "We have made real 
ste|)s in favor of radio stations. Seeing 
quotas succeed is in the interest of the 
whole industrj'." 



EMI BOWS INDIE STORE 

(Continued from preceding page) 

the album. 

The first five albums included in 
Soundsite will be from Babylon Zoo. 
Dubstar, Speech. John Hiatt, and the 
soundtrack to the movie "Trainspot- 
ting." 

The acts found on Soundsite will 
come from EMI's various labels — 
excluding Virgin — and w ill be what 
the company regards as development 
projects. Though this will tend to focus 
on new artists, it will not preclude 
older acts regarded 2^ still being in the 
development phase, as with Hiatt. 

Samuels hopes Soundsite will assist 
EMI in that there will be a greater 
exposure for its artists and that they 
will benefit from "expert recommen- 
dation." He adds. "It's the same thing 
as with travel agents when you see all 
the offers in their window that they're 
recommending to you." 

Retailers will benefit, he says, by 
making their stores more attractive by 
giving consumers access to music they 
may not be able to hear elsewhere. He 
hopes the program can l>e exjwnded to 
include co-op advertising and joint 
promotions with the retailers. 

Samuels says EMI is acutely aware 
of the need to assist the U.K.'s declin- 
ing indie retailer sector "The indies 
need all the help they can get," he 
says. "The indies have a prime role to 
play in developing new artists, but to 
do that they have to be there." 

According to the 1995 Statistical 
Handbook published by the British 
Phonographic Industry, the total num- 
ber of indie stores declined from 2,207 



INITIATIVE 

in November 1984 to 1,280 in Decem- 
ber 1994. 

Wootton — who loins the quintessen- 
tial one-store indie Ainley's, in the city 
of Leicester in the Midlands of Eng- 
land — believes EMI's initiatives will 
assist the beleaguered sector "It's cer- 
tainly very welcome," he says. "For 
long enough, I and a lot of people like 
me have campaigned aggi'essively for 
improved awareness of the importance 
of indie retailers to the industry. I am 
pleased by what EMI is doing, and I 
believe there are other things in the 
pipeline from other record compa- 
nies." 

He adds that if the indies' role in 
breaking acts can be recognized and 
assisted, then all sectors of the indus- 
try will l>enefit from the larger num- 
ber of British artists in the market- 
place. 

Wootton is also grateful for any 
commercial advantage that will accrue 
for indie stores. Though he saj's anec- 
dotal evidence leads him to believe the 
rate of decline of the indies has been 
arrested, he adds, "in Leicester, we've 
.seen the development and opening of 
new and bigger multiple operations, so 
all the lime our life is more difficult — 
you have to keep working harder just 
to stand still. I don't suppose Leices- 
ter is any different from any other 
town or city in the country, so any 
edge the indies can get is very wel- 
come." 

Wootton also congratulates EMI for 
making "a substantial financial com- 
mitment" to its initiatives. 



Quotas Disgruntle French Broadcasters 



INDUSTRY TARGETS PIRACY IN ITALY 

fCnntiuiied from preceding page) 
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SINGLES 

DEPARTURES GLOBE AvnTRM 

CHASE THE CHANCE NAMIE AMURO »n nvu 

MV FRIEND ZARO b-iui«m 

TO LOWE TOU MORE CELINE CHON WITH KRTZLER 
& KOMPANY fpic 

I BEUEVE TOMOMI KAHARA TO«tt» IDC 
BOOT FEELS EXIT NAMIE AMURO >VEXTIIAx 
SWEET PAIN GLOBE avfjitrax 
MV BASE. KIMIGA NEMURUMADE SVARANQ ma 

FUVUNO FANTASY COUSIN modismt 
TSUUKAI UKIUKI DOHRI KENJI 02AWA TOSHIBA' 
eui 

ALBUMS 

MAKI OHGURO BACK BEATS NO. 1 noun 
MY LITTLE LOVER EVERGREEN wsf»ctc«> 
MIWAYOSHIDA BEAUTY AND HARMONY wic 
CARPENTERS I NEED TO BE IN LOVE— BEST OF 
THE CARPENTERS POt*M« 
B7 LOOSE BOOMS 

NAMIE AMURO DANCE TRACKS VOL. 1 TosmsMMi 
CELINE DION LOVE STORY'S SPECIAL EDITION 
tpic 

T R F BRAND NEW TOMORROW «vtx tnAX 
JUDV t MARY MIRACLE DIVING inc 
TSUVOSHI NAGABUCHI KAZOKU TOSHiutMi 



NETHERLANDS ISticWmg Meg, top mi ia23«5 



SINGl£S 

ADEMNOCO UNDA. ROOS I, JESSICA ono 
GANGSTA-S PARADISE COOIIO FEATURING L-V. MCA 
DE BUURTSUPER (GOa£MORGEN, 
GOCLEMOROENl mmi VAN DUIN am 
EARTn SO«G MICHAEL JACKSON 5ChY 
KNOCKIN- DOUBLE VISION =t«» 
DON'T LEAVE ME ALONE DJ PAUL ELSTAK t*o-^WM 
NET tS EEN NACHT (LEVENSECKT) GUUS MEEUWIS 
4VAGANT ABCM« 

MISS SARAJEVO PASSENGERS UEKajnv 

POUR OUE TU M'AIMES ENCORE CELINE DION sunt 

SPRAAKWATER EXTINCC Eui 



ANDRE RIEU WIENER MELANGE uiaatn 
QUEEN MAOe IN HEAVEN m 
DIESMURFEN SMURFENHOUSEPARTY CMi 
BEATLES ANTHOLOGY 1 emi 
ENYA THE MEMORY OF TREES w«f(tB 
ELTON X3HN LOVE SONGS MtRCUIW 
KINDEREM VOOR KINDEREN 16 xtn 
ROILING STONES STRIPPED VMM 
MARCO BORSATO ALSGEENANDER poinxM 
CELINE DKM D EUX son 



AUSTRALIA H^smun Recom Industry Assn. I 1/2V96 



TMS 


usr 


ma 


WEEK 


1 


NEW 


2 


4 


3 


2 


4 


3 


5 


5 


e 


1 


7 


10 


S 


15 


9 


11 


10 


7 


11 


17 


12 


8 


13 


9 


14 


18 


IS 


12 


16 


13 


17 


6 


IS 


19 


19 


NEW 


20 


14 


1 


1 


2 


3 


3 


2 


4 


6 


S 


5 


6 


4 


7 


17 


8 


9 


9 


7 


10 


14 


11 


10 


12 


8 


13 


12 


14 


16 


15 


13 


16 


11 


17 


NEW 


IS 


NEW 


19 


NEW 


20 


18 



SINGLES 

JESUS TO A CHILD GEORGE MICHAEL vnciN 
ONE SWEET DAY UARIAH CAREY & BOYZ II MEN 

BOOM BOOM BOOM OUTHERE BROTHERS lkstv.' 

FESTIWAl 

LETS GROOVE COB C01U«« 

BE MY LOVER U BOUCHE auo 

GANGSTA'S PARADISE COOUO FEATURING LV. MC* 

WONOERWAU OASIS cUttTmsom 

GIVE ME ONE REASON TRACY CHAPMAN v<««NC» 

APPU EYES SWOOP M.j&««w,TFSIrv*i 

rrs ALRIGHT DENl MINES mush«XMT£SI^ai 

LUMP PRESIDENTS OF THE UNITED STATES OF 

/AMERICA cauMfWi 

STAYIN'ALJVE N-TRANCE FtsirvAi 

MISS SARAJEVO PASSENGERS ISUM> 

TELL ME GROOVE THEORY EPIC 

FAIRGROUND SIMPLY RED wunEI) 

VHATERFALLS TLC bmg 

MERKINBAa (EPI PEARL JAM UK 

MOVING UP DREAMWORLD LiKBAi^ESIrvu 

HAND IN MY POCKET ALANIS MORISSETTE WWHER 

T>1E SUNSHINE AFTER THE RAIN 8ERRI lONOOM 



LIVE THROWING COPPER ft*oicw;i(vLMCA 
OASIS (WHATS THE SIORYl MORNING GLORY? 
CftEAlKW 

EMTA THE MEMORY OF TREES v«»miK 

MADONNA SOMETHING TO REMEMBER waiw 

MARIAN CAREY DAYDREAM coujMBM 

TINAAJfENA DONTASK CSIUMIA 

ALANIS MORISSETTE JAGGED LITTLE PILL <«»N01 

CDfl GLIDE WITH ME miLweiA 

SMASHING PUMPKINS MELLON COLLIE AND THE 

INFINITE SADNESS v«;n 

TRACY CHAPMAN NEW BEGINNING ovumEll 

RED HOT CHIU PEPPERS ONE HOT MINUTE mmner 

H0OT1E & THE BLOWFISH CRACKED REAR VIEW 

JANET JACKSON DESIGN OF A DECADE 1966/1996 

MM 

GREEN DAT INSOMNIAC wAmoi 

QUEEN MADE IN HEAVEN CMi 

K.D. LANG ALL YOU CAN EAT w»rneb 

SEEKERS THE SEEKERS COMPLETE LMi 

PRESIDENTS OF THE UNITED STATES OF AMERKA 

THE PRESIDENTS OF THE UNITED STATES OF 

AMERICA CTxtMOA'syt^ 

FOO FIGHTERS FOO FIGHTERS rK.rt 

ELTON JOHN LOVE SONGS MEKuar 



CANADA (Tin RtohII lg2«6 



SINGLES 

FAJ4TASY MARIAH CAREY coiLiMfuA 

STATIN' ALIVE N-TRANCE ouum 

YOU ARE NOT ALONE MICHAEL JACKSON [P<c 

BEAUTIFUL LIFE ACE OF BASE w«ta 

ONE SWEET DAY MARIAH CAREY cauMeui 

EXHALE (SHOOPSHOOPI WHITNEY HOUSTON WISTA 

GANGSTA'S PARADISE COOUO net 

RUNAWAY JANET JACKSON UM 

BULLET WriH BUTTERFLY WINGS SMASHING 

PUMPX'NS 

BACK FOR GOOD TAKE THAT bca 

SET U FREE PUINET SOUL; quality 

ONE MORE CHANCE NOTORKXJS B.I.G. arista 

I'LL BE THERE FOR YOU METHOD MAN DU jam 

ZOMBIE A D A M, oualoy 

CAN I TOUCH YOU ... THERET MICHAEL BOLTON 

COLUMe* 

BK: TWE WHIGFIELD auAulY 
MERKINBAa PEARL JAM Epc 
TELL ME GROOVE THEORY Efic 
DON'T TAKE IT PERSONAL MONICA amsta 
KISS FROM A ROSE SEAL /n 

/UfiUMS 

ALANIS MORISSETTE JAGGED LinLE PILL mavepck 
SMASHING PUMPKINS MELLON COLLIE ANO THE 
INFINITE SADNESS vWGt. 
HOOTIE S THE BLOWFISH CRACKED REAR VIEW 

AtUWIIC 

VARIOUS ARTISTS DANCE MIX 95 QuAitrf 

MARIAH CAREY DAYDREAM oxmM 

ENYA THE MEMORY OF TREES WW 

WAITING TO EXHAU VARIOUS ARTISTS A/4tsrA 

MADONNA SOMETHING TO REMEMBER umhki. 

DEF LEPPARD VAULT MERCUif> 

PRESIDENTS OF THE UNITED STATES OF AMERKA 

THE PRESIDENTS OF THE UNITED STATES OF 

AMERICA COLUA«iA 

SHANIA TWAIN THE WOMAN IN ME HESOHr 

OASIS (WHATS THE STORYl MORNING GLORY? OK 

UVE THROWING COPPER radkiacti.e 

ACE Of BASE THE BRIDGE ARisiA 

BEATLES ANTHOLOGY 1 apple 

JANET JACKSON DESIGN OF A DECADE ... AW 

VARKMJS ARTISTS FRIENDS REPRSf 

ASHLEY MACISAAC HI HOW ARE YOU AWi 

VARKXJS AJITKTS DESTINATION DANCE . . . fwn 

ROLUNG STONES STRIPPED vinam 



GERMANY <'^«<'> 'Mmn m^m, 



WEEK 
1 
2 
3 
4 
S 
6 
7 
S 

9 

10 
II 
12 

13 
14 
15 
16 
17 
18 
19 



1 

2 


1 

2 


3 


4 


4 


5 


5 


3 


6 


6 


7 


9 


8 


14 


9 


8 


10 


11 


11 


7 


12 


12 


13 


13 


14 


15 


15 


NEW 


16 


19 


17 


16 


18 


10 


19 


17 


20 


18 



SINGIES 

GANGSTA'S PARADISE COOLIO FEATURING LV. mca 

EARTH SONG MICHAEL JACKSON FPC 

MISSING EVERYTHING BUT THE GIRL WEA 

CAPTAIN JACK CAPTAIN JACK em. 

WEVE GOT IT GOIN' ON BACKSTREET BOYS A»MA 

I GOT 5 ON IT LUNIZ viRGiK 

BACK IN THE U.K. SCOOTER IMl 

EWE WSEL MIT ZWEI BERGEN DOLLS UNITED 

EAsnvESr 

GOCDENEYE TINA TURNER emi 

INSIDE OUT CULTURE BEAT mm 

DOH WAH DIDOY FUN FACTORY EDtl 

WHERE THE WILD ROSES GROW NICXCAVE&KYUE 

MINOGUE ivitHOWO 

HYMN MUSIC INSTRUCTOR EMI 

MISS SARAJEVO PASSENGERS MFnoAY 

THUNDER EAST 17 METHOHOvt 

I WISH SKEE-LO EDEL 

CANT STOP RAVING DUNE lrmn MOTOR 

ten HND DKH SCHEIS5E T\C TAC TOE SCA 

YOU'U SEE MADCNNA wEA 

JESUS TO A CHILD GEORGE MK>IAEL vngm 



QUEEN MADE IN HEAVEN EMi 

MKHAa JACKSON HISTORY: PAST. PRESENT AND 

FUTURE-BOOK I epic 

PUR ABENTEUERLAND pntBcaio 

MADONNA SOMETHING TO REMEMBER WEA 

KEUY FAMILY OVER THE HUMP EMi 

SIMPLY RED LIFE EASrwtsT 

ENYA THE MEMORY OF TREES MA 

COOUO GANGSTA'S PAJIADISE eastwesi 

aTON JOHN LOVE SONGS uiKum 

fiCE Of BASE THE BRIDGE meteioame 

DIE SCHLUMPFE MEGAPARTY VOL. 2 an 

HERBERT GRONEMEYER LIVE EMi 

HERBERT GRONEMEYER UNPLUGGED EMi 

ARZTE PLANET PUNK metponoaae 

OASB (WHATS THE STORYl MORNING GLORY? 

a*EATIONSO«V 

DOLLS UNITED GUT GEBRULLT EASTXtsr 

ROaiNG STONES STRIPPED vinciN 

BEATLES ANTHOLOGY 1 emi 

CAUGHT IN THE ACT CAUGHT IN THE ACT OF LOVE 

zn 

MEAT LOAF WELCOME TO THE NEIGHBORHOOD 

VIRGih 



HITSOFTHEHUK. 



ms 


LAST 


mix 


WEEK 


1 


NEW 


2 


1 


3 


2 


4 


3 


9 


4 


6 


5 


7 


NEW 


8 


NEW 


9 


NEW 


10 


6 


11 


7 


12 


NEW 


13 


NEW 


14 


9 


IS 


II 


16 


15 


17 


NEW 


18 


10 


19 


8 


20 


24 


21 


NEW 


22 


13 


23 


NEW 


24 


20 


25 


NEW 


26 


12 


27 


IS 


28 


19 


29 


18 


30 


26 


31 


23 


32 


21 


33 


NEW 


34 


22 


35 


NEW 


36 


NEW 


37 


NEW 


38 


17 


39 


14 


40 


NEW 



SINGIES 

JESUS TO A CHILD GEORGE MICHAEL viRON 

EARTH SONG MtCHAELJACKSON epic 

FATHER AND SON BOYZONE pocydoh 

SO PURE BABY D srsitWATic 

MISSING EVERYTHING BUTTHE GIRL blwcov 

SE&mr.tTtRNJM. 

WONDERWAU OASIS CACATKm 

ONE BY ONE CHER wea 

SANDSTORM CAST polydor 

TOO HOT COOLiO TOMMr BOY 

CREEP 96 TLC LAidtLAjJist* 

I AM BLESSED ETERNAL istavenuc^mi 

GOT MYSELF TOGETHER BUCKHHEADS wismv* 

RELEASE THE PRESSURE LEFTFIELD hard hands/ 

IF YOU WANNA PARTY MOLELLA FEAT. OUTHERE 

BROTHERS -■■■.■■■\7i'imi 

WHY YOU TREAT ME SO BAD SHAGGY 

FEATURING GRAND PUBA virgin 

LUMP PRESIDENTS OF THE UNITED STATES OF 

AMERICA ixvuueui 

HEV LOVER L.L COOL J FEATURING BOYZ II MEN 

r.Ff lAMilSlASD 

GANGSTA'S PARADISE COOLIO FEATURING L.V. 

I.ii.lMv Mi.A 

IT'S OH SO QUIET BJORK out imn mam 

LITTLE BRITAIN OREADZONE virgin 

SINGLE GIRL LUSH 4AD 

JUST THE ONE LEVELLERS cwma 

LET'S PUSH IT NIGHTCRAWLERS FEATURING 

JOHN REID ■^rfi. AtfSTA 

CAUGHT A LITE SNEEZE TORI AMOS casiwui 

WHITE SKIES SUNSCREEM sow 

WONDERWAU MIKE FLOWERS POPS tmooM 

DISCO 2000 PULP i^V4D 

NOT SO MANIC NOW DUBSTAR roocEui 

ONE SWEET DAY MARIAH CAREY & BOYZ II MEN 

tXXLMlS** 

GOLD PRINCE sfHiWAKNtft bbos 

TELL IT TO MY HEART TAYLOR DAYNE awsia 

OH FATHER MADONNA MAvtftHX'SifiE 

FEEL LIKE SINGING TAK TiX Due hauu 

REACH jUDV CHEEKS pos^irv* 

CHANGE YOUR MIND UPSIDE DOWN MDftiD 

SPIRITS IN THE MATERIAL WORLD PATO 

BANTON WITH STING 

MEN IN BLACK TRANK SLACK D<^NnjEP>: 

I BELIEVE'UP ON THE ROOf ROBSON & JEROME 

Hi> 

FOR THE DEAD GENE ccsitfiuoWR 
STAY WITH ME TONHIHT HUMAN LEAGUE 



THIS 


UST 




WEEK 


WEEK 


ALBUMS 


1 


I 


OASIS IWHATS THE STORY) MORNING GUDRY? 






OSEATrN 


2 


2 


ROeSON 1 JEROME ROBSON t, JEROME n» 


3 


3 


PULP DIFFERENT CLASS 6LAND 


4 


4 


MICHAEL JACKSON HISTORY: PAST, . . EPC 


5 


5 


BOYZONE SAID AND DONE POiYDOR 


6 


13 


ALANIS MORISSEHE JAGGED LITTLE PILL aaa^oo. 


7 


6 


Rfi'.ISf 

MADONNA SOMETHING TO REMEMSER UAV[>cs.si<if 


8 


9 


ENYA THE MEMORY OF TREES «stA 


9 


7 


QUEEN MAOE IN HEAVEN PAHLOPKM. 


10 


8 


ETERNAL POWER OF A WOMAN isr Avwuetlii 


11 


19 


TLC CRAi'YSEXYCOOL lafac&wista 


12 


16 


SIMPLY RED LIFE EASTWtST 


13 


10 


ELTON JOHN LOTE SONGS MEwajm 


14 


II 


CEUNE DKM THE COLOUR OF MY LOVE EJ-C 


15 


12 


LKHTNING SEEDS JOUIFICATION EPC 


16 


16 


PAULWELLER STANLEY ROAD GC DiKS 


17 


17 


M PEOPLE BIZARRE FRUIT/BIZARRE FRUIT II 






;E:tN^'»ixir*. 


18 


27 


THIN LIZZY V;ILD ONE— THE VERY BEST OF rtpuso 


19 


2tl 


OASIS DEFINITELY MAYBE cstArciK 


20 


NEW 


SWEET liA LLROOMHITZ— VERY BEST OF F^XTG^WM^v 


21 


M 


BLUR THE GREAT ESCAPE fooe^twicpkine 


22 


23 


BJORK POST c«E ^fT-iE INDUM 


23 


IS 


MARIAH CAREY DAYDRCAAt CIXLHIIA 


24 


21 


JANET JACKSON DESKIN OF A DECADE 198&I996 


25 


26 


AAAI 

BLACK GRAPE IT'S GREAT WHEN YOURE 






STRAIGHT.. YEAH RADriACTivt.A«A 


26 


24 


WETWETWET PCTURE THIS pnEOOusolMAJiiSAicn 


27 


22 


BEATLES ANTHOLOGY 1 APPLt»A«icm»t 


28 


NEW 


CAST ALL CHANGE KitnxjR 


29 


36 


GARBAGE GARBAGE MuSMim 


30 


25 


DCF LEPPARD VAULT-GREATEST HITS 1980-1995 






BLODCEON PiFTaAWEPaATV 


31 


NEW 


CHEMICAL BROTHERS EXIT PLANET DUST junub 








32 


NEW 


GERRY RAFFERTY ONE MORE DREAM- THE VERY 






BEST OF ^i,.-AA).Tr. 


33 


28 


MEAT LOAF WELCOME TO THE NEIGHBORHOOD 


34 


34 


ROBERT PALMER THE VERY BEST OF iw 


35 


3! 


SACRED SPIRIT CHANTS t DANCES OF THE NATIVE 






AMERICAN INDIAN ',^jti 


36 


NEW 


CHER ITS A MANS WORLD »>EA 


37 


JO 


RADIOHEAD THE BENDS PASICO.W 


38 


36 


ANNIE LENNOX MEDUSA ra> 


39 


NEW 


PRESIDENTS OF THE UNITED STATES OF AMERK» 






THE PRESIDENTS OF THE UNITED STATES Of 






AI.IERICA .x..uMf A 


40 


29 


THE BEAUTIFUL SOUTH CARRY ON UP THE CHARTS 






GO »5Li 



FRANCE (SNEP/IFOPAite-Uinl 12/16/96 









WEEK 


2 


i 

2 


3 


3 


4 


4 


5 


s 


6 


7 


7 


11 


6 


6 


9 


NEW 


10 


9 


11 


16 


12 


12 


13 


15 


14 


8 


15 


13 


16 


10 


17 


19 


IS 


20 


19 


17 


20 


NEW 




I 


2 


2 


3 


3 


4 


7 


5 


9 


g 


g 


7 


5 


B 


8 


9 


16 


10 


10 


11 


4 


12 


12 


13 


11 


14 


IS 


15 


13 


16 


15 


17 


NEW 


IB 


14 


19 


19 


20 


NEW 



SINGIIS 

GANGSTA'S PARADISE COOLIO FEATURING L.V. mc* 

ILVOLO ZUCCHERO pavDCR 

JE SAIS PAS CELINE DION axuMbA 

DOOM BOOM BOOM OUT>^ERE BR0T1HERS ^ 

SHIMMY SHAKE 740 BOYS smr 

EARTH SONG MICHAEL JACKSON [WC 

BOOMBASTK SHAGGY viwiw 

HONESTY ET JAUMJSIE ALUANCE ETHNIK vfcm 

L'INSTANT X ^^YL£NE FARMER «X»DC« 

LET ME BE A DRAG QUEEN SISTERQUEEN baxowke 

HEAVEN FOR EVERYONE QUEEN em. 

TOMBE POUfl ELLE P^:GCAL OBISPO tPlC 

MISS SARAJEVO PASSENGERS isiand 

FANTASY MARIAH CAREY conMBt* 

KISS FROM A ROSE SEAL m,wu 

LUCKY LOVE ACE OF BASE &wcu«y 

OIEU M A DONNE LA FOI LASTVtls' 

POCAHONTAS POCAHCfJTAS CAST SONT 

YOU ARE NOT ALONE MICHAEL JACKSON epk 

MISSMG EVERYTHING BUT THE GIRL mca 



CaiNE DKM O'EUX oxtWA 

QUEEN MADE !N HEAVEN EMt 

SOUNDTRACK POCAHONTAS sowy 

JOHNNY HAU.YDAY PAROLES D'HOMMES uataim 

ACE OF BASE THE BRIDGE baaoav 

MKHAEL JACKSON HISTORY: PAST, PRESENT AND 

FUTURE- BOOK 1 epic 

BEATLES ANTHOLOGY 1 {mi 

CRANBERRIES NO NEED TO ARGUE isiAND 

BARBARA HENDRICKS CHANTS DC NQCL tui 

SOUNDTRACK IE ROI LION sont 

VARIOUS ARTISTS SOL EN SI *1A 

LESENFOIRES A L'OPERA COMIQUE nnsTM 

ROLLING STONES STRIPPED viRG^ 

ZUCCHERO SPIRITO DMNO paya» 

GENESIS LIVE THE WAY WE WALK VOL. 1 vbgin 

OASIS (WHAT S THE STORYl MORNING GLORY? sont 

MVLENE FARMER ANAMORPHOSEE fOLttxn 

MARIAH CAREY DAYDREAM cauMBU 

JOHNNY HAUYDAY LA LORADA mercurv 

MASTEMOY GENERATION OF LOVE bmoav 



IT/UY (MusKa e DiscN) 1/4/96 (FIMI) 1/I0if96 



WEEK 
1 

2 
3 
4 
S 
6 
7 
8 
9 



SINGLES 

GANGSTA-S PARADISE COOLIO FEATURING LV, 

MC-A 

BOOMBASTIC SHAGGY virgih 

CHILDREN ROBERT MILES oiscoMAGic 

I DON'T WANNA BE A STAR CORONA discoukk 

IT HURTS Tl PI CAL w-rt music 

JESUS TO A CHILD GEORGE MICHAEL vifcgiih 

ANGELI DOMINI DATURA D>SCOM«fiic 

HISS SARAJEVO PASSENGERS tsiAm 

YOU-U SEE MADONNA wea 

TAKE ME BACK OA BLITZ DIGIT 

ALBUMS 

MADONNA SOMETHING TO REMEMBER wamer 

BROS 

ANTONELLO VENDITTI PRENDIIO TU OUESTO 

FRUTTO AMARO Htiw 

JOVANOTTl LORENZO 1990-1995 mercury 

QUEEN MADE IN HEAVEN emi 

ELTON JOHN LOVE SONGS McncuRv 

UGABUE BUON COMPLEANNO ELVIS 

ZUCCHERO SPIRITOOIVINO TOtvoofi 

ENYA THE MEMORY OF TREES 

MARIAH CAREY DAYDREAM coiumbia 

863 LA DONNA, IL SOGNA E IL GRANDE INCU80 



SPAIN (TVE/AFYVE) 1/6/96 



SINGLES 

BIE RDSC FRANKTAL 2 max 

ME AND YOU ALEXIA buncov negro 

NIRVANA VIVA mai 

DOH WAH DIDDY FUN FACTORY EDEl-ciNCfii 
I DON'T WANNA BE A STAR CORONA bianco y 

NEGRO 

ESTRES EX-3 r.iNGfs 

PLAY THIS SONG 2 FABlOLA GiNGOt 

BECAUSE I'M LOVING YOU DOUBLE YOU BUNCO 

1 SfC«0 

MAGIC CARPET RIDE MIGHTY DUB KATS mx 
FREE AS A BIRD BEATLES EMKiDEOft 

ALBUMS 

GLORIA E5TEFAN ABRlENDO PUERTAS epic 
ENYA THE MEMORY OF TREES wmmcr 
NINO BRAVO 50 ANIVERSARtO POiroof) 
ELBOSCO ANGEUS H.y>Avox 
KETAMA DE AKI A KETAMA MK'.i''-' 
QUEEN MADE IN HEAVEN Emi-coeon 
MARIAH CAREY DAYDREAM comuaa 
LUZ CDMO LA FLOR PROMETIDA HiSf>AV0K 
JULK) KiLESIAS LA CARRETERA coiuuBiA 
ROXETTE GREATEST HITS hispavox 



Hits Of The Worid s compiled at BiUboaril/LonOQn by Bob Macdonald- CcwtacI 171-323-6666, tax 171-323-2314/2316. 



'New' indicates first entry Of reentry Into chart shown. 
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BILLBOARD JANUARY 27. 1996 



HITS OF THE WORLD 





<zz> T 


■ 


r 


^ «-P E ■=> 


EUROCHART HOT 100 


NEW ZEALAND <^^^'^^> 


TM5 


LAST 




TVS 


LAST 




WEEK 


WEEK 


SINGLES 


WEEK 


WEEK 


SWGLES 


1 


Z 


EARTH SONG MtCHAEL JACKSON epk: 


1 


2 


GANGSTA'S PAAAMSE COOLIO FEATURING L.V. 


2 


] 


GANGSTA'S PARADISE COOLIO FEATURING L.V. 

MCA 


2 


1 


MCA 

ONE SWEET DAY MARIAH CAREY & BOYZ II MEN 


3 


3 


GOLDENEYE TINA TURNER pmiwhone 






SONY 






MISSING EVERYTHING BUT THE GIRL buukoy 


3 


3 


MYSTERKHJS GIRL PETER ANDRE festival 








4 


4 


HOW BIZARRE OMC HUH.raLYafUM 






BOOMBASTIC SHAGGY vircm 






SEXUAL HEALING MAX A MILLION fCSlivAL 






ONE SWEET DAY MARIAN CAREY & BOYZ II MEN 






BOOMBASTIC SHAGGY virgin 








_ 




EARTH SONG MICHAEL JACKSON ^ovt 


7 


7 


MISS SARAJEVO PASSENGERS siand 






rvuAi r rcMnno cunnpi wuiTrarv uni ictdiu 

tArTHl^C l^nWr anWrJ infrlli riLT MLFUO I \Jn 




NEW 


YOU'LL SEE MADONNA MAveniCK^ftc 












1 GOT 5 ON IT LUNIZ vmGit* 


9 


NEW 


TOO HOT COOLIO festwai 


10 
I 


NEW 
1 


SO PURE BABY D srsTEM*nc 

MBUMS 

QUEEN MADE IN HEAVEN parlophone 


10 
1 


10 
5 


5TAYIN' ALIVE N-TRANCE festtvu. 

AUUMS 

EXPONENTS ONCE BITTEN TWICE BITTEN warner 


2 


2 


MICHAEL JACKSON HISTORY PAST. PRESENT 
AND FUTURE — BOOK I lpic 


2 


7 


HOOTIE « THE BLOWFISH CRACKED REAR VIEW 

WARNER 


3 


3 


EHYA THE MEMORY OF TREES m* 


3 


I 


ELTON JOHN LOVE SONGS mfnojOy 


4 


5 


MADONNA SOMETHING TO REMEMBER uAvmiou 


4 


NEW 


OASIS (WHAT'S THE STORY) MORNING GLORY? 

SONY 


S 


4 


aTONJOHN LOVE SONGS wx«i 


5 


2 


MARIAH CAREY DAYDREAM sont 


6 


7 


OASIS (WHArS THE STORY) MORNING GLORY? 


6 


A 


QUEEN MADE IN HEAVEN LWi 






CREATION 


7 


3 


ENYA THE MEMORY OF TREES y.*nN£R 


7 


6 


BEATLES ANTHOLOGY 1 


8 


NEW 


ROXETTE DON T BORE US— GET TO THE 


8 


NEW 


ACE OF BASE THE BRIDGE me&m 






CHORUS! EMI 


9 


9 


SIMPLY RED LIFE wsrwcsi 


9 


10 


CELINE DION THE COLOUR OF MY LOVE sony 


10 


NEW 


CELINE DION D'EUX EPWCOIUMM 


10 


8 


SOUNDTRACK DANGEROUS MINOS mca 


DC 


All 


HU (pTOfTiuvl) i/19>'96 








TWS 


LAST 


SINGLES 

KNOCKIN* DOUBLE VISION nnn 


SWITZERLAND "^^'^ ^"^"^ Switzerland) 1/10^6 


WEEK 


WEEK 

1 


TWS 
WEEK 


LAST 
WEEK 


SINGLES 

EARTH SONG MICHAEL JACKSON SONY 






viANIad 1 A » rHKAUOc CUULIU rt« rUKIMU L.V, 


1 


1 






IK BEN EEN VENT JIMMY B PacaOiv^^Om* 


2 


2 


GANGSTA'S PARADISE COOUO FEATURING LV. 

MCA 

GOLDENEYE TINA TURNER tmi 






CMn 1 n dVnu n^lk^MHtL jHL'^k>Ur4 Lrlt- 


3 


4 






DIANE THERAPY' auu 




3 


1 GOT 5 ON IT LUNIZ emi 






WHERE THE WILD ROSES GROW NICK CAVE & 
KYLIE MINOGUE mijtf 




NEW 


WEVE GOT IT COIN' ON BACKSTREET BOYS bmq 


7 


NEW 


WE'VE GOT IT GOIN' ON BACKSTREET BOYS irvt 




7 


BOOMBASTIC SHAGGY virgin 


B 


NEW 


ONE SWEET DAY MARIAH CAREY & B0Y2 II MEN 




6 
NEW 


HYMN MUSIC INSTRUCTOR EMi 
YOU'LL SEE MADONNA warmh 


9 


10 


GOLDENEYE TINA TURNER Ew 




5 


THUNDER EAST 17 poi^wam 


10 
1 


5 
1 


Z1E ME GRAAG CLOUSEAU EMi 

ALBUMS 

HELMUT LOTTI GOES CLASSIC fiCA 




8 

1 


YOU ARE HOT ALONE MICHAEL JACKSON Sony 

ALBUMS 

QUEEN MADE IN HEAVEN CM< 


2 


2 


DANA WINNER REGEN VAN GELUK emi 




3 


ELTON JOHN LOVE SONGS pol'tgraw 


3 


3 


ENYA THE MEMORY OF TREES wa 




4 


MICHAEL JACKSON HISTORY: PAST. PRESENT 


4 


6 


ROXETTE GREATEST HITS SMi 






AND FUTURE-BOOK 1 son. 


5 




ANDRE RIEU WIENER MELANGE ULflcufrr 




8 


MADONNA SOMETHING TO REMEMBER wmner 


6 




CLOUSEAU OKER >Mi 




NEW 


ACE OF BASE THE BRIDGE puiyoram 


7 


7 


QUEEN MADE tN HEAVEN LMi 


6 


10 


COOLIO GANGSTA'S PARADISE warner 


8 


B 


CHRIS VAN OEN DUflPEL CHRIS TYFISCH sonr 


7 


6 


BACK TO EARTH RIVERS Of UFE phonag 


9 


9 


ANDRE BOCELLI IL MARIE CALMO DELLA SERA 


8 


NEW 


CELINE DION D EUX sam 






KXT&HAM 


9 


NEW 


ENYA THE MEMORY OF TREES warner 


10 


NEW 


WENDY VAN WANTEN VERBOGEN VERDRIET 

ARCADE 


10 


7 


KELLY FAMILY OVER THE HUMP emi 


SWEDEN ^^^^^^ 


FINLAND tSeuralFPI Finland) 1^/96 


tm 

WEEK 

1 


LAST 
WEEK 

1 


SINGLES 

GANGSTA'S PARADISE COOLIO FEATURING L V 


TWS 
WEEK 

1 


UST 
WEEK 

I 


SINGLES 

GANGSTA'S PARADISE COOLIO FEATURING L.V. 

MfA 


2 


i 


Ma> 

1 GOT 5 ON IT LUNIZ ^«Gin 


2 


4 


OOOTA AIKAKONE rca 


3 


5 


MISSING EVERYTHING BUT THE GIRL warnch 


3 


7 


MERKINBALLtEP] PEARL JAM lpic 


4 


6 


EARTH SONG MICHAEL JACKSON epc 


4 


2 


HEMAISEVAN SEKSIKAS PORROPAA AARNE 


5 


2 


HOLD ON JAMIE WALTERS Atlantic 






TENKANEN&TEMPUNTEKUAT AMT.w.ciAMdNiA 


6 


3 


DO YOU REAUY WANT ME (SHOW RESPECT) 


5 


3 


STAYIN' ALIVE N-TRANCE miwcnrx iti 






ROBYN mcocHFT 


6 


6 


1 DON'T WANNA BE A STAR CORONA I2indk iel 


7 


NEW 


ONE SWEET DAY MARIAH CAREY & BOYZ II MEN 


7 


5 


GOLDENEYE TINA TURNER PARLOPHtmi 






CXXUWBIA 


8 


NEW 


ELECTRH; LEILA K MECARtit art 


8 


7 


GETTIN- ALL OA- BABES RO CEE iamiad 


9 


NEW 


HAJONNUT (EP) APULANTA levy 


9 


S 


WHERE THE WILD ROSES GROW NICK CAVE & 

KYLIE MtNOGUE mute 


10 


9 


RAISING MY FAMILY SOUND OF R.E.L.S. go 
fttCOW»TAOT 


10 

1 


NEW 

1 


ELECTRIC LEILA K mica 

ALBUMS 

NORDMAN INGENMANSLAND SCnh 


1 


1 


ALBUMS 

MADONNA SOMETHING TO REMEMBER Mvottan 

WARNER 


2 


2 


ENYA THE MEMORY OF TREES WARNER 


2 


2 


AIKAKONE TAHTIKAAREN TAA rca 


3 


4 


MADONNA SOMETHING TO REMEMBER wahmr 


3 


7 


ADIEMUS SONGS OF SANCTUARY virgin 


4 


NEW 


OASIS (WHAT S THE STORY) MORNING GLORY' 


4 


6 


ELTON JOHN LOVE SONGS R!XK£t.m(RCUhy 






UWAMClN 


S 


4 


QUEEN MADE IN HEAVEN parlopmonc 


S 


NEW 


SIMON t GARFUNKEL THE DEFINITIVE SIMON & 
GARFUNKEL cnii,.«BiA 


6 
7 


3 
8 


JAMIE WALTERS JAMIE WALTERS atlamtic 
ACE OF BASE THE BRIDGE MEOAfiEEi art 


6 


3 


ELTON JOHN LOVE SONGS rocket 


8 


5 


YO PARHAAT poko 


7 


NEW 


ACE Of BASE THE BRIDGE MCCk* 


9 


10 


NORDMAN INGENMANSLAND SONEI 


8 


NEW 


EVA DAHLGREN JAG VILL'SE MIN ALSKADE 
KOUMA FRAN DET VILDA recchd statcn 


10 


9 


SAMULI EDELMANN TUHAT VOTA rca 


9 


7 


ULF LUNDELL OPPNA LANDSKAP 7S9S ROCkhcad 








10 


NEW 


POPSICLE POPSICLE TFirMMi 








PORTUGAL (PortuRatAFp} l;i6.'96 


CHILE 


(APF Chile) 12/95 


TWS 


iAST 




TWS 


LAST 




msn 

1 


WEEK 

1 


ALBUMS 

DELFINS 0 CAMINMO DA FEUClDADE apoia 


WEEK 


WEEK 

NEW 


ALBUMS 

PANCHO ¥ LA SONORA TODOS A BAILAR CON. . 


2 


NEW 


ENRIQUE IGLESIAS ENRIQUE tGLESIAS >«omL'Bat 








3 


NEW 


ROXETTE OONT BORE US-GET TO THE 


2 


NEW 


JUAN GABRIEL AMOR A DOMrCILIO bmg 






CHORUS' tMi 


3 


4 


BEATLES ANTHOLOGY 1 m 


4 


6 


QUEEN MADE IN HEAVEN paru)PHOK 


4 


2 


VARIOUS ARTISTS AMOR A OOMICILIO SUG 


5 


7 


ELTON JOHN LOVE SONGS mercury 


S 


7 


ANA GABRIEL JOYAS DE DOS SiGLOS Sony 


6 


3 


ELBOSCO ANGELIS emi 


6 


NEW 


UNIVERSIDAD DE CHILE EL GRAN BAILE DE LOS 


7 


10 


SERGIO GOOINHO NOITES PASSADAS tui 






BICAAMPtONES iMi 


8 


NEW 


BON JOVI THESE DAYS mlbcunt 


7 


9 


RAUL Dl BLASIO LATINO BMG 


9 


NEW 


RUI VELOSO LADO LUNAR tu> 


8 


3 


LUIS MIGUEL EL CONCIERTO warner 


10 


8 


MX DASSIN IE MEILLEUR DE JOE DASSIN 


9 


NEW 


BANANA 5 CACHETE, PECHITO Y OMBLIGO Em. 






CCHUMBIA 


10 


6 


TAKE THAT NOBODY ELSE bmg 




GLOBAL 

MUSIC PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

ITALY: Somewhere between burlesque and reverence for tradition lies the work of Paolo 
Contc, one of the country's greatest contemporary singer/songwriters. His new album, "Una 
Faccia In Prestita" (A Face On Loan) on CGD/EastWest, has been hailed as one of his best, 
ranking with his 1994 live album. "Toumee" (Tour/Tum), and 1992's "Novecento" (Nine Hun- 
dred). Conte's acoustic, jazz-flavored compositions provide the traditional context for his ironic 
observations on life and love, already well known to millions of fans throughout Europe and 
North America. On the new album an exotic cocktail of rhj-thms is topped up with subtle tou- 
ches of tango, quadrille, and waltz. The lyrics, composed of fleeting images, half-thoughts, and 
evocative word associations, cor\jure up mixed emotions of joy, melancholia, nostalgia, and jeal- 
ousy. The autobiographical title track explores the theme of identity and offers a revealing 
glimpse of the twilight zone that exists between the real Contc and the public perception of 
him as a performer. The final track, a seven-minute opus titled "L'lncantatrice" (The Enchant- 
ress), recreates the magical mood that leaves Conte's audiences 
! s MtnliWjKA^f*'-"' '* spellbound at the end of his live performances, markdezzam 

POLAND: A song dedicated to the late Kurt Cobain, "Senna Jak 
Lawina" (Somebody's Watching Me), is the first radio and TV 
top 10 hit from the sensational debut album by .singer/model 
Joanna Dark. The album, "Nie Boj Sie Latania" (Don't Be 
Afraid Of Flying), was recorded at the highly regarded Izabelin 
Studio here and is released by Mercury/PolyGram. A coUection 
of dreamy, passionate rock songs, with words written by Marek 
Dutkiewicz, who al.so produced the album, "Nie Boj Sie La- 
tania" showcases the remarkable talent of a woman who feels 
equally at home on the fashion ramp and in front of a micro- 
phone. Dark first came to prominence in the celebrated Polish 
musical "Metro," which also helped to launch the careers of 
^p^j^^ singer Edyta Gorniak (Global Music Pul^e, Billboard, 
July 1, 1995) and teen idol Robert Janowski. Dark starred in 
"Metro" for two years, singing in 500 performances, and was singled out for praise by the critic 
of New York Newsday when the show ran on Broadway. After leaving "Metro" she began work- 
ing as a model and was regularly seen at the fashion shovv's of the top Polish designers. Return- 
ing to singing. Dark recoixied her new album last year. With such numbei-s as "Zla Krew" 
(Bad Blood) and "Moja Religia" (My Religion), she reveals a tough, sensitive side to her person- 
alit>'. Clearly, this is one woman who, as a performer, is far too talented and bold to be "afraid 

of flying." BEATA PRZEDPELSKA 

IRELAND: Singer/songwriter Brendan Keenan is one of the new breed of self-startei-s, a per- 
former who has not only made music but has made things happen for himself. Originally from 
Tullamore, County Offaly, he moved to England in 1980 and teamed with London/Irish band 
Shanty Dam. It released two albums and played to a packed house at London's Mean Fiddler 
even,' week for .seven years before disbanding in 1990. Keenan returned to Ireland, where he 
sold flowers to earn a living while continuing to write and perform songs. He embarked on 
the first of several solo tours of Germany in 1993. His breakthrough finally came when he rec- 
orded a single, "I'll Always Be Lonely," for which he had to borrow money to record and ini- 
tially promoted by singing outside record shops. It became one of 1995's most popular hits, 
spending five months in the Irish top 20. A follow-up, "Take The Chains Away," was released 
by Sony, which has signed Keenan to an international deal. His debut album of the same name, 
a potent collection of album rock songs produced by Chris O'Brien, is out now. ken stewabt 

ROMANIA: There was a tremendous turnout of performers at a charity concert to raise money 
on behalf of Ovidiu loncu Kempes of rock group 
Cargo from the city of Timisoara, One of the countr>^'s 
best-knov\7i singers, Kempes was injured in a motor- 
cycle accident and required expensive specialist med- 
ical treatment. Performing under the banner "Con- 
ventia Pentru Cargo" (The Cargo Convention) was a 
host of folk and rock acts including Iris, Floare Albas- 
tra, Vali Sterian and Compania De Sunet, A.G. 
Weinberger and Blues Machine, and the other mem- 
bers of Cargo . . . One of the poets of Romanian folk 
music, Nicu Vladimir, has died at the age of 44. A 
graduate of the Academy of Arts, he belonged to a 

generation of bohemian performers who paid a high price for the hardships they endured in 
pursuit of their art under the former Communist regime. octavian URSL'LESCU 

BALKAN REGION/BRAZIL: The self-titled album by the group Angels Breath (Imago) is a col- 
lalwration between composer/producer Mitar Subotic, from the former Yugoslavia and now 
a resident of Brazil, and the late .singer Milan Mladeno\'ic, former leader of the celebrated 
Yugoslav rock group Ekatarina Velika (aka EKV). The album was recorded in Subotic's home 
studio in Sao Paolo, and while the songs are emotionally intense, musically they reflect the 
relaxed atmosphere in which they were created. Featuring Brazilian musicians Joao Parahyba 
(percu.ssion) and Fabio Golfetti (guitar), "Angels Breath" is an unlikely marriage of traditional 
Brazilian and Yugoslav influences, colored by the urban themes of Mladenovic's l>Tics and 
welded into shape by Subotic's unorthodox production. Mladenovic's untimely death soon after 
the album's completion makes it his final recorded work. As such, it stands as a fitting swan 
song to a distinguished career and a striking example of world music in every sense of the 
phra.se. stajic aleksandak 
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Billboard's 
1996 International 
Buyer's Guide 

^^The International Buyer's Guide 
is an indispensable directory for me 
as an Indie one stopper. 

Cole R. Patterson, Indie Go Music 
Joondalup, Western Australia 




If you're interested in joining those wcll-conncctcd folks who do the 
big deals, nnike the big monev. and have ihe big fun in ihe music and 
\ idoo business, we suggest lhat you order your own copy of 
BilllKwd's Inlenialional Buyer's Guide "96 before this year's press run 
is compleiely sold oul. 

IBG '96 brings you record labels, music publishers, wholesalers 
and distributors, manufacturers, service and supply companies, 
home \ ideo companies, public relations firms, schools, entertain- 
ment attorneys, tape duplicatt)rs. compact disc plants, and an 
audio books section that has been doubled in size. Plus, you'll 
find dozens of pages of inlonnative ads. and an entire section of 
manufacturing specification charts on blank tape. 

With IBC '96. you will be able to: 

■ Reach record buyers worldwide at retail and distributors, 
itnpdrtcrs/exporters. 

■ I liul Ihe telephone number, fax or R-Mail number of companies 
ihrouchout the world. 

■ Cici specilicalions on blank media inclusive of blank tape and diskettes. 

■ Find manufaclurei's of jewel boxes and other ser\ice and supply 
organizations. 

■ Locale a publisher w ho may have interest in your catalog and/nr specific 
copxright. 

This is the kind of information that can put you at the top of the 
industry. .And, best of all. it costs just $109 (plus shipping/han- 
dling), w hich is practically nothing when compared to the stag- 
gering cost of gathering this infonnation on your ow n — particu- 
larly when you consider that the guide is constantly being updated 
by our research teams in both the U.S. and Europe. 

FOR FASTEST SERVICE CALL 

(800) 223-7524 OR (800) 344-7119. 
In NY (212) 536-5174. In NJ (908) 363-4156. 

Or send check/money order for $109 plus S5 S&H ($12 for interna- 
tional orders) with this ad to: Billboard Directories. P.O. Box 2016. 
Lakewood. NJ 08701. Please add appropnate sales tax in NY, NJ. 
PA. CA. TN. MA, IL & DC. Orders payable in U.S. funds only. 

All sales are (inal. or,c,r-^..c 
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Ginette Reno: Chanteuse Quebecoise 

Busy Entertainer Has Sets In Frenchj English 



■ BY LARRY LeBLANC 

TORONTO — towering presence in 
Quebec music for more than three 
decades, with 40 albums In her cata- 
log, the magnificent-voiced singer/ 
actress Ginette Reno regards herself 
as one of the top five entertainers in 
the world. 

Normally, this type of bravado 
would seem excessive, but many 
Canadians agree with Ueno. 

Unquestionably, the biggest ova- 
tion at Quebec's Kelix Awards last 
November went to Reno, w'ho is cited 
by many performers in the province, 
including Celine Dion, as a major 
influence. Reno gave a memorable 
10-minute performance with a med- 
ley of her numerous Quebec hits. 

"The woman has a talent which 
defies description." says Shelley 
Steub-Sacks, VP of the Sam the 
Record Man stores in Quebec. "She 
has an incredible range and incredi- 
ble emotion in her voice. Her gen- 
uineness comes through in her per- 
formances, and people are as taken 
with her voice as they are [with her] 
as a person." 

"I am one of the five best enter- 
tainers in the world," says the 49- 
year-old Reno, who sings fluently in 
French and English. "There's some- 
thing magic from inside me when I 
sing. I have joy, but there's some- 
thing thafs bigger and stronger than 
me. I don't know what it is. I have a 
feeling, it's a touch of God." 

Reno is being kept busy these 
days. Her French-language album 
"La Chanteuse." released on her 
Melon-Miel label Nov. 7, has sold 
85,000 units in Quebec, according to 
her manager, Lionel Lavault. She's 
now preparing a new English-lan- 
guage album, her first since "Trying 
To Find A Way" 17 years ago. She is 
also writing two screenplays (one is 
based on her life and titled "The 
Singer") and her autobiography. 

Additionally, Reno says, she wants 
to do a musical. "I want to be on 
Broadway." she says. "I'm a Broad- 
way woman. I'm like Ethel Merman. 
Judy Garland, Barbra Streisand, or 
Liza Minnelli. Maybe someone in 
New York will recognize what I do." 

At the invitation of New York pro- 
moters Tony Gravois and Sid Bern- 
stein, who saw her perform last year 
at the Montreal Jazz Festival, Reno 
is performing at the 400-seat Flo- 
rence Gould Hall at the French Insti- 
tute/Alliance Francaise in New- York 
for two days starting Friday (2fi). 
Her set will be mostly in English, 
but she'll include .several songs in 
French from "La Chanteuse." 

"I'm going to sing my heart out as 
I usually do," she promises. 

"La Chanteuse," with a dazzling 
cover photo of a 14-year-old Reno 
performing at the Casa Loma in 
Toronto, marks her first album with 
lyricist Luc Plamondon, one of Cana- 
da's most celebrated composers. 
Romano Musumarra produced the 
album, wrote six songs, and collabo- 
rated with Lorenzo Meinardi and 
Roberto Zanelli on four other com- 
positions. 

The collaboration with Plamondon 
came after Reno recorded the 
Musumarra/ Plamondon song "Gal- 




GINETTE RENO 



axies" last year for Plamondon's two- 
CD career retrospective "Les Gran- 
des Chansons." After working 
together, the two decided to make an 
album. 

Plamondon has written lyrics for 
such top (Juebec artists as Dion, Diane 
Dufresne, Fabienne Thibeault, and 
Robert Charlebois and for such inter- 
national acts as Catherine Lara, Julien 
Clerc. Petula Clark, and Cyndi Laupen 

In what may be the recording tri- 
umph of her lengthy career, "La 
Chanteuse" vividly captures the con- 
tradictions and high-wire intensity of 
Reno's stormy personal life. The title 
track tells of a singer who. like Reno, is 
happy and alive only when she's 
singing. The album's standout track is 
"Independante Ou Dependante," on 
which Reno sings (in French): "I cried 
for a man, I prayed for a man. I was 
ruined by a man ... In my life I'd do 
anything to haw a man. I need a man 
in my life. But Fw never depended on 
a man." 

Atypically for the demanding 
singer. Reno is ecstatic with the 
recording. "I've only liked about 
three albums I've recorded," she 
says. "One time, I was going to 
record an English record, and the 
producer said he wanted me to look 
over all of the songs I'd sung in Eng- 
lish and French and tell him honest- 
ly how many I had been happy with. 
It shocked me that there were not 
many songs I liked. On this album, 
there are so many beautiful .songs." 

One of five children, Reno was 
born in Montreal's poverty-stricken 
east end. At age 6, trying to earn 
money for her family, she ran 
errands for announcers at radio sta- 
tion CKVL. By the time she was 8. 
she had three newspaper routes and 
was singing at community halls and 



at banks on payday to raise money 
for singing lessons. 

"When I was very young, 4 or 5 
years old, I'd say to people, 'Some- 
day I will be a very successful 
singer.' " Reno says. "There was a 
store called David's on Monti eal 
Street, and when my mother needed 
a bra for my sister or whatever, she'd 
say, 'Go and sing at David's.' I'd sing 
in the store for an hour, and the 
owner would say, 'Pick up what you 
need. You've been good for my 
clients.' " 

At IS, Reno entered an amateur 
show at Cafe de I'Est on St. Denis 
Street and won $40. Chaperoned by 
her parents, she spent the next year 
performing wherever she could. At 
14. she landed a contract at Apex 
Records and recorded her first Que- 
bec hit, "J'aime Guy." 

"I earned something like $34," 
Reno says. 

Other French-language Quebec 
hits followed, including "Tu Vivras 
Toujours Dans Mon Coeur," "La 
Derniere Valse," "Les Yeux Fer- 
mes." and "Oui Devant Dieu." 

In 1969, Reno signed a contract 
with Decca Records in the U.K. and 
then had Canadian hits with "Don't 
Let Me Be Misunderstood," "Beauti- 
ful Second Hand Man," and "Every- 
day Working Man." She received a 
Juno Award for top female Canadian 
singer in 1969 and won in the cate- 
gory of outstanding performance in 
1971 and 1972. In 1972. she won first 
prize at the Tokyo International 
Song Festival with Les Reed's "I 
Can't Let You Walk Out Of My Life." 

In 1979. Reno established Melon- 
Meil and recorded the album "Je Ne 
Suis Qu" Une Chanson," which went on 
to become one of the top-selling record- 
ings in Quebec history, selling 395,000 
copies to date, according to Lavault. 

Aside from a two-year period in 
California in the '70s, during which 
she appeared on "The Tonight 
Show," "The Dinah Shore Show." and 
"The Hollywood Palace" and per- 
formed in Las Vegas, Reno has 
rarely worked in the U.S. 

"I was always afraid [of perform- 
ing in the U.S.], and I would always 
sabotage my efforts." says Reno. 
"It's not easy |working in the U.S.] 
In New York, I cannot make too 
many mistakes. I have to be at my 
peak, and that's not easy. I'm really 
looking forward to showing [Ameri- 
cans] what I can do." 



MAPLEBRIEFS 



MPPOINTMENTS: Peter Luckhurst 
has been named president of HMV 
Canada, effectiw Feb. 1. Chris Sulli- 
van has been named GM of Sam the 
Record Man's flagship store on Yonge 
Street in Toronto. 

At A&M/Istand/Motown, Dave 
Porter and Pablo Fairhall have both 
been appointed A&R managers. Da\id 
Lindores has become the national mar- 
keting manager, and Julian Tuck is 
now national retail promotions coordi- 
nator. 



Stephanie Robertson has been 
named director of marketing at SRC 
Management and Anthem Records. 



N 



EW YORK-BASED Plump Rec- 
ords, a division of AGF Entertainment 
Ltd,, has made a licensing agreement 
with Toronto-ba.>ied True North 
Records for Canada. In March, True 
North will release Plump titles by 
Shawn Coivin, Howard Jones. Harvey 
Fier-stein, David Massengill, and vita- 
pup. 
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WE'LL BLOW YOU AWAY 



EVOLUTION THROUGH REVOLUTION 



Rotation, Rotation, Rotation: With twenty-two years of experience, almost 
100 gold, platinum and multi-platinum certifications, our success is built 
on treating every artist individually and marketing them to the fullest. 



nine BMOfdi Lid., 102 BdanUc Am.. Tofoitto, Ontaiio, CaawU. I(6K 1X9 Tal: )4ia) S32 4487 Ite: |4ie| 532 9S49, a-aiaB: •ltlc@mliaif.mt 



ATTIC 



CiUUOA'S LEJUIIMG IWDEFEKDENT 



AT MIDEM SEE ALEXANDER MAIR AT THE CANADA STAND 07.01 OR AT THE CARLTON HOTEL 



A MEMBER OT N^RO 



The Fix On '96: Thanks To An Unparalleled 
Talent Explosion, it's Shaping Up To Be A 

Blockbuster 



BY LARRY LeBLANC 



B (Misled t-noi iiioiisly by stippuit from the MuchMusic 
and Mti.si(|iie Plus video sei'\'Kfs, by an evoking tollcge- 
andHrUib driven independent allernative sector, and by 
Mich record retail chains as Sam the Record Man, I IM V 
Canada, Sunrise and A&B Sound, Canada is presently 
undergoing a potent and unparalleled talent explosion. 

""i'be overall music scene in (^nada has shifted so much in 
the past few years that 'alternative' could now be [album lock- 
ers] rriumph." says I.aura Bartletl, CM of" Virgin Music 
Canada. "Honeslly, [major label] A&R guys are going into 
downtown [record] retail stores weekly and plucking evciy- 
thing they haven't heard yei." 

While such small lalx'ls as Netlwerk, Handsome Boy. Iron 
Music Croup. Sonic Unyon. Random Sound, Mint. Zulu. 




"The Canadian independent-music scene is truly indepen- 
denl." btjasIsJefT Rogers, president of Mandsome Boy Records 
and manager of the Crash Test Dummies."... It's not a fake 
independent-music .scene underwritten by major labels." 

FEMALE-DRIVEN EXPORTS 

"Ncttwerk has never had a '(Canadian" sound or a sound thai 
was current with what was on radio in Canada." says "Ferry 
McBride, president of l()-year-<ild Neltwerk Produ( ti<ms in 
Vancouver, British Columbia. "We've never been pan of the 
mainstream in tJ)e Canadian marketplace. We're still not." 

I-asi December, McBride forged a three-year American dis- 
tribulifm lie-in witli Cema Distribution for a new New 
York-based company. Nettwerk Productions U.S.A. "Within 
thai deal we're g<Hng to put out eight lo 10 [Netlwerk] tides 
plus about a half-do/en KMl releases, most of them being 
('.anadian," says McBride. "We're setting ourselves up as an 
alternative label within the Cema family. 

"Have vou noticed thai (Canada prohahlv has has six of the 
most popular female performers aiouiid right n<tw-'." he asks, 
noting the successes of Celine Dion, .Manis Morisselte, Shania 



Twain. Sarali Mcl-auchlan, k.d. lang. Holly Cole, Loreena 
McKennili, Jane Siberry and Jann .Viden. "Willi males, there's 
only BiTan .Adams. If you KMik Biyan out of the picture, our 
biggest export by far is C^anadian female-driven music." 

EASY PILL TO SWALLOW 

Not only did the most striking North .\merican music-indus- 
ti y breakthroughs of 1995 belong to Canadians — Twain and 
.Morisselte — both of whom now live in the U.S.. biii Montreal, 
Quel)ec-based Celine Dion became a global star as well. 

"/Uanis is the sior) oi the year tor us." says Stan Kulin, pres- 
ident of Warner Music Canada. "By Christmas, we were closing 
in on 500,000 unil.s on 'Jagged little Pill.' Tlie sales were a sur- 
prise for us because they happened so quickly. The album came 
out in June; three weeks later it was ge>ld [50.000 units], and 
three weeks afterwards it was platinum [100,000 units]." 

C^anadian sales of Twain's .sophomore Mercury album, " The 
Woman In Me," reached 700,000 units by the the end ol 1995, 
according to MercuiT/Polydor president Doug (.happell, mak- 
ing it the top-selling country album in Canada by a Canadian. 

('.iinttftnM I'll fmf^r W 



'95*s Mffttl efforts: Celine Dion, Shania Twain 

StrawberiT, miirderrecords, Sabie "Toque, Ciriity City and the 
recently formed a-Rabian. Mo-Funk Records, and Eipiinox 
labels dominate the independent marketplace, most bands 
release, promote and market their own records with van ing 
degrees of success. 

i'he mo.st (alked-about Canadian independent act this year 
has been Toronto-based singer/stingwriter Mayden. His tor- 
tured album. "Kvei ylhing 1 Ix)ng For." <m Hardwood Records 
lopped indie charts for much of '95. selling 15.000 units by 
year's end. 

Among the other leading or promising independent acts are 
Pluto, treble charger. Rebecca Timmons. Wild Strawbcnies. 
Tri-itan Psionic, (Ihieleg, Trie's Trip, Peiiiime Tree, Punjabi By 
Nat u re, lb rush Hermit, t lie Kil tens, Down loaf I . 
Salmonblaster. the Nines. Trigger Happy. Shades ot Culture, 
Jnghead, Bif Naked, the Smalls. Weeping Tile, Kissing 
Opiielia. Slowburn, and My Brilliani Beast. 

SIZE MAKES THE SCENE 

"\ have a lot of admiration for the independent sector here." 
says John Reid. president of .-Xik.M'Island/Molown. "There's 
not anything like it anywhere else in the world. Sometimes iliey 
(an gel [indie rexordings] on the retail racks in the U.K., but it's 
not presented like it is here." 

■"'I'he indie sc ene is happening here because the industry is so 
small," says Paul Alois, president ol BMC Music Canada. 
"Ai lists can know an awful lot of people and know what's going 
on. Whereas in the U.S. [the marketplace] is too huge." 



Talent Goes Abroad Hast 

year's many international success stories 
are spurring[ labels to take more and more 

acts on the mternational road BY LARRY LeBLANC 



Enciuiraged by the new-found international successes of 
Alanis Morisselte (Maverit k) and Shania Twain 
(Mercury), as well as the continuing sizable foreign pro- 
files ol Bryan Adams (A&M). Celine Dion (Epic), k.d. 
lang (Sire), the Crash Test Dummies (Arista). Sarah 
Mcl.achlan (Nettwerk/Arista), Holly Cole (Metro Blue) and 
Loreena McKennitt (Warner). Canadian-based labels and 
artists are intent today, more than ever, on exposing iheir 
product abroad. 

The goal for all multinationals based here is to be an A&R 
source lor their world-wide affiliates — a new role for them — 
while Canadian artists and managers know that without access 
to foreign markets they will — at liesl— only recoup recording 
co.sts with domestic success atone. 

"T'm not interested in signing artists who want to sell gold 
(tr platinum records in C.<mada alone," states John Reid. pres- 
ident of A&M/Island/Mot<jwn. "I'm interested in arti.sts capa- 
ble of selling internationally." 

"I've always felt that (the Canadian music industry's] goal 
should be to get 5% of tlie records sold worldwide to be by 
Canadian artists," says Stan Kulin, president of Warner Music 




Holly Cole did a U.K. promo tour. 

I <>m Cochrane (KMI). 
Barenaked Indies (Sire), 



C^anada. "We're not only getting 
there, but our artists are now l>eing 
recognized in other parts of the 
world as being Canadian, rather 
than American." 

Compared to even five years 
ago. (^nadian-l>ased lalx-ls. man- 
agers and artists are playing more 
active roles in mapping out global 
marketing strategies — in< hiding 
planning release dates by lerritoi-y 
and setting up showcases and tours 
abroad. 

^Vmong the Canadian acts being 
aggressively marketed in interna- 
tional markets this year are: Roch 
Voisine (BM(i), Jann Arden 
(A&M). the Tragically Hip (MCA). 
Harem Scarum (Warner Music), 
Sven Ciali (BMG), the Headstones 
(Miitinurd on pn^t 76 
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Incoming Action: 

Foreign Labels And Chains Take Aim 

At A ''Sophisticated Growth- 
Oriented Maritetplace'' 



Ridcili'd with dcbl and just a ti-iv \oivs sliori of political 
chaos in ihe Quebec lelerendum last i'all, Canada is 
clearly in a state of crisis. Some of this gloomy mood 
has infected the Canadian-owned music sector via gov- 
erntnent spending freezes that are eroding programs 
tiesigned to hoosi private-sector investment and export 
opportunities. 

On the whole, however, the Canadian music industry has 
never been healthier. The realistic c<insensus frt)m both 
domestic c<»mpanies and foreign interlopers is that Canada is 
a malure. sophisticated and growth-oricntetl marketplace in 
which the leading opei atois have the big pictuie in locus and 
are now fine-tuning their activities in niclie markets diat have 
previously eluded their grasp. According u* figint's supplied 
by the Canadian Record Industry /\ssociation, annual net sates 
ctf all music products in C^anada were on target to top S7()() 



BY JEFF BATEMAN 



September launch in Vancouver and foresees revenues from 
10 Canaclian stores generating $250 million per year by the 
turn ol the century. 

Duffell is encouraged by the success of HM\'. which after 
seven years in Canada now giosscs $200 million annually. 
Thai panic ular track record won't be easy to duplicate, how- 
ever. " The landscape is very different today." caulicms Pmd 
Alofs, H VIV Canada's top gim prior to his recent appointment 
as president of BMCi Music Canada. Alofs notes the heavy 
investments in upgiades and expansion imdertaken by estab- 
lished retailers and newcomers like Future Shop. "The market 
is pretty close to being saturated." 

VISITING LABELS 

L .S. label representatives, most notably Sir<-/Klekira 
Knteriainnient Group president Seymour Stein, have routine- 




1 



I 




k. d. long 



Barenaked Ladies 



The Age of Electric 



million in 1995, up more than 2(Ki in two years. 

"I hcjnestly don't know what this industry is potentially 
worth." slates Cerrv l.acoiirsiere. chairman of PolyGram 
("•roup Canada, "but the increases have l>een very steady, and 
what's fueling it is CI) peneirali(»n. We've still got a little way 
to go compared to Japan, w here they have 9*K< penetration. 
Beyond that, the market is Hmtied only by the crealivilv we 
show in developing artists. We've got (> million households 
here, so that says to me there may Ixr an arti.st out there who 
could conceivably sell 0 million units in this cnunin ." 

TOWER TAKES ON TORONTO 
Canada's bull mai ket and 72-cent dollar hasn't escaped the 
notice ot international music retailers. Tower Records t(M)k its 
first step north of the border pre-Christmas w ith the opening 
of a 22. 5nO-scj. -fool-outlet on the south end of Toronto's 
vibrant ^'onge St. recctrd retail strip. 

"There's no set-in-sttnie masterplan, but we'll build our 
business in l oronlo first and then start looking at Vancouver 
and -Montreal." says Canadian marketing director \ ince Parr. 

"I he a\ailability of a uni(]ue heritage site in the former cen- 
tral branch <)f the Vancouver Public Library has spurred 
(Canadian expansicm by the Virgin Retail (iroiip. "In its own 
way. this is as much an architectural landmai k as om* stores in 
L^>ndon, San Francisco and Pan.s." explains Ian Duffell. pres- 
ident of V' irgin's North American division. He anticipates a 



ly visited Canada over the last decade to sign sucli artists as (in 
Stein's case) k.d. lang, Barenaked Liidies, Meryn Cadell and 
Rheoslalics. In HHI.'j. Vancouver group Mollies Revenge was 
signed by Atlantic-distributed \4'^ Records, Ottawa. Ontario 
quartet Sal s Hirdland went to Discovery Records, and 
Mercury Records snagged rights outside Canada for 
Fdmonton's Age Of Kleciric. 

Increasingly popular are joint ventures that split costs, mai- 
keting and A&R responsibilities between companies on each 
side (tf the border. .\S:M,'Island/Molown Canada pioneered 
this approach with Janii .\rden. the DoughlH>ys ancl now Bass 
Is Base, whose "Memories Of The .SoulShack Survivors" debut 
is slated for a U.S. release- in February bv Island afliliate lj>ose 
Cannon Records. 

" There was a very t ompelitive situation for Bass Is Base, and 
Ijiose Cannon Ix-came the c aialyst tor gelling the deal signed," 
says A&-.M Canada's VP of marketing. .Mian Reid. 

Can-.\m partnerships of this kind make parlictdar sense for 
(Canadian counirv ac ts, who tradiiionalh have foimd it impos- 
sible to crack Nashville without U.S. ccmimilments. Western 
Canadian singer-songwriter Paul Brant is now the fm ns of a 
joint venture between Warner Music Canada and Warner 
Bros. Records, while Mercm-v Polvdor Canada signing Diiane 
Steele is represented b^' Ixuh the Toronto and Nashville offices 
ol' Warner/Chappell NI usic. 



TALENT GOES ABROAD 

(UmhUHeti fmm fni^r 75 

(MC.A). Oiu- I->dy Peace (Epic). Moist (EMI). Tea Party (EMI). 
Susan .Vglukark (KMI). the Rankin Family (FlMl, IS Engines 
(EMI). I Mother Earth (EMI) and Amanda Marshall 
(Columbia). 

INDIES ' INTERNA TIONAUSM 

While C-anada"s major labels and ai tists have only recently 
been aggressively concentrating on targeting foreign markets, 
such independent labels as Netlwerk PrcKluciion-s, Attic Music 
Croup. Cargo, Hi-Bias and Plus 8 have long been operating 
with an international perspective. 

"We've always prcmioted ourselves outside of Canada in 
order to get the cash flow to stay alive." says Terry McBride, 
president of Vancouver-based Nettwerk Prmluctions ancl man- 
ager of Sarah .Vicl-achlan and Barenaked Indies. "Starting off 
with Skinny Puppy. MC 900 Ft Jesus. Consolidated and leading 
into Sarah, our success has had tci do with not lx*ing lexchisive- 
ly] fcM:u.sed upon Canada." 

"We're actually more known in the U.K. than we are in 
Canada." explains I)J Nick Kiorucci. president of the 




Crash Test Dummies, Bryan Adams 

Toronto-based dance label Hi-Bias Records (Oval Emotion, 
and Temperance). "Td say 709t to 8(K? of our business is now 
international, primarily in the L\K., but we also sell records in 
Italy, Germany, France and the Benelux. " 

DION'S WORLDLY LAUNCH 

For Canada's top stars working abroad, keeping an interna- 
tional profile means enormous career pressmx-s. such as priori- 
li/ing their lime in eat fi territor\ and setting release schedules. 

While Celine Dion has ti'aditionalty launched her albiuns with 
a parly in her hometown of Mcmtreal. the late March worldwide 
launch of her next album. "Falling Into \'ou," will Ik: kicked ofT 
by laimches in New York. London and Montreal. A Dion world 
tour starts .March 18th in Perth. Australia. 

"With "The Colour <3f My Love.' Ca-hne got the rest of the 
world," says Dion s manager and husband Rene .\iigelil. "With 
this album, we're aiming to break in Southeast .-Vsia and in Sctulh 
,\merica as well." 

ADAMS' EARLY OUTREACH 

Another Canadian artist seeking a bigger South American 
profile is BiTan Adams, who is due to release an album world- 
wide this spring. " The I-alin ./Vmerican countries have always 
.said to us that the reason Bryan hasn't done belter there is 
fjecause we haven't gi\ en them the time." says .Adams' manager 
Bruce .\Ilen. " That's correct, Ixxause we've gone ihere Iprevi- 
ously] two yeais after release of die albums. This time. Bryan 
will go there in the first six months ofrelea.se. 11 you can gel 
there when the album's hot. and when the company is promot- 
ing ii, then eveiything Irecord s;iles and concertsj starts to flow." 

On the release of his album, however, .\clams will lie in 
Emope touring, not in die U.S.. as might be expected. "If you're 
a young band, you do have to Ix- in the U.S. for youi- fhst two 
singles, but an established act doesn't," explains Allen. 
"However, an established act has to go to Eiuope. and you can't 
get Europe good in a month. Vou have lo d(» Europe in two 
stages on a record now. \'ou ir\ to make a big bang by playing 
all the major cities in major markeLs and then return and get 

Cimliniirfl tin pti^jr H2 
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EMI MUSIC CANADA & OUR ARTISTS SALUTE 
THE 25th ANNIVERSARY OF THE JUNO AWARDS 

• SUSAN AGLUKARK • THE BAND • TOM COCHRANE • DEVON • MANON d'INVERNESS • 
• DREAM WARRIORS • ECONOUNE CRUSH • 13 ENGINES • ALAN FREW • RON HYNES • 

• I MOTHER EARTH ■ KING COBB STEELIE • WENDY LANDS • RITA M^cNEIL • JOHN McDERMOTT 

• MEGAN METCALFE • MOIST • ANNE MURRAY • THE RANKIN FAMILY • RENEE ROSNES • 

• BUFFY SAINTE-AAARIE ■ BOB SNIDER • KIM STOCKWOOD • STOMPIN' TOM • THE TEA PARTY • 

THE FOUNDATION OF GREAT CANADIAN MUSIC 




MUSIC 
CANADA 



OoACNicpjinada 



ones TO UIATCII: TAIEflT PICKS TOR '96 

Canadian Editor Larry LeBlanc picks the Canadian signings wlio show the greatest promise of breaking 
internationally, as well as some up-and-comers who deserve greater recognition. 



Ael 



Our Ladv Peace 



Ashley MacIsaac 



Bass IS Base 



Spookey Ruben 



HouY McNarland 



The Monoxides 




Amy Sky 



The Mathew Good Band 



r 



Crawl 



j Jason Fowieii 



label 



A&M RECORDS 



A&M/LOOSE 
CANYON 



TVT RECORDS 



PARADISE ALLEY 
PRODUCTIONS 



HANDSOME BOY 
RECORDS 



HARDWOOD 
RECORDS 



IRON MUSIC 



MGB 
WORLDWIDE 



HEY MANI 
RECORDS 



EXCITED 
RECORDS 



fti|le 



ALTERNATIVE ROCK 



TRADITIONAL CELTIC, 
PUNK AND GRUNGE 



POP SOUL 



POP ALTERNATIVE 



ALTERNATIVE 



ROCK ALTERNATIVE 



ALTERNATIVE 



POP 



POP ALTERNATIVE 



POP ALTERNATIVE 



ROOTS/FOLK/ 



Comment/ 



Releat»d in Can*da in 1994. the hands detail album "Nav*«I" 
reached Canadian douHe-platinum l200,0(Kt unitsi status, 
Released bj Relativrty in the U.S. last March, the album has sold 
250,000 dnits to dale. The foUow-up album is due this spring. 



Wthin a month of Us Canadian reteaie. tkt flddlef's Novomber 
A&M debut. "Hi How Are You Today." acliieved Canadian sold 
(50.000 unltsl. An unbeltevabte IK« act. 



Tflo members' musical tastes range (rom Pearl iam and 
Seundgardan to vintage soul of tames Brown, Parliament/- 
Funkadetic and the Meters. The band's major-fabel album debut. 
"fMemories Of The SoulShack Survivors," is one of the tastiest 
Canadian albums of the )'ear. Due to l»e released in U.S. in March. 



Ruben's (|uirk)f audio collage; sound scape debut, "Modes Of 
Transportation Vol. 1," features an amaiing mixture of catchy pop 



On ttie strength of the singer /songwriter's five-sounding six-song 
EP "Sour Pie," recorded in five days, this brash 22 -year -old 
Winnipegger has an enormous future career. Iteavily supported by 
MCA Music Entertainment b«re. 



From Monet on. New Brunswick, the Monoxides scored on 
Canadian attemative and coBege radio ctiarts with their fiv«.track 
EP "Out Of The Marsh" in 1995, selHng 5.000 copies in Canada. 
Their first futMength CD is set for release this summer. 



At 24. this acoustic-guitar 'playing. gra««i-voiced solo performer is 
the toast of Canada's coHeKe/attemallirt scene. Scores of 
Canadian and U.S. AAR reps are seeking to sign him on the 
strength of his debut, "Everything I Long For," wliich has sold 
18,000 units to dale and lopped Canadian indie charts far mm 
seven months in 199S. 



With tunes covered by Anne Murray, Reba McEntire, Diana Ross, 
Heart afNl Belinda Carlisle, Sky has long been recognized as one 
of Canada's lop songwrtter s. Her long-awaited album debut. "Cool 
Rain," due for release tn Canada In the spring, marks her as an 
enormously gifted performer as well. 



While Good's pop-drenched tunes are certainly the selling-polnl of 
the trio's debut album,"Usf Of The Ghetto Astronauts," MGB also 
features top-notch pertormances by Good l^tar^'vocalsl. Ian 
Browne Idrumsl and Geoff Lloyd (bass|. 



The ci -Double Dare tinxer's "Angels & Ordinary Men" soto debut 
is easily one of the most impressive Canadian recordings in years. 
She's too good not to be picked iip by a Nggef label. 



Canadian radio routinely cold-shoulders metal, but there are plen- 
ty of finely crafted pop-styled tracks on the band's recently 
released "CrawT' album which would ftl lightly defined radio for- 
mats. 



A gifted guitarist, singer and songwriter, Toronte-based Fowicr 
qoielly released his tine album "Hiss Of Distance" late last year. 
A real gera. 



Canada's Indie-Nationals 

Find Foreign Markets Offer 
"Infinite Possibilities 

For New Business" 



BY JEFF BATEMAN 




"Crayfolded's" 
John Oswald 



Canada's niulti-naUonal afBliates arc by no nieanii ilic 
(inly (lomfstif mii.sk- indii.siry players with a 20- 'JO glob- 
al vision despite their bold, imperialistic talk and vvoild- 
widc inilialives in recent years. In fact, the nation's 
resilient independent sector has iiadiiionally looked 
ouisidc (he <<mntry in secnring foreign partnerships and creat- 
ing intKiest economies of scale. 

Continental expansion on their own laissez-faire terms is llie 
mission of a handful of sireet-Ievel Canadian labels that have 
emerged in strikingly confident fashion in recent years. 
Hamilton's Sonic Unyon Records has not yet scriou.sly ltK>ked 
at breaking into .America, says musician/co-founder Mark 
Milnes. Ix-caii.se the three-person staff has l)een stretched to its 
limits by domestic activities. Tliai will change in 
H(9fj as Sonic I'nyon's acclaimed roster of 
homegrown bands led by I'ristian INimm . 
tiehle charger and Hayden (a distribm 
artist on Hardwood Records) begins 
touring s<nith of the ■19th. 

Mint Records is a little further 
ahead r>f the game. The British ^\ 
Columbia indie recently entered 
into a cooperative deal with Berkeley . 
California, independent Lookout! 
Records that will see new releases li 
Vancouver groups the Smugglers and cub 
in the immediate future. Krom dealing in 
1995 with no less than 10 U.S. distribu- 
tors. Mint's joint-venture product will now be channeled 
through Mordant. "It's a chance for us ft) work with a label 
dial's as excited alKmi our hands as we arc." says Mint co-owner 
Bill Baker. 

REVENUE INJECTION 

Handsome Boy Records, an offshoot of Toronto manage- 
ment firm Swell hic.. jumped int<i overdrive last year with the 
injeciioTi of revenues from client Crash Test Dummies. 
.\(iopting a proje( l-by-pr(»jert approach. Handsome Boy 
licensed U.S. rights lor the Toronto group Rusty to TAG 
Rei ordings and augmented its own mail-order campaign for 
John Oswald's unique Cralef'ul Dead project. "Grayfolded" 
(released tm the Swell-.Anifart imprim). with I .S. distribution 
h'om Caroline. The Oswald album has sold 7'),000 units, pri- 
marily through spet iali/ed prini-markeiing to Deadheads. 

MUSIC TO MJDEM 

Some 'i'i Canadians representing IW ctmipanies are expected 
to work the floor of the Palais des Festivals at MIDEM '96. For 
veterans like H<»lger Petersen, president of Stony Plain 
Records, the annual pilgrintage to Cannes dates back to the 
'7(K. I hrough MIDKM. Petersen has maintained and expand- 
ed a Tietwoi'k of i>verseas licensees and distribiitfirs for direct 
signings like Long John Baldry. Rita Chiarelli and Amos 
(iariett. The Kdmonton. Alberta ialx'l has Ixxwted its stature of 
late by financing new albums by r<M)ts all-stars Maria Muldaiir, 
Ouke Roliillard and Jimmv Witherspoon. In the I'.S.. these 
titles are handled by D.\.\ and Bayside Distribution. Robillard's 
acclaimed jump-blues album, "Duke's Blues." was recently 
licensed to Virgin/Poinlblank for the world excluding Canada. 

Denis Wolff, general manager of Montreal's Audiogram 
Record, has been making the annual trip to France since 1978. 
His priorities this year include shopping new albums by Daniel 
Belanger, (rogh Van Go and resurgent Quebec rocker Michel 

Cnnltnued tm futsf /i-f 
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Salvador Dream 




For more artist information visit Warner Music City - littp://www.warnermusic.ca 
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THE HX ON '96 

Ciiiiliriufd /I'liii fifif^f 75 

"We knew t-iirly on ihal thv album wouUi cxpuiid iis hoi tlt-rs 
beyond the country marketplace. " says CliappeH. 

Internationaliy celebrated Dion hud another another iri- 
iimpliant sales year domcstitally. Iler Epic albunt ' I he Colour 
Of My I^ive, " released in U)94, has now topped the 1.4 million 
units sales point in Canada, and the Quebec singer's 199") 
French-speaking album, "I>"eux." has sold ■12(),(){)(l units lo 
dale, according to Rick Camilleri, president. Sony Music 
Entertainment (C^anada). 

■"The Colour Of My Love' has now sold over 10 million 
copies worldwide, and 'U'Eux' is over :l.*J million topies world- 
wide." notes Dion's manager/husband Rene Angelil. ' The 
album was \n. 1 for over weeks in Krance." 

-Vngelil is particularly delighted by Dion's impressive U.K. 
caieer gains, noting that The C^olour Of My Love" lias s<ild 
L(i million copies there, and 'D'Eux' reached gold [lOO.OOO 
luiits] there last No\ emlx"! . Dion is the first artist (o reach U.K. 
gold with a French-speaking recording. 

DION TOPS POPS 

Angelil ciedits Sonv Music F.ntertainmeni I'.K. tor laving 
ihe groundw()rk lor the singer's European breaktlimugb. 
" The Colour Ol My Love" started in England and then spread 
all over Europe." he says. "ISony U.K. chairman/CEOl Paul 
Burger teleplmned me on our honeym(M)n, when the album, 
was at 45.(KMI units there, and said if Celine woukl come over 
for "Top Of The Pops," the record could go wild. She went last 
January, and by March the record was up to 1.2 million 
copies." 

While [)ion's international lareer c<tnlinues lo soar. The 
Tragically Hip. the other big act on Canada's domestic scene, 
remains little known outside the countiT. However, the band's 
manager. Jake G<ild, justifiably takes considerable pi ide in the 
impressive Canadian-based accimiphsbmenis of tin- group. 




"Since the 'Day For Night' album came out in 

Oct. 1994. we've sold 475.000 units of catalog 
product." (iold savs. ".Additicmally. "I^ay For 
Night' has sold 700,000 copies. There's not 
anotbei Canadian band selling three-quarter 
of a million records every time they release a 
recortl." 

FROM ROCH TO RAFFl AND BEYOND 

.Among the best-known Canadians interna- 
tionally today are Rush, the Oash Test 
Dummies. Roch Voisine. Leonard Cohen. 
Bruce Cockburn. Our Lady Peace. Tom 
CcH hrane. Barenaked Ladies, C-owboy Junkies. 
Colin James. D.O.A., Moist. Terri Clark. Blue 
Rodeo and Deborah Cox. 

Additionally, such Canadian acts as Rusty. Success siory: Morissetie 
Hart-m Scarem. the Odds. Tea Party, the 
Inbreds, Jale and Limblifter made international gains this past 
year. 

Canadians .tlso continue to do well internationally in non- 
pt)p genres. This includes such artists as RafTi, Susan 
Hammond (of Classical Kids). Fled Penner. and Sharon. Lois 
K- Biam in the children's market; singer Diana Krall. pianist 
Oli\ei Jones, and Rob McConnell and the Boss Brass in the 
ja/./ field; singers Ferron and James Keelaghan in folk; 
Plastikman and Oval Emotion in dance; Connie Scott and 
H(K VIS Pick in Christian music; tenors Ben Heppner. Richard 
Margis4»n. and Michael Schade in opera; and pianist Miihael 
Jones and llamenco guitarist Jess Cook in new age. 

" Today, y<»u take it as a matter of course hearing C^anadian 
artists abroad, even in cities like Tokyo or Hong Kong," says ,\l 
Mair, president of the .\ttic Music (iroup. "When 1 was in 
Japan late last yvdv Holly (dole's Christmas album was one of 
the displayed albums at retail, and Loieena McKenniit. wiio 
bad Just been Kturing (here, was featured on the (over of a 
major magazine. There were also five Canadian artists on the 
Japanese charts: Bryan .\dams, Alanis. k.d.. lang, Celine Dion 
and Deborah Cox." 

"Why is there so mu( h g<MHl music coming out of Canada?-'" 
asks singer Tom Cochiaiie. "It's because some of us have real- 
ly dug our heels in and created a Canadian identity and have 
a sen.se of pride alKiut what we are." 



joint venture mega-music company. Trans- 
Canada .Archambault, which will have sizable 
impact this year, such francophone acts as 
Beau Dommage. Marjo, Kevin Parent, Lara 
Fabian, Lynda Lemay. Bruno Pelletier, Eric 
Lapointe. Ginelte Reno. Richard Seguin. 
Marie Denise Pelletier. Dan Bigras. France 
D'Amour. les Colors, les B.B.. Marjo and 
Richard Desjardins remain popular within a 
primarily French-speaking pn)vin( e that has a 
population of 6 million. 

RE-THINKING COUNTRY COMMITMENT 

Fhe immense impact of the year-old video 
channel New Country Network (NCN), with 
access to 6.2 million Canadian households, has 
brought a higher awareness of C'anada's top 
country artists, including Michelle Wright. 
Prairie Oyster. Rita MacNeil. Charlie Major, Patricia Conroy. 
(leinge Fox and Jim Witter. Additionally. NCN has brought 
greater national profiles to such new country-styled acts as 
Susan Aglukark, Quartette, the Johnner Brothers, South 
Mountain, James Owen Bush. Jim Matt. HemingAvay Corner. 
Farmer's Daughter and the Celtic-based Rankin Family, Barra 
MacNeils. Irish Descendants, Rawlin's Cross and Ashley 
.Maclsaac. 

NCN's arrival, coupled with Twain's enormous success, has 
forced major labels here, after years of inactivity, to re-think 
their commitments to C^anadian country. .Among the recent 
signings have been Jason McCoy and Lawnie Wallace to MCA. 
Duane Steel to Mercun/Polydor) and Paul Brandt to Warner 
Music Canada. 



FRANCOPHONE IMPACT 

Di>mestically, in Quebec, where the province's top distribu- 
tors QuelK'cor Ciroup and .Archambault Inc. recenilv created a 



PRODUCT IN THE PIPELINE 

If 1995 was an impressive year lor domestic relea.ses. 199(i is 
shaping up to be truly a blockbuster. .Among the first-tier 
Canadian acts with releases expected are .Adams. Dion. 
McLachlan. .Arden, Rush. The Tragically Hip. Crash Test 
Dummies. Roch \'oisine, Loreena McKenniit, Brutf 
CUjckburn, I Mother Earth, Moist. Oui I-idy Peace. Leonard 
Cohen. 54-40. and \'^ Engines. From Quebec, there's are 
releases by [French-speaking] ai iists Mario Pelchat. Kathleen, 
Daniel Betanger and Jean Leloup. 

"There's so much Idomestic] music coming out that it's 
mind-boggling," says Warner's Kulin. "We've got 1 1 albums 
on the schedule for 1996. and thai will probably grow to about 

C.DitiiiiiiaS im juii^r S2 



If your records make them dance, you ought to he with 




during midem please contact Bernie Wilock or Shams Tharani at Stand number 03-23 
GO Esna Park Drive, Unit 101, Markham, Ontario L3R lEl Phone (905) 948 8484 Fax (905) 948 0448 
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O lA 




MOTOWN® 



PHILIPS 





PolyGram 



FILMED ENTERTAINMENT 



COLD COUNTRY .j. HOT ARTISTS 
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Daughter's Of Eve. 
Lawnie Wallace, Merlin, 
and a Burton (Aiminings 
concert album." 



THE FIX ON '96 

(,1'tilitilit il fiiiiri fitif^r ,SI} 

20. There are albums by Loreena McKennilt, Skydiggers, and 
our new countr)' signing. Paul Brandt." 

"Everybody seems lo be stepping up their commitment to 
Canadian music." says Sony's Cammilleri. "It's getting more 
competitive and more crowded in terms of the number of 
releases and artists. We've got new albums by Celine. Our 
Lady Peace, l^onard C>>hen, the Philosopher Kings. 5'4-4(), 
Mario Pelchal. Kathleen and a debut album from Corey Hart." 

OTHER MAJOR LABEL EXECUTIVES ALSO REPORT 
SIZABLE INCREASED A&R ACTIVITY FOR 1996: 

• "This year, we'll have an Anne Murray album which, 
with duets with Aaron Neville and Bryan Adams, should 
be a major worldwide project [for EMI]," says Dcane 
Cameron, president of EMI Music Canada. "There's 
also an I Mother Earth rece>rd which we really want to 
spend some time setting up because their last albiun was 
released in just about every country EMI operates in." 

• "It's a rebuilding year for us." says Virgin's Barleit. 
"We'll have releases from Change Of Heart and Pluto. 
I'm also looking for some great things from our two 
licensing deals. Essential Noise from Vancouver [D.O.A, 
and Showbusiness Giants] the electronic-techno label 
Plus 8 [Legion of Green Men, and Blue Prince of 
Modern Technolog) ], which is huge in Europe." 

• "We're realty poised to sell a bunch of records this year 
with our Canadian product," reports Ross Reynolds, 
president oi MCA Music Entertainment. "We've already 
released albums by the Cowboy Junkies, Aashna and 
Limblifter, and coming up are releases by The Tragically 
liip. the Watchmen. Headstones. She Stole My Beer. 



' "We've had a number of 
releases ftKiising on the 
a d u 1 1 - ( <) n I e m p o r a r y 
market, and we're trying 
for more of a Canadian 
twist with projects like that in the future," says Joe Etter. 
director of sales for The Wall Disney Company 



The Tragically Hip 



(Canada). "We're working with our U.S. company lo 
have some Canadian artists on our albums." 

"We're t(K>king for a fall release from Jann Arden and 
we re in the market for two or three more acts over the 
next 18 mondis," conunents A&M's Reid. 

"Crash Test Dummies coming out this summer is a pret- 
ty exciting project." says BMG's Alofs. "Their 'God 
Shuf!1ed His Feat' album is at 'lOO.OOO units in Canada. 
We've got some other gocni stuff coming t(Mi. including 
the Monoxides, Mrs. Torrance and Roch Voisine." B 



TALENT GOES ABROAD 

CmUniieti frtnn (uigf Ih 

your Spains, Portugals. Italys. A smaller act might have to go 
back to Europe three times [te) break]." 

DUMMIES TO EUROPE 

Expecting a summer release followup to the Crash Test 
Dummies' 1994 Arista album "(rixl Shuffled His Feet," which 
sold 3.5 million units worldwide, the group's manager. Jeff 
Rogers, also plans to have the group do Europe first. ITie group 
will do the festival circuit there in July bt'fore ttuiring North 
America in die fall. An extensive European tour will follow, then 
dates in Southeast /\sia and Australia in early 1997. 

"With the internatiimal success of 'ChkI Shuffled His Feel,' 
we'll Ix- able to tour more elTicientlv on this album," says Rogers. 
"There will be less of 'We have lo go there because we're break- 
ing."' 

Loreena McKennitt's 1994 album "The Mask And Mirror" 
sold 1 million units worldwide, and the multi-instrumentalist is 
alrcad\ mapping out a promotion strategy for its follow-up — 
before she starts recording it. "Because the geographical pictiue 
is so substantial now. we have to be brainstorming how the pro- 
motion and the toin ing schedule should unfold." she says. "We 
have to prioritize all that promotional activitiy before touring. 

"On the last retording. I wanted to bring the European terri- 
tories up lo speed, so I went there almost out of the starting 
gate," McKennitt continues. "Then I retui ned and toured in 
Canada and the United States, followed by a European tour, 
and a tour of major North .America cities. I.ast fall, we did an 
extensive North American tour and went to Switzerland, 
Fiance, Italy. Australia and New Zealand. I go to exti a lengths 
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to engage with those [smaller] counties if 1 feci there's interest 
and potential there." 

'*WHEN'S IT COMING OUT IN AMERICA?" 

One complaint by industry figures here is that foreign terri- 
tories continue to look to American-label or market acceptance 
before reacting to Canadian music. 

"U.S. chan action influences the world." says Rob Brooks, VP 
of international at EMI Music Canada. "Six years ago, it didn't 
matter what a record was doing in America. N<tw, I'm always 
asked [by foreign afftliates], 'When is the album conung out in 




Internationalists McLachlan {left), McKennitt 
Ajuericar*"' 

"[Foreign labels] wail for .-Xmerican chart numbers," agrees 
Holly Cole's manager. Tom Ben^. "They have their own terri- 
torial priorities, followed by product they know will sell, fol- 
lowed by product by North American acts who wt>n't be there to 
tour immediately and won't give much support." 

Berry adds that managers often have to force support from 
foreign companies by putting artists into the marketplace early 
on. "Before Holly went lo the U.K. in January for six dates to 
promote her album " Temptation.' the record company told me 
to wait for the perfit t [European] tour. I said. ' llie right lour 
isn't there to do. If there's nothing in France. Europe or 
Holland, we get it the next lime — but we've got to get her 
there.'" 

Manager Jake Gold says that nol having a higher U.S. profile 
is hindering The Tragically Hip in Europe. "They can tour 
Holland. Germany. England and Scandinavia and make 
money, but I don't know how far we're guing lo get until we 
have more s;iles or airplay in America," he says. 

On the .May re!ea.se of the Hip's next album. Gold will pri- 
marily concentrate on trying to break the band in tlic U.S. mar- 
ket place. 

"We're going to tour the States from the day the record comes 
out, and we're going it) go back iwo and three times to some 
cities." he says. "We'll hold up on Europe for awhile." 

Nol all Canadian acts are keen on international touring. 
Rush, for example, hasn't toured outside North America on its 
last three ttmrs. 

"We sell records in Europe, particularly in Britain, but we've 
never gone there to tmir off the release of a record." says band 
manager Ray Danniels. "There's a lime when they're willing to 
do a lot of dales, and we can get Europe in. When they're not 
willing to do a lot of dales, Europe is die Hrst thing dial goes. 
(>oing to Europe is not a profitable situation for the band 
because they are unwilling to take a different production 
there." H 



INCOMING ACTION 

( outiniii ii jium {Mij^r 76 

DIRECT SIGNINGS TO SUB-POP 
One American lalwl that has siKxialized in direct signings of 
Canadian bands is Sub Pop. which opened a Toronto office 
last March to liaise between Seattle and Canadian distributors. 
"[International product manager] Dan Ro.sencrans and [A&R 
director] Joyce I.inehan needed someone lo troubleshoot for 
them up here," says Sub Pop Canada label manager France 
C^hevalier. All Sub Pop produci. whether imported or domes- 
tically manufactured, now goes through Warner Music 
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lJu. Hamilton Place Theatre 
2,200 seats 
(Great Hall) 



Hamilton Convention Centre! 
4 1,650 seats 
(Chedoke Ballroom) 
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• State of the Art Facilities committed to service excellence 
Located 40 minutes from Toronto or Buffalo amid a 6.5 million population base 



For Information Coll: (905) 546-3 1 00 or Fax (905) 52 1 -0924 \ 
Marketing Department, Hamilton Entertainment and Convention Facilities Inc.,! 
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INCOMING ACTION 

C.imtiniiril jum {ut^r <S2 

Canada. Immcdiale prioricit'S indutie albums from ihf Halifax 
hands Em's Trip (January) and Jalc (May), as well as a label 
debut by Calgai^, Alberia group Chixdiggit (June). 

UNKSTOASIA 

Creating links between Oriental and Canadian companies is 
the mandate of the Asia Pacific Foundation, a 
Vancouver-based market research organization. Cultural- 



industries specialist Sandra Wilking notes that a steady stream 
of Asian artists is doing SRO business on Canadian tours, 
am<mg them Canlo-pop stars ,\aron Kwok, Jackie Chung and 
expatriate Canadians Sally Yeh from Victoria, British 
Columbia and Edmonton, Alberta singer Joyce I>ee. 

Pacific Rim acts arc also taking a<lvantage of Canadian 
recording expertise, reports Wilking. Greenhouse, a high-end 
West Coast studio luili/ed by k.d. lang, Megadeth and Chynna 
Phillips last year, generates approximately 30% of its annual 
business from such Asian companies as the l aiwanese labels 
Magic Stone Music and Rock Rwords Sc Tapes. Studio man- 
ager Bruce livens points to first-class engineers and facilities 
as well as a relaxed alternative to what he dcst :ril>es as the "very 
tight, non-creative recording environment-s" (onunonplace in 
the Far East. 

ETHNIC-SPECIALTY MARKETS 
The Canadian industry began servicing resident ethnic 
populations in a systematic manner in 1995. Warner Music 
Canada has tapped a ba.se of 1 million Chinese-speaking 
Canadians by releasing Asian superstars Yeh and Andy Lau at 
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Proudly Representing - long john baldrv, bobby charles. 

Rita Chiarelli. Cindy Church. Amos Garrett. Jr. Gone Wruo. King Biscuit Boy. Dutch Mason. Maria 
MuLDAUR. Duke Robillard. Tom Russell. Ian Tyson. South Mountain, Jimmy Witherspoon, Jo-El Sonnier 

UNDER License - Steve Earle, Oave Alvin. the holmes Brothers. The Neville Brothers. 
Ellen McIlwaine. Monte warden, barrence Whitfield, and many, many others. 

Marketed Labels - blind pig, watermelon 

Stony Plain Classic (RE-ISSUES) - jesse Winchester, bobby charles. great Speckled Bii 

(BEARSVILLE RE-ISSUES). MARIA MULOAUR. ELLEN MCltWAINE. CROWBAR + KING BISCUIT BOY, WALTER 

"Shakey" Norton, professor Longhair. Johnny Shines 




Oismbutedby WARNER MUSIC 
%if CANADA 



Hotger Petorsan. PresKtoni Alvin Jahns, VP Business Admimstrabon 

PO B(;«e6t Edmonion Aftieila, Canada T5J 218 (403)468-6423 Fax (403) 465-89*1 

On- ine www axione! ccm.BlDnyplain 





9mm Pindoff Record Sales 



#1 



IN CANADA 

fOR OVER 35 Y£AR5I 



Come m see us at MIPEM 
January 21-24, 1996. 

Look for us af the Canadian Booth! 



STAND # 07-01 




•All Labels 
• Compact Disc 
• Competitive Canadian Dollars 

retail, rack, wholesale 



166 Norsemen Street, Toronto, Ontario Canada M8Z 2R4 
Voice (41 6) 234 9666 Fax (41 6) 234 91 96 



Blowing Our Horn, 
Canadian Style 

Canodkin music is performed around tfie world. 

SOCAN, Canada's performing rigfits society, 
invites you to sample tfie music of its composer 
and songwriter members. 

They offer everytfiing from jazz, concert and 
electroocoustlc pieces to country tunes, 
film and television scores and French 
and English pop songs. 

Whatever your choice, you moy 
find a reflection of Canada 
in that music. 

Society of Composers, 
Authors and Music 
Publishers of Canada 

41 Valleybrook Drive 
Don Mills, Ontario M3B 2S6 
Tel. (416) 445-8700 
or 1 800 55 SOCAN 
Fax (416) 445-7108 





SOCAN 



Co// toll free from anywhere in North America. 

' Dartmouth (902) 464-7000 or 1 800 70 SOCAN 
• Edmonton (403) 468-0905 or 1 800 51 SOCAN 
• Montreal (514) 844-8377 or 1 800 79 SOCAN 
' Vancouver (604) 669-5569 or 1 800 93 SOCAN 



domestic prices. Cultural and language barriers have proven 
difficult to fwcrtomc. however, as the majors attempt to reach 
the specialty outlets frequented by first-generation immi- 
grants. 

"We need to get our feet wet in this market and learn how 
lo interact with the (Chinese community." says Warner Music 
Canada president Stan Kulin. PolyGram Group Canada plans 
to sidestep this dilemma by linking up with Henry Records, 
the I long Kong-based one-slop that over the last decade has 
had exclusive North American rights to PolyGram's Asian 
repertoire. 

The revitalized import divisions of most multi-nationals 

have focused on foreign-language releases, and trailblazers 
like KMl Music (Canada and Sony Musit (Canada have success- 
fully marketed Latin product through such retailers as the 
Ontario chain Sunrise Records. In part, this focus on import 
catalogs is a response to such aggressive independent distribu- 
tors as Denon Music Canada, Outside Music and Festival 
Distribulion. The Austrian distributor KOCH International 
opened a Canadian division last April under Dominique 
Zgarka and anticipates $5 million in year-one sales. B 



INDIES FIND FOREIGN BUSINESS 

('.intliuHrtl ft'im (Migf 7S 
Pagliaro. 

"I prefer doing artist-by-artist deals, l>ecause one company 
can really only be expected lo break one of your artists, not 
three or four," explains Wolff. Audiogram also intends to offer 
a menu of management, publishing, booking and label services 
to French artists seeking access to the Quebec market. 

Other MIDEM participants seeking to firm up European 
alliances this year include Edmonton's Passion Music Group, 
Vancouver new-age distributor Midsummer Music Co. and the 
Ontario dance imprints Plus H Records, SPC> Music Ltd. and 
Pirate Records & Music. The latter will be vetting material for 
a half-dozen Pirate Records compilations planned for \996. 

"Our \8cR director. Markus Klinke, has built up a phenom- 
enal array of contacts in Europe," reports co-owner William 
Cienereux. " The tracks he picks up are as current and hot as 
they get." 

Toronto-based Iron Music Group, distributed by BMG 
Music (Canada domestically, is making its first MIDEM excur- 
sion in hopes of laying the groimdwork (or offices in the U.K. 
and Ciermany. "We recognize that we can perhaps break even 
in Canada," says Iron Music president Aubrey Winfield. "but 
we'll only begin making profits on an international level." l^bel 
priorities include Rebecca Timmons and The Pursuit Of 
Happines-s. 

ATTIC TO ASIA 

Over the last decade, the Attic Music Group has culled 
approximately $ I million in revenues through Asian deals with 
such companies as Japan's P'uji Pacific Music, claims Attic pres- 
ident Al Mair. He was one of a handful of English Canadians 
attending MIDEM ^\sia last May and subsequently spent three 
weeks in the region in f>ecember paving the way for a careful- 
ly researched and targeted project that mixes crack Toronto 
session musicians with lop Asian pop vocalists. 

"It's an instrumental group that will feature a couple of 
vocals per album." says Mair. "What we're doing in the 
Philippines (in landcm with Maiiila-bascd liccn-»cc Viva Music 
Cx^rp.) is replacing the Canadian vocalist with a major Filipino 
artist. It gives our group a local angle and gives their vocalist a 
chance to be involved with an international project." In light of 
the enthusiastic response Mair has received to the concept, the 
same approach is likely to be repeated with different vocalists in 
other territories. 

Another Pacific Rim pioneer is Canada's leading full-service 
talent agency. S.L. Feldman &: AsstKiates, which since I9^M has 
developed a circuit of venues in Malaysia, the Philippines, 
Taiwan and Hong Kong for such acts as Kiss cover band Black 
Diamond and melodic Toronto hard-rockers Harem Scarum. 
among others. 

"Our proximity to Asia makes it a natural for us, with almost 
infinile possibihtics for new business," explains Casey Boyle, 
the agency's Vancouver-based director of international club 
touring. In 1995. the Feldman agency purchased a share of 
Marty Diamond's Little Big Man Booking in New York as a 
pipeline into America for the likes of Saiah McLachlan, Holly 
Cole. Ashley Maclsaac and Big Sugar. 

Sam Feldman and partner Bruce Allen also own a piece of 
I MP-'I he Music Publisher, which is operated by veteran pub- 
lisher Frank Davics. Formerly affiliated with MCA Music 
Publishing, TMP now administers North ,\merica directly from 
foronto and works with various sub-publishers overseas. 
TMP's U.S. fiiKHis is primarily on Nashville, where U.S. signings 
Byron Hill (jointly represented by TMP and MCA) and Odic 
Blackmon are generating the kind of revenues that Davies says 
will lead to a Music City office within a year. Meanwhile, 
Nashville song plugger Keith Newcombe & Co. is bu.sy working 
a catalog that includes songs by Canadians Ron Hynes. Murray 
McLachlan and Dean McTaggart. ■ 
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Update 



LIFELINES 



BIRTHS 

Boy. Casey Holden, to Jeff and Helen 
Magid, Dec 20 in Los Angeles. Father is 
director of production ami catalog devel- 
opment for Geffen and DGC Records. 

Girl, Sydney Elizabeth, to Rick and Kris 
Septoski, Dec. 29 in Oak Forest, 111. 
Father is director of mail order for Alli- 
gator Records. 

Girl, Kathr>'n Eleanor, to Bill and Cathy 
Sondheim, Jan. 5 in Stamford, Conn. 
Father is president of F^)lyGram Video. 

Girl, Lydia Catherine, to Tony and 
Nichol Kirsch, Jan. 8 in Waconia, Minn. 
Father is operations manager at Dart 
IMstributing Inc. and son of Dart presi- 
dent Merrill Kirsch. 



MARRIAGES 
Mark S. Dunn to Tina Hall. Nov. IS in 
Nashville. Groom is publishing/copyright 
administrator with Copyright Manage- 
ment Inc. 

Kitaro to Keiko Matsubara, Dec. 27 in 
Nagoya, Japan. Groom is a Grammy- 
nominated musician, ctmipofier, and pro- 
ducer on Domo Records. 

Paul Richards to Stacey Lambson, 
Dec. 26 in Salt Lake Citj; Utah. Groom 
is a member of Discipline Records group 
the California Guitar Trio. 

Antone DeSantis to Holly Olchak, Dec. 
31 in Negril, Jamaica. Groom is natitmal 
field sales manager for Rhino Records, 
based at the WEA branch in New Y(H*k- 

Phil Steinberg to Susan Travis, Dec. 31 
in St Louis. Groom is owner/manager of 
one-stop Disc Cwinectioa 

Freddie Martinez Jr. to Anna Marie 
Mondragon, Jan. 5 in Corpus Christi, 
Texas. Groom is VP/head of A&R for 
independent Tejano label Freddie 
Records. 

DEATHS 

Richard Versalle, 63, of an apparent 



GOOD WORKS 



John FX)GERTY GIFT: The Mount 
Zion Memorial Fund has recen^ed what 
it calls a "substantial" donation from 
the Fogerty Foundation, established by 
John Fogerty of Creedence Clearwa- 
ter. The gift will go in |jart to supjwrt 
needy members of the families of Mis- 
sissippi legends Charlie Patton and 
Big Joe Williams and initiate a pro- 
ject memorializing Delta bluesman 
James "Son" Thomas. Fund.s will also 
be used to restore the Robert Johnson 
Memorial, which has been vandalized 
three times since being erected in 
1991. In addition to the Johnson memo- 
rial, the Mount Zion Memorial Fund 
administers the grave sites of several 
blues ^aUs. Contribution.s can be sent 
to the United Southern Bank, RO. Box 
1059. Clarksdale, Miss. 38614. 



heart attack, Jan. 5 in New York. Versalle 
was a tenor with the Nfetrc^litan Opera. 
He made his Metropolitan debut in "Aida" 
in 1978. He was performing the role of 
the law clerk Vitek at the premiere of 
Leotf Janaeek's "The Makropultt'4 Case." 
singing from a ladder, when he collapsed 
and fell 10 feet to the stage. He is sur- 
vived by a wife and daughter 

Florence Semon, 70, of hmg cancer, Jan. 
7 in Cleveland. Semon was a veteran pub- 
licist and personal manager. During her 
50><ears in the business, she worked with 
many recording artists, including Alan 
BVeed, Billie Holiday. Roger Miller, the 
OsnxHids, Charlie Itich, Ray Ste^>ens, and 
Andy Williams. She began her career as 
a puMidst with the (!;ie\^land Ballet and 
Symfrfiony She is survived by her daugh- 
ters, I^eah Kushner and Cynthia Senwn- 
Rich (a puMicist and head of Rich Rela- 
tions); her son-in-law, musician Allan 
Rich (son of Charlie Rich); her brother 
Herbert Roth; and six graxukhildren. 

Les Baxter, 73, of a heart attack brought 
on by kidney failure. Jaa 15 in Newport 
Beach, Calif. Bom in Mexia, Texas, on 
March 14, 1922, Baxter performed with 
Mel Torme's Mel-Tones and sang on 
Artie Shaw's records during the '40r. At 
Capitol Records in the '50s, he arranged 
and conducted hits by Nat "King" Cole, 
including "Mona Lisa," as well as Peru- 
vian vocaUst Yma Sumac's extravagant 
album "Voice Of The Xtabay.'* With his 
own orchestra, he created a series of 
C^itol instrumentals; his biggest hits on 
Billboard's Hot lOO Singles chart were 
"Unchained Melody" (No. 1 for two 
weeks in 1955) and "The Poor People Of 
Paris" (No. 1 for six weeks in 1956). He 
also wrote "Quiet Village," a No. 4 hit fen- 
Martin Denny in 1959. During the '60s, 
he composed numerous motion-picture 
scores. The rediscovery of Baxter's 
albums "TWxx)r and "TTie Sacred Idol" 



led to his being kncwn as "the godfather 
of exotica" among contemporary fans of 
space-age bachelor pad mu.<;ic of the '50s. 
In late 1995, Dionysus Records in LA. 
released "The Lost Episode," the sound- 
track of a Baxter TV appearance from 
the '60s; in December, bandleader Joey 
Altruda .saluted BaxttT with a perfor- 
mance of his works by a 20-piece orches- 
tra at LA's Century Club. 

Johnnie Johnston, 80, at his home in 

Cape CorA, Fla., Jan. 6. Johnston was a 
big band singer who achieved popularity 
as a recording artist and film, TV and 
Broaduay personality. He made se\cral 
recordings for Capitol Records in the '40s 
and is credited with being among the first 
artists signed to the label when it was 
formed in 1942. He starred in the 1951 
musical version of best-selling book "A 
Tree Grows In Brooklyn." One of his six 
wives was Kathryn Grayson, a singer 
who starred in film musicals. Johnston is 
survived by his wife, Beverly; four daugh- 
ters; a son; and six grandchildren. 




Positive Outlook. Directors of Outlook Nashville thank Light Records recording 
duo Wilcox & Pardoe, who performed at a benefit concert for the organization. 
Outlook Nashville provides services for children and adults with developmental 
disabilities. Shown at Legislative Plaza in Nashville, from left, are Tony Higgin- 
botham, Outlook Nashville executive director; Vince Wilcox; Don Pardoe; and 
Shirley Drescher. Outlook Nashville development director. 



CALENDAR 



A weekly lilting of trade shows, con- 
ventiam, oward sfums, semistars, and 
other events. Send information to 
Calendar, Billboard, 1515 Broadway, 
New York, N.Y. I00S6. 

JANUARY 

Jan. 21-25, MIDEM, Palais des Festivals, 
Cannes. 212-689-4220 

Jan 27, "How To G«t • Record Deal," pre- 
sented tiy Revenge Productions, New Iforker Hotel, 
New Ybrk. 212-688-3504, 

Jan. 29, 23rd Annual American Music 
Awards, Shrine Audtorium, Los Angeles. 2 13-655- 
5960. 

FEBRUARY 
Feb 10, "How To Start And Grow Tour Own 



Record Lalml Or Music Production Company," 

presented by Music Business File, Holiday Inn 
BrooWme/Boston. Steven Kercher, 508-526-7983. 

Feb. 14-18, Urban Network Power-lam, Palm 
Springs Riv«ra Resort, Palm Springs, Calif. 818- 
843-5800. 

Feb. 19, The Brit Awards, Earl's Court Exhibi- 
tion Cenfre, London. 

Feb 26-28, Great Lalies Broadcasting Con- 
ference I Expo, presented by ttie Micbigan Assn. 
of Broadcasters, Lansing Center, Lansing. Micb. 
517-484-7444. 

Feb 27-Marcli 2, 27tli Annual Country Radio 
Seminar, Opiyland Hotel and Convention Center, 
Nashville. 615-327-4487. 

Feb 28, 38th Annual Grammy Awards, Shrine 
Auditorium. Los Angeles. 310-392-3777. 

Feb. 29, Rhythm And Blues Foundation Sev- 



PRICE-MAINTENANCE SYSTEM UNDER ATTACK 



(Continued frotn fxiffe f>S) 

account for roughly 90% of the record 
industry's revenues. In the U.S., which 
has roughly twice Japan's population, 
between 4,000 and 6,000 titles are 
released each year, according to 
Recording Industry Assn. of America 
daU cited by the RIAJ. 

"In .lapan. almost every kind of music 
from all ctv«r the worW is available," said 
Matsuo in his speech. "Not only are 
products available at the same price 
ewrywhere. but consumers are ^le to 
get out-of-stock products from retailers 
in a couple of da>'s, thanks to our deliv- 
ery/distribution .system." 

The system, saj^ the RIAJ and other 
industry groups, makes it possible for 
record companies to produce minority- 
interest titles, such as Japanese tradi- 
tional music, which would be uneco- 
nomical to release in a liberalized 
pricing environment 

RPM was introduced in 1953 to 
exempt such goods as cosmetics, drugs, 
newspapers, books, and recorded music 
from the Anti-Monopoly Law's provi- 
sions against price-fixing. The system 
allows record companies to dictate 
prices to wholesalers and retailere on 



the basis that record companies accept 
unlimited returns {haiban). These 
haiban products arc then discarded. 

In 1993, the FTC decided it was time 
to review the system and set up a spe- 
cial subcommittee composed of leading 
academics specializing in law and eco- 
nomics to study the issue. 

"More than 40 years have passed 
since this system was introduced, dur- 
ing which time the distribution struc- 
ture and business practices have 
changed greatly in Japan, new forms of 
retail businesses and sales methods 
hav« appeared, and consumer lifestyles 
and purchasing patterns have 
changed," the subcommittee's interim 
report states. 

"Meanwhile, various regulations and 
business practices which place restric- 
tions on retail prices, including the 
RPM for designated goods by the FTC, 
have been abolished or liberalized, and 
actual retail prices hsve become more 
raried. Accompanying these changes, 
the consen.sus in society has become 
that the RPM is basically illegal, accord- 
ing to the Anti-Monopoly Law," the 
report continues. 



The RIAJ says, "We believe that 
copyrighted material should not be 
regarded in the same w^ as regular 
products." 

While the music industry and the 
FTC square off over the RPM issue, 
there are already signs that the system 
US beginning to crack around the edges. 

One record store in Tokyo's Shibuya 
district was recently selling CDs by 
domestic artists as "used" and at dis- 
count prices, ewn though they \^'ere still 
in plastic wrap and had the paper "obi" 
liner that is included with all new CDs. 

HMV Japan president Chris Walker 
says he has bmught e-xamples of stores 
breaking RPM to the attention of local 
record ccMnpanies. 

"They say they have no direct con- 
tract with the record stores in question, 
since the stores deal with wholesalers," 
Walker saj^s. "They said they're looking 
into it to see what they can do about it. 
which I guess in the Japanese context 
means 'Take a walk.' 

"But what I pointed out to them was 
that if that spreads, we can't be the last 
in." Walker adds. "So it's up to the 
record companies to clear it up." 



entti Annual Pioneer Awinls. Palladium, Los 

Angeles. 202-588-5566. 

MARCH 

March 4, Ontario Assn. of Broadcasters 
Annual Conference, location to be announced, 
Ontano. 416-695-9236. 

March 13-17, 26th Annual ITA Seminar, Ari- 
zona Bittmore. Pfioenix. 212-643-0620. 

Marcti 17-20, Winter Music Conference, 
Fontainebleau Hilton Resort and Spa, Miami Beach. 
Fla. 954-563-4444, 

March 22-25, NAHM Convention, Sheraton 
Washington, Washington, O.C. 609-596-2221. 

APRIL 

April 2. "The Business Of Entertainment: The 
Ptcture," presented by Schroder Wertheim and 
Variety. Pierre Hotel, New 212-492-6532. 

April 26-28, Second Htdventures In Broad- 
casting Promotion Director's School," seminar 
for radio marketing professionals. Sheraton Stam- 
ford. Stamford. Conn. 203-28S-2002. 



MARIAH CAREY 

(Continued fnjtn fxi(/e 68) 

Shibayama adds that the Kose cam- 
paign has been "very effective" in giv- 
ing a further push to Carey's Japanese 
sales. 

"Kose's very happy about it — the 
posters are even getting stolen," 
Shibayama says. 

As part of the campaign, Kose is giv- 
ing away 250 pairs of tickets to one of 
Carey "s three Tokyo Dome shows, as 
well as 1,000 Mariah Carev sweaters 
and 2,000 T-shirts. 

"Music Box" has sold 2.03 million 
units (again, including imports) since 
its Sept. 11, 1998, release here, while 
"Daydream." released Sept. 30, 1995, 
has moved 2. 1 million units. 

"Merry Christmas" and "All I Want 
For Christmas Ls You" were the top- 
selling foreign album and single, 
respectively, in Japan in 1994, and 
"Daydream" is certain to earn top for- 
eign album honors for 1995. 
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Irish Indies Cope Witli Retail Onslaught 

Local Chains Develop Distribution Arms, Labels 



BY KEN STEWART 



DUBLIN — The ffrowinp presence of 
the multinational retail chains in Ire- 
land has forced small, homegrown 
chains and independents to develop 
special niches, such as distribution 
and in-house labels. Meanwhile, 
retailers here have committed 
resources to the development of local 
artists. 

The multinationals were actually a 
blessing in disguise for Dolphin 
Discs, a small, family-owned compa- 
ny that has seen its outlets decline 
from seven to three in recent years. 

"They took 



a major slice 
of chart busi- 
ness away 
from us." savs 
GM Paul 
O'Reilly. Con- 
sequently, the 
company has 
diversified by 
st'tting up two label's — Dara and 
Dolphin, which have met with some 
success. Dara, for instance, has 
issued two compilation albums, "A 
Woman's Heart" and "A Woman's 
Heart 2," that have sold more than 
500.000 units. 

Among the companies that dis- 
U'ibute Dara's product is Recoi-d Ser- 
vices, launched by Brian Wynne in 
1985 when he identified a gap in the 
market: a distribution company that 
caters to indie lal>els. He later added 
several majors as clients. Record 
Services and Sony are Ireland's two 
main distributors of international 
product with warehouses in Ireland. 
Now. the labels account for 70^ to 
809r of Record Services' sales, with 
retail accounting for the remainder. 

"We can get to the retailers quick- 
er and more efficiently [than distri- 
bution from the U.K.]," says Wynne. 
"And we can be more flexible and 
convenient." 

Ireland's biggest chain is 30-store 
Golden Discs, in business since the 
earlv 'fifls. It has an influential Celtic 



world music label. Tara, which fea- 
tures Bill Whelan, Rita Connolly. 
Shaun Davey, and Liam O'Klynn on 
its roster. 

Retail manager Eamon Keogh 
recalls that Golden Discs did not 
make many changes in direction 
when the march of the megastores 
into Ireland took place in the mid- to 
late-'80s. That invasion began with 
HMV and continued with the arrival 
of Virgin in December 1986 and the 
opening of Tower in 1993. 

However, for Golden Discs, after 
an initial downward blip in sales, it 
was business as usual within six 
months. 

"We were confident that what we 
had to offer was significantly differ- 
ent. "says Keogh. "Our shops are 
smaller, and that allows us to get 
closer to our customers." The best 
indicator of Golden Discs' success is 
the fact that the company has added 
16 stores since the first megastore 
arrived in 1986. 

Irish music in its broadest sense is 
Golden Discs' top-selling music cate- 
gory, and the promotion of local tal- 
ent is given top priority. The compa- 
ny also recognizes that technology 
promises to change the face of retail- 
ing in Ireland as elsewhere. 

"I'm not sure that the Irish music 
industry has fully realized the 
imi)licati(tns of that," says Keogh. 
"The extension of the CD format to 
include films, games, and books 
presents great opportunities to 
expand our business." He also notes 
that online technology will allow 
Golden Discs to sell directly to con- 
sumers' homes worldwide, provid- 
ing a valuable new platform for 
Irish music. 

Despite the market moves of 
smaller retailers, however, the 
multinational chains cannot be 
accused of stodginess or a lack of 
attention to the special needs of 
Irish consumers. 

Nine years ago, HMV became the 
first of the international chains to 
vie for a slice of the Irish Republic's 



retail music market, which has an 
annual value of 35 million Irish 
punts ($57 million). 

HMV is a strong supporter of 
Irish talent. This summer, the chain 
presented "HMV Go Live," its fifth 
showcase for up-and-coming rock 
and traditional Irish bands, staged 
in conjunction with national Radio 
2FM. 

HMV has released three compi- 
lations on its own label: an Irish 
music sampler that has sold 10,000 
copies in its five shops, an 
unplugged compilation, and a new 




live album featuring, among others, 
the Devlins, Pierce Turner. Geor- 
gia, Sack, and the Big Geraniums. 
Profits go to a charity that provides 
musical instruments for schools. 

Tower Records, despite disrup- 
tions from a July 1994 fire at the 
original Wicklow Street location in 
Dublin, has continued promoting 
artists in Ireland, both signed 
(Something Happens, Cafe Orches- 
tra) and unsigned (Keltic Posse, 
Scary Eire). 

One recent Saturday afternoon, 
peermusic singer/songwriter Paul 
Tiernan played to a small but 
appreciative audience at the Tower 
Records shop on South Great 
George's Street in Dublin. "Very 
rarely do you make money out of in- 
store appearances," says Tower 
manager Kenny McKay. "What you 
do is generate some Ktcal interest." 

McKay would tike to see U.K. 
majors and their Irish sister com- 
panies working together more har- 
moniously. "When we have prob- 
lems, when the product takes too 
long to get here." he says, "it's usu- 
ally because of a lack of information 
from the U.K." 



City Sounds Specializes 
In R&B, Indie Support 



BY DON KAPLAN 



SARASOTA, Fla.— Charlie Londono. 
rechning comfoi-tably in the back office 
of his store, City Sounds, tries to sum up 
the ap|)eal of his business: "If you're an 
R&B fan, and ym found yourself here, 
jxm would think \xm had died and gone to 
hea\i?n." 

The 31-year-oki Sarasota natKie boasts 
one of the most comprehensKp collections 
of hip-hop. slow jams, blues, gospel, i-eg- 
gae, hou.se, and mixed tapes on the west 
coast of Florida. Whate\'er his customers 
can't find in the .store, Londono guaran- 
tees he c;m locate and delKvr in 24 houi-s. 
"I can find just about an>1:hing in a da>;" 
he says. "It's just a matter of using my 
souixres in the States and oviei*seas." 

But it's difficult to imagine a listener 
having a hard time finding an album in 
the 900-square-root store, which is 
packed with some of the mt)sl cutting- 
edge urban releases. "We range from 
New York house to Orlando I Fla.] funky 
house to all the bnind-new .sl<rt\- jams," the 
merchiinl sa>'s. 'To he sokl in here it has 
to be new, progressive, and different — 
definiteh' nothing run of the mill." 

Tlie album mix also includes a Cf)m- 
prehensiw blend of dance music and cult 
favorites. "I like to keep stuff coming 
through the door that ranges all the w ay 
liack to Teddy Pendergi-ass and up to the 
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City Sounds is a music retailer in 
Sarasota, Fla. Pictured are owner 
Charlie Londono, left, and store 
employee Mojo. (Photo: Don Kaplan) 



[dance tracks from] Electrik Soul," Lon- 
dono sa\^. 

He jjauses and heads onto the sales 
Hoot to help a longtime customer price a 
few selections. "He's a regulai;" Londono 
says on returning. "If I s|)«>nd a few min- 
utes with him, he'll alwa^-s come Iwck." 

Personal efTm-ts such as thl^, the mer- 
chant notes, are iiart of what makes City 
Sounds the cornerstone of the area's 
R&B'^hip-hop scene. "I'm honest about 
this masic with e\'erylxtdy. HI talk to my 
castomi!r alxiut what I think sounds gixid 
or not. There are so many good R&H 
i-ecords out there that I'm allowed to say 
when some things are iv<dly bad." 

The store, which in itji sewn-.vear his- 
tory' has i"eached a gross annual wlume 
of roughly §200,(X)0, passed into Lon- 
dono's hands aflei* being operated by two 
other ott'nere. For more than sL\ years, 
the merchant worked the City Soutuls 
sale-s n<H)r; he finally t(K)k (wr the busi- 
ness last >var 

"Doug Kayc. the original owner who 
hired me. founded his own label. New 
Town RecorcU, about thive months after 
I started working here." Londono sa>?. 
"After tliat, he walked ml the door anfl 
ne\'er set UkA. in the iHiilding again." 

The merchant saj-s that for the next 
four yeai"s he pretty much took care of 
things around City Sounds until Kaye 
sold the store to another owTier. Ewntu- 
ally. the store was sokl to I.Kinfk)no. "Thb^ 

m\' gig now," he sajw. 

Because the .store cairies some unu.su- 
alolTeringsin R&B. such as imports from 
cult favorite Bobby Womack and such 
haixboi-e rap act;; as Mi: Ice ('ream Man, 
Londono says City Sounds has been 
lat)eled by stmx; as a rap music store. But 
he is quick to point out that the mer- 
chandLse mbc contains much more. 

fCoiiiiinied on jHige 9^) 
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Rental Cos. Are Audiobook Pioneers 

Unabridged Versions A Cheaper Alternative 



■ BY TRUDI MILLER ROSENBLUM 

NEW YORK— Most of the media 
attention paid to audiobooks focuses on 
retail audio publishers, many of whom 
are connected with major book-puh- 
IL'^hing houses, which publish hits and 
advertise heavily. But in many ways, 
the true pioneers of the audiobook 
industry are the rental-by-mail com- 
panies that starte<l in the '70s. 

While retail publishers get more 
mainstream attention, rental compa- 
nies continue to attract a loyal, deTOt- 
ed following, which has made them 
successful for two decades. 

Audio rental companies oi>erate dif- 
ferently from retail publishers. Con- 
nected with major publishing houses, 
retail audiobook publishers focus on 
current best sellers, which are usually 
abridged and read by big-name celebri- 
ties and sell at bookstores for $15.98- 

Rental comiwnies. in contrast, pro- 
duce only unabridged readings and 
rent them by mail to customers for $7- 
$20 per month, depending on the 
length of the audiobook. Instead of 
seeking out celebrities (who charge 
high prices for their services), rental 
companies generally have their own 
"stable" of talented readers, usually 
stage actors. 

And while rental companies have 
recently begun publishing unabridged 
versions of best sellers, a large i>art of 
their catalog is devoted to classic liter- 
ature. The reason is twofold: Un- 
abridged audio listeners tend to have 
high levels of education and lean 
toward the classics, and. on a more 
practical note, rental companies are 
usually launched with limited capital 
and therefore initially rely on titles in 
the public domain. 

The three main audiobook rental 
companies are Books On Tiipe. Record- 
ed Books, and Audio Book C'ontractoi*s. 

Books On Taiw was founded in 1975 
in Newport Beach, Calif., by Duvall 



and Sigrid Hecht. 

"Duvall was commuting from New- 
port Beach to Los Angeles on a daily 
basis, spending two to three hours a 
day on the freeway, and he was going 
crazy," says Sigrid Hecht with a laugh. 
"He began to think, 'Wouldn't it be 
great if someone were here to read to 
me? At least on tape?' He looked 
around, but there wasn't any such ser- 
vice except for the blind. [The Librarj- 
of Congress has a free program of 
books read on tape, but patrons must 
be legally blind to participate.! That 
was how the idea was conceived. We 
started the company in our living 
room — the American dream." 

Starting with a modest 12 titles. 
Books On Tai>e now boasts a catalog of 
nearly 3,500 titles and a core group of 
85,000 active members. The company 
ships between 1,500 and 2,000 audio- 
books every day. Books On Tape also 
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deals with libraries, w'hich make up 
25%-'i0^ of the company's business. 

Books On Tape has a core group of 
readei-s. mainly stage actors and radio 
performers, and usually receives at 
least one audition tape per day. Hecht 
sa^-s. Among the most jwpular readers 
are Michael Prichard and Penelope 
Dellaporta. both of whom have fan 
clubs, and Grover Gardner. 

Selecting the best reiuler for a jHir- 
ticular title is an art form. "After 
awhile, you get to know a particular 
reader's talents and how they handle a 
book." says Sigrid Hecht. "After you 
read a manuscript, you think. 'Hmm, 
X could do this very well.' Or if it's a 
book with a lot of foreign words, you 
need someone who has experience with 
the language and can pi-onounce it cor- 
rectly. Then, we try to match British 
authors with British readers, African- 
American authors with African-Amer- 
ican readers, female authors with 




EXECUTIVE TURNTABLE 



HOME VIDEO. Nick Santrizos has 

been retained by Pearson New 
Entertainment Ltd. to represent the 
firm's North American home video 
interests. Santrizos' company, NPS 
Marketing, is based in New York. 

New Line Home Video in Los 
Angeles promotes Allison Mac- 
Donald to coordinator in the public- 
ity and promotions department. She 
was publicity and promotion assis- 
tant. 



ENTER*ACTIVE. Disney Interactive 
in Burbank, Calif., appoints Charles 
M. Davis senior VI^ marketing, Dis- 
ney Online; Harry Jenkins VP soft- 
ware production; and Isaac Kerlow 
VR creative resources. They were, 
respectively, senior VFI circulation 
and consumer marketing, for News 
America Publishing; VP of develo|>- 
ment for Silicon Gaming; and chair- 
man of the computer graphics de- 
partment at the Pratt Institute. 



7th Level in Los Angeles pro- 
motes Michael Lynch to VP pro- 
duction; Dan Kuenster to VT^ ani- 
mation; and Veronica Murdock to 
VI^ L.A. studio operations. Lynch 
was a producer, Kuenster was direc- 
tor of animation, and Murdock was 
studio manager. Appointed to V^ 
creative, is Steve Martino, who was 
creative director. 

Send all information for the Mer- 
chants ct Marketing Executive 
Turntable to TernHorak. Billboard, 
1315 Broadway, New York, N.Y. 
100.iO. 



female readers. And we try as often as 
possible to have all the books of one 
author read by the .'iame reader." 

Books On Tape advertises in The 
New Yorker, The Wall Street Journal, 
and Smithsonian magazine and on 
radio. "But most of our customers 
come to us by word-of-mouth, which is 
wonderful," Hecht says. 

Recorded Books was founded in 
1979 in Washington, D.C.. by Sandy 
Spencer and Henry Trentman. The 
company moveti to New York in 1983 to 
take advantage of the city's many pro- 
fessional actors. 

"We draw on the |>ool of 30,000 pro- 
fessional actors in New York, but we 
have a core of alx)ut 30 actors we use 
regularly," says Spencer. "But we are 
constantly auditioning through casting 
directors and actors' agents in the city. 
Listening to an audiolxiok is a vary inti- 
mate proce.^s, so the reader is vitally 
important. Our listeners have tremen- 
dous loyalty to the readers — they'll ask 
for their favorite readers the same way 
they ask for authors." 

(Among devoted audiobook fans. 
Recorded Books readers Frank Muller 
and Barbara Rosenblat are spoken of 
with the same affection and reverence 
that the music industry reserves for 
Frank Sinatra and the Beatles.) 

Recorded Books is unusual in the 
audiobook industry in that it has its 
own recording .'^tudio in New York; 
most companies go to outside studios 
to record. The warehouse and rental 
service is based in Prince Frederick, 
Md. The company has a customer base 
of 100,000. S|)oncer says. 

In addition to favorite readers, 
rental companies have the advantage 
of allowing listeners to enjoy un- 
abridged audiobooks at an affordable 
price, says Spencer. "If you buy a 
three-hour abridgment, it costs you 
$16, and you're only getting about 70- 
80 pages of what may be a 320-page 
novel," he points out. For approxi- 
mately the iiame price, a listener can 
rent the complete. 12-hour, unabridged 
version and keep it for one month. 

Recorded Books advertises in The 
New Yorker. Smithsonian. The Wall 
Street Journal, The New York Times, 
Parade, and USA TcKlay. 

"(ienerally, we've found that it's the 
upi>er-income, upper-scale metlia that 
work best for us, and that confirms 
what we've suspected all along — that 
people who listen are also readers," 
Spencer says. "They're not lazy; 
they're not looking for a Reader's 
Digest wrsion or a simplified version. 
Rather, they're educated readers who 
are so devoted to reading that if 
they're .'*|)ending seven hours a week 
in the car commuting, they'd rather lis- 
ten to a book than to Howard Stern." 

The third major rental company is 
Audio Book Contractors, launched by 
veteran narrator Flo Gibson in Wash- 
ington, D.C. A former radio performer 
from the golden age of radio, Gibson did 
narrations for the Library of Congress 
for more than 20 years before forming 
Audio Book C'ontractors in 1984. 

Gibson has her own recording stu- 
dio, and about 90% of her business is 
from libraries, although she also rents 
to consumers. Mast of the audiobooks 
(Continued on next )M(je) 




newsline... 



K-TEL INTERNATIONAL, the marketer of recorded music compilations, 

has terminated a proposed sale of 

its consumer entertainment busi- 
ness to an acquisition group led by 
president Mickey Elfenbein for $25 
million. K-tel says the deal fell apart 
over a related transaction involving 
a company owned by K-lel chairman 
Philip Kives, who owns 66% of K-tel's stock. K-tel will continue to mar- 
ket recordings. 

PARAMOUNT HOME VIDEO and Nickelodeon Video & Audio Works have 
forged a multiyear international distribution agreement that marks 
the launch outside North America of Nickelodeon's entertainment pro- 
gramming for children. Paramount's international distribution arm, 
London-based C'K' Video (a joint venture with MCA) will handle the 
overseas business. Nickelodeon and Paramount are units of Viacom. 

NAVARRE, the independent distributor of recorded music and multi- 
media products, reports that its net profits rose 7% to $949,000 in the 
third fiscal quarter of 1995, which ended Dec. 31. Net sales rose 34% 
to $57 million from $42. (i million in the same period the year before. 
Revenues at Navarre's Computer Products division increased 97% in 
the quarter, due to the growth of the CD-ROM industry. A cost-reduc- 
tion program reduced overall corporate e.\penses to 7.4% of net sales 
from &% the year before. But Navarre points out that weak music sales 
at retail resulted in a decUne in the gross profit margin to 11% of sales 
from 12.6% in 1994. 

UNIVERSAL PICTURES has formed a five-year first-look production deal 
with Jersey Films, producer of the bo,\-office and home-video block- 
buster "Pulp Fiction." Other films from Jersey, which is co-chaired by 
Danny DeVito and Michael Shamberg, are "Get Shorty," "Hoffa," and 
"Reality Bites." Jersey releases this year include "Fierce Creatures" 
with John Cleeae and Michael Palin and "Feeling Minnesota" with 
Keanu Reeves. 

BLOCKBUSTER ENTERTAINMENT and CES/NaBANCO, a processor of 
merchant credit-card services, have developed an electronic gift card 
that can be used like cash at Blockbuster Music and Blockbuster Video 
stores and at DiscoveryZone FunCenter locations. The plastic card 
has a magnetic strip that allows for retrieval of account information 
stored in a CES computer. The gift card is different from the Block- 
buster Visa credit card, which is held by more than 400,000 people. 

MGM INTERACTIVE and NTN Communications have teamed up to deliv- 
er Bond Trivia, a James Bond online trivia 
game via America Online and the NTN Hos- 
pitality Television Network. The game allows 
fans to test their knowledge of the 23-year- 
old series of Bond films produced by 
MGM/lInited Artists, a unit of Metro-Gold- 
wyn-Mayer. 

3-G VIDEOCASSETTE, an independent video company, says it will enter 
the domestic video rental market with the release of three hourlong 
animated videos from Encyclopedia Britannica. Titles in the "Fairy 
Tales Around The World" series will be packaged to look like bound 
books. The list price for each cassette is $19.95. Stores that purchase 
all three videocassettes will be provided with an original animated 
production cel. 

THE NATIONAL ASSN. of Recording Merchandisers says that the Coun- 
try Music Assn. will present "Guitar Pull 2," a show featuring 
singer/songwriters Carlene Carter, Mary Chapin (Carpenter, Suzy 
Bogguss, and Pam Tillis, at the NARM convention March 23 in Wash- 
ington, D.C. NARM also reports that Sony Music Distribution and Uni 
Distribution have joined BMG Distribution as participants in NARM 
Online, an electronic bulletin board that allows suppliers to provide 
accounts with accurate and timely product data. 

CINERGI PICTURES ENTERTAINMENT, producer of such films as 
"Nixon," "The Scarlet Letter." and ".ludge Dredd," says that its chair- 
man/CEO, Andrew Vajna, is being investigated by a federal grand jury 
in California over various financial transactions unrelated to the com- 
pany. Nevertheless, Cinergi's stock plunged 24% to $1,625 per share 
in Nasdaq trading after the news was announced. A grand jury is also 
investigating the financial practices of Vajna's former partner at Car- 
olco Pictures, Mario Kassar, who now has a production deal with Para- 
mount Pictures. 
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'Every Child' Matters, According To Tisli Hinojosa's Bilingual Album 



I ALES OF TISH: With her beguiUng 
new release "Cada Nino. Every Child" 
(Rounder Records), singer 'songwriter 
Tish Hinojosa joins the ranks of 
established adult artists who've 
recoixied an album for children. In the 
case of Austin, Texas-based Hinojosa. 
a mother of two, making a kids' record 
grew out of moi*e than a desire 'to ha\'e 
a bilingual children's album in my 
library of music." As she explains it^ 
"I'w always been drawn to kids any- 
way. I've plaj-ed lot* of bilingual shows 
at elementary schools; it seemed nat- 
ural." 

"Cada Nino" consists primarily of 
songs Hinojosa has written over the 
years that tended to appeal to kids, 
along with "two or three I wrote to 



complete loose ends." Having been a 
consumer of kids* product in the 
process of raising her own, Hinojosa 
noticed a decided lack of quality Eng- 
lish/Spanish records for children. "My 
project fulfilled my own agenda," she 
says, "which was to include music that 
touched on my childhood, music that 
containefl a jxwitive message for ki{ls." 
And, of course, music that promoted 
bilingualism and learning about other 
cultures. "I feel very satisfied," Hino- 
josa saj-s of the result, 'that I covered 
the bases." 

The songs on "Cada Nino" possess 
a timeless quality — a classic, tradi- 
tional air that makes it seem they've 
been handed down for generations. 
They're Hinojosa's compositions. 
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READ-ALONG TOY STORY 

WALT r ■.! 1 . . '/S C.^s.^t<?i 
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VARIOUS ARTISTS CLASSIC DISNEY VOL 1 ■ 60 YEARS OF MUSICAL MAGIC 
WALT DISNEV 608^5 (10.9a'16.98t 
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21 


VARIOUS ARTISTS aASSIC DISNEY VOL. II - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60866 (10.98/16.98) 
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20 


READ-ALONG A POCAHONTAS 

WALT DISNEY 60258 (6.98 Cassette) 
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6 


13 


VARIOUS ARTISTS WINNIE THE POOH: TAKE MY HAND 
WALT DISNEY 60863 (9.98/16.98) 
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20 


REAO-ALONG THE LION KING 
WALT DISNEY 602M (6.98 Cassette) 
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10 


16 


BARNEY BARNEY'S SLEEPYTIME SONGS 
BARNEY MUSIC 35I01/EMI (9.98/16.981 
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18 


21 


BARNEY A' BARNEY'S FAVORITES VOL. 1 
SBK 2711S/EMI (9.98/16.98) 


9 


9 


16 


VARIOUS ARTISTS THE MUSIC OF DISNEY'S CINDERELLA 

WALT DISNEY 60886 (9.98/16.98) 


10 
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12 


READ-ALONG POCAHONTAS; THE SPIRIT OF GIVING 
WALT DISNEY 60262 (6 98 Cassette) 


11 


24 


20 


KENNY LOGGINS • RETURN TO POOH CORNER 
SONY WONDER 57674/COLUMBIA (9.96 Ea'13.9a) 


12 


20 
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BARNEY • BARNEY'S FAVORITES VOL. 2 
BARNEY MUSIC 2833&EMI (9.98/16.98) 


13 


13 
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REA0-AU3NG CINDERELLA 
WAIT DISNEY 6O204 (6.98 Cassettel 


14 


19 
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VARIOUS ARTISTS A' CHILDREN'S FAVORITES 1 
WAIT DISNEY 60574 (6 98/13.98) 


15 


12 


21 


SING-ALONG A THE LION KING 

WALT DISNEY 60857 (10 98 Cassettel 


It 


IS 


, VARIOUS ARTISTS FEATURING LEBOM* THE LION KING: RHYTHM OF THE PRIDE LAKDS 
WALT DISNEY 60871 110.98/16.98) 


17 
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2, SING-ALONGA POCAHONTAS 
1 WALT DISNEY 60876 (10.98 CassrtTel 


It 


11 
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READ-ALONG POCAHONTAS; LISTEN WITH YOUR HEART 
WALT DISNEY 60263 (6.98 Cassette) 


19 


17 


, ' VARIOUS ARTISTS CHILDREN'S CLASSIC FILM FAVORITES 

' MAOACV 0336 (3 98.'6 981 


20 




VARIOUS ARTISTS 20 SIMPLY SUPER SINGABLE SILLY SONGS 
WALT DISNEY 60819 (9.98/13.98) 


21 


25 


13 


VARIOUS ARTISTS MICKEY UNRAPPED 

WALT DISNEY 60627 (9.98/16.98) 


22 




VARIOUS ARTISTS A- CHILDREN'S FAVORITES 2 

WALT DISNEY 60606 (9.98/13.98) 


23 


23 
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READ-ALONG 101 DALMATIANS 
WALT DISNEY 50217 (6.98 Cassette) 


24 


22 


, READ-ALONG THE FOX AND THE HOUND 

WAIT DISNEY 60216 (6.98 Cassettel 


2S 


„ timr "WTHIE LEE GIFFORD DREAMSHIP: LULLABIES FOR LIHIE ONES 
1 wARf^ER 2376rtVARNER BROS. (9.98) 



Chtldreo's lecontings: original soundtracks exduiJed. • Recording industry Assn. Ot America {RIAA) certification tv 
Hies o< 500.000 units. A RIAA certification for sales ot 1 million un<ls. witTi multimlHon sellers indicated by a numetal fol- 
lowing ttw symbol. Most altMims availalM on cassette and CD 'Astensk indicates vtnyl LP is available Most tape prices, 
•nil CD prices lor WEA and BMG labels, are suggestid lists. Tape prices imtito EQ. and all olttet CO prices, ire eoulvalent 
prices. *Mcft are p»oiecteiJ Item ^heiesale prices C 1996. BitlboanliBPl Comnonications, and Soundscan. Inc. 



by Moira McConnkk 



though— credit her artistry for the 
songs' folkloric aura. 

They include such tracks as the live- 
ly dance number "Hasta Los Muertos 
Salen A Bailar/Even The Dead Are 
Rising To Dance," a high-spirited tune 
about festivities for the Mexican Day 
of the Dead; the touching ballad 
"Siempre Abuelita/Always Grandma"; 
and the rousing uortvmt track "Las 
Fronterizas/The Frontier Women." 
about female soldiers in the Mexican 
revolution. (Hinojosa notes that she 
did borrow melodies from a pair of 
traditional songs for "Las Fronteri- 
zas" and closes the album with the 
venerable lullaby "Senora Santa 
Ana.") 

*'Cada Nino" is rich with the contri- 
butions of childivn. many of them ele- 
mentary schoolkids from Austin whose 
artwork graces the album cover and 
illustrates each song on the lyric 
sheets. Some of the kids sang and 
played instruments as well, including 
a trio from the southern Mexican state 
of Chiapas who collaborated on niai'ini- 
ba. A 10-year-old hai-pist pei'forms on 
"Quien/Who." and Hinojosa's kids con- 
tributed as well. Nina (then 7) plays 
Suzuki violin on her namesake song 
"Nina V'iolina." and Adam (then 11) 
blows trumi»et on Carl Martin's com- 
ical "The Barnyard Dance/El Baile 
Vegetal." 

Hinojosa's liner notes are thorough 
and informative (and bilingual, mtu- 
mbuentc). with brief song introduc- 
tions accompanying the lyrics. "Par- 
ents have been using my records to 
leach their kids Spanish for some 
time." she notes. 

Hinojosa wants to make one thing 
clear, however: She hasn't become a 
children's artist, even though she'll 
likely be doing a handful of children's 
concert and is looking into the possi- 
bility of video as well as classroom 
exposure for "Cada Nino." Hinojosa 
has also been working with Hispanic 



AUDIOBOOK PIONEERS 

(Continiu'd fmm pn'cediug fHiyej 

in her catalog are read by Gibson her- 
self; o\'er the com*se of her career, she 
has narrated more than 600 audio- 
books — ■'niot'p than any other person, 
living or dead." she sa\^ proudly. She 
also has nine or 10 other readers work- 
ing for her. Audio Book Contractors 
records audiobooks for other compa- 
nies as well, including Books On Tajw. 

There are unabridged companies 
that do not rent but exclusively sell 
their unabridged audiolwoks, general- 
ly for $:J0-.$100. depending on length. 
Most of the business comes from 
libraries, but these companies sell to 
consumers as well. Chief among these 
are the award-winning Chivers Audio 
Books of Hampton, N.H., and Black- 
stone Audiobooks of Ashland. Ore. 



children's ad\Tx*acy groups the Nation- 
al Assn. of Bilingual Educators and the 
National Latino Children's Agenda 
(whose current campaign is named 
after her album). Hinoja^a is still very 
much an adult artist, with a new Warn- 
er Bros, album due in spring. "Still." 
she says with a laugh, "I've already 
earmarked ideas for my next kids' pro- 
ject." 

Grammy NODS: congratulations 
to this year's children's Grammy nom- 
inees. In the category of best musical 
album, they are Barbara Bailey 
Hutchinson for "Sleepytime Lulla- 
bies" (Jalxi Records); Los Lobos with 
Lalo Guerrero for "Papa's Dream" 
(Music For Little People/Warner 
Bros.); John McCutcheon for "John 
McCutcheon's Four Season's: Sum- 
mcrsongs" (Roumler); "Pocahontas 
Sing-Along" (Walt Disney Records); 
and the Chieftains. Kathie Lee Gif- 



ford, and other artists for "Take My 
Hand: Songs From The 100-Acre 
WtHxl" (Walt Disney Records). 

In the categorj' of best spoken-word 
album, the nominees are Morgan 
Freeman for "Follow The Drinking 
Gourd" {Rabbit Ears). David Holt & 
Bill Mooney for "Why The Dog Chas- 
es The Cat: Great Animal Stories" 
(High Windy Audio). Winona Ryder 
for "The Diary Of A Young Girl (Anne 
Frank)" {BDD Audio). Patrick Stew- 
art for "Prokofiev; Peter And The 
Wolf" (Erato), and Denzel Washing- 
ton for "John Henry" (Rabbit Ears). 

Child's Play is especially pleased at 
the inclusion of longtime kids' artists 
McCutcheon and Holt — neither of 
whom have much chance of winning 
amid high-wattage star power yet are 
eminently deserving performers wor- 
thy of siK'h recognition. Two children's 
artists out of 10 nominations aren't 
much, but they're a start. 




Dave Makes Friends. Gazell Records folk artist Dave Van Ronk celebrated the 
release of his new album. "To All My Friends In Far Flung Places. " at the Hear 
Music store in Westport. Conn. In the top row. from left, are Peter Dedman, 
assistant store manager; Kris Fell, store promotion director; Van Ronk; Jonathan 
Asculai, store manager; and Bun Goldstein, president. Big Daddy Music Distrib- 
ution. In the bottom row are store supervisors Brandon Borrman. left, and 
Michael Oliver. 
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Moon Power! 



As in Sailor Moon] You know, the animated cartoon about Scrcn.i. 
a teenage superhero who's just an average high school girl trying n 
pa.s.s .ilgebra. until the dark forces of the Ncgavcrsc try any evil 
stuff — then she's Sailor Moon! 

Oh, thai Moon power. Originating Irom Japan (and the most 
popular scries ever). Sailor Moon has .sold over $ 1 .95 billion at 
retail — more ttian Power Rangers and leenage Mutant Ninja 
Turtles combined {you go. girl)! Stiilor Moon is airing in over 85% 
of ihe U.S., Monday through Hriday, and llie ratings tlinib wecklv 

Kid Rhino's Sailor Moon soundtrack features 
.)ajj^itr,,ji ;[.' ^ music from the show, promoted via music videos 
^ incorporated right into the TV episodes (hows 

that for promo power?). And our Sailor Moon 
Storyiime Adventures^^^ feature a [X)pular episode 
on cassette, complete with dai/ling sound eflects 
and music! 




Get both Sailor Moon titles to p*>wer up your 
first-quarter sales! 



KID , 
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Merchants & Marketing 



fibbey Road Distributors 

► 



Get The 
Abbey Advantage 



Wee kly New Release Mailer 

Same Day Shipping 
Quarterly Product Catalog 
Knowledgeable Local Sales Reps 
Computerized Inventory 



• Compact Discs 

• CD-ROM 

• Accessories 

• 12" & 7" Vinyl 



• Cassettes 

• Laserdiscs 

• Cass. Singles 

• Video Cassettes 



plus a complete Latin catalog 



Hbbvy Road Distributors 

Call Your Abbey Abbey corporate 800-827.7177 

Sales Ren Todavl LosAngeles 800-7956874 

aaies nep I ooay. ^^^^^ 800-758 67 lo 

New Accounts Call PMadelptia 800 733 3397 

1-8a0-827-7177exL278 Mihvaukce 800 558 9066 
SERVINGOVER 3,000 RETAILERS NATIONWIDE 



400 CD BOOKLETS in 2 SQ. FT.! 

actual CD's kept in jewel boxes behind the counter. 




^ Browser 

^ DISC^LAY SYS TEMS 

*1 CHICAGO ONE STOP. INC. 

3, 401 WmI Suptrior . CWcJDO. IL BD6I0 




Available only from Telescan Systems, this 
revolutionary "on demand" music sampler 
plays audio samples at the touch of a finger. 

Using the latest 



touchpad technology, 
Audioscan lets your 
customers sample the 
40 hottest hits 
whenever they visit 
your store. This plug 
and play portfolio 
size system fits 
anywhere in the store. 

Ask about our FREE 
update offer! 



Call800-835-7072 
m teieacan today fof 811 interactive tomorrow. 

I la Uthlti M. BmlingBm, CalHcniii Mill • nici ti5-tK->7W « lix inSlJ-SUS 



Chap. 11 The Pits For Peaches; 
AEC Recycles Distribution Arm 

A 



iNOTHER CHAPTER: The lo-unit 
Peaches Entertainment has filed for 
Chapter 11 reorganization under U.S. 
Bankruptcy Law. At press time. Bill- 
board was unable to obtain all court 
documents, but a letter sent out by the 
law firm representing Peaches says 
that the filing "commenced in the 
Southern District of Florida on Jan. 
16." 

A company press release states that 
the principal reason for the fiUng was 
to "obtain relief from its obligations 
under leases to certain stores which 
were operating unprofitably." The 
chain has closed three stores since 
Christmas, and, according to sources, 
plans to close two more. 

The CHI-town shuffle: The 

Northeast is losing a major account, 
but the Midwest is gaining one. The 
corporate buying office of Lechmere, 
the appliance chain based in Woburn, 
Mass., will be 



RETAIL 
TRACK 

by Ed Christman 



consolidated 
with the buying 
offices at the 
headquarters of 
its parent, Mont- 
gomery Ward, in 
Chicago, accord- 
ing to Dennis 
Agresti, GM of 

music at Lechmere. Currently. Lech- 
mere handles music and video buying 
for its 28 stores as well as for Mont- 
gomery Ward's 11-unit Electric 
Avenue. Lechmere also oversees 
music and video in seven Montgomery 
Ward stores; other stores in thai 
chain are serviced by Trans World 
Entertainment under a leased 
arrangement. 

The consolidation of the ofllces is 
expected to take place by March 15. 

Making tracks: Peter Luck- 
hurst, president of 13-unit, Stamford, 
Conn. -based HMV USA, will move to 
Canada to take over the 95-unit HMV 
operation there. Luckhurst has been 
in the U.S. since HMV broke into the 
market in 19JM). Initially holding the 
position of human resources VR he 
was promoted to president of the 
chain in June 1991. 

Luckhurst's new assignment rep- 
resents his second go-around with the 
Canadian operation. Before coming to 
the U.S., he spent three years with 
that operation in various senior VP 
positions. Luckhurst replaces Paul 
Alofa, who left HMV to head up BMG 
Canada. No word yet on Luckhurst's 
replacement. 




U 



PUATE: Spec's Music, which 
announced last week that Nations- 
Bank is demanding repayment of the 
chain's loan, says that the bank has 
agreed to a 45-day window before it 
begins the process of calling in the 
loan. In exchange for that forbear- 
ance from legal action. Spec's has 
made an undisclosed principal repay- 
ment. NationsBank has demanded 
that the outstanding loan balance of 
$14 million be repaid because the 
chain is in technical default of the 
loan agreement. Spec's management 
says that the company has cash and 
is up to date with the loan's payment 
requirements as well as with trade 
obligations. In the meantime, the 



chain is in discussion with other 
financial institutions and lenders to 
replace the loan facility. 

Phoenix rising: Alliance Enter- 
tainment Corp. has officially disman- 
tled AEC Music Distribution, the 
independent distribution arm it set 
up under the direction of Duncan 
Hutchison. As expected, most of the 
staff was assigned to other Alliance 
entities, including Independent 
National Distributors Inc. and Pass- 
port Distribution; only three people 
were let go. 

Out of the ashes of AEC Music Dis- 
tribution grows AEC Label Develop- 
ment, a full-service marketing divi- 
sion that will handle marketing for 
nearly 50 labels, including most of the 
labels previously distributed by AEC 
Music Distribution. 

According to Hutchison, who will 
head up the new operation, most 
labels that sign 
with AEC Label 
Development 
will go through 
INDI or Pass- 
port, and those 
entities will pro- 
vide fulfillment, 
^"^^^^^^^^ distribution, 
and solicitation, 
as well as overseeing credit responsi- 
bilities. 

AEC Label Development will pro- 
vide "added value," Hutchison says. 
"I am getting in between the label 
and INDI for a small group of labels, 
and I will be acting as a maximizer of 
sales. We will make sure there is a 
certain implicit level of prioritization 
for titles." 

AEC Label Development will get a 
certain percentage of the di.stribution 
fee, while INDI will get the bulk, 
Hutchison says. "My primary func- 
tion is not to sell marketing services, 
but to create hits." he says. "We will 
he a sales-driven marketing and pro- 
motional entity." 

Joining Hutchison in that effort are 
Lou Miranda, VP of sales and mar- 
keting; Curtis Hawkins, director of 
sales; Larry Davis, director of urban 
marketing; Lenorc Leilo, director of 
alternative marketing; and Paul Del 
Campo, director of marketing. 

AEC Label Development will also 
have five employees functioning as 
telemarketers, doing retail tracking 
and making awareness calls. 

The company's current label roster 
includes Ardeo, Pope, Plump, 305 
Music, Big Pop, Bittersweet, Dojo, 
Lotus, Necessary, Noise, Pure, 
Pound, ROIR, Shake, Silent, Slab. 
Slip Disc, Smile. Tackle Box, Wolf- 
gang, Wonderdrug, ZeroHour, DM, 
Neurodisc, Cross Three, Strictly 
Rhythm, Amir, D.D.S.. Pepperco, 
West A Music Corp., Castle USA, 
CMC, Discipline, Iguana, Magnetic 
Air, One Way, Transatlantic, Viceroy, 
Anansi, K4B, Moja. Morning Crew, 
Profile, Raging Bull, and Smooth 
Sailing Ent. 

A pre.ss release says that this roster 
should generate $45 miUion in billing. 

Hutchison adds that another func- 
tion of AEC Label Development is "to 
attract those labels out there that are 
important opportunities for indepen- 
dent distributors." 



ADVERTISEMENT 




Picture 
Perfect 

As THE SAYING C.OES, 

"one picture Is worth a 
thou.sand word.s." Walt 
Di-sney Records' increased 
merchandising efforts exem- 
plify this picture-perfect 
notion. Disney Records 
recently unveiled a new and 
exciting signing presentation 
that has supported significant 
increases in sell-through for 
specified stores. In fact, our 
latest signing and fixturing 
efforts guarantee increased 
sales! 

As you can see below, the 
picture of our new signage 
was "borrowed" from the 
Hollywood billboard and 
"Walk of Fame" motif. 
Enhanced by the Disney 
billboards, this eight-foot 
section clearly dominates the 
children's music category and 
reinforces the Disney brand. 




Look for a rollout of these 
type of picture-perfect 
programs and see your sales 
increase! 



Share the music 
of Disney 

at our wfhsile: 
http://www.disney.com/records 
Now on-line! 




Records 
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NAVAHRE 

CORPORATION 

Congratulates 



On His^ , 
Grammy Award Nomination 
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For Best New Age Album 
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An Enchanted Evcninj; 



DOM 71005 
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Distributed By NAVARR= i-800-728-4000 
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OPTIMAX 

TEL (BOO) 228-6388 
FAX (909) 598-3867 



* Vrt^mostenn^ I lifinidinfi 

* Miislermg I Cialniiiic 

* iilass SUislerina 

* Replirauoii 

* 5 Color Mitlti-Color rnntiiiii 

* Complete rackaginn 



Gyroscope Sets Space Rock Reissue Course 

Julian Cope Book Provides Introductory Launch Pad 



OPACE is the PLACE: One of the 
most fascinating reads wt'w encountered 
lately is Julian Cope's book "Krautrock- 
sampler." a "Vusmic field Knide" puli- 
liwhod by the eccentric rock vocalist s 
U.K. impiint Head Heritage. 

In his brief, highly entertaining, col- 
orfully illustratO(i tome, the lov-ably Ioon>' 
LK^i-pudlian — a highly unusual aiUst in 
his own right — write.s infectiously abt)ul 
a particularly extreme strain of German 
electronic music of the late '60s and eariy 
70s. The bands Cope (literally) raves 
about — Can, Faust, Kraftwerk, Amon 
Duul, and Tangerine Dream, among 
others — w'ere de\^io|ieti by a renegade 
breed of musicians intoxicated by Karl- 
heinz Stockhausen, the Velvet Under- 
ground, and LSD-25. Their e-xtras-agant. 




by Ch ris Morris 

freaky/freakish, sprawling w-orks influ- 
enced m>Tiad subsequent genres, from 
punk to hip-hop to ambient. 

Cope's enthusiasm for the sound — he 
calls it "Kosmi.sehe Musik" or 
"Krautnjck," j-ou may still call it "s[)acc 
iwk" — is contagious, but sadly, few of the 
records he writes about are in print in 
America (and may not be availalile legal- 
ly in Eui-oik;). 

Happily, Caroline Records subsidiary 
Gyroscope is making a mow to rectify 
the situation: Beginning in February, the 
imprint will begin a three-month, 13- 
album reissue program devoted to the 
works of the (jerman duo Cluster. The 
titles have been acquired from Ham- 
burg's Sky Records. 

The first four sets arrive Feb. 13: 
"Cluster & Eno" and "After The Heat," 
two late-'70s collaborations between 
Brian Eno and Cluster "s Hans- 
Joachim Roedelius and Dieter Moe- 
hius, and "Bcgegnungen" and "Begeg- 
nungen II," on which those three 
ttiusicians were joined by the late pro- 
ducer/engineer Connie Plank, who 
helmed most of the notable Teutonic 
siiace oix^ras of the day. 

These releases will be followed in 



March and April by various Cluster 
releases and solo ami coUaboratiw pro- 
jects by Roedelius and Mot^bius from the 
•70s and '80s. 

But don't get confused and start think- 
ing that classically crafted sjiace music 
is a thing of the past. We recently 
receiwd several releases from Sonic 
Images, an independent Los Angeles 
label operated by synthesist Christo- 
pher Franke, who pla>'ed with Tanger- 
ine Dream for 1 7 years during the apex of 
the German group's popularity. I-Yanke. 
who now resides in LJl, is ivpn'-Hentt^l 
on the laliel by two recent allHims: a com- 
pilation of soundtrack music for the sci-fi 
TV series "Babylon 5" and "Klemania," 
wWch includes a couple of ^minute-plus 
instrunientals that fit etimforiabl,>' on the 
shelf next to .'iuch vintage T Dream opus- 
es as "Alpha Cenlauri." 

Pretty trii^; eh? Now if only someone 
wTJuld reissue those \eu! alliums . . . 

Quick HITS: Ex-E street Band 
bassist Garr>' Tallent has joined with 
engineer Tim Coats and Truth Man- 
agement to form D'Ville Records in 
Nash\ille. The lalx'l, which g(»es thnwigh 
Distribution North America, Ixtws with 
keyboardist/singer/songwriter Steve 
Conn's album "River Of Madness"; 
albums will follow by singer/songwriter 
Greg Trooper and Tallent-producetl 
band Dignus . . . 1-800-Pi-ime-CD in New 
York has formed 1-800-Prime-CD Alter- 
nati\e as an imprint for modern rock tal- 
ent It has debuted with "I^rfect Waw" 
by singer/songwriter Nate Ouderkirk 
. . Fast Eddie Records in Tulsa, Okla., 
(Conthtned on }wge 9^) 



You're notjust another number... 
We VALUE our customers! 



✓CompactDiscs 
✓Cassettes 
✓Videos 

✓Vinyl 
✓CD Singles 
✓Cassette Singles 
✓CD-ROM 
✓Accessories 




✓Knowledgeable 
& friendly sales reps 
ready to ansvyer 
any questions 
✓Same Day 
shipping 
✓JVeekly Mailer 
✓Inquire about 
FREE NEXT 
DAY DELIVERY 



LOW PRICES ■ GREAT SERVICE • WEEKLY SPECIAti • EXCELLErsfT FILi- . 

WHAT MORE COULD YOU WANT! 

Impact Music:800-899-DISC (3472) 



JEWEL BOX DIVIDER , p 

JB-56" 5'/8"x 6- SAL-"--- 

Dec. 9 thru Jan. 31. 96 

printed 28 ^ ea. blanks 11*^ ea. 

We can give you one name or 5.000 names, 
sorted, catagorized and organized your way 
within 8 working days. 




GOPHER 
PRODUCTS 



FOR A FREE 
CATALOG 

800/648-0958 



Get Your 




at Valley Retords 



• CDs, Cassettes, Accessories & 

• Same-Day Shipping 

• Deepest Catalog In The Business, 
Induding Latin Catalog 

•The Most Music, The Best People 
FOUR-TIME WINNER OF NARM'S 

ONE-STOP OF THE YEAR 

INCLUDING 1993 & 1994 . 



VALLEY RECORD DISTRIBUTORS, INC. 

For more information and to receive our 800-page catalog 
Call Toll Free: 800.845.8444 Fax Toll Free: 800.999.1794 
Outside U.S. Call: 916.661.6600 Fax: 916.661.2502 
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keard? 



ave you near 

An event of 
monumental 
proportions 
is coming to 
Wash gton, DC. 

NARM 

Convention '96! 




DATES 

Friday, March 22 through 
Monday, March 25 

LOCATION 

Sheraton Washington Hotel 

KEYNOTE 
SPEAKER 

Howard Stringer 

former President, CBS/Broadcast Group 

FEATURED 
SPEAKERS 

Faith Popcorn 

lifestyle trend forecaster 

Peter Glen 

retail merchandising expert 
& customer service advocate 

Call NARM At 
800-365-6276 

For A Registration Packet 



TRADE SHOW 

A home entertainment marketplace 
featuring exhibits from over 100 
leading product/service suppliers. 

MORE EDUCATIONAL 
SEMINARS THAN EVER 

How To Buy.. .And Why To Buy 
Selling Multimedia Products 
Customer Service 2001 
How Do You Sell Latin Music? 
A Look At Tomorrow's Technology 

Doing Business On The Internet 
The Five Paths To Business Growth 
Achieving Sustainable Profit Power 
High Performance Management 
A Look At The Active Music Consumer 
How To Win The Ad War 
Streetfighter Marketing 
Creating A Work Environment 
For Self-Starters 
Find More Time For Yourself Every Day 
Stop Burnout From Ruining Your Life 

National Association of Recording Merchandisers 
9 Eves Drive, Suite 120, Marlton, NJ 08053 



SPECIAL EVENTS 
& ENTERTAINMENT 

Scholarship Foundation Dinner 

superstar performance by 

k. d. lang 

Warner Bros. Records 
"Guitar Pull 2" 

presented by the 
Country Music Association 
• 

Gospel Brunch 

entertainment presented by the 
Gospel Music Association 
in cooperation with U. S. Optical Disc 
• 

Independents Nightclub 
• 

"Store Managers Bash" 
hosted by 
Tower Records 
• 

Awards Luncheon 
entertainment presented by 
Walt Disney Records 
• 

Gala Concert For Congress 

entertainment presented by 
BMG, CEMA, POD 
Sony, Uni & WEA 

Or: 



Merchants & Marketing 



3jllboaid, 



DECLARATIONS OF INDEPENDENTS 

(Cotit ill lied troiii iHUjc '.Ui 
has just issued "Bone Again," a new 
album hy jiingcr/sonf^writcr BifT Rose, 
well-remembered for his whimsical 
Tetraiirammaton rt'Ieasos of the late '(iOs. 

C/Z Records in Seattle has signed 
Moonshake, the pmwrful U.K. alterna- 
tive band most recently heard on Too 
Pure/American . . . Red Decibel Kecoixis 
has relocated from Minncaiwlis to Chica- 
go; jH^sident Jake Wisely Ls new- also the 
new Midwestern membership rep for 
ASCAP . . . MiL^ic Central, a New York- 
based music super\Tsion. production, and 
publishing company, has formed Docu- 
trax, a label dewted solely to music frora. 
documentary features. Nancy Abbott- 
Young, formerly with Warner Bros., 
RCA, and PBS, will sen-e as director of 
A&R. Caroline will distribute the 
imprint 



al tracks is none other than Andy 
Kaulkin, head of marketing at punk rock 
stronghold Epitaph Records. (Holm- 
slrom says he will appear on a "hard- 
edged" Kaulkin solo album cut {ac L A's 
Bongload Records, the former home of 
Beck.) 

For his own [jai-t, Hohnstrom doesn't 
cxpec't to be making njany s(j1o a|jj)ear- 
ances in support of his album; the Might>' 
Flyers, the L.A. blues band fronted by 



hangman Rod Piazza, is as hard-touring 

as they come. 

"That's my main gig." Holmstrom 
sa>"s. "Ill he doing maybe some local stuff 
e\^' once in a while, ( ome Februaiy or 
March, it's going to get really crazy for 
[the Flyers]. I'm going to be selling the 
records off the bandstand and playing 
instrumentals over the course of the 
night." 



CITY SOUNDS 

(Couthtu('(ifrr)tn pac/e 87) 



ri^G WAVING: Guitanst Rick Holm- 
Strom sa>'s that e\«n a staffer at the label 
for which he records. New Orleans' Black 
Top Records, was dubious about the po;- 
sibilities of an all-instrumental blues 
album. 

"She was kinda skeptical about it at 
first," Holm.strom recalls. "She said, 'Aw, 
I don't know, the only people I think could 
do instrumental records are Freddie 
King and Albert Collins.' I think e\'eiy- 
body's been scared — *0h, notxxly'Il like 
it, it's asking too much of people to listen 
to all guitar.' But if you mix it up well 
enough. hoix?fulIy it'll hit jKwple." 

And mix it ui> HoImstj\)m does on hi'i 
new" Black Top set, "Lookout!." a pack- 
age of potent instrumentals that shov\'s 
why Hohnstrom. a \'eterdn of hai-p play- 
er William Clarke's band and current 
membt'r of the Mighty Flyers, one of 
the nwre highly regarded LA axemen. 
"L.A. Holmes" plays comfortably in a 
pleasing plethora of styles here, from T- 
Bone Walker Ui King. 

Economy of expression is key to 
making a satisfying instrumental sUite- 
ment, says Holmstrom: "I learned that 
from playing Uto — .vou play a one-cho- 
rus instrumental in one or two songs 
and you leave e^'erj-body goin', 'Man, I 
wish he'd play some more.' And the 
next time, you hit "em over the head 
with five or six choruses, and they're 
blowin' their minds." 

SLx of the album's 16 cut* were pre\i- 
(iu.«ly heard on Holm.-;Ut)m'sallHims with 
haip ace Johnny p>'er: the rest were cut 
si)ecifically for this solo date. 

One of the sidemen here ma.v surprise 
industryitcs: The jiiano pla.ver on sev«r- 



"R&B makes up about 30^ of the busi- 
ness," he sa>^. Rap, ahi'aj's a strong sell- 
er at City Sounds, accounts for 30%, 
while reggae and gospel ring in at 
Dance music makes up ahnit ami a 
small selection of used rock albums 
rounds out the mix. 

About 709t of sales are CDs, while 
roughly 20^ are vinyl. The remainder 
lu-e cassettes. 

Used CDs represent about 159^ of City- 
Sounds' business, Londono sa>'s. Titles 
can range in style frem rock to cla^isical. 

'There has got to be a flavor for e\?ry- 
Uxl>;" he .saw. "One nuui's U-ash Is anotli- 
er man's treasure. As long as 1 ha\'e it in 
the store, there will be somelxxly who'll 
buy it" Londono stocks used titles fixim 
such rock artists as Pearl Jam, Lisa 
Loeb, Annie Lennox, and Primus. 

The store also featui-es a small selec- 
tion of music \ideos from such artists as 
TLC and Snoop Doggy Dogg. "I buy 
those from one-stops." he says, "and. 
deiMjmling on the arti.st, I sell them for 
between $7.99 and t^mr 

Meanwhile. City Sounds has iminten- 
ticBially become jiait of a much lai"gei* jmc- 
ture in town. 

TVxlay, the o\ierall music retail scene in 
Sarasota has become extremely polar- 
ized. In order to battle the growing 
threat from the national chains, local 
independents are quick to recommemi 
each other in the effort to supply needy 
consumers with certitin albums. "I haw 
nocomiK'tition fruni irek'itetKk'ntsatall." 
Londono says. "All the independent 
stores in this town aiv avix'wjme. One guy 
does nothing hut hardcore alternative 
music; another does a huge business in 
used C 'Ds but dfiesn't .sell any rap. \\e all 
send customci-s to each other if wv don't 
caiT>- what tliey're looking for." 

The thivat from miyor niitional chains 
is wry real, as Kmart, Tai-get. Block- 




l> Compact Discs 
Cassettes 
Uideos 
Laserdiscs 
Rccessories 

l> GxcellentSeruice 

l> Super Prices 

l> Best fills 

I> Knoujiedgeable Sales Reps. 

^ Same Day Shipping 

I> Deep Catalog 

^ Customer Satisfaction 
Guaranteed! 




City Sounds owner Charlie Londono 
holds up an example of a hard to find 
dance album that customers can find 
at his shop in Sarasota, Fla. {Photo: 
Don Kaplan) 



buster, Sound Advice, and Barnes & 
Noble haw already set up shop in the 
arcii. There's even talk of a Wid-Mart, 
the graniklatldy of all categon,' killei"s. 

Londono is frank and bitter regard- 
ing the nationals' expanskm onto his ticf. 
"It's getting hard for an independent 
store to make any money in this town, 
beeaase corixtrate companies like Block- 
buster are selling ('Ds foi- $10.99. Mean- 
while, I'm buying them from my dls- 
tiibutors for $11 and selling them for 

He saj-s he always tries to keep his 
prices a dollar or two under those of 
other retailei-s but adds, "I just cannot 
compete with the big dogs." 

Even the merchant's business card 
reflects the grim situation. "Support 
>Tour irxteiwudent record store.** it sajTs 
on the ui)|)er right-hand cori>er. It goes 
on to i-ecommeml other local stores: "If 
,wu don't get it fi'om us. there's Datldy 
Kool. Boogie Woogie, or Jams-A-LoL" 

Lon(k)no has r)nl\' one emi»lo>tf. Mojo, 
a twent\'sometJiing Deseit Storm \'eter- 
an who spins house music and funky 
breaks in various ni^t s]x>ts throughout 
the state, has lieen with the store for 
about a wai: "He had to clue about hip- 
h<j[) when he sUu'titl lien-." I x Hxkmi siij-s. 
"I wanted soineone fivsh and hungiy." 

City Sounds is a heavy suji^wiier of 
the club scene in the ai'ea. and Londono 
wjrks a few night« a month as an MC at 
local night sjxits. He als<i pmmotes a hi|v 
hop teen night that draws an a\Terage 
crowd of abcwt 1,000. 

Due to its location in the downtown 
area arxi the unique merchandise it car- 
ries, the store manages to (b"aw an eclec- 
tic mbi of consumers. Some, not used to 
the raw images imokefl by much of the 
store's music, leaw Cit>" Sounds in shock. 

"Basically. I'm kx-ated in the middle 
of middle-class IIS.A.. and the [x-ople 
that come in here might be a little less 
fortunate than some others who live 
ai-ound hei-e. Occasionally; some people 
will come in and hear the music, see the 
regulai-s. and walk out frightened." 

For thfjse who (Usagi"ee with the mes- 
sages the music sends, Londono sviys, 
without a trace of regret. "I guess I just 
don't see a lot of pi-oblems \rith what the 
music .savs oi* what we .'!ell here." 
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Top Pop Catalog Albums 


THIS 
WEEK 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STO*{E AND RACK SALES 
REPO«fTS COLLECTED. COMPILED, AND PR0V1C£DB» SpundScBn' 

y ARTIST lllllll TITLE 

3 5 ^ LABEL 4 NUMBERDISTRIBUTING LABEL (SUG. LIST PRICE; ■ ■ ■ " 


WKS. ON 
CHART 


1 
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* * NO. 1 * * 
BEASTIEBOrSA' LICENSED TO ILL 

DET JA»l'j?7351,ISlA>«)l? 98ECm VSI 11 OMsalNik 1 


162 


2 


4 


1 HL dLAI Lta A AHdlt KUAU 


S8 


3 


21 


fADni C KlUr A TADCCTDV 

IrAKULL ninljA IMrtolKT 


57 


4 


3 


TUC D C ATI CC A ' C/^T DCODCD'C 1 rMllCI V LiC ADTC 1 lO D A Km 

CAPir.iL ;■>:■:.■■ - ':>><: 


122 


S 


9 


DUd MAKLLY ANU Int WAILcKaA LbUtiNU 

. ■. , , ■ :.-.-.rMI0'*B:'i98) 


231 


s 


6 


CA'.luL ''.'uj'j- ;lL.'jd.'.il 981 


54 


7 


7 


POLYDOR S:M95 AAM (9 98 15 


Gl 


1 


8 


rINK rLUTDA OAKK blUt Ur Int MOON 

CAfllOL 46001' :■■ 'id 15.981 


242 


9 


22 


tnTA A WAI t.KMAKI\ 


217 


10 


17 


JIMMY BUFFETTA' SONGS VOU KNOW BY HEART 

MCA 5633- 17 '16 11 'tdi 


238 


11 


2 


KtNNT UA MIKAULto: Int HUtlUAY ALbUM 
ARISTA 18767i:n<iR;6,98> 


14 


12 


20 


lAUCC TAVI no A > r^DTATCCT UITC 

JMMbS IAtLUKa bKtAltbl nllb 

WARNER PK"";^ -■- 1 ^' i7 'laU 931 


237 


13 


11 


TUC DCATI CC A' ^n£.'i 1 

Int DtATLtd A l^bZ-l'mb 


41 


14 


12 


CI TflU irM-l U A f^DCATCCT UITC 

tLlUN JUHN A uKtAI tb 1 HI 1 b 

ROCK£r ! 'SA'il 98] 


227 


IS 


10 


TUC DCATI CC A ' TUC DCATt CC 

Tnt DtAf Lto A Int btAI Ltb 

CAPITOI 4&443' .-i -}S'2'^ 98i 


36 


16 


13 


PINK FLOYD A'" THE WALL 

COLLMBIA jb:83- 11^98 EU'Sl 9B\ 


245 


i; 


14 


mi iDucv A* ir^i IDMCV'C pdc&tcct uitc 
JUUKNtT A JUUnntY 0 untAI to 1 nl 1 0 

COLUMBiA iai93 ■ 98 1 I gs 1 


240 


11 


24 


cuACUiur* DiiUDi/iue aj ciAtjiccc nDCAft< 
sMAbnInU rUMrKlnaA blAMtbt UKtAM 

VIRGIN 8S267-i9 9a:5 98l 


8 


u 


25 


UIUC ■M/*U UAII C a: DDCTTV UATC IkiA/^UIMC 

nine INLn NAILo A rnt 1 1 Y HAI t MA(,rillNt 

TVT2610' 'j '.'s 1'. Mdi 


119 


20 


18 


IIUI UPMrtDIV A TUC 1 IITIM&TC CYDCDICKl/^C 
JIMI ncNUKiA 9 1 nt ULI IMAI b tArtnltlNl<b 

MCA 10829 ■■]0 ;7 


34 


21 


16 


TUC OCAT1 A 4 Dl IDOCD C/M 11 

trie. dEATLu A KUHobH bUUL 

CAPITOI dW40' ![■ li yHi 


11 


22 


15 


BOYZ II MENA' COOLEYHIGHHARMONY 

I.V'- !:■ 981 


59 


23 


30 


VAN MUKnlbUn A Int Obbi Ur VAN MUKKIbUN 

■,■ : i'^ sfii lb '-is. 


30 


24 


19 


CT^fC lulll 1 CD DAtkin At ^DCATCCT UITC 

dlbVt MILLbH dANUA oKtAlbbl nllb 

CAPITQI -liilOl ■ "tS; 


234 


2S 


26 


TUC iwtDc A Tur DrcT nc tuc ntvtoc 
Int LXJUKbA Int Btbl Ur Inb UUUKb 

ELtKlKft ■ ■ '1*19.98) 


224 


2S 


32 


DATC\/ r*i lAIC A' ^^DCATCCT UITC 

rATbYLLINtA untAlbbl HDb 

MCA 12* 


225 


27 


47 


CUVA TUC PCI TC 

tniA Int UtLIb 

REPRISE i-:f;ie: ■A'ARNERBROS-COC'S 16 fai 


23 


2S 


28 


UAnniJAIA Afi TUC IftlklAPI II ATC Pl^i 1 CPTir^M 

MAUUHNAA IHt IMMAi<ULAIt UULLtLllUN 

bili: .bJJLi--.VARNEHf«)QS n3.98'I8.98> 


39 


29 


23 


lAAIIC lAOl iU A.* PDCATCCT UITC 

JANISJUrLINA untAltbl nllb 

COLUMBIA 32168 ^ :<e EU^ 98; 


189 


30 


31 


THE BEATLES A'' MAGICAL MYSTERY TOUR 

CAPITOI 48062* I'. 


9 


31 


27 


METALLICAA' ...AND JUSTICE FOR ALL 

ELEKIRA-.-. ■ ■ ■■b ''.'h 


225 


32 


?^ 


ERIC CLAPTON A TIME PIECES ■ THE BEST OF ERIC CLAPTON 


234 


33 


1 


MARIAN CAREY A' MERRY CHRISTMAS 

COLbWfilA .. •-■::) .t, 


n 


34 


34 


THE BEATLES A REVOLVER 

CAt'iiC'i JtJJi-. ■- h^S} 


10 


35 


42 


CREEDENCE CLEARWATER REVIVALA'' CHRONICLE VOL. 1 

EANTASy ?• ^ 


144 


3t 


37 


C/^l lUnTD APV A - - TUC D/^rWnj 1 ADf^ 

sUUNU 1 KALn A Inb HUUYbUAKU 

AflrSTA 18699* 110,-- ^ 981 


2 


37 


44 


119 A ''' TMF m^HI la TDFT 
U£ A 1 nL JUdnUn 1 nLt 

ISLAND ^ , '.'N- li 'Id It ''H' 


191 


38 


33 


PDATCCI II nCAn A ■* TUC DCCT /\C CUCt CTrtfciC CD/Mll TUC PI PlCCT 

uRATErUL DcAD A Inb Btbl Ur bKbLblUNb rKUM IrlbLLUbtl 
WARNER r-.K[i- 2764' ■ ;i 


129 


39 


38 


CAPICCA-^' PDCATCCT UITC 1071 1 QTK 

tAuLtdA oKtAltbl nllb l^/i-l^/D 
ELEKTRA .l l - ttu (10-9a'15.9B) 


233 


40 


40 


AWDCA dalk in dLALK 

".'■l' H.AG ::o ?a ;5 98 


132 


41 


35 


EAGLES A ' HOTEL CALIFORNIA 

ELEKTRA l _ J EFO i? ;i -s. 


138 


42 


- 


MARVIN GAVE EVERY GREAT MOTOWN HIT 

MOTrwN e.:ihns8 :; I 98) 


21 


43 




DCTT^ Mini CD A irvDCDiriupr Tur nii/iMC pdcatcct uitc 
Dt 1 1 1 MIULbK V tArtKltPiLt 1 Ht UlVIPlt: uKEAl 1 nllb 

atlan;ii -,,6.98) 


1 


44 


36 


MEAT LOAF A BAT OUT OF HELL 

ClEVFlAf^D M, (PICj7.9eEa!J.9Sf 


206 


49 




LED ZEPPELIN A LED ZEPPELIN IV 

ATLAN-IC ,s15 98) 


203 


4« 


45 


THE BEATLES • HELP! 


6 


47 




SANTANAA GREATEST HITS 

COLUMBIA 33050 98 ; I ^- 


37 


4< 




SOUNDTRACK A TOP GUN 


76 


49 


43 


METALLICA A RIDE THE LIGHTNING 

MELiAfOHrt „ ■ ^ 


214 


50 




ALICE IN CHAINSA DIRT 

COLUM&IA 52475 1 ■ : -,e rr^:5 


7 



Catalog albums are older titles whicti have previously appeared on Tl>e Billboard 200 Top Albums chart 
and are registering significant sales. # Recording Industry Assn. Of America (R)AA) certification lor sales 
of 500.000 units A RIAA certificalton for sales of 1 million units, witfi multinnillion sellers indicated by 
3 numeral foilowing the symbol. Most albums availaWe on cassette and CD. 'Asterisk mdicales vinyl LP 
IS ava<tat)ie Most tape prices, and CO prices for WEA and BUG lat)efs, are suggested lists. Tape prices 
marked EO, and all ottier CD prices, are equivalent prices, wtiicli are projected from uwttolesale prices. 
O'ldicates past or present Heatsceker title, c 1996. Biltboard/BPI Conimuntcations. and SoondScan. inc. 



Tired of leaving messages on 
voice mail and hoping some- 
one wilt call you back? 
YOU SHOULD HAVE 
CALLED H.L.! 



94 
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'The best guide I know of to establishing a career 
in the music industry." — Lionel Richie 

THIS BUSINESS OF MUSIC 

Revised and Enlarged Seventh Edition 
By M. William Krasilovsky and Sidney Shemel 

As the most complete and authoritative guide to the music industry, This Business _ 
of Music has been an indispensable reference source since 1964, providing 
detailed information on virtually every economic, legal, and financial aspect of 
the complex music business. This new 7th edition has been expanded to 
include up-to-date information on such emerging areas as new international 
copyright treaties, music sampling, the roles of the numerous players involved 
in fashioning motion picture soundtracks, updated trademark-application 
procedures, and demo deals. With an exhaustive appendix of standard 
industry forms and legal extracts, this perennial bestseller continues in 
its role as the Bible of the business side of music. 

"Packed with priceless data." 

— Performance, The International Talent Weekly 

"For the singer with a new style, the boy genius 
with a violin, or the newly discovered composer, 
This Business of Music is a bill of rights." 

— 7776 New Yorl< Times 

736 pages. 6x9-1/4". $29.95, cloth. 0-8230-7755-1 




Continue your education in the music industry 
with this acclaimed companion volume — 

MORE ABOUT 

THIS BUSINESS OF MUSIC 

Revised and Enlarged 5th Edition 
By M. William Krasilovsky and Sidney Shemel 

Now in its fifth edition, /Wore About Tfiis Business of Music is a practical 
guide to several areas of the music business not covered in TTf/s 
Business of Music, including serious music, jazz, religious music, 
production and sale of printed music, background music and 
transcriptions, and live performance. This latest edition also 
features three new chapters on obscenity and violence, 
educational music tor children, and the buying and selling 
of record companies, as well as a wealth of valuable 
forms and appendixes. 

288 pages. 6x9". $18.95, cloth. 0-8230-7642-3 



"no* 



Available wherever book are sold, or call 1 -800-278-8478 
Reference Number DRER 1895 




Billboard Books 

An imprint of Watson-Guptill Publications 
1515 Broadway, New York. NY 10036 
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Super Bowl Promotions Go For Online Yardage 

I 



I BY DOUGLAS REECE 




LOS ANdELES— With Super Bowl 
XXX approaching, the rush of compa- 
nies eager to tie in product*; from cars 
to corn chips with the big game is in full 
swing. The interactive industry has 
joined the promotional blitz, as gaming 
and online companies hawk NFL 
games and Su[)er Bowl-rvlated sen'icos 
to frenzied football fans. 

KA Sports and Sega Sports are 
teaming with participating Best Buy 
stores for several of its Super Bowl- 
related promotional e\^nts, including 
the second Madden Bowl Celebrity 
Toui'nament 

EA's Madden Bmvl 'IKi features NFL 
players, TV personalities, and musi- 
cians comi>eting against one another 
Finals will take place at the NFL 
Experience conference in Phoenix 
Thursday (25)-.Jan. 28. 

Through December, EA and co-spon- 
sors music TV channel the Box. Game 
Players magazine, and Best Buy out- 
lets a<l\¥rtise<l the tournament and pro- 
\nded entry forms 
for a sweepstakes 
with a grand-prize 
Ml&K trip to the Super 
Bowl. cash, and VIP 
I>a.sses at the tour- 
nament. EA also 
supported the tournament on it* Inter- 
net site. 

Among those scheduled to compete 
are Darius Rucker and Sean Felber of 
Hootie & the Blowfish, Nate Morris of 
Boyz II Men, Jerome Bcttis of the St. 
Ijouis Rams, and actor Dean Cain. Rai> 
per Kid of Kid 'n Play will host the 
e\'ent. 

Daw Neubecker. EA Sports' pi*omo- 
tions manager, says the event is 
designed to attract high-profile celebri- 
ties who will endorse the product 
throughout the year. 

"If we can get some Imedia] cover- 
age and reach the consumer, that's 
great," sa.v's Neubecker, "but for us, this 
is more of an insider thing. If we can 
connect with players so that they're 
playing our games and wearing our 
hats when they do interviews, then 
we've [succeeded]." 

In another recent promotion, EA 
hosted an X-Band competition that 
drew more than 5,000 participants 
playing "Madden Bowl '96" against one 
another t« win a Inp to the Sujx»r Bowl. 

Sega has made an even larger inwst- 
ment in it; event promotion. It is host- 
ing the lOiXi Sega Sports NFL Playei-s 
Party at the Phoenix Civic Plaza 
Thursday (25 t-Jan. 28. 

At the event, Sega games will be dis- 
played on 17 video game banks that 
each contain four to eight Sega sys- 
tems. 

Party highlights will include give- 
aways of Su|>er Bowl tickets, cruises. 
an<l NFL merchandise, as well as fea- 
ture<i li\^ |)erformances by Meat Loaf 
and Sjiwyer Bi-own. 

Sega aims to take advantage of the 
drawing jjower of attending athletes, 
such as Mai"cus Allen, Ronnie Lott and 
Dai-yl Johnston. 

John Gillin, director of marketing at 
Sega Sports, claims sponsorship of 
events that are well attended by ath- 
letes lends credibility to the company's 



Sports games. 

Gillin sa.v-s, "We try to put the game 
plaj'ers in the batter's box or the quar- 
terback's helmet so by iissociating our- 
selws with these events, we're able to 
reinforce Sega Sports as the most 
authentic game maker in the market." 

To give national exposure to the 
regional event. Sega Sports worked 
with the Cartoon Network to advertise 
the party via spots promoting a call-in 
contest in which the winner receiws 
free tickets to the Super Bowl and the 
Sega-sponsored party. Participating 
Best Buy stores are offering entry 
forms for the contest to its \ndeo game 
consumers. 

Sega will also make available on 
satellite its Super Bowl predictions, 
which will be based on computer-run 
play of itt "Prime Time NFL Football 
Starring Deion Sanders" game. The 
title, which incorporates actual NFL 
plavw statistics into game pi^; has a SS^- 
90^^ accm*acy rate, according to Sega. 

Philij)s Meiiia Software is aiming to 
tackle consumers with its own Super 



Bowl contest. The company is sponsoi-- 
ing a "Win A Trip To The Sui>er Bowl" 
trivia game for its "NFL Instant 
Reijlay" computer game. Philii>s is hop- 
ing to promote interest in the football 
game by stickenng product packaging 
with contest details. 

Sanctuary Woods is taking a more 
scholastic approach to promoting its 
math-based educational computer 
game. "NFL Math." For its NFL 
Math Bowl, the company is pitting ele- 
mentary schools from five regions 
again.st one another in a contest to win 
computers and NFL gear. 

The promotion, which runs Jan. 8- 
Friday (2G), rewards students and 
classes that most successfully com- 
plete its "Road To The Super Bowl" 
game. Sanctuary Wootls tallies scores 
submitted to its headquarters on a 
w-eekly basis and will award prizes 
Jan. 29. 

GRIDIRON ONLINE 

On the Internet's World Wide Web, 
sjwrts fans will find at least two sites 
dedicated to the Super Bowl to keep 
them entertained between bites of 
spinach dip. 

TRACER Design's Arizona Super 
Bowl Road Trip {http://ww^w.sand- 
box.net) sends online players on a vir- 
tual journey from New York to Phoenix 
in a '57 Chevy conwrtible "Cyber Car" 
and allots them $3,000 in electronic 
cash for gas and expenses. 

The goal is to a\t)id obstacles, gather 
prizes, and decipher clues while visit- 
ing Web sites ranging from the Foot- 
ball Hall of Fame to the Harley David- 
son Factory. 

The first pla>'er to arri\-e in Tempe. 
Ariz., with $1 ,500 left o\-er Uikes home 
the cash and whatewr prizes he or she 




has accumulated on the journey. Up-to- 
date statistical information on the NFL 
playoff teams is integrated into the 
online promotion. 

According to company president 
Chad Little, the site is getting 100,000- 
150,000 hits a day Little, who calls the 
game "the most content-intcnsi\'e and 
fun game on the Web." says plans are 
being developed for a similar NCAA 
Final Four game. 

Those who still haven't won tickets to 
the big game may want to check out 
Yahoo! (httjiy/www.y ahoo.com). where 
Uiey can attempt to win a pair of Super 
Bowl tickets by answering football triv- 
ia questions. 

'To find the correct answers, Yahoo! 
directs users to Microsoft's official 
NFL site at httpyA\'w^v„sui)ertxnvl.com. 
Along with co-sponsor NBC Sports, the 
site features u|>-to-the-minute data on 
games and teams. Usera can also enter 
chat i-ooms with NFL playei-s and NB(^ 
S|X)rts commentators, purchase NFL 
merchandise, and post messages. 



Soundgarden Vid Takes CD Plus Out Of Unknown 

Clips From Multimedia Discs The Wave Of The Future 



■ BY BRETT ATWOOD 

LOS ANGELES— It was bound to hap- 
l)en. Soundgarden's "Suiwrunknow^n" 
has become the first music video taken 
from a music-thenied multimedia disc 
to get airplay on MTV The clip, which 
promotes the A&M CD Plus title "Ali\-e 
In The Superunknown," was played 
without much fanfare on an episode of 
MTV's "120 Minutes" in mid-Decem- 
ber 

The clip, which contains a combina- 
tion of computer graphics and perfor- 
mance f(X)tage. is an edit of three video 
portions of the CD Plus title. 

"We alwa.vs thought that thero wttukl 
be a music \'ideo from this project but 
no one knew how exactly we would end 
up doing it," says Sergio Silva, execu- 
ti\'e multimedia producer at nu.millen- 
nia. which created the CD Plas in con- 
junction with A&M Reconls. 

Silva, who is a former music video 
department staiTer at A&M. says that 
the unitjue clip was an economical way 
for A&M to repurpose existing video 
and graphics into a completely new clip 
for the modern i-ock band. 

"It lowers the pixxhKlion cost, for one 




thing." saj's Silra. "Many of the visuals 
for the interaetiu' di.sc can Ik* created 
on a desktop and can be adopted to the 
music video without additional cost. 
Rock'n'roll is- supp(XHe<i to be cheap, and 
doing it on the desktop computer mir- 
roi-s that idea." 

Mike Regan, A&M's senior director 
of prwluct de\elopmenl and new tech- 
nolog>', says the clip provides another 
promotional awnuc for the band and for 



CD Plus. 

"Superunknown" is not the first 
music \'ideo to emerge from a multime- 
dia disc. For e,\ample. American La.scr 
Games' Her Interacti\p di\ision i-ecent- 
ly ser\'iced a clip based (tn the Straw- 
berry Zots' "Drive Your Car" to pro- 
mote its "McKenzie & Company" game. 
How^TOr. that clip and a handful of oth- 
ers have not receiwd seinous attention 
from music video programmers. 

The sales clout of Sf»undgaixlen and 
the quality of the \ideo helped to secure 
airjMay for the clip, sa.v-s Silva. 

Regan .^ays that A&M is considering 
creating another clip from a future CD 
Plus title. 

"It will be a case-by-caae basis," sa>'s 
Regan. "This was a great first exjjeri- 
ment. and we are happy that MTV 
acceptecl it and is willing to play it" 

Silva says that he too expects more 
cii|x*; to come from multimedia discs in 
the future. 

"When DVD becomes the norm, I 
imagine we will see a lot of different 
alliances forming between artists and 
multimedia comi)anies to create even 
more complex music videos on DVD." 
saj-s Silva. "This is only the beginning." 



The World's At 
Play On Sony 

PLAYSTATION SALES: Sony Com- 
puter Entertainment America has 
announced that more than 800.000 
units of its PlayStation giime consoles 
have been sold since the product's 
North American launch Sept. 9. WorU- 
wide sales for the set-top system are 
estimated to be at about 3.4 million 
units. In addition. SCEA says, more 
than 4 million game titles have been 
sold for the system in North America. 

DENON GETS ACTIVE: Denon Corp. 
USA is forming Digital Active Media, 
an interactive division to develop, 
license, and market music, game, and 
recordable CD software. DAM's first 
multimedia titles are expected to be 
shipped in the third quarter of 1996. 

Denon Digital Industries executive 
VP Dick Meixner will assume the 
presidency of the new media compa- 
ny, which will be headquartered in 
Atlanta. 

GRAPHIX MERGER: Graphix Zone 
Inc.. which has created CD-ROMs for 
and Bob Dylan, has entered a 
definitive merger agreement with 
multimedia developer and publisher 
StarPress Inc. The merged compa- 
nies will be headquartered in Irvine. 
Calif. 

THE BIG ONE: GT Interactive Soft- 
ware Corp. has acquired the world- 
wide publishing rights to id Soft- 
ware's "Quake." The forthcoming 
game, which w-as created by the 
developers of the smash "Doom," will 
be a\'ailable at retail for computer and 
set-top game systems in the fall. As 
with "Doom," a sample of the game 
will appear for free as shareware on 
the Internet. A complete version of 
the game w'ill be available for direct 
purchase by mail and over the Inter- 
net from id. 

FASTER COMPUTERS: Several com- 
puter manufacturers are beginning 
shipment of computers that contain 
the fastest-ever Pentium chips, which 
will run at 150 and Ififi MHz. IBM, 
Compaq, and Digital Equipment 
Corp. are among the computer man- 
ufacturers that are producing com- 
puters with the speedy new Intel 
chips. Most of the high-end models 
are expected to sell for at least 
$3,000. 

VECTORMAN VICTORY: Sega awarded 
$25,000 to a 12-year-old boy who suc- 
cessfully completed its "VectorMan" 
cartridge game. Keola Kaula of Albu- 
querque, N.M., won the "Play To 
Win" contest by finding a secret 
phone numlx-r in the end se(|uenc-e of 
the action game. More than $160,000 
in cash and prizes will be given away 
in the promotion, which began Oct. 
24, mo. 

LOGGING ON: The Enter* Actiw File 
has a new editor. Please send new\« cor- 
respondence and review copies to 
Brett Atwood at Billboard, 5055 
Wilshire Blvd.. Los Angeles. Calif. 
00036. E-mail corresi>ondence should 
be sent to brett213C" ix.netcom.eom. 
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Franchises Fight Uphill Shelf Race 

Even Big Lines Have To Monitor Trends 



Doughtwy Marches On. Turner Home Entertainment enlisted two food groups 
to promote the March launch of the first of its Cartoon Network releases. 'Classic 
Johnny Quest": Green Giant's Uttle Sprout and the Pillsbury Doughboy, who sup- 
ported Turner's "The Swan Princess" last summer. Shown, from left, are Turner 
executives Craig Van Gorp, sell-through sal^ VP; Bob Prudhomme, rental sales 
VP; Richard Pinson, marketing VP; and Stuart Snyder, executive VP/GM. 



■ BY EILEEN FITZPATRICK 

LOS ANGELES— Despite Disney's 
dominance in branded video product, 
casf^ette franchises bearing the house- 
hold names of Playboy, Barney, Jane 
Fonda, the NFL. and the Mighty Mor- 
phin Power Rangers ha\'e been able to 
stake out shelf space year after year. 
Their success has made it that much 
harder for others to gain a foothold. 

"I wouldn't want to be launching 
'Barney' today," saj's the Lyons Group 
VP of marketing Debby Reis. "And I 
doubt it would be as successful." 

One of the factors that contributed 
to making Barney the world's most 
famous purple dinosaur was the com- 
pany's focus on the preschool market 



DSS Looms At PPV, Cable's Door; 
VSDA Board Debates SIVA Bailout 




THIS 



I HE CURE: Is a digital satellite system the 12-step pro- 
gram you need to end your cassette addiction? Yes, accord- 
ing to Phillip Swann. editorial director of Satellite Direct 
magazine, which commissioned Nielsen Media Research 
to conduct the first study of the viewing habits of DSS 
owners. Swann wasn't among the respondents (533 DSS- 
equipped households were called at random), but he con- 
siders his experience with dish deli\'ery indicative of how 
other consumers might act 

Swann's presentation of the Nielsen data at a Jan. 16 
press luncheon in New 
York contained no mention 
of home video, so we asked 
why it was omitted. Satel- 
lite Direct, he said, wanted 
to focus on cable and pay- 
per-view comparisons. 
Howewr, Swann noted, "I 
got my dish 18 months ago, 
and I've not been to a video 
store since. And until then 
I was a frequent renter." 

Assessing DSS' impact 
on rental and sell-through is difficult, says Nielsen VP 
Paul Lindstrom. Nevertheless, PPV buy rates among 
DSS subscribers are such that, Swann said, "it leads some 
people to think, *Bye-bye Blockbuster' " In the November 
survey, 67.6% of respondents said they had purchased a 
PPV movie (at $2.99, about the price of a rental) in the past 
three months. Only 9.9% of cable households had bought 
a movie — non-interest video retailers exploit to maintain 
cassette exclusivity. With DDS, the advantage disappears. 

Worse still, Nielsen found that 60.7% of respondents 
were buying PPV at least once every two weeks ar>d 32.1% 
at least once a week. There is currently an installed base 
of 1.3 million satellite dishes, which is no danger to retail. 
But given the early adopters' almost total satisfaction with 
every aspect of DSS, the sales potential is awesome. Dish 
owners "like everything," said Swann, who found the data 
"amazing" and "incredible." Those could be the words to 
describe the impact on the cassette trade if Hollywood 
were to speed PPV release. 

Choices: The video Software Dealers Assn. may 
absorb the impecunious Special Interest Video Assn. Or 
it may not The decision to pay SIVA's debts in return for 
a well-established forum on nontheatrical titles went 
before the VSDA board, which met Jan. 19 during the 
regional leaders conference in Los Angeles. VSDA could 
readily pick up homeless SIVA members without the 
expense if SIVA were to go under, and the seminar would- 
n't be hard to replicate. On the other hand, the modest cost 
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of the rescue, probably less than $50,000, would engender 
much goodwill by bailing out the organization. 

VSDA's board also debated the sequel to the survey of 
pay-TV signal theft conducted two years ago by Cam- 
bridge Associates in Stamford. Conn. Word is the VSDA 
staff has recommended hiring Chilton Research Services 
for the update. Chilton couldn't recontact the original 
respondents unless Cambridge provided them. 

ViDBlTS: ITA is homeward bound, again. The trade 
organization representing 
all forms of magnetic 
media leaves New York for 
Princeton. N.J., in a month 
or so — much closer to the 
Bucks County, Pa., home 
of executive VP Charles 
Van Horn, who has been 
commuting daily to Man- 
hattan since he joined ITA 
in the mid-'80s. New York 
was convenient for city 
and suburban dwellers 
Larry Finley and Henry Brief when they ran things; now 
it's Van Horn's turn. 

Pioneer chain RKO Warner Video closed the last of its 
doors in New York a few weeks ago, leaving Christmas 
ornaments and a "Miracle On 34th Street" display in the 
gated window of the flagship store on 49th Street and 
Broadway. FoxVideo did surprisingly well with the title, 
but even miracles have their limits. The "for rent" sign 
said to call Mr. Howard at 212-489-8130, the phone num- 
ber for Coliseum Video, whose arena is wrestUng. Colise- 
um's Arthur Morowitz opened the first Video Shack on 
Broadway in 1979 — before he and partner Howard Far- 
ber launched Hulk Hogan on an unsuspecting world — 
added several others, and then sold out to Howard Lan- 
dea, who eventually took RKO Warner into bankruptcy. 
Morowitz owns the flagship property. It's a good bet a 
video store won't be the next occupant 

James Merkle, the deposed presidenfCEO of duplica- 
tor Allied Digital Technologies, did not leave empty-hand- 
ed. According to Allied's latest proxy statement, Merkle 
owns 484,677 shares worth $1.8 million, has options on 
another 25,000 shares, and continues as a consultant to the 
company through Dec. 31, 1997, the end of his original 
employment contract Merkle, who earned $237,201 in fis- 
cal 1995, left Allied in the wake of a dubbing snafu that 
significantly curtailed the output of finished cassettes for 
several clients (Picture This, Billboard, Nov. 18. 1995). 
Allied has extended its audio and video dubbing agree- 
ment with PblyGram through 1997. 




'The Mighty Morphin Power Rangers" 
receives fine-tuning. 

In 1988, when Barney first hit retail, 
sell-through was mainly a kids game. 
However, not many mtgor studios, out- 
side of Disney, were targeting pre- 
schoolers. 

In the past three years, though, 3- to 
5-year-olds have become a genre all 
their own. "We saw that the market 
needed preschool product, so the tim- 
ing was good for us," says Reis. "Now 
there's tough competition, and retail- 
ers are forced to choose between us 
and them." 

Reis points to competition from new 
preschool lines, such as MCIA/Univer- 
sal Home Video's "Timmy The Tooth," 
backed by a multimillion-dollar launch 
campaign. "With our product, howev- 
er, they tend to get better profit mar- 
gins," she says, "because it's not as 
heavily discounted. But we could have 
never launched 'Barney' the same way 
as "Timmy The Tooth.' " 



It took nearly six years for Barney 
to hit it big and almost as many for the 
Power Rangers. The breakthrough 
point for both was TV Barney got his 
break on PBS in 1992, and the Pbwer 
Rangers have remained the top kids 
cartoon for the last three years. Saban 
Entertainment, which produces the 
latter series, has a strategic alliance 
with the Fox Kids Network to show- 
case new Pbwer Rangers product. 

After cumulative sales of 15 million 
units for 16 titles, the Power Rangers 
are undergoing some fine-tuning. "In 

1995, sales of new Power Rangers 
releases weren't doing as well as com- 
pared to the older titles when they 
were first released," says Saban Home 
Video director of marketing Sharon 
Gittles. "But we have a new focus for 

1996. " 

One m^r change will be increasing 
the length of each tape from 25 to 45- 
50 minutes, while keeping suggested 
list at $12.98. Exclusive footage will 
also be included on each new release 
for added value. 

"The single-episode release is a 
thing of the past," says Gittles. "Con- 
sumers are looking for a price/value 
relationship." Best-of collections, 
diiwt-to-vi{teo features, and new char- 
acters are also part of the r^uvenation 
(Continued on. page 101) 



ABC Video Teams With 
Hasbro For Toy Stories 



m BY CATHERINE APPLEFELD OLSON 

WASHINGTON, D.C.— Special-inter- 
est vendor ABC Video is creating a toy 
story all its own with plans for a series 
of direct^to-retai] children's titles based 
on Hasbro Inc.'s popular Tonka Truck 
and Plaj'skool Cool Tools product lines. 

Through its new partnership with 
the toy manufacturer, Stamford, Coxav.- 
based ABC Video has acquired the 
North American marketing and distri- 
bution rights for Tonka Truck and Cool 
Tools and will work with Hasbro to 
develop sell-through titles. The first 
two videos in each series will hit retail 
shelws during the second half of 1996, 
with the door open to develop others in 
the future. 

"We are looking at this as the start 
of a broad relationship, focusing first 
on these two properties," says Jon 
Peisinger, president of ABC Video. 

In a departure from the animated 
fare that constitutes the majority of 
ABC's kid-vid catalog, each half-hour 
release will pick up on the continuing 
popularity of liw-action programs that 
demonstrate to the preschool audience 
how things work. Sales of these "reali- 
ty" titles have been particularly strong 
in the past year. 

Each ABC Video cassette will fea- 
ture actual trucks and tools. Cool Taols, 
for example, are miniaturized die-cast 
versions of hammers, pliers, and the 
like, designed for little hands. The tools 
will be featured in adventures plotted 
to hold toddlers* attention. Voice-ov-ers 
and original mu.sjc round out the pro- 




ductions. 

"We are talking about blazing some 
trails here," Peisinger says, adding that 
the strong brand identification associ- 
ated with Hasbro, Tonka, and Cool 
Tools makes it easier to take the step. 
"In the case of Tonka, generations of 
kids have grown up with it," he contin- 
ues. "We are going in with a built-in 
audience." 

For Hasbro, which has ^Jways been 
active in toy/video cross-promotions, 
the new lines represent an opportuni- 
ty to extend Tonka and Cool Tbols to a 
new market, according to John Gildea, 
VP of corporate licensing and promo- 
tions. "We are looking to build a brand 
through incremental exposure in cate- 
gories we would normally not be in; i.e., 
the video business." 

Seven years ago, Hasbro co-pro- 
duced a short-lived line of videos based 
on Playskool with Western Publishing. 
After the project was dropped, Hasbro 
received proposals from special -inter- 
(Continued on page 101) 
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Dove Takes Video Under Its 
Wing; Live Easter Cultures 



SHELF 
TALK 



Dovetailing into video: 

Books-on-tape king Dove Audio 
will try its hand at movies and 
video through the spinoff label 
Dove International, which is head- 
ed by Tom Skouras, who once ran 
the now-defunct Skouras Pictures. 

Dove plans to release 10-12 fea- 
tures and direct-to-video rental 
titles per year through acquisitions 
and co-financing deals, Skouras 
says. The first three titles will be 
released this spring. Dove will 
probably launch a children's line 
for the sell-through market later 
this year. ^^^^^^^^^h 

The COTipanjf 
which doesn't 
expect to pro- 
duce any movies 
on its own, has 
already set up 
a distribu- 
tion deal with 
Paramount 

Home Video, which continues to 
distribute Skouras Pictures' 
remaining new releases and cata- 
log titles. New product left in the 
Skouras pipeline will be released 
under thetiove International label. 
TheaCrical distribution plans 
haven't been decided. 

Caught in the downward trend 
of "B" features, Skouras Pictures 
released less than six new fea- 
tures annually and slowly faded 
away last year Skouras blames a 
failed initial public offering bid as 
the final nail in the independent's 
coffin. Attorneys for Skouras Pic- 
tures are preparing a lawsuit 
against the underwriter of the 
IPO, who deserted the company in 
the middle of the offering, Skouras 
says. 

Meanwhile, Skouras is setting 
up shop at Dove, thanks to a long 
association with Dove Audio pres- 
ident Michael Viner. 

"Michael and I have known each 
other, and we both know the inde- 
pendent thing," says Skouras. "We 
both know you can't rely on one 
product as an independent, and 
even though other [independents] 
have diversified, most are still 
only a movie company." 

The 10-year-old Dove's book- 
publishing unit exploded last year 
with the release "'The Private Life 
Of Nicole Brown Simpson" by 
Faye Reanick. A sequel, "Shat- 
tered," is due sometime this year 

Skouras says that some best- 
sellers, such as the Resnick book, 
could be spun off into movies-of- 
the-week for television that would 
bit video' sooner than theatrical 
releases. 

The prospect of marketing such 
properties as a cassette version of 
the Resnick book convinced Para- 
mount to sign up to distribute 
titles, says president of worldwide 
video Eric Doctorow. "They seem 
to have an eye for successful prod- 
uct on the book and audio side," 
says Doctorow. "We think it's a 
great marriage." 



Speaking of great mar- 
riages, Paramount has tied the 
knot with Danskin to cross-pro- 
mote its Weight Watchers Workout 
series. Inside each cassette box, 
consumers will find a certificate 
good for a pair of Danskin socks. 

In addition, buyers will receive 
a coupon for $5 off the purchase of 
Danskin footwear. They can also 
get a free copy of the "Weight 
Watchers Complete Cookbook & 
Program Basics," a $29.95 value, 
with the purchase of all three 
tapes in the series. 
^^^^MM^Mv Discounts for 
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Weight Watch- 
ers food prod- 
ucts, magazine, 
and books are 
included in a 
12-page insert 
inside each cas- 
sette. 
"These dfers 
give consumers an awfiil lot of value," 
says executive VP of sales and mar- 
keting Jack Kanne. "It's a broad- 
based offer totaling $58 worth of 
discounts." Kanne says that Para- 
mount decided on an aggressive 
marketing campaign in order to 
make it stand out at retail. 

"The fitness market is so com- 
petitive," Kanne says. "And we 
wanted to put a lot of marketing 
behind this series to break out of 
the clutter." 

Easter parade: tcby 

yogurt shops are hooking up with 
LIVE Entertainment's Family 
Home Entertainment label to pro- 
mote seven Easter titles. 

At each of TCBY's 1,000 loca- 
tions, kids can get a coloring sheet 
with coupons for $2 off any FHE 
Easter video. The promotion will 
run for six weeks starting Feb. 20, 
the date the titles arrive in stores. 
Kids who color the sheets, which 
feature characters from the 
videos, and return them to a 
TCBY shop will receive a free waf- 
fle cone. 

Titles in the collection include 
"Here Comes Peter Cottontail," 
"The Velveteen Rabbit," "The Tale 
Of Peter Rabbit," and "Tales Of 
Beatrix Potter." Retail price is 
$12.98 each. Cumulative sales of 
the collection have been approxi- 
mately 2.3 million units annually 
for the last four years, according 
to LIVE. 

Le BLOCKBUSTER: Block- 
buster Video has acquired nine 
Video Esprit stores in Montreal, 
increasing its presence in the city 
to 21 outlets. 

Seven Video Esprit stores are 
located in Montreal proper; two 
are in surrounding suburbs. Each 
store will be converted to Block- 
buster's store format and manned 
by current Video Esprit employ- 
ees. Consumers may continue to 
rent using Video Esprit cards 
until the conversions are complete. 
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PLAYBOY: THE BEST OF ANNA 
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THE LAUD BerORE TIME III 
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FREE WiaV 2: THE ADVENTURE 
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Warner Home Video 18200 
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1995 


re 


22.91 




8 


7 


MIGHTY MORPHIN POWER RANGERS: 
THE MOVIE 


Saban Entertainment 
Fa<Video8901 


Karan Ashtay 

Johnny Yor\g Bosch 
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PUVBOY: 1996 VIDEO PLAYMATE 
CALENDAR 
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Turner Home Enteftainment N4036 


Jim Carrey 
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THE SANTA CLAUSE 


Walt Disney Home Video 
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TOM PETTY t THE HEARTBREAKERS: 
PLAYBACK 


MCA Music Video 
Unl Dist. Corp, 13575 


Tom Petty & 
The Heartbreakers 
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Playtny Home Video 
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LITTLE WOMEN 
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Winona Ryder 
Susan Sarandon 


1994 


K 


19.95 


19 


35 


69 


RESERVOIR DOGS 


Live Home Video 68993 


Harvey Keitel 
Tim Roth 


1992 


R 


14.98 


20 


16 


7 


INTERVIEW ViriTH THE VAMPIRE 


Warner Home Video 13176 


Tom Cruise 
Brad m 


1994 


R 


list 


21 


21 


7 


TUP AtWPNTIIRPt: nP PPICCIll A 

QUEEN OF THE DESERT * 


PolyGram Video 8006337133 


liSfBnce Stsm0 
Hugo Weaving 


1994 


It 


19.95 


22 


23 


27 


ACE VENTURA: PET DETECTIVE 


Warner Home Video 23000 


Jim Carrey 


1993 


PG-13 


24.96 


23 


12 


9 


MIRACLE ON 34TH STREa 


FoxVideo 6689 


Rictiard Attenborough 
Elizabeth Firkins 


1994 


G 


14.98 


24 


29 


15 


LEGENDS OF THE FALL 


Cotumbia TrlStar Home Video 78723 


Brad Pitt 
Anthony Hopitins 


1994 




19-95 


29 


■E-ciinr 


LIVE FROM AUSTIN, TEXAS 


Epic Musk VkIoo 

Sony Music Video 50130 


Stevie Ray Vaughan & 
Double Trouble 


1995 


m 


i9.n 


26 


20 


36 


FORREST GUMP 


ftramount Home Video 32583 


Tom Hants 


1994 


K-a 


2t95 


n 


38 


13 


THE REAL WORLD: VACATIONS 


MTV Music Television 
Sony Music Video 49686 


various Artists 


1995 


m 


12.98 


2t 


■E-cimrr 


GREASEA* 


Paramount Home Video 1 1 08 


John Travolta 
Olivia Newton-John 


1977 


n 


14.95 


29 


30 


9 


GORDY 


Mirsmw Home Entertainment 
Buena Vista Home Video 4369 


Doug Stone 


1995 


G 


1499 


30 


34 


9 


GOL0F1NGER 


MGMAJA Home Video 
Warner Home Video 205408 


Sean Connery 
Honor Btackman 


1964 


re 


14.95 


31 


24 


3 


GUMBY: THE MOVIE 


Kktvision 

WamerVision Entertainment 53700-3 


Animated 


1995 


NR 


19.95 


32 


K-cnn 


CLEAR AND PRESENT DANGER 


Paramount Home Video 32463 


Hanson Ford 
Wtltem Da Foe 


1994 


PG.13 


14.95 


33 


25 


25 


THE CROW 


Miramax Home Entertainment 
Buena Vista Home Video 3034 


Brandon Lee 


1994 


R 


19.99 


34 


K-EKTn 


TLC: CRAZY VIDEO COOL 


6 West Home Video 
BMG Video 25731-3 


TLC 


1995 


Mt 


14.98 


35 


31 


7 


JAWS (SPECIAL COLLECTOR'S 
EDITION) 


MCAAJniversal Home Vtdeo 
Uni Disl. Corp 82582 


Roy ScheUer 
Ri(^aFd Dreyfuss 


1975 


re 


19.98 


X 


32 


10 


GRUMPY OLD MEN 


Wamer Home Video 13050 


Jack Lemmon 
Walter Matttiau 


1913 


re-i3 


19.98 


37 


28 


8 


LUIS MIGUEL: EL CONaERTO • 


Wea Latina 1 1639 


Lute Miguel 


1995 


m 


19.98 


38 


37 


2 


ROLLING STONES: VOODOO LOUNGE 


PotyGram Video 8006374833 


Rolling Stones 


199S 


m 


19.95 


39 




THE GRIND WORKOUT: FITNESS 
WriHFUVA 


MTV Home Video 

Sony Music VKteO 49796 


Eric Nies 


1995 


m 


1298 


40 


39 


13 


NATURAL BORN KILLERS 


Warner Home Video 1 3228 


Woody Harrelson 

Jij.iPlte lewis 


1994 


R 


19.9! 



• RIAA gold ceit. tor utes at 50.000 units or SI million in sales at suggested retail. A RIAA platinum cert, tor sales 01 100,000 units or S2 million in sales at suggested 
retail. ♦ ITA gold certification (or a minimum of 125.000 units or a dollar woiume ol $9 million at retail lor t^eat^^cally released propams, or of at least 25,000 units and $1 
million at suggested retail for nontheatrical titles. ITA ptatinum certification for a minimum sale ol 250.000 units or a (dollar volume ol $18 millKVi at retail lor tttealrically 
released programs, and of at least, 50.000 units and S2 million at suggested retail tor nonlt»eatrical titles, c 1996, Billboanl/BPI Communications. 
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ONTO vft^eo^ssrif-r?! • 

LJ e's the stylishly slim star oF the galaxy's most radical video 
n game hit He's the invulnerable invertebrate whose 

animated TV show has the competition eating dirt. NovV^jlae 
hippest hero ever to slip into a cyber-powered super-suit 
is about to romp onto video in the interolanetaw. evilj ^ • ■ ' 
eradicating, ray-gun-blazin' new series: EARTHWORM JIMH 

TV's WORM! 

The animated series premiered as the NUMBER ONE SHOW 
OR KIDS on the WB Kids Network! 

iiiro "niiir" ni iki rnr> i inrn inni-r^r^i 




nAV Sot? IT'S-.. 





Uver 2 million video game units sold on all rormats! 

WORM-POWERED CROSS PROMOTIONS! 
Plavmates 

with viceocds^ene 



Limited Edition Individually 
Numbered Action Figure by 
mail! Includes Wacky 
Sidekick and Accessories! 




"T"^' Exclusive "Hints and 

' Tips" wiH be packed into 
each videccassecd 



flr EarthwomiJim premiums to be 
Si? given away at restaurants nationwide! 



Earthworm Jim'" 
Trading Card 
Inside Each Videocassette! 

STREET DATE 4/9/96 





digitallu 
I recorded 



SEL f82766 1 



SEL #82767 : 



Each CduettK (>>lor/40 Appr«yNot Rdtrd 

olSSSUnhwsiiewtoon Studios. Inc. All Riglits Reserved EARnwWMJIM^ is tnsad upon tli« video grode^^ 



Jillboad. 



FOR WEEK ENDING JANUARY 27, 1996 



Top video Rentals. 








COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 


$ 

Vi 
X 


1 LAST WEEK 


5 

i 


TITLE (Ratad 


Label 

Dliliibilnv Label, CjUloi Numbef 


Principal 
Pfrformen 








* ★ ★ 


No. 1 * ★ * 




1 


3 


3 


DIE HARD WITH * VENGEANCE i»; 




BMi~e Wrlii; 

Sd;f".i«i L. Jact-ior 


2 


7 


3 


CLUELESS (PC 131 


l^famount Home Video 33215 


Aitcia Sit««rstor>e 


3 


2 


9 


CRIMSON TIDE W) 


Buena Vlsto Home Voeo 5255 


Oeftiei Washington 
Gene Hackman 


4 


1 


7 


APOLLO 13 (PG) 


MWvU"itC"»*I rlOTW ViOCO 

UiK Dot. Oxp. 8241S 


Tom Hank^ 
Kevin Baoon 


5 


8 


3 


MORTAL KOMBATTHE MOVIE (PG-I3) 


TuTOf Home Enterlainmenl N4310 


C'lnsloo^c Lamlwl 
Talisa Solo 


6 


11 


3 


FIRST KNIGHT (PC 131 


Coiumoia TfiSUf Mow V<>eo 71 i 73 


Sean Connery 
Rictiard Gere 


7 


4 


3 


JUDGE DREDD [Rl 


HcMyMDod Pictures Home Vdea 
Buena VisO Home Video 5261 


Sylvester Slaitooe 


8 


5 


7 


CONGO IFC-13) 


Ratamount Home VWw 33038 


Dylan VMtt 
Laura Unney 


9 


6 


i 


SPECIES (R) 


MGWUA Home Vtdeo 905208 


Ben Kingsley 
Natasha Henstridge 


10 


30 


2 


SHOWGIRLS (NC- 1 7) 


MGM,'UA Home Vi<teo 905525 


Ei^tieth Befhetey 
Kyle MKLdCt^tan 


11 


10 


6 


FORGET PARIS IPG-ISI 


Columbia TnSur Home Vitteo 1 1993 


OeAra Wtngef 


12 


9 


13 


WHILE VOU WERE SLEEPING (PG) 


Hoifynvood Pictures Horne VkSco 
Boena ViMa Harne VnJeo 5396 


Sandra Bullock 
Bill Pullman 


13 


12 


9 


DOLORES CLAIBORNE (Rl 


ColuirOta TiiStar Home VKleo 74753 


^airry oaies 
JenniTef Jason Leigh 


14 


14 


7 


JOHNNY MNEMONIC (Rl 


COIufttiia TnStir Home Video 73473 


V^afiu Refivfts 
Ootpit LiH^.igrer 


IS 


13 


10 


BAD BOVS IRI 


Colurrtiia TnStar Home Video 10713 


Will Smitti 
Martin Lavrrence 


16 


18 


3 


THE ENG JSHMAN WHO WENT UP A „ 
MILL BUT CAME DOWN A MOUNTAIN ™ 


Miramaji Home Enteftaincnefit 
Buena VtM HDme VKJeo 5258 


Hugh Grant 
Tara fiagfiia\<J 


17 


19 


15 


FRENCH KISS (PG-131 


FotVuJeo 8823 


Meg Ryan 
Kevm Kline 


11 


16 


18 


PULP FKmON (Rl 


Mi.'anai Home Enlertair.nert 
Buena Visla Home Video 1438 


Jolin Travolta 
Samuel L. Jackson 


19 


15 


11 


THE SANTA CUUSE (PG) 


Walt Disney Home VtOeo 
Buena ViMa Home Vkleo 3633 


Tim Allen 


20 


25 


3 


THE SECRET OF ROAN INISH (PGI 


Coiumfiia TrSar Home Video 50923 


Jeni Courtney 


21 


34 


13 


FRIDAV (Rl 


Ne* L-ne Home Vxjeo 

Tufne' Home Entefta-nrnent 3019 


Cttris Tucket 


22 


17 


11 


BATMAN FOREVER (FG'131 


Warnet Home VHJeo 15100 


Val Kilmer 
J>»n Zi-e, 


23 


27 


23 


OUTBREAK (Rl 


Warnef Home Video 13632 


Dustin Holfman 
Mofan Freeman 


24 


a 


11 


EXOTICA (Rl 


Mffamdx Hofne Ente<lainiTie*it 
Buerta Vista Hone Video 4704 


Bruce Greenwood 
Mia Klrshncf 


2S 


NBW^ 


SAFE(R1 


Columtxa TriStar Home Video 1 1843 


Julianne Moore 


26 


24 


7 


BOOILV HARM (R) 


WjfneiVisHXi Emerlainment 51035-3 


Lmda Rorenlino 


27 


21 


13 


TOMMY BOY IPG ISl 


Paramount Home VmMo 33131 


Chris Fariey 
Oavid Spade 


28 


39 


3 


CANADIAN BACON IPGI 


PDL'yGtam Video 8005332331 


Jotin Candy 


29 


23 


14 


ROe ROY (R) 


MGIAiUA Home Video 905228 


Liam Neeson 
Jessica Lange 


30 


29 


6 


THE GREAT ELEPHANT ESCAPE (»l 


Hallmark Home Cntenaiomeni 
Cabin Few EntertanmenI CF1482 


StepMnle ZimMlist 
Julian SandJ 


31 


RE-ENIRY 


BELLE DE JOUR (Rl 


Buena Vista Home Video 5923 


Catnetine Deneuve 


32 


35 


3 


THE LAND BEFORE TIME III IFG IJI 


MCMJniwe'sal Home Video 
Un. Dist, Cofp, 82413 


Animated 


33 


33 


14 


CASPER IPG- 131 


MCAi'Uni^efsai Hsme Video 
Uni Dist. Corp. 82586 


Chfistiria Ricci 
B II Pbilmar 


34 


NEW^ 


BURNT BY THE SUN IRI 


CohimbLa TnSiar Home Vdeo 4 1553 


Nthita Mt^halkov 
Oleg Menchikm 


3S 


NEW^ 


THE NET (PG-131 


Cd-jmbia TriStar Home VKteo 1 1GI3 


Sandra Buikick 


36 


20 


7 


MIGHTY MORPHIN POWER „ 
RANGERS: THE MOVIE ' ' 


Satwn Enle*tdinment 
FoxVideo 8901 


Karan Ashley 
Johnny Yong Bosch 


37 


36 


16 


THE MADNESS OF KING GEORGE (Rl 


Haiimatk Home EiMertamment 65013 


Nigel Hawthorne 
Heten Mirren 


38 


NEW^ 


THE GLASS SHIELD IPG-131 


Miramax Home EntertiiomeiH 
Buena Vista Home Vdeo 5264 


Michael Boatman 
keCutw 


39 


NEW^ 


SEPARATE UVES (Rl 


Vidmarti Entertainment 5569 


James Belusni 
Linda Hamillon 


40 


26 


9 


FREE WILLY 2: rPGI 
THE ADVENTURE HOME 


Warner Home Vujeo 18200 


Jason James Richler 



♦ ITA gold certification for a minimum of 125.000 ufiits or a Oollar volume of $9 million at retail 
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail tor 
rwntheatrtcal titles, ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least. 50,000 units and 
$2 million at suggested retail for nonttieatrical titles, c 1996. BilltwarcfBPl Communications. 



Blockbuster 
Names Noms 



NEW YORK— Nominees have been 
announced for the second annual 
Blockbuster Entertainment Awards, 
which will be broadcast Ww from Los 
Angeles' Pantages Theater on the 
United Paramount Network March 6. 
Voting began Dec. 29. 1995, and ran 
through Jan. 16. 

Following are the theatrical nomi- 
nations, which are for movies released 
between Dec. 25. 1994, and Dec. 22. 
1995: 

Favorite actor, action/adventure: 
Pierce Brosnan, "Goldeneye"; Val 
Kilmer, "Batman Forever"; Bruce 
Willis, "Die Hard With A Vengeance." 

Favorite actor, drama: Clint East- 
wood. "The Bridges Of Madison Coun- 
ty"; Tom Hanks. "Apollo 13"; Brad Pitt, 
"Legends Of The Pall." 

Favorite actor, comedy/romance: 

Jim Carrey. "Ace Ventura: When 
Nature Calls"; Michael Douglas, "The 
American President"; John Travolta. 
"Get Shorty." 

Favorite newcomer, male: Greg 
Kinnear. "Sabrina"; Martin I.^wrence, 
"Bad Boys"; Will Smith, "Bad Boys." 

Favorite actor, mystery/thriller: 

Morgan Freeman. "Seven"; Bmd Pitt. 
"Sev^n"; Dustin Hoffman, "Outbreak"; 
Denzel Washington, "Crimson Tide." 

Favorite actress, action/adven- 
ture: Geena Da\is, "('utthroat L'sland"; 
Nicole Kidman, "Batman Forever"; 
Jeanne Tripplehorn. "Waterworld." 

Favorite actress, drama: Michelle 
Pfeiffer, "Dangerous Minds"; Sharon 
Stone, "Casino"; Meryl Streep, 
"Bridges Of Madison County." 

Favorite actress, comedy/ro- 
mance: Annette Bening, "The Ameri- 
can President"; Sandra Bullock, 
"While You Were Sleeping"; Julia 
Roberts. "Something To Talk Alwut." 

Favorite newcomer, female: Na- 
tasha Henstridge, "Species"; Julia 
Ormond, "Legends Of The Fall"; Julia 
Ormond, "Sabrina"; Alicia Silverstone, 
"Clueless." 

Following are the video nominations, 
which are from movies that were top 
rentals in their first six weeks of 
release during the period from Dec. 2, 
1994, to Dec. 25, 1995: 

Favorite actor, action/adventure: 

Harrison Ford, "Clear And Present 
Danger"; Arnold Schwarzenegger. 
"True Lies"; Bruce Willis, "Die Hard 
With A Vengeance." 

Favorite actor, drama: Michael 
Douglas. "Disclosure"; Tom Hanks, 
"Apollo 13"; Tom Hanks. "Forrest 
Gump"; John Travolta, "Pulp Fiction." 

Favorite actor, comedy: Jim Car- 
rey. "Dumb And Dumber"; Jim Carrey. 
"The Mask"; Bill Pullman, "While You 
Were Sleeping"; Sinbad, "House- 
guesL" 

Favorite actor. my8ter>7thriller: 

Tom Cruise. "Interview With The 
Vampire"; Bi-ad Pitt, "Interview With 
The Vampire"; Du.'^tin Hoffman. "Out- 
break"; Denzel Washington, "Crimson 
Tide." 

(Continued on next page) 
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Top Music Videos 


THIS WEEK 


LAST WEEK 


WKS. ON CHART 


COMPILED FROM A NATIONAL SAMPLE Of RETAIL STORE AND RACK SALES 
REPORTS COLLECTED. COMPILED. AND PROVIDED BY SovndScan it 

lllllll 

TITLE, Label Principal 
Distributing Label, Catalog Number Performers 


S. 


Ha 

E 


1 


1 


31 


* ★ NO. 1 ★ ★ 

PULSE A 

CaurnPia Mu^ir. ViitTi Sony Wj^- Video Hj12! 


Pink Flajd 


u 




2 


2 


30 


VIDEO GREATEST HITS-HISTORY A" 

Ep.c Mum V ■- . 'i .. .■ t.v.MC Video 50123 


Mtctiael Jackson 


LF 


i9.n 


3 


4 


107 


OUR FIRST VIDEOA' 

Dual«tar Vn<l«o WafnefVtiion EntertainmMI 533M 


Mary-Kale & 

Aihiey 0»sen 


SF 


129S 


4 


5 


11 


LIVE FROM AUSTIN, TEXAS 

Epic MutJC Vidto So(^ Music Vidw 501 30 


Sti»i« Ray Vaughan 
4 DoutJle TfooWe 


LF 


1991 


5 


3 


16 


THE WOMAN IN ME • 

PotyOram Video 8006336605 


Shania Twain 


LF 


I99S 


6 


6 


14 


DESIGN OF A OECAOE 1996/1996 

AiM VitMo PDlyGramVldB06S77 


Janet JKkson 


LF 


E9 9B 


7 


9 


97 


LIVE AT THE ACROPOUS A' 

Private Music BMG Video 82163 


Yami 


\f 


n.« 


S 


8 


10 


CRAZY VIDEO COOL 

6 Wesl Hon-ie Videa BMG Video 25731-3 


TLC 


SF 


M9I 


9 


11 


12 


EL CONCIERTO • 

Wm Latins 11639 


Luis Miguel 


LF 


list 


10 


12 


8 


GREATEST VIDEO HITS COaECTION 

6 V/est HofTie Video BMG VtOeo 1573 


Alan Jackson 


LF 


1<9« 


11 


15 


48 


THE COMPLEAT BEATLESA 

MGMi'UA y i^-ns Video Wamef Home Video 700166 


The Beatles 


LF 


998 


12 


10 


12 


SUMMER CAMP WITH TRUCKS 

WamerVision Entertain rnem 59009-3 


Hoohe & The Blowfish 


Lf 


19 99 


13 


21 


11 


LIVE INTRUSION 

America nv> sua s Amencan Recordir^ 3-3842' 


Slayer 


If 


2198 


14 


20 


6 


VIDEO VAULT 

PotyG'a'T V^440074ai3 


Def Leppard 


If 


U« 


15 


14 


eo 


HELL FREEZES OVER A- 

Geflen Home Vxleo Uni Dist. Corp. 39548 


Eagles 


If 


Z4 99 


16 


18 


5 


VOODOO LOUNGE 

PolyGfam Video 8006374833 


Rolling Stones 


LF 


1995 


17 


7 


26 


CHRISTMAS WITH LUCIANO PAVAROTTI 

Vrteo T-*-_dsLjr^'. 


Lunano PsvarattI 


If 


999 


18 


19 


8 


PLAYBACK 

MCA Muaic VtJeo Uni Dist Carp. 1 i 367 


Tom Petty* 

The Hearttxeatiers 


U 


1991 


19 


17 


6 


CHAMPIONS OF THE WORLD 

H!>:iywood BccotJs Mtisic V«»o 90033 


Qu«en 


If 


19 9S 


20 


16 


8 


DECADE 1985-1995 

Columtiia Music Video ^ ■ , Music Video 50132 


Michael Bollon 


If 


1991 


21 


13 


40 


NBA JAM THE MUSIC VIDEOS 

CBS^OT Video Fo«Video 4301 


Various Artists 


LF 


1198 


22 


RE-ENTRT 


GRATEFUL TO GARCIA 

Channel Ore 39733 


Vahous AflfSts 


Lf 


9.95 


23 


26 


64 


THE BOS MARLEY STORY • 

IsUrW VhJbo PolyGfam Video 4400823733 


Bob Mariey And 
The Vi/ailefs 


LF 


1495 


24 


24 


12 


LIVE FROM LONDON • 

Pot>Gram Vdeo 8006392 193 


Bon Jovi 


If 


1995 


2S 


25 


5 


NONA WEISBAUM 

Columba Music Vtdeo Sony Music Video 50137 


Alice In Chairs 


LF 


U98 


26 


30 


24 


REBA UVE 

MCA Music VkMO Uni Dist. Corp. 12743 


Reba McEntirV 


LF 


19.98 


27 


22 


16 


GREATEST HITS-FROM THE BEGINNING 

Wamet Reprise Video 3-38430 


Travis Triti 


LF 


14^8 


28 


29 


6 


ROAD TESTED 

Capitol Video 77863 


Bonnie Rain 


SF 


14.95 


29 


33 


61 


LIVE! TONIGHT! SOLD OUT!! A 

Gefffi Home ViiJeo Ur.i Dist. Cofp. 39541 


Nirvana 


LF 


2498 


30 


35 


68 


8AR8RA-THE CONCERT A' 

Columella Musi^ V.d*^ ■ . Mus<c Video 50115 


Barbra Streisand 


LF 




31 


27 


72 


THE 3 TENORS IN CONCERT 1994 A' 

V^afnetVision Enlertamment 50822 3 


Carreras. Domingo. 
Pavarotti (Mehta) 


LF 


29 99 


32 


23 


48 


YOU MIGHT BE A REDNECK IF.. A 
Warner Reprise Video 3-38416 


ieft Foinwrthy 


VS 


7.98 


33 


34 


70 


BOYZII MEN THEN It NOW A 

Motc*n Home Video Pc^yGram Video 8006326553 


Boyz II Men 


LF 


1995 


34 


36 


42 


MURDER WAS THE CASE 

WamefViMKi EnloftBimtwnt 50625-3 


Srwop Ooggy Oogg 


LF 


It 93 


3S 


NEW^ 


JUBILEE: LIVE AT WOLF TRAP 

Columbia Music V>4eo Sor^y Musii: Video 50 1 26 


Mary Chapirt Carpenter 


If 


1998 


36 


31 


35 


AN HOUR WITH TIM 

Curb Video 77742-3 


Tim McGraw 


If 


1498 


37 


37 


34 


NO QUARTER (UNLEDDED) 

WamefVis-on Enlerta ftie^t 52000-3 


Jimmy Page & 
Robert Plant 


IF 


i99l 


38 


40 


13 


EVERLASTING GLORIA 

i :j 1. '■!'.. .i Music V.<Jeo Sorvy Musit Video 50128 


Gloria Estetan 


IF 


1998 


39 


32 


24 


THE FIRST U.S. VISIT 
AoBleCoTBsUd MPI HomeVideo6218 


The Beatles 


IF 


24.98 


40 


RE-EHTRIt 


THE GATE TO THE MIND'S EYEA 

Miramar BMG Video 80101-3 


Thomas Dolby 


If 


1998 



O RIAA gold cen. for sales of 25,000 units tor video singles; • RIAA gold cert for sales o1 50,000 units 
tor SF or Lf videos; A RIAA platinum cert, for sales 0l 50.000 units lor video singles; A RIAA platinum 
cert, (ot sales of 100,000 units tor SF oi LF videos; RIAA gold cert, tor 25.000 units tor SF or LF 
videos certified prior to April 1. 1991; ♦ RIAA platinum cert, for 50,000 unrts for SF or LF videos certi- 
fied prioi to April 1. 1991. LF long-form. SF Short-form. VS Video single. *1996. BillboardyBPI Commu- 
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When the show hits the road^ 
the mmic industry tmms to 
the premier reference guide. 



Home Video 



E R C H A N T S 



FRANCHISES FIGHT UPHILL SHELF RACE 



fConlimied (htm pafjt^ 9?) 

strategj', she adds. 

Spotting trends early also helped 
Jane F^onda become the queen of exei*- 
cise video in the '80s. La Fonda presi- 
dent Julie La Fond says that while the 
videos developed as an outgrowth of 
Jane Fonda's exercise studios, their 
longevity can be attributed to staying 
in touch with their audience and keep- 
ing up to date with trends. 

"We listened to what consumers 
wanted to do at home, and when they 
wanted shorter, targeted programs, 
and exercises with equipment, we 
adapted to their needs," says La Fond, 
who has l)een with the series from the 
beginning in 1982. 

La Fond notes that the company uses 
fitness professionals to develop new 
programs and distinguish between 
exercise ti-ends and exercise fads. 

"We knew the slide workout wasn't 
|K)pular. and we don't go into a market 
until it's mature," she says. "We hit the 
step aerobics trend perfectly because 
when we put out our tape, it was 
already in the mainstream." The best- 
selling tape in the Fonda step series 
has sold more than 500,000 units, La 
Fond adds. 

Without the benefit of an Academy 
Award-winning actress driving sales. 
Buns of Steel creator Greg Smithy 
s|>otted and nxle the bo<i\'-parts exer- 
cise trend in the late '80s. But the mul- 
titille line is having difficulty finding 
retail space after eight years. 

"One of the problems is the prolifer- 
ation of movies, and we've got to find 



more shelf space outside of the video 
department," 8a\'s WarnerVision VP of 
marketing Melissa Herman. Warn- 
erVision (soon to be spun off from Time 
Warner and renamed A* Vision) 
ac{(uired the Buns franchise from the 
Maier Group, which distributed the 
tapes from U)87 to im 

WarnerVision releases about the 
same number of Buns titles each year, 
cross-promoting them with Buns of 
Steel books, eijuipment, and fitness 
apparel. A second book, co-written by 
Buns trainer Leisa Hart, is due in May 
with a cross-promotion from Ballv's 
Health Club. 

Coi^sumers who purchase the book, 
titled "Abs Of Steel Workbook." will 
recei\'e a free two-week trial or $50 off 
a full Bally's membership. A new 
clothes line hits stores this month, and 
a Buns calendar is slated for 1997. 
Herman says. "The idea is to get the 
name into other parts of the store." 

While Barney, Buns, and Fonda haw 
taken years to build their franchises 
from scratch, NFL Video and Playboy 
Home Video are extensions of well- 
e.stablished market names. 

"Our core product is beautiful 
women," says Playboy .'tenior VP^GM 
Harry Leshtz. "That never goes out of 
fashion, but we're very sensitive to our 
audience." Leshtz adds that the 
biggest challenge is to keep the themed 
programs fresh. "You just don't want 
to release 'Wet & Wild: Part 7,' " he 
sa.N's. "That's why we have relea^ies like 
'Wet & Wild: The Locker Room.' " 



I 




I 



I BIO EIGHT I 

I ESSENTIAL REFERENCE GUIDES | 



1. International Buyar** GuMa: The worldwide music & video business- 
to-business directory jam-packed with record & video co's. music publishers, 
distributors & more. $109 

2. International Talent & Touring Directory: The source for U.S. & 
Intennatkjnal talent, booking agencies, facilities, services & products. S95 

X Racord Retailing Directory: Detailed informatK>n on ttiousarxJs of 
irxiepenbent music stores & chain operations across the USA, $1 35 

4. International Tape^sc Directory: All the info on professional swvices 
& supplies for the audio'vtdeo tape/disc industry. S50 

5. Nashville 615/Country Music Sourcebook: The most 
comprehensive resource of business-to-business listings for the Nashville 
region & country music genre. S50 

6. C|^j^j^The Power Book Fall 1995 EdKion: The ultimate guide to 
radk) and record promotion. Lists Radio Stations (Country. Rock, R&B. Top 40). 
R ecord Co mpanies. Radio Syndicaiors and Top 100 Artiitfon Marttets. $75. 

in-* The Power Book Fall Edition AND The Power Book Spring 1996 

Edition — $1 19 (OfOef Spring edHton now & save more than 40"= — mails m Mafch'96) 

7. International Latin Music Buyer's Guide: The essential tool for 
finding business contacts in the latin music marketplace. S60 

8. Intematiortal Recording Equipnnent ft Studio 
Directory: All the facts on professional recording equipment, studios & 
equipment usage, S40 

Mall in this ad with chock or money order or call todayl 
For fast service call: 1-800-223-7524 or 1-800-344-7119. 
In NY call (212) 536-5174. In NJ call (908) 363^156. 
Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701 

Please atdd S5 per directory tor stripping ($12 for iniematior^l orders)-Add appiic&b^e 
sates tax in NY, NJ, CA. TN. MA. IL, PA & DC. Orders payable in U.S. funds only. 

All sales are final. BDZZ3016 



Playboy has extended its line with 
such concepts as the celebrity center- 
fold, a couples line, and erotic thrillers 
for the rental market. But because of 
the nature of its product. Playboy has 
been hindered by limited distribution. 

"Our only problem has been our 
inability to crack the mass market." 
says Leshtz. "because that's where 
consumers have predetermine<I to l>uy 
videos." However, Playboy is slowly 
breaking into Blockbuster Video, now 
testing releases in some locations. 

On the other hand, when PolyGram 
Video picked up the NFL line in 1992 
numerous premium deals had floo<ied 
the market with product. "With NFL 
product, you can never flood the mar- 
ket, Iwcause it devalues the line," says 
PolytJram president Bill Sondheim. 
"All of the titles are so integrated that 
overselling can damage the wholr 
brand." 

Besides managing excess inventor v. 
PolyGram freshened the line with new 
product, including "NFL Uocks." 
"NFL Country." "NFL Kids," and 
"The Greatest Kwr," a nostalgia entry 
appealing to an older demographic. 
Since PolyGram took over distributiim 
from now-defunct Me(lia Home Enter- 
tainment, Sondheim says that sales 
have grown lo%-20% annually. The 
company has just renewed its distrib- 
ution agreement with NFL. 

Sondheim is particularly excited 
that m^or retailers, such as Musicland 
and Kmart, ha\*e established dedicat- 
ed NFL displays. Meanwhile, Poly- 
Gram has also expanded distribution 
in su|>ermarkets. 



BLOCKBUSTER 

(Cant i lined fmm preceding page) 

Favorite actress, action/adven- 
ture: Jamie Lee Curtis, "True Lies"; 
Nicole Kidman, "Batman Forever": 
Sharon Stone. "Tlie Specialist." 

Favorite actress, drama: Demi 
Moore, "DiscIo.sure"; Susan Sarandon, 
"The Client"; Uma Thurman, "Pulp 
Fiction." 

Favorite actress, comedy: Sandra 
Bullock, "While You Were Sleeping"; 
Lauren Holly, "Dumb And Dumber"; 
Emma Thompson, "Junior" 



TOY STORIES 

fC(nit ill lied frrmi page 97) 

est video vendors but elected to hold 
back until now. 

"History has proved this to be a 
tougher business than we originally 
thought," Gildca says. "But wc think 
ABC has brought to the party the 
strength they ha\'e from the production 
side of things and the distribution side 
of things. 

"This deal made sense. (ABC) got 
what we wanted to do. We like to build 
sti'ong iiaitnerships with people, and if 
this is successful, one could certainly 
draw the conclusion that there will be 
more of the same." 

Gildea belie%'es that live-action video 
is the best way to enhance its product 
lines: "The genre right now has moved 
away from the animated cartoon." 



THE INTERNATIONAL TALENT 
& TOURING DIRECTORY 



BilllM«ril 



I 



Order 
Now! 



From the newest acts to the hottest venues, promoters, suppliers 
and equipment manufocturcrs, Billboards 1W6 International 
Talent & Touring Directory is the only worldwide director)' 
to tile entertainnient industry'. Finally, everything you need to 
book talent, promote tours, and take care of business is in one 
single, easy-to-use reference source! 

You get over 16,()00 listings in the U.S. and 22 countries world- 
wide! v^.-Kgents & Managers •.' Sound & Lighting Ser\'ices 
✓Venues Clubs ■■■ Hotels ✓Instrument Rentals i-'Staging & 
Special Effects t-'Security Services i/Charter Transportation 
✓jMerchandisers 

SayjgiJime, save wo rry and rnake_ms>ney — 
order the 1 996 International Talent & Touring 
Directory today! 
Order muKiple copies for your entire staff! 



HYES! Please send me Gitlboard's 1996 International Talent S Touring Directory. 
I am enclosing S95 per copy plus S5 shipping and handling (S12 lor iniernalional 
orders. NY. NJ. CA. TN. MA. IL. PA & DC please add applicable sales tax.) 

# of copies . Check enclosed (or S . 

Charge S to my: American Express ~ MaslerCard Visa 

Card* Exp. Pate 

Stgnature (required) 

Cardholder (please pfinQ 



Name 



Com pany ., 



Addres s 



Cilv. Slate. Zip 



Please nole. Orders are payable in U.S. funds drawn on a U.S bank only. All sates are final. 
Mail coupon to Billboard Directones, PO Box 2016, Lakewood. NJ 08701 

For fastest service call 1-800-223-7524 or 1-800-344-7119. 
In NY call (212) 536-5174. In NJ call (908) 363-4156. 

BDT03106 
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Home Video 



MERCHANTS & MARKETING 



'Clockers,' The Dead, Laurie Anderson Discs Due 



McA/UNIVEKSAL will release 
Spike Lee's urban drama "Clockerf;" 
(wide, $;«.98) on laserdisc March 19, 
one week after the videocassette 
launch. T\w urilly. realistic talc about 
drug-dealinp and life in a Brooklyn. 
N.Y., housing project is based on a 
Richard Price nnwl and was pnxluivd 
by Martin Scorsese. The outstanding 
cast includes Harvey Keitel. John 
Turturro, and I)eln»y Lindo. 

Also due on that date is "The Uni- 
versal Story" ($34.98). which docu- 
ments the 8()-year history of I Tnivei*sal 
Studios. The action featuiv "Red Scnr- 
pion 2" {^U.m Imiws Fob. 1:3. 

billboard. 



I HE DEAD ON DISC: Lumivision's 
"The Grateful Dead: Dead Ahead" fea- 
tures the group, led by the late Jerrj- 
Garcia, during a weeklong stinl at 
New York's Radio City Music Hall in 
1981. This laserdi.sc is a must-have col- 
lector's item for devotees of the leg- 
endary band. 

Meanwhile, "Laurie Anderson: 
Home Of The Brave" (wide. 90 min- 
uU's. $:39.95) is a quite (Jifferent con- 
cert expei'ience, presenting a 1986 
multimedia performance by the a\'ant- 
garde musician. Anderson al.so con- 
tributetl a mu.sial scoiv to "Swimming 
T(i Cambodia" (wide, H.'i minutes. 




by Chris McGoivau 

$39.95), which features a monolog by 
Spalding Gray and was directed by 
Jimathan Dcmme. 

Two other new titles from Lumivi- 
sion are "America The Beautiful" (112 
minutes, $;19.9.S). a visual music pro- 
gram that offers a grand tour of the 
U.S.. and "Ranma '/:;: Desperately 
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Top Lasepdisc Sales 


s 

I 


2 WKS AGO 


WKS. ON CHART 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 

jljl^£ Label Principal 
Distributing Label, Catalog NumtKr Performers 


Vearol 
Release 


Rating 


Suggested 
List Price 










it It it No. 1 A A A 










1 


8 


3 


JUDGE DREDO 


Hu-.|ivA.ixv) Ffcliiifts hrif'H Video 
!iTtai;e Lnl^rlair^riien! 5i;61 


Sylvester Stallone 


IMS 


8 


39 99 


2 


3 


7 


APOLLO 13 


MC/V'Uit«efsal Home Video 
Uni DisI, I ir,. 42580 


Tom Hanks 
Kevin Bacon 


1995 


K 


44 9! 


3 


1 


7 


CRIMSON TIDE 


Hollvwood Pictures Home Video 
Image Entertainment 5255 


Oenzel Wastiington 
Gene Hackman 


1995 


R 


44 99 


4 


4 


II 


BATMAN FOREVER 


Wamer Home Video 15100 


Vat Kilmer 

Jim C3fiev 


1995 


PG-13 


39.91 


5 


2 


15 


PULP FICTION 


Miramax Home Entertainment 
Image Entertainment 3614 


John Travolta 
Samuel L. Jackson 


1994 


R 


39 99 


S 


6 


17 


THE LION KING 


Walt Disney Home Video 
Image Entertainment 2977 


Animated 


1991 


G 


29.99 


7 


NEW^ 


SHOWGIRLS 


MGM/UA Home Video 

Im.^i;^ Entertainment ML105525 


Elizabeth Serkeley 
Kyle MacLachlan 


I99S 


IIC-17 


49.99 


t 


1 


3 


SPECIES 


MGM,'UA Home Video 

Image Entertainment MLI0520B 


Ben Kingsley 
Natastia Henstridge 


199S 


R 


34.98 


9 


i 


51 


STAR WARS 


FoxViiteo 

Image Entertainment 8763-65 


Mark Hamill 
Harrison Ford 


197! 


PC 


59 98 


10 


20 


3 


CLUELESS 


ftiattwunt Home Video 

Pioneer Entcrlainment (USA) L.P 33215 


Alicia Silverstone 


1995 


rei3 


39.98 


11 


10 


118 


TOP GUN 


Paramount Home Video 

Pioneer Entertainment (USA) L.R 1692 


Tom Cnjise 
Kelly McGlllis 


I9IS 


re 


3998 


12 


14 


53 


DIE HARD 


FoxVideo 

ii-^a^e Entertainment 8905-85 


Bruce Willis 
Bonnie Bedelia 


I9U 


R 


49.98 


13 


9 


7 


CONGO 


Paramount Home Video 

Pioneer Entertainment (USA) L.P 33038 


Dylan Witsb 
Laura Lmney 


1995 


PG-13 


39.98 


14 


IE 


37 


RETURN OF THE JEDI 


FoKVideo 

Image Entertainment 8765-85 


Mark Hamill 
Harrison Ford 


1983 


re 


59 98 


15 


25 


38 


ALIENS 


FoxVideo 

Image Entertainment 8761-85 


SigDumey Weaver 


198S 


R 


5998 


16 


RE'ENTRr 


DIE HARD 2: DIE HARDER 


FoxVideo 

Image Entertainment 8906-85 


Bnice Willis 
Bonnie Bedelta 


1990 


« 


4998 


17 


11 


45 


THE EMPIRE STRIKES BACK 


FoxVideo 

linage Entertainment 8764-85 


Mark Hamill 
Harrtson Ford 


1980 


re 


59 9! 


11 


19 


3 


BAD BOYS 


Columbia TnStar Home Video 10716 


Will Smith 
Martin LawrerKe 


1995 


R 


44.95 


19 


24 


3 


JOHNNY MNEMONIC 


Cblumbia TriStar Home Video 73476 


Keanu Reeves 
Dolph Lundgren 


1995 


R 


39.95 


20 


23 


17 


ALIEN 


FoxVideo 

Image Entertainment 8760-85 


Sigoume/ Weaver 
Tom Skerritt 


1979 


R 


49 9! 


21 


13 


33 


CINDERELLA 


Walt Oisney Home Video 
Intage Entertainment 410 


Animated 


1950 


G 


29.95 


22 


NEW^ 


FORGET PARIS 


Columbia TnStar Home Video 1 1996 


Billy Crystal 
Debra Winger 


1995 


PO-13 


39.95 


23 


15 


11 


WHILE YOU WERE SLEEPING 


Hollywood Pictures Home Video 
Image Entertainment 5396 


Sandra Bullock 
Bill Pullman 


1995 


K 


39 99 


24 


12 


3 


THE SANTA CLAUSE 


Hollywood Pictures Home Video 
Image Entertainment 3633 


Tim Allen 


1994 


PG 


29.99 


25 


21 


13 


CASPER 0 


MCAAJniveniat Horrre Video 
Uni Dist C r.-i 42571 


Christina Ricci 
Bill Pullman 


1995 


PG-13 


34 91 



Seeking Shampoo" (CAV. $39.95). an 
amusing animated comedy by female 
luauffa (adult comic-book) artist 
Kumiko Takahashi that ranges 
through sex, romance, and the martial 
arts. 

Image s titles set for February and 
March release include "Dangerous 
Mindi*" with Michelle Pfeiffer (wide. 
S:J9.99): "The Big Green" with Steve 
Gultenberg (wide, $2i).99); 
"Unzipped" with Isaac Mizrahi, 
Cindy Crawford, and Naomi Camp- 
bell <m99); Otto Preminger's *'Fur- 
e\'er Amljer" with Cornel Wilde 1 1 iM7. 
$49.98); "Commando" with Arnold 
Schwarcenegger cnH5, wide. $:59.98); 
"Jeffrey" with Patrick Stewart 
($:39.99); and Bryan Singer's "The 
Usual Sus]>ects" with (labriel BvTne 
and Stephen Baldw in (wide. $;j9.9r)). 

New from Image: John Huston's 
outstanding "Prizzi's Honor" (wide. 
CLV/CAV extras, $59.99) with Jack 
Nicholson and Angelica Huston, the 
engaging comedv "The Englishman 
Who Went Up A Ilill But Came Down 
A Mountain" with Hugh Grant (wide, 
S39.99). the action thriller "Navy 
SEALS" with Charlie Sheen (wide, 
S39.99). and "The Glass Shield" (wide, 
S39.99). a tale of police corruption with 
Lori Petty. 

Pioneer launches Larry Clark's 

uncompromising teenage tale "Kids" 
($;J4.98) and "Hoosiers" with Dennis 
Hopper and Gene Hackman (wide. 
$39.98) on Jan. 23. Also from Pioneer 
are "Virtuosity" with Denzel Wash- 
ington (wide, AC-3. $:m)H) <m Feb. 13 
and "Jade" with David Caruso (wide, 
AC-3. $39.98) on Feb. 20. Just out is 
"An American Werewolf In London" 
(wide, remastered. $39.98). 

VoYAGKR recently bowed Carol 
Reed's thriller "Odd Man Out" with 
James Mason (1947, $49-95). a grip- 
ping tale of intrigue about a wounded 
Irish revolutionar\' who is fleeing from 
the police and menaced by traitors 
eager to sell him out. Voyager also 
gives the Criterion Collection treat- 
ment to Luis Bunuel's "Belle De 



Jour" with Catherine Deneuve (1967. 
$49.95), a surreal masterpiece alK)ut a 
Fi-ench housewife who moonlight-s in a 
brothel. 

Also full of dark humor is "The 
Atomic Cafe" (1982, $49.95), a chilling 
documentary on the cultural fallout 
from the atomic bomb, ingeniously 
compiled from newsreel and govern- 
ment ai-chK-al footage. Kon Ichikawa'.s 
"Fires On The Plain" (1959, $49.!).")i is 
a disturbing and lyrical anti-war tale, 
and Jean-Luc Godard's "Alphaville" 
(1965. $49.95) is a seminal, prescient 
movie, blending sci-fi. pulp fiction, and 
surrealistic poetry in a potent prc- 
cybc'rj>unk futuristic cocktail. 

Gadget plus: image has 
launched Haruhiko Shono*a "Gadget 
Trips" ($39.99; special edition, 
$119.99). an entrancing psychedelic 
visual journey that expands upon the 
dark, idiosyncratic vision in Shono's 
acclaimed CD-ROM "Gadget." The 
limited-edition boxed set includes the 
laserdisc, CD-ROM, soundtrack CD, 
and 250-page "Inside Out With Gad- 
get" book. 

More music discs: Epic Music 
Video recently released "Stevie Ray 
Vaughan: Live From Austin. Texas" 
and "Everlasting Gloria" with Gloria 
Estefan (both $29.98). Sony Classics 
has a Music for the Movies set high- 
lighting three famed soundtrack com- 
posers. "Toru Takemitsu," "Georges 
Delerue," and "Bernard Herrmann" 
($24.98 apiece). 

Image's "Yessongs" ($39.99) cap- 
tures a 1 972 lyondon performance by 
the band Yes. WarnerVTsion's "Gram- 
my's Greatest Moments, Vols. I & II" 
($49.98) brings together two video pro- 
grams on the Grammy Awards in one 
laser title. 

Vegas strippers; mgm/uas 

"Showgirls" (wide. AC-3, side three 
CAY $49.99), scripted by Joe Eszter- 
has and directed by Paul Vcrhoe\en. 

doesn't succeed as a good ston,' or an 
erotic experience, but it at leaat sounds 
great on laserdisc. 



4 ITA gold certification lof a minimum of 125,000 units or a 6oi\ar volume dollar ot S9 million at suggested retail for theatrically released programs, or of at 
least 25.000 units and $1 million at suggested retail for nontheatrical titles. ITA platinum certification for a minimum sale of 250.0(X) units or a dollar 
volume of $18 million at suggested retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatri- 
cal titles, f. 1996. Billboarc]/BPI Communications. 
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For reprints 
advertisements or articles 
appearing in Billboard 

(minimum of 100) 

call 
Cindee Weiss 
212-536-5003 
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* Call Jeff Sarrette NY State - 212-536-5174 

2, Billboard Classified '1515 Broadway 

^ New York, NY 10036 

I FAX YOUR AD 

★ 
★ 



212-536-5055 



CALL TOLL FREE: 1-800-223-7524 

Rvgtiter OasslHad: SS.SO p«r word, mtnirnuni ordar : $11 5.00 
DISPLAY CLASSIFIED: 



1" - 1 luu* 
1"-3lMUM 
1" - 13 luiicl 
1" - 26 lssiM» 
1" - 52 issuvs 



$156.00 PER 
143.00 PER 
136.00 PER 
127.00 PER 
106.00 PER 



REVERSE ADVERTISEMENTS: (20.00 
POSITION WANTED: $75.00 PER COLUMN INCH 
BOX NUMBER: $22.S0|IRAOK) HELP WANTED: $85.00 PER INCH 
CLASSIFIED ADVERTISING IS NON<X>MMISSIONABLE 



**REAL ESTATE TO THE STARS** * 
For Real Estate Information call Susan Maze -k 
In NY (212) 536-5173 ★ 

Real Estate To The Stars * 
$74.00 per inch * 

★ 



ALL MAJOR CfWDIT CARD* ACCEPTED 



SERVICES 



SERVICES 



SERVICES 



CD-AUDIO/CD-ROM 

CASSETTE DLPUCATiON • VINYL RECORDS 

High- Volume Replitotion for lobe/s & Mulli media Producers - 
Also, Complele, Uetoil-Reody Potkoges w/th Crophics Design & Pocfcoging. 



lEUROP ADISK^bTDL 

CALL FOR OUR CATALOG 800-455-8555 



COMPACT DISCS • 85C EACH 



75 Vanck Street New York. NY 10013 ??6 -:.:0^ FAX (3 19) 9B6CM56 

Manufacturing for independents^ Since 1 977 



(ftwA Iran y<jur CD. raody mafm and \JaJ, pmWy) mMiMaii 1000 
Cmnpl»l» CD end GumN* PodiogM Availed 

1-800-874-4174 

CAU. FOR A QUOTE 
DtgHj Mg^rii^ S)d »iii » Wgid Addb Oi^ifcafcn ♦ Ca i m) il» Ot^plila 

NATIONAL TAPtf^ISC 






C()MUIN.\TIO.V SI'Kl Ul.'.! 
500 TAPES AND 500 GO'S 
COMPLETE RETAIL READY PACKAGE 







CASSETTES 
1000 $899 

CHROME - HX PRO 

COMPACT DISCS 
1000 $1890 



ImEEREFERENCE CD I 



PACKAGES INCLUDE DIGITAL MASTER A 
TEST - PROFESSIONALLY DUPLICATED 
CASSETTES OR CD S • FULLY PACKED 

• PRINTED INSERTS |FRC»i cuSTOMtn S FttMi 

GUARANTEED QUALITY 

FAX (818) 569-3718 • (800) 423-2936 

■^Pgidllg .0, :,W ISABEL STREET 
^ BunOANK CA 91506 



7Z> - ^ , <Z> 




woo - 1.2" WNVl. M.^'S" 

MCTAl PARTS ' LACQUER MASTER 

TWO COLOR LABELS ^ li 

WHITE JACKETS W/HOLE 
WHITE INNER SLEEVE 






TEST PRESSINCS - SHRINK WRAP ^^^J 




SOO - 7"* WMVI. ^S'^S 3599. oo 

MASTERING • PROCESSING • TESTS ' 2-COLOR LABELS 

WHITE SLEEVE ' OUICK TURN AROUND REORDER S269.00 


\M/^ Rainbo Records and Cassettes 

iH_ 1138 krkele; Stnil. Sinu Noniu. U 90404 • (ilO) 819-3476 • Fu (310) 828-i;iS 



!JTH«NNIVn»Ar( 



S tt f& 



lL3».««:«»LS3 I.M 1.63 ^"yjUl^ 

IMAXELL 

■ . 77.33 .3a.»«.47. 32.67 .70 .76 Q g^g^ 




CUSTOM COMPACT DISCS 

AFFORDABLE SINGLE COPY CDS 
STARTING AT $30. WRITE, CALL OR 
FAX FOR INFORMATION. 

46 PRODUCTIONS 

tniSS? HAWK aRCLE • ST CHARUS. IL 6017S 
TEL (800) 850 5423 
FAX (800) 203 172S 

ContKt Ut On TIN Inlsfnel It FwtyStaP@Ml.aln 



FREE CATAlOeUE or SPECUl OUOTt, CAU 
AiXMEDAUOlO 1 . MO M9 «S61 
or 71S . 7U . 6949 / fAJf 71S - 499 - M21 



GLOSSY PHOTOS 

In Quantity 
BiWSxW's Irom 27 cents 
Color Irom 70 cents 

■inialD Sinlet 15 HcaMnr H" W »<9<*«< »> 11713! 
Call 1-800-252-4JET 



SHRINK MAHAGEMEaT 

tni* Uim4 PtycMaMtt/HMk-N-Rol! 
Mwa««'. DnHy »» ■"■"I' Indisby 
«pwl«iictd •bllHy to malntalB CaMrlty 
Loii|«v1ty for racord companies or 
ladMdoal arlitti. 

taHtii tan GMskna. M.D. (Mtj 32>-1SS7 



RNS THE im-UI HIBHT 

Transpon daily Special to Ihe Music Indus- 
Iry since 1953. Worldwide. ConMential Al- 
lenlioo- Low Rales. Contact 

Dennis KlaintMrg, Dir. 



POe 665. JFK Airport. NY 11430. U.S.A. 
FaE 71S417-6434 Ph: 71»-6S6,«06« 



rCD . Cassette • Vinyfj 



low prices • fast, friendlly service 
Ewryth.fig incluiicd. no hidfien charge! 
Mjstenn^. Sound Enhancement 



Blj Dreamt Studio 706-945-6160 



DIOlTfii FQRCF 



212-333-5953 

E-Mail: di9ilalforce@iTK>iebbs.(»>iTU 



TOTAL CD. CD-HOM 
& CASSETTE PRODUCTION 



MASTERING GRAPHIC DESIGN 

REPLICATION PRINTING 
PERSONALIZED EXPERT PACKAGING 



The Power of Excellence ^" 



330 WEST 581h ST, NY, NY 10019 



PROFESSIONAL RECORDING AND DUPLICATING SUPPLIES 


AUOO (SSm BAMS 
IMK-IUMkl. 

■MVOIBMHMan, 

ajUOBAUB 


El BASF 




AMPEX 


3M 


oioirnL 

iivjuiv.'jc: 


<e!!TDK 


maxeil 


SONY 


SHaITS 




^ ON CASSETTl PIJ1NTING PH1NTI0 lABtlS & J-CAROS SHRWK WRAPPWG 


CALLR9R S 764 5*1 Avenua.BreoMyn. New YM( 13232 
04JRFREE #_ lnNew>M(MM»m:(718|3«9-8273 
CATALOG ffl 24 Hour Fax (7181 349-8275 






TOLL FREE 1-800 


-538-2336 ^ 



CD-R's $16* 

Your Logo / Fast Turnaround 

ADVIKCE I Pnt-RELIASC ni'EntNCE i' ROM BETA COPIES 



DB PIls OiqiiAl Smvicis. Kc. 
2>0 Wtsr >7ih ST. N.V.C. N.V. 10107 
212 »/ 4099 y?1 2201 fAX 




* CP & CaBrtte K4aswnnB and Replicarirti 
A L>ieiia! AuJh^ Post fTtxfcittun 



DDAIV' 



BHry Yiu Pn^ 
To TunMTvwV Stantbnlk 

CaU 1-800-444-DDA1 




COMPLETE! M| 
RETAIL JBL 

READY! SASmOOSTRIES 

Digital Bin incorpouuo 
Cassette Duplication 
CD Replication 
Video Duplication 
Digital Editing 
Graphic Art Services 



FREE CATALOG 

FREE DIGITAL BiN OEMO 
CALL 1-SOO-9SS-727I 



km 
NiacsaMCBK 



1111 

Sana 619 
NavVart. 

NY 10012 
|212)2M«S7 
Fn 

(212) 200-0631 



THIOWTMNMrnmSD 

KiiiiMWKnime 

(212)260-0237 

CDiuiDussonontK 

t MO (S Ah • <faMir • ] Cab 
Oi Ur M« • 4 h|i taUr W >v M 

lirso 

IMCH^-M«Maito 
• barf A* ■ I Mr AW « CmM kw* 

|t—otfjfci»«rfrin^i*ai'i* iWrf 

••!> 

•MM— "rWD^^fa— 



HASTEHING • IIANUFACTURING • PRIHT1NG 



FOR COMPACT DISCS 'CDfiOM 
REAL TIME d fKH SPEED AUDIO CASSETTES 

COUPLETE PACKAGES ■ COUPETTTIVE PRICING 
GRAPHIC DESIGN STUDIO ■ PERSOHAUZEO 
EXPERT SERVICE ■ FAST TUfll4-«R0UI«> 



CALL (BOO) 815-3444 
(212)730-21 It 



(CorUintted on next page) 
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FOR SALE 



HELP WANTED 



HELP WANTED 



INVESTORS WANTED 



ROCK AND SOUL 
ELECTRONICS 

-W m 7lh Ave. NY, NY 10018 
212-695-3953/Fax 212-564-5358 
For 20 years - N Y. #1 Music Source 

DISCOUNT PRICES 

• Urge selection on 12 vinyl & LP s 

• CD s • Cassettes ■ Blank Tapes 

PRO D.J. Equipment 

• Mixers • Cases • Turntables • 
Cartridges • Mail Orders Available 



SPANISH CUTOUTS 

Large Selection of Cassettes & CD's 

Custom Prepacks Available 
TARGET MUSIC DISTRIBUTORS 

7925 NW 66th Street - Dept. S 
Miami. Ftoficta 33166 
PH: 305-591-2188 • FAX: 305-591 -7210 
DEALERS OWtV 




_ Colored Jewell • Jewel Boxes 
<S&*^CD Blisters • Security Packaglai 
L^O* f.* \ I^sHe Sleevet ■ Price Gana 
Tfygj^ MaUen ' DMden * Norekoi 



Tbe Jewelnuulcr PKkariM Sytlci 
Reiail-level ituiaiwnppiiig. Doea cpx Videos 
oiisctics. LPs, posten & mon-xaly $189,951 
lAditt • BiKlccti •NovcliNt • AGCSMoriei* njokl^ 

RerTormance Dlse'a. 

E Oak St. IVew BauMnviCK MJ DB90 1 



Buy direct and save! While other people are 
raising ttwr prices, we are slashing ours Major 
label CD's, cassettes and LP s as iow as 50C 
Your Choice from the most eniensive listings 
available- For free cat^og call (609) 890-6000 
FAX: (609) 890-0247 or write 
SCORPIO MUSIC, INC. 
P.O. BOX A 
TRENTON. NJ 0B691 0020 



Campus Records 

(Kolnalc Disirvbulot al 



ISI8] W 6696 
1^16] 7B] FAK 



For a Vnt^u* 8t«nd of ludrpendtm and 
Mofoi Label Closffmii aid Orrniockf 



COMPUTERS 



YSi COMram lYtTIM* 

MIAN MOM Mtonri 

CoJI Of fa« todoy to see why YSL ti undeni- 
ably tKe leodcr m compiler systomt for 
music ond vvdeo retaileft orKJ whoietoleri 
We built 20f ytors of m\jvc ond video in 
duitry experience into our computer lyitemi 
to help moke your business more proliloble 

TOUNC tvniMS LMrriD 

Phone: (770) 440-0338 
Fax a70) 840-9723 

etSS BulordMivr SmC-IOO. NorcraM. &■ 300n 



•S' V PHONE: (919)833-5533 
^ P FAX: (919)833-1900 



ALLIANCE ONE STOP GROUP 

Join America's largest and fastest growing One Stop! Two new management positions 
liave been created within ttie Alliance One Stop Group (Abbey Road Distributors, 
Bassin Distributors, and CD One Slop) and are available immediately! 

CREOrr MANAGER - ONE STOP GROUP 

Based out of our central offices in Miami. Florida, this position will direct and 
coordinate credit, collection, customer service, cash receipts, and all other accounts 
receivable activities for all three One Stops. Work with a support staff of 25+ 
individuals to manage an extensive customer base of independent as well as major 
chain retail accounts. Ideal candidate will have 5 or more years credit management 
experience in die music industry, sb'ong negotiation and people skills, and be skilled in 
Lotus or Excel spreadsheets as well as Word Perfect or MS Word. Salary 
commensurate with experience. 

OPERATIONS MANAGER - ABBEY ROAD DISTRIBUTORS 

Located just outside Los Angeles, this position will oversee all warehouse and 
distribution functions at Abbey Road, with a staff of 200-1- individuals. Direct order 
processing, shipping, quality assurance, inventory control, returns, and facilities 
management in a fast paced, same-day order turnaround environment. Ideal candidate 
will have 5 or more years similar experience. Salary commensurate with experience. 

Alliance offers a competitive salary and attractive benefits package. All inquiries will be 
held in sbict confidence. Please send resume and salary history to: 

AEC One Stop Group - AnN: hr-djt 

15959 NW 15TH AVENUE - MIAMI, FLORIDA 33169 

EOE 



PRODUCTION COORDINATOR 

LARGE INDEPENDENT LABEL (OWNED 
AND DISTRIBUTED BY A MAJOR) 
SEEKS AN EXPERIENCED 
PRODUCTION PERSON. MUST BE 
WELL VERSED IN ALL ASPECTS OF 
CD, CASSEHE AND VINYL 
MANUFACTURING. ALSO MUST 
POSSESS A BASIC WORKING 
KNOWLEDGE OF RLM AND PRINT. 
SEND RESUME AND SALARY HISTORY 
TO: 

BILLBOARD MAGAZINE 
BOX 8295 ■ 1515 BROADWAY 
NEW YORK, NY 10036 



ADVERTISING SALES 

International mass enterlainmeni 
newsweekly seeks experienced, 
aggressive, professional ad 
salesperson for the Nashville Otiice. 
College background and minimum 
three years sales experience. 
Salary and commission. 

Send letter and resume to: 
Gary Nuell, Amusement Business 
49 Music Square WesI 
Nashville. TN 37203 
No phone calls please 



ROYALTIES 
ADMINISTRATOR 

Leading Ind. Rec. Label is 
looking lor an individual 
proliclent in the computation 

ol artist & publishing 
royalties. Must have 2-i-years 
experience, excellent salary 
and benefits. 

Billboard Clattllled 
Box 8301 
1515 Broadway 
New York, NY 10036 



GENERAL MANAGER 
VOX MUSIC GROUP 

The classlcii music division of Essex 
Entertainment, seeks a key indtvldusi to 
manage all aspects ol the worldwide 
growth o( Ks Vox Music Group. Candidate 
must have the ability to develop Ihe v»t 
unreleased Vox catalog, as well as to 
create innovative sales, markeling and 
merchandising programs. Product 
developmant )KhKl«s the Vox Box Series 
and oer budget and midline labels. 
Knowledge of key national account 
personnel and industry prolessionals a 
must. The ability to acquire existing 
ctasslcaf masters as well as development 
ol new recordings Is required. Send 
contldential resume and salary 
reQBirements to'. 



SM Sitvan Avanu* 
EnalBWOO^ Cims, NJ 07632 



Monitor 



Billboard 



DO YOU KNOW R&B RADIO? 

Charts Director, RtB Airplay Moaltor/Chart Manajer, Blllbaard 
Billboard and RIB Airplay Monitor seek a delall-orlenled RAB lanallc to 
overtee ttie most prsslH|ia<is chails In Ihe butlRsis. Tbe best candidate will 
have a detailed knowledge of radio, tales, and artistic trends happening In RSB 
and hip hop, and the ability to communicate those thoughts via the written word. 
Rusli your resume and samples of your writing sltlli to 
Billboard, Box GM; 1515 Broadway, New Yoric, NY 10036. 
Please, no plione calls or faxes. 



RYKOMUSIC 



MUSIC PUBUSHINS OPPORTUNITY 

Creative and ambitious Individual 
with excellent music Industry 
contacts and sophisticated 
musical taste required to become 
Mgr of Creative and Adm. 
Services. Must have an ear for a 
classic song and be confident In 
placing aongs from our unique 
and varied catalogs tor ttie right 
opportunity. Administrative 
experience also helpful. 

Please send letter A resume to: 
Eileen Whelihan 
Ryfcodisc, Times BIdg. 
Suite 300, 
Ardmore, PA 19003 



★★★★★★★★★★★★★★★ 

* JELLYBEAN * 
i PRODUCTIONS, INC. * 

if A fast growing antertaiRmenl company ic 
^ Including music publitliing, reconling ^ 
and production. 

-A- -k 

7_ DIRECTOR BUSINESS AfrUM _7 

W Attorney w/mln 3 yrs music (Bdestrycxp. W 

if Position entails general business attairs 

. and contract negotittions/ drafting tof aN . 

* divisions. * 

CXECtrnVE SECRnABY/ASSTANT * 
it Applicant must be an organized, ir 
^ motivated indiv. w/common sense, ^ 
7^ strong wrtttan A verlMl communication 7^ 
W sUlls tor admin. posKton Invohrtng heavy w 
.jL phone work and beetle, high preuure .jl. 

situations. Computer skills required, . 
X previous ant. ind. esp. a-f/billngual ^ 

Engtish/Spanlsh a mast 

'A' Fai resume and salary requirements lo: 'A' 
ir Humvt Rtiources 21 2-777-7788 if 
★★★★★★★★★★★★★★★ 



SALES REPRESENTATIVES 

REQUIRED THROUGHOUT U.S.A. 
To sell Dance, Hip-Hop, R&B 
and Reggae 12" & CD's. New 
releases weekly. 
High Commission & expenses 
paid to enthusiastic personel. 
Fax your resume to: 

201-568-6919 



DIRECTOR SALES PROMOTION 

Maior Mil ttirougti video company aaaka 
aggrvaslva nw^itlv* wttti aolkl axparlanca 
In r»taM promotion arKi corporata 
aponaorelilp. VIdao or anlartalnmMTl 
axpwianca Mpful. Muat tw a aalf startar 
and know how to ring tha ragiatar. Sand 
raaponaa to BMbcMrd CtaaaMad. Box 
8298, ISIS B m a «lwa y. NY, NY 10036 



PROJECT MANAGER 

Fast paced music marketing 
company seeks organized/ 
motivated individual to execute 
direct-to-consumsr programs. 
Must have computer skills. 
Muslc/merchandlse experience a 
plus I 

NY MARKETING/SALES REP 

Satf-starter wtth solid NY record 
label contracts to help ua market 

our programs. Sales related 
experience a plusi 
Positions based at MMN's Red 
Bank headquarters, one hour from 
NYC. Fax resume/cover letter to 

908-219-0172 



YOUR NEXT HIT ... 

So Hurtin That I'm Helpless 

Why dW you leave my dearest darling? 
You lett me In so much pain. 
Come back to me my dearest darling. 
Will I ever see you again? 
Why did you leave my dearest darling? 
I don't think I can luilain, 
TtvB loss of you my dearesi darting. 
The lears are falllnB down like rain. 
You know I'll never lind more pleasure. 
Than I had dear in your arms, 
Guess I lost this sacred treasure, 
and with il, your precious charms. 
Don'l know how I'm gonna make it 
Without you lying in my bed. 
Don'l know how I'm gonna make it. 
How I with that I were dead. 
Chorus: 

Now I'm so hurtin, Uist I'm helpless. 
I never lost no one like you. 
Yes, I'm so hurtin, that I'm helpless. 
And there's nothing I can do. 

COmuOKIItM IMM V. nemo ALL MKTinaEmiD 

1-800-287-5058 



BUSINESS 
OPPORTUNITIES 



FLEX YOUR 

MUSCLE 

ON THE 




NYCG... 

the Internet 
cyberspace 
sennce 
bureau 



interactive pay for call 
services for the 
entertainment industry' 



new york 
consulting group 
747 third avenue, nyc 
^ (212) 758-6600 



ATAT, MCI 900#'8 

Starting a Turnkey 900 line 
as a side susihess is easier 

THAN YOU TXINKI 
*FREE INTERNET ADVERTISING* 
Call 1-S00-41 7-4100 
FOR FREE INF0RMAT10II 



RAY BENNETT 

FORMER EIAI/CAPITOL RECORDING 
ARTIST WITH REISSUED "FLASH" 

CD'S NOW IN STORES SEEKS 
MANAGEMENT AND RECORD LABEL. 

212-307-9382 (U.S.A.) 



Don't Loose Another YEAR 

GET YOUR. 
MUSIC HEARD 
By Industry Leaders 

Call 

The A&R Observer 
(313) 537-2980 



(Continued on page 115) 



RecordTrak 

Inventory Management 
I For Record Stores 

Bfc: 800-942r300a 
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^ TORI AMOS 
Boys For Pele 

PRODUCER. Tdfi Amoi 
Atl<ntk 82862 

Eccentric singer/so ng^^riter Tori Amos 
follows her platinum albums, "Little 
Earthquakes" and "Under The Pink," 
with a collection of characteristically 
lush, harmonically rich compositions 
that showcase her ample keyboard-play- 
ing talents and impassioned vocal deliv- 
ery. The most compelling tunes here are 
those in which she allows the band to 
amplify the piano/voice formula and 
take her music to a new level. High- 
lights include the searing, groove-heavy 
"Professional Widow." the electrifjing 
"Caught A Lite Sneeze." the swinging 
"In The Springtime Of His Voodoo." and 
"Little Amsterdam." All these songs 
present airplay potential to a wide 
range of outlets, from modern rock to 
top 40 to triple-A. An album that 
promises to expand Amos' considerable 
fan base. 



COUNTRY 



^ JOHN ANDERSON 
Paradise 

PRODUCERS. John Anderson. James Stroud 
BNA 66810 

This is traditional, uncompromising, 
John Anderson country. Hard to believe 
that he's now considered an elder 
statesman of country. Sure-fire stuff 
from the guy whom young hat acts are 
still emulating. 



VAN MORRISON WITH GEORGIE FAME & 
FRIENDS 

How Long Has This Been Going On 

PRODUCERS; Van MorriMti & Geofgie fams 
Vem314 529 136 

Title of Van Morriiion's first jazz album 
could not be more appi-opriate, since he 
has been tojing with the idiom through- 
out his three-decade career. Now he 
makes it oCBdaL With British veteran 
Georgie Fame on organ and vocals and 
other top players filling out a small 
combo. Van the Man teal's tluwigh such 
di\'erBe nuggets as Cannonball Adder- 
ley's "Sack ©"Woe": Lambert, Hen- 
dricks & Rosa' "Centei-piece," featuring 
the vocab of Annie Ra*is; Mose Allison's 
"Youi- Mind Is On Vacation" and "Don't 
Worry About A Thing"; the Ira & 
George GerBhwin title tune; and jazzj' 
rearrangements of Morrison's own 
"Moondance," "I Will Be There." and 
"All Saint's Day." Recorded live last year 
at London jazz haunt Ronnie Scott's. 



SPOTLIGHT 




MINISTRY 
RIth Pic 

PRODUCERS Hypo liixa & Hermes Pun 
Wamef Bros, 45838 

The godheads of the Chicago industrial 
sound push their craft to biiital new 
barriers on latest album — a relentless, 
disturbing, and |»tentially successful 
collection of angst-ridden tracks. From 
the ear-piercing opening of "Reload" to 
the sjTicopations of "Dead Guy" to the 
plodding beat of the title track, "Filth 
Pig" is a nonstop sonic assault. Even a 
cover of "Lay Lady Lay" is so deeply 
buried in the din of distorted guitars, 
drums, and samples that it's barely 
recognizable as the Boh Dylan classic. 
Whi\e the album's uncompromising 
sound may preclude widespread air- 
play, the success of Nine Inch Kails has 
primed mainstream audiences for 
industrial rock. At the ven' least, haitl- 
rock and alternative .stations will find 
plenty to work with here. 




BIG MOUNTAIN 

Resistance 

PRODUCER- Quino 4 Bnjce Caplin 
Giant 24633 

Smooth West Coast reggae crew that 
scored with a cover of Peier F^ampton 
standby "Baby. I Love Your Way" fol- 
lows its acclaimed 1994 debut with an 
album of flaw less tracks that evoke the 
sunny spirit of Jamaica and the laid- 
back feel of Southern California. Build- 
ing on the covers theme. Big Mountain 
delivers reggaefied readings of the 
Youngbloods' "Get Together" and Cat 
Stevens' "WTiere Do The Children 
Play" — both of which will strike a nos- 
talgic chord with '70s children and offer 
airiilay opportunities across the hoard. 
But the real ston,' here is the group's 
effortless songwritinn. embodied in 
liasta anthems "Hix>ligans." the title 
track, "Rise Rasta Riae," and "Bobbin" 
& Wea\'in.' " A feast for reggae, world 
music, AC, triple-A, and pop outlets. 



MIKE HENDERSON 
Edge 0( Night 

PRODUCER: Mike Hendetson 
Daad Rtchoning 0004 

Henderson manages to sound at once wnld- 



wear>- and exuberant in a solid lineup of origi- 
nal material and coimtrj' diestnut*. Anj-bodj- 
with the mrve to oner "You're So Square," 
"Dri\in' Nails In My Coffin," and Ernest 
Tbbb on the same album is wiell wxirth a listen. 



FRED EAGLESMITH 
drive-In movie 

PRODUCERS Scan MeitiH, Fred Eagl«smitti 
Virtlcal 4218 

First release from this new Nashville 



VITAL REISSUES 



BOBBY DARIN 

As Long As I'm Singing: The Bobtiy Darin Colec- 

tion 

4tlSSut rWXUCLRS' Jrf* Slwel, Nik WWW & Jaire 
Aj'-Un 

Rhino 72206 

Rock'n'roll legend B*)l>by Daiin U desen- 
ingl>' saluted by Rhino in this splendid 
four-disc rBtrospecti\"e thiit siKins the 
artist's unfortiuiutely short btit ground- 
breaking career, from his biggest hits — 
"Sjilish Splash." "Di-eam bj\'er." "Mack 
Tl« Knife" — to lesser-knowii aspects ol' liis 
juitarj; such as his fora.s-s into Broadwaj' 
show tunes, coimtay musk-, and protest 
songs. Fxtenstv ely annotate*! and illustrat- 



ed, this box is the definiti\ e aiu-al hisloiy of 
a pop icon wlvtfc talents and musical amo- 
tions wp!*e scvmini^y liniitlt^s-;. 

BUCK OWENS & HIS BUCKAROOS 

Roll Out The Red Carpet, The Instrumental Hits. 

Open Up Youf Heart Buck Owens (soto). >bu're For 

Me 

KEISiUL PK'JOUCeR. Brir, Irwir 
Sundazed 6OS0. 6049. 6051. 6042. 6043 
Buck Owens' iwordings for (Capitol in tlie 
Tifts remain a great doamient in countty 
miL^ic's modem de\-elopment Some of 
them aj-e available in Uiis reissue series of 
B\"e album*, which ha\ e original covers. 



new liner notes by Rich Kienzle. original 
LP liner notes, and — most im|X)itanlly — 
spssionographies (by Pjtrick Milligan). 
Siu^e hope the Ih e "Caniegie Hall Con- 
cert" fi*om I'Ji'iC is in the pipeline. Contact: 
SiuKhized, VO Box So. Co.\sackie. N.Y.. 
12n.")l. 

DUKE ELUNGTON 
Cornell University Concert 

fROOLlCER T.(iif-^ L - rtglcri 

MusicMaslers6S114 

MeiTTi' Ellington piTserves his father's 
rich musical legacy and does jazz fans a 
favor with this latest iiL-itallmenl fium 
MusicMnstei-s" "Hwelog series, a li\e VMiy 



diile at Ciirnel! University. Among mn^ 
on a stellar .set intorsiwrsed with interest- 
ing on-stage commenlarj' from the Duke 
are the beautiful, colorful arrangement of 
"Lady Of The Laxender Mist." the .soulful. 
gospi*l-blues nttted "My Riend," tlie 
harder-ringing tlienws "Suddenly It 
Jumped" and "You Oughta," and oldie 
"Creole Love Call," feaiuiing tlie wwrdless 
soprano of Kay Da\is. .Among the more 
ambitious woi-l^s ai-e "The TattiJiK'd 
Bride." a nuv vei*sion of the dix'iuny 
"Keminisciiig In Teni|>ii." anil a pla^x-fully 
(i\ enviMUgiit twv-|iart piece. "The Sy\n- 
phomaniac." Ellington's reflection on the 
d'axe for "sj-mphonic" jazz. 



label spotlights a Canadian 
WTiter/singer who composed all the 
songs here. He evokes the world of the 
vanished small town and it.s trains, 
drive-ins. gas stations, and gentler way 
of life. 



★ SHAWN "THUNDER- WALLACE 
... And The Music Lives On . . . 

PRODUCER Michey Wal'ace 
Schoolkids 1536 

Admirably polished album from Michi- 
gan-based 21-year-old reedman/key- 
boardist Shawn "Thunder" Wallace 
should help establish him as one of the 
most-talented young composers around. 
The highlights of what is actually his 
fourth album include the innocent, 
yearning melody of the title track, the 
lyrical, warm waltz of "My Father," the 
careening, woozy blues of "Some Kind 
Of Blue," the smooth, splendid hooks of 
"Dream Come True," the lilting, 
poignant theme of "Hard Times." and 
the sweet balladry of "An Amazon 
Waterfall." Two musical giants are cov- 
ered, with a flute-driven version of 
Collrane's "Giant Steps" and .in enter- 
tainingly altered take of Chopin's Noc- 
turne No. 5. 

-k ETHAN IVERSON 
School Work 

PRODUCER; Thilo Betg 
Mons 875 877 

Wisconsin native Ethan Iveraon is a 20- 
year-old pianist whose unorthodox 
approach to the keyboard recalls the 
acoustic days of Paul Bley. On some 
tracks, Iverson leads a quartet that fea- 
tures tenor great Dewey Redman, the 
subject of Iverson's charging, Ornette- 
like kickoff track. "Dewey Eyed. Dewey 
Played." Without Redman, the trio cuts 
are progressive and enjoyably catchy, 
especially the pounding, free-ish theme 
"Red Wing" and the antic-paced "Some- 
times A Half-Life Is .lust Not Enough." 
Cover material includes a gentle ver- 
sion of Ellington's "I Got It Bad," a 
sublimely swinging take on Charlie 
Parker's "Cheryl," and Ornette Cole- 
man's "School Work" (which sounds a 
lot like "Theme Fi'om A f^ymphony" 
from Coleman's "Dancing In Your 
Head"). 

JONAS HELLBORG 
Abstract Logic 

PRODUCER: Jonas Hdlbotg 
D*y Eight Muilc 35 

Though not as consistently satisf>ing as 
the past few album.s spotlighting his 
acoustic bass guitar skills, this impro- 
visatory power trio effort from low-end 
virtuoso Jonas Hellborg has its thrilling 
(Continued on next page) 



"This is not your father's folk music" ri 

jyii^^^^^K ^ ^ _ -The Rocket, Scmk I 



MORTAL 

featuring AS COOL AS I AM 

The new album from one of the most compelling 
songwriters and performers in a generation 

In Stores January 23 



QPJy WILLIAMS 
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(Continued from preceding page) 

momenta. In fact, when the group — 
which also includes guitarist Shawn 
Lane and drummer Kofi Baker (yes, 
Ginger's son) — rocks out together, the 
collective fire is consuming. Turn to the 
title track, "Rice With Angels," and 
especially "Throwing Elephant And 
Wrestling" for lessons in instrumental 
insight and intensity. Distributed by 
Twinbrook Music. 



LATIN 



MAfliA SORlt 

M* Miitro Por Estar Ccmtilo 

PRODUCER; Hometo Patnin 
PolyGr«m Utino 528550 
While album's pop-glazed ranchera 
covers of Mexican ballad classics hard- 
ly break new ground, singer's smoky, 
unaffected delivery freshens ancient 
lyrics. Embraceable "Entrega Total" 
and "Falso Amor" hold across-the- 
board appeal at radio. 

GUSTAVO SANTAOLALU 
Gas 

PRODUCERi nofl« Irsted 
AriolVBMG 26266 

White-hot rock producer/songwriter 
from Argentina steps out on his o^^'n 
with a well-crafted clutch of confes- 
sionals, such as anthemic "Todo Vale" 
and "Te Puedo Encontrar." both of 
which are choice adds for rock-friendly 
pop stations. 



WORLD MUSIC 



^ PATRICK STREET 
CornertMys 

PRODUCER: Palnck Streel 
Green Linnet 1160 

Fifth release from this all-star Irish 
quartet — violinist Ke\in Burke, accor- 
dionist Jackie Daly, guitarist/piper Ged 
Foley, and vocalist/instrumentalist 
Andy Irvine — is an outstanding collec- 
tion of Celtic instrumentals and vocals. 
Fans of this growing genre will gobble 
up these tasty medleys of jigs and 
slides, as well as such reels as "Devan- 
ney's GhostTThe Leitrim 
Rover/Michael Ryan's" and such polkas 
as "The Katurk Polka/.Toe Burke's." 
Standouts among the album's vocals 
are marked by the stark balladry of 
"Moorlough Shore" and "Sweet Lisb- 
weemore," with Irvine's harmonica 
lending a slightly Dylanesque aspect. 




^THE WINANS 
Heart Soul 

PRODUCERS various 
Qw«9l/Warner Bros. 45888 

Gospel vets the Winans, on their ninth 
album, once again deliver the goods 
and then some. While the 12 cuts are 
divided among nine producers, it's 
obvious the Winans' clear-cut, finely 
honed .'iense of identity has a lot to do 
with the album's seamless flow and 
track-to-track consistency. "Paradise," 
"Count It All Joy," and the title song 
feature smoking lead vocals over the 
group's silky-smooth backgrounds and 
rock-solid rhythm sections, while "The 
Question Is" and "Standing On Promis- 
es" are gentle, soulful ballads, con- 
trasted by the infectiously jazzy "Yeah 
Yeah Yeah." Another winner from a 
group to which excellence is second 
nature. 



^ KELU WILLIAMS 

PRODUCERS: $«ncn«i Hartey, Jet PenU, Angre Winan» 
Ward 701964760 

Singing professionally since she was 10, 
17-year-old Kelli Williams has long been 
known as "the little girl with the big 
voice," appearing on numerous multi- 
artist projects and landing three con- 
secutive wins on "Star Search '93." 
Williams' solo debut is smooth contem- 
porary R&B with plenty of solid urban 
wallop and fully confirms the consider- 
able expectations her track record sug- 
gests. The punchy, grooving "It's Gonna 
Be Alright" and the powerful ballad 
"Don't Ever Give Up (On Your Dream)" 
are at the top of a long list of singles 
candidates fVom a young woman who 
arrives on the scene a fully developed, 
mature, and exciting new talent. 



CONTEMPORARY CHRISTIAN 



WAYNE WATSON 
Field Of Souls 

PRODUCERS: David Pack. Michael Omartian, Wayne 
Walson 

Warner Alliance 4187 

Veteran singer/songwriter Wayne Wat- 
son's Warner Alliance debut exudes the 
qualities that have made him one of the 
Christian music industry's best-loved 
talents: uplifting songs of faith framed 
by the warmth of his voice. Proving 
once more why he's one of the indus- 
try's top songwriters, Watson composed 
every tune on the album (co-writing 
one, "Don't You Remember," with 
Michael Omartian). He also displays his 
production prowess on the ballad '*Wait 
A Little Longer" and saxophone- 
accented "Rock Steady," which is one of 
the album's strongest cuts. Among 
other highlights are ballad "One Time 
In Each Forever," uplifting title cut, 
and "The Class of '95," which has 
already proven a favorite with Christ- 
ian radio. 



SPOKEN WORD! 



PAUL BOWLES 
Baptism Of Solitude 

PRODUCER: Bill Liswell 
MetA 9601 

Make no mistake, writer/composer Paul 
Bowles is an enduring genius and hav- 
ing his character-laden voice relay his 
work on CD is wonderful. That said, 
though, this album is a frustrating tes- 
timony to just how far producer Bill 
Laswell has strayed from his own 
genius- Having left behind his corn- 
polling jazz/world music fusion and dab- 
bled in vapid "ambient" music, Laswell 
here burdens Bowles' readings with 
sound effects and spooky sonic non- 
sense. A string quartet, snatches of 
Moroccan music, many things might 
have added a subtle musical component 
to these readings from "The Sheltering 
Sky," "The Delicate Prey." and other 
Bowles classics. Nevertheless, the 
beautiful packaging of this first album 
from Laswell's spoken-word label is 
itself worth having. Distributed by Car- 
oline. 



FOR THE RECORD 



A Spotlight review of the RCAAHctor 
release "The Songs Of West Side Story' 
contained a mistake in the production 
credit. The project was produced, con- 
ceived, and arranged by David Pack. 
Billboard regrets the error. 
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^ REAL McCOY Sleeping With An Anget (4 26) 

PROCUCERS: Rkk Nomls. Billy Steinberg 

WRlTERSi R. NoweJs, B Sleinbefs 

PUBLISHERS^ ierk AwJkdMI-VirgirVFuture Furnrture, 

ASCAP 

Arista 2964 (c/d BMG» IcaueCte single) 

Here is a total change of pace fi-om the 
act's previous Euro-NRG hits. Cruising at 
a chilled pop/hip-hop pace, the track's 
instrumental arrangement combines deli- 
cate piano lines with a rubbery bassline 
and diamond-hard beat The vocals are 
also an exercise in contrast, as mournfUl 
rapping is surrounded by dreamy, harmon- 
ic vocals at the chorus. Single has a win* 
tery vibe that will likely play well with the 
act's fans at top 40 and crossover formats. 

^MARYJ. BUGE Not Gofl' Cry (4191 

PRODUCER: Bab/ace 
WRITER. Babytace 

PUBLfSHERS: ECAF/Sony SongiffM Film, BMI 
Arista 2957 lG<a SMG) (cauHte single) 

One of the strongest numbers on the 
mega "Waiting To Exhale" soundtrack is 
finally given a crack at chart success. 
Blige's worldly delivery breathes palpable 
depth and empathy into Babyface's com- 
position tracing the bitter split of a rela- 
tionship. She con%incingly builds from 
white-knuckled anger to cathartic resolu- 
tion in the space of four minutes, riding a 
slowly grinding R&B groove etched mth 
quiet blues colors. Judging from the 
sparks ignited here, the pairing of Blige 
and Babyface is one that needs to happen 
again and again. 

^AIMEEMANN Chok« In Th« Matter o i3» 

PRODUCER: Jon Bnon 

WRITERS: A, Mann. J. Brion 

PUBLISHERS: Aimee Mann, Not F« You. ASCAP 

DGC 4845 (c/D Uni) (cwMtte sif^) 

With her label entanglements sorted out, 
Mann's fine "I'm With Stupid" album is 
off and running. This first single rattles 
with jangly guitars, skittling pop beats, 
and a fuzzy retro-pop texture — all of 
which sharpens Mann's low-key, always 
emotion-filled vocal attack. At a time 
when alterna-rock is grabbing lots of 
mainstream attention, this quirky, 
instantly contagious cut is ready for 
immediate top 40 consumption. 

EDDIE MONEY Take It From The Heart i3 M) 

PRODUCERS: Richie Ztto. EtJdie Money 
WRITERS; E. Money. C Cuomo, D KirkpatficV 
PUBLISHERS- C»U)I«. BMI^ Wtmer- 
Tjfnertanft'PI>ytiil/Tio/WaPiiyh*rd/SuntMjncJ Sound 
Songs, ASCAP 
Wolfgmc 003 !C0 single) 

The latest single from "Love And Money" 
shows the venerable rocker in classic 
form. He brings the warm familiarity of a 
voice that has triggered a slew of hits to 
this percu.ssi\-e acoustic-pop ballad — giv- 
ing it a tikability that it might be missing 
in an unknowTi singer's hands. Fine for 
soft top 40 and AC radio formats. 



R&B 



^ MONA LISA FEATURING LOST BOYZ Can't 
Be Wasting My Time ^4 i ti 

PRODUCERS: Andre Evans. Bob Anioine. Bunnaked Tim 
Oawfi. Mr S« 4, Stanley Brown 
WRITERS: A. Antoine, A- Evans, J. Austin. T Patterson. 
G. Duncan, Lost Boyi 

PUBLISHERS: M«U AM!nue/MoIOwn Turwi/F^)lyGram 
intemalionaliVaneua^y Two SonsA^lyde Otn^Ur Sex. 
ASCAP 

ItUnd 71 19 (CMselte «neie) 

First single fi*om the soundtrack to 



"Don't Be A Menace . . ." introduces an 
appealing young vocalist who appears to 
be gunning for success a la Brandy. The 
16- year-old Mona Lisa has the chops to 
keep up with {and maybe even surpass) 
the throng of jeep-soul dolls competing 
for radio attention. She is also given a 
memorable midtempo jam that pleases 
more with each spin. The only misfire of 
this single is the it^jection of tepid rapping 
by Lost Boj-z, which distracts from Mona 
Lisa's juicy vamp and breaks the flow of 
the track. Programmers should go to the 
rap-free mix and jam this nonstop. 

JESSE POWELL All t Na«l (4:Q3) 

PRODUCER; Laney Stewart 
WRITER: RL. Stewart 
PUBLISHER: not llstKl 
SIIm^MCA 3554 (cm Uni) (uswtts 

Gary, Ind., native strikes a suave pose on 
this percolating R&B/hip-hop kicker. His 
youthful vibrancy elevates this track 
above similar-sounding singles. You can 
almost hear him smiling as he belts his 
sweet plea for romance. Beneath his lead 
performance are solid harmonies and a 
chugging bassline that gets the toe tap- 
ping before the end of the first chorus. 
Makes ya wanna check out Powell's self- 
titled debut album. 

SHORTY Somebody's Been Sletpinc With >y)u 

(4:0B) 

PRODUCER: Ken Ni» 
WRITER: K, Nj» 
PUBLISHER: Times II. ASCAP 
Innovative Recordincs 100 [COiingie) 
Shorty has a vocal style that is just grav- 
elly enough to pave this sexed-up slow 
jam. He successfully avoids the cookie- 
cutter mold established by so many other 
betrayal-and-loBs grooves. This track is 
loaded with inspired moments, weaving 
Shorty's vocals nicely with gentle key- 
boards and solid bass. 



COUNTRY 



^ DWIGHT YOAKAM Gorw (That'll Be Me) t2 49) 

PRODUCER: Pele Ardereon 
WRITER: D Voaliam 

PUBLISHERS: Coal Dust West'Warrw-TamBflane, BMI 
Reprise 8072 Ic^ Wamer Bnu.) (CD pronol 

There is lots of energy in the vocals and 
production of this rousing ode to leaWng a 
bad relationship. As usual, Yoakam and 
longtime producer Pete Anderson have 
created an irmovative musical romp that 
pays homage to the best country tradi- 
tions, yet brims with contemporar>' vigor. 
Another fine outing from his current 
album. "Gone." 

^ PAM TILUS The River And The Hichway (3:50i 

PRODUCERS: Pam TiHIs. Mike Poole 
WRITERS: D. ScMitj, G. House 

PUBLISHERS: House Notn. BMI; ^4aw Don SongUN«w 
Hvyes, ASCAP 

Arista 2958 \ao BMG) l7-inch smglO 

An outstanding ballad and powerful poet- 
ic allegory at its very best. In the midst of 
a pretty melody, the writers compare 
woman to a river and man to a highway 
with IjTies that say, "Every now and then 
he offers her a shoulder and every now 
and then she overflows/Every now and 
then a bridge crosses over/It's a moment 
every lover knows." What a great song — 
and an incredible job by Tillis as vocalist 
and co-producer (with Mike P:)ole). Quite 
possibly the best record in an already dia- 
tingruished career 

^LONESTAR NoNewsi? ») 

PRODUCERS- Don Cook, Wally Wilson 
WRITERS: S, Hopn, R BamhanJt. M. Sanders 
PUBLISHERS: Sony TfeeKai/s ftatftDow^SMnply Ifre^ 
sisiiNe. BMI, Starslruck Writer 's GrouiVMark 0.. ASCAP 
BNA 64472 <7 inr-n vngia) 

Different, catchy, and utterly infectious. 
His woman leaves and says that when she 
finds herself he'll be the first to know, but 
BO far there's "no new*s." There are IjTics 



in this song you'd never think you would 
hear in a country song: "Buried with the 
Grateful Dead/came back as a F^rrot- 
head" is among the interesting lines. The 
production is first-rate, the performance 
is right on the mark, and it all adds up to 
one of the cleverest additions to countr}' 
radio in some time. 

PHILLIP CLAYPOOL The Strength Of A Woman 

(3 39) 

PRODUCER: ierry Crutchfleld 
WRITER, P Oaypool 
PUBLISHER: Mike Curt. BMI 
Curb 1207 <7-ir<cri v/ijiel 

Fi-om the album "A Circus Leaving 
TowTi," Phillip Claypool sings the praises 
of womanhood in a likable country voice. 
The single has a sing-along chorus that 
grows on the listener with repeated play. 



DANCE 



^ KEOKI Caterpillar ino iimtr^ imeoi 

PRODUCER: Keoki 

WRITERS KMki, Frar>conl, D. Aude 

PUBLISHER; not listed 

REMIXERS: Rabbit In The Moort. Stephen Uvy. Dave 
Aude, the Crystal Method. Slepdak 
Moonshtne 8S419 (CO vt^\%) 
Superstar DJ-turned-producer shows 
marked maturity on this sound effect-rid- 
dled trance/NRG instrumental anthem. 
There is a surprising, brilliant Parliament 
flavor incorporated into the rapid groove, 
deftly bridging the gap between soul- 
driven house-heads and pop-minded hi- 
NRG twirlers. Fbur remixes by a \irtual 
army of West Coast and British experi- 
menters add to the single's multifloor via- 
bility. They also make for an extremely 
engaging, iimovative listening experience. 
A total sraasheroo. Contact: 31Q-246-009L 




^ MARTIN PAGE Light In Your Heart (4 isi 

PROOUCERinot listed 
WRITER: not listed 
PUBUSHER; not listed 

Mercury 1 146 ICo Pc«yOram) (uuetti vng\») 

Page offers a stately rh>thm ballad that 
oozes with the warmth and subtle spiritu- 
ality of his 1995 breakthrough, "In The 
House Of Stone And Light" Page has an 
easy-going style that seems to comfort- 
ably glide over the track's rumbling, 
world beat-spiced groove — courtesy of 
special guest Phil Collins. Although this 
charmer will begin it£ life at AC and 
triple-A radio, much-deserved top 40 suc- 
cess is on the horizon. 

■k CHRIS ISAAK Graduation Day ta io] 

PRODUCER: Erik Jacobsen 
WRITER: C ISAah 
PUBLISHER: C. luak. ASCAP 

RapriM 7953 IcH Warner Bitn ) iCO CmriDl 

The inclusion of this gem from Isaak's 
underappreciated "Forever Blue" disc in 
the film "Beautiful Girls" could pro\ide the 
radio boost it needs. l\pical of Isaak's cata- 
log, this pop/rock strummer's strength lies 
in its subtle, heartfelt execution, pensive 
lyrics, and unforgett^le melody Perfect 
for triple-A, AC. and rock radio formats. 



ROCK TRACKS 



SKUNK ANANSIE I Cin Dream i3 33) 

PRODUCERS: Sytvi^ Massy, Skunk Ananste 

WRITERS; Skin. L- Arran 

PUBLISHER: Cr>rysalis, ASCAP 

One LAtle Indlan/Eptc 7639 (Co Sorry) (CD iwno) 

The dismal box-office performance of the 
techno-thrillcr "Strange Days" failed to 
ignite interest in Skunk Anansie's first 
effort, which was also featured promi- 
nently in the film's expensive ad cam- 
paign. Everyone deserves a second 
chance, and "I Can Dream" proves 
Skunk Anansie is up to the challenge. 
With attitude-driven vocals and raging 

(Continued on next page) 
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lyrics, these modem rock rebels come iilT 
as a imnked-up How Wow Wow for the 

GOLDEN SMOG Red Headed StepchiM 13 w>i 

PRODUCtR tiol liMW 
WRITERS Mufphy. Perimati 
PUBLISHERS: wa-Brotien Promraes, ASCAP. Third 
BMI 

Rykodisc 0910 iCO vrrgicj 

Album rock progi-ammers will appreciate 
Golden Smog's thick guitar rilTs, which 
are layered over 'TOs-insjiired nmLs nwk 
vocals and a highly hummahle hook. Do 
not overlook the additional track, "He's A 
Dick," which document the anno\ing 
characteristica nf someone you probably 
know, but wish you didn't. 

MENTHOL Stress Is Best 3 40 

PRODUCtR BfaOWooO 

WRITER McnIhoJ 

PUBLISHER hslecr 

Cjpttol 79638 C«nvt) rCD vnffei 

Though many would disagree with the 
song's title. Menthol produces a surpris- 
ingly stress-free rock track. Mellow 
vocals coast over low-key guitar riffs until 
about two-thirds of the way into the 
track. Then, the caffeine kicks in, and 
Menthol emerges as a jwwerful sonic nxk 
substance. Winter fresh. 

MARRY ME JANE 



PRODUCERS: Gl«nn Rosenstein, Many Me Jane 

WRITER nol listed 

PUBLISHER not Irslefl 

550 Mujk/Epic 7640 (c'o Sony] (CO promoi 

This debnt single's hook ("I'm not 21. 



someday I'll buy a gun") will upset some. 
However, this quintet exudes a ijTlcal bite 
and musical et>mpetenee that rarely sur- 
faces in today's modern rock rele-ases. 
Featured in the forthcoming TViStar film 
"If Lucy Fell." 

THE GOOPS Vulgar Appetites mo xm<ng i^iedJ 
PRODUCERS. Niho Bolas, David Bianco, the Goops 
WRITER: not liNled 
PUBLISHER- nol listed 

K(f>etlc'Reprt« ft013 w^Twr b/os i fO) single; 
Those darn Coops are at it again with 
mure rollicking, hard-driving licks than 
one song should lie allowed to have. One 
of those rare songs that sounds good on 
first listen and only gets better after- 
ward. Charismatic rock'n'roll and hearty 
vocals, along with well-crafted hooks, 
should satisfy the must vulgar appetites 
at rock radio. 



^ MR. MALIK Maiik Goes On (i 291 

PRODUCER. D3i:as Ausi-rr 
WRITERS L £dwdr(n, 0 Ausiifi 

PUBLISHERS Little Hmhey.'Beanc Tt»(»'tMl ApftltWRR 
ASCAP 

Rowdy 5065 '.do B-UQ) (caswd? vnget 

Malik certainly does go on . . . and with 
enviable flair His tongue-twistin', oh-so- 
plax-ful rhjTTiPs are sewn into a smooth, 
i-eti-o-funk groove that pops with samples 
of "And The Beat Goes On" by the Whis- 
jHfrs. A hearty party jam to the ma.x. this 
is a no-brainer for hip-hop radio program- 
mers. Jump on it ASAH Popsters would 
l»e wise to follow suit. 
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MUSIC 



CARLV SIMON: LIVE AT GRAND CENTRAL 

Pol (■Cram Video 

60 minutes, $19.95 

Released simultaneously with Arista 
Records' bo.xed set "Clouds In My Cof- 
fee: 1965-1995," this longform concert 
video was filmed last spring during 
Simon's one-lime performance at New 
York's Grand Central railway terminal, 
a show thai kicked off her first tour in 
14 years. I'roduction values are not the 
gi'eatest — the footage often is fuzzy, and 
quick cuts to the crowd are distracting. 
But longtime fans will be doing more 
listening than looking, and the song 
selection, although choppy, should satis- 
fy all tastes. Among the evergreens are 
"Anticipation," ".Jesse," "Coming 
Around Again," "Haven't Got Time For 
The Pain," and "Let The River Run." 



CHILDREN'S 



MICKEY LOVES MINNIE 

Wall Disney Home Video 

30 minutes, $12.99 

Disney prepares to pucker up for 

Valentine's Day with the relea-se of this 

irreverent collection of heartwarming 



THE ROUGH GUIDE TO JAZZ 

By Ian Carr, Digby Fairweather, and 

Brian Priestley 

The Rough Guides, $24.95 

The authors of the Rough Guides 
give the impression of a erew of 
intrepid, pith-helmeted British 
explorers, hacking their way 
through the world's uncharted geo- 
graphical and cultural territories. 
But a)] this to launch an expedition 
into jazz? Can one of the most doc- 
umented, studied, and analyzed 
forms of music benefit from Rough 
treatment? 

"The Rough Cluide To Jazz" is 3 
straightforward biographical ency- 
clopedia, unlike its world music 
counterpart, which resembles a 
series of magazine articles grown 
voluminous. Entries range from 
one paragraph for minor players to 
a page and more for jazz giants. (At 
four pages. Miles Davis seems to 
get the most ink.) Profiles include 
a few personal facts, as well as 
accounts of artistic approaches and 
professional associations. Most are 
followed by a short list of impor- 
tant albums. Enthusiastic readers 
would probably want more exhaus- 
tive recommondod-alliurn lists, but 
they should reiiieriibcr thai brevity 
is the soul of the Rough Guide. 

A jazz glossary provides worth- 
while background on such terms as 
"ragtime." '*bebop." and "modal 
jazz." hut the usefulness of the def- 
inition of "gig" is questionable. 
(Es|)eciully withimt taking a stab at 
the word's murky etymology — it 
has been supposed that to get into 
town for a show, early jazzmen 
needed a horse and buggy, or gig.) 
When it goes so far as to define 
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such terms as "axe" and "square," 
the book seems to recall the paro<l- 
ic bebop-era "hip-tionaries" that 
billed themselves as Berlitz guides 
to jazzman lingo. 

Jazz fans should appi'eciate the 
Rough Guide's attention to great 
sidemen who are often left out of 
compendia geared toward solo 
artists and leaders. Few current 
reference guides would include 
such figures as Chano Pozo, Dizzy 
Gillespie's Cuban percussionist, or 
Otto Hardwicke. one of Ellington's 
first saxophonists. Also listed are 
promoter George Wein and writer 
Leonard Feather, which makes one 
wish for the inclusion of record 
men (such as Bob Thiele. Alfred 
Lion, or Rudy Van Gelder) or other 
writers (such as Whitney Balliett, 
Amiri Baraka. or Nat Hentoff). 
The inclusion of Wein and Feather 




seems predicated on their playing 
an instrument, a standard that 
brings readers such unexpected 
information as the drumming 
resume of critic Stanley Crouch. 

The demarcation line between 
jazz and non-jazz has always been 
fuzzy, and the Rough Guide prefers 
a liberal approach- Only this can 
explain the inclusion of such artists 
as Aretha Franklin. Gilberto Gil, 
Frank Zappa, John Mayall, and 
Basia, who are definitely not jazz 
players, even if their music was 
jazz-influenced. 

Perhaps unsurprisingly, one can- 
not help but detect pro-British 
bias. Irate Americans may ask: 
Does anyone really believe that 
saxophonist Andy Sheppard 
deserves a longer entry than Gerry 
Mulligan or David Murray? 

Also, jazz purists may not appre- 
ciate the inclusion of pop-oriented 
player ("andy Dulfer. especially 
when no entries exist for vocalist 
Bob Dorough or violinist John 
Blake. (Among international tal- 
ents. Japanese guitarist Ryo 
Kawasaki was also MIA.) 

Chauvinistic American readers 
will find themselves sniffing at 
fiiiries (in Australian or tJcrmun 
jazzmen, reassuring themselves 
that jazz is an American artform. 
Indeed, we're proud to have 
brttught jazz to people from other 
countries, hut we tend to dismiss 
them if they attempt to actually 
play it. Ultimately, the Riuigh 
Guide is quite correct to recognize 
a jazz globalism that some Ameri- 
can fans may take awhile to get 
used to. 

IIKKW WilKKI.KK 



clas.<^ic episodes featuring some of the 
most beloved couples of the animated 
screen. Aside from title scene-stealei-s 
Mickey and Minnie, dynamic duos Don- 
ald and Daisy. Pluto and Fifi, and oth- 
ers find themselves bitten by the love 
bug. Also new for the season of choco- 
late and roses — and, notably, more 
romantic than "Mickey Loves Min- 
nie" — are "Disney Sweetheart Stories" 
and "Aladdin And Jasmine's Moonlight 
Magic." 

REBOOT: THE GREAT BRAIN ROBBERY/TAL- 
ENT NIGHT 

PolyGram ViOeo 

25 minutes each, $12.95 each 

The latest two additions to Polytlram's 
"ReBoot" video library bolster the 
growing reputation of these cyber- 
minded, generation-spanning adven- 
tures, which have earned the ABC 
series a steady following among chil- 
dren and Generation Xers alike. Each 
slickly animated episode chronicles— in 
user-friendly computer jargon — anoth- 
er virtual adventure in MainFrame. a 
hi-tech "city" located within a comput- 
er that is controlled by outside users 
but susceptible to two dangerous virus- 
es. As well as label-generated supple- 
mental materials, the handful of sites 
devoted to "ReBoot" that have turned 
up on the Internet's World Wide Web 
can only helj) generate additional inter- 
est. 

THE LITTLEST PET SHOP 

Family Home f ntrilainmenl'LlVE Home Video 

45mmulM, $12.98 

Syndicated show receives red-carpet 
treatment as it makes its way to home 
video via cross-promotions with newly 
relaunched "Littlest Pet Shop" toys 
and a tie-in with a major fast-food 
chain. The slapstick animated 
episodes, which revolve around the 
antics of the shrunken-down animal 
inhabitants who call Elwood F'unk's 
pet shop home, cume packaged four 
per tape. The first three videos set 
the scene for the ever-flustered 
Rlwood's tireless, albeit never suc- 
cessful, attempts to unload his minia- 
ture pot peeves in an atmosphere of 
good fun. 

TIMBER! FROM LOGS TO LUMBER 

BuHdog Entertainment 

30 minutes, $12.95 

The content pool for live-action chil- 
dren's videos apparently is endless, as 
this latest clever idea attests. Viewers 
won't have to worry about whether or 
not the tree actually fell in the woods, 
as the program is devoted entirely to 
the sights and sounds of lumber. There'.*; 
the business of chopping, harvesting, 
loading, hauling, processing, and pack- 
aging. And as is now par for the course 
with the live-action genre, there are lots 
of oversized trucks, machinery, and 
tools to ogle at, as well as information 
about what it's like to lie a lumberjack. 
Footage is sharj> and well-focused, and 
the vi<leo also inelmles subtle environ- 
mental messages and some interesting 
scenery. 



INSTRUCTIONAL 



CAREERS IN TRAVEL 

Sohtaiie Publi&tting 

30 minutes 

Straightforward, no-belts-and-whistles 
video was created by a veteran of the 
travel industry who aims to fill the 
gap in the availability of solid informa- 
tion for those looking to get a foothold 
in the business she knows so well. 
Although she succeeds in covering just 
about all of the bases — with in-depth 
descriptions of various agency, car- 
rental, cruise ship, airline, and hotel- 
related work; salaries and require- 
ments; benefits and disadvantages; 
competition; regulations, and more — 
she doe.*; not come off as the most 



enthusiastic ambassador in the world 
of travel. Nevertheless, those serious- 
ly considering getting into the busi- 
ness will appreciate her candor. Con- 
tact: S00-22fi-02S6. 

INTERNET POWER 2 PACK 

Brentwood Home Video 

60 minutes, $19.99 

Although getting on the information 
superhighway may not be as easy as 
some of the crop of instructional 
videos would have viewers believe, 
this tuin-video pack certainly provides 
enough enticing fodder to encourage 
people to give it a shot. The first 
video, "Online Entertainment," details 
the various sites and chat rooms to 
visit for those looking to partake in a 
little online gaming as well as get the 
latest scoop on the celebs, television 
shows, and movies. "Online Educa- 
tion" aims to rock the schoolhouse 
with pointers about Internet sites that 
can provide .shortcuts to homework, 
virtual visits to some of the world's 
greatest museums and libraries, and 
more. 



ENTER* 
ACTIVE 

EC:>ITED BY BRETT ATWOOD 



STING: ALL THIS TIME 
Windows 95 CD-ROM 

True Sting fans will he overwhelmed by 
the depth and detail of this two-disc 
interactive set, which is the digital 
equivalent of an elaborate Sling boxed 
set This CD-ROM contains 15 full 
music tracks, as well as video footage of 
some of Sting's live performances. 
Among the newiy released tracks are 
acoustic versions of "Message In A Bot- 
tle" and "Fragile." Navigation is ea-sy. as 
the user wandei-s through a 3fiO-degree, 
scrolling environment that contains five 
castles, each representing a (K;riod of 
Sting's solo career. Fans of the actor 
Sting will want to enter "The Theatre," 
where his thespian efforts are review- 
able. Guest artists, such as .loni 
Mitchell, hang out at "The Pub" to 
recall all things Sting. One of the 
strongest reasons so far to upgrade to 
Windows 95. 



AUDIO 
BOOKS 

EOtTED BY TRUDI MILLER ROSENBLUM 



LIVING WITH THE DEAD 

By Hoct- Sculiy 
Read by the autriof 
Time Warner Audiobooks 
Three hours Cabridged}. $17.00. 
Scully, manager of the Grateful Dead for 
20 years, reminisces aljout his time with 
the band in a world-weary, slightly 
bemused voice. He covers the band's 
entire cai-eer — from its inception to the 
recent death of Jerry Garcia— from an 
insider's point of view: the music, the 
fun». the battles with record company 
executives, friendships with other musi- 
cians, endless touring, and most of all. 
the drugs. What emerges is a colorful, 
chaotic, often humoi-ous adventure, a 
rollicking story of laid-back, modern-day 
minstrels on the road. Scully's affection 
and admiration for the band memliers 
comes through loud and clear, even as he 
honestly details their faults and eccen- 
tricities. A must for Dead fans and for 
anyone who wants to understand why 
the hand inspired auch de\'otion from its 
followers. 
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GIN BLOSSOMS RELEASE SECOND A&M SET 

(Continued frtiiii juiin Hi 



mieres and midnight in-stores in 
favor of a back-to-basics campaign. 
For indie retailers, A&M plans a 
prerelease postcard bag-stuffer 
campaign. After the album's 
release, the label will begin a six- 
month bag-stuffer plan with 
"kitchen magnets, lighters, stickers 
with the band's name on it . . . 
things that have a really long shelf 
life." says Regan. 

For major retail chains, the plan 
is to offer "great co-op dollars and 
positioning," Regan says. 



LENNOX LIVE 

(Ciiittiiint'd ftytni fxtfii' 11) 

of the set made its release "a nice lit- 
tle idea. It was too good to waste." 

Nonetheless, they did not believe 
the set should Ix? an album in its own 
right. Therefore, in the worldwide 
territories where it has been 
released so far, it has gone out as a 
limited-edition twin pack with last 
year's album "Medusa." 

Fuller says the album twin pack 
has been released to coincide in each 
country with the local TV broadcast 
of Lennox's Central Park show. The 
limited-edition album had a 100,000- 
pressing run in the U.K. and a 
50.000-pressing run in Germany. "I 
think they're pretty much all gone 
now," Fuller says. "[In the U.K.], 
they pretty much went over Christ- 
mas." 

The anticipated U.S. release will 
coincide with the airing of the TV 
special, which is due in March; 
Fuller says that either HBO or Dis- 
ney will broadcast the concert 
footage. 

He adds that Arista in the U.S. 
remains eager for a stand-alone 
album release of the material, but he 
states, "There'll never be a stand- 
alone album. They will do the same 
as has been done everywhere else." 
However, he says the precise details 
are "to be decided." 

A spokeswoman for Arista says 
that discussions are "ongoing" about 
the exact timing and marketing 
plans for the album in the U.S. 

For its European release, "Live In 
Central Park" contains as a bonus 
track a studio version of Paul 
Simon's "Something So Right" sung 
as a duet between Lennox and 
Simon. 

Lennox recorded the song herself 
for "Medusa." Fuller says, "We sent 
Paul a tape as a courtesy, and he 
invited Annie to appear with him on 
a show in Now York. Later he sug- 
gested singing together on the 
track. It was another nice idea that 
materialized." 

Other tracks on the album are 
"Money Can't Buy It"; "Legend In 
My Living Room"; "Who's That 
Girl?"; "You Have Placed A Chill In 
My Heart"; "Little Bird"; "Walking 
On Broken Glass"; "Here Comes 
The Rain Again"; and "Why." 

As to when there might be a new 
Lennox studio album, Fuller says, 
"Annie is at this moment working on 
Ideas and thinking about the next 
move, which will certainly not be 
this year, although it could be next 
year. As I said, each album is a labor 
of love, and it happens when it hap- 
pens." 

As for "Medusa," Fuller says he 
anticipates that it will eventually 
outsell its illustrious predecessor, 
"Diva," and adds, "We want the next 
album to be even better than that." 



*i think the new album will be one 
of our top sellers," says Eric Keil, 
buyer for the New Jersey-based, 
nine-store chain Compact Disc 
World. "I don't think people realize 
it's been more than three years 
since the last record; they've had so 
much radio play." 

The Gin Blossoms, which are 
booked by William Morris, will start 
a college tour as soon as the album 
comes out. "We're turning back a 
few chapters," says band manager 
Morty Wiggins. "The first four legs 
will be colleges and college mar- 
kets. You might say, 'Why are you 
playing Missoula. Mont., or South- 
ern Oregon State University or 
Utah State?' And the an.'iwer is. 
We're going to play for kids and 
hope that when they go home on 
spring break, they tell their friends 
about the new album." 



SLOW START, GREAT FINISH 

The story of the Gin Blossoms so 
far is one of delayed gratification 
and constant retrenching. If one 
idea didn't seem to work, the band 
and label took another tack. A&M 
created a new album cover for "New 
Miserable Experience" after ship- 
ping more than 120,000 copies with 
the original art. Three videos were 
shot for "Hey Jealousy" before 
MTV began playing it in regular 
rotation. When first released, "Hey 
Jealou.ty" was ignored by most 
radio programmers. It went on to 
become a staple at modern rock for 
two solid vears (Billboard, July 30, 
1994). 

Through it all, the band played 
market* over and over again, "shak- 
ing hands and saying howdy" to 
radio and retail at every stop, says 
Valenzuela. 



geous, Grammy-nominated mixture 
of electric guitar textures and 
world music influences from 1989; 
and the beguiling jazz-rock meld of 
1990's "Charming Snakes." 

The last Summers album for Pri- 
vate Music was the contemporary 
jazz-leaning "World Gone Strange'* 
from 1991. 

Summers' latest prior release 
was 1994's "Invisible Threads," a 
set of acoustic guitar duets with 
John Etheridge released by 
Mesa/Blue moon. 

"Most people may still connect 
Andy Summers with the Police," 
savs Martin Bandvke, music direc- 
tor at NPR affiliate WDET Detroit. 
"But he has developed his own 
career with it* own profile. His solo 
music is sophisticated, so it appeals 
to a more adult audience." 

Bandyke says WDET has played 
all of Summers' Private Music 
albums, doing especially well with 
"Charming Snakes." He adds that 
CMP's output has also been popu- 
lar at the station, particularly 
recent albums by Jack Bruce, David 
Torn, and Michael Shrieve. 

Steve Pearson, buyer at the 
three-store Electric Fetus in Min- 
neapolis, says, "CMP does quite 
well here, and the Summers album 
should do better than most. CMP's 
isn't a large market, but it's an 
important market. The people who 
buy CMP albums are the people 
who really follow and buy music." 

Germany-based CMP has as its 



Once the band stopped touring, 
Valenzuela wanted to begin working 
on the new album immediately, but 
A&M's senior VP of A&R David 
Anderle had other ideas. "I came off 
the road, and I called David Ander- 
le and said. 'I'm going to take today 
off, and we're going to go get 'em 
tomorrow and start demoing.' and 
he said, 'Why don't you take six 
weeks off?' I said we couldn't do 
that. I tried demoing, and nothing 
would happen. I called David [a 
week later] and said, 'I don't know 
what to do,' and he said, 'Why don't 
you try taking six weeks off?'" 
Valenzuela says with a laugh. 

Heeding the advice the second 
time, the band members began writ- 
ing and demoing songs after a 
break. Not only was the specter of 
sophomore slump looming over their 
heads, there was the question of how 
to carry on without one of their key 
songwriters. 

Band member Doug Hopkins, who 
wrote "Hey Jealousy" as well as 
several other songs on "New Miser- 
able Experience," left the band in 
1992 and committed suicide in 1994. 

"I think the label and the band 
were all justifiably concerned about 
what his death meant," says Ander- 
le. "Not that it was the end of the 
band, because they are more than 
just that element; [butl I think that 
once 'Til I Hear It From You'— 
which they did without Doug — was 
successful artistically and creative- 
ly, we thought, 'It's going to be just 
fine.'" 

For the recording of "Congratu- 
lations, I'm Sorry," the Gin Blos- 
soms returned to Ardent Studios in 
Memphis to work with producer 
John Hampton. "John's pretty 
important to the band," says Valen- 
zuela. "I've seen some producers 



motto "exploring the frontiers of 
rock, jazz, and world music." CMP's 
U.S. branch manager, Pat Whalen, 
says, "We work with artists who 
have a vision and offer them com- 
plete freedom. While sometimes 
that means you end up with some 
strange, hard-to-market titles, it 
also means you come up with some 
classic personal statements that 
really reach people." 

"Synaesthesia" is the first in 
Summers' five-album deal with 
CMR which is distributed by Pass- 
port Music Distribution, part of 
Alliance Entertainment. To market 
the album. CMP plans various pro- 
motions in sync with Summers' 
spring U.S. tour. 

An initial part of CMP's cam- 
paign has the label giving retail 
buyers who order "Synaesthesia" 
during Passport's February 
restocking program a chance to 
receive autographed CDs and 
posters. Next, CMP will go for pri- 
ority pricing and positioning, along 
with listening posts at chains Best 
Buy, Borders, and Barnes & Noble 
and at key indies, like J&R Music 
World and Music Millenium. 

In other promotions, the track 
"Cubano Rebop" will appear on a 
Guitar World CD sampler poly- 
bagged in the magazine's March 
issue for Musicland stores only. 

CMP's marketing for "Synaes- 
thesia" coincides with a catalog 
push by the label, with CMP sam- 
plers and promo videos part of the 



who overwhelm the band, that's not 
John's [modus operandi]. He's a very 
generous, patient cat." 

Relying on the same winning 
combination of jangly pop melodies 
and tight harmonies surrounding 
lead singer Robin Wilson's casually 
unpretentious vocals, "Congratula- 
tions, I'm Sorry" proves that suc- 
cess hasn't gone to the band mem- 
bers' collective head. The lyrics 
have the same wistfully dissatisfied 
feel as those on "New Miserable 
Experience." 

"I think we're all a little malcon- 
tent," says Valenzuela. "We're not 
purposefully so. We don't mean to 
be less than gracious, [but] the 
music business is very tenuous. You 
may be doing pretty good for a cou- 
ple of years, but you always have 



BICKERTON 

(Continued from page ri) 

Bickerton, who will be based in Lon- 
don, will direct an owrseas expansion 
program for SESAC. His consultancy 
duties will include securing new rela- 
tions with songwriters and music pub- 
lishers, overseeing SESAC's existing 
relationships with national and inter- 
national licensing organizations, and 
developing relationships in non- 
licensed territories. 

While Gershun says that Bickerton's 
consultancy arrangement allows him 
to explore "other thing.n" that have 
been offered to him (as long as they do 
not conflict with his relationship to 
SESAC), he adds, "My personal view 
is that if we embark on a recommend- 
ed course of action over the next 12 
months, we are hkely to ask Bickerton 
to run it." 

Bickerton's career includes time as 
a professional musician, a reconi pro- 



package. For every 10 CMP titles 
ordered, the label will provide a 
free "CMP Collection" CD, with a 
list price of $11.98. W^halen says the 
idea is to give something back to 
the retailer while introducing the 
label's artists to new fans. 

Summers' worldwide tour began 
with some recent dates in Italy. He 
returns to Europe next month. 
March and April will bring Sum- 
mers to the U.S. for 10-20 shows in 
major cities, and he may go to 
Japan later in the year. His tours 
are booked through the Edinburgh, 
Scotland-based Assembly Direct 
and Ted Kurland Associates. His 
compositions are published by Final 
Curtain Music. 

At radio, CMP plans to service 
"Synaesthesia" to about 250 college 
and public outlets, as well as some 
adventurous triple-A stations. 
Whalen says it may be hard to find 
the album on the dial in every town, 
however: "It's not that the record's 
not radio-friendly; it's that radio 
may not be friendly to it." 

Summers admits that some pro- 
grammers may view his latest ven- 
ture as idiosyncratic — and that's 
the point. This music "is truest to 
myself." he says. "And no matter 
what some corporations may think, 
people do respond to work that is 
unique, that's personal. The excit- 
ing stuff lies between the cracks — 
the music that includes so many 
ingredients that you can't say 
exactly what it is." 



that pit in your stomach that you 
could be back playing the VFW 
hall." 

The one area that everyone 
agrees the band neglected with 

"New Miserable Experience" was 
the international market. 

"By the time the first record btjke, the 
hand was so fucking burnt, the concept of 
going ovei-seas was mm+iid to them," sa>'s 
Wiggins. "Except for the U.K., where I 
think we soki 40,000 rcconls, w didn't gel 
to first base." 

This time, an 18-month plan for "C(h>- 
gratulations" e\??nly splits ihe band's time 
between tlw Ui?. and tlw iTist of the \TOrkl 

The Gin Blossoms did a promotional 
tour in Europe the t]iird week of Janu- 
ary and will return for a t«ur in late 
spring, before starting on the sum- 
mer shed circuit in the U.S. 



ducer, head of the Deram label, a divi- 
sional manager at Polydor in Ix)ndon, 
and a songwriter. He won the hw Nov- 
ello award for songwriter of the year 
in 1976. 

He states that in terms of develop- 
ing relationships, his new role with 
SESAC will be an extension of his 
work with PRS. He says that he will 
meet with SESAC executives at 
MIDEM to be fully briefed on his new 
duties and the organization, but he 
states that he already has an admira- 
tion for SESAC's inno\'ation. "Because 
of Broadcast Data Systems' technology 
and monitoring, this may make SESAC 
more attractive than our rivals," he 
says. 

Though Bickerton readily concedes 
that SESAC lags behind its competi- 
tors in terms of size, he descrit>es the 
organization as "a vibrant club in which 
members are ralued." 

In a major breakthrough, SESAC 
obtained rights to the works of Neil 
Diamond and Bob p>ian early last year 
(Billboard. Feb. 4. 1995). 

As for SESAC's exploration of its 
international blueprint, Gershon sa>*s 
that Bickerton is the "ideal person to 
lead our overseas effort" 



CMP'S SUMMERS OFFERS SYNAESTHESIA' 

(Coniinned f}-om page 11) 



DID 
YOU 
KNOW... 

MORE THAN 7000 
RETAILERS AND MASS 
MERCHANDISERS READ 
BILLBOARD EVERY WEEK - 

CALL BILLBOARD CLASSIFIED 
1-800-223-7524 
FAX: 212-536-5055 



108 



BiaBOARO JANUARYS?. 1996 



R A D I O • P R O M O T I O N S • N E T W O R K S • S Y N D I C ATI O N • VO X JOX«MUSIC VIDEO'VIDEO MONITOR 



I 





Finding Love Through The Radio 

Dating Services Work For Stations, Listeners 



I BY CARA JEPSEN 



It's Getting Ugly. World Wrestling Federation mainstay Razor Ramon, left, puts 
the squeeze on Ugfy Sisters artist Red Peters during a recent appearance on 
"Mancow s Morning Madness" on WRCX Chicago. Peters was in town promot- 
ing his album "I Laughed ... I Cried ... I Fudged My Undies!" 



CHICAGO— Last year, local urban 
contemporai-y \V(iCl began i)romoting 
a new daling service called Dateline, 
designed to bring together its young, 
mostly single listeners. 

In a matter of weeks, more than 
20,000 people had signed on; within 
months, some wiei-e calling the station to 
say that they werv getting marrieti to 
people they had met through the service. 

"People really like the idea that 
there is a sophisticated system that 
ojienly has other people who like the 
same music," says Dr. Martin Ueid 
Stoller, president of Plextel Communi- 
cations. "It's an establisher of a com- 



WNEW New York Looks To Its Heritage 

Station Mixes Triple-A With Classic Rock 



■ BY JOHN LOSCAI-ZO 

NEW YORK— Amid the maelstrom of 
radio activity in the New York rock 
wars, %T^EW PD Tetl Edwards says 
he is armed and ready — with the sta- 
tion's heritage. 

"You can look at it as a burden or as 
armor . . . We chose to look at it as 
armor." 

C^BS-owned WNEW's heritage was 
the reason that Long Island. N.Y., natiw 
Edwards went into radio. In recent 
months, he's had the tiu-^k of figuring out 
how to best utilize that heritage. 

At the beginning of the fall book, 
WNEW dropped mainstream rock. 
Incoming "New York's rock alterna- 
tive" under the guidance of Denver- 
based triple-A consultant SBR and air- 
Ing an adult modern rock format 
similar to KXPK (the Peak) Denver. 
By Thanksgiving. WNEW dnipped the 
word "alternative" and began adding 
more heritage (read i-la.-wiic rock) acts. 

Early this month, WNEW began 
billing itself as "where quality rock 
lives" and launched a massive TV cam- 



paign to tie in with the start of the win- 
ter book. That move coincided with 
WXRK (K-Rock)'s flip Jan. 5 from 
classic to modern rock, which will pre- 
sumably sen<l more than a few upjwr- 
demo listeners Edwards' w'ay. 

Edwai-ds says he chose the "quality 
rock" positioner and the slogan "qual- 
ity rock, absolute variety" because 
"alternative means so many things to 
so many people. [That phrase] went 
terminal just about the lime we decid- 
ed to start using it. It was sending out 
mixed messages, and we needed to 
send out a very clear message." 

Besides, E{lwards says, '*the market 
changed. The opjwrtunity we saw last 
summer Iwgan to evaporate. If vou lis- 
ten to I AC WMXVl Mix lOT). you'U find 
it's a \ery different radio station. Sud- 
denly, Blues Tra\*eler, Dave Matthews, 
and Shei'>i Crow ai-e showing up thei*e 
and everywhere. 

"We had to find [another market 
hole] that was bigger . . . leaning moi-e 
toward adult alternatiw than modern 
adult music." The new position, he 
says, "takes into account, it embraces. 



it puts on a iK'destal the heritage of the 
radio station. We need to stay focused 
on what WNEW has l>ecn and what it 
can be. You cannot sepai-ate the past of 
this radio station fi'om its future no 
matter how hard you try." 

WNEW couldn't duplicate the suc- 
cess of KXPK, Edwards says, because 
that -Station "was a clean slate . . . 
WNEW is hardly that. [In order] to 
emulate the success of the Peak, we 
would have needed a clean slate, and 
that's something we ne\er chose to do. 
TheiX' ai'e very few stiitions that ha\X' 
been in the same format for 28 years." 

As for the sjieculation that WNEW 
would fill K-ilock*s shoes a-s a classic 
rocker, Edwards doesn't see that as a 
viable optittn "for the same i-ea-son that 
KLSX [Los Angeles] and K-Rock 
dumix;d classic and others ha\t moved 
away from it. A classic rock [station] 
unto itself is not a great musical |«)si- 
tion to be in. I think common wisdom 
in the industry right now is. If you 
want to do classic, you better find a 
monster morning show to keep the sta- 
(Coiifiuncd oil hp.W jKiffe) 



mon Iwmd." 

Plextel recently teamed with Infin- 
ity Broadca.^ting Corji. to form Date- 
line Marketing, which markets the 
service, interfaces with .stations, and 
provides a sales force. Plextel handles 
the technical end. 

Dateline is ad\'ertised 
solely on radio stations 
that carry its service. 
IFsing an already tar- 
geted medium. Dateline 
links like-minded indi- 
viduals via state-of-the-art computer 
technology, which includes 52 criteria 
that range from sexual orientation to 
ethnicity to entertainment preferences. 

"Newspaper matching uses dead 
technology." Stoller says. "In a news- 
paper, you haven't got a clue about the 
person's personality, taste, or culture. 
But that is the essence of radio, the 
niche of the station." 

Now available on 3:} stations from 
New York to Los Angeles (with another 
eight due by mid-F'ebruary), Dateline 
has been successful for listener's, who 
are nteeting their significant others, and 
stations, which are making money via 
Dateline's 900 number anti endearing 
listeners to the station in the process. 

Dateline hjis l>een so successful that 
former WCJCI VP of sales Maynard 
Grossman quit the station and 
launched his own vei-sion of the ser\ice 
late last year. His 
(]yber Media Inc. offers 
a similar service called 
Cupid, which was 
launched on WHHH 
Indianapolis in Octo- 
ber; it's also on the air at WDAS 
Philadelphia and KIIS Los Angele-s. 
Like Dateline, Cupid's database allows 
li.sleners to interact via KOO- and 900- 
numlaer phone lines. Cupid matches lis- 
teners on similar criteria and allows 
stations to use the database for listen- 
er research. 

In fact, Grossman's service is so 
similar to Dateline. Plextel issued a let- 
ter asking him to sto|) using the name 
Dateline, which W^HH had lieen call- 
ing the Cupid .service on air. ("Irossman 



DATSm 



complied. 

"My feehng is that [Grossman] could 
see the t>i)e of rtn-enue that the system 
was providing and wanted to do the 
same thing," says Plextel VP Pierre 
Durand. 

"Pt'ople are interested in a radio sUi- 
tion as a companion." 
says Grossman, who 
has worked in the 
industry for 20 years. 
"It's their personal 
friend. The Cupid con- 
cept is Imsed on the idea of trust Our 
pi-oduct is keyed into reinforcing that 
ti'ust. If you're single and want to meet 
somebody, here's a product offered by 
the station you trust, from dawn to 
dusk. That's why it works so well." 

With lK)th services, interested lis- 
teners call an 800 number. Stations use 
their own DJs to walk listeners 
through a barrage of questions. For 
example. Si)anish-language WO.JO-FM 
Chicago's message is in Spanish and 
tells listeners, "No lengas miedo" 
("don't be afraid"). After recording a 
pei-sonal message, listeners may call a 
000 number to hear their matches 
(Cupid's matches are done twice a day; 
Dateline's once a day)- 

R&B adult WRKS (Ki.ss FM) New 
York hooked up with Dateline in the 
fall. The top-rated 25-r>4 station is log- 
ging 9.000 minutes of iWO-number time 
a day, with an average 
of 200 people a day 
signing up. 

"It offers a service to 
our listeners," says 
WRKS GM Judy Ellis. 
"One thing that continually comes up 
when \ve question our listeners — along 
with making ntore money and fears 
alxHit crime — is, 'UTietx' do I gu to meet 
jDeoijleT It's right up there. And with a 
service like this, right off the top you 
know you're talking to similar people 
lieeause they like the siime music, and 
there's that common gi'ound." 

She piumotes the S<)ul Male Line on 
the station five or six times a day. as 
well as incorporating it into regular 
(Cnntinuvd on next fiogc) 



Experience The Power! 
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Pleose add appropriate sales lax m NY. NJ. PA, CA, TN. MA. IL & DC Orders payable in U S funds only AJI sales are final. 
To Older, or for more information call (800) 344-7119 or (800) 223-7524 In NY call (212) 536-5174. In HJ coll (908) 363-4156 
Or mail this od with your poynienl to: Billboard Oiractoriet, P.O. Box 2016, lakewocd, NJ 08701. 



BDPB309S ■ 



BILLBOARD JANUARY 27. 1996 



109 



Billboatdn for week ending JANUARY 27, 1996 



Hot Adult Contemporary . 







-J? 


u 


TITLE 

mSE. 4 NUMBER DISTRIBUTING J^BE. 


ARTIST 










★ ★ ★ No. 1 * ★ * 


(D 


1 


1 


n 


ONE SWEET DAY ♦ MARIAH CAREY S BOYZ II MEN 

COIUMBIA 'j*.*»salllD 3 


2 


2 


2 


36 


AS 1 LAV ME DOWN 

r.ii 1 'Vr,!,-, - "Hn 


♦ SOPHIE B. HAWKINS 


3 


3 


3 


25 


BACK FOR GOOD 

ai.-jM^ : .'.-.ifl 


♦ TAKE THAT 


4 


4 


6 


15 


BLESSED 

I'-ui- ^cl SL.' u: =LA»ID 


♦ ELTON JOHN 


CD 


; 


7 


12 


YOU'LL SEE 

MAVf-ILK 1 • '.y V.'AR'I-:R BROS 


♦ MADONNA 


E 


5 


5 


28 


ONLY WANNA BE WITH YOU 


♦ HOOTIE & THE BLOWFISH 


; 


8 


8 


24 


ROLL TO ME 


♦ DEL AMUR! 


8 


9 


9 


24 


TIL 1 HcAR IF rHUM YOU 

AA\l Aim ',• ! 


♦ blN bLUbbUMb 


9 


6 


4 


31 


KISS FROM A ROSE 


♦ SEAL 


10 


10 


11 


13 


EXHALE (SHOOP SHOOP) 

AR'S'A 1 .'r.--i 


♦ WHITNEY HOUSTON 


11 


II 


10 


34 


RUN-AROUND 


♦ BlUES TRAVELER 


QD 


12 


12 


16 


NAME 

METAL Blade ITT^eV-ARflER BROS 


♦ GOO GOO DOLLS 


CH) 


13 


15 


15 


BREAKFAST AT TIFFANY'S 

nA r.Mt.,£R Su^naiMER^COPE 


♦ DEEP BLUE SOMETHING 


OS) 


16 


16 


13 


TIME 

ATLANTIC 87mf> 


♦ HOOTIE & THE BLOWFISH 


OD 


19 


19 


9 


MISSING 


♦ EVERYTHING BUT THE GIRL 


16 


14 


13 


22 


RUNAWAY 


♦ JANET JACKSON 


17 


15 


14 


21 


CARNIVAL 

■ LLL'-A ■ ^ .; 


♦ NATALIE MERCHANT 










***AlRPOWER**A 


QD 


22 


23 


8 


DONT CRY 

JIf AIQJIA CUT WARMR LJRLIL'. 


♦ SEAL 


19 


18 


18 


34 


1 CAN LOVE YOU LIKE THAT 


♦ ALL-4 ONE 


m 


17 


17 


36 


I LL BE THERE FOR YOU 


♦ THE KtMBRA'sDlS 


OD 


20 


21 


16 


GOOD INTENTIONS 


♦ TOAD THE WET SPROCKET 


22 


21 


20 


24 


DECEMBER 


♦ COLLECTIVE SOUL 


QD 


26 


28 


4 


1 WANT TO COME OVER 

ITLANT ALP IM ' iT 


MELISSA ETHERIDGE 


(24) 


25 


24 


6 


WONDER 

ELEHTRA A^i7r,r[,-. 


♦ NATALIE MERCHANT 










* * *HoT Shot Debut* * * 


® 


NEW^ 


1 


JESUS TO A CHILD 

■ iiaM ■;.UI,'G£f f tN 


♦ GEORGE MICHAEL 


26 


23 


22 


21 


FANTASY 


♦ MARIAH CAREY 


27 


21 


26 


15 


1 WILL REMEMBER YOU 


♦ SARAH MCLACHLAN 


(D 


30 


31 


5 


DREAMING OF YOU 

LMl LAT f. L.SJ>.: LMI 


SELENA 


QD 


28 


29 


6 


GET TOGETHER 


BIG MOUNTAIN 


(D 


39 


36 


8 


ONE OF US ^ 


♦ JOAN OSBORNE 


31 


32 


32 


26 


WATERFALLS 

I -'.Firr : j::" aa'sta 


♦ TLC 


32 


31 


34 


7 


lYOU MAKE ME FEEL LIKE) A NATURAL WOMAN CELINE DION 

1 AVA Al ni 1.' CLT ATLANTj:. 


33 


33 


30 


21 


FOREVER TONIGHT ♦ PtTER CETERA «, CRYSTAL BERNARD 


QD 


38 




2 


INSENSITIVE 


♦ JANNARDEN 


35 


34 


33 


9 


HAND IN MY POCKET 


♦ ALANIS MORISSETTE 


36 


29 


27 


8 


FREE AS A BIRD 


♦ THE BEATLES 


QD 


36 


39 


3 


A LOVE SO BEAUTIFUL 


MICHAEL BOLTON 


QD 


RE-ENTRV 


7 


BEAUTIFUL LIFE 


♦ ACE OF BASE 


QD 


new^ 


1 


SO FAR AWAY 

LAvA alBL V LIT ATLANTi: 


♦ ROD STCWART 


QD 


NEW^ 


1 


PROMISES BROKEN 

::aLL».'5[A 'H^Lb 


♦ SOUL ASYLUM 



(Z) Trachs aio*ing an mciease in detections over the creviojs week, neganlless of ch-arl rty/^men. Airpowet awarded lo 
IKcse lecofdi *Mch atlam SOO tJetectoos fo( tlv !ira time, ♦ ViOecci'P a ua liability, c 1 996. BillboarrlpSPl Comnxinicafioos- 



HOT AlILT CBWTEMPDMBY »ECnBREIIIT 



1 


1 


1 


6 


IN THE HOUSE OF STONE AND LIGHT ♦ MARTIN PAGE 

AIERCUR ' a-jBBJO 


2 


2 


2 


10 


1 KNOW 

COLUMBIA 777f>ri 


♦ DIONNE FARRIS 


3 


3 


3 


22 


YOU GOTTA BE 

!;M MJSLC ATeSl 


♦ DES'REE 


4 


4 


4 


16 


HAVE YOU EVER REALLY LOVED A WOMAN? ♦ BRYAN ADAMS 

AAM&8IC28 


5 




8 


44 


ALL 1 WANNA DO 


♦ SHERYL CROW 


6 






1 


1 COULD FALL IN LOVE 

EMI LATIN A^BUM CUTIMI 


♦ SELENA 


7 


9 


10 


41 


COME TO MY WINDOW 

ISLAND ^.l:dC^R 


♦ MELISSA ETHERIDGE 


8 


6 


9 


10 


I'LL STAND BY YOU 

S RE :81t>DAVARNER BROS 


♦ PRETENDERS 


9 


8 


5 


20 


HOLD MY HAND 

ATLANTIC 87:jC 


♦ HOOTIE & THE BLOWFISH 


10 


5 




22 


I'M THE ONLY ONE 

SLAN3 aSAD6B 


♦ MELISSA ETHERIDGE 



Rccuffents are lilies which have appeared on \r>e Hot Adull Conlemporafy chart fof 26 weeks ana 
have dropped below the top 20. 
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Listeners Tickled By 'Feel-Good' Promos 

Slow First Quarter Livened With Community Benefits 



m BY CARRIE BORZILLO 

LOS AN'GKLES— From helping lis- 
teners keep their New Year's resolu- 
tioas to aiding the war-torn children of 
Bosnia, many radio stations are using 
the first quarter — generally the slow- 
est period for radio — for "feel-goiMl" 
promotions that benefit communities. 

Country KSAN San Francisco mar- 
keting manager Paul Miraldi is not 
only using this slow period to do some 
housecleaning in his department and 
to re-establish relationships with 
reporters, wndors, and suppliers, but 
he's preparing to roll out a new pro- 
motion for the station. 

Capitalizing on the No. 1 New Year's 
resolution of all time — losing weight — 
Miraldi and his mornlng-shwv staff put 
together "A Ton Of Fnn In '96." 

"It's only mid-January, and some 
people have probably already broken 
their resolutions," Miraldi says. "Our 
goal Ls to help listeners of the Bay Area 
keep their goals and lose a total of 
2.000 pounds." 

KSAN's morning team is recruiting 
candidates in the community who will 
each pledge a ceitain amount of weight 
until a total of one ton is pledged. On 
air, the participants will call in with 
uixlates on how much weight they've 
lost. The station will also do weigh-ins. 
host aerobics classes, and giw out low- 
fat food, health-club memberships, and 
other health-related items. 

Miraldi is working on getting 
weight-conscious celebrities, such as 
fitness guru Richard Simmons or 
Thigh/ Buttmaster endorser Suzanne 
Somers, to do call-ins as well. 

"We're not [wsitioning this so much 
as a contest but ius a community event, 
to help them stay healthy," Miraldi 
sa.ys. "It's a nice way to kick off 191Hi." 

*Like KSAN, top 40 KILS Los Angeles 
and mocfc^rn riKk WMMS (the Buzzani) 
Cleveland are aiming to start the ,vear 
with promotions that benefit listeners. 



KlIS kicke<i off its "We Pay Your Bills" 
promotion, while WMMS is in the midst 
of the similar "Get A I jfe" promtilicm. 

KIIS, which is helping debt-ridden 
listeners pay off their hefty holiday 
bills, has been so inundated with copies 
of bills that it has hafl to utilize three 
fax lines and an entire conference 



PROIVIOTIONS 
& MARKETING 



room to handle all of the responses. 

Listeners who sent in anything from 
phone bills to medical bills to credit- 
card bills need simply listen to morn- 
ing man Rick Dovs lo hear their name 
called. The winner has 102 minutes to 
call in and receive up to $1,000. 

Five names will be called daily on 
KIIS until the end of March. 

"We lx>rrowed tMs from WGCI Chica- 
go and put our own twist on it," says 
Karen Tobin, VP of mai'keting at KIIS. 
"Our 'KnSmas Wish' pnimcjtion wiu? get- 
ting old. It wwked for many yeai's, and 
no\\' it wjLs time for us to mow on. This 
really hits a pulse with the audience." 

WMMS promotion director John 
Catalan© is trying his hand at the 
famous "Get A Life" promotion, which 
helps a luckj' listener li\'e virtually free 
for one year. The winner in gi\*en a con- 
dominium suite to live in and a 1996 
Honda Civic Coupe to drive, as well as 
a slew of gift certificates for every- 
thing from clothing stores to record 
stores to florists. The massive prize 
package also includes ^2 car washes, a 
health-dub membership, 12 billiard 
parties, a |>ager with free service for a 
year, and season tickets to some of 
Cleveland's .sports teams. 

Naturally, this tried-and-true pro- 
motion is one of the best and easie.'it 
ways to tie in se\*eral clients at once, 
especially hard-to-promote clients, 
-tuch as the local car wash. 



Rocco Macri, director of marketing 
and advertising at top 40/rhvthm 
WQHT (Hot 97) New York, decided to 
take last year's ('oca-('ola scholarship 
promotion a step further with what he 
calls a "bigger and better promotion." 

The pi-omotion kicked off in January, 
and entries are being accepted until 
the end of February, which is Black 
History Month. Last year, Hot 97 gave 
a $10,000 college scholarship to a stu- 
dent athlete. This time, it is making a 
larger to-do over the promotion and 
giving one student a $5,000 scholai"ship 
and the student's .school another $o,(K)0 
scholarship. High school seniors who 
participate in a sport will be judged on 
community involvement as well as 
scholastic and athletic achiewments. 

In addition to a $5,000 scholarship to 
the school of his or her choice, the win- 
ner receives a trip for two to the 
Olympics in Atlanta and will be the 
torch-liearer for the New York jwrtion 
of the Olympic toixh relay. 

Meanwhile, modern rock WNNX 
(99X) Atlanta is lending a helping hand 
to those needier than its own listeners. 

The station was so inspired by 
Island Reconls* "Mi.e* Sarajevo" video 
documentary and accompanying CD 
.single, which features a duet by Bono 
and Luciano Pavarotti, that it decided 
to host a radiothon to help Bosnia via 
the nonprofit organization War Child. 

The station hopes to raise $120,000 
during the 2S-hour radiothon lo fund 
an orphanage in Bosnia for one ,vear. 

Brian Phillips, PD at 99X, .sent a let- 
ter to 12 other stations urging them to 
join the station's efforts. "We were 
really inspired by this video," says 
Joan Marshall, promotion director at 
99X. "It focuses on how these people, 
esi'wcially the children, are just trying 
to \ivc an ordinary life, but even cross- 
ing the street Ls a hazard to their liv'es." 

WMMS Cleveland is also airing a 
radiothon to help raise funds for the 
orphanage. 



WNEW NEW YORK LOOKS TO ITS HERITAGE 

(Coittiinifd from prrvcdoig /Hiffc) 



bunt up. \A/l\IElA/-PIVI ^^ 't" ^"'^^ arena 

In the ev-cr-changing ^■tf^^^ft v ^^^^ ^'^ ^''^ giv'en 

competitive situation in ^I^^I^^E^^v^ ^''"^ really solidify 
the nation's largest ■^^^^^■■^r a relationship with the 
market, Edwards audience we're going 

hopes for a little time to get his station after, [thereby | giving us a window of 
humming. "My hope for the next year opportunity to get ourselves in a defen- 
is that nobo<ly eKse decides to compete sive position." 



FINDING LOVE THROUGH THE RADIO 

(Couiiiuu'd from pnrcding fHige) 



tion hot and healthy and a base to build 
off of. Mo-si lof the numlx'i-sl at K-Rock 
had to do with Howard Stern. He cai*- 
ries the station. 

"We think that Itriple-A] has legs, 
[becausel there's always a place for 
quality adult music. FYagmentation has 
produced the opportunity for that jjosi- 
tion to be big enough to be in it. In 
doing rock alternative, [the heritagel 
didn't play as big a part as it should 
have. The audience was missing some 
of the heritage artists." 

A large part of WNEW's heritage is 
its air staff. Many industry pundits 
wondered how such veterans as Scott 
Muni and Carole Miller would fit into 
any change WNEW would make in 
progrramming. especially in early fall, 
when it was experimenting with 
"Lump" and other harder titles. 

"The staff has a lot of hi.story and a 
lot of value and very deep and long 
relationships with the audience," 
Edwards says. "Whenever we do 
focus groups, go to our Internet site, 
or contact our audience in any way, 
.someone will bring up how imjwrtant 
it is to have these people to relate to 
every day and how long Ithey've been 
listening to them|. There's a trust 



programming. For example, in the 
morning, listeners who have made 
matches call in and talk about their 
experiences. 

"It also fits into the whole Kiss 
thing," Ellis says. "It all fits into our 
programming and our environment." 
She says Dateline is easy to tie in with 
adveitLsers and pitimotional events; the 
station has even creatcnl a children-ori- 
ented ev-ent for singles w ith offspring. 

The services also work for older lis- 
teners. At oldies WJMK-FM in Chica- 
go, the core audience is ;W-50 years old. 
"We're fimling that 25^^^^ of our listen- 
ers are either single or divorced or 
never married or widowed," says PD 
Kevin Robinson, who has used Date- 



line since last April. 

"It's something that our listeners are 
definitely interested in." He, too. has 
tied Dateline in to special "Club JMK" 
events, such as a cruise on Lake Michi- 
gan or a special night at a restaurant. 
He says it's also a gwKl .sales vehicle. 

"We always make it sound like some- 
thing attached to the radio .station and 
not as a last resort for people." says 
Robinson. "What matters most is how 
to pi-esent it" 

Ellis agrees. "You have to make it 
fun and e.xciting," she say.s. "You have 
to make it seem cool and hip and fun, 
and show that lots of people are doing 
it — that people are not doing it out of 
desperation." 
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For someone who prides herself on searching 
out knowledge and experience — the glories of 
"intellectual intercourse." as she puts it — it's 
ironic that Alanls Morissette finds comfort in know- 
ing that there are some things you can never know. 

Morissette's song "Ironic," which is at No. 14 on the 
Modern Rock Tracks chart, finds Canada's Grammy- 
nominated Mawrick /Reprise recording artist realiz- 
ing the health benefits of blissful ignorance. 

"For so long, coming to terms with the darkness 
in this world — from breaking up with somebody to 
something like war or AIDS — was so frustrating for 
me," Morissette sa.N-s. "And whether there's a God and 
if you go to hea\"en when you die or if .tou just turn to 
dust — no one can truly say they hav^e the answer. Part 
of what has made me a more peaceful person is giv- 



ing in to the fact that there are questions you'll never 
find the answers to. 

"That's hard, because when I'm most psychologi- 
cally aware about .something is when I'm the happi- 
est," Morissette continues. "But I've come to realize 




••I'v« roi 
ir.c that 



uc^ «r «*r> t i iif; that you 
jtiHi have to 



— AionisMoriswOi 



that i>art of being aware means accepting that you 
just ha\'e to go with the flow of life." 

"Ironic" is Morissette's fourth consecutix-e hit on 
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Album Rock Tracks . 








£z 


TDATU TITI P ADTICT 
1 nAl«l\ HILL HKIIsl 

'i.iiuM^i'n iP ■;r.( .ahi l.DlSTF^n^uTl^3 laeel 


CD 


! 


1 


20 


★ ★ ★ No. 1 ★ ★ * 

CUMBERSOME ■: y \o : ♦ SEVEN MARY THREE 

iVfER;C'L"J ^TANCARC MAyMOTK'ATU'iTsC 


CD 


2 


3 


8 


1 GOT ID PEARL JAM 


(D 


4 


4 


12 


THE WORLD 1 KNOW ♦ COLLECTIVE SOUL 

■ vT sr.,1, ATiA^a^r: 


CD 


5 


5 


10 


GLVCERINE ♦ BUSH 

.l-'-rr. ^TON£ TRAL'MA'INTEfiSCOPE 


s 


3 


2 


17 


iljIV CDicunc A Dm uht puii i orDDroc 
Ml rnltNUs • KtU MUI LnlLI rtrrtMb 

jr.!. ■>■:■- viNur-: 'Aar-jeh rros 


CD 


6 


6 


8 


WAI 1 IPiU rUK 1 UNlun 1 1 Uivl rt 1 1 i & 1 nt ntMK 1 DKtA^t^b 

-.a-BiLK MCA 


CD 


9 


10 


8 


ACTJACLJIMPDIIKtOl/lhIC 

♦ bMAinllNb rUMrMNb 


® 


11 


13 


6 


bLt YUU UN IHL UlHtK blUL UlLX UbbUUKrJL 

-I"'.'-;'- ■■ fP\C 


CD 


12 


11 


9 


LUVbK VUU IN UIL AL^< 

-• ■ EAii-Z^EST EEG 


10 


10 


9 


14 


UtJA VUUUUU KtNriT WAiNt antrMLKL/ 


11 


7 


7 


21 


NAME ♦ GOO GOO DOLLS 

[■ /'i M-iai ELADEWfi-JCR BRO; 




IS 


21 


6 


HEAVEN BESIDE YOU ALICE IN CHAINS 

; -■■ ■.. C'jLLMBiA 


13 


8 


8 


15 


BULLET WITH BUTTERFLY WINGS ♦ SMASHING PUMPKINS 

_.:■■■■,_! -it !t £A[)^t■:5 ■;iF(ijl\ 


® 


19 


23 


6 


SANTA MONICA (WATCH THE WORLD DIE) ♦ EVERCLEAR 

:- -■. --" [ TV KERH"ft='iIOL 


(ID 


1" 


19 


7 


IM TUr HiirAMTtMC A CDAf^CUI'Vl 
IIN 1 nt m t-MiN 1 InrlC ▼ orMk..tr1U\j 

- ■. HI-hSIFiEEE^ 


16 


14 


H 


34 


rOabUM KINUUUM ♦ lUAUIta 

■ ■ ■,- ' i\r:S5CC=£ 


17 




i; 


15 


PURE MASSACRE ♦ SILVERCHAIR 





21 


27 


5 


★ * ★AlRPOWER* * * 

INSOMNIAC REPmSE 


d) 


23 


26 


5 


PROMISE ♦ VICTOR 

■■'irfiR ;.iL.a\;ic 


(D 


28 


33 


4 


WONDERWALL ♦ OASIS 


21 


16 


15 


10 


THE GARDEN OF ALUH ♦ DON HENLEY 

■ .M ■■ ■■ 'i '..f.' SCRIATEST Hirs :iEi-^■t^ 


22 


20 


17 


25 


COMEDOWN ♦ BUSH 

: TRA'JMMNrE^SCOPl 


23 


21 


18 


16 


PFRRV MA^rtM A n77V nQPOf iRNf 

t .i ^ iPic 


24 


22 


22 


10 


UNDERSTANDING « CANDLEBOX 


CD 


NEW^ 


1 


NAKED ♦ GOO GOO DOLLS 

I-/' r.v.'ii; i.-,-, vtrAi BiADFAVAPNfs B»aS 


2t 


18 


15 


15 


GRIND ♦ ALICE IN CHAINS 

ir. LMAir^s COUJi.'eiA 


27 


26 


24 


9 


UNINVITED ♦ RUTH RUTH 

1 ifi'l".!"! TjHiifRi '.'n'RUFjAVFR i:AN'kVARNfO BODS 


(28) 


37 




2 


SISTER THE NIXONS 

- 


29 


27 


25 


13 


HOOK ♦BLUES TRAVELER 

-'A'-' AiM 


d) 


33 


37 


6 


ONE OF US ♦ JOAN OSBORNE 

-■11 -I BLUE ^OR(L.Af.'ERCU^Y 


CD 


32 


40 


3 


TIME ♦ HOOTIE & THE BLOWFISH 

.::=.i->tr K^Af^V t'.V AI.A?.TIC 


32 


29 


29 


19 


HARD AS A ROCK ♦ AC DC 

-.(..LBfiEAKEC EAvTWEST -E::. 


33 


30 


28 


17 


I'LL STICK AROUND ♦ =^00 FIGHTERS 


34 


31 


32 


8 


FEAR OF FALLING THE 8ADLEES 

»!■.[= SJ'.Gi ATL^iSAiV 


(35) 


NEW^ 


1 


NATURAL ONE ♦ FOLK IMPLOSION 

"i-.: - . LO\LO\ ISLAKL 


(D 


36 




2 


PROMISES BROKEN ♦ SOUL ASYLUM 

■ - ■ ■ ■■■ ■ !■■ criiuP.'fiiA 


37 


34 


31 


6 


STEPPIN' OVER TESLA 

.'--'oEi-HEaESr i>" -E5Ui fiEF-'E'* 


38 


25 


20 


14 


YOUR LITTLE SECRET ♦ MELISSA ETHERIDGE 

v.. ■ II -J. I'H ISLANL 


(D 


NEW^ 


1 


SHE SHINES ♦ GREN 

'.A'.IC ijPfP,A:A 1 R.i 


40 


39 1 33 


20 


LUMP ♦ THE PRESIDENTS OF THE UNITED STATES OF AMERICA 

"HE PRE: DEKT'; O"- "HE uN:TED SWES OE AMERICA CO.JMBIA 



Billboard. 



Modei'n Itock Tracks from her debut album, "Jagged 
Little Pill." "Ironic" follows "All I Really Want." 
which peaked at No. 14. "Hand In My Pocket" and 
"You Oughta Know" both topped the chart. 

"Ironic" was the first song Morissette composed 
with producer Glen Ballard, and she says the track 
marked a "stream-of-consciousness, spiritual way of 
writing I had never tapped into before." 

For Morissette^ that method of writing and record- 
ing — one or two takes being the rule — was the short- 
est distance from the personal to the universal. 

"There's no better feeling than when you write 
something that you know is a piece of you and that at 
some iwint is going to communicate to someone else," 
Morissette saj-s. "Communication is what I get off on 
the most." 
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Modern Rock Tracks 








11. 


TRACK TITLE 




LD 


1 


1 


10 


★ ★ * No. 

WONDERWALL 
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BIA Ranks Top 10 Billing Stations Of '95; 
Court Upholds FCC Indecency Authority 



FHEKE THE BUCKS ARE: Rat- 
ings analyst BIA Publications has 
Issued the top 10 billing U.S. radio sta- 
tions of '95 (figures are in millions): 
sports WFAN New York. $38.5; N/T 
WGN Chicago. ^^iCy, rock WXRK New 
Y<.rk, $80.5; N/T WINS New York. 
$iO; AC WLTW New York. $SQ; oldies 
WCBS New York, $29.5; top 40 KIIS 
Los Angeles, $29.2; N/T KGO San 
Francisco. $29; N/T KABC L.A., 
$28.9; and oldies KRTH L.A., $28.6. 

Howard Stern won't like this: For 
the second time this month, the 
Supreme Court has turned down a 
broadcast industry challenge to a 
Court of Appeals decision on the sen- 
sitive subject of broadcast indecency. 

On Jan. 15, the court upheld the 
FCC's authority to fine stations that 
the commission decides have violated 
its indecency rules. Broadcasters 
argued that the fines represent 
"nationwide censorship." 

FCC chairman Reed Hundt says 
that the court action "brings certain- 
ty to the FCC's indecency enforce- 
ment program and allows us to pro- 
ceed (juickly to resolve all indecency 
cases pending at the commission." 

On Jan. 8, the court let stand an 
appeals court decision that turned 
down a challenge to the FCC's "safe 
harbor" rule, which prohibits the 
broadcast of "indecent" material from 
G a.m. to 10 p.m.. when children are 
likely to lie in the listening audience. 

The actions are far from definitive, 
hcnvever Neither deals with the still- 
murky (luestion of the FCC's defini- 
tion of indecent programming. 

All ears: The Justice Department 
gave a thumbs-up Jan. 16 to Disney's 
SI 9 billion merger with Cap 
Cities/ABC. The next step is FCC 
approval, which the parties are hop- 
ing will make the commission's Jan. 81 
agenda. Shareholder approval came 
down at the new year. 
Imus is in: Nationally syndicated 



morning |>ersonality Don Imus will 
be inducted into the National Assn. of 
Broadcasters' Hall of Fame at the 
NAB show in Las Vegas in April. 
Imus, who is heard in 70 market-s, has 
been based out of the WFAN studios 
since '88 and on the air since '68. 




by Chuck Taylor 

until reporting by Douglas Reece 



Nine for nine: While many stations 
sweat over their mix of currents to 
gold and worry about rotating 
playlists, the listeners of classical 
WQXR New York continue to make 
their preferences clear. Beethoven's 
Symphony No. 9 in D Minor was voted 
tiie station's favorite selection for the 
ninth consecutiw year. Pearl Jam's "A 
Better Man" was No. 2. 

Joke. Actually, Beethoven captured 
six of the station's top 10 for '95. 
WQXR PD Tom Bartunek acknowl- 
edges that thousands of new classical 
recordings are released each year, 
"but at the heart of what WQXR* does 
and in the hearts of our listeners," he 
says, "there are fundamental master- 
pieces which transcend all of these 
changes." 

PROGRAMMING: FRIENDLY SHORES? 

(.'onsultant Ray Boyd's new 
Bahamian R&B adult outlet, More- 
FM Nassau, has hired local veteran 
Bradley Gibson as PD. Although 
Boyd says he has gotten a lot of appli- 
cations from air personalities for duty 



newsline... 

TED JORDAN has been named VP/GM of WBZ Chicago, effective Jan. 30. 
Jordan has been with Group W Radio for 20 years and began his career as 
an account exec in 1975. He succeeds Ed Goldman. 

MONICA LOGAN-THOMAS is the new national PD/midday jock of ABC Radio 
Networks' R& B adult format, the Touch. She last programmed former jazz 
outlet KACD/KBCD Los Angeles. She replaces Glen Cosby 

GARY LEWIS is GM at WZGC Atlanta, from GM at WSHE Miami. He 
replaces Dave Meszaros, who departed in November. 

PAUL TALBOT is GM at AC KVRY {Variety 104.7) Phoenix, replacing Wayne 
Walker, who has joined PhoenLv-liased Radio Events Marketing. Tiilltot pre- 
viously worked for Sundance Broadcasting's crosstown properties. 

CARY MERTZ, former GM at WVAE Cincinnati, is named GM at AC combo 
WAMG/WMYX Milwaukee. 

PAUL BRADY has been promoted to VP/GM of WRKL Rockland County, 
N.Y., up fi-om GM. He joined the Odyssey station in 1994. I*aul Thompson has 
iK'en named CFG for Odyssey, based in Los Angeles, 

STATION SALES: KTBZ Houston from Chancellor Communications to Secret 
for $27 million, once Chancellor closes on its purchase of the station from 
Shamrock. 



in Nassau, the Bahamian government 
hiis strict policies against hiring out- 
siders. Alas . . . 

Top 40/adult KBEE (B98.7) Salt 
Lake City ups midday jock Sean 
Michaels to assistant PD/music direc- 
tor, replacing Mike Parsons, now PD 
of KMGA Albuquerque, N.M. 

PD John O'Rourkc has left KUBL 
(K-Bull 93). also in Salt Lake City, to 
return to Fort Wayne, Ind., as execu- 
tive director of the city's Three Rix-ers 
Festival. APD Randy Rose is han- 
dling interim PD duties. In addition, 
KUBL has changed its positioner 
from "continuous country favorites" 
to "Utah's fre.'ih country" after a legal 
challenge to the former sli^an by riv-al 
KKAT. 

Peter Smith heads from PD of 
WVEZ/WTFX Louisville. Ky. to the 
same at Emmis' WNAP Indianapolis. 

FORMATS: WLS TO WKXK 

WLS-FM (Kicks Country 94.7) 
Chicago has put in for the calls 
WKXK to match its new slogan. PD 
Ted Stccker has hired the first two 
personalities for the new format. 
Debuting Monday (22) are midday 
host Matt McCann and overnighler 
Joe Caruso. Mc('ann was PD/mid- 
days at former KDIL San Antonio, 
Texas; Caruso hosted afternoons at 
crosstown KCYY. 

Now-defunct country KUJJ Salt 
Lake City, which had announced plans 
to move to 102.7 FM following the 
takeover of its old frequency by 
KBKK, won't be showing up there 
after all. That frequency has entered 
into a joint sales agreement with AC 
ri%'al KSFI, which flijis it to Westwood 
One AC as KQMB. 

One way to deal with a new duopoly 
is to get your own. In Indianapolis, 
after being double-teamed by 
crosstown top 40/rhythm-crossover 
outlet WHHH and an affiliate of 
ABC's the Touch, WTLC-FM has 
picked up a second FM of its own. for- 
mer easy listening outlet WXTZ. That 
station becomes WGLD (Solid Gold 
a3.9) and picks up ABC's Urban Gold 
format, which currently runs on 
WTLC-AM. 

The AM .switches to a new 24-hour 
gospel and blues format under veter- 
an broadcaster PD King Ro. The 
changes put former WTLC-FM PD 
"Super" Jay Johnson, who does 
mornings for ABC, back on the FM in 
that market for the first time since he 
left WTLC three years ago. 

Guardian Communications' rhyth- 
mic AC KDNR (Dance & Romance) 
Albuquerque moves to top 40/rhythm, 
but without hardcore rap, according 
to PD/morning guy Larrj' Burt (aka 
Deac'n Thomas). 

KRUU Des Moines, Iowa, flipped 
from "young country" to classic rock 
Jan. 12. Greg Key/er remains PD. 
Midday jock Austin Knight is now 
production director. Moi'ning host 
Randy Sierra and e\'ening host Brian 
St. John are out. 

New R&B outlet WTKT (the Beat) 
Lexington, Ky.'s raid on crosstown 
WNVL continues unabated. After 
stealing WNVL's consultant and one 
air personality, the station has now 
hired away general sales manager 
Duce Williams. 



PD Sullivan Emerges From 
Format Change Unscathed 



HEN A STATION CHANGES 
format, the first person out the door 
is usually the PD, especially when he 
or she has no experience in the new 
format. But when WOW (now 
WCLB) West Palm Beach. Fla., 
flipped from dance-leaning Ujp 40 to 
country last November, Neil Sulli- 
van — who had spent nearly his entire 
career at top 40— -was asked to stay. 

While Sullrv'an was surprised at the 
invitation, he .says. "It 
never occurred to me 
that I wouldn't be able 
to do it. A good pro- 
grammer can pro- 
gram anything. It 
doesn't matter [what] 
music you're playing. 
It's more laboutj for- 
matics and putting 
something cohesive 
together." 

As someone who 
never listened to coun- 
try pnor to pn>gi-am- 
ming WCLB. Sulli- 
van's biggest 
challenge has been 
learning the music. 
"Pvie newr really been 
a countiy listener," he 
says. "I knew who 
Garth Brooks, Vince 
Gill, Clint Black, and Shania Twain 
were, but 1 didn't have them in my 
Iiersonal collection." 

Until he learns the music, Sullivan 
is pTOgi-amming by the numbei"s. "I'm 
looking at research lists, trying to 
build the categories, and looking at 
numbers and picking things that look 
like hits, without knowing what the 
music sounds like." he says. "You 
could rattle off 15 titles, and I'd be 
Iuck>' to know two of them." 

A common complaint heai"d at coun- 
try conventions is the "infiltration" of 
former top 40 programmer into the 
format, something that has, at times, 
been blamed for the leveling off of 
countrj''s shai-es. As an "infiltrating" 
programmer, Sulli\'an understandably 
finds the notion silly. In fact, he thinks 
the increase in top 40 formatics at 
eountr>' r:ulio is what helix'd the for- 
mat explode in the first place. 

"It appeared to me that when the 
cwmtry format explodetl is when they 
stalled to Hven it up and gi\'e it a Itop 
40] approach and put more energy 
and excitement into the format." 

With hL'; top 40 baekgi-ouml, Sulli- 
van has been surprised at what he 
sees as the soft-sell approach taken by 
countrj' label rejxs. "Maybe ixKiause of 
my background, 1 axpected the coun- 
try reps to be a lot more aggressiw 
than they are." he sajv. "I-Yom where 
1 sit, they seem a little more laid-back 
than the i-eps I'm accu-stomed to. I fig- 
ure I have to build brand-new rela- 
tionships . . . [buti I'm still sitting hei*e 
waiting for a lot of them to service us." 

One reason Sullivan may not be 
hearing from too many reps is that the 
station's music mix is 40% current/ 
recurrent and 60% gold. Howewr, he 
sa.S's, that ratio has been cvT)hing since 
the station's Thanksgiving sign-on, 
when it played only oldies. 
"At fir-st, we didn't play currents," 




NEIL SULLIVAN 

Program Director 
WCLB West Palm Beach. Fl. 



he says. "We decided that 95 
[WCLB's frequency] was the magic 
number, and we built a power cate- 
gory of 95 uptempo, smash-testing 
gold songs. Then we evolved back- 
ward. We started with power gold, 
then expanded the gold library, then 
added older recurrent*, then regular 
recurrents, then power recurrents, 
and then currents." 
Sullivan says that WCLB will let 
crosstown heritage 
country WTRK break 
records but adds, "If 
you look at the fact 
that we played 0% 
currents at the begin- 
ning and are playing 
40% currents now, 
lyoul can figure out 
where we're going." 

WOVV's format 
change came shortly 
after the announce- 
ment that the Ard- 
man Broadcasting- 
owned station had 
entered into a joint 
sales agreement with 
West Palm Beach- 
based Fairbanks 
Communications. 
Management was 
informed of the 
change one week before it took place, 
and Sullivan saj-s most of the scram- 
bling came in the last :i{>-4S hours 
before the switch was pulled. The 
music library annv-ed at 10:30 a.m. the 
day of the change and had to be in the 
studio by 5 p.m. 

There was no prepubltcity for the 
format change. "We played Ace Of 
Base, went into a stopset, and came 
out of the stopset country," SuUiran 
says. "We thought we'd use word of 
mouth and work the bugs out before 
waving any flags." 

Until last w^ek, when morning man 
J.R. Edwards debuted, WCLB was 
running jocklesft. This week, new 
night jock Dakota will launch the 
"Cryin', I^in', I.*avin'. And I.4tugh- 
in' " show. The rest of the lineup had 
not been set at press time, although 
all the WOW jocks were given a 
chance to audition for joK^ at WCLB. 

Sullivan believes that WIRK has 
made a few changes since WCLB's 
debut. "I'w heard them cutting back 
commercial in\Tentory, picking up the 
tempo, and spending more time with 
the music blend," he says. "Those 
kinds of healthy things happen when 
a competitor comes in." 

WCLB plays 30-minute music 
sweeps in every daypart, including 
mornings, trying to position itself as 
the "more music" station. It is taking 
an a^ressire approach to what Sulli- 
van calls "trying to tweak the other 
guy and playing head games" by 
putting listeners on the air explaining 
why they like WCLB best. 

.Sullivan began his career in 1979. 
What he calls his "first important pro- 
gramming situation" at top 40 WQGN 
New London, Conn., led to PD stints 
at WNTQ Syracuse, N.Y., WKDD 
Akron. Ohio, and finally, in March 

um.wovv 

rilYLUS STARK 
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Spinoff Taps Into Minds Of ll/lusic 

Harder News Angle Goal Of Interview Show 



IBYBRETTATWOOD 



LOS ANGELES— The creators of the 
Washington. D.C. -based music show 
"New Music '96" are spinning off the 
program into a music series that 
explores the minds behind the music. 

The program, appropriately titled 
"New Music Minds," is described as 
"PBS and CNN meet MTV" by its co- 
creator Culver J. Long. The show; which 
is being sjTidicat^d by Adler Video Mar- 
keting, will be ax-ailable for broadcast in 
the spring. 

"We want to be the Bill Moyers of 
music tele\Tsion." .'5a>'s Long. 

Each weekly episinte of "New Music 
Mimls" will feature three in-depth artist 
interviews that explore music, politics, 
and other topics. 



Long says that the program will aim 
to live up to its name as it attempts to 
expose the minds behind the mu.^ic. 

"Kids .should know that their heroes 
are thinking about real things," says 
Long. "Going out and getting drunk isn't 



program will change its name to "Sonic 
Ignition." 

In the past, the "New Music" show has 
integrated the current year into its title. 
However, the o^r-changing title con- 
fused some viewers, according to Long. 



■95 



NEW MUSIC 



Staff Decisions 
Made At MTV 
Productions 

MTV Networks has made some 
key stafilng (kTisiims for iU* recently 
created MTV Productions di\ision, 
which is producing the theatrical 
films "Joe's Apartment" and "Bea\is 
& Butt-heacl." 

Van Toffler has been name*! head 
of MTV Producticms and will contin- 
ue in his role as executive VR pro- 
pramminji enterin'ise's, for MTV 

In addition, former Pacific West- 
ern Productions pi*esident Da\Td Gale 
joins MTV Productions as senior VP 
MTV Films; and MTV executi\¥ VP 
creative dKision. Abby Terkuhle adds 
new duties as creatiw dii-eclor, MTV 
Productions. Evq Szurley continues 
;is VT of MTV Productions. 

MTV Net\TOi*ks has aL«o announced 
that Lisa Berger hiis been prtimoled 
to senior VP original programming 
and series development, for MTV 
Berger, who was formerly VP/direc- 
tor, talent deN-elopment, at MTV w'ill 
now head the music channel's in- 
house dewlojiment unit 



the only thing to do. There are other 
options. We tr>' to raise the level of con- 
sciousness in our program, which is 
something that is ItHig overdue in a music 
show. The message is, 'It's OK to be 
smart.' " 

However, there is also music to be 
found on "New Music Minds." The pro- 
gram will include live performance 
footage and music \ndeos alongside the 
interviews. Long saj-s that the program 
will feature "mostly alternative [actsl, 
but we are open to all tyi>es of music." 

Green Day. Filter, the Presidents Of 
The United States Of America, George 
Clinton, Tori Amos, Pavement, and lee- 
T are among the zcts that have already 
been taped for the ambitious new pro- 
gram. 

"This is the show that we've always 
wanted to do." saj's Long, a news \t;ter- 
an of the Wa.'^hinpton political .'icene. 
"After co\Tering the political leaders on 
an interniilional level. I realize*! that they 
were not connecting with the youth of 
America. Young people don't have a 
spokesix-'rson or anyone to speak up for 
them in the system. The bottom line is 
that I realized that no one was talking 
about what was really going on except 
the artist^;. They have the courage to 
s|>eak from the heart . . . If you want to 
connect with .voung people, the medium 
to use is music. It is one of the greatest 
communication lf)ols to get across the 
emotions and dri\'e of what an indi\idual 
Ls aUmL" 

While production gears up on "New 
Music Minds," the same staff will con- 
tinue to pnxhK'o "New Music 'SMJ." How- 
ever, to aroid confusion, the 5-year-old 
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"It just made more sense from a busi- 
ness perspecti\'e to change it," he says. 
"Now, we won't haxe to change the let- 
terhead every year. Hojxifully, this will 
em! the confusion." 

"Sonic Ignition" airs on 63 cable s>'s- 
terns, including Bay Cable\Tsion/TCI in 
Oakland, Calif., and American Cablevi- 
sion in Kansas City, Mo. The program 
receives additional exposure on college- 
run TV stations, including New York 
University's NYU-TV New York. 



PRODUCTION 
NOTES 



Cool(io) Like Dat. Rapper Coolio. right, made a cameo appearance on the 
Nickelodeon show "All That." The musician played a customer of surfer/fast-food 
salesman Ed, played by Kel Mitdiell, on the Jan. 20 episode of the children's 
show. 



LOS ANGELES 

New Kingdom's "Mexico Or Bust" 
video was directed by Darren Lavitt. 
while Joel Teboul jiroduced for Sf|ueak 
Pictures. The clip features "Dead Pre-si- 
dents" star Bookim Woodbine. 

Okuwah recently wrapped directing 
duties on Blackjack's "No Lo^'e" \ideo. 
Bernard -Auroux directed photography 
and GaPr' Rapp pi'tKlucetl. 

Mannish's ".Jive U The Mann" was 
directed by Michael Rosen, who co-pro- 
diK'ed with Joseph Yamamoto. Jeflrey 
Cutter directed photogi-aphy. 

Howard Greenhalgh directed 
(leorge Michael's "Jesus To A Child" 
clip for DreamWorks. 

Rocket From The Crypt's "Young 
I Jviers" was directed by Steve Hanft for 
Propaganda Films. 

NEW YORK 

Stephane Sednaoui I'i the eye behind 
Alanis Morissette's "Ironic" video. 

Marcus Nispel for Portfolio/Black 
Dog Films directed k.d. lang's "Sexual- 
ity" clip. Vincent Oster produced, and 
Thomas Kloss directed photography. 

Richard Murray directed and pro- 
duced Wize And Intelligenl's videt) for 
"Steady Slangin'." Wells Hacket direct- 
ed photography 

Director Stephen Ashley Blake shot 
Royal Fam's "Somethin" Gotz To GK-e." 
Stephen Ashley Blake directed photog- 
raphy, while Carrie Bomstein produced. 

Exene Cenanka directetl and pro- 
duced X's "The Stage" video. 

OTHER CITIES 

F'ilm Noire duo T.H. Davis and April 
Lundy teamed with director Marc 
"Spark" Calixte for XpHcit's clip "Voy- 
age To Atlanta." The video was shot, 
appropriately enough, in Atlanta. 

Stephen Kirklys directed Mor- 
phine's "Mile High" clip in Boston. 



Country 'Roots' On TBS; 
MuchMusic Unplugs 



bOUNTRY CUTS: Nashville-based 
Wild Wolf Productions is readying an 
ambitious six-hour miniseries on the 
evolution of country music. The three- 
part program, titled "American Music: 
The Roots Of Country," will air June 
2, 9, and 16 on TBS. 

"This is the most extensive series 
ever done on country music." sa>'s pro- 
ducer Tom Neff. "It has been a two- 
year project, and we've interviewed 
well over 100 people and used about 50 
hours of film for it." 

The miniseries, which is narrated 
by Kris KristofTerson, will begin with 
the early year^ of country music as a 
ctHTimercial art form and document Its 
rise through such contemporary 
chart-toppers as Garth Brooks and 
Billy Ray Cyrus. 

The program will 
include rare archive 
footage of early jrerfor- 
mances by such artists as 
Eddy Arnold. Chet 
Atkins, Will Rogers, and 
Roy Rogers. In addition, 
new performances by 
Mark Chesnutt, Suzy 
Bogguss, Toby Keith, 
Lee Roy Parnell, and 
Larl White were taped 
exclusively for the show. 
Another program high- 
light is a collective per- 
formance by contempo- 
rai'y and veteran country 
artists for a cover of 
Hank Williams' classic 
1950 No. 1 hit, "Why 
Don't You Lave Me." 

One segment of the 
program, titled "Honky 
Tonk Kings And Queens," will docu- 
ment how countrj' music emerged as a 
national presence during World War II. 

The significance of "The Nashville 
Sound." also the name of another seg- 
ment, will bp examined through the 
eye» of such [wrformcrs as Joan Baez, 
Bob I)> !an, and Pete Seeger. 

An accompanying soundtrack, lx>ok. 
home video collection, and CD-ROM 
are exiwcted to be available at retail 
when the program makes its TV pre- 
miere. 

Much ADO: Canadian program- 
mer MuchMusic is getting serious 
about its conunitment to creating orig- 
inal pn^ramming for itn U.S. service. 
For the most part, MuchMusic's U.S. 
music video channel has been identi- 
cal to its Canadian counterpart How- 
ever, that is changing, says producer 
Sarah Chauncey. 

The channel has just added "Club- 
land," a new live performance series, 
to its schedule. 

The hour-long program, which fea- 
tures performances in an intimate set- 
ting, seems to be a version of MTV's 
popular "Unplugged" series. 

Among the acts appearing on the 
pit^n-tim aix' Toiid The ^\'et Sprocket, 
Crowded House, Lou Reed, and JefT 
Buckley. 

However, none of the performances 
are shot exclusively for the program, 
according to Chauncey, who produces 



the show. 

Instead, the music is pulled from 
archive footage of recent club perfor- 
mances, including those taped for 
MuchMusic's "Intimate & Interactive" 
pn^fram. 

MuchMusic is also continuing pro- 
duction on its U.S.-only interview pro- 
gram "Break This." The half-hour 
show contains in-depth artist inter- 
views and music videos. The weekly 
pn^ram, which debuted in May 1995, 
aims to spotlight new artists before 
they break into the mainstream. 

Alanis Morissette, Joan Osborne, 
Silverchair, Better Than Ezra, and 
Filter are among the acts that "Break 
This" featured in 1995. 

In addition to its new original pro- 
gramming, MuchMusic has plans to 
even further distiry?uish 
its U.S. outlet in 1996. 
Keep watching The Eye 
for details. 

Cmt sees the 

STARS: Country Music 
Television is readying 
for its third annual 
Starfest celebration in 
Los Angeles on May 9- 
12. Musicians and their 
fans will be brought 
together for the music 
video channel's Fan 
Fest-like event, which 
will be promoted on 
CMT. 

Among the artista 
scheduled to appear are 
Jeff Foxworthy, Mar- 
tina McBridc, Tracy 
I..awrence, Joe Diffie, 
Tammy Wynette, Ricky Skaggs, and 
Confederate Railroad. 

Best BET: After manv delavs. 
Black Enteilainment Television final- 
ly laimched its BET on Jazz on Jan. 15. 
A simulcast of the new music channel 
appeared on BET for the first few 
hours of its debut 

In other BET news, the channel is 
teaming with Rhino for a double-CD 
collection of soul music. Strangely, 
"BET 15th Anniversary Music Collec- 
tion" is being i-elea'ied in the channel's 
16th year of operation. 

Reel NEWS: Propaganda Films 
director of special programming and 
events Larry Perel exits to pursue 
other opportunities . . . Simon Rex 
and Erik Pal ladino join MTV as its 
newest VJs, while Alejandro Lacroix 
joins MTV Latino as newest VJ . . . 
RSA USA Inc. inks director of pho- 
tography Hugh Johnson. 

MoR MUSIC NEWS: Former Z 
Music Television president Ken Yates 
has been named president of MOR 
Music TV The shop-at-home music 
channel recently relocated its head- 
(luarters from St Petersburg, Fla., to 
Nashville. 

Th£ Eye is nmv open on the Internet 
Setd all news Uema to brett213@vt. 

netcoitLCOitL 
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BILLBOARD JANUARY 27. 1996 



FOR WEEK ENDING JANUARY 14, 1996 



Billboard Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

• NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BV BOS) FOR THE WEEK AHEAD 



i 



14 tawn dally 
189S »th Stmt NE. 
WathiriKton, D.C. 20018 

1 TLC. D^ggin' On /txi 

2 Pure Soul. I Want You BacK 

3 Janet J Khun, Runaway 

4 D'Angeto, Cruism' 

5 Monica. Bdcre Vcu Wafc Oui Of My Ufe 

6 Cooilo, Too Hot 

7 3T, Anything 

8 LL Coot J. Hey LDver 

9 Michad Jackson. E^nh Song 

10 Mdni^ Cany LBoyill Men. Emm 

11 Km Krosi, Irj'iilc's Tha Niglit 

12 MichaH Jackson, You Are Not Alone 

13 JodKi, Love U 4 Life 

14 Fattti Evans. Soon As I Get Horrw 

15 HonKat), I Mrss You 

16 Silk, Hooked On You 

17 tmmature, We Goi) tt 

18 Guru, Watch What You Say 

19 HKhcl, CofT>e Dig il 

20 R. Kcfly, You RefTMnd Me Of Somelhii« 

21 Whitney H(utcn,Exh^<Shoop Snoop) 

22 Shai, Come With Me 

23 Soto, Wwre Do U Want Me To Put 11 

24 Earth Gyrlt. Loue 01 Mine 

25 Patra, Put! Up To Tne Bumper 

26 Terry Ellis, Where Ever You Are 

27 ■¥-, Ck-id 

28 Total. No One E)se 

29 Faith Evans. You Used To Love Me 

30 Monica. Like This And Like ^t>^^ 

* * NEW ONS* * 

No Nftrt Om, This We«k 



arats 



Continuous programming 
2806 Opryl^rtd Dr.. 
Nasltvilke. TN 37214 

1 Tim McGraw. Can't Be Rea'ly Gone 

2 Joe Diffie. Bigger Thar The Beatles 

3 Collin Raye, Not Ttiat DtfTeient 

4 John Mchaii Moiitgwwty, CoMtoy U»e 

5 Faitli Hill, It Matters To Me 

6 Doug Supemaw, ^iot Eixxjgh Kxj>s In 

7 Dwight Yoakam, Nothmg 

8 Diamond Rto, Walkin' Away 

9 Wade Hayes. Wnat f Meant To Say 

10 Bryan White, ReEiecca Lynn 

1 1 Tefrl Clark. When Boy Meets Girl 

1 2 Sunu T-um, 1 1- 'ix'* Na in It for Ur*l I'm 

1 3 Pam Tillis. Tlx: Rivw Antf Vv HigtiWHry 

14 Martina McBride. Wild Angels 

15 TlnM a mii da H\ Yx E-Htelsan^MeDoM-.^ 

16 Sawyer Brown, Round Here 

17 MM)yB«nelt.Nw<T^ersAIR«nWim< 



18 Tracy LawrerKe, If You Loved Me t 

19 JuraorBRMn, My\VHeT)vrli5You''cDe9C' 

20 Crnilk), Even If i Tried 1 

21 Loneslar, No Nevrs 

22 IxvlaDMt. Some TTin^^ Meant To Be 

23 Clay Walker. Hypnotize The Moon t 

24 RKh McCre^dy, Hanfltn' On t 

25 JoOe(Ma(ku.HMKKCaf;tirB.TaHCvt*rut 

26 Alan Jackson, Tall, Tall Trees 

27 Kieran Kane, Cool Me Down t 

28 Lorrie Morgan. Standing Tall T 

29 Pam Tlllls, Deep Down 

30 Helen Darltni, I Haven't FounO II Vd 

31 Rhelt Aklns, $N> Said Yes 

32 David Lee Murphy, Dusl On The Battle 

33 George Strait Check Yes Or No 

34 Pau(Oventrtrt.WeweG3tToKttpOnMe 

35 Curtri Day, My (ktjy's Cookin' 

36 PMpCtaypooLTheStwi^Of AWomant 

37 Baker & Myers. Yeats From Here 

38 fiKhy Skasct, Solid Ground 

39 John Prine, Ain't Hurlm' NolKKly 

40 Ty Englartd. Srrohe In He* Eyes 

41 Trisha Yearwuad, On A Bis To St Oaua 

42 Smokin' ArmadHlM, Let Voia Heart Ledd 

43 Keilh Stegill. 1969 

44 4 Runr}er, Ripples 

45 Six Shooter, A Country Bo/s Mean 

46 Ty HemdoA, He^rr Half Empty 

47 Charlie Daniels, Same 01' Me 

48 iohn Berry. IT I Had Any Pride Left At AJ 

49 Daryle Singletary, Too Much Fun 

50 Travis Trin, Only You 

t Indicates Hot Shots 

* * NEW ONS* * 

Alatuma. It Works 

Billy Dean. It's What I Do 

Curtis Day, The Tnjth Is Hard To Swbi«w 




Continuous programming 
1515 Broadway. NV, NY 10036 

1 2Pac, Cal fornra Loi/e 

2 MvBtiCny&Boyitl Man, One Sweet Day 

3 Bush. Ctycenne 

4 Smashing PimpUm, Butd Wim Butlatly..- 

5 Coolio, Too Hot 

6 Oasrs. WDt>;}erv/all 

7 Joan Osborne, One Of Us 

8 LL Cool J, Hey Lwer 

9 Green Day, Bram Slew 

10 Whitney Houston. Exfuie [Stncp Stnop) 

1 1 Collecttve Soul, I he World 1 Know 

12 Janet Jackson, TAVfilv Foreplay 

13 Red Hot Chill Peppers, My Fnends 

14 Alice In Ctvains. Gntxl 

15 Seven Mary Thrw, Cumbersome 
15 Madonna, Vao II See 

17 DeepBkaSa(nelNrg.BiraMasiAlTillan/s 

18 Rancid. Ifuhy So^O 

19 George Michael. Jesus To A CMId 

20 Everclear, Santa Mociica 

21 Torty Rich Project, Nobody Knows 



22 Dave Matlhews Band. Sate^ilite 

23 Bk>es Traveler. Hook 

24 Morwa. Before Yoti Walk Out Ot My L* 

25 Hoolie & The fiknvfiih, Tune 

26 Cartdlebox. U "C^rstanding 

27 NaUlie Merchant, Wondt^r 

28 Tha Dogg Pourtd, Let's Piay House 

29 Seal. Dtin't Cry 

30 Folk Imploston, Natural One 

31 Cypress HiU. Throw Ycur Set to The Ar 

32 Silverchair. Pu'e I<ta56acre 

33 Proidents 0( The UrM Stales, Liimp 

34 La Bouche. Be My Lover 

35 No Doubt, Just A Girl 

36 For Squirrels, Migtity K-C. 

37 Krts Kross. Tonite's Tha N^ht 

38 Goo Goo Dolls. Name 

39 Don Henley. The Ganlen Of Allah 

40 Beastie Boys. Sabotage 

41 TLC. WatfrflaKi 

42 Whrte Zombie. Super-Chorgec Heaven 

43 R. Kefly. You Remind P* Of ScmettWig 

44 Everything But The Girl. Missing 

45 Immature. We Got It 

46 Alanis Morlssette, Hand In My PockH 

47 Slcne Temple nob. Interstate LrMe Song 

48 Cooln Feat. LV., Gangsta's Paradise 

49 LV,. Thww Your Hands Up 

50 Black Grape, in The Name Of The 

*• Indicates MTV Exclusive 

* * NEW ONS* * 

Smashing Pumpkins, 1979 
Goo Goo Dolls. Naked 
Mary J. Blige, Not Gon' Cry 
Lisa Loeb, Tat\ 
Soul Asylum, Promises Broken 

C9TNN 

THE NASHVILLE NTTWOBE* 
The Hean of Country 

30 hours weekly 
2806 Opryland Dr., 
Nashville. TN 37214 

1 Ty Hemdon. Heart Half Empty 

2 John Michael Mor^imery, Cowticy Lcve 

3 Wade Hayes, What I Meant To Say 
4Jetf Carson, Tr.e Car 

5 ShwH Twain, iitYniip Not In I! Fa io«| l"m.. 

6 Bryan White, Rebecca Lynn 

7 Tim McGraw, Can't Be Really Gone 

8 Doug Supemaw, Not Enough Hoois In 

9 DwIght Yoakam. Nothing 

10 John Berry, H I Had Any Pnde Left At At 

11 Terri Clark. Wfien Boy Meets Girl 

12 Faith Hin, It Matlurs To Mc 

13 Sawyer Brown, 'Round Here 

14 Collin Raye. NdI Ti\al Difleient 

15 Martina McBride, Witi Angels 

16 TTvUMricta,U <aiEterDolsBrrf hteCmn 

17 DiarrKmd RIo, Walhin' Away 

18 Joe Diflte, Bigger Than The Beatles 

19 Juriar8nMi.M, WibThnteVou'>«Pced 

20 Rhett Ahins, She Said Yes 

21 Emilio, Even If I Tned 

22 Ty EnglarK). Smoke In Her Eye& 

23 Lome Morgan. Standing Tall 



24 Ricky Skaggs. Sol id Gmund 

25 Linda OMta,S>TieThr^yWe Meant Ta Be 

26 Clay Walker, Hypr«>tirt The Moon 

27 MmfyBwLNown-afsMir^Vmiir/e 

28 Tracy LawrerKe. H You Loved Me 

29 Rich Mccrearty, Hangin' On 

30 4 Runnef, Rippies 

* * NEW ONS* * 

Lonestar, Nl> News 
CLatre Lyi>ch. My Heart Is A Diannnd 
Jo Dee Mesna. H«JsCardina. Tails Cal*rru 
Pam rdlis. The Uivet And The Highway 
Travts Trttt. Only You (And You Akjftel 



Continuous programming 
1515 Broadway, NV, NY 10036 

1 Wlitney Houston, Exhale iShoop Shoopl 

2 MMtCaMy&BeyilMen.O%SM««Oay 

3 Madonna, You'll See 

4 Alanis Morissettff. HaiU In 1^ Pocket 

5 Janet Jackson. Twenty Foreplay 

6 Joan Osborne, One Of Us 

7 Hootie & Tt>e Btowfiiti, Time 

8 Deep8kjeSamrt««BrHa>4astAlTltMi/s 

9 Natalie Merchant, Carnival 

10 George Michael, Jesus To A Cblk) 

1 1 t. Gold 

12 Michael Jackson, Earth Song 

13 Seal. Dcn'tCry 

14 Everything But The Girl, Missing 

15 Don Henley, Tne Garden Of Allah 

16 Blues Traveler. Hook 

17 NaUlie Merchant, WontJer 

18 Ellon John, Blessed 

19 Janet Jackson. Runaway 

20 Mariah Carey, Fantasy 

21 Beatles, Free MA Bird 

22 Big Mountain. Get Together 

23 SopMe B. Hawkins, As I Lay Me Down 

24 Seal, Kis5 From A Rose 

25 HcElieincBkHrii^CN/WannaaeWlhycu 

26 Oasis, Wonde^^aii 

27 Collectiwe Soul. The World I Know 

28 Madonna, T^i'.i' A Bow 

29 Tom Petty ITTcHeartMitan. Dam Come . 

30 Blues Traveler, Run Aroum) 

* * NEW ONS* * 

Tori Amos. Caught A Lite Sneeze 
Soto, Where Do U Want Me To Put it 
Al Green, Your Heart's In Good Man<Js 
The Mavarids, Al Vou Evw Do Is Bring Me Dwr 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BV 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING JANUARY 27, 1996 




Continuous programming 
1221 Collins Ave 
Miami Beach, FL 33139 

AMERICA'S NO. 1 VIDEO 

2Pac, Cahfarnia Love (Part 2) 

BOX TOPS 

Mel-Low, BG Thang 

Eaiy.E, Ji.-st Tan Let U Know 

ToUI. No One Else 

Mack 10, Weststde Slaughterhouse 

Phunk Addict Cmv, Gel With You 

Faith, Scon As 1 Get Home 

L-A.D,, Ridir' Low 

Monica, Before You Walk Out 01. .. 

Xscapc, Do You Want To 

Junior M.A.F,1.A.. Get Money 

J'son. Take A Look 

Da Lunu. I Got S On inRemii) 

Tony Ricli Project, Not>ody Knows 

Redman, FunkOfama 

3T, Anything 

Fab 5, Lefiauf Lallah Eshhoshka 
NEW 

Art N Soul. Ever Since You Went Away 

Big Mountain, Get Together 

Black Grape, In The Name... 

Black Menac«. Family 

Conscious Daughters, Gamers 

OG. SudkiiV Wot 

Diana King, Am i Notx>dy 

Gren. She Shiws 

Into Arwther, Mutate Me 

Luke, Scarred 

Mad Skillz, Mcr^e Ya Body 

Meat Loaf, Not A Dry Eye... 

Nonchalant. 5 O'Clock 

Phstcyde, Drop 

Presidents Of The UnilMl Stales. Peaches 
Pudgce. On The RegutaKRemm) 
Pure Soul. Stairway To Heaven 
Rappin' 4-Tay. Ain't No Playa Lii^ie... 
Soul Asylum, Promise Broken 
Speech. Like Marvin Gaye Sa>d 
Tori Amos. Cau^t A Lite Snc«/c 



Thi'Alwiu AufifW^ Vrtuvrt 

Continuous programming 
3201 Dickerson Pike 
NashvHIe. TN 37207 

Whitney hlouston, Eihale (Shoop Shc»p) 

Take That, B^ck For Good 

Mariah Carey & Boyz II Men, Cne SMet Day 

Del Amitri. Roll To Me 

Jartet Jackson, Runaway 

The Pretenders, Sens* 0' Pur;xKt- 

Temptations. SoiiMi Enchanted CvpnmK 

Stevie Ray Vaughan, Lfltle Wmg 

The Archies, Sugar, Sugar 

John Berry, If I Had Any Pnde. . 

Peter Frampton, You 

Elton John, Blessed 

John Hiatt. Cry Love 

Hoolie ft The Bkrwiish. Time 

Natalie Merchant, Wtxider 

Davtd Lee Murphy. Dust On The tkittle 

George Strait, Cv«ck Vos Or No 

Tracy Bird, Lc?.* Lessors 

Blues Traveler. Run Around 

Sarah McL«chlan, t Will Rememt>er You 




Six ttours weekly 

1 Centre Street, Room 2704 

New York. NV 10007 

Das EFX. Microphone Master 

Nonchalanl. 5 O'Ckxk 

Fab 5. Lellaur Lahah tshkoshka 

Junior M.A.F.IJ^., Get Money 

Silk. Hooked On You 

a Cool J. I Shot Ya 

Mad Skillz, Mwe Ya Body 

Jesse L Trina. Where Is The Love 

Goodie Mob. Cell Therapy 

R, Kelly, You Remind Me Of Something 

ErKk Sermon. Welcome 

KRS'Onc, Ruppa/ R N. Damia 

Changing F»cei. We Got It Goin' On 

Fuge«. Fu-Gee-La 

Veronica. W'thoul Lou« 

Funkmasler Flex, Loud Hangover 



Sntoothe Da Hustler. Broken Language 
Xscape, Do You Want To 
Real Live. RmI Uve S"t 
Farth. Soon As I Gel Home 



Continuous programming 
Hawley Crescent 
Undon NWIBH 

Coolio Feat L,V.. Gangsta's Paradise 

Michael Jackson. Earth Song 

The Beatles. Free As A Bird 

Passengers, Miss Saiatevo 

Madonna, Vou'H See 

Tina Turner, GcJdeneye 

East 17. Thunder 

Everything But The Girl. Missmg 

Martah Carey t Boyi II Men, One Sw(«t Day 

Shaggy, Boo m bast <: 

Whitney Houston. Exhale (Shoop Shoop) 

Backstreet Boys, V/e've Got It Gom' On 

Mci Cm ( The Bid So*, M1<m ?e WB Roses 

Da Uiftlt, I Got 5 On It (Remi^i} 

Culture Beat, inside Out 

Rolling Stones, Like A Rolling Stone 

Skee-Lo. I Wish 

Simply Red. Fairground 

Ace Of Base. Lucky Lot* 

Queen, A winter's Tale 



Contimwus programming 
2806 Opryland Dr 
Nashville, TN 37214 



DC Talk, Jesus Freak 

Michael W. Smith, Cry For Lcr^ 

4 Him. Trie Ride Of Lite 

Point Of Grace. Gatf^Cf At Tl>c Rrvei 

Tiamainc Hawlvs. Wtn's Gonna Cany You' 

Clay Crosse. Time To Believe 

Kalhy Troccoli, Go Light Your World 

Out Of The Grey, Gravity 

Carolyn Arends, Seize The Day 

Rkh Mullint, E)rot)>cr'^ Keeper 



Anointed, li s In God's Har>ds Now 
Imagifte This. Lowe Is Eve^ywiwre 
Petra, Tnink Twice (new) 
Brian Bametl, He Sltii Moves Stones (new! 
Wayne Watson. F«i<j Qt Sou's inew! 



One fwur weekly 
216 W Ohio 
Chicago. IL 60610 

JUghan Whigs. I Can't Get Enough 

Loud Lucy. Ticiung 

Mike Walt. F Ticket Ride 

Rancid. Ruby Soho 

Seven Mary Three. Cumt)e«some 

DC Talk. ;flsj5 Freak 

Korn, Shoots & Ladders 

Colleclnie Soul, The World I Know 

l.OOOMonaUsa, How Wouk) You Know 

For Squirrels, Mighty KC 

Combustible Edison, Vertigogo 

Green Day. Brain Slew.'Jaded 

Deep Bkje SomethMg, BntaKlasI Al Tttt^s 

Folk lnr»ploiion, Nslura. Oni' 

Season To Risk, Blood Ugly 



IV FOR m\ mu *^ 



l/2 -lNNir weekly 
46 Gifford St 
Brockton. MA 02401 

Dandy Wartwii. Ride 
Rusty, M)SCgony 
No Doubt, Just A Girt 
Guttermoulh. End CM 9 
Marilyn Manson. Dope Hat 
Tlie Jbnps, Tipp Crty 
Orbit, Come Inside 
Green Day. Btain Slew/ Jaded 
Soul Asylum, Premise Broken 
Into Another. Mutate Me 
Bat>e The Blue Ox. Hazmats 
Jonattian Brooke, Nothing Sacred 
Gren, She Stiinei 
Dag, Ri^hlecMS 

Afghan Whigs. I Can't Get Enough 



RECORDS 420 

(Conliuiuni fnmi pajje 12) 

leasL' their first album by year's end 
and to release two or three albums 
per year after that. 

P>ey and Lewi say they weren't 
even thinking about forming their 
own label until Pfeifer suggested it 
over dinner one evening last sum- 
mer. 

"This came totally out of the 
blue," says Frey, who created the 
annual H.O.R.D.E. festival with 
Blues Traveler's harmonica-playing 
singer John Popper in 1992. 

"Other labels called once they 
heard what was going on." says 
Lewi. "But we shook hands with 
Bob, and it wasn't about getting the 
best deal, it was about getting the 
nght deal with the right people. We 
were really impressed with Bob, 
John, and everyone at Hollj^vood." 

In addition to leaving his GM post 
at Boulder-based W.A.R.? Records, 
which has been home to the Samples 
and the Radiators, Lewi has dis- 
solved his partnership with W.A.R.? 
president Rob Gordon in Advance 
Tour Marketing. 

ATM has handled marketing for 
H.O.R.D.E., as well as tour market- 
ing for such acts as Blues Traveler, 
ZZ Top, Big Head Todd & the Mon- 
sters, and the Allman Brothers 
Band. However, Lewi will continue 
to market the H.O.R.D.E festival, 
though not through ATM. 

ROAD-TESTED SIGNIN6S 

Given Frey's and Lewi's back- 
grounds, the bands signed to 420 
will most likely have some miles 
logged on the road, in the same way 
that Blues Traveler, the Dave 
Matthews Band, and Big Head Todd 
& the Monsters did before signing 
to their respective labels. 

"I have known Jim for over 10 
years, and he is one of the best 
record guys out there," says Frey. 
"We share the same ideas about 
touring. He gets in a car and drives 
in advance of a tour to make sure 
everything's in place a month be- 
forehand. Everything revolves 
around the tour. That's what he's 
going to be doing." 

Lewi adds, "We want bands with 
that tdo-it-yourselfj philosophy of 
going out there and touring. Bands 
that went gold or platinum on their 
first album usually went away. But 
look at bands like U2 and R.E.M., 
w'ho toured from the beginning. 
That's the way to do it. In terms of 
signing hippy bands, are we gonna 
sign them? Not necessarily. I'd love 
to sign the next Soundgarden. But 
the idea is not to go for the quick fix. 
At W.A.R.? we knew how^ to make 
money on [selling] 5,000 records." 

WORKING MARRIAGE 

Pfeifer says that 420 won't be lim- 
ited to bands that fit the H.O.R.D.E. 
genre. 

"IFrey and Lewi] are extremely 
talented, and their principles and 
ours are in line about touring and 
artist development," says Pfeifer. 
"That's why I thought the marriage 
would work." 

Pfeifer hopes 420 will enhance 
Hollywood's reputation and possi- 
bly give it a cutting edge. 

As for the label's name, Frey and 
Lewi noticed that hats reading 
"420" were the best-selling mer- 
chandise at one of the H.O.R.D.E. 
shows. According to High Times 
magazine, 420 has come to mean the 
time of day that pot smokers nation- 
wide light up. 



WANTED TO BUY 



3 



WE PAY TOP 

CD's-Cassettes 
Videos & 
Audio Books 

WE BUY IT ALL 



iiii 



(305)351^ 

FAX (305) 351-0561 -CAli NOW! 



"We are cash buyers of un- 
wanted LP's, Cassettes or 
CD's." No quantity is too 
large or small. We pay the 
freight. Call: 

(609) 890-6000. 



CASH -CASH -CASH 

Top $ paid on CD's, Cassettes. 

LP's, Music Books, Rock 
T-shirts. No quantity too big or 
too small. Call 201-662-7600 or 
Fax: 201-662-8060 



STORE SUPPLIES 



DIVIDER CARDS 

BUY DIRECT FROM MANUFACTURER 
ALL SIZES AVAILABLE 
Dies & Die Cutting 
1 (800) 3S9-S038 

755 Wythe Avenue. Brooklyn, NY 11211 
THE DISTRIBUTORS SUPPLIER 



APPAREL 



LICENSED MUSIC APPARREl 
'OVER 100 ARTISTS' 
CALL FOR FREE CATAL06 
DIALERS ONLY 

1 800 328 0308 



ARE YOU READY 
TO REACH THE 
MOST 
RESPONSIVE 
READERS IN THE 

MUSIC 
ENTERTAINMENT 
INDUSTRY? 

SURE YOU ARE . . . 

CALL 
BILLBOARD 
CLASSIFIED 
1-800-223-7524 
FAX: 212-536-5055 
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JUNO AWARDS CELEBRATE 25 YEARS OF ARTISTRY 



(Continued from fxiffc 1) 

vocalist of the year in 1994, and a 
teenage Morissette was nominated for 
three awards in 1992 and took home 
the award for most promising femaie 
vocalist of the year. 

Winning a Juno or scoring a nomina- 
tion isn't just a boon to a Canadian 
artist in his or her homeland. During 
the award.s show's 24-year history, 
many Canadian artistii, including Joni 
Mitchell. Neil Young, Crash Test 
Dummies, k.d. lang, and Celine Dion 
(see story, page 1 ). have also e.xperi- 
encefi U.S. and worldwide success. 

Other past Juno winners, such as 
Jann Arden and Barenaked Ladies, 
have yet to conquer other territories, 
but may be primed for U.S. break- 
throughs. 

CAiRAS president Lee Silversides 
says that winning a Juno "is a building 
block. It's an endorsement by your 
peers that you have risen to a certain 
level, and it's a confidence builder." 

Historically, Silversides says, win- 



i 
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JONI MITCHELL 



ning a Juno was primarily about pres- 
tige — a victor,' usually didn't translate 
into a huge sales gain or further inter- 
national recognition. However, he 
adds, that may be changing. 

While the recent successes of Moris- 
sette and Twain, and that of Bryan 
Adams before them, have proven that 
Canadian artists can go on to major 
global sales triumphs, it hasn't always 
been a given. 

"There's no question that talent 
from Canada could compete on the 
world's stage at any time over the past 
30 years," Silversides says. "It was our 
ability to make the rest of the world 
aware of the talent that was in our own 
backyard that took time to mature." 

Perhaps as part of a mo\'e to make 
the rest of the world more aware of 




BARENAKED LADIES 



Canada's musical gems, CARAS has 
transformed the Juno Awards into a 
big^r event. For the second consecu- 
ti\'e year, the Junos will be open to the 
public. Last year's ceremony was at- 
tended by 10,000 — which consisted of 
members of the record industry and 
7,000, who shelled out S25-$30 each to 
attend the show. CBC-TV will once 
again carrj' the Junos across Canada. 

A&M Records president Al Cafaro 
believes that the Junos can be an effec- 
tive platform for generating enthusi- 
asm in the industn,- about an act. 

"A record company spends a lot of 
its time getting itself p.syched up ixnd 
getting itself focused on an artist so it 
can take that artist into the market- 
place aggressively," Cafaro says. "The 
Junos speak to that reality within 
recoi-d companies. For us to be able to 



tell a press person, a [retail] buyer, or a 
radio person that [A&M artist] Jann 
Arden won a Juno is a reassertion that 
she is among the best artists in Cana- 
da, and we can build on that. Nu one 
knows what can happen with a Canadi- 
an artist better than A&M. Bryan 
Adams is probably one of the three to 
five biggest artists in the world at any 
label." 

But the limited visibility of the Junos 
makes the awards' market impact neg- 
ligible in the U.S., according to Bob 
Bell, new-release buyer at 300-store 
Wherehouse Entertainment in Tor- 
rance, Calif. 

"I'm sure that north of the border, 
winning a Juno can probably double 
your record sales, but it doesn't mean 
anjlhing in this countr>'," Bell says. 

When the nominees for the 2oth an- 
nual Juno Awards are announced Jan. 
31, several of the following artists will 
likely turn up. Below is a rundown of 
their U.S. and worldwide successes 
and current plans. 

ALANIS MORISSETTE 

The massive sales of Morissette's 
1995 Maverick/Reprise album, 
"Jagged Little Pill," have validated 
Juno voters' prophetic honoring of the 
Ottawa, Ontario, native as most 
promising female vocalist in 1992. 

To dale. "Jagge<l Little Pill" has sold 
4.4 million units in the U.S. alone, ac- 
cording to SoundScan. The album has 
sold potently in Canada (more than 
600,000 units) and outside North 
America (more than 7{K),000), accord- 
ing to Reprise. 

Morissette. who has been touring 
steadily since last year, has American 
dates in the South. Southeast, and East 
continuing through mid-February. 

SHANIA TWAIN 

While Windsor, Ontario-bom Twain 
collected a 1994 nomination for country 
female vocalist of the year, she stands 
to be one of this year's most-prominent 
nominees after the towering success of 
her sophomore release, "The Woman 
In Me." 

Twain's 1996 country rock hybrid, 
produce*! by her husband. Robert John 
"Mutt" Lange, has been a North 
American smash: According bo Sound- 
Scan, the album has sold more than 2.9 
million units, and a spokeswoman at 
Mercurj' Nash\ille, Twain's U.S. label, 
says the set has sold more than 700,000 
units in Canada. 

The singer plans to spend 1996 
working on songwriting and pre-pro- 
duction for her third album and will 
record the set before the end of the 
year, according to the label spokes- 
woman. 

JANN ARDEN 

A&M's Jann Arden dominated the 
1995 Juno Awards, winning female vo- 
calist of the year, single of the year 
("Could I Be Your Girl"), and song- 
writer of the year. Arden is only the 
second woman to win the latter award 
(k.d. lang won in 1993 with Ben Mink). 
In 1994, Arden was nominated for 
songwriter of the year and won best 
new solo artist. 

Yet Arden's success hasn^t been lim- 
ited to Canada, where her "Li\ing Un- 
der June" album has been certified 
quadruple platinum, for sales of 
400.000. Globally, the album has sold 
more than 5(X),000 units, according to 
the label. In Australia, the single "In- 
sensitive" reached No. 1 and has been 
certified platinum for sales of 70,000 
units. 

While Arden has yet to make a ma- 
jor breakthrough in the U.S., A&M 




CRASH TEST DUMMIES 

continues to promote "Living Under 
June," which was released Feb. 28, 
1996. 

The label shipped "Insensitive" to 
top 40 radio Jan. 10. The song will be 
featured in the New Line Cinema film 
"Bed Of Roses." 

BRYAN ADAMS 

Adams is certainly no stranger to 
global success or the Juno Awards. 
Adams won his first Juno (for male vo- 
calist of the year) in 1982, a year before 
he made his American breakthrough 
with "Cuts Like A Knife," which 
reached No. 8 on The Billboard 200. 

A 14-time Juno winner, Adams 
scored a No. 1 U.S. hit with "Have You 
Ever Really Loved A Woman?," from 
the "Don Juan DeMarco" soundtrack 
last year. 

This year, Adams will return with 
his first album of new material since 
19S*1. The set, produced by Lange. is 
tentatively due in late spring or early 
summer. 

Thirteen years after his first Juno 
\ictory, Adams has evolved into a ma- 
jor sales force in the U.S. and around 
the world. Adams' greatest-hits collec- 
tion. 1993's "So Far So Good," has sold 
2.7 million units in the I'.S., acconling 
to SoundScan. His global sales have 



even been more impressive: According 
to A&M's Cafaro, Adams' last two al- 
bums have sold more than 25 million 
copies worldwide. 

JONI MfTCHELL 

Billboard's 1995 Century Award 
honoree is also held in high esteem in 
her native country: Fort McLeo<l, Al- 
berta-bom Mitchell is a recipient of the 
Junos* Hall of Fame Award and has 
been nominated by CARAS 13 times, 
winning once as female vocalist of the 
year. 

Mitchell's 1995 aJbum, "Turbulent 
Indigo," which marked her return to 
the Reprise fold, has sold 226,000 units 
in the U.S., according to SoundScan. 
Sales total more than 185,000 units in 
Canada and foreign territories, accord- 
ing to Warner Bros. 

Reprise director of A&R Julie Lar- 
son says Mitchell is currently record- 
ing a new album with drummer Brian 
Blade. The label also plans an all-star 
Mitchell tribute and a greatest-hits al- 
bum that will include a rerecording of 
"Both Sides Now"; one of these pro- 
jects will be released as early as Sep- 
tember, On Jan. 12, the label also is- 
sued a CD-5 of five remixes of 
Mitchell's "Big Yellow Taxi," the track 
featured on last year's "Friends" 
soundtrack, to dance radio and club 
DJs. Work has also begun on a Mitch- 
ell boxed set, which will be released 
within the next couple of years, accord- 
ing to Larson. 

NEIL YOUNG 

Like Mitchell, Toronto-bom Young 
is a Juno Hail of Fame honoree; in 
1995, he was named male vocalist of the 
year. 

"Mirror Ball," Young's highly ac- 
claimed 1995 collaboration with Pearl 



Jam on Reprise, has sold 418,000 unita 
in the U.S., according to SoundScan. 
According to Reprise, the album has 
sold more than 100.000 units in Canada 
and more than 500,000 units outside 
North America. 

Young will next be heard on the 
soundtrack for the Jim Jarmusch film 
"Dead Man"; the album, due for re- 
lease Feb. 27, will be the first project 
from Vapor Records, a new label 
owned by Young and his manager, El- 
liot Roberts, and distributed by Wam- 
er's Alternative Distribution Alliance 
(Billboard, Nov. 25, 1995). Young re- 




JANN ARDEN 



mains signed to Reprise as a solo artist 

TOM COCHRANE 

The sales momentum achieved in 
America by Tom Cochrane's Juno- 
sweeping album "Mad Mad World'* 
didn't continue with his latest Capitol 
album, "Ragged Ass Road." 

In 1992, Cochrane collected Junc^ 
for male vocalist, album ("Mad Mad 
World"), single ("Life Is A Highway"), 
and songwriter ("Life Is A Highway" 
and "No Regrets"), trouncing perenni- 
al favorite Adams. 

Two months later, the album and 
single logged onto the American 
(Continncd on page UH) 



Boxed Set Celebrates Canada's Music 

Industry Comes Together On 'Oh What A Feeling^ 



BY JERRI HORAK 



The four-disc boxed set "Oh What 
A Feeling" represents the fii-st time 
that Canadian artists, reconl compa- 
nies, and publishers have collaborat- 
ed on a comprehensive retrospectKe 
of the countrj-'s popular music. 

The 77-song set, due Wednesday 
(24). was pmduced by the (Canadian 
Academy of Recording Arts and Sci- 
ences to commemorate the 2nth an- 
nivei*sa]*y of the Juno Awards. 

"All areas of the industry have 
made a cttntribution. anti that has cre- 
ated a great sense of community," 
says executive producer Randy 
Lennox. "WTien you try to do .some- 
thing that is an industry initiative, 
genei-ally there are naysayers in the 
process, but in this in.slance. it would 
seem that eveiyone has come togeth- 
er." 

The set re\'eals how much Canadi- 
ans have contributed to American 
popular music, since many of the 
songs achieved substantial success in 
the U.S. 

The tracks cover the fiill range of 
|K>p music, from Stepi>enwoirs "Bom 
To Be Wild" to Uoch Voisine's 
"Helene." Alanis Mori.^^sette, Neil 
Young, k.d. lang. Celine Dion, Brj'an 
Adams, imd Leonard Cohen are aW) 
featured. 

"Kven though I've heard all the 
songs before. I never listened in a 
Canadian context," says L<ennox, who 
is chaii'man of tlie CARAS Juno com- 



mittee and GM of MCA Records 
Canadiu which is distributing the set. 
"As an aggregate, it's ovei-whelming. 
1 felt a true sense of pride at how' ex- 
traonlinary our songwriting has lieeu 
for the past 25 years antl how gi*eat 
our musical heritage is." 

All prijceeds fmm the set, which is 
a Canada-only release, will l>c donat- 
ed to the Stiiiiight Foundation. Safe- 
haven, and CARAS Scholarship 
Fund. "We're going to rai.«ie some se- 
rious money," says Lennox. 

"It serves as much as an e(kication 
and awareness to the public at large 
as a salute to all the elements that 
comprise [the Canadian music indus- 
tiyl," says Lee Silversides, pre.sident 
of CARAS. "It is the jierfect ancillaiy 
element to enhance the silver-an- 
niversary celebrations, and we're 
looking for it to fai- outlive the yeai*'s 
awards ceremony as a reminder for 
many years to come." 

For Michael McCarty, president of 
EMI Music Publishing Canada, 
presenation was the key factor in 
the decision to waive mechanical roy- 
alty fees. "I feit charity begins at 
home, and at the ver>' least, the song- 
writers should gel paid," McCarty 
says. "But when you see the tracks, it 
makes you i-eaUze the great depth of 
music history in this countiy." 

Subtitled "A Vital Collection Of 
Canadian Music." the set's associate 
producer was Larry LeBlane, Bill- 
Ijoiuri's Canadian coirespondent. 

In sequencing the set's five houi"s, 



the (low of the music was more ira- 
IKiitant than its chmnologjf. For ax- 
ample, one di.sc features Dion, lang, 
Young. Anne Mun*ay. Jann Arden, 
Gino Vannclli, Crash Test Dummies, 
Gordon Lightfoot, Voisine, Alannah 
Mylcs. Dan Hill, Ritii MacNeii. Blue 
Rodeo, Robbie Robertson, and Sai-ah 
McLachlan. In recognition of cai*eer 
longevity. Murray and the Guess 
Who have tw'o tracks each. 

For Mun-ay. who has won 25 Juno 
Awards, the set is "like a tip-toe 
thnuigh the yeai-s." Muiray will host 
the .show for the first time March 10. 
"I thought it (|uite appropriate, see- 
ing as I was there in the beginning," 
Murray says. "It's wondert'ul to .see a 
bnna-fide industry* hapi)ening now." 

"Oh What A Feeling" will retail for 
S-'iO Canadian (apprctximately .1122). 
Lennox says that more than the 
50,000 copies ref|uired for gi)ld certifi- 
cation in Canada will be shipjMHl. 

"I expect it to dii very well," says 
Doug Breadley. product manager at 
HMV on Roltson Street in Vancouver. 
'The Junos are an im|H)rtant part of 
the music business, and a lot of this 
stuff hasn't been around for a while." 

An extensive publicity campaign Ls 
planned. Including spots on national 
tele\ision and radio mnning threugh 
March IT. Launch parties will take 
l)lace Wednesday (24) at Hard R(K*k 
Cafes across the country, and moi-e 
th:m 15 magazines have c<immitted to 
donating full-page ads, according to 
Lennox. 
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19 AS I LAY ME DOWN (N«ht flambo^. ASCAP^'BriAen 
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40 BULLH WITH BUnERFLV WINGS (ChrysaH 
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BMlXioodW Moti, BMI) 
M COME WITH ME (Mush: Corp Of Anieii^a 
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BMI/Ouerexpased. BMl'Bug. BMlfrMCh bch. BMl/Too 
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91 ENERGY (Coprn^tit Control! 
n EVERYBODY BE SOMEBODY (M Wotd.ASCAP/B 

Room ASCAP I 
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iluH. eiA'Sor^ So(«s, BUTra Film. BMI) mm. 
13 FANTASY (Rye. ASCAP.'Sony ASCAP/Metered 
ASCAP/PotyGram Int I ASCAP/'SJooe lam 
ASCAP/Ne&s, Nitty iCapone ASCAP/WB. ASCAP) 
Hl/WBM 

ST FAST UFE IHMIe, ASCAP.'Still Diiuin'. ASCAP.<'Belo<v 
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ASCAP/Skematics, ASCAP/Zomba. ASCAP) WBM 
G4 FEELS SO GOOD (SHOW ME YOUR LOVE) (Cynthu. 

ASCAP/Fatio, ASCAP) 
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A5CAP/L.t(f> Samlets BMI/Sone^ 0( Polydiani 

BMI/Maacaille.BMIlHUVfBM 

44 GET TOGETHER ;ifvii«.BMt) WBM 

39 GLYCERINE rVAad Dog Winston BMlFfWarwr- 
Tamtrlaiic BVLHrut) Sootliirig Ele'rttor. ASCAP) 

4 HEY LOVER -iRodsoTEs ASCAP/LL Cool I. 
ASCAP.'AliTin. ASCAPl WBM 

75 HOOKED ON VOU ^EMI Casad^tta. BMl'Randar 

BMIAoiing Legend. ASCAP.''EM] BUckwood. 

BMl/Ctirysahs. ASCAP) WBM.'Hl 
31 HOOK IBIues havmt. eMLV<ui& BMIl WBM 
90 HURRICANE (Zombd BMlTooe Onty BML^ 40 

BMI/B L«F.it. BML'D Stiol BML'Sufia I. BMIlVl^M 
« I'D LIE FOR TOO (AND IHRT'S THE TRUTH) 

(Rffalsonp ASCAP) WBM 
88 (tf YOU'RE NOT IN IT FOR LOVE) I'M OUHA HEREVTHE 

WOMAN IN ME iL:or> EJw EMlTomtii ASCAP) mi 

27 I COT IDi'lONG ROAD (lnn(XPnT By-ladder ASCAPJ 
95 I'LL BE THERE FOR T0U/TH1S HOUSE IS NOT A 

HOME l.m m\'fi.iw^ ].-,iiii;r(.iiir BMlj WBM 

56 I MISS rOU (COME BACK HOME) (FROM NEW VOflIt 
UNDERCOVER) (LMI Ap'il. Ki,i:Af:l I rt. 
ASCAPWB. ASCAP.'tvei*. ASCAfi HL'WBM 

78 INCARCERATED SCARFACESilCE CREAM (Careers 

BMC. BMLTtamecca. BMLWu-lang. BMI) Ht 
n I REMEMBER (VandcfpinL BML'Ayraw BML^mi PaM. 

BMllna^ BMTyme Fn Ryte. BM^uttB Ira. BMI! HL 
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D A^ilteMKMn BM'MiKM.Hd.BMIIWBMH 
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MCMULLEN) (Sony Songs. BMI.'Tyde. BML^eainjs 

E^an. ASCAP.Dane Warerxla. ASCAPTai Film 

BMI;7CF. ASCAPl HUWBM 
58 JUST A GIRL (Knock Yourself Out ASCAPl 
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34 KISS FROM A ROSE (FROM BATIUN FOREVER) 

tSPZ, BMI) 
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SI MAGIC CARPET RIDE (Po^ram. ASCAP) HL 

3 MISSING (Sony Tree. BMI) HL 

94 AMOVERLACOUTA(AACI.ASCAP/BMG. 

ASCAP'I) B 0 Editions Musicales Relay. SADlAC) HL 

5 NAME (Scrap Melat. BMUMetal Blade. BMLTMI Virgin. 
BMI/TMI Afinl. ASCAP/f ijll Volume. BMI) HL 

33 NATURAL ONE (FROM KIDS] (LootJiecore CiKlless 
Soft Hits. BML'Biis-.. WG. BMII 

12 NOBODY KNOWS Uoe Stiade. BMl^btf Sfwt. 
BMt/D'Jon. BMDaM 

37 NO ONE ELSE (12 & Under, BMl/)iislin Combs. 
ASCAP/EMI April ASCAP/Eveile, ASCAP/BOP, 
ASCAP/Zombd,ASCAP/Ajr Control ASCAP) HL/WBM 

99 NOT GON' CRY (FROM WAITING TO EXHALE) ICcat 
BML'Sciy Soncs. BMLTo> Film, BMI) 

6 ONEOFUSIHuinanBcrf.ASCAPJWBM 

1 ONE SWEr DAT (Sony Songs. BMI/Ttye BMIz-Blact. 
Panther. BMI/Vamtorpool. BMlAynaw, BMt/Shawn 
Palnck. BML'tnsiEP BMliHL 

28 ONLY WANNA BE WITH YOU (Monica s Reluctance To 



Billboad. 



FOR WEEK ENDING JANUARY 27, 1996 



Hot 100 Singles Sales 

Compited from a national sample ct POS (point of sale) eqiiipped retail stores and rack outlets which report 
nufnt>er of units sold to SoundScan. Ir>c. This data Is used in (he Hot 100 Singles chart. ^^"^If ^ 


1 

z 


1 


i 

a 
* 


TITLE 

ARTIST lEABELDISIRIBUIimi LABEE) 




! 

X 


t 
3 


E 

t 


TITLE 

ARTIST (LABEUnSTRIBUKNG LABCU 


' 


I 


9 


* * NO. 1 * * 

ONE SWEET DAY 


3t 


27 


20 


RUNAWAY 

JANET JACKSON A-.f." 


39 


31 


18 


FANTASY 

MABIAH CAREY : ni IF'RIA 


2 


3 


10 


EXHALE (SHOOf SHOOP) 

AXITI.EF M3U5TON i.VRIST.^ 


m 


48 


7 


IT MATTERS TO ME 

EA1T-) nil .. BROS 1 


3 


2 


11 


HEY LOVER 

LLCOOEJ 'M aF'RAM.iAM. 


41 


46 


13 


1 MISS VOU ICOME BACK HOME) 

MON ( AH lUP'O/.N V(CA) 


3D 


6 


8 


TONITE'S THA NHSHT 

KfllS KR05S 1 SO F'EF CC.OMUIf. 


42 


29 


15 


I'D UE FOR YOU lAnO THAT'S THE TRUTH) 

MEAT LOAF ' ' 


i 


5 


15 


BEFORE YOU WAUCAKE DfSANO... 

MIJMi A ■■ 'A^ 


43 


40 


16 


NAME 

(SOO 000 [JOEES (METAL BUUJCWAANCR enC(^ ) 


( 


4 


24 


GANGSTA'S PARADISE 




44 


34 


16 


WHO CAN 1 RUN TO 

*ECAPE . ■ SO " F" "iLi il.'BIA 


35 


10 


8 


ONE OF US 

riAl, r,5BF^Tl-: .RLEJE OORIEEAWERCURY) 


4S 


3S 


13 


CRUISIN' 

EFA'.OE.OiEM 




19 


5 


NOBOOV KNOWS 

THE TONY RICH PROJECT (LAFACE/ARISTA) 


46 


43 


15 


I'M OUTTA HEREITHC WOMAN IN ME 

S(.,'.-, ,: r. '.TREURY NASHVILEEI 


CD 


12 


16 


ANYTHING 

IT 'M 11.-550 MUSICI 


JD 


64 


2 


CAUGHT A LITE SNEEZE 


38 


20 


10 


8E MY LOVER 




41 


45 


20 


COME WITH ME 

IHF' l„F ,L '.- AL.LFMCAI 


3D 


IS 


5 


SITTIN' UP IN MY ROOM 

BRAND* lARISTAi 




49 


41 


14 


DREAMING OF YOU 


3D 


21 


10 


MISSING 

EvtRVIHING BUT IMt GIRL (ATLANTIC) 


SD 


28 


9 


1 REMEMBER 

BDl.' il '.'El. A'ulCAM 


13 


11 


8 


SOON AS 1 GET HOME 




SI 


50 


21 


MACARENA (BAYSIDE BOYS MUO 

LOS OEL RIO [RCAI 


14 


8 


11 


YOU REMIND ME OF SOMETHING 

R ftELL'r iJl.'E: 


S2 


44 


8 


EAST 1999 

BONE THUOS N HARMONY (RUTHLESS) 


is 


1 


11 


DKGIN' ON YOU 

ILC.I AfA: i.AH IF 


S3 


49 


12 


HOOKED ON YOU 

SILK LL-H-.F,tli. 


16 


13 


8 


YOU'LL SEE 

MADONNA ESME/WARNER BROS 1 


S4 


42 


22 


BACK FOR GOOO 

TAKE THAT JARiSTAl 


31) 


18 


7 


NO ONE ELSE 

TOTAL IBAO BOT'ARISTAI 


S5 


58 


10 


BLESSED 

ELTON -OMR iRCCKETlSLANDl 


38 


24 


4 


LETS PLAY HOUSE 

1'. ;l EEATH F.;.rt',|NTtRSCOPD 




S6 


54 


9 


1 WILL REMEMBER YOU 

SAPAF r.'.l A: H.FN ARiSTAI 


19 


15 i 17 


BREAKFAST AT TIFFANY'S 

E.feFBL.JI' ■^[ll.'I'H IPAlM/A-,FR 


m) 




1 


WONDERWALL 

OASIS LEPICI 


20 


17' 6 


1 GOT ID'LONG ROAD 

PEARL .AM EPIF 


St 


55 


10 


HOOK 

BLUES TRAVELER lAiMI 


21 


14 i 11 


BEAUTIFUL LIFE 

.-.r r 'F r.- r ff,-,ta, 


S9 


52 


23 


KIKE IT. 1 LOVE IT 


22 


26 1 12 


BULLET WITH BUTTERFLY WINGS 




to 


62 3 


THE WORLD 1 KNOW 

'■1 ' - .> .'^'LANTIC 


23 


23 ' 8 


TOO HOT 

COOEIO ITOMWT BOYi 




El 


59 15 


THROW YOUR SET IN THE AIR 

i, '.- I . .11 -1 ■1-.1USE):0LUMB1AI 


24 


22 ■ 6 


JUST TAH LET U KNOW 

EA:t 1 IRIJIHIE^FFRELATIVITY) 




S) 


- 1 


CUMBERSOME 

SEVEN '.'AKl IHRLE I MAMMOTH'Al LANTICi 




33 13 


SET U FREE 

REANEt SFIUI RF '.Y fIitIh'.' 


(B) 


-. 1 


FEELS SO GOOO : SHOW ME YOUR LOVE} 

LINA lANT .AGS I'lL.Ai 


s 


25 j 12 


LOVE U 4 LIFE 

JODCCI (UPtOWN-'MCA) 




64 


57 I22 


YOU ARE NOT ALONE 

MIOIAE. .AC.SCN 'EPIC) 


3D 


38 


3 


VISIONS OF A SUNSET 

SHAWN STOCKMAN (ROLYDOR A&fAl 


6S 


66 12 


HURRICANE 

Ti.L .V L FjivEl 


3t) 




1 


FU.OEE.LA 

FUGCE3 fflyrf MOUSCCOLUMBIA; 


66 


60 


6 


CAN T BE REALLY GOME 


29 


9 


5 


FREE AS A BIRD 

THE BEATLES lAPPEE'CAPlTOtl 




67 


67 


12 


THE RIDOLER 

METHOD MAN lATLANTICl 


30 


30 


IE 


CEU THERAPY 

GOOnE MOB <laface/aristai 


<s> 




1 


GLYCERINE 

BUSH ITRAUMAThTERSCOPE) 


3D 


35 


7 


WE GOT IT 

IMMATURE iFFA-liRir^-. ^T/OOTl. (MCAl 


69 


56 


15 


RUNNIN' 

THE PI^RCYOE (DELICIOUS VIWLCAPlTOtl 


02) 


47 


4 


WHERE DO U WANT ME TO PUT IT 

SOLO |RtRSI>£CIiV£/A4M) 


(BD 




1 


THROW YOUR HANDS UP 

L Y ' TO)/MV 


3) 


3« 


14 


DANGER 

BEAHZAY BLAHZAV Ir ADERMERC JH' 


71 


73 


4 


WHEN LOVE 4. HATE COLLIDE 

DEE LERPA.RO -. Li . l 


34 


32 


22 


TEU.ME 

GROIWE THEORY (EPIC) 


OD 




3 


YOU PUT A MOVE ON MV HEART 

OUINCY JONES iNTROCuaKC TAMIA UJ.-r.-.l 


w 


53 


5 


NATURAL ONE 

FOLK IMPLOSION ILONDOHTSUND) 


73 


75 


2 


SEXUAL HEALING 

MAX.A Ml.LIF'N .'Ou 




51 


8 


RIOIN' LOW 

LA;> f'tA'l,RfEi(JARVyTRAVEC«EKliYW3001 




74 


61 


21 


BROKENHEARTED 

BRANDY iAIlANlIC 


37 


37 


13 


WHERE EVER VOU ARE 

TERRY EEUS (EASIWESTEEGI 


7S 


74 


3 


BEWARE OF MY CREW 

L B C CREW (JACTAACWARNER BROS ) 



( ) RecOftJs witti the^atcst sales gains. C' 1996. Billboard/BPI Cornmumcattons and SoundScan. Inc. 



Lob. ASCAPjtMl April, ASCAPj HL 
47 RIDIN-LQW[RAko. BUI) 

25 ROLL TO ME IPolyCram. ASCAP) HL 
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23 THE WORLD I KNOW (RofandrVentr BMiWamer 

Chaiwell. BSli; ABM 
8 YOU'LL SEE (Y(B ASCAP/'Aet)0 Ciri ASCAP/One Four 

Three, BMHe«ls ASCAP,.' Peer Five BMDWBWHl 
35 YOU REMIND ME OF SOMETHING (Zomba. 

BMl'R Kelly. BMI) WBAI 



BILLBOARD JANUARY 27. 1996 



117 



550 MUSIC'S CELINE DION BOOSTING GLOBAL STATUS 

(Contunied fiX'iif pogt 1) 



"The Colour Of My Love" has sold 
more than 10 million copies worldwide, 
according to Tracy Nurse, VP of mar- 
keting at Sony Music International. 
The Canadian singer's 1995 French- 
language album "D'cux" has sold more 
than 4.5 million copies worldwide. saj"s 
Nurse, noting that ;^ million sales were 
achieved in France. According to 
SoundScan, "The Colour Of My Love" 
has sold 2.9 million uniU in the U.S., 
and "D'eux" has sold 57.000 units. 

"Falling Into You" is due March 1! 
in Europe and March 12 in North 
America and will benefit from a pow- 
erful promotional and marketing cam- 
paign that includes extensive touring, 
TV exposure, and a film tie-in. 

The North American single, due 
Feb. 19. iif Diane Warren's "Because 
You Loved Me," which is featured in 
the new Disney film "Up Close And 
Personal," starring Robert Redford 
and Michelle Pfeiffer. 

550*s initial U.S. promotional push 
for the album will be centered on the 
lead-off single's tie-in with the mo\ie. 
"We're extremely excited about this 
venture with Disney," says Anthony. 
"The song is in the film twice, and all 
the television and radio advertising 
will include a lion's share of the song, 
maybe even using Celine's video [di- 
rected by Kevin Bray and the film's di- 
rector, Jon Avnetl quite a bit To have 
the artist in the film advertising is 
great." 

The title track will be the album's 
first single outside of North America; 
it will be released Feb. 19 in the U.K. 
and Europe. 

The new album's international re- 
lease includes 16 tracks, while the U.S. 
set will have at least one less, accord- 
ing to the label. Five of the tracks were 
produced by Da\id Foster, one in col- 
laboration with Aldo Nova. 



The album features songs by Jim 
Steinman ("It's All Coming Back To 
Me Now"), Billy Steinberg, Rick Now- 
els, and Marie Claire D'Ubaldo 
("Falling Into You"); Andy Mar\'el 
("Make You Happy"); Dan Hill and 
John Sheard ("Seduces Me"); Michael 
Jay and Claude Gaudette ("Declara- 
tion Of Love"); Nova and Peter Bar- 
beau ("Dreaming Of You"); Nova ("I 
Love You"); and Andy Hill and Pete 
Sinfield ("Call The Man"). 

Additionally, there are English ren- 
ditions of three songs from "D'eux," as 
well as covers of such well-known vin- 
tage pop hits as "All By Myself." "(You 
Make Me Feel Like) A Natural 
Woman," and "River Deep — Moun- 
tain High.** 

Anthony contends that the new al- 
bum is an immense artistic leap for 
Dion. "Her command of [Englishl is so 
superb now that she can interpret 
these songs like she couldn't before," 
she says. "Celine now has that com- 
mand of UtIcs and phrasing." 

"This is a better album than 'The 
Colour Of My Love,' " Dion says. "It's 
normal [to get better], because I've 
had more experiences of life and of 
show business. I've been manned for a 
year; maybe there's another character 
inside of me that's coming out." 

Steinman. who produced "It's All 
Coming Back To Me Now." "River 
Deep — Mountain High." and "Call 
The Man," says that Dion has "one of 
the best voices in the world." He adds, 
"I wrote 'It's All Coming Back' to be a 
woman's song, and the only voice I 
could hear pulling it off was Celine'.t." 

A last-minute addition to the album 
was the sizzling "Seduces Me," which 
Dion readily admits is a departure. 
"It's a pretty hot song," she says. 

In Canada, where Dion has been a 
top seller for close to a decade, "The 



Colour Of My Love" has topped the 
1.4 million sales point, and "D'eux" 
has sold 500,000 units, according to 
Rick Camilleri, president of Sony Mu- 
sic Entertainment (Canada), making 
it the top-selling French-language al- 
bum of all time in Canada. 

"It's amazing how well she sells 
here," says Shelley Stein-Sacks, VP 
of the Quebec-based Sam the Record 
Man retail chain. "We have a demand 
for both her English and French al- 
bums." 

While Dion has broken worldwide 
in the past 18 months, it hasn't been 
with the same song everjTvhere. In 
the U.S., "The Power OfLove" was 
the radio breakthrough, while "Think 
Twice" made her a household name in 
continental Europe, England, and 
Australia. In France, two singles. 
"Pour Que Tu M'aines Encore" and 
"Je Sais Pas," spurred "D'eux" to No. 
1 for 30 weeks; in Japan, it was "To 
Love You More," which was added 
onto 'The Colour Of My Love." 

"In Japan, sales of The Colour Of 
My Love' were at 140.000 units when 
the single came out six weeks ago," 
notes Dion's manager/husband, Rene 
Angelil. 'Today, the album is at 
872,600 units, and the single is at 1 
million units." 

Angelil credits Sony Music Enter- 
tainment U.K. with the singer's inter- 
national breakthrough last year. 

According to Angelil, 'The Colour 
Of My Love" has sold 1.6 million 
copies in the U.K., and "D'eux" was 
certified gold (100,000 units) there 
last November. Dion is the first artist 
to reach U.K. gold with a French-lan- 
guage recording. 

" The Colour Of My Love' was doing 
well here in the U.S., extremely well in 
Canada, but we couldn't get it off the 
ground overaeas," sa>'s John Doelp. ex- 



JUNO AWARDS CELEBRATE 25 YEARS 



(CoiiltiiKi'd frriiii fniqi' IHi) 

charts. "Mad Mad World" ultimately 
went gold in the U.S., while "Life Is A 
Highway" i-ose to No. 6 on Billboard's 
Hot 100 Singles chart. Capitol. 
Cochrane's U.S. label, claims that 
"Mad Mad World" has sold more than 
2 million units worldwide. 

"Ranged Abs Road." released last 
fall, has racked up slim sales in the U.S. 
to date. However, the Toronto native 
remains a major force in his homeland 
and internationally: The album has 
sold more than 150,000 units in Cana- 
da, making it a platinum-plus entry 
there, and has sold an additional 
100.000 worldwide, according to EMI 
Canada. 

THE TRAGICALLY HIP 

The Tragically Hip's moniker is 
ironically reflective of its stateside 
commercial fate so far. 

Phenomenally popular in Canada, 
the Ontario-based group has won five 
Junos since 1990, including most 
promising group of the year in 1990, 
gvoap of the year in 1995, and Canadi- 
an entertainer of the year — the sole 
fan-voted aw ard— in 1991. 1993, and 
1995. 

But the kudos at home have fallen 
upon deaf ears in the U.S.: The Tragi- 
cally Hip's 1995 set, "Day For Night," 
its first album for Atlantic after a trio 
of releases on MCA, has sold only 
40.000 units in the U.S., according to 
SoundScan. 

The following artists either are not 
eligible or have not been submitted by 
their labels for Junos this year but ai*e 



likelv to release high-profile albums in 
1996. 

CRASH TCST DUMMIES 

Winners of the 1992 Jimo for group 
of the year, Cra.sh Test Dummies ex- 
ploded in the U.S. with their 1993 al- 
bum. "(Jod Shuffled His Feet," which 
sold 1.6 million units in the U.S., ac- 
cording to SoundScan, and 5.8 million 
units worldwide. 

The band is currently rehearsing 
material for its new- album and will 
road-test the new songs in live gigs in a 
Dublin club on Tuesday-Satiuxlay (23- 
27). Manager Jeff Rogers says the 
band will enter the studio to self-pro- 
duce the album Feb. 2. Rogere expects 
the album to be completed by April and 
is hoping for a June release on Arista. 

SARAH McLACHLAN 

In 1995. McLachlan was nominated 
for Canadian entertainer of the year, 
and "Fumbling Towai*ds Ecstasy" was 
nominated for album of the year. Al- 
though McLachlan didn't take home a 
trophy in either category, she found 
success in the U.S.. with "Fumbling 
Towards Ecstasy" racking up more 
than 1.2 million in sales, according to 
SoundScan. 

In 1995. Nettwerk/Arista and 
McLachlan broke new ground when 
the "The Freedom Sessions" EP be- 
came the fii-st CD with multimedia ele- 
ments to chart on The Billboard 200. 

McLachlan is currently writing ma- 
terial for a new album and is tentative- 
ly scheduled to enter the studio in 
March. Nettwerk hopes for a fall re- 



lease and tour to follow. 

BARENAKEDUDIES 

Named group of the year in 1993 
following their debut album, "Gor- 
don," and nominated for the .'tame 
honor in 1995, Toronto's Barenaked 
Ladies will release their thii-d Reprise 
album. "Born On A Pirate Ship," 
March 19. This will be preceded bv the 
Feb. 6 release of the EP "Shoe Box," 
an enhanced CD that will include 
videoclips, previously unreleased 
tracks, and selections from all three of 
the group's albums. The EP's title cut 
has already garnered airplay, follow- 
ing its inclusion on the "Friends" 
soundtrack. 

K.D. LANG 

Consort, Alberta-bom vocalist lang, 
the winner of eight Junos (including 
songwriter of the year and album of 
the year, for "Ingenue," in 1993), will 
likely repeat as a nominee for her 1995 
Reprise album, "All You Can Eat." 

As in years past, lang has l>een a suc- 
cess on both sides of the border: "All 
You Can Eat" has already been ceiti- 
fie<l gold in the U.S. and has spawned a 
No. 1 track, "If I Were You." on Bill- 
board's Hot Dance Music Club Play 
chart. In lang's homeland, the album 
has sold more than 100,000 units, while 
more than :iOO,000 have sold in territo- 
ries outside North America, according 
to Warner Bros. 

On Jan. 15. lang kicked off a tour in 
Victoria. British Columbia; the series 
of Canadian and U.S. dates continues 
through March. 



ecutive VP of 550 Music. "As of last 
January, we had only sold a couple 
thousand units in Europe. Then Eng- 
land stepped in and just exploded her 
lalbumsj throughout Europe." 

"There was a certain frustration 
when America managed to achieve so 
much early on," says Nurse. "In Eu- 
rope, we had a lot of catching up to do. 
The turning point came in the U.K." 

"We did a European tour (in late 
19951, and ever>' countrj' was sold out, 
which was unbelievable," says An- 
gelil. "Belgium and Holland at one 
point had ['D'eux') at No. 1. and No. 2 
was 'The Colour Of My Love.' " 

"We're very satisfied having estab- 
lished Celine as a global artist," says 
Nurse. "It's so satisf>ing looking at 
the sales of 'The Colour Of My Love.* 
which are well over 6 million outside 
America and, in many places, still in- 
creasing, particularly in Japan, where 
we're approaching the 1 million mark. 
Her .wcess in Australia is also quite 
amazing. She's over half a million 
units there, without performing 
there." 

With so much time away from the 
U.S. marketplace, Dion's internation- 
al achievements have been slightly 
overlooked by the U.S. music indus- 
try, says Doelp. "I don't feel she's 
considered a superstar in the U.S. as 
of yet, but she's pretty close," he says. 
"It's now important that [American 
medial understand that she has be- 
come so much more than when we put 
out her last album." 

In addition to tapping the potential 
of the debut single's link to the Dis- 
ney film. Doelp says that television 
exjwsure will be of prime importance 
to exposing Dion in the U.S. "From 
focus groups, we found many people 
discovered Celine through television 
shows, like 'The Tonight Show,' 'Reg- 
is And Kathie Lee,' *Late Show With 



David Letterman,' and the [music in- 
dustry] award shows. In the first two 
months [of release], we're looking at 
her doing all these shows." 

For the lead-off single, the label's 
radio strategy will be centered on 
seeking airplay at top 40 and AC. "A 
lot of these stations were very sup- 
portive with her with 'The Power Of 
Love,' w hich was a big record for her," 
Doelp says. "Our intent is to broaden 
her profile as best as possible." 

"She's a hot AC-type of artist who 
has the potential for top 40," says J.J. 
Rice, assistant PD/MD of top 40 
WPXY Rochester, N.Y. "If the song 
is hip enough, it'll be a hit on top 40." 

Dion is currently in Europe for a me- 
dia blitz and is filming the video of 
"Falling Into You." She will perform at 
a MIDEM gala Monday (22), with a me- 
dia launch for the album .net in Cannes 
the next day. Follo\ring that, she will do 
concerts in Paris and Belgium before 
going to the U.S. for a media tour. Then 
she will return to Europe, where she 
will perform in the U.K. on "Top Of The 
Pops" Feb. 21 and in Italy at the San 
Remo Festival Feb. 22. 

A worldwide tour kicks off with 
nine shows in Australia beginning 
March 18 in Perth. Dion returns to 
Canada to perform at the opening of 
the Montreal Forum April 10-12 and 
then returns to Europe for the main 
thrust of TV promotion, including 
performing at the World Music 
Awards. A Canadian tour will run 
May 18-June 24, followed by U.S. con- 
cert dates July 6-Sept 1. In late Sep- 
tember, Dion will head to Europe, 
with concert dates beginning in Octo- 
ber and ending Dec. 11. in 1997, she is 
slated to perform in Japan and South- 
east Asia. Dion is booked by CAA 
worldwide, with the exception of Don- 
ald K. Donald in Canada and John 
Giddons for Europe. 



VETS MORGADO, YETNIKOFF BOUNCE BACK 

(ContiiiHcd froni jKuif ■>/ 



SouiTes say that Yetnikoffs compa- 
ny has raised alwut .$80 million through 
investment bankers Goldman, Sachs 
and that a number of labels have i^een 
targeted for [wssible acquisition. 

Morgado, meanwhile, has formed a 
private investment fund that is seeking 
lo raise capitiil, in part, to finance 
Maroley's acquisitions and operations. 
One source says that Oded Aboodi, the 
architect of the merger of Time Inc. 
and Warner Communications in 1989, 
is a iKirtner with Moi^do in the fund. 
Published reports say that Japanese 
companies (and Time Warner strategic 
investors) Toshiba Corp. and Itochu 
Corp. have been approached to invest 
in the fund. 

Richard Esposito, a partner in Maro- 
ley who was senior VP at Warner Music 
during the end of Morgado's IS-year 
tenure there, says that he and Moi^do 
cannot comment on their new venture 
because of Securities and Exchange 
Commission regulations concerning pri- 
vate investment funds. He says, "When 
all the l^ral issues are i-esolved, we'd be 
happy to comment." Drew Lipsher. an 
investment banker who has worked on 
multimedia deals at Warner Music, is a 
recently hired partner at Maroley. 

Meanwhile, there has been specula- 
tion that other former music group 
chaii-men are waiting in the wings for 
opportunities in the emerging field of 
new media. 

Al Teller, who was chairman of MCA 
Music Entertainment, and Michael 
Schulhof. who was recently forced to 
resign as chainnan of Sony Music En- 



teitainment, are said to be exploring 
ventures involving entei-tainment and 
technology'. Teller was educated as an 
engineer, and Schulhof was formerly a 
physicist 

And Richard Palmese, who resigned 
as president of MCA after Teller left 
the company, has quickly resuri'aced as 
senior VP of promotion at Arista 
Records. He had worked at Arista be- 
fore going to MCA. 



AZZOLI PROMOTED 

(Continued from page ,i) 

cert. The reason we went after him 
was that we were verj' impressed with 
him in his previous i-ole invohing the 
group Rush. He struck us as some- 
body knowledgeable about the busi- 
ness, very good with people — he 
doesn't have any hidden agendas, and 
he's very open — and very realistic 
al)out the problems in our business." 

Problems began at Warner Music in 
mid-1994, when then-chairman/CEO 
Robert Morgado promoted Morris 
from co-head of Atlantic to president 
of a new domestic unit, Warner Mu- 
sic — U.S. The label heads of Warner 
Bros, and Elektra resigned, and rela- 
tions between Morgado and Morris 
became so bad that Time Warner 
chairman Gerald Levin stepped in and 
fired Morgado, replacing him with 
HBO chairman Michael Fuchs. But 
the turmoil continued: Fuchs tired 
Morris, and about six months later. 
F^uchs himself was abi-uptly dismissed. 
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by Jerry McKenna 

Nine weeks and counting: "One Sweet Day" by Mariah Carey and 
Boyz 11 Men (Columbia) holds at No. 1 for the ninOi consecutive week, be- 
coming Carey's longest-running No. 1 single. It surpasses the eight-week run 
at the top for both "Dreamlover" and "Fantasy." Although "Day" remains fai' 
ahead of the competition in o\ ei-all chail points, it loses its bullet because of a 
decrease in units sold and a slight drop in airplay. But even without a bullet, it 
does not appear that Carey and Boyz II Men will be giving up the No. 1 spot 
anjtime .'ioon. 

Rock INV^ASION: Owr the last year, there has Iwen a growing numlwr of 
singles by modem rock acts that have left their mark on the Hot 100, so it's not 
surprising to see two of the genre's biggest acts explode onto the chart. The 
Hot Shot Debut goes to "Wondenrall" by British group Oasis (Kpic), at No. 21 . 
It has been No. 1 for five w^eeks on the Modern Rock Tracks chart and is the 
most-played song on 12 monitnrwi stations, including top 40 outlets KRBE 
Houston and WPST Trenton, N.J. The second -highest debut, at No. 39, is 
"Glycerine" by British act Rush (Tmuma/Interscope). It is a former No. I on 
the Modem Rock Tracks chart and is now No. 1 at six monitored stations, in- 
cluding WTIRU Pro\idence. R.I. The act's last Hot 100 .single. "Come<iowTi." 
peaked at No. 30. Another top 10 modem rock track making noise on the chart 
this week Is "The World I Know" by CoIIecth e Soul (Atlantic). It moves Sl-Zi, 
capturing the Greatest Gainer/ Airplay award. "World" is No. I at three moni- 
tored stations, including WC^T Poitland, Maine. 

The RETURN OF DANCE MUSIC: While top 40 radio continues its love 
affair with modern rock, it apiiears that dance-oriented music is making a 
comeback, as two of thus week's debuts are by dance-oriented acts new to the 
Hot 100. Debuting at No. 64 is "Feels So Good (Show Me Your Love)" by Los 
Angeles arti.st Lina Santiago (Universal). It Is breaking out of San Francisco, 
where it is No. 2 at both KMEL and KYLD (Wild 107). Also debuting, at No. 
89, is Ruffneck Featuring Yavahn with "Everybody Be Somebody" 
(MAW/Strictly Rh>thm). It too is breaking at KYLD. where it is No. 5. In ad- 
dition to these debut-s, dance singles doing e.xtremely well on the Hot 100 in- 
clude No. ,3. "Missing" by Everything But The Girl (Atlantic)— the Todd Ter- 
ni' remix is the version that broke the single at top 40 radio — and "Be My 
Lover" by La Bouche (RCA), at No. 10. "Lover" is the biggest airplay and sec- 
ond-biggest overall point gainer on the chart It is No. 2 at KIIS (Kiss) Los An- 
geles. 

Greatest gainers: The only single to gain more overall chart jwints 
than "Be My Lover" is the Tony Rich Project's "Nobody Knows" 
(LaFace/Arista). It moves 22-12 on the Hot 100 and 20-12 on the Hot 100 Sin- 
gles Sales chart "Nol>ody" is No. 1 at four monitored stations, including XHTZ 
(Z90) San Diego. Also showing considerable gi-owth this week is the winner of 
the (Jreatest Gainer Sales award, "Fu-(Jee-La" by the Fugees (Ruffliouse'Co- 
lumbia). It moves 72-50 on the Hot 100 and debuts at No. 28 on the sales chart. 
The sales surge can be attributed to the release of the cassette single. Previ- 
ously, the s«}ng was only available in miixi configurations. 
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pen in Hong Kong's regional office. 

The move was initiated following the 
long-awaited divorce l>etween the com- 
pany and VP/regional director Paul 
Ewing, who left WTVIl Jan. 5 to pursue 
other interests. He will not be replaced 
in Hong Kong, although many of his du- 
ties will be split between David Gil- 
christ. VP of marketing/Southeast 
Asia, and Don Sweeney, director of fi- 
nancial oix*rations, who last W'eek was 
appointed VP at Warner Music Asia- 
Pacific. 

O^ei-all regional operations will now 
l>e under the control of Brian Harris, 
senior VP of Warner Music Asia-Pacif- 
ic, in Sydney. The move brings South- 
east Asia, Greater China, and South 
Korea into the same office that runs In- 
dia, Africa, and the Middle East 

"It's a consoli(laU()n of maniigement 
and a strengthening of reporting in all 
these areas by taking out one line of bu- 
reaucracy, "says Harris. "It will allow 
the countn,' managing directoi*s to get 
on with the imiwrtitnt business of .sign- 
ing artists in their own countries." 

At the top of WTiH's Asia-Pacific pri- 
ority list is a consolidation of its waning 
Chinese-repertoire business. It will in- 
clude the fii-st major-label move into 
China, although Harris would not say 
when the company will open a mainland 
office. 

One imminent change, induittry 
soui"ces say. will be the appointment of 
a new inanaging dii-ector for WMI affil- 
iate UFO in Taiwan and the elevation of 
current managing director Wu Tsutsu 



to the position of chairman. 

Swing's departure came as no sur- 
prise. It was well known that he did not 
share his bosses' view of how the re- 
gional office should operate. As WTWI 
lost market share, the mutual decision 
lo "[)art company" l^ecame inevitable. 

"We had strongly op[M)sing views on 
how to run operations in the region. I 
couldn't see any significant changes in 
stoix", so it was time to see what else I 
could do." Ewing says. He adds that 
with more than 20 years of local music- 
industry experience, he is currently 
weighing offers in the region. 

The talk in rumor-laden Hong Kong 
is that WMI's combining of finance-ori- 
ented Sweeney with relative newcomer 
Gilchrist (he arrived in eariy 1995) is a 
prelude to closing its regional office and 
moving it to Sydney — a decision that 
would not sit w'ell in an Asian industrj' 
that is becoming more and more au- 
tonomous. 

•'There is no way we ai-e planning to 
close the regional office," says Harris. 
"The only change will be a stronger 
marketing orientation and more con- 
centration on the artists." 

Warner's 20-year presence in most 
A.siiui music industries has been rivaled 
only by current market leader Poly- 
Gram. Under Ewing, it was primarily 
responsible for the international label 
trend of opening country subsidiaries 
instead of using licensees. 

In Chinese repertoire, Warner de- 
veloped such stars as Andy Lau, Sally 
Yeh, George Lam. and Lui Fong. WMI 



has also been the most active anti-pira- 
cy voice for the industry. But an eco- 
nomic slump in Chine.'te markets and 
WMI's recent inability to sign big-sell- 
ing altb^ts have all but killed its rivaln,- 
with PolyGram. 

International and domestic e.xecu- 
tives around Asia .say that they would 
be sad to see someone with Ewing's ex- 
perience leave but that Warner has to 
change radically or risk becoming a 
mai*ginal player. All spoke on condition 
of anonjTnity. 

"Paul probably was as responsible as 
anyone for the dominant position the 
international labels are in right now, 
but Warner's corporate style in Asia 
during the past few years was not how 
he felt the business should be run," 9Ay» 
one veteran Chinese-label president. 

A Western executive sa>'s that "a lo- 
cal adminLstrative presence is the only 
way to conduct business with Asians. 
Trjing to run something fi-om outside 
Asia, such as Australia, Ls interpreted 
t^)Uilly ius a lack of commitment." 

Nevertheless. Harris stresses 
WMI's long-term regional strateg>' and 
says his countr>' managing directors 
are fully capable of handling any 
change in corporate style with Gilchrist 
and Sweeney in place. 

Sweeney joined the Warner Group in 
1976 and has been based in Hong Kong 
since hiilH. He is rumored to lie moving 
soon to Australia. Harris denies this 
but adds that "even if he did. he would 
still be responsible for the region." 



VIRGIN, JANET JACKSON RENEW PARTNERSHIP 

(Continued from page J) 

than the original, there will be no rad- 
ical departures in Jackson's career 
development. "This is just a continua- 
tion." he says. 

He adds, though, that the company 
reUshes the prospect of that continua- 



tion. "Any time you work with a su- 
perstar artist, it's motivational for 
everj'one who works in the company," 
he says. "Every time you work with a 
talented, creative artist, like Janet, 
they teach you something new about 



VIACOM PREZ/CEO FRANK BIONDI FIRED 

(('ontifi iii-dfn 



Analysts say the company believes 
the reorganization will bolster in- 
vestor confidence in Viacom, for which 
class-B stock recently sank to a 52- 
week low of $;59 per share. The high is 
$54.25. 

Redstone says, "I want to thank 
Frank Biondi for his important contri- 
butions to Viacom over the years. He 
hits helped us to become the success 
we are today, and I wish him the best 
of luck in his future endeavoi*s." 

After Redstone ac((uired Viacom in 
a leveraged buyout, he recniited Bion- 
di in UtH7 fram Coca-Cola's Columbia 
Pictures to nm his emerging enter- 
tainment empire. The two executives 
worked well together, according to 
most obsen'ers, until problems with 
Blockbuster and Paramount soured 
their business relationship. 

Blockbuster's music stores have 
bppn stniggling for more than a year 
because of a retail price war, and Via- 
com has been trying to sell them. 
Meanwhile, the video stores per- 
formed poorly in last year's fourth 
quarter because of softness in the 
rental market. 

Paramount Pictures had a phenom- 
enal fii-st year under Viacom, thanks 
to "Forrest Gump," but has had a 
string of flops at the box office in the 
past year. 

In his statement, Redstone says, 
"Today's organizational changes will 
make Viacom more nimble and more 
aggre.ssive. They will allow* us to 



streamline our decision-making 
process and allow us to more t|uickly 
take advantage of the m.\iiad opjwrtu- 
nities. as well as to respond more 
rapidly to the challenges that exist 
Iwth domestically and internationally."' 
In addition to Redstone, Berrard, 
and Freston, the executive committee 
consists of Philippe Dauman, execu- 
tive VP and chief administrative offi- 
cer. Viacom Inc.; Jonathan Dolgen, 
chairman, Viacom Entertainment 
Group; Tom Dooley, e.xecutive VP, fi- 
nance, corporate development, and 
communications, Viacom Inc.; Edwai'd 
Hiirowilz. chairman/CEO, Viacom In- 
teractive Media; and Jonathan New- 
comb, president/CEO, Simon & 
Schuster. Dauman and Dooley were 
named vice chairmen. 



the business. 

"It's a challenging thing," he adds. 
"Janet's records sell in every countr>- 
in the W'Orld, so the task of our com- 
panies worldwide is to make her mu- 
sic fit within local culture. It is a 
process evei*>'one really enjoys." 

In a statement issued by Virgin, 
Jackson echoes a theme about which 
Berry feels strongly. She says, 
"Working with individuals who sup- 
port an artist's need to express a vi- 
sion and who are willing to maintain 
the integiity of that vision during the 
many phases in an album's life is ex- 
tremely important to me. Virgin has 
supported nie in this way." 

Beny says that successful relation- 
ships are based on the record compa- 
ny stajing true to an artist's vision 
through all stages of aggressive mar- 
keting. 

Bern,' declines to discuss any of the 
finances involved in the Jackson deal. 
Re|K>rts have published figures rang- 
ing from .$50 million to §80 million. 

Berry is uncommitted as to w'hen 
there will be a new Jackson album. 
"She will not make records that are a 
compromise," he says. "There can 
easily he two years between albums." 
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LECTED, COMPILED, AND PROVIDED BY 



THIS 
WEEK 


LAST 
WEEK 


ii 


So 


TITLE 

PRODUCER (SONGWRnER; 


ARTIST 

1 ABEL & NUMBtl^DISTRIBUIING LABEL 


PEAK 
POSITION 










♦ ♦ * No. 1 


* * ♦ 




1 


1 


1 


9 


ONE SWEET DAY A 9 mrts it No l 

tiuxmi'f' ■ iVCiPE'- " : - ' ' -v: 


♦ MARIAH CAREY & BOYZ 11 MEN 

i:A',AAFFt; f - y ■,. i OTIUMBI* 7MFt 


1 




2 


2 


10 


EXHALE (SHOOPSHOOP) (FROM ■miTING TO EXHALE! A ♦ WHITNEY HOUSTON 1 i 

BABrfnLf 1. L ■•■ ■ . ARliT^ 




4 


10 


25 


MISSING 

BWAnTTI+ORH 1 ">i IT THrsr. F. '^*A"l 


♦ EVERYTHING BUT THE GIRL 
(C)(T| (X)AIUNTIC 87124 


3 


4 


3 


3 


11 


HEVLOVERA 

REC WT LOVES TONE ■ H TIMPEProN d 0001 


♦ LL COOL J 

IFF :Ci IV III ;i DEF I.Ff.' RA' 577AAA lAl A-|F. 


3 


CD 


6 


9 


16 


NAME 

t (,|iiRi:i.v'. 1 - Hiumti) 


♦ GOO GOO DOLLS 

LI MEIAf B-A.DE r-y- A... A. .. BROS 


5 


CD 


8 


12 


8 


ONE OF US 

RCHERIOfF 11 h:.;:i'.''l 


♦ JOAN OSBORNE 
(C) (Dl IX) BLUE GORILLA 8S236a'r.lERCURr 


6 


7 


5 


6 


24 


BREAKFAST AT TIFFANY'S 


♦ DEEP BLUE SOMETHING 

lAi RAINMAKER FA] F^ MFR',; A 


5 


8 


10 


11 


8 


YOU LL SEE 


♦ MADONNA 

[A T: ki MAVERICK L771A .faRAfr brqs 


E 


9 


11 


8 


15 


BEFORE YOU WALK OUT OF MY LIFE/LIKE THIS AND LIKE THAT • « MONICA 


7 


Qo) 


16 


25 


12 


BE MY LOVER 

A.BRENN: i .AH- IG.A.SARAE.A t(R'N:.tC V r-ICPrjTON 


♦ U BOUCHE 

. f-FFLFRA', Fi F' :F ff,f6X«0 


10 


11 


7 


5 


11 


DIGGIN' ON YOU • 


♦ TLC 

(O ID) IM) (II IX) LAf ACE 2.J1 ig.ARISIA 


S 


(Wi 

\J±/ 


22 


38 


1 


NOBODY KNOWS 

T.RICH . 1 


♦ THE TONY RICH PROJECT 

iCKDFlW: A.IAFACE2.411-AAIMA 


12 


13 


12 


7 


18 


FANTASY A ♦ MARIAN CAREY 


1 


(il) 


15 


27 


12 


TIME 

O.GEHMAN M r,R'-'.v. ' ^F RF H r, ''I .TKF ' .r'.rM'.T 


♦ HOOTIE i THE BIOWFISH 

. . AUAMIC 87095' 


14 


19 


9 


4 


24 


GANGSTA'S PARADISE (FROM "DANGEROUS MINDS") A' * COOLIO FEAT. L.V. 
O RASHEED lAIVEY.jR I iANCEfti U RASHEED S WONDER) fC) (Dl MCA SOONDTRACKS aaiw.uca 


1 


16 


13 


18 


23 


TEU ME • 

B P WILSON iR .-JIISON A lARRIflK D BROWN 


♦ GROOVE THEORY 

(C) (D)(T)IX)EPIC 77%1 


5 


W 


18 


19 


g 


TONITE'S THA NIGHT • « KRIS KROSS 

. f; : ^-s,.;f . ..i:;..;,., • r;!juRA|K£VS.fltttAUCSATOtELi; F!' 1' : HWFTMOi^ ■ - :| .vf v 


17 


UD 


19 


20 


17 


ANYTHING 

31 - .A tr.ir.T 'A> . "M JAl>Ai;:-|. 


♦ 3T 

r, IF - MJJ "A| ( ^A- MUSIC 


18 


19 


20 


26 


35 


AS 1 LAY ME DOWN 

S LIPSON IS B HAWKIN&I 


♦ SOPHIE B. HAWKINS 

F F . COLUMBIA 77801 


6 




26 


32 


5 


SITTIN' UP IN MY ROOM (FROM "WAITING TO EXHALr') * BRANDY 

BABTFACE iBABYFACEi iCI (01 ARISTA l.?9?9 


20 










* * * Hot Shot Debut * ♦ * 




dD 


NEW^ 


1 


WONDERWALL 

; MAIS \ ;.A[. A.,HFR{N GALU>CHER) 


♦ OASIS 
(C) (XI EPIC 78216 


21 


22 


14 


13 


20 


RUNAWAY • 

:i; ... - A 1. . ,A.:.,_sr.r, , HARRIS ill I LEWIS! 


♦ JANET JACKSON 

(C)IDl (M)in(V)(X)AAMS8ll94 


3 










* * * Greatest Gainer/Airplay ★ * * 




(D 


31 


39 


11 


THE WORLD 1 KNOW 

E ROLAND," SCRLETIC [ PriAf.r; R rn LrPE^S: 


♦ COLLECTIVE SOUL 
A iF ;a ATLANTIC 87086 


23 


24 


21 


22 


25 


BACK FOR GOOD 

■'■ A 'lA A,..,F..L,j/, AjARtr.vV 


♦ TAKE rHAT 

iCi lEi :. ARISTA 1 284B 


7 


25 


28 


34 


30 


ROLL TO ME 

A ClAY (J CUHRIEI 


♦ DEL AMITRI 


10 


® 


27 


30 


IS 


SET U FREE 

G ACOSTA .*.: "iSTA RfNEF 


PLANET SOUL 

FCHTKXlSIRlCrLY FFHi It-A' ,. -f. 


26 


27 


25 


16 


6 


1 GOT ID. LONG ROAD 

B.OBRIEN " VEFFJERi 


PEARL JAM 

(DKVIEPYC ,'8199* 


7 


2> 


24 


23 


26 


ONLY WANNA BE WITH YOU 

:i GEaMA-, :'. i<F.A'. A -l^BLV 'J RL:kLP ' ?.r.i.FF['.r. 


♦ HOOTIE 8. THE BLOWFISH 

:, FI ATLANTIC 87132 


6 


(29) 


34 


41 


8 


WONDER 

N yLA:t-A\T iN MERC..IANF: 


♦ NATALIE MERCHANT 

F, iFi ELEKTRA.-FiF, ffa 


29 


30 


17 


17 


12 


BEAUTIFUL UFE 

OPOPM VAAI Iv-OKER UOKER.J SALLARDi 


♦ ACE OF BASE 

FOlDlFMi III I. AAi -A 1 . 


15 




38 


43 


i; 


HOOK 

S.IHFMA':.!;-! 1.' EA^BlAROi. Pr^K 


♦ BLUES TRAVELER 

(C)IV! 1X1 AAM - : , A 


31 


32 


30 


33 


26 


CARNIVAL 

N MERCHANT (N MERCHANT) 


♦ NATALIE MERCHANT 

(CI IDI ELEKTRAM413.EEG 


10 


QD 


39 


40 


8 


NATURAL ONE (FROM "KIDS") 

WGAGEL 1 Ai".A|iA«A ; RA, WGAGELl 


♦ FOLK IMPLOSION 
(C) (Dl LONDON 950430'ISLAND 


33 


34 


29 


29 


32 


KISS FROM A ROSE (FROM "BATMAN FOREVER"! • « SEAL 

THORN Ar.\L. T, c: 1 .'"T Sl«[ 1 ."RAh /,A A-.j A BROS. 


1 


35 


23 


14 


11 


YOU REMIND ME OF SOMETHING • 

R FFALr iR FF.Af 


♦ R, KELLY 

a:: fiiFffe 42344 


4 


3S 


40 


42 


45 


RUN-AROUND 

S thuF'a^hn M BAPe.ERC aPOPPER) 


♦ BLUES TRAVELER 

(C)iV'l IXJAiM FA-A--A 


8 


(37) 


37 


37 


7 


NO ONE ELSE « TOTAL 

r . IF A . :i:-,'A o c ;il .AlfcR a ':.:it.1BS,I F»Qe:r,iON.EA BRAT) 10 <D) IM) IT) BAO BOT 7-9042,'ARISrA 


37 


38 


33 


21 


8 


SOON AS 1 GET HOME 

C 'l ■' . 'i IF i .A-FF- i; THOMPSON A CRMe5 


♦ FAITH EVANS 

(C) (Dl (M) (Tl IXIBAO eOT 7 F- A j'ARi.FA 


21 


(39) 


NEW^ 


1 


GLYCERINE 

C , A'v.FA A WINSIANLEY f , , f - f 


♦ BUSH 

'( 1 TRAUMA ArFlAF r.-FRscfFRf 


39 


40 


36 


28 


12 


BULLET WITH BUTTERFLY WINGS 


♦ SMASHING PUMPKINS 


22 


41 


35 


35 


14 


DREAMING OF YOU 

G ROCHL IF i...._ F I SNOWl 


SELENA 
(C)(V) EMI LATIN SBASO'EMI 


22 


42 


42 


44 


13 


BLESSED 

G PENNY F .1 FA, !! iF.|.>j R lAUPINI 


♦ ELTON JOHN 

(C) (D) IVI ROCKET 852394,'ISLAND 


34 


43 


44 


48 


38 


DECEMBER 

F F I a:.: V AIRl ■ !IF (E ROLAND) 


♦ COLLECTIVE SOUL 
(CKV) ATLANTIC 87157 


20 


CM) 


45 


50 


7 


GET TOGETHER 

A 7IGMAN IC POWERSI 


BIG MOUNTAIN 

IC) 10) GIANT 17750 


44 


CD 


47 


51 


4 


LETS PLAY HOUSE ♦ THA DOGG POUND FEATURING MICHEL LE 

DAI NFiGA CAJ A ■ A A [XGGTF'K^FLy.F' 3A' MGGA FH:,F.A': EOQG) A. : DtAtR AfjA i'A[-:;, Ft ^233 


45 


4t 


41 


31 


13 


LOVE U 4 LIFE 

r. FF-, 'I; FF.AF.lL An FjAF.V.EELF, 


♦ JODECI 

ICI Tii iTi JPFAAtl fa: FF vRA 


31 


® 


49 


55 


II 


RIDIN' LOW ♦ L.A.D. FEATURING DARVY TRAYLOR 

R.PREUSSfR. AiKKiA affeuaA.D AILaiaM (Ci (DI IT) HOLLmOOD 6400A 


47 


(«) 


59 




2 


CUMBERSOME 

A.AFF FA, FF'.-. T MORRIS RASA 1 PR! |ri>. 


♦ SEVEN MARY THREE 

r iRi MAMMOTH 98111 A'l am 


48 


49 


48 


49 


34 


WATERFALLS A 

FiPr,A\ AFF r.,F.,FF iFAriAMAEfi '..AirF M rTRERlFGE.L LA'REA 


♦ TLC 

ICIFR'I :MI FT Ful LAFACE 7 AP IF.F 


1 



THIS 
WEEK 


LAST 
WEEK 


i° 

A" o 




TITLE 

PRODUCER ISONGWRITERI 


ARTIST 

LABEL 4 NUMBEftTllSTfilBUTING LABEL 


PEAK 
POSITION 










★ * * Greatest Gainer;Sales * * * 




(D 


72 


85 


5 


FU-GEE LA 

S REMI (N,JEAN.S,MICHEL.LHILLA,MCGRIER,T MARIE.S,REMI) 


♦ FUGEES 
IC) IMI FT 1 (X) RUFTMOUSE 7819M»IUMBIA 


50 




51 


52 


g 


WE GOT IT ♦ IMMATURE (FEATURING SMOOTH) 

: Fi(,Fl. . MATHER AA SHIKFS,S MAltlER.. CAHIFRA lOllAl^lNIi FiFL' 1 1 MCA 55148 






43 


36 


16 


WHO CAN 1 RUN TO • 

F IFilRRF iRF.il!i(l(;K,SIMMR'tSAlSltN IR ) 


♦ XSCAPE 

;f:i Fl'lSOSODEf FRtl](],(FFJUJMRiA 


g 


53 


46 


24 




TOO HOT 

R Fi'-=.RF A F^iFF R R. .RR',,, RFRFF.VFl 


^ ♦cpoLro 


24 


(54) 


57 


70 


3 


VISIONS OF A SUNSET (FROM "MR. HOLLAND'S OPUS") ♦ SHAWN STOCKMAN 

■ ' . -F'F 1 - -FA- A (C)(D) POITDOR AM 


54 


55 


52 


56 


18 


I'LL BE THERE FOR YOU/THIS HOUSE IS NOT A HOME ♦ THE REMBRANDTS 

GMACFlLlFiF A LFF' ' .'a , . f, i . ■ RASTAEST ■ , - . ,, 


17 


(56) 


56 


67 


14 


1 MISS YOU (COME BACK HOME) (FROM "NEW YORK UNDERCOVER") ♦ MONIFi' H 

HEAVYD..I,., 1 T- 1 Ai.A F, 1.1 il, fiUPTOWNff. f a,,|F .,_ 


56 


57 


32 


15 


5 


FREE AS A BIRD 

LFAAFF, .^F'" AlF-AFi F .FAF,:f% F f'Ffs ;!.;-\- WXJ^rHt:^ ■ faff 


♦ THE BEATLES 

'.FFAtFfli IC1(VI,1.WPLE-F.. 


6 


CM) 


61 


73 


7 


JUST A GIRL 

M WllR'ER : A 1, ., 1 : ,(.,FR^' 


♦ NO DOUBT 

(Cl TRAUMA 9HURl'riRFFAjRE 


58 


CM) 


NEW^ 


1 


NOT GON' CRY (FROM "WAITING TO EXHALE") 

BABriAFlL 


♦ MARY J. BUGE 


i) 


do) 


70 






CAUGHT A LITE SNEEZE 


♦ TORI AMOS 


00 


61 


55 


54 


16 


CELL THERAPY ♦ GOODIE MOB 

CBSAfFlFF: ma:! FFurnr6URT(l«C,aF.**NKHTC«l ::iFiV AUlfj(;£2^i;.,;3,,:i; 


39 


62 


53 


45 


g 


JUST TAH LET U KNOW 

EWRIGHT ARQj-£s|; p c4,F-r 


♦ EAZYE 

(O (Dl ITI RUTHLESS S532 RfELATIVITV 


45 


63 


68 


69 


11 


THROW YOUR HANDS UP/GANGSTA'S PARADISE ♦ LV. 

11.- !ATOfi55.*om ;ciiT.j'i:«('9jr7ffl 


63 


CM) 


NEW^ 


1 


FEELS SO GOOD (SHOW ME YOUR LOVE) 

J C LOPE/ IDJ JUANIIO) 


LINA SANTIAGO 

F 1 (01 1 . (XI UNIVERSAL 56004 


64 


(5 


60 


57 


17 


DANGER 

p,F ri M ririiiFiFFiiniFFiiR, p,F ifditin 


♦ BLAHZAY BLAHZAY 


46 


u 


64 


66 


20 


COME WITH ME 

SHAI FSKAIl 


♦ SHAI 

1 iil.i :mi .1 GASOUNE ALLEY Aaiir: MI A 


43 


67 


58 


64 


9 


WHEN LOVE t, HATE COLLIDE 

P.\. iL. -1; .FI lEPPARD U aUOTIlf AA'fA'jE: 


♦ DEF LEPPARD 
ICI IDJ (V) MERCURY 852424 


58 


61 


50 


47 


15 


I'D LIE FOR YOU (AND THATS THE TRUTH) • 

R NEVISON IC WARREN) 


♦ MEAT LOAF 

CKDMX) MCA 55134 


13 


69 


65 


63 


12 


1 WIU REMEMBER YOU (FROM THE BROTHERS MCMULLEN") ♦ SARAH MCLACHLAN 

P,MARC1-A't:i ,,F.. F, MEAr ,Nr f. (C) (D) 00 ARlSFA l-FRAF 


65 


70 


63 


65 


13 


WHERE EVER YOU ARE 

" 1 A.A 1 A , [,:[,::! |F,FFEP AMCELROYI 


♦ TERRY ELLIS 

(CIA FI F F ,IAi ,- . F ,| , A, 


52 


71 


62 


53 


13 


CRUISIN- 

D'ARGFli; A I, I. A< lARI 


♦ D'ANGELO 

1 1 . 1M15H4RR 


&,3 


72 


66 


76 


13 


SEXUAL HEALING 

20 FINGER.S " .A-l rf i.aa ; f 


MAX-A-MILLION 


60 


dD 


73 


84 


4 


WHERE DO U WANT ME TO PUT IT 

lAF.F F Ff .VIA HARA1F, III 1 LEAV1S,M HRFFliAfil 


♦ SOLO 

ICI ILA IT) F.A EXI PERSPECTIVE 587:, 12 


73 




90 




2 


STAYIN' AUVE 

^ F,TFAi| F Fi 1 FNR.Wr,PlH .ft GIBB,6 Gie6,M GIBBl 


♦ N TRANCE 

(Cl CTI 00 RADIKAE 15Rb2.A;EX CPITIUilE 


74 


75 


69 


72 


13 


HOOKED ON YOU 

' A ILSH0CK,K KARLINAMART1M,KJ0NES1 


♦ SILK 

(C)iDi IlixiEL£KTRAMl'AF.AEt. 


54 


76 


67 


63 


19 


DO YOU SLEEP? 

1 A- A . iL LOEBI 


♦ LISA LOEB & NINE STORIES 

(CKDIIYIGEFFEN 1AJ8R 


18 


77 


54 


46 


g 


1 REMEMBER 

IIM60CSA ' W 'AAR(Fis,s SICFF,KWAF,,T,KELLY B ROPAN 


BOYZ M MEN 

OM ICHD) ETl MFITOWN 860480 


46 


78 


71 


;8 


16 


INCARCERATED SCARFACES/ICE CREAM 

RZAIR FAiAAS F WOODS) 


♦ CHEF RAEKWON 


37 


QD 


79 


92 


17 


SOLITUDE 

PFOXIEMCCAINI 


♦ EDWIN MCCAIN 

(Oir.l lA'l LAVA AfiUI AT.A'tTIR 


72 


dD 


87 


77 




IT MATTERS TO ME 


♦ FAITH HILL 
r .^IWAftNERBROS 17718 


77 


81 


80 


83 




MAGIC CARPET RIDE 

PIZZAMAI. A F 


♦ THE MIGHTY DUB KATS 


58 




83 


90 


14 


WE'VE GOT IT COIN' ON 

U A A F' t.AFRF iL AlA^ t/MAHlIN H CRMFHLOW) 


♦ BACKSTREET BOYS 

ICMO) li IIVE A A 


69 


83 


75 


82 


10 


ROSEALIA 

R RFildFFHIlD :k GRIFFIN) 


BEHER THAN EZRA 


71 


84 


85 


88 


18 


BOOM BOOM BOOM 

THE OUTHERE BROTHERS lHULA,K.MAyfi£RRVj 


♦ THE OUTHERE BROTHERS 

1 IIKXIAUREUSUEKJ 


65 


dD 


91 




2 


ALL CRIED OUT DENINE WITH COLLAGE'S ADAM MARANO 
AMARANO (FULL FOflCE) ICI DO VIPER ...F 1 Vi iR' 'P ii iaf) 


85 


86 


84 


89 


15 


AUTOMATIC LOVER (CALL FOR LOVE) 

1 yFi'.Fi,!jF'F-r,ll" J: All IFF A.F BEBMAN BROTHERS ' rA'IRR,QUIEKMII 


♦ REAL MCCOY 
0 JEC1II7AI Rj 1(1. :).t 1 ARISTA 1 2876 


52 


17 


82 


95 


9 


FAST LIFE 

BUCKWILDIN .M.Fi.', A A|.,I I. lAJFFi 


♦ KOOL G RAP 

COLD 1 ivi ".11 STREEI - ^ , i 


74 


U 


78 


74 


13 


(IF YOU'RE NOT IN IT FOR LOVEI I'M OUTTA HEREVTHE WOMAN IN ME ♦ SHANIA TWAIN 

RJ-LANGf (S i.'.F 1. F lA-iAl IL iRi . A MERCURY NASHYIt IE aW2(j6 


74 


dD 


NEW^ 


1 


EVERYBODY BE SOMEBODY RUFFNECK FEATURING YAVAHN 

dp: " .A-A .(J.'HCAAAS,D.RFCF«ROSC«.DJ£NKiNSl iCi il i IXi MAW F' f a ' 


89 


90 


77 


75 


12 


HURRICANE ♦ THE CLICK 

STUDtOTON M rtHITEMOti E SlEvENS,B JONES.D STEVENST SIEVENS) (Cj (Ti (XI SICK WID' IT 4. F IFj Fivt 


63 




92 




2 


ENERGY 

" ! ■ 'MLWrr iBSOIt FKWI B "HLinr I'KlIN P jFRiWIF MMHLA F 


DEVONE 

IF ^lil WNiVJJUFi.!! FA' -.VRFAAi 


91 


92 


76 


86 




BEWME Of HT CREW (FHOII ■HIHIII UK ecnKOI LOK MID HAITI ♦ LB C. CREW FUT, TMI 0 ! SOimi aimML 

F\J.F ^lF'«P'/D^FFFa:^fP.'Dl..lll^AIi."C^FEB>:FF| vj viW . A ; v , ^f, 


76 


93 


81 


62 


8 


EAST 1999 

DJ AJ NEEK . A, 1 REEK TONTCl 


♦ BONE THUGS-N-HARMONY 

(C) (Dl 1 . RUTHLESS F .i. -l .AI . 1- 


62 


94 


89 


94 


18 


A MOVER LA COLITA ARTIE THE 1 MAN PARTY 

DJ FA. lEi. iFAMO) (C)(D)(T)GROOVENATI0« FA .;-,FFiF-| FA ,. 


65 


GD 


97 


99 


3 


CELEBRATION/TAKE YOUR CHANCE 


♦ FUN FACTORY 

(OaUXlCURBEDEL if f, aa 


95 


96 


93 


81 


16 


THROW YOUR SET IN THE AIR 

MUGGS , '.'I AAlRii;, F iREElt 


♦ CYPRESS HILL 

(CJIMI ITKXI RUFFHOUSE 1Ri1f.1f,'L1jl(1MBIA 


45 


97 


96 


87 


4 


CANT BE REAUY GONE 

AlA-ll IR R AAI F Ml A) 10 EillPRi 


♦ TIM MCGRAW 

ICl lEli AllCURfi ItFFFl 


87 


98 


88 


79 


15 


AIN'T NUTHIN' BUT A SHE THING 

C JAMES ' -AMtSi 


♦ SALT-NPEPA 

(OlDinXVllONMA 1. 11 


38 


99 


86 


80 


15 


RUNNIN' 

J DEE ' ..An! 1 [ FF : ■ F YANCY D SIEWARI) 


♦ THE PHARCruE 

ICI IT) IXJ OELICIORS VINYL LRiRF LAIT IF. 


55 


lOO 


95 


96 


13 


EAST SIDE RENDEZVOUS 

M CARLO (A L T ,0 G ENtUS.FROST 7A'iELLA,SCOZ2ESEl 


♦ FROST 

ICtm RUTHLESS 1534iR£LATIVITY 


73 



sipg* 'Ayeti 



the Ercxtesl airptjy and sMi this wMk. ^ViUeoctip •vailablily. •Recording Indiotrv Aun. Of America (RIAA) cenrflcj^ion tor ules Ol 500,000 ciiils. t 

cataifjg HL-nt^f IS 'w cassette Tiaxi-sirgle repjla- :ass?tle 5me^ ur.gva 'ab^ iCl Cassette s-rfT* avai1a-ii 1v. I'D^ CD Sirfiio ataiiab 1-, (Ml Cassette nsr 



A CRtlFicjtion tlx ules crt \ million units, witti additional million indicXed by a nt^neral foilowing the syinbo'. Catalcc fiunber ts Ux cjssette 

le avft labiliK' Hi Vir,- mai -single availabiliN. (V) Vityl availsDil'Ty. (K) CD maii-Mnfile availability, t 19%, BillboaraBPI CommumcadiDni, 
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BILLBOARD JANUARY 27. 1996 



TONY RICH: 



RICH IN EMOTION, RICH IN ORIGINALITY 



warn mm 



.AFACE RECORDS PRESENTS 



the tony rich project: WUnUo 



.NOBODY KNOWS/LIKE A 




75 IS GREEN AND GHOST 



"Billboard 21 


[ 


^^^^^^ THE TOP-SOilNG ALBUMS COMPILED FROM* NATIONAL 
■ ■ ■ SAMPLE OF RETAIL STORE AND RACK SAUS REPORTS 
II 1 COLLECTED. COMPILED, AND PROVIDED BY 

^^m^^^^^f FOR WEEK ENDING lllllll 
^ JANUARY 27, 1996 ■■■■■■ 


THIS 
WEEK 


LAST 
WEEK 


i° 


^1 
in 


ARTIST TITLE 

LAB£L & NUMBEIVDISTRIBUTING LABEL ISUGQESTEO LISTPniCE OA EQUIVALENT FOA CASSETTEA:0I 


PEAK 
POSITION 




THS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 


ARTIST TraE 

(AeCl & NUMeCR/OISTRieuTING oeCL {SUGGESTED UST PRICE OR EQUVALErn FOR CASSTTTEAXI 


PEAK 


1 


1 


2 


} 


* * * No. 1 * * * 

SOUNDTRACKA*ARlSTAI679&'(10.9»16.9e] z<MeksatND.l WAITING TO EXHALE 


I 




137 


175 




★ * * Pacesetter ★ * * 

VARIOUS ARTISTS tadcctdv oc\ncnc r\ a tdiqiitt t/^ ^ad/^i c i/ihi/^ 
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MARIAH CAREY A°cOLUMBiA6«700<10-9eECVl6.9ei DAYDREAM 
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SEAL A' m/SIRE 45415rtVAftNER BROS (10 98/15 981 SEAL 
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ALANIS MORISSETTEA' JAGGED LITTLF PILl 
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★ * ★ Heatseeker Impact* * * 

EVERCLEAR tim KERR 309Z9*/CAP1T(X (9.99/13.99) H SPARKLE AND FADE 
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4 


4 
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HOOTIE Ii the BLOWRSHA" ATLWTK:s261^AGii0 9&l6.9a>H CRACKED REAR VIEW 


1 


CD 


10 


to 


53 


BUSH A' TRAliMA/INTIRSCOK 92531/AG (10.9&15.9e) ■ SIXTEEN STONE 
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55 


21 


^nilNHTRArKA tvt fiiin rQ qwir (mi MDRTAI KHMRAT 
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s 


7 


12 


4g 


^H&NIA TWAIN A* UFar\im HACHUiur u^fiMMniMFn/tAiMiB THF WOMAN IN MF 
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57 


58 


47 
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VARIOUS ARTISTS tommtboy 1139(11,98^5.96) MTV PARTY TO GO VOLUME 8 


47 


7 
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ALAN JACKSON A' ARISTA 18801 (10.9&16.98) THE GREATEST HITS COLLECTION 
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59 


70 
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S?F'?N"?Ml^i'o wi6 98, ACTUAL MILES HENLEVS GREATEST HITS 


46 


S 


9 


7 


12 


..^I^SI** MELLON COaiE AND THE INFINITE SADNESS 

VIRGIN 40861 u9.7O/Z<.?0r 


1 


59 


65 


65 


21 


RANCID EPITAPH 86444* (8,98/13 98) ...AND OUT COME THE WOLVES 
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CD 
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36 
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* * * Greatest Gainer* ★ * 

OASIS • EPIC 67,151 11098 El»159ei '.•.'ll^"- THE STORY) MORNING GLORr' 
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51 


49 


J 


KULLinu 3 lUntS VWUn 41U4u (IU.9IV1 f.lal o 1 nlrrtU 


9 


61 


64 


58 


25 


TOADIES • INIERSCOPE92402/AG(IO-98/1598)B RUBBERNECK 
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10 


12 


11 
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R. KELLY A- J]V£ 41579' (109a'l6 9e) R. KELLY 
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C2 


63 


59 


25 


VAKiUUa An Mala V TOMMY BOY 1137 (10.9wl5.96l JULrl\ JAMa VUL. 1 


30 


a 


5 


4 
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GARTH BROOKS CAPITOL NASHVILLE 3JO80 110 9»16 98) FRESH HORSES 


2 


t3 


68 


69 


26 


XSCAPE A SO SO 0€F 67022'iCOLUMBU (10 96 EI^S 98) OEE THE HOOK 


23 


12 


8 


8 


61 


TLC A* lAFACE 2&009/ARtSTA (10 9frI6 96) CRA2YSEXYC00L 
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t4 


57 


56 


26 


SELENA A' EMI lADN 34l23mi 1)0 !»16,9ei DREAMING OF YOU 
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42 


41 
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JEFF FOXWORTHYA Warner BROS 4je» llo.9ai(.9a) GAMES REDNECKS PLAY 
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ENYA REFUSE 46106MARNER BROS I119&17 98] THE MEMORY OF TREES 
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N 


66 


60 


16 


SOUNDTRACK • reprise 460oawARNER BROS DO.Sftie.W) FRIENDS 
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14 


13 


14 


10 


MADONNA MAVERICK 46lO(VWARnER BROS- (10-9*1 7-98) SOMETHING TO REMEMBER 


6 


QD 
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* * * Hot Shot Debut* ★ * 

KRIS KROSS RLffFMOUSE67Ml'm-UMBIA19 98ECyi5.98) YOUNG RICH AND DANGERCUS 
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Jewe'S""^ FAME t FRIENDS HOW LONG HAS THIS BEEN GOING ON 
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61 


51 
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BOYZ II MEN A'' MOTOWN S30323 ()0.9ar)6.%) II 
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21 


33 
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JOAN OSBORNEA BLUE (»RILLA 526699^ERCURY(]0.9e ECVIS 98) ■ RELISH 
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69 


74 


80 
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^.r!'!?,^?. .^Sf J?-, SATURDAY MORNING CARTOONS GREATEST HITS 
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CID 
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28 
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NATALIE MERCHANTA El£KrRA61745iEEO(l09W16 98) TIGERLILY 
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70 


52 


52 
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AC/DC £ASrvrtST61780*tEG[109a'16 961 BALLBREAKER 
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SOUNDTRACK (jqNT BE A MENACE TO SOUTH CENTRAL.. 

ISLAND 524)46* (10 98.16 981 


18 


71 


54 


48 
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ir^N^ea;" " no St JO"" MONTGOMERY 


5 


19 


17 
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BLUES TRAVELER A' AA,M 540265 110 9»16.9e) FOUR 


8 


72 


75 


82 
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FAITH EVANS • BAD BOY 73003VARISTA l)09&15,9fl) FAITH 


22 


CD 


25 


20 


22 


T«EIHESKNTSOfTHEUNITn>SIAItSOf»l)ERICA 

COLUMBIA 67291 (9 98 E(V15 981 H 


20 


IT) 


100 


112 


10 


GOODIE MOB LAFACE 260ia'ARISTA (10.W)5.96) SOUL FOOD 


45 


21 


11 
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THE BEATLES Amt 34445*,CAPITOL (1998/31 98) ANTHOLOGY 1 


1 


74 


71 


64 


40 


WHITE ZOMBIE A ASTRO TRFFP- ?Ofin <;ONf5)^ OF 1 nVF DF'sTRIimnN 


6 


22 


14 


18 


8 


VINCE GIU MCA 1 1391 (10.9(V16 9B) SOUVENIRS 


11 
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118 
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11 


SOLO PERSPECTIVE M90I7/A&M(10.W)S.9S) SOLO 
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23 


16 


17 


14 


i^!ffJJ£l:nf?!f,^L design of a decade 1986/1996 

A&U 540399' lll.9ft'17.98) 
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76 


79 


84 
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DC TALK • FOWEFROMT 2514EVCH0RDANT (10.9an6.96] JESUS FREAK 


16 


OD 


91 


95 


21 


D'ANGELO • EM) 32629 19.9&13.9a) BROWN SUGAR 


42 


24 


22 


23 


14 


GREEN DAYA REPfilSE oe^Mg'.tVARNER BROS (10 96UI6 98l INSOMNIAC 
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98 


96 


26 


BETTE MIDLER Atlantic S292yui 1)0.98(16.96] BETTE OF ROSES 


45 


25 


23 


13 


10 


COOLIO TOuur BOY 1141' (ll.9&'l6.9e) GANGSTA'S PARADISE 


11 


79 


35 


83 
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IMMATURE MCA ]1365-(99»15 98) WE GOT IT 


79 


26 


24 


21 
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THA DOGG POUND KATHOOWMiCffiCOfl W646'mOftiTr no 98/16.98] ■ DOGG FOOD 
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™J(r'b™'«0?; ,)09e/.6 98, GREATEST HITS - FROM THE BEGINNING 
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LLCOOL J DEFJAMRAL523845-/1SLAND(109a'l6.9e) MR. SMITH 
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26 


22 
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AUCE IN CHAINS A COLUMBIA 67248* (10 98 E(V16.98) ALICE IN CHAINS 
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81 


70 


54 


21 


FOO FIGHTERS • ROSWEU 34027-OUITOl 110.9*16 98) FOO FIGHTERS 
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29 


32 


34 
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S-^^^Ali^TI^ir!? BANDA^ UNDER THE TABLE AND DREAMING 
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TRACY CHAPMAN [UKTRA 6lS5aEEG Il0,9«n6 981 NEW BEGINNING 
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83 
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GENIU^GZA • GEFFEN 2ABI3- ll09Ein6.98) LIQUID SWORDS 
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30 


15 


15 


17 


TIM MCGRAW A' CDRB 77800(10 98/16 98) ALL 1 WANT 
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81 
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EAGLESA'GEFFEN2<72S|12 9«J)7 98I HELL FREEZES OVER 
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38 


37 
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85 


77 
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GEORGE STRAIT A' mca l )263 (39 9»49 98) STRAIT OUT OF THE BOX 
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32 
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VARIOUS ARTISTS TOMMY BUT 1138(11 9*15.98) MTV PARTY TO GO VOLUME 7 


54 


33 


34 


26 


25 


BONE THUGS-N-HARMONY A' Ri'THiESS5533-,'RELATivrrv(io W1598; E. 1999 ETERNAL 
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78 


79 


21 


COLLIN RAYE«EP1C67G33(10 98EIV1S9S) 1 THINK ABOUT YOU 


40 


34 


41 


44 
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FAITH HILL • warkcr BROS 45872 (10 9ai'l6 9B! IT MATTERS TO ME 


34 
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100 


10 


THE CLICK SJCKwiD' IT 41562/jtvt (10 98/15 98) GAME RELATED 
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35 


29 
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ACE OF BASEA arista 18806(10 98^16.981 THE BRIDGE 
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RRIirF ^PPIMR^TrrM m iiuMA R7diu* nn u) rrvii; oat TMF OHD^T DF THAU II^Art 
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DEF LEPPARD • VAULT - GREATEST HITS 1980-1995 
MERCURY 528718 110 98 EQ/I6 981 "1"* l^WJ i^^^ 
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69 
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30 


^F^^*^^!*^^^^^^' HISTORY: PAST. PRESENT AND FUTURE BOOK 1 
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37 


27 
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MICHAEL BOLTON A' COLUMBIA 67300(10.98 ctviB 98} GREATEST HITS 1985-1995 
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113 


24 


dKTAN Wril T t W ASYLLIM &1642ytEG (9.9&'l b.9B] B dKYAN WHI 1 1 
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31 


28 


24 
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BOYZ II MEN MOTOWN 530684* (10,9*16 98) THE REMIX COLLECTION 


17 


92 


93 


78 
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SPICE 1 JIVE 41683 (10.98/15 9fll 1990 SICK 


30 


39 


39 


43 
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MELISSA ETHERIOGEA isiano 524154 (10.98/16 98) YOUR LITTLE SECRET 


6 


93 


82 


91 


71 


VIHTF Rll 1 A' UTA 1 iru7 Mi^ qrjii; ant WHFN 1 DVF riND^ Vni 1 
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56 


72 


13 


SEVEN MARY THREE MUlMom'AiuimiC92«}i'AGno WIS 98^0 AhtERICAN STANDARD 


40 


94 


60 


68 
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MEAT LOAF MU 11341 (10 98/16 98) WELCOME TO THE NEIGHBORHOOD 
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41 


33 


27 


25 


SOUNDTRACK A' mca soundtracks 1 1?2S*/mca {\o.96f\ 7 961 DANGEROUS MINDS 
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35) 


110 


109 


23 


KORN IMMORTAL&6633.'IPIC(998Ea'lS.98)B KORN 


95 


GD 


40 


45 


12 


OZZY OSBOURNE A EPlce7(»l (109BE(V16 98I 0Z2M0SIS 


4 


96 


86 


76 


26 


^?T^S',f^«.«r.„nai. THE SHOW, THE AFTER PARTY, THE HOTEL 

UPTOWN 1125a*,'WCy^ (10. 9ftl6.98) 


2 


43 


50 


67 


10 


QUINCY JONES ljwest 45875Avarner BROS (\o.9e/\bm Q'S JOOK JOINT 


32 


97 


83 


86 


23 


DAVID LEE MURPHY • MCA 1 1044 [lo 9a'l&.9a) ■ OUT WITH A BANG 


52 


44 


48 


53 


44 


COLLECTIVE SOUL A Atlantic 82745(fAG iio 9BJ16 98) COLLECTIVE SOUL 


23 


98 


90 


124 


64 


BOB SEGER & THE SILVER BULLET BAND A' roK&mT uitc 

rjvmoi 303-14- 110 98.'15.98l latttAltai HIIS 


8 


45 


37 


40 


57 


GARTH BROOKSA*CAPIT0LNASHVILLE29689ll09a'159e) THE HITS 
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3D 


NEW^ 


1 


VICTOR ATLANTIC 82862('AG (1 0.981'] 6.981 VICTOR 


99 




55 


71 


21 


DEEP BLUE SOMETHING MINIAAKERlNTERSCOP£926C6.AGI109a'159e)||i HOME 


46 


100 


88 


77 


16 


LISA LOEB & NINE STORIES • GEFFEN 24734 (10.96116 98) TAILS 


30 


47 


47 


57 


26 


MONICA • ROWDY 37C06*;ARISTA (10 98,15 98) MISS THANG 


36 


101 


101 


99 


23 


SOPHIE B. HAWKINS •COLUMBIA 63300 DO 98 E(1()6 9S) WHALER 


65 


40 


36 


32 


15 


REBA MCENTIREA mca 11264 (10.96/16.98) STARTING OVER 
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102 


84 


87 


49 


?o^Inhr 03«-"l.f5 9B1 ■ THAT I'VE FOUND YOU, A COLLECTION 
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49 


49 


50 
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SOUNDTRACKA' mm ino3* (10 98/16 98) PULP FICTION 


21 


103 


89 


93 


7 


EJ^-E RUTHI^SS 50544.PR)ORITY (10 98/16 98) ETERNAL E 
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50 


43 


46 
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LIVE A" RACWMCnvE lD997'.'K*Cft 110 9&16.9e] THROWING COPPER 
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EVERYTHING BUT THE GIRL atlaktic B2605/AO (10.9EVI5 9Si AMPLIFIED HEART 


104 


51 


45 


39 


18 


RED HOT CHILI PEPPERS A warmer BROS 45733 (I0.9fl/16 98) ONE HOT MINUTE 
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SOUNDTRACK cowMBlAe7522ll098E(^l6.98l DEAD MAN WALKING 
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52 


46 


42 


11 


RUfSSmuMBiA ,10 98 Ea-16.98, CYPRESS HILL III (TEMPLE OF BOOM) 
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W 


119 1 115 
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EIGHTBALL 1, MJG soave l52l-/RtLATiviTYllo 98/16981 ON TOP OF THE WORLD 
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O Albums with the greatest gain» this week. •Recording Industry Assn Of America 1RIAA) cerlificAlwn for sales of 500.000 album units (250,(^0 lor EPs). ARIAA certification for shipment of 1 million units (500.000 for EPs). with multiplatinum lilies indicated by 
a numeral following the symtKil. 'Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent pncet. which are projected from wholesale pr Ices. Greatsst 
Gainer show^ charts largest unit increase. Pacesetter indicates b>gses( percentage growtti. Heatseeker impact shows albums removed from Heatseekers ihis week. Bindicates past or present Heatseeker title. 1996. Billboard/BPl Communications, and SoundScan. Inc, 
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™S^56?vA2?i'?o'^Lf98) PHANTOM OF THE OPERA HIGHLIGHTS 
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STEVIE RAY VAUGHAN & DOUBLE TROUBLE 

EPIC 66217- (10.98 Eai6 961 


GREATEST HITS 
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MELISSA ETHERIDGEA' iSLAN0 848660(109&I69ei YES 1 AM 
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BREATHLESS 
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NO DOUBT TKAUMAilNIERSCOF'E 92S80i'AG (10.98.'1S.98) H 
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QUEEN H0l_LYVVOOD62O17ll0.9afl6.98l MADE IN HEAVEN 
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BOB SEGER & THE SILVER BULLET BAND 
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□WIGHT YOAKAM • RfPRISf 46051 WARNER BROS (10 96/16 98 
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TOAD THE WET SPROCKET COLUMBIA 67394 no 38 EQ/lb 9ei 
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1 REMEMBER YOU 
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GROOVE THEORY 
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THE MAVERICKS mca iiZS/Mtogaig W) MUSIC FOR ALL OCCASIONS 
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SOUNDTRACK A DEF JAMTtAL 529O21*/lStAN0(lC 9Bi'!6 9e) THE SHOW 
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TIM MCGRAW A' CURB 77659 19 9tn5 981 NOT A MOMENT TOO SOON 
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ASYLUM'S WHITE: MATURE COUNTRY 

(Continued from pmje 1) 

This week, "Bryan White," which 
was released in October 1994, contin- 
ues its chart climb with a 99-91 hike on 
The Billboard 200 and an 18-14 jump 
on the Top Country Albums chart. 

Success is long overdue for the 
hard-working newcomer. It took four 
singles and an endless stream of 
tours, charity performances, and oth- 
er personal appearances to bring 
White's debut to the top of the Heat- 
seekers chart for the weeks ending 
Jan. 6 and Jan. 13. 

The Oklahoma City-raised, 
Nashville-based artist went on to be- 
come a Heatseekers Impact Artist by 
breaking into the top half of The Bill- 
board 200 for the week ending Satur- 
day (20) at No 99. 

According to SoundScan, more than 
329,000 units of "Bryan White" have 
been .sold. The album has been certi- 
fied gold by the Recording Industry 
Assn. of America. 

Of the four singles the label ser- 
viced to country radio, "Someone 
Else's Star" and "Rebecca Lynn" 
reached the No. 1 position on the Hot 
Country Singles & Tracks charts in 
September 1995 and January 1996, 
respectively. 

Prior to those two hits, the label re- 
leased "Eugene You Genius," which 
reached No. 48 on Hot Country Sin- 
gles & Tracks in November 1994, and 
'*Look At Me Now," which fared a bit 
better, reaching No. 24 on that chart 
in March 1995. 

"There was no question that we be- 
lieved he was a star," says Kenny 
Hamlin, senior VP/GM at Asylum. 
"We were going to keep our noses to 
the grindstone until it happened . . . 
And no matter what the request was, 
no one at WEA ever questioned why 
we were .staying with this record or 
what was going on. They just said yes 
to everything." 

Hamlin and Asylum president Kyle 
Lehning, who co-produced "Bryan 
White" with Billy Joe Walker Jr., say 
that the turning point in White's de- 
velopment was the release of "Some- 
one Else's Star." 




"It's pretty obvious that Bryan's 
success is parallel with his radio suc- 
cess," says Lehning, who teamed 
again with Walker to produce "Be- 
tween Now And Forever." 

'*The first single didn't work, the 
second one did better and sold a few 
copies, but the third and fourth went 
No. 1. It took an increasing quality of 
tunes to get to this point," Lehning 
says. 

'GRAND OLE OPRY' 

Terry Jones, a music buyer at the 
six-store, Nashville-based Ernest 
Tubb Record Shops, says White's per- 
formance on TNN's "Grand Ole Opry" 
in November 1995 helped propel al- 
bum sales. 

"We got some good sales when 
'Someone Else's Star" went to No. 1," 
says Jones. "But when a new artist is 
on 'Grand Ole Opry,' that really helps 
them. This is another example, like 
David Lee Murphy, where a label re- 
ally sticks with these artists and it 
pays off." 

Jones says that he has high hopes 
for White's next album and that the 
stores will "definitely place a good- 
sized order" for it. 

Mark Hamlin, PD at country 
WWWW Detroit, says that White is 
"one of the most talented new artist:^ 
in the business" and that he is looking 
forward to White's next album. 

Lehning says the main vehicle dri- 
ving sales has been White himself. 



"From the beginning of this album, he 
has been able to tour, first by himself 
with a guitar, opening for Pam Tillis, 
then with his band [Pearl River]," 
says Lehning. "He's been able to real- 
ly deliver from a live-performance 
standpoint." 

Asylum and White's management, 
Marty Gamblin and Stan Schneider of 
GC Enterprises, has kept the young 
singer, who is booked by Rick Shipp 
and Rob Beckham at the William 
Morris Agency, quite busy over the 
past year. 

Since January 1995, White has 
opened for Tillis, Diamond Rio, 
(jeorge Jones, Randy Travis, and Tra- 
cy Lawrence and was featured on the 
Wal-Mart tour. He also made the 
rounds at radio, video, and retail and 
performed at Fan Fair, as well as at a 
slew of charity events. He's already 
booked through the fall. 

Due to the large number of under- 
aged fans who would listen in the 
parking lots of clubs outside White's 
concerts, the singer has been playing 
early all-ages shows before his regu- 
lar gigs. 

White's popularity among teens has 
grown with the help of exposure in 
such magazines as 16 and Teen Beat 

However, even with screaming 
teenage girls hanging around back- 
stage and teen magazines turning 
White into an idol. Asylum's Hamlin 
says that the artist's audience is start- 
ing to look a bit older. 

"In the last three months, the re- 
order pattern is skewing more to CDs 
than to cassettes," Hamlin says, "indi- 
cating to us that he has gone beyond 
the young female fans who just buy 
cassettes." 

'MORE MATURE' SOPHOMORE SET 

Not only is White's audience matur- 
ing, but his songwriting and singing 
are, too. 

White, who was named CMTs ris- 
ing video star of the year in Decem- 
ber, co-wrote only two songs on his de- 
but: "You Know How I Feel" and 
"Look At Me Now." On "Between 



IT'S 'MEANT TO BE' FOR ARISTA'S DAVIS 



(Continued from poqe 1) 

looked for good songs. It's getting hard- 
er, just in sheer numbers of artists. You 
can't get in a hurry. We found that out 
the hard way." 

This time around, she and her team 
are looking to avoid the mistakes of the 
past 

Davis' aptly named album "Some 
Things Are Meant To Be" is due Jan. 30. 
The first dngle, the title track, is chart- 
ing well. It is at No. 27 on this week's 
Hot Country Singles & Tracks chart 

WMZQ Washington, D.C, PD Gary 
McCartie says the song is "killer. We 
were sold on the song when we heard 
it We've been sold on the artist, and we 
were just waiting for the right song, 
and this is it. Our call-out response has 
verified our feeling about her. Our au- 
dience loves her." 

Davis says the song "Some Things 
Are Meant To Be," written by Michael 
Garvin and Gordon Payne, is "just 
right for me." 

Arista VP of sales and marketing 
Mike Dungan says the label is ap- 
proaching the album release with great 
care. 

The first thing we need to do is capi- 
talize on her high recognition factor," 
says Dungan. "I've been honestly aston- 
ished by the incredible impact of that 
song 'Does He Love You.' As Linda and 
I tooled around the country promoting 




the release of this album to retail and 
with promotion people to radio, Linda 
was literally bombarded by fans, who 
wiU yell across airport terminals at her 
and who run up to her in parking lots." 

Dungan says that Arista is using 
Davis' tour with McEntire, which runs 
through thefirstsixmonthsof this year, 
as the first step in its marketing strate- 
gy. "Our first line of attack is the fans 
who already know her. We're already 
mailing album information out to 
Reba's fan-club members. Reba has 
been very, very cooperative. We started 
advertising in country fan magazines in 
December, just to support the early ra- 
dio play. When the street date hits, well 
be in those again and will run a flood of 
spots on TNN and CMT." 

Acknowledging the haste at which 



Da™' first album "escaped," Dungan 
says, "I've always wondered how her 
records would .sell if she had a little help 
from radio. So after experiencing the 
recognition factor she ha.s and then fi- 
nally hearing the finished product and 
w-atching radio respond the way it has, 
with this solid airplay, I'm pretty much 
frothing at the mouth." 

He says that pricing and positioning 
on the album will be on the prediction 
that it will be a hit. "We've had calls 
ft^m retail accounts since early Decem- 
ber telling us of early consumer de- 
mand, but the orders aren't in yet" 

Bob Bell, new-release buyer for 
Wherehouse Entertainment, thinks the 
new album will do well in his chain's 300 
stores. '*I expect her to do particularly 
well on the West Coast," he says, "par- 
ticularly because of her exposure with 
Reba on record and on tour. Arista is fo- 
cusing a lot of it5 marketing on the West 
Coast. Her first album didn't do much, 
but it set up this record. We look to see 
something right out of the box." 

Davis' manager, Narvel Blackstock 
of Starstruck, says that the McEntire 
association has helped Davis. "She has 
really grown musically in the past three 
years," he says, "and with Reba, she 
also gels to study the business end." 

Blackstock notes that McEntire gave 
(Continued on nexi page) 



Now And Forever," White co-wrote 
four songs with collaborator Derek 
George, who also worked with him on 
his debut album. 

"I love writing; it's just been so 
scarce in the last year because of my 
schedule," says White, who started his 
career playing drums, until his moth- 
er, who played in bands with his fa- 
ther, encouraged him to sing. "I think 
I'm stronger in certain areas, like 
melodically and ideas. But Derek's a 
really good lyricist, so we work well 
together." 



White says the ideas "flew out" of 
him a lot quicker this time around. He 
describes "Between Now And Forev- 
er" as more mature, believable, and 
energetic than his last set. 

The first single from the new al- 
bum, "I'm Not Supposed To Love You 
Anymore," will be serviced to radio 
Feb. 12. 

"This is a little more defined than 
the first album," says Lehning. 
"There's a nice variety on it, and his 
singing is maturing, without ques- 
tion." 




by Geoff Mayfield 

Better then than NOW: it was January 1995. Winter weather was 
less severe than what the U.S. has experienced this month; the climate in mu- 
sic stores was also warmer. A year ago. Garth Brooks' The Hits" had a one- 
week sum of 240,000 units, while four other albums exceeded 100,000 units. By 
contrast, on this week's blizzard-affected chart, only the top three titles on The 
Billboard 200 belong to the 100,000-unit club. Overall, the chart shows a 10% 
decline when compared to the unit volume rung in the comparable 1995 week. 
Industrywide sales — including singles and catalog albums — are down by 13% 
from the same week last year. 

Although the Nor'easter that hit the East near the end of '96 did not cripple 
business, the Jan. IS storm that has been dubbed "the Blizzard of '96" had a 
predictably chilling effect on music sales. SoundScan numbers in all but two re- 
gions — Mountain and Pacific — are down fi-om the comparable 1995 week. 

Stronger FRESHMEN: while numbers were stronger a year ago, the 
debuts on The Billboard 200 are more meaningful then they were then. The 
only album debuting in the top 50 in the Jan. 28, 1995, issue was Brownstone's 
first, with 26,000 units. But, this week sees a return by the maturing Kris 
Kross at No. 15 (50,000 units) and a No. 18 arrival for the multi-artist .sound- 
track from "Don't Be A Menace To South Central While Drinking Your Juice 
In The Hood," the flick that bowed at No. 2 on the box-office chart. 

Although the Kris Kross debut is respectable, it is dovra from the No. 13 de- 
but that its sophomore set, "Da Bomb," made with first-week sales of 61,000 
units in Augu-st 1993. That album spent only 25 weeks on The BUlboard 200, 
indeed a "bomb" when compared to the showing by the youthfiil rap duo's first 
album, which went to No. 1 and spent 65 weeks on The Billboard 200. 

Meanwhile, "Don't Be A Menace" and the No. 105 debut by the much- 
talked-about soundtrack from "Dead Man Walking" (10,000 units) remind us 
that mories played a conspicuous role on the charts at the start of last year. In 
the Jan. 7- Feb. 4, 1995, Lssues of Billboard, a half-dozen soundtracks made 
their first appearances on The Billboard 200, but none of those debuted as high 
as the pair that debut this week. 



Wo 



OMEN ON TOP: For the third straight week, female acts hold the top 
three slots on The Billboard 200, with the all-diva soundtrack from Whitney 
Houston's "Waiting To Exhale" retaining the top slot (174,000 units), followed 
by Mariah Carey (134,000 units) and Alanis Morissette (131,000 units). The 
gap between No. 3 and No. 2 has narrowed greatly since last week, from 20% 
to ju.st 2%. At the same time, "Exhale" commands a bigger lead over runner- 
up Carey, 29%, compared to 11% last week. 

CoOLED: From 1991 through the following year. Garth Brooks looked like 
the "gOs' answer to the Beatles, but while he works to become a sales force 
overseas, his sales prowess here has tapered. His latest, "Fresh Horses," falls 
out of The Billboard 200's top 10 after just seven weeks; if it doesn't bounce 
back, this will be the shortest top 10 stay on the big chart by any of his last 
eight albums, including "Beyond The Season," his 1993 Christmas album, 
which managed 11 weeks in that lofty part of the chart His longest-lasting 
sellers have been 199rs "Ropin' The Wind," which spent almost a year — 50 
weeks — in The Billboard 200's top 10, and his 1990 sophomore album, which 
notched 29 top 10 weeks. His last two session albums, 1992's "The Chase" and 
1993's "In Pieces," managed 17 weeks and 8 weeks, respectively, while last 
year's hits package resided in the top 10 for 20 weeks. Brooks' first album 
peaked at No. 13 on The Billboard 200. 

Hop, SKIP, JUMP: Critics' pick Oasis is startmg to live up to its press clips. 
The U.K. band follows last week's 18-place jump with the Greatest Gainer nod, 
as an 11,000-unit gain pushes it 18-9. . .A promotional tour and a recent "Crood 
Morning America" piece help accelerate Enya's newest (20-13) and her previ- 
ous (194-141) albums. The former has a 6,0()0-unit gain; the latter sees a 2.6% 
increase in a soft part of the chart ... A Jan. 7 "60 Minute-s" profile boosts the 
star of ceUist Yo-Yo Ma, whose new recording of Dvorik's Olio Concerto 
climbs to No. 8 on Top Classical Albums after last week's debut at No. 15. 
"Portrait Of Yo-Yo Ma" re-enters this week at No. 16, while two other albums 
bubble under. 
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VIDEO RETAILERS, LURED BY FINANCING, PREPARE IPOs 

(Continued fw)n page 5) 



Now Your 




BPI Entertainment Imaging is 
launching a digital distribution ser- 
\'ice for entertainment publicity pho- 
tos. Music, film and TV publicists will 
now be able to reach 175 of the 
largest media markets instantly. 
BPI Entertainment Imaging utilizes 
satellite technology for direct deliv- 

I er>' of spot, press kit, tour and pre- 

i miere photos. 

' Some of the media outlets already 
receiving pictures through this ser- 

I \ice include The New York Times. 

j CNN. USA Today, Prodigy. The 
Boston Globe and Atlanta 
Constitution. 

"BPI Entertainment Imaging is ideal 
for music, film, television and celebri- 
ty publicists," said Judy Webb, direc- 
tor of the service. "It eliminates the 
need for duping and mailing and the 
pictures arrive captioned and ready 

' for immediate use by top entertain- 

i ment editors." 

i 

I Music companies already using the 
service to distribute their publicity 
art include Atlantic Records. Arista. 
Wgin, Scotti Brothers and Rhino 
Records. 



Publicists — make your job easier. 
For more information on how you can 
become a part of BPI Entertainment 
Imaging, contact Judy Webb at (408) 
659-5119. To send photos, contact 
Glenn Waggner at (213) 848-2959. 
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3,000 Artists Compete 
for Musician's "Best 
Unsigned Band" Title 

Judging is currently underway for 
Musician Magazine's 1996 Best 
Unsigned Band competition. More 
than 3.000 entries were received by 
the December 31 deadline in many 
musical genres, including rock, rap, 
jazz, countrj; world music, techno, 
R&B and pop. Three semi-finalist 
rounds will be announced in the 
April, May and June issues of 
Musician (in stores February, 
Maix'h and April, respectively). The 
winnei*s, who are to be chosen by an 
all-star panel consisting of Steve 
Winwood, Pearl Jam's Stone 
(Jossard, Pat Metheny. Juliana 
Hatfield, Matthew Sweet, Adrian 
Belew and producer Jimmy Jam 
v^ill appear in the July Issue (on sale 
in May). 



IT'S MEANT TO BE' FOR ARISTA'S DAVIS 

(Continued from preceding page} 



ready public, wants to spin off its 150 
Blow-Out Video stores. All but three are 
run as concessions in Wal-Mart and 
Kmart supercenters; rental accounts for 
an estimated 75% of revenues. The oth- 
ers are stand-alone outlets in New York. 
Seattle, and Portland. Ore., that stock 
cassettes priced at less than $20. Ren- 
trak, which generates the bulk of its rev- 
enues from revenue-sharing fees paid 
by about 5,000 stores, predict* that 
Blow-Out sales will grow nearly 20 
times, from $8.8 million last year to $180 
million in 1999, sources indicate. 

Several of the 30 analysts invited to 
dinner Jan. 17 think the projections are 
underdone. They're more intrigued by 
the investment banker chosen to handle 
the prospective stock sales, Florida- 
based J.W. Charles. Last year, Berger 
hired New York heav^^'eight Oppen- 
heimer & Co. to raise money for Ren- 
trak. At press time. Berger was en 
route to New York and unavailable for 
comment 

Suncoast is seeking $52.8 million from 
the sale of 3.3 million shares at $16 each. 
The net proceeds will be used to open at 
least 70 stores over the next two years, 
raising the chain's total number of out- 
lets in the U.S. and Puerto Rico to near- 
ly 500 from the 395 it had at the end of 
1995. Presently, each carries an average 
of 8,500 sell-through titles packed into 
2,440 square feet 

The Suncoast prospectus says sales 
per square foot had risen to $360 in 1994 
from $277 in 1990; no figure was esti- 
mated for 1995. For the nine months 
ended 5>ept 30, 1995, Suncoast had rev- 
enues of SU)6.6 million, compared with 
$162.7 milhon during the same period 
the previous year. The net loss had 
shrunk to $1 ji million from $2.7 million, 
indicative of a good year. 

Accustomed to a highly seasonal busi- 
ness, Suncoast gamers 45% of its sales 
"and more than 100% of its net earn- 
ings" in the fourth quarter, when the 
hottest sell-through titles generally ar- 
rive for holiday buyers. New releases 
bring in 20% of revenues and attract the 
customers who also buy catalog titles, 
which account for the other 80%. 

Suncoast actually finished 1994 with a 
net profit of $9.1 million, up from $7.4 
milUon in 1993 and $1.8 million in 1992. 

No other chain is as closely identified 
with sell-through, which Suncoast 
claims grew at a compound rate of 15.5% 
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annually from 1990-94 to $4.6 billion. Al- 
though figures aren't available for 1995, 
the results shouldn't be much different, 
according to industry observ ers. Rental, 
by contrast has stagnated and even de- 
clined, several trade reports suggest. 

Nonetheless, Suncoast may have a 
difficult time making headway in its cho- 
sen field. Mass merchants that dominate 
sell-through, such as Wal-Mart, drive 
dowTi prices and competitors' margins. 

"Fundamentally, sell-through is not a 
verj" good business. How can you possi- 
bly compete against Wal-Mart and 
Kmart? There's no niche, no edge," says 
a Wall Street analyst. "You'd rather 
have a rental-only chain than a sell- 
through-only chain." He admitted to not 
having seen the prospectus, but added, 
"I suppose I should get the document It 
might make an interesting short sale." 

Suncoast will also have to overcome 
in-house competition. The Musicland 
Group, which will hold 7 million shares of 
Suncoast afler the offering is completed, 
sells videos in its Musicland, Sam Goody, 
Media Play, and On Cue stores. To date, 
says the prospectus, Suncoast and its 
parent, while engaged in "overlapping 
retail businesses," haven't adopted "any 
formal procedures designed to resolve 
any potential conflicts of interest." 

Other conflicts may arise from the 
tight controls Musicland will continue to 
have, including purchase, warehousing, 
and shipping of inventorj' — and the jkxs- 
sible risks if those controls are loosened. 
Suncoast currently is incapable of per- 
forming any of those functions "indepen- 



(Coiitiuiu'dfrom page 5) 

Blockbuster Music ended 1995 with 
518 stores, down from the 540 it began 
the year with, although it opened 25 
stores during the period. Although in- 
dustry sources say Blockbuster has 
closed 30 stores since Christmas, Knief 
declined to be specific other than to say 
that no stores have been closed since 
Jan. 1. 

"We have been converting some of 
our music stores to video stores," he 
says. "This is happening on a case-by- 
case basis, and it is not a part of a pro- 
gram with a target or a timetable. 
There is no quota or goal." 

Knief declined to say when conver- 
sions or closures had occun*ed. "Over 
the last 18 months, there have been 
about 25 conversions." he says. Music 
stores have been converted "in places 
where demographics prove to be bet- 
ter for video stores," he says. 

Musicland spokeswoman Marcia 



dev' eloping artists, and catalog sales, ">"ou 
can conceive a portfolio where a lot of 
these would synergize. We are in the 
heart of the Latin music business, and 
there is a lot of opportunity there" as well. 

Although there is a downturn in music 
retailing, Spec's remains healthy and has 
a strung balance sheet Gibbons says. 
But even successful businesses should 
"•constantly challenge" what they do and 
reposition when appropriate, he adds. 

Harkening back to his days at Burger 
King, where he was chairman/CEO from 
1989-93, Gibbons says, "If you look at 
McDonald's and Burner King, that busi- 
ness has a long period of giwvth and then 
their business stabilizes. So they addetl 
breakfasts to their menus." 

Management's challenge, according to 
Gibbons, is to have companies emerge 
from downturns looking different from 



dent of Musicland," the prospectus 

notes. 

Musicland has agreed to advance 
Suncoast working capital and other ex- 
penses available from its $350 million re- 
volving credit facility. Suncoast spent $8 
million on old and new stores last year 
and expects to lav out $16 million in 
1996-1997. 

If anjlhing, the publicly held rental 
chains have had a harder time of late, 
Hollywood Entertainment, the largest 
of the four, has been accused by its for- 
mer accountants. Coopers & Lybrand, 
of practices that "may materially impact 
the fairness" of its 1995 financial state- 
ments. 

Coopers & Lybrand, dismissed on 
Dec. 13 and replaced by Price Water- 
house, complained in a Jan. 4 letter to 
the SEC that Hollj'wood might have im- 
properly accounted for cassettes it ac- 
quired in recent store acquisitions. 
Sources say Price Waterhouse is in the 
midst of a "fire drill" to get Hollywood's 
books into shape for Bank America, 
which is negotiating a $100 million loan 
to the chain. 

Meanwhile, the former owner of one 
of HoUyw'ood's acquisitions, Video 
Watch in Detroit, will soon be able to 
cash in 2.1 million shai-es of Hollj-w-ood 
stock at a predetermined price of $25.50 
each. Shares presently trade at $6-$7, a 
52-week low. Trade sources indicate 
that the $52.5 million outlay would be 
$12 million more than Hollywood has in 
the bank. 



Appel declines to comment on industry' 
reports that the Minneapolis-based 
chain has closed 30 stores since Christ- 
mas. But she says that during the year, 
the chain closed about 55 music stores, 
as compared to its average rate of 35. 

"We have four objectives for 1996," 
she says. 'The first is to slow growth to 
live within cash flow. Second is to in- 
crease comp-store sales through ag- 
gressive merchandising and market- 
ing. Thirdly, we will seek to improve 
inventor^' turns, and fourthly, we will 
carefully look at controlling l.'^es, gen- 
eral, and administrative costsl." 

The company also plans to take a 
hard look at store performance and 
weed out underperforming stores, but 
she declined to specify numbers. 

"The conditions of the marketplace 
call for us to run the business in such a 
way that it insures the long-term 
health of the chain," she says. 



before. "Look at Eric Clapton. He has 
survived the music business for 30 
years," Gibbons sa^-s. "But during that 
time he must have been thixmgh about 15 
manifestations." 

Sjiec's, w hich has 57 stoi-es and annual 
revenues of about $80 million, is the dom- 
inant chain in the Florida market. But 
over the last 18 months, competition has 
l>een heating up there. Alx)ut a year ago, 
the 518-stoi*e Blockbuster Music chain 
consolidated operations from Atlanta 
and Dallas to Fort Lauderdale. Fla. Also, 
Best Buy, the leading music discounter, 
invaded the state in 1995. 

While Spec's continues to be one of the 
l>etter-performing music chains, it re- 
cently had its revolving loan facility 
called. The comjiany is, in negotiations to 
replace its lender. (See Retail Track, 

t)age 9U.) El) CHKLSTIVIAN 



Davis a song, "There Isn't One," that she 
had on hold and had planned to i^ecord. 
McEntire sings on another song on 
Davis' album, "If I Could Live Your 
Life." 

Davis says she is grateful for "There 
Isn't One," written by Cathy Majeski, 
Sunny Russ, and Stephony Smith, which 
she sa>"s has a "haunting melody." 

"Reba said, i want you to have a hit — 
you take this song,' " sa.vs Davis. "This is 
a dream come true for me. She's done so 
much for me. She came on the album 
and sang her heart out for me on 'If I 
Could LK'e Your Life.' " 

That track, written by Mark D. 
Sandei"s and Tim Nichols, is "one of our 
little gems," says Davis. "This Ls kind of 
a sisterhood message. You can't resist 
wondeiing about other people's lives." 

DuBois is enthusiastic about Davis. 
"I've been a fan for years." he says. "I 
was a fan back when she w^as i)la.ving at 
the piano bar in the old Sheraton hotel 
dowTitown. Then she was signed to CBS, 
and that didn't work, and then Liberty, 
and that didn't work. Then, alwut three 
years ago, Narvel and I talked about 
her, and then I signed her just when that 
Grammy thing [with McEntire] explod- 
ed. After the experience of that album, 
we just laid back and took our time in 
getting the material that she desen-ed." 



Following are other songs on the al- 
bum: 

• "A Love Ston,- In The Making" (Al 
Anderson. Craig Wiseman). Davis calls 
it "everybody's little fantasy romance 
comes to life. I can't wait to do the video 
on it" 

• "W'alk Away" (Marc Beeson, 
Robert B>Tne}. "It's about ever>' love af- 
fair where you dread to see that other 
person walk away," saj's Davis. "Everj'- 
body can relate to it" 

• "Always Will" (.lohn Hadley, Harrj' 
Stinson). "Harr>''s a good friend. It's a 
production piece." 

• "Neither One Of Us" (Jim Weather- 
ly). Davis says she used to perform the 
song every night in the piano bar. 
"Narvel w'anted me to tr>' it" she says. 
"At fu*st, I was afraid of recording it be- 
cause I didn't vvant it to be just another 
countr\f,'Ti&B thing." 

• "She Doesn't Ask" (Nancy Lee Bax- 
ter). Davis says this is "one of the 
strongest cuts on here. It's about reality^ 
day-to-day life." 

• "Cast Iron Heart" (Dennis Linde). 
"A strong song with a female point of 
view," sa.vs Davis. "I like the attitude." 

• "mat Do I Know" (Majeski. Russ, 
Smith). "You hum it after you hear it 
once," she says. "It has a long life, I 
think." 



SHUTTERS CtOSE ON LOW-PROFIT STORES 



GIBBONS NAMED SPEC'S BOARD CHAIRMAN 

(Continued from patje 5) 
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EMI STILL BAnUNG COLLECTING GROUPS 



(Continued from page 1) 

ny's dispute with Europe's collect- 
ing societies for as long as they fail 
to "put their house in order." 

Sandier, who will meet with Eu- 
rope's largest mechanicals societies 
at MIDEM this week, says they can 
expect "a second American Revolu- 
tion" unless they agree to EMI's 
calls to change the balance of their 
pan-European central licensing 
deals. The company argues that the 
societies have gone too far to please 
record companies, at the expense of 
publishers and their wTiters. 

Driven by this belief, Bandier's 
company outraged Europe's collect- 
ing societies by establishing its own 
collecting body. Music Rights Soci- 
ety Europe, to administer the 10 
songs it publishes on the Simply Red 
album "Life" (Billboard, Nov. 18, 
1995). 

MRSE is the product of a dispute 
rooted in the new order in Europe. 
Historically, Europe's record com- 
panies handled royalty payments to 
publishers on a purely domestic ba- 
sis. They secured their pressing li- 
censes from, and paid their mechan- 
icals to, the sole collecting society 
within their countrj*. 

Under this system, each collecting 
society enjoyed a monopoly in its 



SHANACHIE 

(Continued from page 12) 

deserved to be documented. When he 
found out Lach had already begun the 
process by starting Fortified Records, 
Dahan decided to approach the artist 
about the deal. 

"What attracts me to working with 
Lach is there's a whole scene and it 
goes against the grain," says Dahan. 
"Our whole thing is we don't fit in. We 
were the first to do traditional Irish mu- 
sic in America, the second to do reggae 
here, and one of the first to do world 
beat. We found Ladysmith Black Mam- 
bazo five years before Paul Simon did." 

Dahan notes that Shanaehie, which is 
distributed by Koch, has been shoring 
up its alternative roster with such sign- 
ings as the Hush, the Melting Hopefiils, 
the Skatalites, and Gravity's Pull, and it 
is close to signing several alternative 
acts. 

Among the label's other alternative 
rock projects recently was a 1994 Otis 
BlacW'ell tribute album that featured 
Chrissie Hynde, Frank Black, and 
Deborah Harry, among others. 

Commenting on "Lach's Anti-Hoot," 
Dahan says, "It's a series of new voices, 
old voices, and voices from Mars." 

Lach says, "It's a live concert album, 
not a compilation. It's complete with au- 
dience heckling and between-song ban- 
ter. The listener is there at the anti- 
hoot" 

The Fort was born more than 10 
years ago as a haven for singer/song- 
writers who didn't fit into the West Vil- 
lage folk circuit The dub-within-a-club 
concept inhabited various Lower East 
Side locations — Irom Lach's loft apart- 
ment in the mid-'80s through incarna- 
tions at Tramps, Nightingales, So- 
phie's, and Chameleon — before moving 
to the Sidewalk. 

*Two years ago I brought the Fort 
into Sidewalk and it's pretty much our 
permanent home," says Lach, attribut- 
ing the .success of the club in part to the 
support of Sidewalk proprietors Pini 
and Amnon. 

Lach notes that a second volume of 
"Anti-Hoot" is in the works and that 
Fortified retains options to pick up any 
unsigned artist who appears on the 
compilations. 



own market, and a multinational 
record company had to do individual 
deals for each country in which it op- 
erated. 

However, the open market across 
the l.S-nation European Union 
means that record companies can 
now buy one license from any col- 
lecting society within the Union. 

The competition between the soci- 
eties for such vast amounts of busi- 
ness has been fierce, and each vies 
with the others to produce agree- 
ments that are attractive to record 
companies. The discounts they give 
as part of this process are taken 
from the revenues passed to publish- 
ers. 

Although MRSE was intended as 
a catalyst for change and not a 
longterm competitor to the existing 
societies, Bandier says that the situ- 
ation could be reviewed. 

He will meet with representatives 
of Europe's biggest societies — Ger- 
many's GEMA, France's SACEM, 
the Netherlands' STEMRA, and the 
U.K.'s Mechanical Copyright Pro- 
tection Society— at MIDEM. He 
says, "What we are going to afford 
the societies is an opportunity to 
make the changes we want. If they 
don't, you'll see the second Ameri- 
can Revolution." 

Referring to EMI's behef that its 
voice has not been heard in the soci- 
eties' trade negotiations with the 
record companies, he says, "The 
revolution will be based on an old 
principle: no taxation without repre- 
sentation. 

"If we can't get the changes we 
want, we will consider expanding the 
operations of our direct licensing 
through MRSE and continue to 
grow that aspect." 

Asked whether the time could 
come when all EMI copyrights are 
handled solely by the company's own 
agency, he says, "That's a long way 
off, but Anglo-American repertoire 
will continue to expand, and we will 
continue to expand." 

Asked about the tone he expects 
at the meetings at MIDEM, Bandier 
says, "We just have to believe that 
the societies will recognize that they 
have to make changes. This is 1996. 
They can't hold our copyrights 
hostage for central licensing deals. 
They have to put their house in or- 
der. 

"Obviously, we'll have a better 
idea of what we can anticipate after 
MIDEM," he adds. "I don't want to 
be negative, nor do I want to walk 
around with high hopes." 

Until the establishment of MRSE, 
Simply Red's European royalties 
were paid on a continentwide basis 
by Warner Music Europe to GEMA. 
GEMA and the other societies are 
said to have been appalled by EMI's 
withdrawal of some of its copyrights 
from their control, arguing that 
EMI's membership agreements 
with the societies meant that it had 
to be either fully in or fully out. The 
company could not, they say, pick 
and choose which of its copyrights it 
would have them administer and 
which it would administer itself. 

So far, the societies have chosen 
not to comment publicly on the is- 
sues. However, EMI VP of continen- 
tal European operations Terry Fos- 
ter-Key says, "It's interesting that 
this should arise just when the Eu- 
ropean societies have published a 
new code of conduct that says you 
can break down rights and be mem- 
bers of the societies for some and 
not for others." 
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Bee Gees Are Stayin' Alive On Hot 100 




BEAX 



Nineteen years ago this week, -stayin' 

Alive" by the Bee Gees jumped .seven places to land in 
the top 10 of the Hot 100 for the fii'st time. Within a few- 
weeks, all three of the Gibbs' singles from the .sound- 
track of "Saturday Night Fever" were in the top 10 si- 
multaneou.'ily. Ultimatel.v. all three hit No. 1, as did the 
Bee Gees-penned "If I Can't Havt? You" by Yvonne El- 
liman. Almost two decades have gone by since America 
wa-s caught in the giip of night fever, 
but it may be time to get out your 
white suit and point your finger to 
the sky again: Not only is the origi- 
nal "Stayin' Alive" on the TVT 
soundtrack of "Grumpier Old Men," 
but the song is back on the Hot 100, 
courtesy of British dance act 
N-Trance. 

The remake of the song that 
summed up an era bullets 90-74 this 
week. It's the first remake of "Stajin' 
Alive" to chart since the Bee Gees' original. In 199,5, a ver- 
sion of "How Deep Is Your Love" by Portrait peaked at 
No. 93 on the Hot 100, and in 1993 Kim Wilde offered an 
interpretation of "If I Can't Have You" that reached No. 
12 in the U.K. 

Let GEORGE DO IT: .Michael Jackson's reign at No. 
1 in the U.K. with "Earth Song" has been ended by "Je- 
sus To A Child," the first (Jeorge Michael single in a 
long spell. It's the 10th British chart-topjjer of Michael's 
career, counting four from Wham and five on his own. In 
the U.S., where "Jesus" is the first release on the 
DreamWorks SKG Music label, the single will mark 
Michael's Uth visit to the summit — if it can go all the 
way. That includes three No. 1 hits for Wham and .^even 
so far for Michael since the duo split. 

GaNGSTA'S GONE: For the first time in five months. 



"Gangsta's Paradise" by Cool io Featuring L.V. does 
not appear in the top 10 of the Hot 100. .^s William 
Simpson of Los Angeles notes, the single spent 22 
weeks in the top 10, tying "I'll Make Love To You" by 
Boyz II Men as the longest-running No. 1 single in the 
top 10. The longe.st consecutive nm for a single in the top 
10 if* 23 weeks, racked up by Real .McCoy for "Another 
Night." The longest nonconsecutive top 10 \isit belongs 
to Tag Team's "Whoomp! (There It 
Is)," with 24 weeks. And the longest 
top 10 run of all time is 25 weeks, tal- 
lied in two separate runs by Chubby 
Checker's "The Twist." 



Ten YEARS AFTER: The 
Smashing Pumpkins' "1979" 
1. El J D moves up to No. 2 on Modem Rock 

by fred Uronson Tracks, while on Hot Countrj- Sin- 

gles & Tracks, Keith Stegall debuts 
at No. 67 with "1969." These could 
be the lead-off tracks on a compilation album that would 
include Motorhead's "1916," the Who's "1921," Nils- 
son's "1941," .America's "1960, " Bobby Vee's "1963," 
Amy Grant's "1974," (irand Funk Railroad's "1976," 
Herb Alpert's "1980," Randy Travis' "1982," David 
Bowie's "1984," the Temptations' "1990," Boz Scaggs' 
"1993," Prince's "1999," and Melissa Etheridge's 
"2001." 

What's the STORY: Britain's Oasis has its first 
entry on the Hot 100, as "Wonderwall" enters high at 
No. 21 . That puts the group one up on its crosstown rival 
Blur. The latter's peak position on the Hot 100 so far is 
No. 59, achieved by "Giris & Boys" in 1994. It may turn 
out that 1996 will be a good year for the Brits, consider- 
ing Oasis' high debut Everything But The Girl's move 
to No. 3 with "Missing," and the forthcoming Michael 
single. 
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Warner Music Group congratulates all our artists on their Grammynomiha\ions 
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Alanis Morissette 

Album of the Teaf-Joged Uttk Pill 
Song ol iht Tear-"You OugliU Know" (with Glen Ballvd) 
Bfsl New Arli« 

B«t Female Rock Vocal l'(rformance-"Yoii Ougha Know" .jf 
Besi Rodt Albwn-)ogge<f Diile Pill 
Besi Rock Song-"Tou Oughia Know" 
Producer of ilie year-Clen Billart-Joggnf litlle PfA 
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Bela Fleck 

Best Country Instrumental -"Chetsebails In 
(Totes from Tde Acoustic Plwiei) 

Chris Isaak 

Best Hale flidi Vocal Perforiii<un-"Sonitbod)r's Crying' 
Best Rock Album-forever Slue 

« DWIGHT YOAKAM 
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Best Country Album- Owigtit bvt 

Best Hak,Couniry Vocal Performance -"A TIsovsand Hilei From Nowlwre" 
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Ji rill. 





S i 



M lim 



^ FOURPLAY 

tot Comnpniy |au rc(ioiiianu-£li<ir 

Jeff Foxworthy 

Best Spoken Comedy Album- Cimes Rednecu Play 

JoNi Mitchell 

Best Pop Album-Turi)uleni Indigo 
Best Recording Package-Mulent Indigo (with Robbie tmllna) 

Little Texas 

Best Country Perfennance by a Duo or Group with Vocal - 
"Amy's Back lo Austin" 

^. Los LoBOS 

^ Best Husical Album For Children-Pofxi's Drum (with Urd 

Madonna 

Sen Pop Album-Bedtime Sunes 
Producer of the Year-Babyface-"Iake A Bow" 




Naughty By Nature 

ifformance By A Duo Or Group-"Feel Me Flow" 
Best Rap Album-Porerty's Paradise 

Neil Young 

Best Male Rock Voal Performance-"Peace And love" 
Best Rock Song-"Oownlown" 
Best Rock Album -W™ Bo* 
Best Recording Package -Gary Burden -Mrror &all 

Red Hot Chili Peppers 

Producer Of The Year-Rkk Rubin -One Hot Mime 

Seal 

Record of the Year-"Kiss From A Rose" 
Song of the Tear-"Kiss From A Rose" 
Best Hale Pop Vocal Performance-'Kiss From A Rose" 

Take 6 

Best RSB Performance by a Duo or Group with VQcai-"AII I Need (It A Chance)" 

The Brooklyn 
TXbernacle Choir 

Bm Gupel Album By A Choir or Chorus-Praise Him . Lve! 

*> Tom Petty 

Best Hale Rock Vocal Performaiice-"You Oon'l Know How It fffls ' 
Best Rock Album- W-ldriowers 
Producer Of The fear-Rick Rubin- WiWfloiers 
Best Engineered Album, llon-Classial- Wiidj'lowers 
(Dave Vianco, Richard Dodd, Stephen McUughlin, jim Scott). 

Van Halen 

Best Hard Rock Performance-"The Seventh Seal" 

Yellowjackets 

.i^ BesiCootemporaiyjaiz Performance-Oroimlond 
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Best RSB Album-The Gold Experience 
Best Male R4B Vocal Performance-"'S> Hate U" 




We Alse Celebrate Our Artists Whose Outside Projects 
Have EarneaThem The Distinction Of A Nomination. 
Coolio, Steve Earle, Kathie Lee Gifford and Chaka Khan. 
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Sim Warner Bros. Reiwil! Inc. 



